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Consumers Say, 'Charge It!' 
Despite Major Tax Overhaul 



This alory prepared by Earl Paige 
in Los Angeles and Geoff Mayfield 
in New York. 

NEW YORK Mosl home entertain- 
ment software dealers say next 
year's revisions in income tax de- 
ductions will not reduce charge card 
sales. 

A Billboard survey reveals that 
credit card use has dropped in iso- 
lated stores, hut those declines can 



Uttans Take 
To The Streets 
For Better Books 

BY KIM FREEMAN 

NEW YORK Community orienta- 
tion and an on-the-streets posture 
led to strong: hooks for several of 
the country's urban radio program- 
mers. 

In the summer 1986 Arbitron rat- 
ings, l.'i urban out- 
lots pulled top five 
rankings in the 
largest 2-1 markets. 
Four stations — 
KKDA Dallas; 
WKVS Wasliiiigton, 11. C: KMJQ 
Houston; and WVEE Atlanta — 
landed in the No. 1 spot in their re- 
spective markets. In addition. 
WGCI Chicago. KSOL San Francis- 
co, and W'JLB Detroit were the lead- 
ing coTitemporary music stations in 
their areas. 

As urban shares grow across the 
country, the format continues to 
prove its broad demographic reach, 
both in age group and ethnic compo- 
sition of its listeners. 
"We have definitely increased our 
(Continued on page WO 



be attributed to tight money as well 
as the increasing gap between cred- 
it card interest rates and the inter- 
est on other types of loans. 

The new federal tax package will 
reduce deductions on personal cred- 
it interest — including charge cards, 
personal loans, and time pay- 
ments — over the next five years. 
Currently, such interest is fully de- 
ductible; it will be deductible in 
1987. 40^' in 1988, 20? in 1989, lO'/l 
in 1990, and nondeductible by 1991. 

Despite these changes, record 
chains and video retailers do not an- 
ticipate the consumers' loss of such 
deductions will affect their charge 
card business. In fact, many have 
seen their percentage of charge 
sales climb. 

"It's gone up, and it's surprising 
(Continued on page 681 



Teldec Bows DMM For CDs 

Process Cuts Mastering Costs 



BY STEVEN DUPLER 

NEW YORK A radically new com- 
pact disk mastering process, said to 
cut costs significantly, is being in- 
troduced Thursday (l.'l) by Germa- 
ny's Teldec Schallplatten GmbH, at 
the Audio Engineering Society 
(AES) convention in Los Angeles. 

Teldec is already using the new 
system — which eliminates the need 
for a clean room — to master some 
of its own CD product. The firm is 
using the AES unveiling to seek 
U.S. mastering-house and CD-plant 
customers for the system. 

The process — which uses a tech- 
nology similar to the direct metal 
mastering (DMM) technology devel- 
oped by Teldec for black vinyl rec- 
ords — will be ready for importation 



to the I'.S. by late spring of 1987. 
says Huss Hamm, president of 
Gotham Audio, Teldcc's U.S. repre- 
sentative. German manufacturer 
Neumann has begun production on 
the special cutting lathes used by 
the system, he says. 
The only currently available CD 



mastt'ring e<]uipnu'nl is the Sony/ 
Philips laser optical package, priced 
at about $2.5 million. The expense of 
the equipment and the trained per- 
sonnel needed to operate it as well 
the high cost of building and main- 
taining a clean rooni are sai<l to be 
(Continued on page 101) 



Tournier: Rights Groups Endangered 

Source Licensing Under Fire 



BY MIKE HENNESSEY 

PARIS Television and radio broad- 
casters in the l'..S. are intent on licj- 
uidating the performance rights 
groups ASCAP and BMI to clear 



APv^nrisfuEtJls 



A SPECIAL 





Ihf way fur use of oopyrijrht music 
on llu'ir own terms. 

This is the claim of .lean-Loup 
Tournier, the omincnl French copy- 
v\^\\i lawyer wl»t has l)L'on ^jeneral 
matia^t^r of Ihe French performing 
rIphLs society SACKM for 25 years. 

In a hard-hittinp attack on the at- 
tempts in the r.S. Congress to abol- 
ish tlie i)lanket hcense, Tournier de- 
scril)es the projected legislation as 
"murderous." sayinp, "If this lepis- 
lation is approved, it will not he pos- 
sible for ASCAP and IIMI to func- 
tion in the L*,S., because the blan- 
ket-license system is absolutely 
indispensable for the pood adminis- 
tratifni of musical copyright." 

Tournier arpues that music users 
in the U.S. are much more hostile to 
collectinp societies than are users in 
Europe. "It is true that music users 
in France are always ready to fiphl 
SACEM over matters of tariffs — 
but they don't want to destroy us, 
(C nnfinurd on fintjf 101) 



The All Star Soundtrack album from the Mm mat s got everbody 
talking THE COLOR OF MONEY (MCA-6189) features Don 
Henley's "Who Owns This Place''" Eric Clapton s "It's In The 
Way You Use It." the classic "Werewolves 01 London" by 
Warren Zevon. and new music by Roberl Palmer. Mark Knopllor. 
Wilhe Dixon and B.B. King 



A PERFECT BOUQUET FROM ROSE ROYCEI Fresh Cut 

(90557} conlinuos the group's Iradilion of palonlod vocal 
harmonizing and laslolul arrangomenis After more than a dozon 
gold and platinum awards. Rose Royce. proves they're |ust as 
fresh as ever Features the single. "Doesn't Have To Be This 
Way" (7-99468) Produced by superstars Nick Mariinolli. Arthur 
Baker, and Donald Robinson On OMNI Records and Cassotlos 




IN THIS ISSUE 



VOLUME 98 NO. 46 



NOVEMBER 15. 1986 



HEY LOOK ME OVER— I'M NEW! 

You are examining Billboard's new. easy-to-use table of contents. We 
start with capsule previews of some important stories. Next is an alpha- 
betized listing of key features, followed by a listing of sections, also done 
alphabetically. And finally, you'll find alphabetized listings of our charts. 

Varied Agenda At NARM Wholesalers Confab 

There was more to talk about than the weather when one-stops and in- 
dependent distributors gathered poolside at NAHM's annual wholesal- 
ers meet, held this year Oct. 28-Nov. 1 . Attendees focused on the impor- 
tance of black vinyl product, lower CD prices, and the growing need for 
bar-coding. Linda Moleski reports. Page 6 

LABELS UP SERVICE OF PROMO-ONL Y CDS 

CD promos often get more attention than vinyl ones, say label represen- 
tatives, who are increasingly relying on the configuration when servicing 
radio. Talent Editor Steve Gett examines the trend. Page 12 

Billboard Previews AES Meet 

Cur expanded coverage includes a photo page of new products to look 
for at the 81st AES show, to be held Wednesday-Sunday (12-16) in Los 
Angeles. Also offered are an in-depth interview with newly named Fair- 
light Instruments Inc. CEO Paul Broucek and previews of new studio 
gear. Page 48 
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Richie Sets Multiplatinum Record 

Boston Has RIAA Top Debut Album 



BY PAUL GREIN 



LOS ANGELES Lionel Richie's 
"DancinK On The Ceilinft" was cer- 
tified gold, platinum, double plati- 
num, and triple platinum simulta- 
neously on Oct. 16. It is the first al- 
bum to reach all four sales levels 
simultaneously since the Recording 
lmluslr>' Assn. of America (RIAA) 
introduced multiplatinum awards 
two years ago. 

Also in October, Boston's self-ti- 
lled 197() debut album was certified 
for U.S. sales of 9 jnillion copies, the 
highest tally ever for a debut al- 
bum. Whitney Houston's first Aris- 
ta album is tile runner-up, with do- 
mestic sales of 7 million units. The 
KIAA also certified Boston's second 
Epic album, "Don't I>ook Back," for 
U.S. sales of 4 million unit-s. 

The RIAA certified 12 platinum 
albums in October, bringing the 
year-to-dale platinum total to GO, a 
substantial increa.se over the ,>i cer- 
tified by this point in 198,"). 

The RIAA also certified 1.5 gold 
albums, bringing the year-lo-datc 
tally lo 109— one shy of the 110 re- 
corded by this point in 1985. 

These figures exclude the RIAA's 
first platinum awards for product 
released prior to 197(). (See separate 
story, this page.) 

Richie's album is the follow-up lo 
the Grammy-winning "Can'l Slow 
Down, " which was certified for U.S. 
sales of 10 million copies. Richie's 
198'2 debut album was certified at -l 
million copies, giving him a three-al- 
bum sales total in excess of 17 mil- 
lion units. 

By hitting gold, platinum, double 
platinum, and triple platinum simul- 
taneously, Richie's album surpasses 
eight other out-of-the-box hits of 
the past two years, which were ini- 
tially certified at double platinum. 
They are Madonna's "Like A Vir- 
gin," USA for Africa's "We Are The 
World," Prince & the Revolution's 
"Around The World In A Day," the 
"Miami Vice" soundtrack, IJarbra 
Streisand's "The Broadway Al- 
bum," ZZ Top's "Afterburner," Van 
Halen's "5150," and Madonna's 
"True Blue." 

Two other albums were certified 



gold and platinum simuluineously in 
October: Ron ,Iovi's "Slippery When 
Wet" and Billy Jot-I's "The Bridge." 
It is Joel's Uth consecutive gold al- 
bum, his eighth in a row lo go plati- 
num. .'\ll of Joel's platinum titles 
were produced by Phil Ramonc. 

Three of October's platinum 
award winners were catalog lilies 
that had been in release for several 
years. The "Evita" cist album was 
released on MCA in August 1980; 
Iron Maiden's "The Number Of The 
Beast" was issued on Capitol in 
April 19«'2; Polly Parton's "Great- 
est Hit-s" was released on RCA in 
October 1982. 

"f^vila," written by Andrew 
Lloyd Webber & Tim Rice, is only 
the second original cast album to be 
certified platinum, following 1977's 



"Annie. " The cast album lo Lloyd 
Webber & Rice's 1971 smash, "Je- 
sus Christ: Superstar," was re- 
leased before the inception of plati- 
num awards. 

Four of October's gold albums 
were Warner Bros, catalog titles 
submitted to the RIAA auditors 
along with the label's platinum and 
multiplatinum contenders. "The 
Best Of Bill Cosby" was released in 
September 1969; Richard Pryor's 
"That Nigger's Crazy" was re- 
leased in June 1974. Also, Emmylou 
Harris' "Pieces Of The Sky" was re- 
leased in March 1975, and Yaz's 
"Upstairs At Eric's," in October 
1982. 

Van Halen's "5150," which 
topped the 3-million-unit mark in Oc- 
(Continurd on page 100) 



Warners Earns 47 Platinum 
Certs For Pre-IB Releases 



LOS ANGELES Forly sevcn cata- 
log albums on Warner Bros, were 
certified platinum in October — and 
12 were certified multiplatinum — as 
Warner Bros, became the first label 
to submit pre-1976 releases to Re- 
cording Industry Assn. of America 
(RIAA) auditors for certification be- 
yond the gold level. 

Previously, only records released 
after January 11)76 were eligible for 
platinum or multiplatinum certifica- 
tion. 

Black Sabbath leads Warner 
Bros." platinum parade with five al- 
bums. Next in line are Bill Cosby 
and Jimi Hendrix. with four each, 
and Alice Cooper, the Doobie Broth- 
ers, and Neil Young, with three 
each. 

Hendrix and Young are the la- 
bel's top multiplatinum acts, with 
two multiplalinum albums each. 

The lop multiplatinum lilies are 
"Fleetwood Mac" and "History/ 
America's Greatest Hits," certified 
for sales of 5 million and 4 million 
units, respectively. Both albums 
were released in late 1975, shortly 
before the introduction of platinum 



awards. The Fleetwood Mac album 
was followed by "Rumours," which 
has been certified for l.'.S. sales of 
12 million unit.s — a total topped by 
ordv one album: Michael Jackson's 
"Thriller." 

Fourteen of the newly certified 
platinum albums were released in 
the 'fiOs. The oldest titles are "Pe- 
ter, Paul & Mary," released in April 
1962, and "Bill Cosby Is A Very 
Funnv Fellow, Right!" released in 
June 1904. 

Here's the complete list of pre- 
1976 certifications. All were re- 
leased on the Warner Bros, label un- 
less otherwise tioled. 

Multiplatinum Albums 

"Fleetwood Mac," Reprise, 1975, 
5 million. 

America, "History," 1975, 4 mil- 
lion. 

Black Sabbath, "Paranoid," 
1971, ;i million. 

James Taylor, "Sweet Baby 
James," 1970, It million. 

Neil YounK, "Harvest." Reprise, 
1972, .') million. 

Deep Purple, "Machine Head," 
(('(iiilitiitfd on lidfje 95) 



More Highlights For Video Music Confab 

Van Halen Debut Set For Billboard Show 



LOS ANGELES The debut screen- 
ing of Van Halen's "Live Without A 
Net," a longform concert program 
filmed in New Haven, C>)nn., will be 
a feature event at Billboard's 
Eighth Annual Video Music Confer- 
ence, scheduled for Nov. 20-22 at the 
Sheraton-Premiere Hotel here. 

The concert, produced by Simon 
Fields of Limelight Productions and 
directed by Daniel Kleinman, will be 
released lo the home market by 
Warner Reprise Video in lime for 
the holiday selling .season. The pre 
mifere will take place immediately af- 
ter the closing awards ceremony on 
Nov. 22, which caps off the tw»<lay 
event 

The Van Halen screening joins a 
world premiere of "KISS eXposed," 
an original music/comedy/docu- 
drama from PolvGram Music Video. 



Many panelists have been con- 
firmed for tlu" conference; the final 
panels will be announc4'd shortly. 

Film director/producer Taylor 
Hackford will keynote the event on 
Nov. 20, addressing the growing n"- 
lalionship among the cinema, video, 
and music arts. 

Among the key seminars and 
their participants are the following: 

• "The Slate Of The Industry: An 
Overview," with Capitol Records 
president Don Zimmermann; Ken 
j;iirlich, Ken Ehrlich Productions; 
Ken Kragen, Kragen & Co.; Va\i\ 
Colichman, director of special pro- 
grams. Fox Broadcasting Co.; Lee 
Masters, senior vice president and 
general manager, MlV Music Tele- 
vision and VH-I/Video Hits One; 
and Robert Blattner. president of 
RCA/(k)lumbia Pictures Home Vid- 



• "Advertising/Pn)motion/CoriK>- 
nite Sponsorship: It ftiys 0(T," with 
.Michael DuKane, president, Sight & 
Sound Marketing: (^ourt Shannon, 
Karl Lorimar Home Video executive 
vice president; Foster Hurley, vice 
l)residenl and jLssiKiate creative di- 
rector, Bozell Jacobs Kenyon & Eck- 
hardl; Bruce Kirklatiil, president. 
Second Vision; Chip Rachlin, presi- 
dent Screen Link Inc.; Michael Sha- 
piro, chairman, M.R.S. Enterprises; 
and Kevin Wall, president aral CEO 
of Rjtdio Vision Inteniational. 

• "Where Is The Audience?/A 
Programming/ Marketing Analy- 
sis," with Seth Willensen, vice presi- 
dent of acquisitions, developments 
and special projects, ParamountVi- 
deo Group; l/ou F'ogelman, Show 

(Continued on page 101) 
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Global Revival Follows DJM Purchase 

PolyGram Bows Publishing Unit 



BY IHV LICHTMAN 



Just Rewards. Poloi Gabnol was Iho bicj winner al the CMJ New Music 
Awards, walking away with four trophies dunng the Nov. 1 ceremony, held at 
New York's Apollo Theatre. Other award winners included the Replacements, 
Kate Bush, the Cull. Big Audio Dynamite, George Clinton, Run-D.M.C, Suzanne 
Vega, Dwight Yoakam. Philip Glass, INXS, T-Bone Burnett, Metallica, and 
comedian Steven Wnghl. The event, hosted by Sandra Bernhard and Ron 
Reagan Jr.. was videotaped lor broadcast Monday (10) on the USA Network. 
{Photo: Chuck Pulin) 



NEW YORK PolyGram Inc.. hav- 
ing recently acquired Dick James 
Music in an attempt to re-establish 
itoclf as a Klobal music publishinK 
force, has set up a formal struc- 
ture in publishing. 

The worldwide unit, known as 
PolyGram Publishing, is under 
way in five territories, with expec- 
tations of debuLs in other markets 
in the near future. The established 
markets are the U.S., Canada, the 
r.K., France, and Germany. 

In the U.S.. the division's staff 
reports to Dick Asher, president 
and CEO of PolyGram Records 
Inc., and is supervised by Ted 
Green, senior vice president of 
business affairs for PolyGram. 
Asher is known to have been a 
strong advocate of in-house music 
publishing since his arrival at the 
label late last year. 

The U.S. division includes Poly- 
Gram Music (ASCAP), PolyGram 
Songs (BMI), and the DJM catalog. 
The latter contains about 12,000 
copyrights, including songs by El- 
ton John, the early Beatles, Gerry 
& the Pacemakers, and the Hollies. 

More recent writer additions to 
PolyGram Music have been drawn 
from the PolyGram label's own as- 
sociations, including Bon Jovi, 
Cameo, Gwen Guthrie, Larry 
Blackmon, Ca$hflow, Kurtis Blow, 
Jeff Paris, and Cyndi Valentine. 



Internationally, PolyGram Pub- 
lishing is supervised by David 
Hockman. Supervising specific 
markets are Lucicn Grainge, the 
U.K.; Thierry Hauphais, France; 
and Michael Kramer, under the 
auspices of Antenna Music, Ger- 
many. 

PolyGram sold Chappell Music 
several years ago to a group of in- 
vestors headed by Freddy Bien- 



NARM Confab 

Bar Coding, 

BY LINDA MOLESKI 

SCOTTSDALE, Ariz. One-slops 
and independent distributors meet- 
ing here called for a dramatic re- 
thinking of the industry's position 
on black vinyl product, a stronger 
push for the use of bar coding, and 
retailer discounts on CDs. These ini- 
tiatives were aired during the fifth 
National Assn. of Recording Mer- 
chandisers' (NARM) Wholesalers 
Conference. 

Held Oct. 28-Nov. 1, the meet 
marked the first time the industry 
group brought together rackjoh 
hers, one-stops, and independent 
distributors for a series of one-on- 
one meetings and business sessions. 
(For additional coverage, see pages 
8, 3«, UK).) 

Much of the conference focused 
on the proliferation of CDs and 
their impact on LPs. Echoing the 
comments of many, California Rec- 
ords Distributors' (ieorge Hocutt 
said, "We don't want black vinyl to 
disappear. There's a segment of rec- 
ord consumers that will buy black 
vinyl for years to come." 

Hocutt [iredicted that futun- LP 
buyers would be served by labels li- 
censing material for LP production 
only. "Inde|M'ndeiit.s would make a 
profit selling ;M),(XX) co|)ies, whereas 
a major would not do that." 

Stressing llie importJince of the 7- 
inch format during a one-slop meet, 
Russ Bach, e.xecutive vice president 
of WEA, said, "Singles are needed 
to measure popularity. They're a 
catalyst in launching careers." 

Because t>f high returns, howev- 
er. Bach noted that sales on 7-inch 



: Rethink Use Of Black Vinyl 

Retailer CD Discounts Urged 



singles have been decreasing, while 
sales on the 12-inch have been rapid- 
ly increasing. 

"We have to consider another for- 
mat for the single," he said. Refer- 
ring to a recent RIAA survey, he 
said that (il7r of singles buyers 
would i)refer to purchase them on 
cassette, suggesting that the cas- 
single may be a viable alternative. 

"Black vinyl is moving in a down- 
ward trend faster than anyone ex- 
pected," said Bach. "For cassingles 



to work we need whole support. We 
need common packaging, and we all 
have to move in the same direction." 

Labels lhat have been experi- 
menting with cassingles include 
Capitol-EMI and Arista, he said. 

Another hot topic at the confer- 
ence was standardization in the use 
of bar coding. In his keynote ad- 
dress to independent distributors, 
Hocutt urged the use of bar coding, 
noting lhat "it's absolutely where 
(Continued on page 100) 



WCIExec Takes Charge In '87 

BERMAN NEW RIAA CHIEF 



NEW YORK Jason .S. Herman, 
currently vice president of public 
affairs al Warner Communica- 
tions Inc. in Washington, DC, 
has been named president of the 
Recording Industry Assn. of 
America. He is expected to as- 
sume his new responsibilities in 
early January. 

Herman's appointment ends a 
six-month executive search for a 
person with lobbying experience 
who would run the day-to-day op- 
eration of the trade group in the 
nation's capital. RIAA is expect- 
ed to shift its headquarters from 
New York to Washington in the 
spring. 

Stan Gortikov, current presi- 
dent and acting chairman, will 
continue his association with 



RIAA as chairman in New York 
and is expected to retire from the 
association in a year or two. Gor- 
tikov was named president of 
RIAA in 1972 after a long career 
in the recording industry. He was 
named acting chairman last year 
to replace Bob Summer, former 
president of RCA Records. 

Before joining WCI, Berinan 
ran an independent lobbying firm 
and served as administrative and 
legislative assistant to former 
Sen. Birch Bayh of Indiana. 

As RIAA's new structure and 
move begin to take shape, il is 
understood lhat most of the key 
New York staffers remain unde- 
cided about accepting offers to 
relocate to Washington. 

IBV LICHT.MA.N 



stock for a reported J109 million, a 
record price for a music publishing 
firm at the time. (A new record of 
about $12.5 million will be set when 
the sale of CBS Songs to Charles 
Koppelman, Marty Bandier, and 
Steve Swid is finalized.) 

The acquisition of U.K.'s Dick 
James Music reportedly cost Poly- 
Gram S15 million. 



jH^xecutive l\irntable 

RECORD COMPANIES. WEA International in New York promotes Jennifer S. 
Cohen to vice president of product development and Tracy Nicholas Bled- 
soe to vice president of press and public relations. Both were directors of 
their resiwctive areas. 

Judy Libow is elevated to vice president of national promotion for Atlan- 
tic Records in New York. She was vice president of national album promo- 
tion. Atlantic also appoints Domenique Leomporra as publicist and Yves 
Beauvais as staff writer/photographer. Leomporra was an account execu- 
tive with JLM Public Relations. Beauvais was production coordinator in the 
label's international department 

Irwin Kalz is appointed vice president of a&r for CBS Masterworks in 
New York. He was director of marketing/merchandising for RCA Red 

mm 

COHEN BLEOSOE LIBOW KATZ 

Seal. 

EMI America in I>os Angeles names Tony Smith vice president of promo- 
tion. He was national CHR director for the label. 

Eddie Gilreath is appointed head of Geffen Records' sales department in 
Los Angeles. He was vice president of sales at Elektra Records. 

Chrysalis Records in New York names Adam Ritholtz senior director of 
business affairs. He was records council for CBS Inc. Also, Derek Graham 
and Tom Silver are appointed East and West Coast account representa- 
tives, respectively. Graham was field merchandiser for RCA, A&M, and 
Arista distribution. Silver was a sales, marketing, and merchandising spe- 
cialist at PolyGram Records. 

A&M Records, Europe, names Deborah Cohen to the newly created post 
of artist development, France. She was promotion coordinator for the la- 
bel's Paris office. 

Richard Swerct becomes manager of East Coast a&r for Arista Records 
in New York. He was with Rockpool. 




Randall Kennedy is promoted to national sales manager for MCA Jazz 
and Zebra Records in Universal City, Calif. He was Zebra's West Coast 
sales manager. 

Suite Beat Music Group/Sounds Good Music Co. in Hawthorne, Calif., 
names Wendy Gold production manager for Suite Beat and Steve Brown- 
lee account executive for Sounds Good. Gold was new release coordinator 
for PolyGram. Brownlee was sales manager for Greenworld Distribution. 

HOME VIDEO. Video Arts International appoints Steven L. Ringel manager of 
customer relations in New York. He was with Tapper Productions. 

PUDLISHING. John Brunning is promoted to vice president/general counsel 
for Chappell & Co. Inc., parent company of Chappell and Intersong Music 
Group. He was vice president of legal and business affairs, based in Lon- 
don. 

Richard J. Mack is named BMI vice president of systems and data pro- 
cessing in New York. He was with the Equitable Life Assurance Society. 

The Sparrow Corp. in Chatsworth, Calif., appoints George Baldwin direc- 
tor of print music marketing. He was previously associate minister of music 
at the First Baptist Church in Van Nuys, Calif. 

PRO »UD[0/»(DEO. Brad Lewis becomes executive producer of special effects 

(Continued on page 95) 
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THE JAZZ EVENT OF THE YEAR 
TAKES PLACE ROUND MIDNIGHT 

The Original Motion Picture Soundtrack- 
produced by HERBIE HANCOCK. 



Featuring Performances 

CHET BAKER 
RON CARTER 
DEXTER GORDON* 
HERBIE HANCOCK 
BILLY HIGGINS 
FREDDIE HUBBARD* 
BOBBY HUTCHERSON 



By: 

BOBBY McFERRIN* 
LONETTE McKEE 

JOHN McLaughlin 

PIERRE MICHELOT 
WAYNE SHORTER 
CEDAR WALTON 
TONYWILLLyVIS* 



"A Masterly TVibute. . . the music is sublime. . ." 

Janet Maslin, ne Neiv York Times 

Now playing in cities nationwide! 



I- 




•Appear courtesy ol Manhallan Records (Blue Note), 
a division ol Capilol Records, Inc- 
SourxJlrack produced by Herbie Hancock. 
Artwork arxJ Arlvvork Title: © 1986 Warner Bros Inc. 
All Rights Reserved. 

■ Columbia. ■ t. are trademarks ol CBS Inc © 1986 CBS Inc 



"ROUND MIDNIGHT." 
The first Soundtrack 
album to be recorded |I 
"live on the set" of a \||? "" ^ 
msyor motion picture. \ 

New. On Columbia Records, \ '' \ 
Cassettes and Compact Discs. \ 



t 



Trade Eyes Postelection Picture 

New Faces In Legislative Initiatives 




Crack-A-Jam. Lining up lor a jam at the climax ol the Ocl. 31 Crack-Down 
concert were, from left. Mick Taylor, Olalunji, Stephen Stills, and Dicky Belts 
(see review, page 29). Headlining the Madison Square Garden anticrack concert 
wore the Allman Brothers; Crosby, Stills. & Nash; ar>d Run-D.M.C. (Photo: Chuck 
Pulin) 



Endorsement Made A t NARM Meet 

Racks OK 4-By-12 Package 



PIMttf 
61M 




BY BILL HOLLAND 

WASHINGTON Representatives 
of music-related industries last 
week began filtinu togfther the 
pieces of the new legislative puzzle 
following the Democratic victory in 
the off-year Congressional elec- 
tions. 

Most find the picture too fuzzy at 
this point to offer anything but 
speculation, but prognostication 
centers on new leadership in the 
wake of further Democratic gains 
in the House and the first Demo- 
cratic majority in the Senate, 55-45, 
since ISW). 

In most cases, it means new faces 
and starting from scratch for the 
lobbyists and Iheir causes. 

Kocus at this |>oinl Is on the chair- 
manships of the powerful Senate 
committees that deal with the int«r- 



BY GEOFF MAYFIELD 

NEW YORK The 4- by 12 -inch pre- 
recorded audiocassette package has 
received a big boost by winning a 
unanimous endorsement from the 
National Assn. of Recording Mer- 
chandisers (NARM) rackjobbr^rs ad- 
visory committee. 

Don Weiss, committee chairman 
and president of Cleveland's Arrow 
Distributing Co., announced the i\\y 
proval at the conclusion of the 
group's recent meeting in ScotLsdale, 
Ariz. Isei' sliiry, pagi' :tH). NAHM's 
one-stop committee also came out 
with a more conditional endorsement. 

The rack committee's resolution 
stilled support for a "secure •!- by 
12-inch ciissette package, with full 
graphics," providing labels also 
make Norelco box-only caaaellca 
available during a "transition peri- 
od." WKA and RCA/ A&M/ Arista, 
the distributors of labels that have 
made the biggest commitment to 
the long box, maintjiin such dual in- 
ventory on cassotti^s that have been 
packaged in long box. 



NKW YORK This w.^-k HilllKianl 
intnHliires a pair of new chart-s to 
n-llecl aides in the fiwt-developing 
hm I''un>|K'an markeU 

Tlie Music & Media hin-Kurop«>- 
nn charts. Ui lie feature<l weekly lus 
part of Uie Hits Of The World (see 
page 77), list the lop HI) singles and 
albums biLserl on sales in 17 Kuro[ie- 
an nations. The charts are taken 
from the KuroiH'an Hot 100, com- 
pilwi by BilllHianl's sister nmipany 
Eun)|H>an Music lU'port (KMR). 

llie Kuro|H>ttn Hot 100 is the only 
Pan-Kuroi>i'an chart compiled ex- 
clusively from sales figures in tiie 
key European markets. Every 
week, 7.'1 different charts plus .sales 
reports fmm major rackjobbers and 
wholesalers an' analyzA'd in putting 
togelher Uie Hot 100. 

In countries where one chart is 



ests of the music, broadcasting, and 
consumer electronics industries. Be- 
cause of the Democratic victory, all 
Senate committees will have Repul>- 
lican chairmen stepping down. 

Of greatest interest are the Judi- 
ciary, Commerce, and Finance com- 
mittees and their respective sub- 
committees, including the Copy- 
right Subcommittee, which falls 
under the Judiciary Cximmittee. 

And although Democrats kept 
contn>l of the House, which means 
that representiitives of that party 
will continue to chair those commit- 
tees and sulwommittees, there will 
be changes there as well come Janu- 
ary because of chairmanship jug- 
gling and vacancies, most promi- 
nently in the Telecommunications 
Subcommittee. 

Here is a breakdown of expected 
changes in relevant chairmanships 



Labels and retailers that favor 
the disposable long box had worried 
about resisUmce from the rack com- 
munity. Previous NARM discussion 
of a cassette long box was said to be 
a major bone of contention for 
Frank Hennessey, president of 
racker Handleman. At another 
point, Handleman made a push for a 
4- by H'/^-inch package, which it said 
would fit iUi accounts' fixtures bet- 
ter than the 4 by l2. 

But now Handleman vice presi- 
dent Mario DeF'illippo says, "We're 
agreeable lo it, provided it's in a 
form that's acceptable to our cus- 
tomers, and only if it's available in 
both packages." 

l)eKiltip))o wants labels to main- 
tain dual inventories until racked 
accounts have a chance to refixture 
for the longer package. 

Arrow's Weiss says the 4-by-12 is 
important "if the music industry 
and the rackjobbing industry is sup- 
posed to flourish. If LP sales drop 
to 20'/5 or ;tO^^ , or even as low as 
10'>, how are you going to show the 
(Cotitinued on page 100) 



nK'ogniwrl as the official industry 
inilicator, that chart alone is \iswl. 
In markets where .several rlifferent 
charts of equal importance are 
available, EMR coUatt-s their num- 
In-ra into u single lusting. 

F^icli chart [xisition in an individ- 
ual country is given a rating, which 
is weighte<l to lake into account the 
country's projwrtion of tot;iI Euro- 
)>ean sides. 

Tlie statistics for tills weighting 
are provided on a rcgulw basis by 
such industry organizations as 
IFI'l, BPl/Gallup. and West Ger- 
many's BPW. An independent Eu- 
ropean chart committee oversees 
the chart cjdculations and decides 
on any changes, improvements, or 
updates. 

The countries whose charts are 
(Continued on page 100) 



on the Senate side: 

• Judiciary Committee. Outgo- 
ing chairman, Strom Thurmond. R- 
S.C.; likely successor, Joseph Hiden, 
D-Del. Thurmond was the sponsor 
of S. 19S0. the source licensing bill, 
which was favored by local TV 
broadcasters and opposed by the 
performing rights societies and 
songwriters. 

• (!opyrifcht Subcommittee. Out- 
going chairman, Charles McC 
Mathias, R-Md.; likely successor, 
Patrick Leahy, D-Vt. Mathias, 

(Continued on page 100) 



by Paul Grein 

Boston's "Amanda" holds at 
No. 1 on the Hot 100 for the sec- 
ond straight week. It's the first 
No. 1 pop hit without a support- 
ing video since Kenny Rogers & 
Dolly Parlon's "Islands In The 
Stream" in October 1983. 

We should note that when Jan 
Hammer's "Miami Vice Theme" 
reached No. 1 a year ago, a video 
had not yet been serviced. But 
we're discounting it because a 
clip was eventually made and be- 
cause the "Miami Vice" television 
series, in essence, served as a vid- 
eo for the song. 

Three other hits have cracked 
the top five so far this year with- 
out the help of videos. Carl An- 
derson & Gloria Loring's 
"Friends And Lovers" reached 
No. 2, Van Halcn's "Why Can't 
This Be Love" hit No. 3, and Mi- 
ami Sound Machine's "Words 
Get In The Way" made No. 5. 

(Our thanks to the L.A. Times' 
Patrick Goldstein for suggesting 
this item.) 

Boston's MCA debut album, 
"Third Stage," holds at No. 1 on 
the Top Pop Albums chart for the 
third straight week, while the 
group's two Epic albums, "Bos- 
ton" and "Don't Look Back," re- 
enter at Nos. 104 and 189, respec- 
lively. 

"Third Stage" also jumps to 
No. 1 on this week's Pop Compact 
Disks chart, while "Boston" leaps 
seven spots to No. 7. 

Freddie jackson-s "Tasty 

Love" jumjis to No. 1 on this 
week's Hot Black Singles chart, 
replacing his duet with Melba 
Moore, "A Little Bit More." This 
makes Jackson the first artist to 
succeed himself at No. 1 on the 
black chart since Dinah Washing- 
ton did it in July 19R0 with "A 
Rockin' Good Way" — a duct with 
Brook Kenton — and "This Bitter 
Earth." 

(To give you an idea of how 
long ago that was, Eisenhower 
was president, Connie Francis 
was the hottest singer on wax, 
and Freddie Jackson was a 9- 



month-old baby in Harlem.) 

In the 37-year history of Bill- 
board's black chart, only two oth- 
er artists have replaced them- 
selves at No. I. The Johnny Otis 
Group did it in April 19.50 with 
"Double Crossing Blues" and 
"Mistrustin' Blues," and Fats 
Domino landed three No. 1 hits in 
a row in 1956-57 with "Blueberry 
Hill," "Blue Monday," and "I'm 
Walkin.' " 

"Tasty Love" jumps to No. 77 
on this week's Hot 100. And Jack- 
son's second Capitol album, "Just 

Boston hits 
No. 1 without 
the aid of a clip 

Like The First Time," enters the 
Top Pop Albums chart at No. 78. 

Fast FACTS: Cyndi Laupcr's 

"True Colors" jumps to No. 4 on 
the Top Pop Albums chart, match- 
ing the peak position of her 
smash debut set, "She's So Un- 
usual." The only riifference is 
that "Unusual" look 24 weeks to 
climb lo No. 4, whereas the new 
album did it in just seven weeks. 

It's a similar story with Billy 
Idol's new album, "Whiplash 
Smile," which leaps 20 notches to 
No. 19 in only its second week on 
the chart. Idol's last album, "Re- 
bel Yell," took 28 weeks to crack 
the top 20. 

Iron Maiden's album "Some- 
where In Time" moves up to No. 
13 this week, becoming the 
group's highest-charting album 
to date. Its previous high was No. 
14, which it attained with 1983's 
"Piece Of Mind." 

Ben E. King's "Stand By Me" 
jumps eight notches to No. 23 on 
this week's Hot 100, matching the 
recent peak of the Beatles' "Twist 
And Shout," another cla.ssic oldie 
revived by its inclusion in a hit 
movie. It's the third time the song 
has hit this region of the chart in 
recent years. John Lennon took it 



to No. 20 in 1975; Mickey Gillcy 
took it lo No. 22 in 1980. 

Finally, Paul McCartney's new 
single, "Stranglehold," debuts at 
a lackluster No. 97 this week. We 
know what you're thinking: Sure- 
ly that must be the lowest debut 
of McCartney's solo career. We 
thought so loo, but lo and behold, 
1972's "Hi, Hi, Hi" started out 
even lower, at No. 100. And that 
song went on to hit the lop 10. 

We GET LETTERS: Bernadetle 
M. O'Reilly of the Southern Music 
Publishing Co. of San Antonio, 
Texas, notes that five current mo- 
tion pictures are named after old 
song titles; "Peggy Sue Got Mar- 
ried," "Stand By Me," "Blue Vel- 
vet," "Soul Man," and "Jumpin' 
Jack Flash." 

Don Beckman of Spokane has 
an addition to our recent list of 
No. 1 hits whose lop 10 runs form 
palindromes. The first three were 
the Beatles' "Yesterday" (.'M-l-l- 
1-3), Grand Funk's "The Loco-Mo- 
tion" (8-4-1-1-4-8), and Falco's 
"Rock Me Amadous" (7-4-1-1-1-4- 
7). The new addition: Janet Jack- 
son's "When I Think Of You," 
whose lop 10 run was 7-3-1-1-3-7. 

And in the we-couldn't-make- 
this-stuff-up-folks department. 
Art Calvin of Orlando Fla., notes 
that on the night of game seven 
of the World Series. Boston had 
the No. 1 album and No. 4 single. 
Calvin adds that one and four 
equal five — the number of runs 
the Boston Red Sox scored in the 
game. Meanwhile, Cyndi Lauper 
had the week's No. 8 album, eight 
being the number of runs scored 
by the New York Mets. And 
Lauper had the No. 1 single, just 
as the Mets wound up No. 1 in the 
Series. And Lauper, of course, is 
from New York. Calvin has only 
one question; "I wonder if Cyndi 
is a Mets fan?" 



Billboard Introduces 
Pan-European Charts 
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GLASS TIGER 



Their career-breoking debut album Is THE THIN RED LINE. The first single, 
"Don't Forget Me (When I'm Gone)" went to #2 on Billboard's Hot 100. The video reached the top of MTV's Top 20 Countdown. 
They're now on one of the major tours of the fall, opening for Journey. The new smash (and there's more) is "Someday." 
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BY JOSEPH F. DASH 

It has been eight months since the 
National Academy of Recording 
Arts & Sciences (NARAS)— and by 
extension, the entire classical music 
community — was embarrassed by a 
stuff-thc-ballol box campaign that 
swung an incredible preponderance 
of classical Grammy nominations 
and awards to the Atlanta Sympho- 
ny. 

At that time, as Billboard readers 
will recall, NARAS officials prom- 
ised action to prevent such an em- 
barrassment from recurring. l-Infor- 
tunately, it has become clear that 
NARAS has instead decided to do, 
effectively, nothing. 

Since the day after tlie Grammy 
Awards telecast last February, the 
newly formed classical committee 
of the Reconling Industry Assn. of 
America (RIAA) has attempted to 
work with NARAS to solve the 
problem. In return, we have re- 
ceived first vague promises of coop- 
eration, then months of silence, and 
finally a self-fulfilling pronounce- 
ment that there was no time to rem- 
edy the situation before this year's 
awards. 

We emphatically disagree. 

To recap briefly what went 
wrong: 

In August 1985, the .'Vtlanta cha\> 
ter of NARAS offered members of 
the Atlanta Symphony Orchestra 
and Chorus a "pro-rated," three- 
month N.4RAS membership for $10 
that would enable them to cast 
Grammy ballots. By no coincidence, 
the orchestra had several eligible 
recordings on a classical label. 

With Atlanta chapter member- 
ship swelling 627' after the offer — 
from 26,^> to 430— those recordings 
received 12 Grammy nominations, 
including (according to published re- 



THE EXTRA INGREDIENTS 

I share Michael Khan's concern 
about the demise of the LP (Let- 
ters, Oct. 18). He owns 400 LPs and 
two tapes, and he's angry. I have 
about 3,000 albums and 200 tapes. 
Imagine how 1 feel. 

I'm not too mad yet, but will be 
if more companies follow Mo- 
town's lead. Motown and others 
are seeing the compact dick as a 
replacement for the LP, instead of 
recognizing that it offers yet an- 
other choice to the consumer. 

The trusty old LP has many vir- 
tues, not the least of which is pack- 
aging. It surrounds your music 
with cardboard and decorates it 
with fantastic visuals. The album 
cover has always been a visual aid 
to the music it enclosed. 

Another virtue is Ihe extra good- 
ies, something lots of album fanat- 
ics identify with- These include 
posters, stickers, lyric sheets, etc. 

So let's not lose our heads too 
quickly over CDs. They do sound 
infinitely better, and I intend even- 
tually Lo buy a player when the 
hype dies down and my pockets are 
richer. But I'll want one primarily 
to have CD versions of albums I 
consider the classics of my collec- 



ports) four of the original five nomi- 
nations for classical album of the 
year. The votes resulted in four 
classical Grammys, including best 
album. 

Press comments on the Atlanta 
awards ranged from "odd" (Boston 
Globe) to "ridiculous" (Ix)s Angeles 
Times). The Philadelphia Inquirer's 
story was headlined, "A Classic 
Grab For a Grammy." 

The situation prompted the long- 




overdue formation of an RIAA clas- 
sical committee, composetl of execu- 
tives of Capitol/F,Ml/Angel, Poly- 
Gram Classics (London, Deutsche 
Grammophon, and Philips), RCA 
Red Seal, MCA Classics, Nonesuch, 
and CBS Masterworks. In late 
April, the committee submitted a 
list of suggestions for future Gram- 
my voting, including: 

• Replacement of the final-nomi- 
nation system with a special "craft" 
nominating committee of classical 
experts. 

• Revision of voting criteria to 
limit orchestras or other continuing 
organizations of more than 25 mem- 
bers to one vote. 



tion. 

Until then, I will continue to 
stand by the LP and continue to 
buy it, maybe for sentimental rea- 
sons. But that's my choice. 

Richard Crist 
Kingston, N Y 

k PLEA FOR COEXISTENCE 

It's extremely disturbing to learn 
that most — if not all — major labels 
are encouraging the sale of com- 
pact disks rather than LPs this 
Christmas. To many people, plac- 
ing so many promotional liollars on 
CD is like calling for an early 
death of the LP 

Certainly the CD is a marvel of 
technology. But technology is not 
always where it's at. Packaging 
plays a key role in marketing. If a 
particular LP catches our eye, we 
pick it up and a sale often follows. 
The CD, on the other hand, is 
small. Most often it isn't even no- 
ticed unless the customer is look- 
ing for a specific disk. 

Where is all this leading'/ New 
acts will find it even more diflicult 
to win public attention at the store 
level. 'The result will he more reli- 
ance on personal appearances, con- 
certs, and video for the new and 



• Requiring new NARAS enroll- 
ces to serse one full year as paying 
members before becoming eligible 
to vote. 

The NARAS response, such as it 
is, has been to eliminate the bar- 
gain-basement, three-month mem- 
berships. Period. But it remains 
temptingly feasible for Symphony 
Orchestra X to release'an album, 
enroll its entire membership (at a 
still-affnrdahle $.'>0 a head) in 



NARAS. and all but guarantee it- 
self a (irammy because of the rela- 
tively small pool of classical voters. 

Far-fetched*.' We have it on good 
authority that another U.S. orches- 
tra is doing precisely this. 

Should record companies now 
scurry to sign and enroll every 
available symphony orchestra? 
Should CBS Masterworks enroll the 
entire Mormon Tabernacle Choir'f 
Will the Grammy for best classical 
album now always go to the record 
with the most musicians playing on 
it? 

NARAS has an understandable 
interest in enrolling as many new 
members as possible. At times in 



developing act, 

I'm not arguing for the removal 
of CD. That would be ludicrous. In- 
stead, I feel there should be coex- 
istence of both configurations, 

Anthony Seow 
Agincourt. Ontario 

FORCE-FEEDING CD 

Record executives must he sitting 
on their brains. Don't they have ac- 
cess to research departments? 
Why are they so hell-bent on kill- 
ing off LPs and forcing compact 
disks down the throat of the pub- 
lic? 

Research indicates that most of 
the record-buying public is 12 to 18 
years old. How many of those peo- 
ple do you suppose have CI) play- 
ers? What will hiipperi is that one 
person with a CD player will make 
cassette copies for his friends who 
neither have players nor want 
them. 

Mike Love 
Chicago 

GILOINQ THE HIT 

Why is it that no matter what the 
label, whenever megaartists put 
out anything— old or new — atten- 
tion is immediately turned to them, 



the past year, NARAS officials 
have seemed actually U> be praising 
the Atlanta chapter for an aggres- 
sive marketing campaign. It will be 
a sad day, though, when this sort of 
boosterism takes precedence over 
the credibility of the Grammys. 

To date, our committee has more 
than held up its end of the bargain. 
We have pursued a course of pa- 
tient dialog; we have presented sug- 
gestions, not ultimatums: and we 
have not prosecuted our case in the 
trade or consumer press. 

The academy's apparent indiffer- 
ence to the problem has made it 
clear that we can no longer follow 
this course. 

During the exchange of pleasant- 
ries that has thus far passerl for ne- 
gotiation on this issue. NARAS has 
suggested that a final resolution 
might have lo await the appoint- 
ment of a full-time NARAS presi- 
dent. This may or may not have 
been one more attempt to stall. 

Hut now, in Joe Smith, the acade- 
my has a permanent president, 
whose choice is being applauded 
throughout the music industry. A 
fair and prompt airing of this prol>- 
lein must be made an immediate pri- 
ority on Smith's agenda. 

NARAS — like other award-giving 
organizations — has faced bloc-vot- 
ing problems in the past. What 
makes classical bloc voting a 
uniquely dangerous practice is that 
in the entire musical world, there 
are no groups as large, as unified in 
their interests, and as uniformly 
qualified for NARAS membership 
as classical choirs and orchestras. 

We can't wait another year, or 
two, or three. Our worst night- 
mares are being realized rigfit now. 
The classical Grammys are becom- 
ing a bad joke. 



and almost all effort at promoting 
new or less-established artists is 
put on the back burner? 

I have .some examples. All of us 
at retail know that Lionel Richie's 
new album will go multiplatinum 
by January, even without any ad- 
vertising. Radio will take care of 
him. And $3()0,(M)0 for one Richie 
video, as has been reporteil! Is that 
really necessary? There are other 
Motown acts that could profit 
from srrme of this attention. 

An A&M representative told me 
the other week that a push on one 
act had been relaxed because of 
the new Police album. What's the 
deal, guys? 

To advertisers I shout: Give 
more artists more space. Why 
spend extra effort and money on 
something you know will sell? 

Marc Ferry 
Dallas 



Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted lo Is Horouilz, Com- 
mentary {Editor, Hiltbaard, 1515 
Broadway. New York. N. Y. imW. 



'It will be a sad day 
when boosterism 
takes precedence 
over credibility' 



Joseph F. Dash, senior vice president and 
general manngcr, CBS Masterworks, is 
ckairvtan of the classical committee of the 
RIAA. 



Letters to the Editor 
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Labels Increasing Service Of Promo-Only CDs 



BY STEVE GETT 



NEW YORK A number of major la- 
l)els have bogun lo support new prod- 
uct by 8i>r\'icinK radio with promo- 
tional compact disks. I^eadin); the 
field is A&M, which has issued 
promo-iinly ("D sinKles oti US S|)eclal, 
OMl), and the IV)lice. The lab«-l has 
alsLi put out an eight-sonK sampler 
featuring such new artists as Double 
and David + David. 

"The feedback we (jot straight 
away was that jx^ple paid more at- 
tention lo the music." says A&M gen- 
eral manager Bob Reitman. "We 
started earlier this year with the ;i8 
Special one, servicing about 1,(K)0 
copies to major-market top .|() and 
AOR sUitions and through the tnide. 
Then we dill the sam|)ler, 'A Year 
Ago We Hadn't Heard Of Them Ki- 
ther,' which we also sent out to adult 
contem|)orary because it featiired 



.v)me A('-onentA*<i artL'-b- " 

RCA i.ssued a liinit^-il-eilition CI) of 
"Dreamtime." the leadoff single 
from Darji Hall's "Three Hearta In 
The Happy Knding Machine" album. 
The label subsequently put out a 
four-cut Eurythmics' live set, featur- 
ing songs from the group's "Re- 
venge" album. 

Plans call for Ariola to service ra- 
dio with a CD version of Carly Si- 
mon's latest single, "Coming Around 
Again." by the end of November. 
Uke R('A, Ariola will [iresf'nt the Si- 
mon song in a jewel box package; 
A&M h:ui used the Digi-Pak. 

Of A&M's decision to continue its 
CD promo series with OMD's "Forev- 
er (Live & Die)" and the Police's 
"Don't Stand So Close To Me '«6." 
Reitman says. "My philosophy in 
marketing records is that you can't 
change the music, you can only 
change the environment in which it's 



jM-rceived. The better the environ- 
ment, the greater the likelihoo<l you'll 
get positive response. 

"Here's the analogy; You can in- 
vile someone to dinner and either 
serve them rteak or a hamburger. 
My sense Ln that the conversation will 
be a little nicer over the steak. l.i> 
there's a chance you can manipulate 
the enN-ironment a bit." 

Reitman adds, however, that A&M 
will remain .selective in terms of fu- 
ture promo CD releases. "We don't 
want to institutionalize them, be- 
cause when you do that, it becomes 
predictable and defeats the purpose 
of a 3|)ecial piece," he says. 

Columbia Ls said to be planning a 
promo-only CD sampler to coincide 
with the upcoming CD releases of 14 
Rolling Stones albums originally us- 
suwl by Atlantic. A black vinyl .sam- 
pler of Bruce Springsteen's live box 
set is reportedly planned but is un- 



Washington Koundup 



BY BILL HOLLAND 



Is THE FEDERAL Communica- 
tions Commission going to ask 
Howard Stern's employer to re- 
spond to allegations thai he has 
broadcast obscene or indecent lan- 
guage'? According to an FCC 
s[)okesix?rson, Mass Media Bureau 
chief James McKinney has i)ut the 
matter "on hold for a while." No 
reason has been given, but there are 
indications from insiders that Mc- 
Kinney may have found Stern's 
statements in submitted air checks 
to be. as one put it. "more border- 
line rather than over the border." 
Apparently, letters to Infinity 
Broadcasting arc still being re- 
viewed. 



Meanwhile, the fcc has re- 
ceived a rej)ly from the chancellor 
of the liniv. of California at Santa 
Barbara on allegations that the col- 
lege's station. KCSB-FM, had aired 
a song in July with obscene or inde- 
cent language. I'niversily officials 
said they have no power to censor 
content of student broadcasters. 
The station manager said a new pol- 
icy will be proposed to play such ma- 
terial later at night, when there will 
be less chance of children listening. 
FCC ofTicials will now review the re- 
ply, characterized as disorganized 
and "patchwork" by insiders. 

Fee CHAIRMAN Mark Fowler 
continues to draw congressional ire 
over his decision to re-examine the 
commission's policy of awarding 
preferences to minorities and worn- 



...iBwsline... 

DOTLE ROSE is promoted to VP/station operations for the six-market 
Enunis Hriiudcastmg chain. Previously. Rose was an Emmis regional 
VP and oversaw KPWIl Ixis Angeles and his home base outlet, Wl.OL 
Minneapolis. Ennuis' other properties are Wy HT New York. KSIIE Si. 
Ixnns. and WENS Indian.-tpolis. 

MTIONWIDE BR0UCASTIN6 makes KZZP-AM-FM Phoenix. Ariz., PI) Guy 
Za|K>leon and WNt'l Columbus. Ohio. PI) Bill Richards directors of 
prograniniing ser\ ices. lu'wiy created positions. Both will continue su- 
pervising progranuniiig at their respective stations, but will also over- 
see other chain properties. Ftir Za|H)leon. those assigiunents include 
KISW Seattle. KZAP Sacranwnto, Calif.; KWSS San Jose. Calif.; 
KLUC/KMJJ Uis Vegius. Nev.; and WBJW Orlando. Fla. Richards will 
now oversee WI'OC Baltimore; WCAR AM FM Cleveland; WKZL Win- 
Rton-Saleni. N.C.; and KlUi Tucstin. Ariz. The posts were created as a 
result of thi' departure of Davi' Van Stone, who left Nationwide in Oc- 
tober to join Western Cities' KMI.O Bouhler. Coki. 

KHOP-FM Mod.'Sto/Stockton. Calif., has been bought by Fuller-Jelfrey 
Bnmilcasting for $li million. The adult corueniporary sljition was sold 
by the Pete Pappiu; Co. Blackburn & Co. brokered the deal. 

WEPN/WKK Marliiisburg, W.Va.. will be bought by the Pretlyman 
Broadcasting Co. for $2 million. The seller of the country and adult 
rock outlets is Elektra Broadcasting Corp. Prettyman also owns 
WICO AM-FM Salisbury. Md.. and WYUS/WAFL Milford. Del. 



en in comparative license renewal 
cases. The chairman of the House 
Telecommunications Subcommittee. 
Tim Wirth. D-Colo.. along with vo- 
cal subcommittee critics, wrote to 
Fowler saying thai the subcommit- 
tee has compiled an "exhaustive 
record iltuslrating the need lo in- 
crease female and minority owner- 
ship of broadcast properties." and. 
further, that Congress has deter- 
mined that it wants the preferences. 

BeV BROWN, RADIO BOARD 
chairman of the National Assn. of 
Broadcasters, announced recently 
that NAB will backstop the volun- 
tary standards to improve AM radio 
fidelity. The standards, developed 
by a committee of broadcasters and 
manufacturers and unveiled at Ra- 
dio '8G in September, are open to 
comment until January. They would 
make AM .sound close to the quality 
of FM broadcasts. NAB's small 
market radio committee also en- 
dorsed the standards Oct. .SO and 
wants the NAB to push for greater 
acceptance of AM stereo. 

Comrade kasem's top 40 

countdown'.' Not all that far- 
fetched. One of the ideas to come 
out of the recent Reagan-Gorba- 
chev Iceland summit was reciprocal 
programming — with a U.S. eye on 
stopping the januning of Voice of 
America broadcasts by the Rus- 
sians. Proposals include beaming 
down Russian audio and video pro- 
gramming to stations here or per- 
mitting the Soviets to buy time on 
American stations. Gorbachev sup- 
|)Osedly likes the idea. Swell. 

The fcc has granted a waiver of 
its rule permitting only one media 
property |ier market to the Malrite 
Communications Group. Malrite 
will now be able to keep WHK/ 
WMMS Cleveland, although it has 
purchased the UHF indie WOIO-TV 
there, which for some years has op- 
erated in the red. The commission 
said that teaming it up with the suc- 
cessful stations would be in the pub- 
lic interest because of the extra in- 
come Malrite could pump into it. 



likely to come out on CI). 

Island recently sent out a number 
of U.K. import CD copies of the Fran- 
kic Goes To Hollywood single "Rage 
Hard." Similarly. Epic distributed 
British promo CDs of FM/u.k.'s de- 
but album. Manhattan plans to pro- 
vide radio with a CD of Rob Jung- 
khis' album in DecemIxT, but this will 
not be available commercially. 

Other labels have serviced radio 
with CD versions of albums before 



their retail release — these include 
current product from R.E.M. and 
Glass Tiger— and indicate that they 
are considering the possibility of spe- 
cial CD promo items for 1987. 

Programmers— especially in the al- 
bum rock format— welcome the 
trend. Most labels have established 
discount CD servicing to radio, but 
many programmers opt to buy them 
or arrange trades with retail to ob- 
tain CDs on a timely basis. 



Programmers reveal why they have jumped on 
certain new releases. 

TOP 40 

Forget about movie soundtracks— television may be a more influential 
vehicle for creating hits at radio. First it was the "Miami Vice"-generated 
successes, tlien soap opera supersingle "Friends & Lovers." Now. WHTZ 
"Z-100" New York music director Frankie Blue says, the NBC-TV show 
"Family Ties" has made a hit of Billy Vera & the Beaters' "At This Mo- 
ment" (Rhino). The song has been used on the show for tlie hist two 
months and re|)ortedly draws zillions of inquiries at NBC. According to 
Blue, the ballad pulled 100 phone requests after one day on Z-lOO's air- 
waves. (Vera, by the way, is a veteran who recorded for Atlantic in the 
mid-'60s. The song is part of a Rhino album. "By Request The Best Of 
Billy Vera & The Beaters.) Also burning up the phones at Z-100. says 
Blue, is the Bangles' "Walk Like An Egyptian" (Columbia), a No. 2 
phoncr after three weeks of play. 

BLACK/URBAN 

Ojming off a market-sweeping summer book (see ston'. page 1), WVEE 
Atlanta PD Ray Boyd says he is in the midst of a calm before the storm 
of hot holiday releases but that the pickings are a little slim at the mo- 
ment. Nonetheless, Bobby Brown's "Girlfriend" (MCA) is a strong- 
sounding add. Boyd says. "There's no question this has heavy teen ap- 
jwal." the PD says of the former New Edition member's first solo outing. 
"To me. the melody is similar to that of 'Me & Mrs. Jones.' and I think 
that'll give it some effect on the 18-'24 and 24-3-1 demos." El DeBarge's 
"Someone" (Gordy/Motown) is "simply another good El cut" from an 
artist whose general sound always sells, says Boyd. Another strong mov- 
er, he reports, is Isaac Hayes' "Ike's Kap/Hey Girl" (Columbia). 

ALBUM ROCK 

WDHA Dover. NJ., PD .Mike Boyle says Don Dixon is breaking nicely 
from the producer ranks with "Fraying Mantis" (Enigma). "It's a 
tongue-in-cheek-type tune." Boyle says, noting tliat the song has been 
available as an imiKJrt for more than a year. The Beastie Boys' "Gotta 
Fight For Your Right To Party" (Def Jam/Columbia) is "going to crop 
up on a lot of metal shows." Boyle predicts. At WDHA. the song is spin- 
ning in night shifts, an add motivated by the band's cult following and a 
strong sales patteni. "It's an up-tem[)o rock-anthem song." Boyle re- 
iwrts. Detroit newcomer Toby Redd is off to a good start with its debut. 
"Every Time I Kun" (RCA). "This is a spirited rock'n'roll song without 
the synthesizers." Boyle says. Finally, Boyle recommends a rocked-up re- 
mix of Gene Loves Jezebel's "Desire" (Geffen). 

COUNTRY 

KOLO Reno, Nev., PD Tony Thomas encourages colleagues not to un- 
derestimate audiences when considering Paul Simon's "Graccland," 
which Warner Bros, recently serviced to country. 'The first time we 
played it. we got very |)ositivc, almost all female responses. No negatives 
at all." Thomas reports. "It may not go top 10. but it adds a nice bit of 
diversity." Newcomer Patty Loveless put forth a very strong vocal per- 
formance in "Wicked Ways" (MCA), Thomas says of the "up-tem[)o. 
country rock tune." Crystal Gayle's "Straight To The Heart" (Warner 
Bros.) "is a song you'll be hearing everywhere in a month or two." says 
Tliomas. "I just saw her introduce it to a live concert audience, and it 
drew a tremendous reaction." Marty Stuart's "Do You Really Want My 
Lovin' " (Columbia) was co-written by the late Steve Goodman, whose 
good-natured writing ability is well represented here, Thomas says. "It's 
a good country song with a honky took feel to it" Finally, Thomas says 
the Almost Brothers have "hit their stride" with "I Don't Love Her 
Anymore" (MTM). kim khekmas 
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wanted: Dead Or Alive! 



wanted: By over 450.000 rabid fans in the U.S. alone a.': Dead 
Or Alive's dehul album, "Youtluiuake" approaches GOLD! 
wanted: By the thousands of dance floor addicts who made last 
year 's hit sini^le. "You Spin Me Round (Like A Record)!' 
the No. I dance record for months on end! 
wanted: By U.S. radio who are playinf^ Dead Or Alive's 
smashing new single, "Brand New Lover!' to death. From their 
eaf>erly-awailed new album. "Mad. Bad And Dangerous To 
Know"! Which comes armed with two killer videos in regular 
and extended video mix versions! 
wanted: By the whole .'@#5%C<& world! 



I'riHlut.-va K SuKk AliLeniinilMidternMiidir PWL. 
Manuitrmcnr ChmMortivm lu« C.M.U Inicinuiniitiil l.td. 



cir^Jem^rkwifCnS Inc. u Iik. 



Dead Or Alive. '*Mad, Bad And Dangerous To Know." 

Featuring the new 7" and 12!' "Brand New Lover." 

You 've Been Warned! On Epic Records. Cassettes and Compact Discs. 
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Up Against Clly Hall. Shannon has New York Cily Hall as a backdrop as she 
helps kick o(t Ihe annual Harlem Week leslivilies wilh WRKS New York. 
Shannon perlormed selections from her recent Atlantic album on the steps of 
Ihe building. Pictured, from left, are album producer Russell Taylor. Shannon. 
WRKS New York air personality Chuck Leonard, and Atlantic's Simo Doe. 



The Greatest Hits of 



BABYSOCMBRS 




Pr Ji 




Dancin' In The Street. Siaffers from WJI/K Chicago lead their Baby Boomers 
Band in a dancing parade through the streets of Oak Park, III. The band tuned in 
its boom boxes as WJMK played suitable baby-boomer marching music. Seated 
in the station's Pontiac GTO are. from left, air talents John Charleston. Dick 
Biondi. and Scott Wagner, 




Windy City Silver. It's a sterling moment for WJJD-AM Chicago morning man 
Clark Webber as the station throws him a silver anniversary parly. Webber has 
been active in Chicago radio for 25 years. Standing next to Webber is station 
producer Keena Leonard, 



Grand Toto. Tho grand-prize winner is selected in the United Stations 
Programming Nelwork/Chewels contest by members of Toto. The drawing was 
held at the USP studio after an interview session to discuss the band's latest 
release. "Fahrenheit." Shown, from left, are USP's Rich Vestuto; USP director 
of artist relations Janice Ginsberg; Toto members David Paich. Steve Porcaro. 
and Jelf Porcaro; and USP VP/Eastern sales Dick Kelley. 





Broadcast Hitch. WBLIvt Portland. Maine, station celebrity Frenchie Gagne 
pours Ihe wedding toast lor Mr, and Mrs, Curt Shaw following the live broadcast 
of the ceremony. The couple got hitched on the station's "Remarkable 
Wedding" segment The entire stale of Maine was invited to attend. 



Live From The Restaurant Booth. WNEW-FM New York celebrates its 191h birthday with its annual live broadcast from 
the booth of New York's Hard Rock Cafe, Guest artists stopped by during the weeklong celebration to play guest DJ and 
be interviewed. Celebrating, from left, are Journey's Neil Schon. WNEW atlernoon legend Scott Muni. Journey's Steve 
Perry and Jonathan Cain, and pinch-hitting morning man/station PD Charlie Kendall. 
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IN MEMORIUM 




JANE DORNACKER 

1946-1986 

WNBC-AM 
NEW YORK 




in partnership with 



Billboaid 



CAN YOU GIT THE HITS? 



More and more international hits are created In 
Europe. Whether it is A-Ha (Norway) or Faico 
(Austria); Blow Monkeys (UK) or Mai Tai (Holland); 
Double (Switzerland) or Jennifer Rush (Germany); 
Simply Red (UK) or Modern Talking (Germany); 
Opus (Austria) or Sandra (Germany). European 
acts hit the world! 

Every week almost 30% of the hits on Billboard's 



Hot 100 originate from one of the 18 European 
markets. A&R experts and Music Publishers. Ra- 
dio and Television programmers, Managers and 
Producers all have a need to follow the European 
music trends. They find their new upcoming hits 
every week in Music & Media, the leading Pan- 
European newsweekly for the broadcasting and 
Home Entertainment industries. 



EUROPEAN ACTS HIT THE WORLD 



YES 

YOU CAN! 



MUSK & MEDIA (lormerly Euroiipsheel) 
gets you the hits at the earliest stage. 
Every week Music & Media lips the new 
upcoming hils from the 18 European 
markets, gives the latest Pan-European 
music and videonews. playlisis and hot 
adds from the 400 leading programme 
direclors and deejays, the official Euro- 
pean Hot 100 charts, the most aired 
videoclips. New Talent and much more. 



Detach and mail coupon t»low 

SUBSCRIPTION COUPON 

SUBSCRIBE NOW! 

M;iil coupon lo Music & Media 
c/o Billboard Publications, 1515 Broadway 
New York, NY 10036 Atl: Circulation Dept. 

Please enter my Music & Media Subscription: 




Name 

Company 

Address 

Cily/Slalo/Zip_ 
Counlry_ 



-Title. 



Type ol Business. 
Signature 



• Issues will nol be sent unltl payment is received • Rease allow 3 weel<s for handling 



,1 Payment Enclosed Bill Me 
Charge my credit card as follows: 

n American Express □ MasterCard/Eurocard (Access) 
l.IDinersclub □ VISA 



Card # 

Expiration Dale_ 



Subscription Rates 


1 year (U.S. dollars) 


USA/Canada 


$155. 


Holland 


$155. 


Germany 


$155. 


England 


$155. 


France 


$155. 


Rest ol Europe 


$130. 


Other Markets 


$185. 
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WzYQ "Z-104" Frederick. Md., 
morning man and PD K^mosabi 
Joe is leaving the leading top 40 
station after eight years there for 
the afternoon post at new hit out- 
let KHYl Dallas. Z-104 VP/GM 
Howard Johnson says afternoon 
man Brother Bear is already 
tagged to fill Joe's PD shoes. "We 
are very excited for Kemosabi." 
says Johnson. "He and I have been 
talking about this possibility for a 
period of years, so we were quite 
prepared." Joe's departure opens a 
hot morning slot at Z-104, and 
hopeful jocks should speed t&r kits 
along to Bear. 

Meanwhile, at KHYl. VP/pro- 
gramming Mark Driscoll reports 
a hot new morning show is set to 
arrive soon. Furthermore, he cor- 
rects our erroneous report in the 
previous issue that Randi Rockett 
was appointed PD. Rockett was an 
air talent who dabbled in the music 
department to begin with, and she 
was subsequently let go. "She just 
didn't work out quite right," says 
Driscoll. 

Robert walker and niii 

Tanner are back together again: 
WPOW Miami PD Tanner has 
wooed Walker away from his VP/ 
programming post at WHYI "Y- 
100" Miami. Walker will be chair- 
ing WPOW's 1-5 p.m. shift, while 
Don Cox moves into evenings. 
Tanner and Walker had worked to- 
gether at Y-lOO for several years, 
and sources say Tanner has been 
trying to get Walker over to 
WPOW for quite a while. Good 
sources also say that Tanner may 
take on an air shift soon, possibly 
giving Walker some programming 
responsibilities. 

KtKS "Kiss 106" Dallas adds sev- 
eral members to its top 40 staff. 
Former KEGL Dallas promotion 
director Kelly Wendorf resurfaces 
quickly in the same post at Kiss 
106. Wendorf is joined at the Gan- 
nett outlet by former KEGL intern 
Joy Melendy, Kiss' new assist^int 
promotion director. Plus, the sta- 
tion has two new personalities. 
Don Crockett arrives in middays 
from the PD post at KISR Fort 
Smith, Ark., and Dr. Drex ships 
into the evening slot from his last 
gig, at KTFM San Antonio, Texas. 
They replace Jim Zippo and Ran- 
dy Chambers, respectively. 

The real kiss, kiss San An- 
tonio, reportedly just shifted its al- 
bum rock fare to hard rock/heavy 
metal. That's under the direction 
of rock veteran Trip Reeb. 

Los Angeles rock radio irregular 
Krazer Smith recently launched 
the "Saturday Night Fraze" week- 
ly show on young classic rocker 
KLSX there. The station's cute re- 



lease listed Smith's credentials at 
local rockers KROQ, KMET, and 
KLOS, and a hopefully fictitious 
stint at K-MART, where he claims 
to have been the voice behind the 
legendary Blue Light Specials. 

Shadow stevens is busy put- 
ting the doo dah into Booth Ameri- 
can's WZZP "Zip 104" South Bend, 

Kemosabi Joe on 
the warpath at 
KHYl Dallas 

Ind., station, where he's the top 
40's newly installed PI). Stevens 
was the former assistant PD at the 
old WGCL Cleveland (now WNCX) 
through the summer of 1983. He 
then returned to Cincinnati as eve- 
ning man at Booth's WWNK. Zip 
104 "sounded like Bore 104 when 1 
got here," says Stevens, adding 
that Booth is now supplying him 
with "whatever it takes to take 
over the market." Part of that in- 
volved "buying most of the tick- 
ets" to an Eddie Money concert for 
giveaways, he says. 

"We re going to take a 

good, hard look at il," says Edens 
executive VP Michael Osterhaut 
with regard to what the company 
will do with new acquisition KLZZ- 
AM-FM, San Diego, Calif. (Bill- 
board, Nov. 8). There are market 
worries that WRBQ "Q-105" Tam- 
pa, Fla.. PD Randy Kabrich will 
be shipped West to KLZZ. Oster- 
haut says, "I'm not sending Randy 
anywhere. But, Randy does con- 
sult all of our stations, as does 
[WRBQ operations manager] Ma- 
son Dixon and other members of 
our team. So, they'll be involved on 
that level." Osterhaut is mum on 
what KLZZ's future format may 
be. It's now a classic rocker. Don't 
forget that Kabrich was at KCBQ 
San Diego when it was quite a 
rocker several years ago. 

Observers should watch for 
more growth in the Edens chain. 
"We love the Sun Belt, but there's 
a lot of markets we want to be in," 
Osterhaut says. "You find me 
someone who wants to sell us 
something in Atlanta and we'll be 
there!" 

Longtime top 40 outlet KBOY 
Medford, Ore., is undergoing a 
shift toward album rock. Progres- 
sively minded John Napier is the 
new music director and afternoon 
driver ... In Boston, progressive 
rocker WFNX ups weekender Bill 
Abbate to local music director. 
He'll continue his afternoon news/ 
sports commentaries and the "Bos- 
ton Rocks" show on Sundays ... In 
Schenectady, N.Y., Tom Parker 



becomes PD at hit outlet WGFM. 

He joined the station in 1980 and 
moved up through the ranks as an 
air talent and then music director. 
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I HE FORMAT and ownership 
change at WMKR Baltimore to AC 
WWMX "We Mix 106" leaves plen- 
ty of good radio folks looking for 
new gigs. One of those is G.M Scott 
Frothingham, who was at the top 
40 for only four months before the 
change came down. 

John Bodnar is back at Metro- 
media's "lite" AC, WASH-FM 
"Easy 97," where he tjikes on PD 
duties in addition to his morning- 
man chores. Countrj' outlet KVET 
Austin, Texas, brings Cindie 
Brooks on as afternoon air talent. 
She's direct from tlie midday slot 
at WNOE New Orleans, where she 
worked for six years. 

Rocker john parr is a 

strong candidate for the WNEW- 
FM New York morning shift. At 
least that's what PD Charlie Ken- 
dall would have had you believe 
(luring one of many clever covers 
he's orchestrated while seeking a 
replacement for the "Breakfast 
Club" feature. During a recent 
morning show, Kendall did a hilari- 
ous bit trying to convince Parr that 
his schedule wouldn't interfere 
with doing WNEW's a.m. shtick. 

Later in the week, Kendall ex- 
cused himself from interim morn- 
ing duties, saying he was "going to 
the mountain" for divine inspira- 
tion on whom to hire. So far, it's 
been the most entertaining non- 
show show we've heard in a long 
time. And, naturally, there have 
been lots of morning music and lin- 
ers to that effect, an obvious 
counter to the all-talk approach of 
competitor WXRK "K-Rock." 

The HELICOPTER CRASH that 
killed WNBC traffic reporter Jane 
Dornacker (Billboard, Nov. 8) was 
reportedly caused by a mechanic's 
error in installing the vehicle's 
clutch three weeks ago. That re- 
port surfaced in a Nov. 4 New 
York Times report, which stated 
that the mechanic volunteered the 
clutch information during a federal 
investigation of the accident. 

New motto updates: KITS San 
Francisco is now calling itself 
"Live 10.5," and sources tliere say 
it sounds like the station is posi- 
tioning it-self to fill the adventur- 
ous and progressive void left by 
the KQAK's demise . . . Emmis' 
WQHT changed iU ID from "Hot 
103.5" to "Hot 103." 

Travel log: we're looking for- 
ward to seeing many of you at the 
Young Black Programmers Co- 
alition convention Friday and Sat- 
urday (14-15) at Houston's Hyatt 
Regency Hotel . . . Unfortunately, 
that'll keep us from attending the 
Loyola Radio Conference, held 
that same weekend in Chicago's 
Holiday Inn Mart Plaza. The 17- 
year-old confab attracts college 
and high-school radiophiles, with a 
schedule of seminars that ought to 
prepare them nicely for commer- 
cial radio futures. Keynote speak- 
er is WBBM-TV Chicago's Bill 
Kurtis, while WKQX Chicago's 
Robert Murphy is bringing his 
morning crew in for a seminar. 



CopyfiRhl 1986, Btllboard Publications Inc f4o part ot this 
pubiicition may t)« reproduced, stored in any retrieval system. Of 
transmitted, in any (orm or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, ».(thout the prior wntten 
permissK>n ol the publisher 



£S 




in 

!l 


z 

°5 
15 


Compiled from national album rock 
ARTIST radio airplay reports. 

U8£l 


I 


1 


3 


6 


THE PRETENDERS 

SMI 


★ ★ 


NO. 1 * * 

DON'T GET ME WRONG 


2 


2 


2 


7 


BILLY IDOL 




TO BE A LOVER 


3 


4 


6 


8 


JOHN FOGERTY 

WABNtPBHOS 




CHANGE IN THE WEATHER 


4 


3 


4 


10 


BRUCE H0RNS8Y 

BC* 




THE WAY IT IS 


CD 


6 


11 


6 


BOSTON 

MC» 




WE RE READY 


6 


7 


9 


6 


KBC BAND 

AffiSTA 




ITS NOT YOU. IT S NOT ME 


CD 


12 


25 


3 


DON HENLEY 

GCiflN 




WHO OWNS THIS PLACE 


CD 


14 


2> 


3 


STEVE MILLER 

CAPltCX 




1 WANT TO MAKE THE WI3RLD 


CD 


10 


16 


5 


GEORGIA SATELLITES 

tlfHtRA 


KEEP YOUR HANDS TO YOURSELF 


10 


11 


15 


4 


THE POLICE 

AKM 




DON'T STAND SO CLOSE TO ME 86 


II 


9 


10 


8 


TIL TUESDAY 

fp« 




WHAT ABOUT LOVE 


12 


5 


1 


11 


HUEY LEWIS <i THE NEWS HIP TO BE SQUARE 


QD 


19 


24 


4 


BENJAMIN ORR 

[liKTRA 




STAY THE NIGHT 


/TIN 

OS) 


17 


19 


5 


PETER GABRIEL 




THAT VOICE AGAIN 


® 


20 


26 


21 


GENESIS 

AIIANI1C 




LAND OF CONFUSION 


® 


16 


20 


6 


RIC OCASEK 

GtrUN 




TRUE TO YOU 




23 


29 


5 


BOSTON 

MCA 




COOL THE ENGINES 


II 


8 


8 


n 


STEVE WINWOOO 

IS! an:' 




fREEtWM OVERSPILL 


QD 


26 


31 


5 


TALKING HEADS 




PUZZLIN- EVIDENCE 


20 


13 


5 


8 


BOSTON 

tiACA 




AMANDA 


dD 


29 


33 


4 


DAVID il DAVID 

AIM 




SWALLOWED BY THE CRACKS 


(D 


30 


35 


4 


THE STABIUZERS 

coiuuaiA 




ONE SIMPLE THING 


(D 


35 


45 


3 


TRIUMPH 




TEARS IN THE RAIN 


24 


21 


13 


13 


BON JOVI 

m Hl-UMT 




YOU GIVE LOVE A BAD NAME 


25 


25 


27 


6 


WANG CHUNG 




EVERYBODY HAVE FUN TONIGHT 


(D 


46 


"~ 


2 


* * * POWER TRACK ♦ ♦ * 

ERIC CLAPTON IT S IN THE WAY YOU USE IT 

MCA 


dz) 


33 


41 


3 


R.EM. 

IRS 




SUPERMAN 


@ 


38 


44 


4 


EDDIE MONEY 

COIUMHIA 




WE SHOULD BE SLEEPING 


@ 


42 




2 


THE PRETENDERS 

SIRt 




MY BABY 


® 


37 


— 


2 


SURVIVOR 

SCOTTI BROS 




IS THIS LOVE 




43 




2 


KANSAS 

MCA 




ALL 1 WANTED 


32 


15 


7 


11 


RIC OCASEK 

G(f Fl n 




EMOTION IN MOTION 


33 


18 


18 


7 


TINA TURNER 

CAPITOl 




BACK WHERE YOU STARTED 


34 


34 


36 


6 


IGGY POP 
AaM 




CRY FOR LOVE 


35 


24 


14 


9 


TIMBUK 3 

IRS 




THE FUTURE S SO BRK5HT 


36 


36 


43 


4 


RATI 

ATlANtlC 




DANCE 


dD 


41 


49 


3 


BON JOVI 

MIHCKIY 




WANTED DEAD OR ALIVE 


3« 


28 


23 


13 


TALKING HEADS 

Miff 




WILD. WILD LIFE 


(39; 


NEW^ 


1 


♦ ♦ ♦ FLASHMAKER * * ★ 

LONE JUSTICE SHELTER 

CtfflN 


40 


22 


12 


; 


BAD COMPANY 

AllANrif 




THIS LOVE 


(SD 


NEW^ 


1 


BILLY IDOL 

CHHlSAir, 




DON'T NEED A GUN 


® 


NEW^ 


1 


STEVIE RAY VAUGHAN 

fptf: 


SUPERSTITION 


43 


31 


21 


14 


DAVID ft DAVID 

A&W 




WELCOME TO THE BOOMTOWN 


44 


32 


22 


11 


HUEY LEWIS <i THE NEWS 


JACOB S LADDER 


(.45; 


NEW^ 


1 


BOB GELOOF 

AltANIII. 




THIS IS THE WORLD CALLING 


® 


NEW^ 


1 


PAUL SIMON 

WAftt4-R6ROS 




GRACE LAND 


47 


27 


17 


8 


BILLY SQUIER 

CAPIIOt 




LOVE IS THE HERO 


48 


48 




2 


HOWARD JONES 

tKKTRA 




YOU KNOW 1 LOVE YOU DON T YOU 


49 


39 


32 


15 


EDDIE MONEY 

C01-UM8IA 




TAKE ME HOME TONIGHT 


50 


40 


30 


8 


THE OUTFIELD 

cm UMfliA 




EVERYTIMEYOUCRY 



C y rr»chs with the gfejtest a ipli) ga<ns Ihn we«h The Fluhmahcf it the hi|hetl-detiu1ing IrKh ol Iti* 
tmk The Powvr Track li the Utck on the chart mat ihowi the laigvil increase in airpUy ovM ttw nttk btiott 
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Robert p. kipperman is 

named vice president of the CBS 
Radio Networkii. Kipperman takes 
over immediately from Richard Bre- 
scia, who has resigned. Another 
change has Michael Ewing named 
VP/marketing. He will be reporting 
to Kipperman. 

Kipperman has been with CBS 
for 19 years and has been VP/GM 
of CBS Radioradio since 1981. He 
will be responsible for program- 
ming, production, and promotion for 
CBS Radio Networks, CBS Radio- 
Radio, and the syndicated program- 
ming unit. 

Ewing also comes to his post with 
a long affiliation with ("BS. Coming 
to the network after working for 
two CBS O&Os, Ewing has been 
VP/GM of the CBS Radio Network 
since 1982. He will be responsible 
for sales and alTiliate relations for 
the three mentioned units. 

Pro media has bought the 
rights to Narwood Productions' 
"Country Close-Up." Based in New 
York, ProMedia was launched l.'i 
years ago with "The Blimp," u 
shortform series initially geared to- 
ward album rock outlets. Since 
then, I'roMedia has grown to offer 
several shortform, come<ly, and 
general-information programs. 

"Country Close-Up" is Pro- 
Media's first longform offering, 
and company president Bill Quinn 
says much is being done to enhance 
the show. The first change will be 
the addition of a guest co-host each 
month. Lon Helton will continue as 
program host, with T.J. Sheppard 
being the first to fill the guest chair. 
On the promotion side, ProMedia is 
now arranging concert-ticket and T- 
shirt giveaways for affiliates, and a 
package of ;iO-second vignettes 
from "Country Close-Up" will be of- 
fered to highlight the show. 

"Country Close-Up" came to Pro- 
Media with affiliates in 'Al of the top 
50 markets, says Quinn. Quinn says 
the format's national situation is 
somewhat similar to that of album 
rock's. "In many major markets," 
Quinn says, "you might only see 
one or two country stations. So we 
don't see the proliferation of coun- 
try stations themselves." 

Narwood initiated the show in 
1982 with Glen Campbell as host. 
Narwood's Ellen Silver says I'ro- 
Media appniacbed Narwooil with a 
satisfactory offer but would not 
elaborate on what that offer en- 
tailed or why the company chose to 
sell "Country Clo.se Up." 

At this time. Narwood c<intiniies 
to syndicate the shtirlform rock 
news feature "Rock Notes." Prima- 
ry work at Narwood these days is as 
a production studio, but the compa- 
ny is considering restarting its 
MOR progrim. "The Music Mak- 
ers." 

The SHERIDAN Broadcasling 
Network of Pittsburgh. Pa., will be 
simulcasting the railiothon portion 
of this year's "Lou RawlH' Parade 
Of Stars." This is the thini year of 
the TV/ radio benefit, which aids the 
United Negro College Fund. The 
six-hour event takes place on Dec. 
27 and is scheduled to run from (J 
p.m. -midnight, EST. 



Scheduled artists for this year's 
gala include Aretha Franklin, Fred- 
die Jackson, and Diahann Carroll, 
among others. Sheridan can be con- 
tacU'd at 412-281-6751 for more in- 
formation. 

MuTl AI, BROADCASTING Sy«. 
tem has two tliree-hour country mu- 
sic specials for the Thanksgiving ta- 
ble. For the sixth consecutive year. 
Mutual will present "The Great En- 
tertainers," spotlighting the CMA's 
entertainer-of-t he-year category. 
The two-course holiday special will 
feature this year's winner, Reba 
McEntire, and other winners from 
the past 20 years. Lee Arnold of 
Mutual's "On A Country Road" 
and WHN New York is hosting, and 
the show is available on disk or via 
satellite. 

Also from Mutual for the Thanks- 
giving weekend is "Moonlight. 
Memories & Miller." Jimmy Stew- 
art, who portrayed the bandleader 
in the film biography "The Glenn 
Miller Story," will host the three- 
hour special, which chronicles the 
life and music of Miller. Stewart 
will share his thoughLs and reminis- 
cences on Miller and the big-band 
era and play a mix of Miller's fa- 
mous compositions and arrange- 
ments as well as excerpts from 
"The Glenn Miller Story." 

PKTER J. LUDWIC 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with jnutti- 
pie dates indicate that local sta- 
tions have option of broadcast 
titne and dates. 

Nov. 14-16, Jlmi Hendrix, Leg- 
ends Of Rock, NBC Radio Enter- 
tainment, two hours. 

Nov. 14-16, The Bee Gees, Spe- 
cial, CBS Radioradio, three hours. 

Nov. 14-16, Gary Morris, Coun- 
try Today, MJI Broadcasting, one 
hour. 

Nov. 14-16, Robert Palmer, Su- 
perstars Rock Concert, Westwood 
One, 90 minutes. 

Nov. 14-16, Neil Young, Paul Si- 
mon, Dr. & the Medics, Rock 
Chronicles, Westwood One, one 
hour. 

Nov. 14-16, Motorhead, Metal- 
shop, MJI Broadcasting, one hour. 

Nov. 14-16, Jean t'arne. Star 
Heat, MJI Broadcasting, one hour 

Nov. l.'i. Sting, Billy Squire, 
Bananarama, Party America, ABC 
Radio Networks, two hours. 

Nov. l.'>, John Lee Hooker, Hei- 
di Bohay, Highlights, DIR Broad- 
casting, three hours. 

Nov. l.'i. Forester Sisters, The 
American Eagle, DIR Broadcast- 
ing, 90 minutes. 

Nov. 1.5-16, Rebbie Jackson, Jef- 
frey Daniel, Urban Music Maga- 
zine, Syndicate It Productions, one 
hour. 

Nov. l.'i-16. The Byrds. Her- 
man's Hermits, Reelin' In The 
Years. Global Satellite Network. 

Nov. U>-H>. Billy Idol, On The 
Radio, Nationally Syndicated 
Broadcasting Alliance, one hour. 

Nov. l.T-17, Billy Joel, Rock 
Watch, United StJitions, three 
hours. 

Nov. 16. Bruce Springsteen, 



Don Henley, Powercuts, Global 
Satelhte Network, two hours. 

Nov. 16, Heart, King Biscuit 
Flower Hour, DIR Broadcasting, 
one hour. 

Nov. 16-22, John Parr, Rock 
Over I.«ndon. Radio International, 
one hour. 

Nov. 17, David Bowie, Roxy 
.Music, Matt The Hoople, T. Rex, 
Pioneers In Music, UIR Broadcast- 
ing, one hour. 

Nov. 17, Steve Miller, Rockline, 
Global Satellite .Network, 90 min- 
utes. 

Nov. 17-23, Eddie Money, Rock 
Today, MJI Broadcasting, one 
hour. 

Nov. 17-'23, Glenn Jones, Shirley 
Jones, Special Edition, Westwood 
One, one hour. 

Nov. 17-2^. Steve Winwood, Off 
The Record Si)ecials With Mary 
Turner, Westwood One, one hour 

Nov. 17-23, Genesis, BBC Con- 
cert Classic, Westwood One, 90 
minutes. 

Nov. 17-23, Paul Simon, Part 
One, Pop Concerts & Star Trak 
Profiles, Westwood One, one hour. 

Nov. 17-23, Big Country, Line 
One, Westwood One, one hour. 

Nov. 21, Mike Rutherford, Paul 
Stanley, Billy Squier, Scott Muni's 
Ticket To Ride, DIR Broadcasting, 
one hour. 

Nov. 21-23, Saxon, Metalshop, 
MJI Broadcasting, one hour. 

Nov. 21-23, Howard Hewitt, Star 
Beat, MJI Broadcasting, one hour. 

Nov. 21-23, Genesis, Rock 
Watch, United Stations, three 
hours. 

Nov. 21-'23, Gatlins, Country To- 
day, MJI Broadcasting, one hour. 

Nov. 21-23. Toto, Countdown 
America, United Stations, four 
hour. 

Nov. 21-23, Diana Ross, Motor 
City Beat, United Stations, three 
hours. 

Nov. 21-23, Carly Simon, Dick 
Clark's Rock, Roll & Remember, 
United Stations, four hours. 

Nov. 22-23, Luther Vandross, 
Urban Music Magazine. Syndicate 
it Productions, one hour. 
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ADULT CONTEMPORARY 
MOST ADDED 


A weekly national compilation ol the most 
added records on the radio stations currently 
reporting to Itte Top Adult Contemporary 
Singles chart 


88 REPORTERS 


NEW TOTAL 
ADDS ON 


Bitty JOEt 

THIS IS THE TIME tMunK 


17 i; 


ANITA BAKER 

CAUGHT UP IN THE 
RAPTURE iiicl.« 


M IS 


MIAMI SOUND MACHINE 

FALtING IN LOVE (UH-OH) 


13 4! 


Bitty OCEAN 

LOVE IS FOREVER m 


13 64 


RIC OCASEK 

EMOTION IN MOTION Cliila 


12 57 



t 

I 


s 

< 


1 

i 


[wKS ON CHAR ' 


Compiled from a nattoiul sample ol radto playltsts. 
TITLE ARTIST 

LABtL 1 NUMetH W5TRWUTING lABlL 


I 


1 


2 


8 


THE MtAI TIME 1 FALL 

KVARMR BROS 2fli07 


NO. 1 ★ ★ 

I wp^k* No. One 
♦ PETER CETERA WITH AMY GRANT 


CD 


2 


3 


7 


1 lull 1 f^f\Uf\ttCD At 1 

LUVt, nlLL l<Unl^Ukn ALL 

MQTCMN 1866 


♦ LIONEL RICHIE 


CD 


4 


> 


8 


HUMAN 

vnGvN 2861 AAM 


♦ THE HUMAN LEAGUE 


4 


3 


1 


11 


I'LL 8E OVER YOU 

COLUMBIA JH^6280 


♦ TOTO 


CD 


5 


11 


8 


Tnt WAT II la 

HCA 5023 


♦ BRUCE H0RNS8Y & THE RANGE 


CD 


8 


12 


6 


TRUE BLUE 

SIR! 7 WARWIJ BROS 


« MADONNA 


7 


6 


5 


11 


COMING AROUND AGAIN 

ARlSI* 1 952S 


CARLY SIMON 


8 


11 


13 


8 


CALIFORNIA DREAMIN' 

CApllOl 5630 


♦ THE BEACH BOYS 


9 


7 


4 


13 


THROWING IT ALL AWAY 

AILANTlC 7 S-iiJl 


* GENESIS 


10 


9 


E 


17 


SWEET LOVE 

tlCKIRA 69S57 


* ANITA BAKER 




16 


27 


3 


LOVE IS FOREVER 

JIVE 1 ')L40 ARISIA 


♦ BILLY OCEAN 


® 


20 


25 


5 


EMOTION IN MOTION 

GEffEN 7 ;Bfcl7.¥VAHNER BROS 


* RIC cx:asek 


13 


10 


7 


11 


TRUE COLORS 

POniBAII 37 06247 tPiC 


♦ CYNDI LAUPER 


14 


15 


17 


6 


THEY DONT MAKE THEM LIKE THEY USED TO 

RCA 5016 KENNY ROGERS 


IS 


13 


9 


16 


STUCK WITH YOU 

CHRr&ALIS 4J0I9 


♦ HUEY LEWIS & THE NEWS 


It 


12 


10 


10 


WHEN 1 THINK OF YOU 

A&M 2(f'j'j 


♦ JANET JACKSON 


17 


17 


22 


7 


THE LADY IN RED 

A&M 2648 


CHRIS DEBURGH 


OD 


22 


28 


4 


AMANDA 

MCA 52756 


BOSTON 


CD 


28 


- 


2 


FALLING IN LOVE (UH^H) 

EPIC 34 0635? 


* MIAMI SOUND MACHINE 


20 


14 


14 


9 


1 JUST CANT LET GO w*»ner affos 7 rH6D5 

DAVID PACK WITH MICHAEL MCDONALD AND JAMES INGRAM 


® 


29 


- 


2 


STAY THE NIGHT 

ELEKIRA 7 69506 


♦ BENJAMIN ORR 


22 


19 


IS 


9 


LOVING ON BORROWED TIME (LOVE THEME FROM "COBRA") 

sconi BROS 4 06267'tnc GLADYS KNIGHT AND BILL MEDLEY 


23 


24 


26 


7 


TYPICAL MALE 

CAPilOt 5615 


♦ TINA TURNER 


dD 


30 


36 


3 


TAKE THIS LOVE 

A&M 2675 


SERGIO MENDES BRASIL '86 


dD 


31 


35 


3 


STAND BY ME 

ATLANTIC 7^9361 


* BEN E. KING 


26 


18 


15 


18 


FRIENDS AND LOVERS 

CARRERE 4.06122,EP1C 


CARL ANDERSON & GLORIA LORING 


27 


27 


32 


5 


LOVING STRANGERS 

ARISTA 1-9S30 


CHRISTOPHER CffOSS 


28 


23 


18 


12 


A MATTER OF TRUST 

COlUMBtA 3S 06tOB 


♦ BILLY JOEL 


29 


25 


23 


22 


WORDS GET IN THE WAY 

EPIC 34 06120 


MIAMI SOUND MACHINE 


(D 


40 




2 


HIP TO BE SQUARE 

CMRTSALI5 43065 


♦ HUEY LEWIS & THE NEWS 


OD 


NEW^ 


1 


SOMEWHERE OUT THERE 

MCA 52973 


JNDA RONSTADT AND JAMES INGRAM 


® 


NEW^ 


1 


SHAKE YOU DOWN 

COIUWOIA 38 06191 


♦ GREGORY ABBOTT 


(D 


39 




2 


FOOLISH PRIDE 

RCA 5038 


♦ DARYL HALL 


® 


38 


38 


4 


WHERE DID YOUR HEART GO? 

COLUMBtA 38 06294 # WHAM! 


35 


26 


19 


16 


LOVE ZONE 

JIVE 1 9510MH1ST* 


♦ BILLY OCEAN 


36 


36 


33 


7 


DONT FORGET ME (WHEN I'M GONE) 

MAMHATTAN 50037. EMI AMEHICA ♦ GLASS TIGER 


37 


21 


20 


20 


TAKE MY BREATH AWAY (LOVE THEME FROM 'TOP GUN") 

COLUMBIA 38 05903 ♦ BERLIN 


® 


NEW^ 


1 


I'M FOR REAL 

ELEKIHA 7 69527 


♦ HOWARD HEWETT 


39 


32 


29 


19 


HIGHER LOVE 

ISEArtO 7 9954S 'W*RNER BROS 


♦ STEVE WINWOOD 


40 


33 


21 


13 


YOU CAN CALL ME AL 

WARnER BROS 7 26667 


♦ PAUL SIMON 



(3D Products wil 
Assn 01 Amefica 
million units. 
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YesterHits 

Hits From Billboa rd 10 a nd 
JO years Ago This Week 

POP SINGLES— 10 Years Ago 

Tonight's The Night (Gonna Be 
Alright), Rod Slewarl. ft»HNEBBROS 
The Wreck Oi The Edmund 
Fitzgerald, Gordon Lightfoot. 

Love So Right, Bee Gees, rso 



Disco Duck (Part 1). Rick Dees & 

His Cast Of Idiots, rso 

The Rubberband Man, Spinners. 



8. Just To Be Close To You. 

Commodores. motowt< 

9. Beth, Kiss, casahlanca 

10. Do You Feel, Peter Frampton. alm 

POP SINGLES— 20 Years Ago 

You Keep Me Hangin' On, 

Supremes, MotowN 



Winchester Cathedral, New 

Vaudeville Band. fONr*NA 

Last Train To Ciarksville. 

Monkees. coiglws 

Poor Side Of Town, Johnny Rivers. 

IMPfRIAL 

Devil With A Blue Dress On/Good 
Golly Miss Molly, Mitch Ryder & 
the Detroit Wheels. Nf wvoicf 
I'm Your Puppet, James & Bobby 
Purify, BfLL 

96 Tears, ? & the Mystenans. camiu 
If I Were A Carpenter. Bobby 
Darin, Atlantic 



TOP ALBUMS— 10 Years Ago 

1. Songs In The Key Of Life, Stevie 
Wonder, ;amla 

2. The Song Remains The Same 
^Soundtrack), Led Zeppelin, swan 



Boston. [PIC 

Frampton Comes Alive, Peter 

Frampton, aam 

Spirit. Earth. Wind & Fire, Columbia 



8. Children Of The World, Bee Gees. 

RSO 

9. One More For The Road, Lynyrd 
Skynyrd. mca 

10. Fly Like An Eagle, Steve Miller 
Band. CAPITOL 

TOP ALBUMS— 20 Years Ago 

1. The Monkees, (.OLGLMb 

2. Dr. Zhivago. Soundtrack. MCM 

3. Supremes A Go-Go, motown 

4. The Mamas & the Papas, dunhill 

5. And Then . . . Along Comes The 
Association, valiant 

6. What Now My Love, Herb Alpert & 
the Tijuana Brass, a&m 

7. Revolver, Beatles, cAPiioi 

8. Somewhere My Love, Ray Conniff 
& the Singers. Columbia 

9. The Kinks Greatest Hits, RFPRisr 
10. The Sound Of Music (Soundtrack). 



COUNTRY SIN6LES— 10 Years Ago 

1. Somebody Somewhere, Loretta 

Lynn, mca 

2. Living It Down, Freddie Fender. 

ABC OOT 

3. I'm Gonna Love You, Dave & 

Sugar. RCA 

4. 9.999.999 Tears. Dickey Lee. rca 

5. Good Woman Blues, Mol Tillis. MCA 

6. Her Name Is ... . George Jones. 

7. Thinkin' Of A Rendezvous, Johnny 
Duncan, columbi* 

8. Show Me A Man, T.G. Shcppard. 

HiTSVIllE 

9. Hillbilly Heart, Johnny Rodriguez, 

MERCURY 

10. Thank God I've Got You, Staffer 

Brothers, mercury 

SOUL SINGLES— 10 Years Ago 

1. You Don't Have To Be A Star (To 
Be In My Show). Marilyn McCoo & 
Billy Davis Jr.ABc 

2. Enjoy Yourself, the Jacksons. epic 

3. LoveBallad. LTD. A&M 

4. Keep Me Cryin', Al Green, mi 

5. Dazz, Brick. OAtic 

6. Shake Your Rump To The Funk, 
Bar-Kays, mehcurt 

7. Hot Line, Sylvers, CAPITOL 

8. Catfish, Four Tops, arc 



10. Car Wash, Rose Royce. mca 




adio 



The Sound of the Town 
That Set Music 
On 



The soulful sound that first came out of 
Detroit In the sixties seems to own a per- 
manent place on the charts. 

Now, every week, for three solid hours, your 
listeners can cruise to the Infectious rhythms 
of IV10T0R CITY BEAT, a new guaranteed rat- 
ings-grabber from US. 

MOTOR CITY BEAT will Include a focus on 
a different star or topic each week, with 
track after track of Detroit's best. Between 



Its 
Ears 



the tunes the artists will tell their stories In brief 
capsule form. Each show will also highlight 
a year In the history of the Motor City's music. 

We'll play every one of your favorites: Diana 
Ross, Wilson Pickett, Michael Jackson, Stevie 
Wonder, Mitch Ryder and The Detroit Wheels 
and scores of other superstars. 

So don't spin your wheels. Call today and 
rev up your ratings with the hottest new 
show around! 





MOTOR CITY BEAT is available on a swap/exchange basis to stations In ttie top 170 
Arbltfon-fcted motro marl(ets. 

For station clearance Inlormatlon call United Stations Programming Network Affiliate 
Relations In WosWngton DC ot (703) 276-2900. 

For national sales Information coil United Stations Programming Network in New York 
at i2i2] 575-6100. 
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BILLBOARD NOVEMBER 15. 1986 



ijyrighted ma\afi^\ 



Billboard. 

FOR WEEK ENDING ; 
NOVEMBER IS, 1986 , 



POWER PLAYLISTS 



PLATINUM— SUttoo* wtth ■ w««Wy cum* 
tudtvnc* ot more than i mlBton. 

COLO— Stattons with a itt««kly cum* 
aixHenca bvlwMn 500.000 and i mlllloa 

SILVER— SlaOona wtth « we»hly cume 
•LKltonc* tMtwaan 350.000 aod SOO.OOO. 



CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 



New York P D,: Ijrry Bet|er 

1 1 Ct>* IJWM. TrM CMn 

2 2 Ml Ukti, SwMt Im 

3 1 n> Hmrnn Ui|m. Hi^un 

4 I Orw -Jwn' Jmm. Tm Rmi 
i S lUdmn, Iruf Bbt 

5 7 BMtM.lflkMdi 

T 12 CnfWT AIMt, SlUM f M. DoM 
I U tM JM. TM &*i l«t A Bid N)<n( 
~ - - - PriM>. t tMn'l H«Mi To Tart 
- " KHMfti 

Glini UrMf. 'mitd 



a, nota Up 



Tim IWtNt. TipiC*! tL.- 

IMm Meiwii, UkM Mt HttM TcmiM 

Bitr M. A Hitlw 01 T>Mt 

Mum. Smi«1 HKIMM, Worftt GM Is TIn 

iMMi IxhM. lovt W>B Cmvm M 

B«M I ftmc. Sund B( Mi 

liMt iMlMMnM* I PMk n Vm 

Hm| ttm tni Ntn. H» ts li Sgw 

bu U» I Ciril 1«B With Fit r«u. 

Dot MmM. Huntwl 

Ml Shaw. Powt Of Ha RHu'ii 

PMir Mm* Wrth A«t Crant Iht Ntil 

ntm tMm. iMth Antd 

CMtwt, TWMtaiJt A 

Brwa Hara*r t Tl* Bmm. tr>« II 

MdMcM Star Hidti laucV 

W«n|Ctwn|. tft'iitw^r Hmlun Ion>(ti 



U/HTZ 



P D Scott Shannon 



BmImi. An'»-Mi 

Crtfonr Abbolt. S^»t Iru Ck*r 
htAi Bjktr. iF^^t 
B«n Jmi. *Mj CiiTt Line A 11*4 Ni<"t 
It6«(1 Palnwr, I If-iln t HAtJi lo Tmn 
Can**. Worit U(> 

[Mm Uanty, l*l>* Mt Homa Igni|M 

Call AMdarwB B Claru la>w|, riwnd 

SUtnO, IkoOI Haadi 

InrMfRlcM. tMa fiA\ Canqutt All 

Ban I Kint. M*AdB*M( 

Im* Tnnat. InKal Mala 

Mianu Swnd HkMm, Worilt Gat In Tlw 

B«rf«al.AMillTrOritui1 

JiMl iKlitM, When I lhii\k Ot Vou 

Pttai Cattri Willi Anqf C(i«1, Ih* Niil 

HutT lawii B Tht ttt«v H« Id El* Squi 

Nanci Wailn«J. Foi lomiM 

OUm liiai, Poo l fM|*l Mr 

Dunn Oiiian Natornm 

BintVi. liki An t|<rplitn 

Don Winwn, Kcirtteil 

K«n lam t TiM Mawt, Stuck Witl Tm 

Naa IMwa. Ullti AlklK 

Bm-D H C . Vm Ba linn' 

Lni liu B Crit \m WMi r«n forta. 

Tiiu TwfN< Biun Mini. Bitli Vthtft Y 

BiIIt Vtti B Thi Baalarv At Ttui Mom 

Bilh IM lo B« A lovri 

Aniht friMtHn. lumpin Jack flaih 



tSBMA 



Chicago 



If II 
If * 
H n 



P.O.: John Ccliron 

BattOfi, Ainjnitj 

Tha Htinun l<ifW. Huinin 

(ddit Mon«r. tAc Mt Himt lDnt|M 

ritH Calfi Wilh Anil Cfinl, It« NfiI 

fand iKkun. Whrn f Think 01 *Wi 

Robarl Pj("»»« I Drill I Mtjn lo Iikb 

Huair Itart B The Ntwi, Ho To Bb Sqwi 

ClJii T>|fi, [K-v. I Icitl Mt 

Biuit HoriMtn t ThaRanit. the Way 11 

AAia Bakai, Shmi lott 

Hadomu, tiut Blut 

Btn L Kml SUitd fii He 

Dia PraltnMn. Don ! G«l M* Wioni 



rallii>| KaaA. tt-) i«''f i <r> 

Bk DcjMk. (mflls,-! I- 

Thu Twim*. M*t 

ta«a I " H* 0*Bf Ttu 

Tk« M«t Owi r SUM) &a CiM* In M 

Caftr Mart I Am Bi Tayr Mi 

B% IM. >> ft« A la«tt 

Mmm Sawai HacBMa. Morih Gat I* tis« 

Ha«at4 iaaat. Ta« Hm I tort Vm 

Cart Aatfanaa I Gkna lannt rKaM 

ftaWM. INmim II M A«tf 

CanaM. land KfiXmiwm 

Tha Baach B«n, CaHofMa Otaaawi 

OMD. ifff AiJp* 

BiBi M. A HaRw W 1rn) 

SlaM Wi M iii. IrtadaM OMnnll 

SwwMr, 11 l^t lata 

OoaMi Ika rap(»n (X Hf HtJtt 



IS n Haailavnl 



l>(MaHiat.ii 



Chogo PD Buddy Scott 

I 1 BatlBH. An-anda 

} < nw NaMan laarat. H.^ia 

1 } Umm. WO'd Uc 

I ) liu Iru I C«H lin With rullarit. 

\ 1 Pala« Catan HMk Aaq bam. IK* fitil 

I \ Madomu. T>ua Blw* 

7 ■ OiM Jm( " loMat. tka Hiin 

I I Cyn* laapw. Iim Caku 

I I fanal Jatktaai. Hht« I Ihaik 0) Ton 

10 II Aratka franUa. JaniM laU rutk 
n II iNMl BxM, lOM Wi Cen«Mf All 

12 l« Haar Lawi B Tha Mam, Hip To B« Squ4 

II II Rabwt PiMwr, I Ma'l Maan To luin 
It W Ml MoL la B« A Im 

IS IB Aiirb Bakft. Swnt iMt 

11 n ••« t Ibu. sund Bf Ma 

17 I) firtniy WwtL SluAa Tou Down 

II 27 WanfUMra.tianitod)K>Mlunt«>^'|t) 

II II StatnQ. TwoOIHaaili 

n IS Tata TwMT. TTpval MHa 

II II HMti4 J«Mi. Vm Kim I Im Vou 



Owaa DwM. HelviMi 
Stan Lattnaw. Kail it To Tka Wa( 
riaaStir. Ca«T Mirf Anctnar H<n»tt 
HiMfM StM, Malai toK« 
MuMf SaMd baehM, Nwti Gat ta Tha 
DaBarK Te Ma 
Mtfarat, £(M' Tg Tha tank 



M M u t Tha tea. Vdan 

31 SS CaMM, Land^Mnioa 

n II Uawtoy. Hamn In Tow [nt 

U 7S Haaflm Bite Nam, Slwh With To« 

U n laninOikania.*oo«WibiAV«« 

» )B MM. Whwt bi« Tow Mart Go' 

AU — Baafln, Wak L«a Aa tirpt-an 

A37 - Bay Ocwn. Im h (araMT 

It 17 Dm lahaw, HaarHwal 

n n Bvo HxTwift TM War 

4< n CmmM, Thrnnai It AH Aaar 



KIIS 



1^ 



KM IIIZ7 
AM 



Los Anieles 



P D Mike SctiMlet 

1 1 Cawaa. Wari] 

2 1 OrM ~Jwta~ Mm, lAi (Um- 
1 « Ha«aaaL TrM Btoa 

I I B«t L Ki^ Stand Bi Mt 

S S Tha NwiM Uacaa, HiMnan 

I I BatiM, Amanda 

1 IB Bilf Mk To Ba A Low 

I ] Babart falMw, I 0i4n I Mtan Ic Turr 

I 14 [Ma Manai, Tjka Wi How Ton<|hi 
IB It Timwi Kaatfi WM lil* 

II n Bantlat, Walk IA« An [frtit^n 
11 II lata. Ill BaOw Ton 

1] 22 Waac Oml t>wrlM»r Hai« 1 wi TeM'tft 

11 17 ralaf Calwa WHh AMt bail, Tka Hail 

IS I CiM iMMf. Tim Cobri 

li I] IMHcha, LDnMrilCanqwAll 

1 1 1) Brwa HwMhr B TIn Ranft. Ilw Har It 

II 7 tha B STt. '^mmri 01 to«t 

11 II OMO.lxtAmlDM 

n IS Ban tan. Vou l>ft A Sid Hint 

II II liuliutCaHJiwWMhrrfirwM. 

7i it Iht PrttMdart. Don t G«l Ha Wrenf 

21 H liiHl JKkMKL Confoi 

I* M Dunn Ihiian, Nalormn 

» II AfkU BaUi. Swail iMa 

n Nt* tdiinn. (artk Annl 

IS Hint IrmB Tha Haw- ' 

__ a Ocawk, DneUm In 

n II Carn Hirl. I Am Bi Tour 

M U 'Td Tuaida). WHal Mnul Leva 

11 U Stait WwMad. Fitadem Owipdl 

JI 14 CUii Iiatr. Don t toittl Mt 

U U Howiid Jmv Tou Kno« I IM Tou 

M It Thu Tarnar, iniicat Mai* 



A - 

tJI IX Sgrvw, 

tX IX 8«f Otaan, lo^t li fwrTf 

li LX HiiimSmindMachuM, filhni In I 

IX IX Ctnawt. iJrii 01 Conlu'-ran 

EX El Wtum<. Al^r (M Yowi Hti't On' 
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108FM 

P.O.: Sunny )oe White 

Boiloa, Amjndi 
M»don*a. Iiuc Slut 
Ttia HuNian Lcaiu*. Hunun 
Qnwo, Woid Up 

(ddw UarMT. Tikt Me Hama Tonight 

111 Tuaulai, W\al Atuul to«e 

Uonal lUhia l<n* Will Cwiguti M 

Tolo. I ll Bt Ovtf Tm 

Tnrt Stir, Cjn't Wail Anolhcr Mmuli 

Nant Ctiu*|. [*ai)tod| H*M Fun lomtli 

Bon lovi. Tou Cn« Imc A Bad Haait 

JtimiiTM Slaaait, kdn 

Wham'. Whtta Did Tout Hiarl Co' 

O M D, Lire And Dit 

Bitfy IM. to Be A lo«t> 

Tha Prrltndtfi. Doa't Gal M« Wionf 

Carrr Hart. I Am By Tour Side 

Mrfn1|hl Star. Midai Touch 

TiltMif Htadv Wild Wild IjI* 

Slavt WUM«ad, rttadem OvwtM 

Braca Kemby B Tha Rmm, lha W*r It 

KT?. Dna SIni 

Hmi la«ti t Tti* Han, Hw To Ba Squa 
Tta Ttaiplaliens. LMIr Saul 
rJtaa Mw Haa'fatV Af O^r Iv We 
>ejn lin M Ihi BUtkhaifli. H 



Ml OtuK lo*a h lorrrtt 
Slaqi UttnaB. Nail II Ta lha Wai 
LiBan. Low* In Sibana 
Dwan Dwwi. Notoiioui 
fataarr AMotl, SKitt T«j Pmn 
IMMNt*d.C«MtJV<t 
Saaiantha Fai. tuuti M« 
FraddN iMlian, laiti Im* 



MM Ham. Il«r<^ li>\i 
Hanti MartlMi. Ic I«n<|M 

, l\ Ih'l lot* 

1. IhtFutuitiSaB'ilM. 10 



tha PoMit* Snian, OoIMm* 
Kaal 1 Tha Cant, Valor* 
Andf lailar. Whan TW ftain Camti 



(anal lackian. Contic 
Clau ttiai, Sontdii 
Umim. Will t.'v SMI im* Ma 
KwtDHC.Tou Bt lb.1 
CunnwMat, Gd"t to Iht Bank 
Ewythmci. thun in M| Sida 
Hum Saaad UachM, fiAAi In lo. 
Carif Smww ConiM| Af«vnd>|>in 
Gaaatit. land Ot Con'uvion 



ittt P D Gary Wall 

S Ban low, toj i^.ie Inr A Bid Ntmr 

I BatlOA. Ami Ail 

I Oran -lm%" >anai. ttia Dam 

3 IMa UaMT, Ii^ Homa Ton.|hl 
7 Canao. Hvi Up 

4 CynA Lawiar. Irua Coleri 
I IfaMiM. Iiut Blua 

14 lata, ill He Of*r Tou 



Bi)r IM tc Bt A Lmt 
Im SUr. Cm'I mm AaMw M«M 
UaM Kdaa. laaa Wfl Con«Mf U 
WaMChwatfiaryMdiHtMrMi TmIi 
UuUa tW Jaa «ib Fi« ratcT^ 
Harr La«« B Tha Hawi. H« To BaSgna 
Brata HanaBr B Tha baat. The Wti tl 
Saaflai. walk Im Aa Ccr»lwi 
Malt Tha Com, Vclory 
Cram AIMtrUaka /m D««t 
Hmrt iiaat, T«i Kaea 1 Un ra« 



IS » Jawt 



10 11 Sanw. 



Hat, foehrt Pndi 

Jatiaaa. CMfti 

Dwaa Oaran. Hatar adt 
Ralart Pataw I tMnl Mai* To Tern 
iMav um' lo Tha BMk 
Saand HadMMi. lalkoi In Lo*f 
I, W Ihrt Lo*t 



It Viiilriii. Slop To Uwt 
Ban TtMt. Soaiadaf 
Pari HAartnar. Stran|ittnk9 




Washtngton 



PD . Chuck Morgan 



1 



— »._a T'ut Blua 

> I BmIoik Mnir4a 

I 9 [ddw Monty, lj*t Ut Hofflt liai|M 

; II Nu Shooi. Ptxr! 01 No ftttwa 

I II PilH Ctlira WiHi Ann Gfani Tha Neil 

I 1 Th« Hiiiaan Laafua, mMn 

10 II Cortf Kift. I Am fir Tour Sidt 

11 17 Ban Jaw. Vou Cr*r lovt A Bad Mima 

II IS Want Ch«>n|,l<>trrbod|rHa«a Fun toftth 

II II Bit OuMk. Errwton In Mot«M 

II II Ha*T Lam A Tha Nm, Hip To S< S«il 

IS 20 tolo. I II Be Ort. Tou 

II 1 Thu turntf, I<[mjI W»Ic 

17 II LMM Bichw. fmt Will Conauti All 

11 IB lawaai. drl Can't Htip II 

19 23 BiMln. WiA L>kt An (|wtian 

IB 24 TaOwi Haadt, Wild Wilir^a 

21 » Caatae. Werdllfi 

22 27 Tim Star, Cji'I Wait Anothtt Mmuta 

23 n Tha Monkatv Daidrtam Belmci 

24 21 Brwct Hointln i Tha Rania. It<* Wif tl 
IS » Billr IM lo be A Lover 

n [X Whim'. Whtte Did Tour Heail Go> 

27 » Palar Cabnal. In Tout Eyti 

21 31 DwM Duiin. N«te<nwt 

n » Q.M D , Int And thi 

10 12 KM B TlM Gmi, VKIvy 

31 IX Tha Pitlaadan, nml Gal Mt Wionf 

12 U Hoaard ionn. Vou Km I Im Tou 

11 U Swmw. II Ihii Loai 

A - RatM HiMLCltl U V» 

A — Gliu Tifcr. Soffltday 

A ' Gentui, Land 01 Cominwi 

(X EX Caitr Simon. Comuiji Aiound A|aiB 



Philadelphia 



P.D.: Scott Walker 



BM, Hi 
Im 



True 
BotlM. Aini«Mta 

S II Eddw Maner. take Me Honte Toni|hl 

I 1 CynA lawai, I'u« Cekoi 

> 1 Robtft Palmar. I D<dn'l M«jn lo turn 

I 9 Oian "Ju^t" Jo<»ei, Iht Vjin 

9 11 MidnifM Slat, WtIj; Touch 

10 IS WiKiXhunf litrfto^i Njrt fun loniah 

II II BructKoinU»iTheAaue.TheWJvll 

11 13 Camto, WoinUp 

II 14 Cotey Hart. I Am 8i Toui S«il« 

|4 I Tifu Turnti, IfCHCtl Mile 

IS li Io4a. I II Bt Oxr Tou 

IC 17 Peter Caltta With Am* CfMl. the Neil 

17 20 BiRf IM. To Be A (O.tr 

II II UoMRIchic, Lo» Will Conqutf All 

19 14 Hucy Ltm i Tht Hm, Hip To fit Squa 

10 12 Talkjng Hcadi, Wild W.lD \At 

11 23 Tiivmph. SaKcbodr'! Otit Ihaie 
21 77 Ric OtaMk. EmalK*! In Molion 
U IS RobtHt Ntvil. C nt U V.t 

14 II Howard lones. You f,.mm I Lnie You 

15 IS Ban|1e(, Walk tiko An Ettplun 
21 H SltieWinMod. FiM<tofflO*ri»dl 
27 " - 



29 14 0HD.t>vitAndD>« 

30 31 [Hon Tohn, Hejriache All 0.«< the Wo 
II 33 Cindtrella, Nobotff'i Fool 

31 U Tit TMuUr, H'll AC-.1 L<?.t 
U II Darit Hal. fuol'il Pxdt 

Canaui. linl Gf C^inluMnn 
SiKT laltruw, Ntil i| to Thr Wa" 

Jt H BiHf Ocaan, lo.* h lorrvn 

31 IX The Pittandaii. D')'M del M( Wic^i 

U EX Uati li|at, So'n^,l|, 

39 EX Tht fawittr Sntfi. 0^13lnlrl* 

.40 Sorvnror. Ii Thn love 

A Duran Dwan, Nataiioui 

A ~ Bob Sac 



A34 



b Sam. Uiam. 

BlBTht GMLVHtOfT 

Dand La* Rat^ Thai i Lite 



Pittitwrgh P D : N»ck Fctrara 

1 1 Bnlan. A^atida 

2 1 Oran "huttT lontt, The nam 

1 S Bon hm. Tun Gra« Leva A Bad Kama 

I 1 hIaMiiu. Tim BKw 

S 7 H«t| Lam 1 tht Htwt. Htp To Bt Squi 

I I Paltr CalHi With Many Grant, Tha H«it 

7 10 San I KMc. Stand Bt M* 

I |] IMt Uonay, taka Me Homt Iwiitht 
9 I Camao, Word Up 

10 4 Cnidi Lauptr, Irut Colen 

II 14 Tht Human taafaa. Human 

11 % lo«tit»o)r. Hej.enlnrouriiei 

13 16 BiVi lotL A Mailer 01 Iiuil 

14 II Tht Monkect, OjTdieam Seiiew 

15 n Biwe Horntbi i Tha Bante, Tht War It 
11 17 Bity IM toB* A Lmvi 

17 n Uonal RKhM. tov* Will Conquar An 

II 24 baton Abbott. Shake You Donn 

II 19 Cway Hart. I Am Bf Your Swle 

IB K Ton. I'll Bt Out* Tou 

21 29 Banettv Walk Lik* An t lyplian 

21 II ThaVefcce, Don 1 SUeri So Clou lo U 

23 II Clau Titer. Don I For|el Me 

14 IS 0 U 0 . U« Aa4 Die 

15 27 Rk Ocawk. [mat«n la Motion 
IS IB DarrlHal.^ootll^Plldt 

17 EX Dana Owan, Notonout 

U EX BJy Ocaaa. loit h iMivtr 

29 CX Gttwm, Lar>d ot ConluM/i 

30 EX Sanmw. \\ thit love 



A - lanal JickaM, Caatial 

A — MBwIlarfrc-nlUVa 

A — ThaMLVtuQtlHAB 

a a Htana Saaid Hadana. fiMt >• Lm 



P 0 Bob Case 

Lju lAJ B CWI lia With ra rare*. 
~ ' a, WaA Uka An [(rptian 



Tru* BIwt 



Tha Hwun lupc, Hvma* 
Baa iati Tea Ctrt lovt A Bid Ham* 
Palw Calara With toy SnM, Tha Neil 
Cjaiaa. Word Up 
Oran "iwca' >wi*i. The Ram 
HatT Ltm i TIm Nawi. H.p to Be Squa 



Brvca Hormbyi Tha Rantt. The Way II 
[d*t Honty.Tike Mt Hcnt loniiht 
R«M1 PaliMT, I Oidn I Main To Tui 



Diaid 1 DaM Walceait To Tha Booai 
Want ChMM. imitodf Hm Tm Tonuh 
UanS Bld£ Lovt WiH Conqmt AO 
B«y Mai, Te Ba A Imt 
Corn Hwt. I Am By Tew Sidt 
Tht Maahaai. Dirwaaffl Balwvw 
Tata. II B* Onr Tou 
TMmI 3. IM Futurt'i So Brifhl I G 
Stm Wuiaaod. Fritdon Owuil 
Tht PrttanMi. Don't Gal Mf Wrong 
OMD. Lne And Die 
Ban L K>n|. Stand By Mt 
Owin Duran, Nolcoui 
TiAmi Haa^ WM WiM Ute 
Daryl NaB. Feoliih Pndt 
Haaard iaatt. Tou Knoa I Um You 
BAy Ocaan, Love \\ Formr 
Griiery Abhatt. Stiakc Yog Down 
Sufmw. Ii Iti't Love 
RobbM Nevit. C elt li V« 
Gaotui, Land 01 Conluiun 
Luther Vandratv Slop To Lm 
Paul McCartneji, Slian|khaM 
Kool B Tht Canf. VKtcnr 
Glan fittr, Sonteday 
BiO* Jeal, Th.1 \\ liThe Tinw 
Paul To«n|, Some People 



10 

TXfMBUir 



Tampa 



P D.: Mason Dixon 

Toto, I'll Bt Over Ym 

Beilea. Amanda 

Anita Baker. Sweet Lon 

Bon Jtif\ You One Love A Bad Nimit 

BiOy loti, A Mallet 01 tiuii 

Oran "Juica" lonn. Ihr Ram 

Tht Human Itltae. Humjn 

Uadenru, true Blue 

Wan Hakn.li}ie WaiVi In 

Edda Uoner. tikt Mt Hc«ie TonitM 

Btn E Ktfti, Stand Bi Me 

Lna Uu 1 Cult Jam With fafl Tena. 

Bobtrt Palaiei, l Didn't Mean To Turn 

lartrboy. Hearen in Toui Eyei 

Genent. ThtmiRf li All Away 

Ijomi Richie, Lo>« Will Conquer Ail 

Peter Caltra With Amy CranI, Ike Heit 

Huar Ltm B Tht Htwt. Hip To Be Squa 

B'wt HormbT t Tha Rant. The War 

Centuv Land Ot Contusion 

The Mooktct. Darifejin Bthtiti 

* "hr Ocean, Lo.t li forever 



Creeory Abbott, S^akr Tou Down 
Ban^. Wilk Itke An E(|p|taa 
Survitar. li this Van 
WanaChuarEverttiadr _ 
KMinHtan|.Wleiy 
Bab Safti. Miam 
BobbM Htvil. Ctlt La Vtt 
Tha tati. Yo« Gol II All 
Andy Taylor, When The R«n Cwbk 



I a I lUTsi. 



P.O.: Rick Stacy 

Botlaa. Amanda 
Cimto, Word Up 

Gitfary AUtotl, Shakt You Doan 
Bon Jaw. You Give Lom A Bad Hanie 



I. Tiut B 



Him* Icwii k Tha Ntai, Hip To Bt S«ui 
ThaTenvlalM*l,UdY Sou' 
Midniihl SUr. M«ln loutti 
LMntlRkthM Love Will Conquei All 



Brute Hemi^ t Tht Rmih. Tht War it 
13 19 Nancy MaMinci. Im tiyurhl 

■ R*6t<1 Palmer. 1 Di<M l Hran Ic lu'n 



land tackton, C^Iic^ 
lintt lackion When I Ihmk 01 Tou 
'Til latiday. What About Lovt 
Tma Turnai, typical Male 
Wan|Cliuiu.ft«rfbody Ha«alun Tomrh 
BiOy1MIeB<Alovt< 
BiRy Dcain, lovt \\ Formr 
Bottw N»iL C'til Li Va 
HiuM Sound HachNM, fillini In Love 
Real t Tha GMt, H<\wi 
Eddi* HoAtT. lake Me Hme T 
Dunn OviatL Nolonout 
Arwia Baktr. Saavt Lovt 



le Tomihl 



3S O Swvtaw, 



Cynw Uaatt, True Colors 
Bwiftet, Walk Like An [nptian 
CaoMioMrtL Gom' To Tht Bank 
Swvtaw, li Thii Lovt 
VtiU wIlUaiM, One* Bilttn Taic* Shy 



llaiM,0n.. _ ... 
Canaui, Land 01 CanlvMa 
Ban I. Rail, Stand By Ma 
Bab Saitr. M<ani 

Georiia SateBHtt, Reap T«ur Hindi t 
HffaardH«aatt.rntFe()ltal 
RTP, 0» Sitp 

Talkme Htadi. WM WiU Uk 
Howaid lonei. Tou Xnoa I lovt You 



Clau Titer. Someday 
Luthtt Vandtni, Stop And Lnlen 
Stacy Lattruw. Nj.i Ii To 1t>e Will 




Chicago 



21 21 UsMlll 



PD. Jan Jetlries 



Baiien. Amanda 

Tha Homan laafa*. Human 

CaaNO. word Up 

Lna Lna 1 CWI Jan Wrth l«l Fart*. 
Oran -Jwta" ion«, The Ra* 
Slaeey Q. Two OFHaam 
Babart Palnwr, I OA t Mean to Iwro 
Pri*> Cttara Wilh Amy Grwrt. Ih* Hait 
Ban ioM. Vou Gna Lm A Bad Himt 
Midanaa. Tiut Blot 
[ddN Hmmt. Taka Mt Homi TM|hl 
CynB Uipw. I'M Colort 
TaUnc Hw«L Wdd WM Liti 
B4By Idal To Bt A Id«W 
jMtl JKkian. Whta I Thnh 01 Tou 
Biutt Haraiby 1 Tha iMn. Tht Way >' 
Huay Itwii B The Ntai, Hip To Bt Squi 
Oand t Dae4 Waleoma To The Boom 
WM Cbwf . Ewybodv Hm f M To«C« 
naPnlndin. Don't (M Mt Wronf 



34 31 Rabbia 



RK Ocaiak. Emotion In Metian 
Ben L KW|. Slind By Me 
Cad Andtfwi I Gtoru lanaf. Friend 
Tole. 1^ Bt Ovti You 
Genatn, Thtowmi II AH Away 
Howard Jonat, You Kmb I Lm Tou 
Bantlet. Wjb Like An C|ypti>n 
DM1) . Live An) Die 
TnwmoK SomebodY'l Out There 
Tnu Tumar, Typical Mai* 
Oaryl Hall, foolith Pndt 
Cci«M, Land Ot CC'lut'O'i 
Rabbia Htvil, C'til La Va 
Join Jtti And Tht BUckhtarh. Good M 
C1a» Dpi. OoAt Fertet Ma 
Birtin. Lik* Flamai 
Td TatfdiT. Whal About Lm 
Dwaa Duran. Nalwnas 
DavMf let Rath. Thil'i lit* 
Gtvtli Satennai. Keep Yeui Handi I 



WNCX 



P.O.: Denny Sanders 

Td Tuesday. Wlut About Love 
Batlon. Amanda 

Bnca Hannby t Tht Ran|t. the Way It 

The HiiWan Leaiue. Human 

latent Be Dvei You 

Re Ocnik, [fflolitm In Motion 

HidonAi. Iiue Blue 

CinM. Word Up 

Otan "luKt" lonai, Tha Ram 

Sieve Winwood, FieMom Oyeit»ll 

The Pitltndtn, Don'l C«t Me WiDn| 

Huey la«rit B Ttia Ntwi. Hip lo Be Squi 

Eddie Money. Taka Me Home ToMfhl 

Bdly Idol, to Be A Lmt 

Ban JoM. Tou Give Lm A Bad Natne 



David i Oavid. Wekomo To The Boom 
Crneut, Land 0* Ceoluiion 
Jtlfenr (hbomt. Room With A View 
Amla Biktr, SwotI lore 
Wham? Where Did Youi Heatt Co' 
Wane CtiuAi, Eveittcdy Have fun Tonifh 
The Btach ftoyi. Cililornra Dreanxn' 
Daryl Hall. fooliSti Piide 
Dwaa Duran, Nolo'iout 
Talkini Headt. Wild Wild Lite 
CammoMev G»n' To \\* Bink 
Beniamin Orr Slav The Ki|h) 
Aretha fianklin, Jv 
LmimI Richli, Loic 
Gvfi Cut twit. Ain't 

Peler Ctleri Wdh toy Cranl. Tht Neil 
Hewaid lonai. Tou Know I Love You 
Bertin, L>ke Tta met 
OMD. Lrrt And Die 

Red. Cone To My An) 
Central Cant. Crick Killed Apple Jack 



Jvmpm* Jack fla^h 
, Lm Will CcMUyci All 
Cvfi CullMit. Ami NoltMn' Go«i' On 



41 a Kool 



lUfMh SoRittedy'i (hi theie 
ol 1 Tha Caag. VKtory 



lanat Jickwn, 'onlic' 
Oavid Lee Rolk. Ihit's Lile 
Den Johnjan. Ilea 'lac he Awjy 
TiraMk 3, The futurt'i So Bright, I G 
UptKh. ' Winl To Be WiUi Tou Icaii 
rmi Turntf , 'Brian Adam, Bxk Where Y 
Sbnt. Bring On The NithI When The Wo 
Carly Swion. Cofnine Around Afain 
Aadr TarlM, When The Ram Comei 
One Te One. There Wai A Time 
Midi Jooav Iniide TStw Armi 
Miami Seund Hachira. f aiiin| in lovt 
Clau Tif**. Someday 
CLannad. Cloic to My Heail 
Survivw. It This Lo.e 
SIXT Laltiuw, Nad II to Iht Wall 
Stm Mdlei, I Want To Mikt Ih* Worl 
Time! Social Ct«b. CcktUe 
Rxhard B The Hearlbealv Suinctiodf lo 



The Hunua Uaiue, Humin 
Ha*y Liatt A Tm Mm. Hip to 
Tht Piilindarv Oon'l Get He « 



Baa lavl, Tou Gme Lm A Bid Name 
Camao, Word Up 
8«y Idol. To Bt A Love* 
Til lutiday, What About Lm 
Want Chang IveryliodyHavt FunTw^th 
Rk OciMk tmolon In Motion 
Madonna, true Blue 
Oand & David. Welcome To The Boom 
OMD. Lire AndDa 
Banflev Walk Like An tnplun 
Slevt WmwDod. Ficedom Ovciwn 
Seullrndt Johant. Tall Me 
Eddii Monty, Taka Me Home Tomikl 
Talkiflt Htadi. Wdd Wild lil* 
Aretha rianbla, lumpn' Jack Ftaih 
Tnumgh, Somebody 'i Out There 
Pelei Celeia With Any bnl. tht Ntit 
Robert Pafmc*. I Didrt I Mean to Turn 
Cenaui, La>id 01 Cenlufon 
Haaird ienei. Yog Knon I love Tou 
Daiyl Hal. Foolnh Pndt 
Tha Pahca Don'l Stand So Cl«e lo M 
tkeManaa Orr. Star The Night 
Kaal 1 The Cant. Victory 
Diran Oaran. HdIoiioui 
Whun' Whtie Did Your lltjil Co' 
Lwnel RKhie, Loit Will Conquei AH 
tjptlick. I Want Id Bt Wilh Vou Ton.* 
Carey Hart, l Am B* Ycg' S-de 



31 a sw?*, 



- - 7 
CawNarlMlm 

Mt, li nut lm 



[X EX 
O EX 
EX EX 



X T)w Futurt'i So Brqtit, t C 
EwyttoiCL Thorn I" »»Y 
•id '•P' Cry Fo( Lm 
(EtM La* Kctk. That'i Lite 
Tha Paalif SnIin. bMnint 
MM. Tht It It Ih* Time 
Cb^tnla. Nobotfy 1 Fool 
BUT Otun, Love It Fortw« 
JolM Fetarty. Chanie In Th« Wealher 
Jioel JKkiin. Confret 
The Hwikiat, Daydream Betarer 
EHofl JelM. Heirtaeh* A> Oter The Wo 
Paid Tount Som* Fj** , 
toty Tiytef. Wh«i Th* to* CMe» 

iS%Krifmi».«ia.. 

Berln. L*e rtanet 



pcwery ^fm 

Blfoit P D.: Michael Waile 

1 I Uu LIU B Cull Jin With Fun Force. 

2 I Madonna, True Bhie 

3 3 ioitwi. Amanda 

4 4 Ed«e Mtney. Take Me Homt tonight 

5 S Tha HWWR laagae, Human 

t 9 ion IM C« Lot* A Bad Name 



Cyn* Lawwr, True Cok!<i 
BaniktrK* l*« Ifff'"" 
UoNi R<h»fc lm Wdl corniuw AB 



10 19 Camto, Word Up 



Uau Tiger, Don't Forget Me 
SUcty 4. Two 01 Hearli 
Tht Ttn^tJtooai, Lady Soul 
BriKt HomiinF & Tht Range. Tht Way II 
Anilj Saktt. Sweet Love 
Ben E King. Sland By Me 
Ptttr Celtra With Amy Gianl. The Ncil 
Oian "Juici" Joo*t, The Rj»n 
AcMI Palmei. I Di*'t Mean To Turn 
Tini Tomer. T>p<ji Male 
Wang Chung, htrytwdy Have Fun Toiagh 
Gitgory Abbott. Sfiake Tou Dorni 
Tolo, I II St Orti Tou 



lawn 1 The Neai. Hip To Be Sgui 
' iltoilm, Don'l G*1 Me Wrong 
H SUf. Hidai Touch 



Hw*Tl*i 
Tl«>rel. 
H4nlaM SUf. h 
JaNt3Kkwn,( 
Daraii Ouna Hi 




P.D Brian Patrick 



Beit on. Am and) 

Rebirt Pifanei, I Didn I Mean to Twh 
MadoMt. liue Blue 
The Huflian Leiguc. Human 
C*n»to, Wbi<I Up 

Peltr CelKa With Amv bant. The Neil 
Tina Tmnti. Tic-cal Mile 
Ltta L)u i CuH Jam Wrih Fall Fort*. 
Midnrihl Star. Mriat Touch 
Corey Hart. I Am By Your Side 
Amta Baker, Snrel Love 



Don Johnson, Heartbeat 

Lwral Richie. Loic Will Conquei All 

Eddie Monty, Take Me Hoiwc Tomghl 

Cyndi Laufier, True Cc'ori 

Bon Jon, You Got iDve A Bad Hinw 

Jinet jKtun. When I Think 01 Vou 

Tola, I'll Be Oif You 

Stm Wmwood. iieeAm Oreitp><l 



14 34 BiRy Idol. To Br A Imr 

15 39 Banilei, WHk tike An Igyptiaa 
IG 31 Frtdda lactun. Tatty Lm 

17 10 Daryl Hall. Fooliih Pr A 

II 3S Ben L Kmt Stand By Mt 

IS 31 Duran Duran, NolCriOil 

30 33 Wang Chung, Evtritotfy Hivt Fun TeiH|fi 

31 U Talk^E Heak Wild Wild Ule 

32 17 RoMm Nt«il, C m. Li V<e 

33 11 Davd 1 Oand. Welcome to The Boom 

34 31 Tht Prtlend«r\. Dsn I Get Me Wrong 

35 EX BiRy Ocean. Lo>c It Fo'evei 

36 40 Howa'd lonet. You Know 1 Love Vou 

37 EX Janet lackto*. Conliol 

31 11 The Polite. Don'l Sland So Clote To M 

39 14 Aretha Fiankhn, Junipin' lack flath 

40 CX Kool 1 Tht Ging. Victory 
A — Genetiv, laivd OT Conluwn 

A — Caity Siwwn, Coding Around Agann 

A ~ Grigory Abbott. ShjTie You Down 

A — Bob Segtr. Mimu 

tX EX Luthtr Vandrou, Stop To ic-ft 



POWER- 
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IS 
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13 


9 


14 


17 


IS 


II 


Ik 


10 
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14 


11 
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14 


17 


IS 
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19 
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31 


19 
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11 


33 
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IS 


33 
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34 


37 
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P.D.: Paul Christy 

Botlon. Am and J 

The HaiMH leaiut. Human 

Madonna, true Blue 

Peltf Ctltfa Wdh Aiwf Cianl. the Ntil 

Ben f*«l. Tou Give Lore A Bad Name 

CaauoL Woid Up 

Bangkt, Walk Like An liyplun 

Edda Mont*. lake Mt Home Ton.|ht 

Oran "Juice ' lontv The R«n 

Book 01 Lm. You Mikt Mt Ftel So Coo 

Robert Palmer, t Oidn t ktcan To Turn 

Btn E Kmg. Stand By fAt 

Cyndi Lauper. true CoSori 

TalkMt Headi. Wild WiM Lilt 

Timbuk 1, the Fuluie't So Bright. I G 

Tiiva Turner, typi^il Male 

Siuct Komtby I The Ranft. the Way It 

Howard Jonet. Yctj Know 1 Lo.* You 

JantI Jackwn. When I Thmk Ot You 

OMO,l..t and 0>c 

LMwt Richie. Love Wi:t CooQuei Ail 

Corey Had. I Am B« Ycui Srdi 

Tnumpb. Somebody t Dal Theie 

Sunnver. It Thit Lm 

Til Tuetday. What About love 

Rk Ocjtek. Eiral-Mi In Motion 

Sieve Wwiwood, Freedom Oiren:iill 

Wang Chung. E.trytxtih Hait tun lomgh 

Gregory Abbott. Snike Tou Down 

The Pielenderi, Don i Gel Me Wicng 

Hidmebl Star. Mi^at Icv:^ 

Clati T)|cr, Somedii 

Andy Taylor, When t^rit Ram Comet 

Th* Pointti Srtterv Goldmine 

Liban. lD.e in Stern 
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U Hum iam4 MKfen. tn Lm 

31 Nmil. c m Ll V« 

D OoTM 0>fM. Not«rmn 

EI CMttn. Und Of Cwifuuon 

U 0*n|( Hil. Foolnit Fnde 

— SUcy Ljttnn. fUJ It To Hw Hji 
Cjfly Smoo. Com«f Arawtf A|iin 



— llcC«ta«r. Stf intWwW 

— L>tliMVandrasi.SlMTelo«« 
n» Icb. YCiu Got tt M 



Dud Or MMt. Briri Htm low 

u U KMUL All r WmM 

EX EX Dm) i Omd. Wclcene To The Boom 

EX rx trwi DUC, ym b< itiM' 

EX EX 8«T Ocun, LovB It fstmr 

EX EX Tht TMnpUhom, U<tT Soul 

U LX SMunllu foi. TMCh »< 

EX EX FriddN jKkun. Tnlit Imt 
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EX 
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P.D.: John Urnttet 

BMton, AmjrMi 

Of*n -Jui«" ieen, Tfi* Bmn 

Bon l«w You Gir« Lovr A S>d Njinr 

CiniM, Word Up 

Ctndi Liupcr. TdiE tvkn 

UjdMiru. Iiue Blue 



Edte UoMj, Ji^t Ue Home Ion<lhl 

Bintln, Wilh like An EcYpt.in 

Hint k TM Nnn. Hip 1o Be Squj 

Antti Biker, Simt Ldvv 

Ibc Ociuk. EmahMi In Motion 

Book Of lm, Ynj Mahe Me FkI So Goo 

Nmi Chunr Evcrybodj Hire Fun lonif h 

Bmci Ho«nM ft m Rjt>t<. the Wi^l 

Btn L Xtflf, Stjr%!l Br Mt 

Citt^T AUiotl, Shjke You Omn 

Uu Uu t Cull ](ni Wrtti Fill For*. 

Rebefl Pilnicf, I D-dn l MtJn To Iu<n 



SaminHu Fii, louch Me 
Tolo. I'll Be Over You 
Ovrsn Dwu, Notorioin 
Arithj FriAUui. jMnptfi' Jick 'Uili 
bnnh. lm) 01 Coftlinm 



Corif Kirt. I Am Bt Your Side 
" — ' Lnrti i TIM Hnr "—^ " 

■Mdn, Wul AtK 

■k 3. m fulufe J So B'i|M. 1 C 



17 Hilt 
— TITi 



MSmr.l - 
Tht PMindm. Don I G«t Mr Wtont 
Svfviver, It Tin Ine 
JMUm Hcjdt. Wild Wild Lilc 
Oy.O.l'rt AndDie 
WhJiBl, WTwe Did loai Htitl Go> 
ERm Jsln. Hufljchc Al 0«tr The Wo 



San Francisco P 0 Steve Rivets 

I 2 Tko Hwun Lum. Humvi 
1 4 fUwT HwtNMi Fw loNiiM 



i ltit>OMC.YouB«ll« 

1 Keben Pilm«. I Ddn'l Htxi to Turn 

' Ben I Kni. SUnd Bt M« 

Wiiw ChM|. [myboOi Hm 

_ li fu*ul*i. muf Ateul lo^- 

9 11 Ttw Socrti fiH, Oincini In U> SiMp 

10 20 Boa tM\ Yoj Cure Lovt A Bm Njmt 

11 IS ClMco DtBirn. Ttfk To Me 

12 W TilUni HtttL WiU Hdi] Liff 
11 IS B#f iSel, ToBe A Itmr 

14 14 OUD .l..r AndOif 

15 II StXT Litliuw, Hill It To The Will 
\6 It BMton. AiTtjrKli 
17 21 Imt Minwn Sly Stem. Crim 
II 2t Tlx F^eleo' ■ ' ■ " ' 

19 24 itofity W - 

20 I C«niM Hold Up 

21 2S Bntc* Hombf i T>w ttint*. Ttw Wj> II 

22 2( SiminlKi Fei. touch M( 

21 10 Hovird Hcvill, i n For Rejl 

24 27 Hmj lm i Tlw Htmy Hv To Be Squj 

25 12 Owni Oufi*. Nfiluttui 

2S 29 Coamodam, Goin' To The Banfc 

27 31 nttdj r« nw WwU, Im Ym tknm 

21 U W IickiM,Coivligl 

29 9 The B-STi, SutMiwr 01 lOM 

liOMl flKMe. Love Wdl Conauei AH 



II EX P*let Cetm With Aim Gritit. T>« Neat 
32 12 Uidn-ihl Slir. U-jth 
U 22 Eddw Uomv. Iikt Mc Hamt loniiM 



A — Glm ri|«f , SomedJi 

A — The JelL Ymi Got II All 

EX LK Howard lomn. You Kivm I imt Yoo 

EX EX CntoTT Abbolt Shihe You Down 



I P.D : Harry Nelson 

3 Botten, Amjndi 

4 Hidonu. Tim Blue 

5 The KdRUn lu|M. Humjn 
1 Ciadi Uopot, TniF OAmi 
7 Oran "Mm" Jwms, The Run 

~ • ncSgui 



10 



Oran "Mm" Mms, The Run 
Hon Lnril I Vm Hm. Hip to Be 
EMt Mmwt. Tihc Mt Ham Twiiji 
Rabert Pitaer. I Ortn't Mcjo To Tu 



9 12 Rk Otiwk. Emotion In Motion 

10 13 Cinioo. Woid Up 

11 IS Bin L K«i. SUnd Br Me 

12 14 Tuetdar. Wtiat Aboul Ion 

13 U TalkMf Hcitft, WiM W.U Lie 

14 17 BooJon.YDuQ«eLaveADa<IHjtne 

15 19 Bruce Hambf i The Rintt. The Wir ■> 



««M Chw|. Eftrybotf) HtM Foa T«*«h 

TIN PnMMi. Ooal G>l Ht WfHf 
Conr Hart, I Ami B|f Yaa 
■--tlai, rfifcf -•-'"*— 



An£^i 

SltM 



Andu f raaUHL hm^^Stk FUtt 
TtMk X TV Future'l S« B/itht, I C 
" " ML Froodem OwflpJ 
•UMH iHoa. C tM U Vi« 
Uhr MA To Be A le*»< 
PMit C«lara Witt Imf Crart. The Noil 
Itw M id Mwt. Ym Kmi I lei« You 
Oini4 Hal. rooliih rride 
• \ ll Itin LMt 



Omd I Mi. W*k«mt To Tl 
LUnd Ot CenlifWOft 
r frtflch Kmwi 



ae EX Smnr. 



B10#. 



P D.: Sieve Kingslon 

C|TiA iJofwr, TriK Colon 
Ocaa 'JaKt~ foAti. The Ram 
Uadonna, True Blue 
Cmtui. ThiODini tl All Avar 
Botlot^ Anundj 
CamM, Word Up 

]antt Jackson. When I IbMih 01 You 

Tlw Kitfian Lain*. Humm 

Robert Palmer. 1 Didnt Mean to turn 

Nv Shooi. Pixnt 01 Ho Return 

Bon lovi. You Gnt Imt A Bad Name 

Peter Cetcri Wrth Any Criat. the Ntil 

Ben t Km(. StiixJ Bi Uu 

Tint Twiter. Tflxcil lilj<e 

Hmt lowii A IM Mm. Hv To Be Squj 

Btnilei. Wjik Ue An ffvplun 

Uau Tifcf. Don I toiiel Me 

Anita Biktr. Sate I love 

Bruce Hormb* A The Rint*. The Way It 

Want Chun*. tietYtwdt Mm Fun Toni|h 

lionc) RKhw. Love W>ll Conqnti All 

EAbt yon*T, take Ur Morne Ioni|M 

lolo, in BeDrtr You 

iiHt IM lo Be A loir< 

Dinaa Ourm. Nolo'MUt 

Gret«rv Atibelt. ShaSe You Down 

Mtj Veil A The Beilrrv. At Thu Mom 

Sunnor li Mm ioit 

Luther Vandrotv Slop To In* 

Cartf Smon. Comin| A;ound Afiin 

B<t|r Ocean. Love li Fwnrr 

The Prelcnden. Oon'l Ol Mt Wioai 

Run-O.M C. You Be lllm' 

The Jell, You Gat 1 1 All 

lancl jKkuM. Conliol 




Washinfton P.D.; Mvk St. Johfl 

1 2 lU hmmm Umh. Hmui 

2 1 MateM. IrMlkie 

3 I BMlwi, Ananda 

4 S Om-Jwce- Mmi, the KM) 

5 7 BMJ«n.Yo«Gn«le««AB>dNaii« 
( I rmi Tonw. lypKil ttile 

7 ■ PvUr Cottft tm Am Gnrt. Iho Nad 

I 1 1 Botart Pakati. I Mean To Tom 

9 12 EdiM Uam, )m M« Hont TomiM 

10 13 Canwa. Word Up 

I I II Nmt lawn i The tktwt, Hv To Ba 

12 It BiMflti. Wilk Ue An Enptun 

13 4 IMI iKkiM, When I THnk Ot Vou 

14 IS CWOT H*^' > '^'^ Youf Side 

15 19 Tria. I II Be Ovim You 

11 21 8(Ke Hombr * TTm *W|t, The Wiy It 
17 17 Rk OcMek. (tiNXion In Hotnn 

II 70 War)iCI«n|, IwyMj Have tun ton>|h 

19 29 Run-0 M Vou B« llin' 

20 22 BiBt ttfol. To Be A lovtr 

21 24 UoMt RtdM. liM WiN Ctftquef AH 

22 10 Cfirfi LawM. Ifut CcOoil 

23 n TW PTtlandm. Dont Cat Mo H'o«t 

24 27 TalAMi Hudi, Wdd Wrid Uti 
n 7( Na SIMM, PnM Ot Ho Rttum 

2t 30 CftfOfT MMt, SAiht Vou Ootm 

77 EX Dora* DiiraK. Hateiioin 

n EX Koel i TIm Caic VKtonr 



. 1 riiii lo, 

A — Howard Jooei. You Know I lm Vou 

A — Inthir Vandroit. Slop to tott 

A — Bdt) Vera & The Beilen, At Thii Mom 

IX EX [Ron Jotw, HeJilKhe AlTOwr The Wd 

EX EX Cirtf SmHHi. Com>n| Aiound Aflin 




1 



jfm* 

P.D.; Jtm Morrison 

I, Human 



2 2 Tha Human Liane, 

1 1 Mademti. True Blur 

4 S Bon Jevl. You Cne lo«e A Bait nime 

5 I Arelhi FnnUln, Iump<i' Ixk FUih 

t 10 Bruce Hofntbri The Ranee, Ih< W«r II 

J J Or»n -JuKt " loon. Ihr rfj i 

I i Sine Winwood, freetJcTi Oveiip.i 
9 12 1>0»>H SuhM. iCTe Will Conuwe* *" 

10 11 Criiorr Abbott, Shake Ymi Down 

II 4 Cr>a iMpM. ilu« Cotors 

12 IS Dwd i Di*U. WtkMii To the Boom 

13 13 Eddw HoMT. lalia Me Home Teoillit 

14 17 PelH Cetcfi Wilh Amf banl. Th« Noit 

15 22 DiDv liW, To U« A Icrrtr 

le 11 Talkiitt HeadL Wik] WiM Ule 

17 20 Huey Cewti i Tito Hewt. Hip To Bl Squ 

IS a Reb<«1 Palnw. i Didn'l Mean lo Tma 

19 II Tlni Turrtcr, In>«:il Male 

20 21 Tola, 111 Be Drtr Vou 

11 2S Wini Chun|, F«erybo0r Hm Fun lowcli 
72 14 Mta Biker. Saeel lowt 



TmM 3, Th( fotvei So BrithL I C 

Ite PratoMlMi, Den'l Gat He WroAf 

Dan MtimtL HowTbtil 

•k Oum*. tnotM In Holie>i 

Boa E Kmc Stand tj «• 

Carif Smm. C«MM Arwnd A|«« 

Trwiph. SefMbadTi Oat TTwi 

Tl Tati4»r. What About IM 

Utf Octas. Uw ll f«fm 

Aantai, AJI I WaftM 

H««art >aMt. Vou Knoai I Im Vou 

Paul imm, CttcMind 

SarVMr, li Ilai Ian 

Ui M. Tin It It Tka Tm 

OaMd Ut Rath, tkat t mt 

Urtbat Viadrm. Slefi to lo<t 



— (xi, Stn Th* Ni|hl 
GanMH, iWOI Cm(«m<i 
Sloot I Want To Make Th« Werl 
Iht pMrtir Stotm. GoMnwit 
OanI Hal, Footth Ptidf 
RabU MaW, C ett U Vw 
Uau rt|of. Somadai 



Minneapolis P D : Tac Hammer 

I 4 Toto. I II Be Over You 
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MIDEM '8 




DON'T HAVE 
TO BE BIG 
TO EXHIBIT 
AT THE BIGGES T 



Certainly all the big names will be exhibiting at MIDEM '87. So will many 
of the smaller companies who play such a vital role in today's world 
music industry. Some have been coming for 20 years. Some are quite new 
Why not join ihem? 

As an Exhibitor you're not just part of MIDEM you iir<' the 
show, ranking with the bigRcsl names and with all the business 
pull of music's greatest international market-place. 
MIDEM is where the regional and global <leals are struck that 

build company pro.spcrity. It's here you'll find all the lop 
producers, rccor<l companies, publishers and independents 
from over 50 countries. 

For promoting records, catalogues ami artists, nowhere 

else comes close. It's the place for viewing or .screening 
the latest video promos-or for an update on stale of the art studio 
equipment. 

And where else can vou attend the famous MIDEM Galas, or see so 
many Inp bands perfiinniMg? Or atU'ii.l ibe MIDKM Mil' RADIO, the fourth 
great international radio program market. Where else but al MIDKM is the 
environment more suited to making those contacts yon iieeil to succeed? 

The rest of the world is wailing to bear what's tir-w from the 
American music iniluslry. MIDEM is the unique opportunity lo show them 
what vo\i have. 

for openers, ring Frank KeIcz on (212) <X)7-7«X). He'll tell y.iu all you 
need to know aboul exhibiting al MIDKM 'B7. Praclicallv everything is dime 
for you-including fully equipped and furnished stands with phone and hi-fi 
All in all, you might be surprised at how tittle exnibiting at 
and how much attention you'll get. 



equipment. 
MIDKM '87 will cost. 



I Please rush me further 
details on MIDEM '87 

Name; 
I Company: 
. Title: 

Address: 



MIDEM'87^ 



I'hone: 

r. rnnl A»MM-inle». Inc., M W<-»l .12nil Sln-<'l. .Suite ISI2. New ^<>rk. N.^. KHNII 
l^rhi.iie: I2I2I %7-7WKI Teli-v: WTVI*' I'KKM I> I I I'W: I2I2I ')fi7-T(i(IT | 
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Cameo: Black Bock In The Footsteps OfHendrix 



BY JIM BESSMAN 



NEW YORK Having had an easier 
time breaking its self-described 
"black rock'n'roll" in the U.K.. 
Cameo is now starting to garner 
mass acceptance in the U.S. with iLs 

They have a niche 

in the heart of 
the taste makers' 



new PolyGram/Atlanta Artists al- 
bum. "Word Up." 

Though Cameo's latest release 
(No. 15 on this week's Top Pbp Al- 
bums chart) follows a series of gold 
albums culminating with lORS's 
"Single Life." the group had never 
before really broken out of the 
black charts. With the new album'.s 
title track placed a' No. 11 on the 
Hot 100 Singles chart, things are 
looking good for the act, thanks, In 
part, to the British lead. 

"England has always served as a 
springboard to the rest of the 
world," says Steve Pritchilt, Poly- 
Gram vice president, international. 
"If it's a hit in England, you'll get so 
much more play in other markets. 
In Cameo's case, America is defi- 
nitely following the crown parent- 



age. Many |)eople here keep track of 
the U.K. charts, and that has an im- 
pact on top 40 radio programmers." 

The British record-buying public 
became hooked on Cameo following 
the release of 1985's "Single Life" 
album, which topped the U.K. 
charts for six weeks. 

"The English don't see black and 
white the way people in America 
lend to." says Pritchitt. He adds 
that 605 of Cameo's English con- 
cert audiences have been white. 
"It's a very hi|i market, and because 
of Cameo's unique blend of funk 
and rock, they've found a niche in 
the hearts of the taste makers 
there, with Uirry (Blackmon. Cam- 
eo's creative force) being regarded 
as a leader of a whole new move- 
ment," says Pritchitt. 

Blackmon, who formed Cameo a 
decade ago as a lli-picce, says he 
stiiyed within the "black pop formu- 
la" before paring the now three- 
piece plus "friends" to five mem- 
bers for li(K2's rockier "Alligator 
Woman" album. This time out, 
Blackmon and his band have 
emerged with a toughened fashion 
look to go with the "warrior rock " 
attitude, which he feels has been 
present throughout ('ameo's career. 

"We've always put on a rock 
show and kicked ass," says Black- 
mon, recalling that even before get- 




Jammlng At The Garden. Eric Clapton made a surpnse guest appearance 
dunng Iho opening concert ol Lionel Richie's foceni slint al Now York's Madison 
Square Garden. (Pholo: Chuck Pulin) 



'Breakout' LP Is Aptly Named 

Spyro Gyra Spins A Winner 



BY STEVE HOCHMAN 

LOS ANGELES When Spyro 
Gyra's latest MCA album, "Break- 
out." hit No. 1 on the Top .lazy. .Al- 
bums chart at the end of September, 
it became the eighth tif the band's 
10 albums t<i reach the top. Continu- 
ing to hold down high chart posi- 
tions. "Breakout" has sold extreme- 
ly well without significant commer- 
cial radio play. 

Spyro Gyra gained instant pop 
and jazz airplay with "Morning 
Dance," an instrument^il from its 



1977 debut album (originally re- 
leased through the independent 
Amherst label and later picked up 
by MCA). 

"Kadio was a heck of a lot more 
adventurous then than it is now," 
says Spyro Gyra founder .lay Beck- 
enstein. "We haven't really had ra- 
dio support since then. In terms of 
jazz radio we do very well, but 
there's not much of it. We've really 
had to make up for that bv touring a 
loL" 

Originally hailing from the Buffa- 
(CoTitiriued on page 29) 



ting a record deal the group had 
proven itself before white audiences 
in Canada. He adds, however, that 
"the industry ha-s been against the 
concept of black rock'n'roll since 
Jimi Hendrix's Band Of Gypsies, 
which was the first glimpse of l.^w 
it worked." 

Cameo's manager Steve Leber 
feels that the group has the poten- 
tial to become a major rock act 



along the lines of Sly & the Family 
Stone. 

"They're great live, and when you 
can deliver live the rest is historj ," 
says Leber, whose Gotham-based 
company also manages the Scorpi- 
ons and Joan Jett. He adds that 
Cameo will tour extensively 
throughout the U.S. to promote the 
"Word Up" album, first covering its 
urban-market base as a headliner, 



then appearing with major white 
rock acts if the "right situations" 
can be found. 

Leber says Blackmon is also busy 
producing product for his 1 1-act At- 
lanta Artists label roster. The man- 
ager adds that Blackmon has been 
asked to produce other rock artists, 
including Pet Shop Boys and that he 
has a film treatment in the works 
for English financiers. 



Cameras Roll For New Madonna Flick; 
Daiyl Hall Sows His Solo Oats On TV 



by Steve Gett 



NEW YORK Madonna is back in 
front of the cameras with a star- 
ring role in the upcoming Warner 
Bros, movie "Slammer." Directed 
by Jamie Foley — the man respon- 
sible for the "Papa Don't Preach" 
and "Live To Tell" videos— the 
flick also features Coati Mundi. of 
Kid Creole & the Coconuts fame 
(he reportedly holds a knife to Ma- 
donna's neck in one scene!). 

Currently shooting in New York, 
with additional footage to be 
filmed in Los Angeles, the movie is 
tentatively .set for release next 
summer. There's also a good 
chance Madonna will record some 
new songs for the soundtrack. 

In addition to working on "Slam- 
mer," Madonna has collaborated 
with producer Stephen Bray on 
the debut single by new Sire artist 
Nick Kamen. Titled "Each Time 
You Break My Heart." the record 
should emerge within the next few 
weeks. 

Meanwhile, Sire won't be issuing 
her six-cut EP of dance songs, 
originally due out before Christ- 
mas, until next year. Word has it 
the label wanted to ensure that its 
release did not affect holiday-sea- 
son sales of the "True Blue" al- 
bum. After scoring another Hot 
100 hit with the album's title track. 
Sire plans to put out "Open Your 
Heart" a.s the fourth single. An ac- 
companying videoclip, directed by 
Jean Baptiste Mondino, was 
filmed this summer in L.A. 

As for live concerts, Warner 
Bros, publicist Liz Rosenberg says 
Madonna will probably be touring 
"sometime in '87." Incidentally, ru- 
mor has it that either Penthouse or 
Playboy (or both, probably) is 
scheduling another series of Ma- 
donna nude pix for publication in 
January. With the constant gossip- 
ing about her marriage to Sean 
Penn. one can only wonder why 
the media refuses to give the poor 
woman a break. Enough already! 

Late-night preview: oaryi 

Hall gave a taste of what he'll be 
delivering on his forthcoming solo 
tour when he recently performed 
two songs — "Someone Like You" 
and "Foolish Pride" — on David 
Letterman's show. 

On The Beat slipped into NBC's 
Manhattan studios for a firsthand 
glimpse and caught Hall rehears- 
ing with Paul ShafTcr's band. Also 



accompanied by guitarist G.E. 
Smith, bassist Tom "T-Bone" 
Wolk, and drummer Tony Beard, 
the singer was in terrific form. 
Manager Tommy Mottola re- 
vealed that Hall will be auditioning 
other musicians in New York this 
month before he hits the road in 
February. 

Short takes I: The Bee Gees 
have inked a new recording deal 



ON THE BEAT 

Artist news, touring, 
signings, venues . . . for 
those who need to know 



with Warner Bros. Now managed 
by Ken Kragen, the Gibb brothers 
are reportedly cutting their debut 
album for the label with producer 
Arif Mardin . . . Peter Gabriel has 
given the opening slot on his tour 
to West African musician Youssou 
N'Dour. whose Polydor album, 
"Nelson Mandela." ships Nov. 17. 
N'Dour made guest appearances 
on Gabriel's "So" album and on 
Paul Simon's "Graceland" . . . 
New York's famous Roseland Ball- 
room will celebrate the completion 
of its million-dollar renovation with 
a Nov. 18 gala ribbon-cutting cere- 
mony. Legendary dancer Ann 
Miller will be on hand with a pair 
of scissors . . . The Bangles are 
back on the road through mid-No- 
vember and are scheduled for an 
appearance on the new Joan Riv- 
ers "Late Night" show. Lead sing- 
er Susanna Hoffs is getting into 
the movies thanks to her mom, 
writer-director Tamar Simon 
Hoffs. who has given the lucky 
lass a leading role in her next mov- 
ie, "Cutting Loose" . . . After leav- 
ing the William Morris Agency, 
George Benson is now booked by 
Triad . . . Nile Rodgers, Andy 
Warhol, and Dr. Timothy Leary 
were on the set to make cameo ap- 
pearances in Grace Jones' new vid- 
eo, "I'm Not Perfect (But I'm Per- 
fect For You)." With visuals pro- 
vided by New York street artist 
Keith Haring, the elaborate clip 
cost a reported $1.25 million. 

Pleasure seekers: Nancy 

Brennan and Deidre O'Hara of 

CBS Songs held their Fifth Annual 
Birthday Bash Nov. 1 at a down- 
town Manhattan loft, attracting an 



impressive music industry turnout. 
Among those who helped the two 
gals celebrate their birthdays were 
Michael Bolton and his manager. 
Louis Levin; songwriter Des- 
mond (Kiss/Bon Jovi) Child; Mic 
Murphy and David Frank of the 
Sy.stem; Chris Chappell (of the 
Who. Springsteen, and MTV 
fame); and PolyGram a&r chief 
Dick Wingate. 

Short takes IL Yorgos Kyr- 
iakou Panayiotou, better known 
as George Michael, has started 
preparation of his debut Columbia 
solo album, unquestionably one of 
1987's most eagerly anticipated re- 
leases ... As soon as Ron Nevison 
has finished producing Heart's 
next album, he's set to go into the 
studio with Kiss . . . Hard rock 
group Aerrage has renewed its 
management contract with 
Westwood Assns. and is in the stu- 
dio with producer Steven Herb . . . 
Hats off to A&M's publicity staff 
on the latest issue of its Communi- 
que news bulletin— the UB40 Rus- 
sian diary made for a particularly 
good read. Other labels should 
take note of this well-presented, 
highly informative publication . . . 
PolyGram is excited about the 
Nov. 17 release of the Robert Cray 
Band's Mercury/Hightone debut 
album. "Strong Persuader" . . . 
Rumors abound that Rod Stewart 
is planning a Faces reunion tour 
for 1987. Latest word is that Bill 
Wyman might take Ronnie Lane's 
place on bass . . . Contrary to re- 
cent press reports. David Bowie 
definitely won't be going on the 
road with his good pal Iggy Pop. 
Good news for Bowie fans, though, 
is that he'll definitely be touring in 
1987; his new EMI America album 
is set for spring release ... On The 
Beat was sad to learn about the re- 
cent death of Horace Burrell. a 
longtime friendly face in Atlantic's 
publicity department Suffice it to 
say that Horace will be missed by 
all who knew him. 

End QUOTE: Former MTV talent 
director Laurie Zaks, who now 
works on David Brenner's "Night- 
Life," came up with this particular- 
ly potent line in the New York Dai- 
ly News magazine. "In this busi- 
ness, an aggressive woman is a 
bitch; an aggressive man is a vice 
president." Think about it. guys. 
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WBZ-TV4 presents 




GreatiWoods 

Center for the Performing Arts 



The country's outstanding new 
amphitheatre thanks all who 
helped to make its first season 
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"We 've played all over the world ami this place is one of the nicest. " 



"The Pittsbinyh Sijmphony has 
found a home amid the red cedar, 
white pine and maples of south- 
eastern Massachusetts. " 
The New York Times 



Bob Dylan 
Julv 22, 1986 



Great Woods 

CENTKR FOR THE PERFORMING ARTS 
I'.C). BoxHlO 
Mansfield. MA 0204H 
(fil7)3;i9-23:}l 




PLAYED THE 
AMERICAN WAY 



Special thanks to 
WESTINGHOl'SE BROADCASTING, INC. 



WBZTV-4 



"Has everyone seen the double 
rainbow over there? Where else 
could you have a concert and a 
rainbow like that?" 

Robert Palmer June 24, 1986 

"Recent weeks have seen the opening 
of several new outdoor amphitheatres 
around the country ...it now appears 
that the most successful debut 
belongs to the new Great Woods 
Center for the Performing Arts in the 
Boston suburb of Mansfield." Pollstar 
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alent 



Talent in Action In Pursuit Chases Wider Audience Appeal 



A-Ha Tour, Video, Upcoming Album Reflect Growth 



CRACK-DOWN 

Madison Square Garden 
Xew York 
Tickets: $25 

The OCT. 31 CRACK-DOWN ben- 
efit, presented by Bill Graham, was 
an event staged to fund local anti- 
drug educational efforts. These ser- 
vices are provided by an office that 
coordinates personal appearances 
and public service announcements 
by entertainment and sports fig- 
ures. The main draw of the Crack- 
Down concert, however, was its re- 
vival of '60s rock. 

For numerous irossible reasons — 
conflict with Halloween revelry, 
half-hearted radio support, or even 
thu depressing association of drug 
abuse with the event — there were 
several thousand empty seats in the 
house. Despite sold-out track rec- 
ords of the individual headliners — a 
reunited Allman Brothers Band; 
Crosby, Stills & Nash; Santana; 
Run-D'.iM.C; Ruben Blades; and Ba- 
batunde Olatunji & His Drums Of 
Passion — the eclectic show may 
have proven that musical coalition- 
building has been made obsolete by 
the fragmented target-marketing of 
music on strictly formatted radio 
and video outlets. 

Predictably, the 30- to 40-minute 
sets of greatest hits by the Allman 
Brothers (joined at various mo- 
ments by Carlos Santana, Paul But- 
terfield, and Felix Cavaliere); San- 
tana; and Crosby, Stills & Nash 
drew warm, nostalgic response 
from the crowd. Run-D.M.C, on the 
other hand, flirted with a derisive 
response from that half of the audi- 
ence that was unfamiliar with "My 
Adidas." 

Ultimately, both the end to which 
the concert was a means and the at- 
tempt to revive the open and "pro- 
gressive" eclecticism that was a 
part of the '60s spirit were transpar- 
ent to the audience. BRIAN CHIN 

THE TMI BAN9 
Sir DUNBAR i RORBIE SHAKESPEARE 
INI KAMOZE 
YEUOWMAN 

HALF PINT 

Universal Amphitheatre 
Universal City, Calif. 
Tickets: $17.50, $16 

The PROMOTERS may have lost 
their shirts on this quarter-full 
house, but the audience certainly 
got its money's worth. For 2'/™ 
hours, the groove never ceased as 
top reggae acts on the Island, 
Mango, Shanachee, and Celluloid la- 
bels joined forces in an international 
caravan billed as The Taxi Connec- 
tion. 

The Taxi Gang — keyboardists 
Handel Tucker and Franklin Waul, 
guitarist Winston Bowens, trom- 
bonist Ronald Robinson, trumpeter 
Junior Chin, and saxophonist Dean 
Fraser— hardly took a breath dur- 
ing the Oct. 17 show as it supported 
a series of vocalists. The beat w;>s 
seamless, propelled by the flawless 
rhythm section of Sly & Robbie and 
marked by startling horn work — es- 
pecially from saxman Fraser. 

The evening's first performer 
was Ini Kamoze, a commanding 
presence with a sinuous vocal style. 
Luminous in a fluorescent pink win- 
dowpane-check suit, Kamoze 



brought the fans to their feet and 
kept them there for the rest of the 
show. (It was, in fact, the first time 
on record that the amphitheater's 
security allowed the crowd to cram 
the aisles.) 

Next up was new Jamaican sensa- 
tion and recent Island signing Half 
Pint, exemplifying the upbeat side 
of reggae rhythm. The diminutive 
singer is a whirlwind of energy. 
More pop-oriented than Kamoze, 
Half Pint seemed to be the crowd 
favorite, until Yellowman took cen- 
ter stage. 

An unlikely pop hero, Yellowman 
is an aging albino Jamaican who re- 
sembles a jaundiced Ben Franklin. 
He sings lyrics that, if deciphered, 
might give the Parents' Music Re- 
source Outer apoplexy. He rapped 
his personal opinions on homosex- 
uality (he disapproves), big bosoms 
(he approves), marijuana (he strong- 
ly approves), and cocaine (he disap- 
proves). One of the concert's high- 
lights was his Caribbean reading of 
"Rock Around The Clock" and "Let 
The Good Times Roll," which pro- 
vided the only departure from a loi>- 
ing reggae back beat. 

For reggae enthusiasts, though, 
this show was about as good as it 
gets. Some may cavil at the genre's 
never-changing beat, but it's obvi- 
ous that these players can also tack- 
le any other format. Next time, 
however, they should all get their 
labels cooperating on prepublicity — 
or book themselves into a smaller 
venue. etiilie ann vabe 

X 

The Palace, Hollywood, Calif. 
Tickets: $14.50 

Though X has not achieved the 
national breakthrough once predict- 
ed for it, the band had no trouble 
drawing crowds to a three-night 
stint at the 1 ,200-cap.icity Palace 
here last month. On the opening 
night, X rewarded its loyalists — 
which included a healthy brace of 
enthusiastic young fans — with a 
show that not only paid homage to 
its role as Los Angeles' leading un- 
derground catalyst at the start of 
the decade, but also pointed out 
where the band is heading. 

X has become something of an 
L.A. supergroup; with Billy Zoom's 
departure, former Blasters guitar- 
ist-songwriter Dave Alvin and ex- 
Lone Justice guitarist Tony Gilky- 
son were enlisted. Judging by this 
show, the change was just what the 
band needed. Vocalist Exene Cer- 
venka, singer-bassist John Doe, and 
drummer D.J. Bonebrake per- 
formed with renewed vitality and 
optimism, while Alvin and Gilkyson 
framed the stage as lanky twin tow- 
ers of American rock guitar (though 
a bad sound mix lessened their im- 
pact). 

The new material previewed here 
(penned by the Ccrvenka-Doe team 
and by Alvin) provided a particular- 
ly encouraging note. Gone are the 
forced attempts at forging a new 
folk music that undermined 1983's 
"More Fun In The New World" al- 
bum. Also missing was the metal 
posturing on last year's "Ain't Love 
Grand," which confused some fans. 
The new songs are tuneful, punchy, 
and have something real to say 
(Continued on next page) 



BY ANDREW ROBLIN 

NASHVILLE Local pop-rock trio 
In Pursuit recently completed its 
first big-timo tour, opening a series 
of shows in major cities for a-ha. 
But the members of In Pursuit— 
bassist/vocalist Emma, guitarist/ 
vocalist Jay Joyce, and drummer/ 
vocalist Jeff Boggs — are no strang- 
ers to the concert scene. 

In addition to appearing as sup- 
port act on dates with Mr. Mister, 
Starship, Nick Lowe, R.E.M., and 
the Alarm, In Pursuit has headlined 
the national club circuit for several 
years, working such venues as First 
Avenue in Minneapolis and Pea- 
body's in Cleveland. 

The Nashville-based group signed 
with the Capitol-distributed MTM 
Records in spring 1985 after im- 
pressing label executives with its 
demos and live performances. A 
five-song debut EP, "When Dark- 
ness Falls," met with sporadic col- 
lege and album rock radio airplay 
when issued. But the record won a 
rave review from the college radio 
trade paper CMJ New Music Re- 
port, which led to an appearance on 
the "New Music Awards Show," 
broadcast on MTV. 

In Pursuit's first video, "Losing 

M + M To Move 
On & Diversify 

BY KIRK LaPOINTE 

TORONTO Many prominent music 
figures have left Canada, mainly to 
seek fame and fortune, but Martha 
Johnson and Mark Gane, the driving 
forces behind M -)- M, say they just 
want to move to a place that might 
be more open to the group's sound. 

With London and New York 
among their likely destinations, 
Johnson says, "We've made up our 
minds to move. It's not a running- 
away kind of thing, and it's not nec- 
essarily iwrmanent. But both Mark 
and I want to diversify." 

Johnson and Gane have been mak- 
ing waves on the Canadian new mu- 
sic scene for nearly a decade, first 
with Martha & the Muffins and now 
with M + M, whose third album, 
"The World Is A Ball, " was well-re- 
ceived in Canada and has recently 
been issued in the U.S. through 
RCA. Like its predecessors, the new 
album offers a collection of pop on 
the outskirts of the mainstream. 

Best known in the U.S. for the 
1984 club hit "Black Stations/White 
Stations," M -i- M recorded the bulk 
of its new album in Bath, England, 
at co-producer David Lord's Cres- 
cent Studios. Preproduction and ini- 
tial recording sessions were held at 
Johnson and Gane's home studio. 

The album's first single, "Song In 
My Head," has garnered respectable 
airplay in Canada, but Johnson 
doesn't see M + M as a singles-ori- 
ented band. She says the focus leans 
more toward strong album writing, 
but concedes that "it's not a popular 
approach these days." 

Johnson and Gane are eager to re- 
cord film music and solo albums as 
well as form a touring band. 



Control." received light-rotation air- 
play on MTV and was also seen on a 
variety of cable and local music 
shows. 

"We were surprised at the mile- 
age the video got," says Boggs. 
"We had jwople coming up to us at 
our club shows saying, 'We saw the 
video, that's why we came to the 
show.' " 

In Pursuit and MTM have high 
hopes for the group's upcoming de- 
but album. "Standing In Your Shad- 
ow." Due for release in early 1987. 



SPYRO GYRA 

(Continued from page 

lo, N.Y., area, Spyro Gyra began in 
the mid-'70s, virtually as a solo proj- 
ect of saxophone and lyricon player 
Beckenstein. He and Richard Calan- 
dra, co-producers of all the Spyro 
Gyra albums, were involved with 
production of a number of local 
groups, but it was Beckenstein's 
project that took off. Only much lat- 
er did it become a true band. 

"Spyro Gyra sljirted as a very 
production-oriented band, and a lot 
of people were going through it. We 
weren't afraid to use overdubs and 
guest players," says Beckenstein. 

Of the musicians featured on 
"Breakout, " Beckenstein says, 
"Our keyboardist, Tom Schuman, 
goes back seven years, and (vibni- 
phonist] Dave Samuels has record- 
ed on every album we've made, but 
he's only toured with us for the last 
three albums." Beckenstein adds 
that guitarist Julio Fernandez, bass- 
ist Kim Stone, drummer Richie Mo- 
rales, and percussionist Manolo Ba- 
drena have alt joined within the last 
three years. 

Thus, says Beckenstein, the 
meaning of the latest album's title. 
"In a way, we're breaking out of the 
mold, and we've found a new direc- 
tion that has more vitality to it," he 
says. 

"We brought in players who were 



the 10-cut album was produced by 
Steve Churchyard, known for his 
work with INXS, the Pretenders, 
and Siouxsie & the Banshees. 

In Pursuit is managed by Josh 
Zieman of the New York-based Side 
One Management company, which 
also represents Modern English, Ici- 
cle Works, Steve Earle, and Ro- 
sanne Cash. A member of the Miller 
Rock Network — Miller distributors 
contribute promotional dollars to 
support live dates — In Pursuit is 
booked by the Good Music Agency. 



adventurers, risk takers. It's hard 
to keep the momentum and excite- 
ment and evolution going over 10 al- 
bums, and I've been happy to let the 
others have more input because it 
kept me from going stale. The most 
exciting thing is the players really 
jiace me. In the liist few years my 
playing has really impriived be- 
cause I've been running with the 
big boys, and 1 appreciate that." 

(For the record: This article was 
prepared before ('alandra's death 
on Oct. a>— see Billboard, Nov. 8.) 
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Turning It Up. Veteran hard rock bassist-singer Lemmy recently returned lo the 
U.S. concert circuit with his group Motorhead, playing live dates to promole the 
group's Profile/GWH album, "Orgasmatron." The "loudest band in the world" 
kicked off its tour at the Santa Monica Civic Center. (Photo: Dave Plastik) 
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about modern life and romance — 
subtler than recent Springsteen and 
less self-conscious (though more po- 
etic) than Mellencamp, but in the 
same general ballpark. Whether 
this will bring the group national 
recognition remains to be seen, es- 
pecially since American radio seems 
to be getting more and more conser- 
vative. STKVK IIOCIIMAN 

ELins cosnuo 

Broadway Theatre, New York 
Tickets: $30 

Elvis COSTELLO'S five-night 
stand on Broadway roughly coincid 
ed with the World Series, which 
may have kept die-hard Mela fans at 
bay. Still, the Costcllo series hardly 
suffered at the box office; all tickets 
were snapped up in just half an 
hour — and with good reason. Not 
only was the intimate venue a treat, 
but Costello presented a different 
show each night. 

Most of the attention focused on 
the second and fourth dates of the 
Oct. 21-25 stint. The former was 
billed as half Costello solo and half 
Elvis & the Confederates. The lat- 
ter, featuring Costello with his usu- 
al band, the Attractions, offered 
something called the Spinning 
Songbook. 

On both of these nights, fans 
were treated to a formidable sam- 
pling of Costello standards as well 
as lesser-known tracks buried 
among his 18 albums, such as 
"Green Shirt," "Lip Service," and 
"Jack Of All Parades." But that 
was the least of it. 

Consider: magicians Penn & Tell- 
er practically threatening Costello 
into performing Prince's "Pop 
Life"; Mrs. Elvis Costello (Cait 
O'Riordan of the Pogues) wildly 
frugging in a go-go cage; audience 
members being chosen at random, 
game-show-style, by Buster Poin- 
dexter (David Johanscn) to spin a gi- 
ant wheel bearing 40 Costello 
songs, followed by the headliner's 
performance of each song chosen. 

That's just a little of the nonstop 
?.aniness that took place at the 
Broadway. Also featured were Cos- 
tello covering Tom Petty's "Ameri- 
can Girl," the Hollies' "King Midas 
In Reverse." Ihe Psychedelic Kurs' 
"Pretty In Pink," an<l derry & the 
Pacemakers' "Kerry Across The 
Mersey"; a slide show from Costel- 
lo's world travels; a duet with T- 
Bone Burnett, presented as the 
Coward Brothers, on (Jtwrge Jones 
and Johnny Cash songs. And, of 



course, there was "On Broadway." 

This was not your typical Costel- 
lo. The man was not only jovial but 
downright hilarious, passionate, 
outgoing, and musically sharper 
than ever. With the Attractions and 
the Confederates and on his own, he 
proved a total showman who's got a 
long way to go before he runs short 
of ideas. jeff tamakki.n 

FAHIPORT CONVEMTION 
DAN AR BRAS 

Bottom Line, New York 
Tickets: $10 

Although some of the more 

notable band members, like Richard 
and Linda Thompson and the late 
Sandy Denny, vacated Fairport 
Cronvention years ago, the venera- 
ble British folk-rock act continues to 
attract a loyal cult audience. With 
three longtime members — guitar- 
ist/vocalist Simon Nicol, 
bassist/vocalist Dave Pegg, and 
drummer Dave Mattacks — accom- 
panied by Ric Sanders on violin and 
Martin Allcock on guitar, the cur- 
rent Kairjjort aggregation turned in 
a generally impressive set here last 
month. 

Considering that the group was 
formed nearly two decades ago and 
has undergone countless personnel 
changes, its sound remains curious- 
ly unchanged. If there was any no- 
ticeable difference between this 
show and one from the group's hey- 
day, it was that a sizable dose of 
straight-ahead rock'n'roll and even 
a taste of funky fusion are now fil- 
tered through Fairport's traditional 
electric English folk, Celtic fiddle 
tunes, and ballads. 

The band performed material 
from its new Varrick/Rounder al- 
bum, "Expletive Delighted," as well 
as old favorites like the traditional 
"Matty Groves" and Richard 
Thompson's "Meet On The Ledge." 
Not once did the quality of the quin- 
tet's musicianship flag. However, 
the dominance of Sanders' fiddle 
made one wish Thompson would 
emerge from the wings to add his 
distinctive guitar to the mix. 

Opening the show was Dan Ar 
Bras, a solo guitarist from the Brit- 
tany region of France. A former 
member of Fairport himself, he ul- 
ternat<'d between acoustic and elec- 
tric pieces. His music holds appeal 
for fans of new age and the Iradi- 
tiimal fold. While often pretty and 
texturally interesting, it was also 
sometimes forgettable, lacking in 
direction. jkkktamaiiki.n 
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HOW BIG DO YOU HAVE TO BE 
TO FILLWEMBLEY? 
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The Stadium. If you saw the Live Aid concert then you 
know England's famous Wembley Stadium. 

It's where performers like The Rolling Stones, Queen, 
Bob Dylan and Rod Stewart all chose to play England. 

It holds 72,000 people and is the venue for big 
concerts in the UK. 

The Arena. A full house at Wembley doesn't have to 
be 72,000 people though. That's because Wembley is more 
than just the Stadium. 

The adjacent Wembley Arena holds 10,000 people in 
any one of a dozen configurations and can be adapted to 
house anything from rock concerts to ice skating. 

It's as famous for famous names as the Stadium with 
artistes like Pavarotti, Whitney Houston, Dire Straits and 
ZZ Top performing there. 

The Grand Hall. For performances that require a 
more intimate atmosphere may we recommend the Grand 
Hall. It has superb acoustics and holds 2,700 in concert hall 
comfort for anything from Howard Keel to Yoko Ono. 

Apart from having the best concert facilities in Europe, 
Wembley is the place to play England. It does, after all, draw 
5 million people a year. 

Of course we offer all the support you'd expect from 
Britain's premier concert venue - security sales, publicity, 
advertising and the experience to cater for everything from 
The Rolling Stones to the Muppets. 

No matter how big your act you can play the big one 
in England. 

Wembley, where else? 
Contact Tony Stephens, Wembley Stadium 
Ltd, Wembley ^'Middx. HA9 ODW Great Britain. 

^%\Tel: 011 44 902 8833. Telex: 8811735. 
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ASCAP CONGRATULATES 

1986 COUNTRY 




Troy Seals 

ASCAP 

Country Songwriter Of Thenar 




Warner Bros., Inc. 

ASCAP Country Publisher Of The Year 

Pictured L-R: Pat Higdon, Tim Wipperman, Don Daily, 
Johnny Wright, Chuck Kaye, Jay Morgenstern. 




"Lost In The Fifties Tonight " 

(In The Still Of The Night) 

ASCAP Country Song Of The Year 

Writers: Troy Seals, mke Reid 
Publishers: Lodge Hall Music Inc., 
Two-Sons Music, WB Music Corp. 

Pictured L-R: Troy Seals and Mike Reid, writers; 

Joyce and Ronnie Milsap; and Rob Galbraith of Lodge Hall Music. 



ASCAP's Most Performed Country Songs 

(January 1, 1985-December 31, 1985) 



AINT SHE SOMETHING ELSE (;n.l A.wJ) 
Wrwrv JeffyFoiier 
Btl\ Rice 

Publll^c Jafk and ftll MoiK Co 
ALL TANGLED UP IN LOV E 
WKvn BobMcDitI 

Jim WPiilhrcly 
Pnl)li\'ifC BiK}hiSkyMinic 

Jack and B>ll Music Co. 
Crurlic MonkMuilC 
ANGEL IN YOUR ARMS 
WUfrs TomBfasffCld 

Clayton tvey' 

Tf f ry Woodford* 
PlMl'J^e' rvrGoiThcMuilcCo 
BABY BYE BYE 
WiiUTi Jaitw Brantley 

GJ«y Mo«r« 
PulMiUw. CaryMorriiMuuc 

WB Mutic Cori) 
BABY'S COT HER BLUE JEANS ON 
W'ltrf BotiMcDill 
Putjiiitu-t jAck and Bill Uuuc Co 
BLUE HIGHWAY 
Wfitrii Ow> Henry 

David Wamack 
Put>Ww»\ C»o«Keyj PuNtihirigCo . Inc 
Oven B*ta MuiK 

BOP 

writrft Jenniler Kimball 

PaulOavtt* 
Pub^^ncts MicnaelH.Goiclsrn.lnc 

Sweet Ancjel MuiK 
CANT KEEP A GOOD MAN CXWN 
Wirtrr BobCo'b'n 
Pul'liOii-t Sab.ll Music, Inc 
COUNTRY BOY 
Wi«tt\ Tony Colton (PRS) 

AlMrt William Lee jPRSJ 

Ray Smith IMS) 
PuWiviM Ackee Muuc. Inc. 
COUNTRY GIRLS 
Wti[ef\ Troy Seal! 

Edtjie Seuer' 
Put>WM.'f. IWo-Sont MtJMC 
WB Music Corp 
COWBOY RIDES AWAY 
WiiMTfi Casey Kelly 

Sonny T ti rock mor ton 
PuhiivTief. Cross Keys PUblisning Co . Irx 
Tight Ufl Musk. Inc 

CRA2V 

WHitm Richard N Marx 

Kenrvy Rogers 
Pu(>ll^^^rll Lion's Mate Music Co 
Security Hogg Musk 
CROSSWORD PUZZLE 
Winery frank Myers 

Sieve Dean' 
PuWisMcf ColNni Court Music Inc 
DONCHA 
Winter Walt Ahlrid<)e 
PutA^hcf RKk HM\ M«jsic. Inc 
DONT CALL HIM A COWBOY 
Writers Debbie Hupp 

Johnny MacRae 

BobMofrison 
PlJ^-^r>l-I Southern Nights MuiK Co. 

Subsidiai y or trw Enienainmem 
Music Conpany 
ORINKIN- AND DREAMIN' 
Wraers Troy Seals 

MaxD Barnes* 
PuWii^iifi Two~SontMusK 
WB Music Corp. 



FALUN- IM LOVE 

writers Randy Goodfum 

Brent Maher 
PutJfrtfv-r-. April Music. IrK 

Blue OliiII MusK 

Random Notes Miis»c 

Wi-IC>eck Music CcMpo«aiion 
FIRE IN THE NIGHT 
Wnlcf BobCartiin 
Publisher Satjal Mutt. IrK 
FOOLED AROUND AND FELL IN LOVE 
WriNf Eivin Bishop 
rutiliilicr Crabsh.tw Music 
FORTY HOUR WEEK |FOR A LIVIN ) 
Wiiirrs DaveLoggins 
Don Schirt/ 
Uia Silver * 
PuWishct\ MCA. Inc 

Paichwof k Music 

DonScl>lit/Mm«: 
GIRL'S NIGHT OUT 
Wf.icn JeKHiiltock 
Brent Mafier 
Putili%f":f\ Blue Quill Muwc 

Weibeck Music Corporation 
HEARTACHE AND A HALF 
Wirtcrs Edwafd H Struiick tl 
Deborah Allen* 
Rate Van Hoy* 
Piibliyiers JateppyMujic 

Struzick Musk Pubtiitimg Co 
HIGH HORSE 
Wilier Jlmrriy Ibbotson 
Pije)l(<nrr Unami Music 
THE HIGHWAY MAN 
Wnirt Jimmy L \Mrbb 
Pubirs.icr White Oak Songs 
HONOR BOUND 
Wnirf^ Charlie Black 
Austin Roberts 
Tommy Rocco 
PuWis/icf, Bibo Music Pub , tnc 

ChappdlJInier sortg Music 
Group-L/SA 

CMriswald Musk 

HopiSoortd Musk 

MCA, Inc 
I CRY JUST A LITTLE BIT 
\X''.:fi BobHeailielPfiSJ 
rui. JiFir' CoKjems'EMI Music, (nc 

I OONT KNOW WHY YOU DONT 
WANT ME 

Writers Rodrsey Croweil 
RoianneCash* 

Puf'Vit'i-*'. Cool well Music 

Granite Music Cofporatjon 

I NEED MORE OF YOU 

Wntrt David Bellamy 

PuWishefs Bellamy SiotiicrsMusjc 

Famous Mujuc Corpo'atiorT 
I NEVER MADE LOVE (TILL I MADE IT 
WITH YOU] 
Wnfr BobMcDill 
Pul)li"ifr Jack arKl em Musk Co 

I VMNNA HEAR IT FROM YOU 

Writpu Rick Giles 

Nancy Montgoinery 
Pur.^'if^fi Dejamus. fix 

Silver Rain Music 
I WANT EVERYONE TO CRY 
WKcrs Mike Noble 

WsodNewion* 
Pubtishert Bob Montgomety Musk, (nc 
wa Musk Corp. 



It) DANCE EVERY DANCE WITH YCXJ 
writers Kevin\Mich 
MaikPaden* 

Puftirshef CfouKeyiPubltihiingCo .Inc 
IF THAT AINT LOVE 

WiKws Jeff Harrington 

Jell Pennig 
PiiWi^h<T FtawerinqStorse Musk 
IXL NEVER STOP LOVING YOU 
^V.'it<v\ Daveloggim 

J D Maiiin* 
I'litiiivf'ff. MCA.Jnc 

Paicriwofk Musk 
I M GONNA LEAVE YOU TOMORROW 
Wrtt.-'^ GencDobbins 

Johnny A Wilson 

Tim Daniels* 
rut.:;ti<-f Chappell/lnter song Musk 

Group-USA 
LAOV(5riiAvv.nii| 
W'tv Lionel Rich* 
Pu(}ti\hei Brockman Music 
A LADY LIKE YOU 
Writ«5 JimWeatherty 

Keith Stcgall* 
Putili'.'i'-r% Bright Sky Musk 

Charlie Monk Music 
UE TO YOU FOR YOUR LOVE 
Wrufii David Bellamy 

Howard Bellamy 

Ff ankle Miller [PRS| 

Jelf Barry* 
PuU ^hcf s Bellamy Brothers Musk 

Rare Blue Music, Inc 
LONG AND LASTING LOVE 
Wiins MKhaei M.n'.e( 

Gerald Go'l'"* 
PuO»fShr( Prince Street MusK 
LOST IN THE FIFTIES TONIGHT 
|IN THE STILL OF THE NIGHT) 
wniers MlkeReKl 

TToy Seals 

Fred Par rls* 
Pubhshers Lodge Hall MusK. Inc 
Two-Sons Music 
WB Musk CMp 
LOVE DONT CARE (WHOSE HEART IT 
BREAKS) 

\.Kri:ri'. Earl niom,»iConicy 

Randy Scruggs* 
I'li::; -.ii- f^ April Musk. Inc 

Blue Moon Music 
LOVE TALKS 
Wners Bueky Jones 

MKhael Garvin* 

fom Shapiro* 
P.jtt'i ii-r Cross Keys Publislwrtq Co . IrK 

MAKE MY LIFE WITH YOU 

Wruif Gary Buir 

f'lit.'i .iirf. Garwin MuSK. IrK 

SkveeiK.VoJ Music 
MODERN DAY ROMANCE 
Wntt c, Klx Brooks 
Dan Tylrr 
i'l.rv.i^Ts Golden Bridge Mil SK 

Mota Musk 
MORNING DESIRE 
Wr« f DaveLuggins 
Pufy -.t'T-'-, MCA. Inc 

Pai<hvworkMus*( 
MY BABY 'S GOT GOOD TIMING 
Wi.T'Ti BobMcDill 
Dan Seals* 
PuD'i\'W'\ Jack and Biii Musk Co 

Ranger Bob Musk 



NEVER BE YOU 
\.l!.tr-(\ Tom Petty 

Berwnoni Tench 
Piit--ir>f»s Blue Gator MuiK 

Goor Gator Musk 
NOBODY FALLS UKE A FOOL 
Untr'v Peter McCann 
M.iik Wnght* 
r.i:. M -t\ April MtiSK, Inc 

New A UiPtI Mu sk 
NOBODY WANTS TO BE ALONE 

'At.ir''. MKhaelMasser 

RhoTKlaf lemmg' 
PuWsti^'r \ Almo Musk Corporation 

Prirue Street MuSK 
OLD HIPPIE 
y.r:T(( Davtd Bellamy 
('i.:>iiN(irt Bellamy Brothers Musk 
ONE OWNER HEART 
Wfit'c, Wall Aldrtdqe 
lomBraslietd 
MacMcAnally 
Publishers Beginner Music 

Tbm B'aslield Musk 

Rick Hall Music. Inc 
OPERATOR. OPERATOR 
O'liifii J.inel Willo*jg#it)y 
L.viy Willoughhy 
Ciif '.'XT', Goldine Music. Inc 

Girtnite Music Corporation 
PRETTY LADY 
Wniet Keith Siegail 
publishers ApiilMusK.Inc 

Ke«hSiegallMuiK 
REAL LOVE 

Wiilt'f. RKhard "Spatly" Brannan 

OavidMalloy* 

RantJyMcCo^mirk* 
PutiN^Hrj% Cotlonpatch Music 

Mall V en MusK 
SAVE THE LAST CHANCE 
Wiilets Wall Aldrtdge 

Rotwrt Byrne 
Pu))li>Jirr^ Rick Hall MusK. IrK 

Terry Wnodloid Musk 

SEVEN SPANISH ANGELS 

Wrin-f, Iroy Seals 

Eddie Seiser* 
IVMi'.Mt t Two-Sons Music 
WB Musk Corp. 
SHE KEEPS THE HOME FIRES BURNING 
Wnlr'i DonPlhmmer 

MikrReid 

Dennis Morgan* 
Publnfters Collins Court Musk. Inc 

Lodge Hall Musk. Irst 
SHE'S GONNA WIN YOUR HEART 
W'lt'-r. Billy Butnette 

Mentor Williams 
Pittv-snn^ CavessonMuiKtnterprisesCo 
Dorsey Muv« 

Welbetk MuiK Corpofatun 
SHE'S SINGLE AGAIN 

Writrri Peter McCann 

Chaiiir Craig* 
Pul ' sr vfi April Musk. Inc 

New A Used Music 
SLOW HAND iW' Awdf(l| 
Wf*fi\ JttfinOettis 

M«nael Clark* 
('ijtr>r.r)et Sweet Harmony MusK. Inc 
SOMEBODY SHOULD LEAVE 
Wfiicn Chick Rams 

Harlan Howard* 
PiiJlitfiris Choskee Botiom Musk 

Cross Keys Publishing Co . Inc 



SOMETHING IN MY HEART 

Wt<rr W^ylanrt Fatton 
Pufrvhrr Jack and B>ii Musk Co 
SOMETIMES WHEN WE TOUCH 
WMcts DanHiiuCAl>«:i 

Barry Mann* 
Publisher VWbeckMusK Co<poration 
STAND UP 

Wiitris Sonny Throckmorton 

Bruce Channel* 

Richard Recior* 
fi^,i iri« Cross Keys Publishing Co . Irx 
STEP THAT STEP 
Wi-iff Mark A Millei 
PiOiiyiii GID MuSK.Int 
THERE'S NOWAY 
WTitr'-- John Janard 

1 isa Palas 

Will Robinson 
Pubiishrf The Alabam,tB.uKlMutK Company 
TIME OONT RUN OUT ON ME 
Winers Carole King Ev«rs 

Gerald Gof fin* 
PubliJiMs Colgems-EMI Musk. Irx 

florae Musk 
TO ALL THE GIRLS IVE LOVED BEFORE 
|;n.|A.s..M| 
Wriiits Hal David 

Albert Hamnrand 
Piit)(r.li"i April Musk. IrK 

Casa David 
USED TO BLUE 
VWilrrs Fred Kncjbloch 

BltllaBounly* 
PufiliMirt AUttleMoreMoscInc 
WE'VE GOT TONIGHT 1 4ftl Awardt 
Wriic; BobSeger 

PutKi'.Hrr Gear Publishing Company 
WHAT I OIDNT DO 
Writers MikeNobfe 

Wood Newton * 
Put>Sir> f WB Gold Music Co/p 
WHO'S GONNA FILL THEIR SHOES 
Wntrf. TroySealt 

Max D Barr>es* 
Piit-rif>ff. Two-SonsMusK 
W8 MusK Co'p 
WHY NOT ME i /M A..v.it,i; 
Wnirrs Brent Maher 

Sonny Thfockmoritjn 

Harlan Howard* 
fiitiivlK-i'. Blur' Ouill Musk 

Cross Keys Pubtishirsg Co . Irx 
Wrlttetk Musk Corpor.Mion 
YOUANOIHir.AA.Kilt 
ai.tr' Frank Myeil 
I'.,!, '.iir'i CoiinnpatrhMusir 

Mall veo Musk 
YOU MAKE ME WANT TO MAKE YOU 
MINE 

Wi/;rt Uawe lixjgiris 
Pirf.i r-.c, MCA.Inr 

Patrnwoik Mu\x 
VOU TURN ME ON (LIKE A RADIO| 
Wniriv BobMfDill 

Jim U^aiher ly 
ftitmit'i ■ Bright Sky Musk 

Jack and Bill Musk Co 
YOU'RE GOING OUT OF MY MIND 
WiiiF'r\ WaylandlMyfield 

Jerry McBee 
Pi/.!i-j--i', CBSU Catalog. Int 
Ides of March Musk 
YOU'VE GOT A GOOD LOVE COMIN 
■X'-"->: JeffSilbar 

Darwiy Morrison* 

Van Stephenson* 
PuUiviKV WB Gold Musk Corp 



ASCAP's Most Performed Country Standards 



CITY OF NEW ORLEANS |3rtt Award) 
Write' Steve Goodman 
PuWisTM-f TurispAe Tom 



DONT IT MAKE MY BROWN EYES BLUE 

(7thAw.ifdi 

WTilw RKhard Leigli 

Pubbshef C8S-U Catalog. IrK 



THE GAMBLER |6th Aw.ifd] 

W*'r DonSchlm 

Pur I -.' - Writer's N-ght Musk 



THREE TIMES A LADY | Ird Award] 
W^'.'i Lionel RKhie 
Put)(>s/l^l^ Brockman Enterprises. Inc 
ioOrte Musk Company: IrK 



YOU NEEDED ME i 7lh Award; 
O'rror Randy Goodrun 
Putiiisr>e<s ChjippetMr«Frsong 
Musk Ooop-IAA 
Ironside Musk 
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Dot Drops Its Emphasis On Traditional Acts 



BY ANDREW ROBLIN 

NASHVILLE ChanRfs arc com- 
ing to Dot, the label Mt'A reacti- 
vated one year ago to jircserve tra- 
ditional country music. 

Although Dot will retain its mis- 
sion to serve as a haven for tradi- 
tional country music, the label's 
roster of such acts will be cut sub- 
stantially. Dot's mission has ex- 
panded, too: It now becomes — in 
part— an artist-development label. 

On that front. Dot recently is- 
sued an acoustic album by ac- 
claimed rock artist and producer T- 
Bone Burnett. In 19h7, Dot will is- 
sue other developmental albums, 
by multi-instrumentalist .John 
Hartford and tiddh'r Johnny (Jim- 



ble. 

On the traditional front, Dot will 
release two compilation albums 
consisting of tracks on existing 
Dot records. The compilations will 
be sold on television through spots 
on The Nashville Network (TNN). 

"MCA/Dot is a preservation and 
development label," says .M('.-\/ 
Nashville president .limmy Bowen. 
"We set about the first year in 
preservation because it hadn't 
been done in country music. There 
were some 'Mi country artisLs who 
still worked and were still viable in 
certain parts of (he entertainment 
industry who fell they could still 
sell lo.OOO albums." 

Sales of 1,5,000 albums, after re- 
turns and free goods, is the break- 



even point for most Dot albums. 
But most artists' sales on Dot have 
fallen short of that number. Al- 
though Bowen won't name the acts 
dntpped frnni Dot. hi' says tlie la- 

'Sales just weren't 

there that we 
thought would be' 

bel has gnltcn rid of most of its 
roster. 

"The bottom line, the profit mar- 
gin in the record industry, hasn't 
been good for the past year and a 
half, when these albums came 
out." savs Bowen. "Thev were 



^SHVILLE SCENeT*>' 

by Gerry Wood 



HAT DO YOU SAY lo a friend who's ^ravoly ill? 
Good luck? HanK in iherf, man? Hey. we're with you? 
Somehow, every encouranini; word comes oil iLs shal- 
low. 

That's my situation in writing this column for — and 
dedicating it to — one of the finest entertainers and hu- 
man beings I've run into during; a blessed three de- 
cades in the ulilterin^j w(trld <if show business, where 
talk comes cheap and honesty sonu'times becomes ex- 
pensive. I'm talking' about O.B. McClinton. 

The illness is cancer, the proj^nosis is not encourag- 
ing;. Hut I've not the feeling; that this fijjhler — a black 
man who made Ids mark 
in a predominantly white 
man's music, country — 
will never say <lie, never 
quit, never lose that 
heart-warmin^f smile and 
wit. He has done the inv 
possible before. Maybe 

it's possible now that he can do it ajrain. God knows, 
he's not enoujjb friends and loved ones supporting ev- 
ery life breatli be takes. 

If the joy, satisfaction, and fun he has delivered lo 
mUViom through radio, tflevwion. concerts, and rec- 
ords is returiH'd in full, this creative karma could get 
him Ihntugh his present solo sojourn. His fans and 
friends are hoping for him, pRiying for liim. rallying 
around him. 

On Tuesflay (U> at the Stockyards in Nashville, a 
beneht concert will be behi for O.Ii. Finding seats for 
everyone who wants to attend is a problem. Finding 
RlJirs willing to perform for the benelit was the least 
of the probli-ms. Kxpecte<l lo donali* their time and tal- 
ent are such jtrlisls as VVnylon Jennings. Kxile. Tom 
T. Hall. Kex Allen Jr.. I.iirry Gntlin, Konnie McDow- 
ell. Steve Wariner. Itickv Skag^s. Keba McKntire, 
Johnny ItodriK'ue/, Dohie Gray. Johnny Cash, and 
Kathy Matlea. If t-veryone O.H. has touched creative- 
ly, artistically, and emotionally attended, he could sell 
out the Super Howl. 

It's rough enough for a good singer to make it in 
country music with all the competition. .\dd lo the 
roughness being black, and you can start dealing with 
square roots and multiples. Hut O.H. has hurdled 
those challenges with gotnl sense and a gintd sense of 
humor. When he came oil' his ploy of using "the (Tioe- 
obile Cowboy" <in the Crban Cowboy dax.e) in promot- 
ing himself, be admitted, "IVftple will still call nie 
'Choc()Iatc Cowboy.' It's there. I can't era.se it. Daddy 
took care of that in IIMO when I was born." Then O.H. 
adds. "Johnny Cash is the man in black. I am, too. But 
he can lake bis otf." 



What do say to a gravely II 
friend? O.B., we love you 



O.B. to this day will laugh over the remark a wom- 
an made at one of his concerts. She kept yelling for 
him to sing a song by Charley Pride, one of the hand- 
ful of black entertainers in country music and the 
most commercially successful of them. For si.\ 
songs, she persisted. .And for six songs, O.B. sang 
O.B. or whatever he liked but not a Pride song. The 
exasperated lady finally hooted to O.B., "I think 
you're prejudiced." 

For many reasons O.B. should have prejudiced 
bones in his body. But he doesn't. He grew up in Mis- 
sissippi when segregation was the state anthem and 
policy. When he listened 
to the Grand Ole Opry on 
the radio, his parents 
didn't want to disown 
him. they simply wanted 
him to visit the local 
shrink. 
.A native of Senatobia, 
Miss., O.B. grew up working on a farm. He attended 
Rust College in Holly Springs, Miss., on a choir schol- 
arship, an<l graduated in 19(j(I. He served four years in 
the Air Force and then moved to Tennessee, where he 
won a lalent contest sjionsored by WDIA Memphis. 
He later workeil at the stiition as a D.l. He was gain- 
ing success as a songwriter when .\l Bell signed him 
as an artist with Knterprise. a division of the Stax or- 
ganization. 

O.B. wanted everyone to know where he was com- 
ing from, regardless of pigmeiUation, so he released 
"Country Music, That's My Thang" and "Six-Pack Of 
Trouble." Then he scored big with "Don't Let The 
(ireen (irass Fool You" and its follow-up. "My Whole 
World Is Falling Down." He credits Merle Haggard 
as being his career catalyst, and the Hag remains 
McClinton's favorite singer. Others include Hunk 
Williams and Pride. 

He has played the Grand Ole Opry, the show he lis- 
tened to as a Mississippi kid, and won a standing ova- 
tion. He has gained single and album chart success 
and ])uts on a powerful concert, giving it all he's got. 
"My belief." he says, "is that you don't play to an au- 
dience, you play irilh an audience. When you isolate 
yourself from your autlience, you lose them. Some en- 
tertainers seem to say to people in an audience, 
"You're really lucky to he down there looking up at 
me.' Well, my position is how lucky I am to be up on 
stage looking down at them." His philosophy wins 
fans over insianlly. 

When (.eorge Jones ran into booze problems, O.B.. 
who is a teetotaler after some years of alcohol 
(Conlhiued on nejft page) 



hurt by that. Sales just weren t 
there that we thought were there. 
To be fair, our distribution setup in 
the mainstream record business 
may not be able to reach that con- 
sumer. 

"We couldn't sell some things, 
and I see them go on television and 
sell a million." 

So Bowen has enlisted TNN to 
sell two forthcoming Dot albums. 
One of the albums will have 10 Dot 
acts singing a total of iiO recent 
country hits. The other will fea- 
ture 10 Dot acts singing 20 of their 
own hits. .\ds for the two albums 
will start in 1987 on a date to be de- 
termined by MCA's special-prod- 
ucts division, which will also set 
the price for the albums. 

"Hopefully, some packages that 
will work can be created from 
these [existing Dot] albums," says 
Bowen. "If it does fwork], thai ob- 



viously helps tlie artists and might 
then make it where we could do 
more." 

Production budgets for the Dot 
line remain low. For traditional 
acts, most budgets have been un- 
der $30,000. For developing acts, 
$:!0.000 is the median production 
budget. Bowen says. The ceiling 
for production budgets is $50,000, 
he savs. 

Traditional acts that have re- 
leased Dot albums in the past year 
include Sonny .lames, .Mac Wise- 
man, Billy Walker. Charlie Walk- 
er, Jeanne Pruett, Helen Corne- 
lius, Jan Howard, Asleep At The 
Wheel. Justin Tubb, George Ham- 
ilton IV, Porter Wagoner, Jimmy 
C. Newman, Dave & Sugar, Hank 
Thompson, p'erlin Husky. Crash 
Craddock, Red Steagall. Buck 
Trent, Tompall Glaser, Margo 
Smith, and Boxcar Willie. 



Telethon Goal Is 10% Increase 

GMA Seeks Members 



NASHVILLE; The Country Music 
Assn. will conduct a membership 
telethon Nov. 10-Dec. 9. More than 
21 volunteers are participating in 
the telephone campaign, which is 
aimed both at gaining new members 
for the trade organization and en- 
couraging lapsed members to re- 
new their afliliation. 

The phone solicitors are using a 
sales pitch that focuses on the infor- 
mational, social, and financial bene- 
fits of CM.A membership — but a ma- 
jor selling point is the fact that 
those who sign up can do so at the 
previous membershij) rate of S3.') a 
year. Beginning in January, the fee 
goes up to $i50. 

Steve Ison, director of member- 
ship develojiment and services for 
the CM A, says the goal is to in- 
crease enrollment bv 10/''. The CM A 



now has more than 'i.HM members 
in 31 countries. 

For ))urposes of the telethon, the 
CMA membership has been split 
into six categories. A team of phone 
solicitors will be assigned to each. 
Team leaders and their fields are 
John Briggs, ASCAP, composer and 
publisher; Chip Young, Young-un 
Sound, artist and agent; Liz Thiels, 
Network Ink, advertising, TV. and 
video; Joanne Gardner, broadcast- 
ing; Phil Graham, BMI, record/vid- 
eo merchandiser, talent buyer, and 
promoter; Darryl Huddleston, 
SES.AC. afiiliated and international. 

Prizes for those getting the most 
memberships above the 'iO-member 
minimum qualification include a 
four-day vacation for two on Grand 
Cayman Island and use of a cellular 
car telephone for six months. 
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HOT COUNTRY SINGLES ACTION 



RADIO MOST ADDED 



Ml REPORURS 
NITTY GRITTY DIRT BAND FIRE IN THE SKY mimts anos 
EDDY RAVEN RIGHT HAND MAN bca 

TANYA TUCKER I LL COME BACK AS ANOTHER WOMAN c«>-iiol 
DWIGHT YOAKAM IT WON T HURT bepbisc 
JANIEFRICKE WHEN A WOMAN CRIES coiuuiM 



ADDS 
45 
45 
37 
37 
34 



ON 
49 
45 
76 
43 
52 



Radio Most Added is a weekly national compilation of Ihe five records mosi added lo the playlists 
of Ifie radio stations reporting to Billboard- Retail Breakouts is a weekly national indicator of 
tliose records witti significant future sales potential based on initial market reaction at the retail- 
ers and one-stops reporting to Billboard. The full panel of reporters is publist>ed penodically as 
changes are made, or is available by sending a self addressed stamped envelope lo: Billboard 
Chart Dept., 1515 Broadway, New York, NY 10036 



RETAIL BREAKOUTS 



43 REPORURS 

RICKY SKAGGS LOVE S GONNA GET YOU SOMEDAY cpc 

SAWYER BROWN OUT COIN' CATTIN' c«pnoi coso 

HANK WILLIAMS. JR. MIND YOUR OWN BUSINESS w«rn£b cubs 

THEJUODS CRY MYSELF TO SLEEP oc« cusa 

GEORGE JONES WINE COLORED ROSES ri>ic 



NUMBER 
REPORTING 
19 
IB 
10 
10 
7 
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NASHVILLE SCENE 

(Continued from preceding page) 

abuse, wrote a song in tribute to 
one of his favorite performers. Ti- 
tled "Ole George Stopped Drinking 
Today." O.B.'s demo tape found its 
way to producer Billy Sherrill and 
a sober Jones, who recorded the 
heartfelt ballad in the studio while 
holding a Bible to his chest. O.B. 
breathed a sigh of relief. "I'm so 
afraid of hurting somebody's feel- 
ings. I love George Jones so much, 
and he is such an idol of mine that I 
didn't want to do anything to offend 
him." 

Altlmugh Pride blazed a path for 
black singers in country music, the 
road wasn't Easy Street for O.B. 



"I've traveled a harder road coming 
behind Charley Pride than Hank 
Williams Jr. did coming behind his 
daddy. Many people in countrj- mu- 
sic looked on Charley Pride as an ac- 
cident," he says. McClinton. always 
able to hit the nail on the head in 
philosophy as well as song selec- 
tion, adds. "You can take a black 
guy to Nashville from right out of 
the cotton fields with bib overalls 
and two watermelons in his back 
pockets, and they will call him r&b. 
You can take a white guy in a pin- 
stripe suit who has never seen a cot- 
ton field, take him to Nashville right 
out of a subway in Manhattan, and 



they will call him country." So true, 
so true. 

His country stylings have also at- 
tracted praise from some blacks. 
"They come out to see me and iden- 
tify with me because I come off as a 
black person doing country music." 
he says. "Still, nobody hju: asked me 
recently if I'm Dinah Shore's son." 

O.B. remains colorblind. One of 
his two sons. Shea, is named after 
Ed Shea, then ASCAP's Southern 
director. One of the best meals I 
ever enjoyed was at O.B.'s house in 
Memphis when his wife, Joanne, 
whipped up a soul food dinner for 
Shea and me. Two months ago, O.B. 



dropped by Billboard's Nashville of- 
fice, brimming with enthusiasm 
over his latest project — a new al- 
bum on Moonshine U.S.A. It's an 18- 
song, two-LP set telemarketed 
through Suffolk .Marketing. When 
O.B. smiles, he flashes enough ivo- 
ry to make an elephant jealous — 
and he was all smiles while reciting 
the lyrics for his next single, 
"Soap." 

Obie Burnett .McClinton, 4B, will 
soon find out how many friends his 
life in show business has brought 
him. Titled "A Fight Kor Life: The 
O.B. McClinton Benefit," the show 
al the Stockyards Restaurant is be- 



ing sponsored by Buddy Killen, 
head of Tree International; broad- 
cast personality Ralph Emery; and 
promoter I,on V'arnell. TickeLs are 
$,50 and are on sale at the Stock- 
yanls and at CentraTik outlets, with 
table sales being handled by Connie 
Bradley at ASCAP. Proceeds will 
go toward medical expenses. It 
should be one hell of an emotional 
night. 

When Pride first met O.B. years 
ago, he shook his hand and said, 
"O.B., you hang in there." 

That's what O.B.'s friends are 
saying now. 



FOR WEEK ENDING NOVEMBER 15, 1966 



Billboard, 



TOP COUNTRY 
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Compiled from a national sample of retail store 
and one-stop sales reports. 

ARTIST TITLE 

LABEl A NUMBER OSIRiBUTiNG LABEL ISUG LISI PRCL)' 


CD 


2 


3 


4 


* ★ NO. 1 ★ * 

ALABAMA«CASU9^l4i I »«Ht st No Om THETOUCH 




3 


1 


21 


RANDY TRAVIS WAIWERBflOS 1 2SA3S<B9RI 


STORMS OF LIFE 


3 


1 


2 


28 


STEVE EARLE >kh7i3,b m> 


GUITAR TOWN 


4 


S 


5 


31 


DWIGHT YOAKAM REPRiSt ?53/2 WARWHeMS (fl98| 


GUITARS. CADILLACS. ETC. ETC. 


CD 


7 


24 


3 


RICKY SKAGGS cnc ic A0109 


LOVE'S GONNA GET YA 


6 


i 


4 


17 


HANK WILLIAMS, JR. wARNtR CURS I ?54i2 WAHNERefios (8 98) MONTANA CAFE 


7 


6 


6 


23 


GEORGE STRAIT • ui:as7si><8 9bi 


«7 


CD 


8 


14 


4 


EARL THOMAS CONLEY HCA 5619 1 R 


TOO MANY TIMES 


9 


9 


II 


8 


GARY MORRIS ,VARNfRBflOS 1 J5438 


PLAIN BROWN WRAPPER 


(D 


14 


26 


4 


REBA MCENTIREuMSBO? 


WHAT AM 1 GONNA DO ABOUT IT 


11 


11 


12 


10 


RAY STEVENS «CA 1789 


SURELY YOU JOUST 


12 


10 


9 


11 


LEE GREENWOOD MCA ilJO 


LOVE WILL FIND ITS WAY TO YOU 


CD 


22 


- 


2 


GEORGE JONES [ptcioAij 


WINE COLORED ROSES 


14 


IS 


13 


52 


THE JUDDS SRCA curb AHLI 7042 RCA(8 9B) (GDI 


ROCKIN' WITH THE RHYTHM 


IS 


13 


7 


16 


EXILE EPIC fF aodol 


GREATEST HITS 


16 


IS 


31 


4 


SAWYER BROWN caphol cufifl ST 12517 cawiol 


OUT COIN' CATTIN' 


17 


19 


38 


4 


DAN SEALS EMI AMERICA PW I773I 


ON THE FRONT LINE 


18 


12 


8 


23 


THE STATLER BROTHERS mercury 7«2 1 m polysram FOUR FOR THE SHOW 


19 


21 


23 


8 


MARIE OSMOND CAPtTDL curqst issic capiiol 


1 ONLY WANTED YOU 


20 


17 


17 


10 


JOHN SCHNEIDER MCA 5795 


TAKE THE LONG WAY HOME 


21 


23 


29 


21 


TGRAHAM BROWN capiiol si 124B7e8 98) 


1 TELL IT LIKE IT USED TO BE 


22 


16 


16 


38 


ALABAMA A RCA AHLl 7170(8 98} (CD) 


GREATEST HITS 


23 


20 


10 


16 


JANIE FRICKE Columbia rc 40383 


BLACK & WHITE 


24 


28 


18 


37 


REBA MCENTIRE mca 569) (8 98) <C0) 


WHOEVER S IN NEW ENGLAND 


(E> 


37 




2 


WILLIE NELSON cotUMaiA rc 39896 


PARTNERS 


26 


30 




2 


MERLE HAGGARDerc 40107 


OUT AMONG THE STARS 


27 


31 


21 


25 


BILLY JOE ROYAL aiiamic America 90508 


LOOKING AHEAD 


28 


29 


20 


23 


NITTY GRITTY DIRT BAND marker dros 1-25382(8 98} 


TWENTY YEARS OF DIRT 


29 


26 


22 


32 


RONNIE MILSAPrCAAhi1.7I94(8 9B) (CO) 


LOST IN THE FIFTIES TONIGHT 


30 


27 


19 


13 


SWEETHEARTS OF THE RODEO Columbia 40406 


SWEETHEARTS OF THE RODEO 


31 


25 


IS 


11 


CRYSTAL GAYLE vtAHNtR BROS 125405 


STRAIGHT TO THE HEART 


(D 


44 


27 


55 


EARL THOMAS CONLEY rcaahli 7032(S 98) iCD) 


GREATEST HITS 


33 


33 




2 


MEL MCDANIEL capiiol st 12528 


JUST CAN'T SIT DOWN MUSIC 


34 


35 


49 


4 


THE BELLAMY BROTHERS ika. curb 5812/MU 


GREATEST HITS. VOL II 


(D 


40 


28 


86 


GEORGE STRAIT • mca 5567 (8 98) (CO) 


GEORGE STRAIT'S GREATEST HITS 


36 


39 




2 


JOHN ANDERSON WARNER BROS 1 75373 


COUNTRIFIED 


(D 


NEW^ 


1 


THEGATLIN BROTHERS Columbia 40431 


PARTNERS 


38 


38 1 40 


33 


TANYA TUCKER capiiol si 12474 is 98) 


GIRLS LIKE ME 



THIS WEEK 


LAST WEEK 


0 
0 
< 

yi 
*: 
S 


IX 

I 

0 

■2 
« 


ARTIST 

LABEL JL NUMBER (MSIRlBUtlNG LABEl (SUG llSI PRICE)* 


TITLE 


(D 


51 


56 


3 


THE STATLER BROTHERS WRcutrr 422 826 710 1 mvGRAiri 


RADIO GOSPEL FAVORITES 


(D 


59 


64 


36 


JOHN CONLEE CGiuNe)Arc.«0357 


HARMONY 


41 


34 


36 


6 


LYLE LOVETTmca curB5748'Mca 


LYLE LOVETT 


42 


42 


44 


17 


DAVID ALLEN COE Columbia fc 40346 


SON OF THE SOUTH 


43 


24 


25 


104 


THE JUDDS Aw:A CURBAHII 5319 RCA (8 98) (CO) 


WHY NOT ME 


(S) 


S3 


68 


18 


T.G. SHEPPARD Columbia fc 40310 


IT STILL RAINS IN MEMPHIS 


45 


48 


33 


78 


THE STATLER BROTHERS mercurv 824 420 1 roLvcRAM 


PARONERS IN RHYME 




58 


39 


15 


RAY CHARLES coluwbia fc 4033B FROM THE PAGES OF MY MIND 


47 


47 


47 


59 


GEORGE STRAIT • mca 5605 18 98) (CO) 


SOMETHING SPECIAL 


dD 


67 


41 


32 


WAYLON JENNINGS mca sbbb (8 98) (C0> 


WILL THE WOLF SURVIVE 


49 


52 


67 


135 


ALABAMA AZrCAAHLI 493918 98) (CO) 


ROLL ON 


50 


46 


46 


33 


JUDY RODMAN mim 7i050(8 9B) 


JUDY 


51 


56 


52 


11 


THE KENDALLS MCA CORBC5724 mca 


FIRE AT FIRST SIGHT 


52 


57 


63 


91 


ALABAMA A rca ami 1 5339 (8 9B) (CO) 


40 HOUR WEEK 


S3 


54 


54 


50 


HANK WILLIAMS, JR. iaarn(r curb 25328 wahneh Bros (8 98) 


GREATEST HITS. VOLUME II 


S4 


55 


S7 


78 


RONNIE MILSAP • rca alili 5425 (B9B) (CO) 


GREATEST HITS VOL 2 


CM) 


NEW^ 


1 


RODNEY CROWELL Columbia 401)6 


STREET LANGUAGE 


(E) 


61 


61 


3 


VERN GOSOIN COMPIEAI 671022 1/POIYGRAM 


GREATEST HITS 


dz) 


71 


43 


79 


LEE GREENWOOD • mca 5582 18 98) (CO) 


GREATEST HITS 


58 


62 


55 


445 


WILLIE NELSON AUOIUMOIAIC 35305 iCO) 


STARDUST 


59 


32 


34 


?0 


THE FORESTER SISTERS WAiHiieHOS 1 2Mll(a9» PERFUME, RIBBONS AND PEARLS 


60 


50 


32 


269 


WILLIE NELSON A' Columbia nc 237542 (CO) 


GREATEST HITS 


61 


63 


50 


243 


WiaiE NELSON A>coiLMBiAFc 37951 (CO) 


ALWAYS ON MY MIND 


62 


6S 


73 


20 


GIRLS NEXT OOORmIMSI 71053 capiiol (8 98) 


THE GIRLS NEXT DOOR 


63 


41 


42 


28 


EDDIE RABBITTRCAAflll 704l(8 98) iCO) 


RABBITT TRAX 


(S) 


RE-ENTmr 


MICHAEL JOHNSON rca ail i 9501 


WINGS 


dD 


REEMTRY 


]J*TS'[ CUNE SOUNDTRACK-SWEET DREAMS, THE LIFE AND TIMES OF PATSY CLINE 


66 


66 




2 


NEW GRASS REVIVAL imi America st 1 7216 


NEW GRASS REVIVAL 


dD 


72 


66 


36 


EVERLY BROTHERS awrcuhk 826 142-1 'POlvGRAli ' 


BORN YESTERDAY 


CS) 


75 


45 


17 


RONNIE MCDOWELL MCA CURB5725 MCAiam) 


TIED UP IN LOVE 


69 


64 


62 


244 


ALABAMA A3 rca ami t 4229 (8 98} (CD) 


^* i.lbUNTAIN MUSIC 


70 


36 


30 


72 


ROSANNE CASH Columbia fc 39463 


RHYTHM AND ROMANCE 


71 


45 


35 


22 


SOUTHERN PACIFIC MARNFRBROS 1 25409(8 981 


KILLBILLY HILL 


72 


70 


65 


131 


THE STATLER BROTHERS merojr* bib 652 1 polygram ico) 


ATLANTA BLUE 


73 


60 


37 


22 


CARL PERKINS, JERRY LEE LEWIS, ROY ORBISON, «, JOHNNY CASH ri ASS OF '55 

AMERICA rjMAVl B30 0O2 I Ml POL IGRAM 


74 


74 


58 


18 


REBA MCENTIRE faercury b22 455 1 m i polygram 


REBA NELL MCENTIRE 


7S 


73 


53 


7 


BARBARA MANDREU mca 5769 


MOMENTS 



C ) Albums wilh the grestesl SAles gains Ihii werh (CD) Compact disk avsilatile • Recording Industry Assn. Of Arrwrica (RiAA) 
cffrtilicalion 'or of 500.000 units A RIAA cenit>calion (o* sales ol 1 million units, with f>Ach MMilional million indtcalpd by a 
numeral following Ihc symbol *CBS Records and Po'yCram Rvcords do not isiue a suggested list ptKe lor ili product 



BILLBOARD NOVEI^BER 15. 19B6 



35 



FOR WEEK ENDING NOVEMBER IS, 1986 



Billboardo 




? Copyngnt 19B6. Baiboard PuWicattons, Inc 
No pan of this publication may be reproduced, stored 
in any retrteval system, or transmitted, in any form 
or by any means, electronic mechanical, photocopying, 
recording, or othervrtse. without the poor wntten 
permission of the publisher 



5S 




W1 


h 


Comp(l«d from a national sample of retail store 

orw-stop sates reports and radw playlists ARTIST 

IWXXXIP lSO*«;iWlUB| '.Allli & MMri'M :»*jT[»lO-jTiNf. iaml 


CD 


2 


4 


15 


* * No. 1 ♦ * 

THAT ROCK WONT ROU lM«liatNciOn. RESTUSSHEART 


CD 


3 


6 


12 


YOU'RE STILL NEW TO ME 


MARIE OSMOND WITH PAUL DAVIS 

CAPiIOl aJ»8 5«13 CAPIta 


CD 


i 


7 


13 


SHE USED TO BE SOf^EBODTS BABY LARRY. STEVE. RUDY:THf GATUN BROTHERS 

( >,- •, , i COtUMBU UO«7S? 


CD 


7 


11 


9 


TOUCH ME WHEN WE RE DANCING^ 


♦ ALABAMA 

ncASOOsr 


CD 


a 


12 


12 


AT THE SOUND OE THE TONE 

'1' " •■ ■ ' MMOSON) 


JOHN SCHNEIDER 

MCAS7«0t 


CD 


10 


14 


10 


IT AIN T COOL 10 HL CRAZY ABOUT YOU 


GEORGE STRAIT 

MCAS39I4 


7 


6 


i 


14 


NO ONE MENDS A BROKEN HEART URE YOU 


BARBARA MANDRELL 

MCA S7900 


CD 


14 


IS 


11 


HELL AND HIGH WATER 


• T GRAHAM BROWN 

CAPIIOl S6JI 


CD 


15 


18 


8 


TOO MUCH :i r«i i L NOUGH BELUMY BROTHERS WITH THE FORESTER SISTERS 

> ■ ' \:.t*n MCA CUflfl ri?9I r MC* 


10 


11 


13 


14 


HONKY TONK CROWD 

lASLIil w. Ii «;w*'|.'. AWlMOni LCOmit) 


JOHN ANDERSON 

rtARWRBnOS J 28639 


11 


1 


3 


14 


OIGGIN' UP BONES 

. 1 , L . ..- TtlKT AGORC) 


RANDY TRAVIS 

WARtCR BROS 7 28649 


C© 


16 


19 


13 


pADDY S HANDS 


♦ HOUY DUNN 

MTM 7207S'CAPITOl 


M 


4 


5 


14 


STARTING OVER AGAIN 

r nlWAt. 1 Ifwi Mr. y fAjKn j WRTICS) 


STEVE WARINER 
MCA 52837 


(S) 


18 


23 


8 


GIVE ME WINGS 

aMA>«RiHi,IMV. •Mi,') 


♦ MICHAEL JOHNSON 

RCA 14412 


CD 


20 


26 


6 


MINO VOUR OWN BUSINESS 

MWii , ill i,i 1 1 - ! : ' 1 VWMANIHIMlllAMS) 


HANK WILLIAMS, JR, 

WARNERiCURB 7 28S81 WARNER BROS 


GD 


19 


24 


10 


WINE COLORED ROSES 

fC.Ki i4i .1 ''.iM. ir i,', ',1 i.'rtircS) 


GEORGE JONES 

EPIC 34 06296 


OD 


17 


20 


13 


IMISS YOU ALREADY 

Hi Al'.iil iM iUir.A\i| i' i " iHMGj 


BILLY JOE ROYAL 

AltAMIIC'AMERiCA 7 i>9S19iAIlAIII>C 


OD 


21 


25 


10 


OUT COIN' CATTIN- * SAWYER BROWN WITH "CAr' JOE BONSALL 

1' .i, it,".- i!K-.C.SI CACnOt CURB 5629 CAPIia 


OD 


23 


27 


9 


WHAT YOU LL DO WHEN I'M GONE 


WAYLON JENNINGS 

MCA5291S 


® 


22 


28 


7 


LOVE'S GONNA GET YOU SOMEDAY 

II ii i iiAMKIIfSI 


RICKY SKAGGS 

EPIC 34 06327 


21 


9 


9 


13 


CHEAP LOVE 


JUICE NEWTON 

RCA 14417 


@ 


24 


30 


6 


WHAT AM 1 GONNA DO ABOUT YOU 

lUliAillllM' IM.III (DGJLMORf.BSIMON,JAUlSON) 


« REBA MCENTIRE 

MCAS2922 


(23; 


25 


31 


5 


CRY MYSELF TO SLEEP 

BM*nllHPMNN[Rl(Y> 


THE JUDDS 

RCA CURB 5000 7 RCA 


(24) 


27 


34 


5 


THEN IT'S LOVE 

ni%ii,i*v iii.i-.rii-.iDUNOC) 


DON WILLIAMS 

CAPIICX 5638 


(D 


28 


3! 


8 


STAND ON IT 

)K| riNUlV III 'JlllNGIiIf (N) 


MEL MCDANIEL 

CAPIIO, S620 


® 


30 


35 


10 


* ♦ * Power Pick/Sales* ★ * 

WALK THE WAY THE WIND BLOWS ♦ KATHY MATTEA 

• m trilJl n-. n I'lMlHi! Nl MfRCURY B84 978-7 POtWRAW 


(27) 


33 


43 


e 


HALF PAST FOREVER (TILL I'M BLUE IN THE HEART) TG. SHEPPARD 

" iiAlL ill bl'iNl IllHAyiflDl COCUMOiA 38-06347 


® 


35 


44 


5 


FALLIN' FOR YOU FOR YEARS 

C nvim.DHf HRV-RTRtAT nStAia M-RCC) 


CONWAY TWITTY 

WARNER BROS 7 28577 


(D 


31 


41 


6 


BAD LOVE 

M ARlCiir lOlJMOC) 


PAKE MCENTIRE 

RCA 5004 7 


(S) 


32 


40 


9 


OH DARLIN' 

.hAlii iiiilAIMilii.lAllA HAANt) 


THE O'KANES 

C0CUM81A 3H 06 742 


(ID 


34 


42 


1 


SHt THINKS THAI SHE'LL MARRY 


♦ JUDY RODMAN 

MTM 72076 CAPlICH, 


(D 


3t 


47 


4 


YOU STILL MOVE ME 


DAN SEALS 

EMI AMERICA 9S51 


33 


12 


2 


16 


TOO MANY TIMES ♦ EARL THOMAS CONLEY AND ANITA POINTER 

NlARKlMMWHIGHKMSMOnCRMAN. SPACE. TMCS^CAR) RCA ld3B0 


Q4) 


40 


45 


5 


OUT AHKMG THE STARS 

BMONtlXWIRT lA MICKH) 


MERLE HAGGARD 

(PIC 3406J44 


3S 


13 




17 


IT'LL BE ME 

11* Ii iiA-.iii >ri^M«r«ciar<) 


EXILE 

EPIC 34 06229 


(S) 


43 


48 


4 


THE CARPENTER 

II UKIANII.I I AMll 


JOHN CONLEE 

COLUMBIA 38 06311 


(D 


45 


58 


3 


* ★ * POWER Pick/ AIRPLAY * * * 

LEAVE ME LONELY GARY IblORRIS 

UMCWmS DAlMRimt 1,'MAt lift MORRIS) AAHMFFI aiir.KW rtli-.^: 


3i 


36 


34 


8 


ONLY YOU 

J Hi mt (n IH HAM A HANOI 


♦ THE STATLEK BROTHERS 

WHaiRY 888042 7 POl itlHAM 


39 


29 


32 


10 


EVERYTHING 1 USED TO DO 

C VWISON I BOOTH (1 ROWiTll ) 


GENE WATSON 

EPIC 34 06290 


m 


46 


53 


4 


SOMEDAY 

1 i..lHTn IM 1 lUKlWN I'i 1 Ami i 


STEVE EARLE 

Mi:A 57170 




SO 


62 


3 


COWBOY MAN 

1 Jif rtf* L lowl ri 11 lovt ti) 


LYLE LOVEn 

MCA CURB 52951 MCA 


42 


26 


10 


17 


t'niol ' 

iHMAN a AO*AMANI 


CRYSTAL GAYLE 

WARNER BROS 7 28689 


(D 


M 


65 


3 


oOTTA HAVE YOU 

"i*-i ' iUI'-i 11 ".li -IN RLANOIS) 


EDDIE RABBITT 

RCA 5012 7 


® 


51 


66 


3 


BABY 1 WANT IT ^ ^ 


♦ GIRLS NEXT DOOR 

MTM 72078 CAPlTM 




62 





2 


I'LL COME BACK AS ANOTHER WOMAN 

ii lli'li liliiillilll AKIIMlll AMROfldlNSl 


TANYA TUCKER 

CAPITOI 5652 


(S) 


55 


59 


4 


HEART TO HEART 

i;OAv1l<.PPfNQHASliHATI f AOtllR) 


WILD CHOIR FEATURING GAIL DAVIES 
RCA son 7 


47 


37 


17 


17 


SINCE 1 FOUND YOU 

ill i .irn.i'AM iii 1 io>n niCiMiKi 


♦ SWEETHEARTS OF THE RODEO 

COIUMAIA 3806166 


41 


39 


16 


17 


OOO-WAH DAYS 

N rtil S;i'.MQUfr 11 HUNWCUrr 0GIU«3R1 G VWCfNO 


♦ MICKEY GILLEY 

CPC J4 06184 


49 


49 


51 


6 


THAT'S MORE ABOUT LOVE (THAN 1 WANTED TO KNOW) NKOLETTE UHSON 

laiiROTjR IBROWNlOUf OMCtML&JONfS) MCA52937 
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WEEK 1 




i/i 

to 


z 

o»- 
i/tS 
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TITLE 

PNODUCERtSONCWRITTRi 


ARTIST 

LABEL & NlAtBER QtSTRIBUTiNG LABCt 


(50) 


57 


63 


5 


WERENTYOU LISTENING 

ROATTMC WATf Br. MCJIR^ TSMAPWOl 


ADAM BAKER 

AVtSTA B60? NSO 


51 


44 


29 


19 


YOU CANT STOP LOVE_^^^ SCHUYLER. KNOBLOCH & OVERST^FT 


52 


56 


60 


5 


WE BELONG TOGETHER 


CARLETTE 

lUV 125 NSO 


(B) 


61 




2 


HOMECOMING '63 

liUi. ,i:j:.-i,i-'. iiiv«IERi 


KEITH WHITLEY 

OCA 5013 7 


54 


41 


22 


19 


JUST ANOTHER LOVE 

7CRUrCH»ltlDlPD*VT5) 


♦ TANYA TUCKER 

CAPlTOl 5604 


(55) 


60 


67 


4 


SHE'S THE TRIP THAT I'VE BEEN ON 

RBAAf RIS DSMAEER DERATlf R| 


URRY BOONE 

MERCURY 688044 J POLYGRAM 


(D 


NE\ 




1 


* * ★ HOT SHOT DEBUT * * ★ 

FIRE IN THE SKV NITTY GRITTY DIRT BAND 

,..AW.Ar.fDAAROSlJHAW*A.BCARPtNU«I) rtARftf R DROS 7 28M7 


57 


42 


21 


15 


DIDNT WE 

ICRUICWltLDtCtTLt TSEALSl 


LEE GREENWOOD 

MCA 52896 


(D 


75 





2 


rr SHOULD HAVE BEEN EASY 

launcR (a mcoili) 


THE WHITES 

fc»CA'CURB5Z«3 MCA 


® 


NE) 




1 


RIGHT HAND MAN 

DGANir nA'.fN ;GVni..iGC51 


EDDY RAVEN 

RCA 503? 7 


(So) 


82 




2 


WHEN A WOMAN CRIES 

N WILSON |[J MOO«£, M WIUI*MS) 


JANIE FRICKE 

COLUIWIA 38^6417 


dD 


65 


77 


3 


ROMANCE 

RtlAnFH(OROSSON) 


JIM COLLINS 

TkM 111217 


62 


53 


54 


5 


THEY DONT MAKE THEM UKE THEY USED TO 

B BACMWACH C BArCR SAi^lH (B UACHAHACHi C BAVFR SAGER) 


KENNY ROGERS 

RCA 5016-7 


63 


63 


72 


3 


SOUTHERN AIR 

R SItVtKS IB MOLMtS S DtLL) 


RAY STEVENS 

MCA 52906 


® 


HE\ 


»► 


1 


IT WONT HURT 

P ANDERSON (0 TOAKAM) 


DWIGHT YOAKAM 

REPRISE 7 28565 WARNER BROS 


(D 


73 





2 


DONT BURY ME TIL I'M READY 

S CORNEULI&H MCOmEUUS (J htOf FAT) 


JOHNNY PAYCHECK 

MERCURY B8B 088- 7 /POLYGRAM 


66 


66 


78 


3 


DIXIE MOON 

B SHrRRlLL aSCAtS E StTSf R) 


RAY CHARLES 

COLUMBIA 3S 06370 


(M) 


77 




2 


ME AND YOU 

SS>lVrn(D FARGO) 


DONNA FARGO 

MERCURY B&B 093 7 POlVCRAM 


68 


48 


36 


19 


BOTH TO EACH OTHER (FRIENDS & LOVERS) 

H UMDIS GRUWA, PGORDWI 


EDDIE RABBITT & JUICE NEWTON 

RCA 14377 


69 


52 


38 


18 


SECOND TO NO ONE 

DMALl(yV(RCASHl 


♦ ROSANNE CASH 

COLUMBIA 38-06159 


70 


70 


73 


3 


LOOKING FOR SUZANNE 

ra«Arc a w Wicsow iPkennehievj 


THE OSMONDS 

EM! AMERICA CURB 8390 £M/ AAtER»CA 


QD 


NEW^ 


1 


STILL IN THE PICTURE 

MDAMIL I. LVFI'trtt lAHLA/yiPBAHMHARJ, JOOWfLl) 


LEON EVERETTE 

ORLANOO 1 15 


72 


47 


37 


13 


MY LIFE'S A DANCE 


ANNE MURRAY 

CAPIIOL 5610 


(ZD 


81 




2 


1 DONT MEAN MAYBE A.J.MASTERS 

G BARBtR-JH A J MASILRS (B ThORNBURY. A.J MASTtRS. 0 MOOROKUAN) BERMUDA DUNES 1 1 i 


@) 


NEW^ 


1 


ONE MAN BAND 

J KENNIor (H BE IL B MCCUIRE) 


MOE BANDY 

MCA CURB 52950 'MCA 


75 


58 


46 


15 


A GIRL UKE EMMYLOU SOUTHERN PACIFIC 

SOUTHERN PACirCJtWWMANCTGOOOMAN. J MCftLRKNUOSEN.SCOWE) WARNEHBROS 7 ?8647 


76 


76 


81 


3 


DARK EYED UDY 

B MCCRACKEN (B lEROY, J BRIIT) 


BART CAMERON 

Rt\iXXVER86 0I3 


77 


71 


69 


22 


TEN FEET AWAY 

BMEViS(IS(ALS BSHERRI^LMOBARNES) 


KEITH WHITLEY 

RCA 14363 


(ZD 


NEW^ 


1 


YOUR LOVING SIDE 

RALVESfRMl/RRAH C VimStn. J SCHWIERS) 


BUTCH BAKER 

MERCURY BBS 1 33'7'POLYCRAM 


79 


59 


50 


20 


LONELY ALONE 

J I WALLACE T SKINNER <J DMABTlM. ) JARRAHO) 


THE FORESTER SISTERS 

WARNER BROS 7 




84 




2 


DO YOU MIND IF 1 STEP INTO YOUR DREAMS 

JKFNNtD' (AVANMLltrfSRCNNEOn 


THE CANNONS 
MERCURY 888 048- J /POLYGRAM 


81 


64 


49 


II 


WHEN YOU HURT 1 HURT 

U KIULN (f '.•■;'!)CWiLI 1 


RONNIE MCDOWELL 

MCA/CURB 5290 7 /MCA 


d) 


NEW^ 


1 


WHEN I'M FREE AGAIN 

RCRnwFLL.n T XJfifS, (RCRfMEU, W JENNINGS) 


RODNEY CROWELL 

COL UMQIA 38-06415 


(M) 


NEW^ 


1 


OLE ROCK & ROLLER (WITH A COUNTRY HEART) 

T COLLlffStR MU«RAH. J 0 HICRS. H STEGALl) 


KEITH STEGALL 

EPIC 34 06418 


84 


69 


64 


15 


I'M NOT TRYING TO FORGET YOU 

WNElSON(WWlSON) 


WILLIE NELSON 

COLUMBIA 36-06246 


(© 


NEW^ 


1 


SWEET TIME 

!.0OH»liJlE0(C BARER SIDNGACRE. (JPtWEHS) 


JILL HOLLIER 

WARNER BROS 7 28559 


(D 


NEW^ 


1 


FROM WHERE 1 STAND 

H SH,00(JWMBAlL TSCHUTLER) 


DOBIE GRAY 

CAPlIOL 5647 


87 


87 




2 


CRY BABY 

DCHAMtlFRlAINfC PlJTMAN JOHARA, OCOOK) 


THE LOWES 

API 1001 


88 


68 


55 


19 


GUITARS.CADILUCS 

PAStJl H'ii ■■. i[ 1 ■ .If .-.-.'i 


♦ DWIGHT YOAKAM 
REPRISE 286S8 WARNER BROS 


(S) 


NEW^ 


1 


YOU'RE MINE 

DHur.i.,ih 1 III', f.; i 1 'isii JHJLL) 


ORLEANS 

MCA 52963 


(M) 


NEW^ 


1 


STANDING TOO CLOSE TO THE MOON 

CFltLDS(v [X>'.'Ar.S t IHORSOW) 


TINA DANIELLE 

CHAHTA 202 


91 


78 


52 


11 


WE HAD IT ALL 

VGAflAy (I SEALS OFRITTS) 


DOLLY PARTON 

RCASOOl 7 


92 


80 


82 


3 


THE AUCTION 

D GOOOMAf* (D GOODMAN M S*fE BRILL. B LANCASTER. C HENDRICK.S1 


SOUTHERN REIGN 

REGAL 1 


93 


72 


75 


3 


YOU CANT TAKE IT WITH YOU 

B T JONES R E BALL IS BCX;ARO, H GttESt 


WILLIAM LEE GOLDEN 

MCA S2944 


94 


79 


57 


21 


ALWAYS HAVE ALWAYS WILL 

NWILSON(JMEARS) 


♦ JANIE FRICKE 

COLUMBIA 3B 06144 


95 


67 


56 


22 


GUITAR TOWN 

f GOROY,JR TBRCWiNtSEARit) 


♦ STEVE EARLE 

MCA 52856 


96 


86 


70 


12 


FIDDUN' MAN 

J E NORMAN (MMURPMEY GRAINS J E NORMAN) 


MICHAEL MARTIN MURPHEY 

WARNER BROS 7 28598 


97 


88 


79 


19 


FARTHER DOWN THE LINE 

I BROWN LLOVtTT a lOVETT) 


LYLE LOVETT 

MCA CURB52BIB MCA 


98 


83 


68 


8 


QUITTIN' TIME 

KIEHNINC (HCLLARD. GARVIN. JONCS) 


CON HUNLEY 

CAPIIOL 5631 


99 


74 


74 


4 


TWO SIDES 

K ESPy (S DAVISJ 


JIMMY MURPHY 

ENCORE 10033 NSO 


100 


85 


71 


20 


IN LOVE 

R MiiSAP.I COlllNS RGALBRAITM iMREID, 6 DEES] 


RONNIE MILSAP 
RCA 14365 



^Products wnhlhtgrMltttslrpliy Mid Mies galntlh» week • VKjeocIlp avallelllllly, • Recording Industry Alsn. Of Ainefiu (RIAA) ccrtilicalion lai salns of 1 million units A RtAA certidcstion tor sales ol 2 million units. 
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Billboard Hot Country Singles SALES & AIRPLAY^ 

A ranking of the top 30 country ^mglc^ by sales and airplay, respectively, with reference to each title's cocnposite position on ihp mam Hot Country Singles chan 



THIS 
WEEK 


LAST 
WEEK 


SALES 

TITLE 


ARTIST 


HOT CTRY 
POSITION 




2 


THAT ROCK WONT ROLL 


RESTLESS HEART 




2 




YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 


2 


3 


5 


SHE USED TO BE SOMEBODY'S BABY 


1 nt uniLin on^incrtd 




4 


7 


TOUCH ME WHEN WE'RE DANCING 








4 


HONKY TONK CROWD 


JOHN ANDERSON 




g 


9 


AT THE SOUND OF THE TONE 


JOHN SCHNEIDER 




7 


11 


IT AIN'T COOL TO BE CRAZY ABOUT YOU 


GEORGE STRAIT 


g 


3 


f{ 


NO ONE MENDS A BROKEN HEART LIKE YOU 


BARBARA MANDRELL 




g 


16 


DADDY'S HANDS 


HOLLY DUNN 




10 


U 


WINE COLORED ROSES 


GEORGE JONES 




11 


13 


1 MISS YOU ALREADY 


BILLY JOE ROYAL 


Ij 


12 


15 


GIVE ME WINGS 


MICHAEL JOHNSON 




13 


19 


TOO MUCH IS NOT ENOUGH BELLAMY BROS /FORESTER SISTERS 




14 


22 


MIND YOUR OWN BUSINESS 


HANK WILLIAMS. JR. 




15 


IS 


HEU AND HIGH WATER 


T GRAHAM BROWN 




16 


1 


OIGGIN' UP BONES 


RANDY TRAVIS 




17 


3 


STARTING OVER AGAIN 


STEVE WAHINER 




18 


20 


LOVE'S GONNA GET YOU SOMEDAY 


RICKY SKAGGS 




19 


26 


WALK THE WAY THE WIND BLOWS 


KATHY MATTEA 


26 


20 


10 


CHEAP LOVE 


JUICE NEWTON 




21 


23 


OUT GOIN' CATTIN' SAWYER BROWN WITH "CAT' JOE BONSALL 




22 


12 


TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 




23 




WHAT YOU'LL DO WHEN I'M GONE 


WAYLON JENNINGS 




24 




CRY MYSELF TO SLEEP 


THE JUDDS 


23 


2S 


17 


IT'LL BE ME 


EXILE 


35 


26 




WHAT AM 1 GONNA 00 ABOUT YOU 


REBA MCENTIRE 


22 


27 


?4 


CRY 


CRYSTAL GAYLE 


42 


28 


25 


DOaWAH DAYS 


MICKEY GILLEY 


48 


29 




BAD LOVE 


PAKE MCENTIRE 


29 


30 




STAND ON IT 


MEL MCDANIEL 


25 







AIRPLAY 




UP 


s* 


^ x: 
5* 


TITLE 


ARTIST 


i£ 


1 


2 


THAT ROCK WON'T ROLL 


RESTLESS HEART 


I 


2 


3 


YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 


2 


3 


5 


SHE USED TO BE SOMEBODY'S BABY 


THE GATLIN BROTHERS 


3 


4 


7 


TOUCH ME WHEN WE'RE DANCING 


ALABAMA 


4 


5 


10 


IT AIN'T COOL TO BE CRAZY ABOUT YOU 


GEORGE STRAIT 


6 


6 


8 


AT THE SOUND OF THE TONE 


JOHN SCHNEIDER 


S 


7 


6 


NO ONE MENDS A BROKEN HEART LIKE YOU 


BARBARA MANDRELL 


7 


8 


14 


HELL AND HIGH WATER 


T GRAHAM BROWN 


8 


9 


15 


TOO MUCH IS NOT ENOUGH BELLAMY BROS /FORESTER SISTERS 


9 


10 


1 


OIGGIN' UP BONES 


RANDY TRAVIS 


11 


11 


12 


HONKY TONK CROWD 


JOHN ANDERSON 


10 


12 


16 


DADDY'S HANDS 


HOLLY DUNN 


12 


13 


4 


STARTING OVER AGAIN 


STEVE WAHINER 


13 


14 


17 


MIND YOUR OWN BUSINESS 


HANK WILLIAMS. JR. 


15 


15 


19 


GIVE ME WINGS 


MICHAEL JOHNSON 


14 


IS 


20 


OUT GOIN' CATTIN' SAWYER BROWN WITH 'CAT- JOE BONSALL 


11 


17 


21 


WHAT YOU'LL DO WHEN I'M GONE 


WAYLON JENNINGS 


19 


II 


22 


WINE COLORED ROSES 


GEORGE JONES 


16 


19 


23 


LOVE'S GONNA GET YOU SOMEDAY 


RICKY SKAGGS 


20 


20 


18 


1 MISS YOU ALREADY 


BILLY JOE ROYAL 


17 


21 


9 


CHEAP LOVE 


JUICE NEWTON 


21 


22 


24 


WHAT AM 1 GONNA DO ABOUT YOU 


REBA MCENTIRE 


22 


23 


25 


CRY MYSELF TO SLEEP 


THE JUDOS 


23 


24 


26 


THEN IT'S LOVE 


DON WILLIAMS 


24 


25 


27 


STAND ON IT 


MEL MCDANIEL 


25 


2e 


30 


WALK THE WAY THE WIND BLOWS 


KATHY MATTEA 


26 


27 




HALF PAST FOREVER 


T.G. SHEPPARO 


27 


2t 




FALLIN' FOR YOU FOR YEARS 


CONWAY TWITTY 


28 


29 




BAD LOVE 


PAKE MCENTIRE 


29 


30 




OH DARLIN' 


THE O'KANES 


30 



COUNTRY SINGLES 

BY LABEL 

A rjnkinc o1 dotnbuting labt\% 
by Ihe number ol titlei Ibey have 
on th« Hot Country Singlet chart 



NO. OF TITLES 
ON CHART 



MCA (13) 

MCA/Curb (6) 
RCA (15) 

RCA/Curb (1) 
CAPITOL (8) 

MTM (4) 

Capitol/Curb (2) 
WARNER BROS (10) 

Reprise (2) 

Warner/Curb (1) 
COLUMBIA 
EPIC 

POLYGRAM 

Mercury (7) 
NSD 

Avisia ( 1 ) 

Encore (1) 

LUV(l) 
EMI AMERICA (1) 

EMI-America/Curb (1) 
API 

ATLANTIC 

Atlantic/America (1) 
BERMUDA DUNES 
CHARTA 
ORLANDO 
REGAL 
REVOLVER 
TKM 



19 
16 
14 



11 
7 
7 
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COUNTRY SINGLES A-Z publishers/performance rights/sheet music 



TITLE 

(Publiihei - Ucenjfflg 0<g.) 
Siieet MuiK Dnt 

94 ALWAYS HAVE ALWAYS WILL 

iToon. ASCAP/Cjveiion, ASCAP) CPP 
5 AT THE SOUND OF THE TONE 

iW8, ASCAP,1»o Soni. ASCAP) 
92 THE AUCTION 

ifoiietl Hilli. BMI/AI GjIIico. BMI/Citcle South, 

ASCAP/MCA. ASCAP) Hi 
44 BABY I WANT IT 

(Urxlt Arlw. ASCAP) 
29 BAD LOVE 

lOenn'j Lindf, SMI) 
it BOTH TO EACH OTHU (ERIENDS & LOVERS) 

(Colgtms EMI. ASCAP/TttB, ASCAP/Fteneh Sutl. 

ASCAP) 
36 IHE CARPENTER 

(April. ASCAP/GSC. ASCAP) CPP/ABP 
21 CHEAP LOVE 

{Sliidtl, BMI/Bug. BMI) HL 

41 COWBOY MAN 

(M«:h«I H ColilMfl. ASCAP/Lyle LwtIt ASCAP) 

42 CRY 

(ShJpiro Bcfuttein & Co. ASCAP) 
V CRY8A8Y 

(I'M, OMI) 
23 CRY MYSELF TO SUEP 

(Inrmi, BMl) CPP/ALM 
12 DAODY-S HANDS 

(BlxKwwd, BMI) CPP/ABP 
76 DARK EYED LADY 

(Piaiiie fue, SESAC/lliabitch, ASCAP) 
57 DIDtrrWE 

(Imni, BMI/WB, ASCAP/Two Soni. ASCAP) 

CPP/ALM 
11 DICGIN' UP BONES 

iWritHS Gioui). BMI/SurItt Mow. eMI/S>w|lut. 

BMI/bvoeri Djuthler. BMt) CPP/HL 
66 DIXIE MOON 

(WB, ASCAP/Two Sons, ASCAP/Watnei-Timnlanc. 

BMI) 

SO 00 YOU MIND IF I STEP INTO YOUR DREAMS 

(Hjtl ClemenT, BMIAellow Jackel, BMI/AI Oalko. 
BMI) 

65 D0N7 BURY ME 7IL I'M READY 

(Songmtilii, BMI/Bugshoot. BMI) 
46 DOO-WAH DAYS 

(YoufiK Biiit, 8MIAMi»deii>. BMI/R<ik, BMI) CPP 
39 EVERYTHING I USED TO DO 

(jKk & Bill. ASCAP/Litlie W>ll. ASCAP/Eimc Powell, 

ASCAP) HL 
2S FALUN' FOR YOU FOR YEARS 



|W6. ASUP/Two Sons. ASCAPADd|t Kail. ASCAP> 

CPP 

97 FARTHER DOWN THE LINE 

(Michjel H GoWMn. ASCAP/Lyte Lortll. ASCAP) 
96 FIDDUN' MAN 

iTimbetwoII. BMI/Ciou Keys. ASCAP/Kihala. BMI) 

HL 

M FIRE IN THE SKY 

(Le Bone Ajff. ASCAP/Vicnus Circle, ASCAP) 
B6 FROM WHERE I STAND 

(SwKl AngH ASCAP/Mich»l H Coldwt. 

ASCAP/Wntars Ooup. BMt/BelMthrni. BMI) 
7S A CIRl LIKE EMMYIOU 

atist't Whjt She Said. BMI/Long Tooth. BMI/K-Kuid. 

ASCAP/Slantfop. ASCAPl 
14 GIVE ME WINGS 

<lrv«is, BMI/Eigtrwood, BMI/MCA. ASCAP/[>on 

Schlil;, ASCAPl CPP/ALM/Hl 
A3 GOHA HAVE YOU 

(Bnarpalcli. BMI/tnglishlown, BMI) 
9i GUITAR TOWN 

(GohSint. ASCAP) HL 
n GUITARS. CADILLACS 

(Oial Dull Wnl. BMI) 
27 HALF PAST FOREVER (JUL I'M BLUE IN THE HEART) 

(Rick H«ll, ASCAP) 
46 HEART TO HEART 

<Li»y eilly/Lucralrve/BMI) 
B HEU AND HIGH WATER 

(Ap<tl. ASCAP/ldei 0) March. ASUP/PiBihui Chrtl. 

SMI) CPP/ABP 
S3 HOMECOMING '63 

(BlKhwood. BMI/Lmy Butlcf. 8MI/South Wing. 

ASCAP) 
10 HONKY TONK CROWD 

(Jack & Bill. ASCAP/Fogfy imi. ASCAP/AmindJ Un. 

ASCAP) HL 
73 I DONT MEAN MAYBE 

(0(U(t San<lv BMl/Uncle AftN. ASCAP) 
17 I MISS YOU ALREADY 

(Tree. BMl) HL 
4S I'LL COME BACK AS ANOTHER WOMAN 

(let There Be Munc. ASCAP/lr^mg. BMI) 
U I'M NOT TRYING TO FOftCET YOU 

(Willie Nelson. BMI) CPP 
lOO IN LOVE 

(Lodge H»t. ASCAP/Milup, BMD CPP 
6 FT AIN7 COOL TO BE CRAZY ABOUT YOU 

(Uriy Bullcf. BMI/Blackwood. BMI/Souttiwlng. 

ASCAP) CPP/ABP 



U IT SHOULD HAVE SEEN EASY 

(jKk & Brii. Asapi 

« IT WONT HURT 

(Co.1t Du^t Weil. BMI) 
35 imBEME 

aiee. BMI/Pxik liland. BMI) CPP/HL 

54 JUST ANOTHER LOVE 
(Web IV, BMI) 

37 LEAVE ME LONELY 

(WB. ASCAP/Gj/y Mmm. ASCAP) 
79 LONELY ALONE 

(MCA. ASCAP/Alituma Baixl, ASCAP) HL 
70 LOOKING FOR SUIANNE 

(Imng. BMl) 
20 LOVE'S CONNA GH YOU SOMEDAY 

(Hall Clemenl. BMI/Ricky Skaigi. BMI/Chip Puy, 

BMII HI 
67 ME AND YOU 

(Pimu Donni. BMI) 
15 MIND YOUR OWN BUSINESS 

(AcuK Ro» OpryUrtd. BMI/ttightwHig, BNI/Hiiim, 

BMI] HL 
72 MY LIFE'S A OANCE 

(Youngiltf Muiikvetlag. GIMA/Edilion Surunt. BMI) 

CPP 

7 NO ONE MENDS A BROKEN HEART lIKE YOU 

(CoJIins Cowrl, ASCAP) CPP 

30 OH DARLIN' 

(Cross Keyi, ASCAP. Ht 
t3 OU R(KK & ROLLIR {WITH A COUNTRY HEAfTT) 

(Jm Collms, BMI/A«nl. ASCAP/Keilh SltfjU. ASCAPl 
74 ONE MAN BAND 

(Ensign, BMI/ApnI. ASCAP/ Bui kf's Bandilv ASCAPj 

31 ONLY YOU 
(Holfat, BMI) 

34 OUT AMONG THE SIMS 

(Warner- Tjmedane, BMI/Ten Speed. BMI) 
IB OUT COIN- CAHIN' 

(700 C<e#, ASCAP/Colgems EMr. ASCAP/Ubor 01 

Love. BMij 

55 QUiniN'TIME 

(Tree, BMI/Cross Keys, ASCAPj HL 
S9 RIGHT HAND HAN 

(Earthly Del'iMi. BMI) 
61 ROMANCE 

(Screcfi Gtms FMI. BMI) 
69 SECOND TO NO ONE 

(Cltelciil. BMI/Atlanlic. BMI) 
31 SHE THINKS THAT SHCLL MARRY 

(Uncle Ariie. ASCAP/Sabal. ASCAP) HL 



3 SHE USED TO BE SOMEBODY'S BABY 

(Urry Gaihn. BMI) 
55 SHE'S THE TRIP THAT I'VE BEEN ON 

(Acult'Rose Opryljnd. BMI) 
47 SINCE I FOUND YOU 

(Unryeis Diughltt. BMI/Unclt Artie, ASCAP) 
40 SOMEDAY 

(CoMline, ASCAPl HL 
63 SOUTHERN AIR 

(Eigles Path. ASCAP) 

25 STAND ON IT 

(BiiKC Sptingsleen. ASCAP) 

90 STANDING TOO CLOSE TO IKE MOON 
(Win Ave ASCAP/ETG, ASCAP) 

IJ STARTING OVER AGAIN 

[Fofrril Hilh, BMj/Wrile Rojd. AMI) 
71 STIll IN THE PICTURE 

(Soulhem frfiiyl Altuncc, ASCAP/Hoss*r, ASCAP) 
•5 SWEHTIME 

(MiniM, ASCAP/Wacner RHuge, ASCAP/ Somebody' i. 

SESAC/Flpng Cloud. UMI) 
77 TEN FEn AWAY 

(WB, ASCAP/ lM) Sam. ASCAP/Algte. DMI/Blue 

Ljke, BMI I CPP 
1 THAT ROCK WONl ROLL 

(Combine, BMI) 
49 THAfS MORE ABOUT LOVE (THAN I WANTED TO 

KNOW) 

(Hall acrrxnt. BMI/Mjplfr\ill, BMt/Ctoss Keys. 

ASCAP/Jack & BiJI. ASCAP/Rangei Bob. ASCAPi HI 
24 THEN IT'S LOVE 

(t>ennis lir^, BMI.i 
62 THEY DON'T HAKE THEM LIKE THEY USED TO 

(Hew HUden Valley. ASCAP/Walt Diuwr. ASCAP/CBS. 

BMI/Wondetland, BHI) CPP/ABP/Hl 
33 TOO MANY TIMES 

(Rowdy Boy, ASCAP^P B T W , ASCAP/luna Day. 

ASCAP) 

9 TOO MUCH IS NOT ENOUGH 
(Be«amy Bros. ASCAP) 

4 TOUCH HE WHEN WE'RE DANCING 
(Hall Clenitnl. BMIi HL 

99 TWO SIDES 

(Heat Nq fvii. BMI) 

26 WALK IHE WAT THE WIND BLOWS 
(Colgemi EMI. ASCAP/Whilr Sfteep. ASCAP) 

U WE BELONG TOGETHER 
(Pauhie, BMI) 

91 WE HAD IT AU 

(Oinor, BMI/livmg. BMI) CPP/ALM 



50 WEREfl7 YOU LISTENING 

aire. BMI.'O'lr'ic, BMII HL 
Z2 WHAT AM I GONNA 00 ABOin TOU 

(Tj|i.i(ir>o. BMI Jim's ARiwogi. BMI) CPP 
19 WHAT TOU II DO WHEN I'M GONE 

(Liny Bulki. liMI/Black-ood, BMI) CPP/ABP 
60 WHEN A WOMAN CRIES 

(TaciKlcio. BMI/Cavesion. ASCAP) 
t2 WHEN I'M FREE AGAIN 

(Granite, ASCAP/Cootwelt. ASCAP/Wainer-Tameflinc. 

BMI/Blue Sky Rider. BMI) 
81 WHEN TOU HURT I HURT 

ihN. (IMl SliiwtM'tiy Lane, BMI) Ml 
16 WINE COlORtO ROSES 

(Mali ClriTiffil. HMI/r(r//rrr. BMI/CjmMn, ASCAP) 

CPIVHl 

51 YOU CAN'T STOP LOVE 

(U*Ytri 1)ju(Mm BMI/Wiitm Croi*. BMl/Scarlet 

Moon, IIMI llrtKW'Ufn. tIMI] CPP 
93 YOU CAN'T TAKE IT WITH YOU 

(Dtijnms, ASCAP/Chappoll. ASCAP) HL 
31 YOU STILL HOVE HE 

(Pirtk hg, BMli 

;b your loviNC side 

( lorn Co*nv BMI/ColliRS Cowl. ASCAP) 
19 VOU'RI MINE 

(Irvrng. BMI/Schmirving. BMII 
2 YOU'RE SniL NEW TO ME 

(Wiilefs Cjoup BMI/ScMlel Moon. BMI/Web IV. BMIi 
CPP 



SHEET MUSIC AGENTS 

are listed lot piano/vocal sheet musK coptes 
and may not icprcsenl miied (olio nghls 

ABP Apnl Blackwood CPP Columbia Pictures 

AIM Almo MAN Hansen 

B M Belwin Mills HL Hal Leonard 

8-3 Big Three IMM Ivan Mogull 

BP Biadley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 



CPI Cimino 



WBM Warner Bros 
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Racks Become Big Players In Video 

NARM Meet Details Challenges In Move 



BY EARL PAIGE 



PHOKNIX, Ariz. The homo video 
market has matured to the point 
that raclijobbcrs — who already ser- 
vice mass merchandisers effectively 
with prerecorded audio — can be- 
come important players in video, 
too. 

But the move to a new product in- 
volves numerous challenges, which 
were addressed here in depth dur- 
ing the fifth annual National Assn. 
of HecordinK Merchandisers 
(N.MiM) Wholesalers Conference 
Oct. 28-Nov. 1 at the \sl Posada in 
ScotUsdale (Hillboard, Nov. 8). 

Setting the lone for the event's 
first major exi)loration of video was 
keynoter Bob I)e Ix^llis. group vice 
president consumer products. 
CBS/F'ox Video. Drawing from his 
experience in hard goods, where the 
motto was "Stack 'em high, let 'em 
fly." Do Lellis suggested the new 
metiiphor might be "Rack 'em deep, 
we'll all weep together." 

Two areas Do I^diis focused on 
were the physical nature of the pre- 
recorded home entertainment de- 
partment in the mass merchandiser 
outlet and a profde of the video con- 
sumer. 

De Lcllis contrasted margins and 
returns on audio product with video. 
He also noted that the rackjobber 
must refixture — as the compact 
disk configuration's sales are ex- 
ploding — while being conscious of 
"dollars-per-square-foot pressure" 
when video is added to the inven- 
tory mix. 

De Lellis said that while there are 
similarities between the home video 
consumer and prerecorded audio 
consumer, there are "basic differ- 
ences. It's not thai peojile are pre- 
sold on video, they know the prod- 



Everylhing i>oint£ to increasing 
consumer interest in purchasing 
video rather than renting il, said 
Stephen Wilson, president of the 
Fairfield Group, a research firm. 
The consumer's interest in rental 
"will diminish. Theaters peaked out. 
I^y television is struggling to stay 
at a 'ih'^' household level. We're 
starting to see this in consumer re- 
s|K)nse from the past two months," 
he said. 

Asking the panel a series of ques- 
tions was Richard Greenwald, presi- 
dent, Intersljite (iroup, a rack firm. 
Panelists were Rand Bleimcister, 
senior vice president Embassy 
Home Video; I,«uis Keola, vice pres- 
ident video distribution, .MCA Home 
Video: .lack Kanne, director of 
sales. Paramount Home Video; 
(Jary Khamniar, senior vice presi- 
dent, RCA/Columbia Pictures 
Home Video; David Mount, vice 
president sales, Warner Home Vid- 
eo: and Ben Tcnn, vice president 
home video, Walt Disney Home Vid- 
eo. 

Referring to the rackjobber as a 
new home video player who must 
promote the product to the consum- 
er, Keola said, "We're in a mission- 
ary role. We [have to] spend all lhat 
money on advertising." 

Urging wider selection, Penn 
said, "Assortment is the nature of 
the business. It drives consumer 
satisfaction." 

The proliferation of B and C titles 
is also part of the territory Mount 
suggested. "If we can lake a title 
that's stopped dead and fill in holes, 
20,000-30,000 i)ieces makes sense to 
us," he said, adding that the ma.ss 
merchandisers reach many differ- 
ent markets. 

Speaking of the contrasts be- 



4^' 




tween record and t;ipe department 
fixturing, Khammer said mass mer 
chandiser outleUs "arc not Targf 
ized," an obvious reference to il ' 
giant Target chaif They told us in 
.Minneapolis they don't hang things 
from the ceiling. We'd much rather 
you came to us and told us your 
IHjinl-(»f-purchase needs." The point 
was echoed by Penn. who added, 
"We're open, this is our first oppor- 
tunity with fixtures [for m,iss mer- 
chandisers]." 

Other topics included the gradual 
shift from stock balancing to re- 
turns based on purchase percent- 
ages; the clamshell vs. the slip- 
sleeve package; co-op policies; han- 
dling of defective merchandise; and 
the future of Betji, 8mm, and laser- 
disk configurations. 

In the one major exchange with 
the audience, Feola asked the rack 
view on music video. David Lieber- 
man. chairman of Lieherman En- 
terprises, said, "It's not just price 
point, it's program content. There 
is more than just taking a camera 
into a concert. But there has to be 
a visual element that is not there in 
audio and that is very, very expen- 
sive. The economics just aren't 
there." 




Radio Reception. Record World's Monmouth Mall store in Monmouth. N.J., 
hosts an in-store appearance ol radio personality Gary "Boy Gary" Delbate, a 
member of Howard Stern's crew from WXRK-FM "K-Rock" New York. Pictured, 
from left, are John Capra. K-Rock intern; Max Felder, the station's assistant 
promotion director; Jody Dunowitz. account executive. K-Rock; Delbate; and Tim 
Olphie, public relations specialist. Record World. 



But Record, Tape Sales Decline AtN.Y. Instrument Store 

Prerecorded Music Still Counts At Hilton 



BY DAVID WYKOFF 



Oihir DesiQni Aviilible 
&33) N Iicnmi Inditnipalii. Indiiii) 46720 
|3)?| ?SI 39IBot (317) 2&3^?| 



BOSTON Though record and tape 
sales have declined appreciably for 
Hilton Music Stores, an upstate 
New York musical instrument deal- 
ership, prerecorded music still ac- 
counts for a sif?nificant portion of 
overall business and remains an im- 
portant customer draw. 

R. Arthur Hilton, company 
founder and president, says, "Rec- 
ords have been a part of business at 
Hilton since nearly the company's 
bef^inninp 25 years a^jo, and they 
started out as over a third of our 
business. Now, in the stores that 
carry records and tapes, they ac- 
count for approximately 20/^ of 
sales, with keyboards and musical 
instruments comprising most of the 
other 80';t. 

He says, "Profits for the prere- 
cnrdeil music departments are now 
ralluT li)W," notinj; that at one time 
records and Ih\h!s were amon^ the 
Castleton. N.V.-based chain's most 
prolitJible products. 

"They now function primarily as 
a draw to hrin^ customers into the 
stores. We don't put a lot of effort 
into mainlainintj: or supplyinj^ them. 
That's taken care of liy a local rack- 
jobber called Kinu Records." says 
Hilton. Hilton Music owns the en- 
lire I,P/cassctte inventory. Exerois- 
a frequently used option, Hil- 
ton's chain boujjht the stock out- 
right from Kinj;. 

According to Hilton, six of the 
chain's nine outlets, mostly located 
in 2.000- to :i,000-.square-fool mall 
spaces, carry record and tripes. Ap- 
proximately 80';; of Hilton's prere- 
corded music inventory is com- 
prised of cutout records and tapes. 



and the remaining 20'^ is in hit prod- 
uct, says Hilton, noting that the 
chain stocks no singles or CDs and 
that sales are nearly evenly split be- 
tween albums and cassettes. Most 
hit product is sold at $2 under list, 
and cutouts normally retail at two 
or three for $.x 

Hilton attributes the declining 
figures to increased competition 
and the company's primary focus on 
instrument sales and instruction. 
"We were once able to do very well 
with records, and they were a natu- 
ral extension of our teaching ser- 



vices and equipment sales. In fact. 
Record Town started in my stores, 
and I later sold those record depart- 
ments off. 

"In more recent years, we've seen 
record sales drop because we can't 
compete with the large chains in 
terms of price, selection, or adver- 
tising. And we're not looking to do 
that. That's not the primary focus 
of the business. [The focus is] on in- 
struments and leaching, which is 
why I got into the business in the 
first place, and records and tapes 
were just an olfshoot of that." 



J\ew Keleases 



ALBUMS 



BLACK 



The Jh( lowing configuration ab- 
bn'i'intions are used: LP — album; 
EP — extended play; CA — cassette: 
NA — price not available. Multiple 
records and/or tapes in a set 
appear within parentheses follow- 
ing the manufacturer yiumber. 
A = Sinuillaneous release on CD. 

POP/ROCK 

APPLIED SCIENCE 
Definition 

LPBmjr, K-dcnin OOl nol-Vl 

CJSS 

Praise The Loud 



CLUB NOUVEAU 
Lite, Love & Pain 

CAd ?5Sai SB 98 

JOSHUA RICH 
Dream Come True 



ASHTINO 
Coconut Pudding 



SYLVESTER 
Mutual Attraction 



COMPACT DISK 

AHA 

Scoundrel Days 

COrtjrnetBioi 2 ?550 1 WEA SI i 58 

LESLIE DRAYTON & FUN 
What It Is Is What It 1$ 

COL<?CD 100': f^oreric Opl<miirn/no B.U 

FATTBURGER 
One Of A Kind 

CDGBJtOZOOl GcXdcn Boy Jd^j/Optimvn.n 

RU5S FREEMAN 
Nocturnal Playground 

CD Hr.i<'>^riiU| HCHbOJ (-ARAS Cioup no Inl 

BOB JAMES 
Obsession 

CDV.j-F>of Broi ! 7i49i WtA 



(Continued on page 40 
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SAM GOODY PRIMED FOR YULE DRIVE 



;OODY WRAP IT UP 




Goody's Goodies. Brass from The Musicland Group accept "Wrap It Up" 
conver\tion jackets durmg the Sam Goody chain's October gathering in Cherry 
Hill. N.J. From left are Arnie Bernstein, senior vice president of operations, 
Musicland: Larry Gaines, vice president and general manager. Sam Goody; Jack 
Eugster, Musicland Group president and CEO; Cindy Marchese, administrative 
assistant, Sam Goody; and Randy Abbott, Goody's manager of stores and 
personnel. 




And The Winner Is . . . Randy 
Abbott. Goody's manager of stores 
and personnel, hosts the web's Sam 
Goody Awards. 



Good Show, Show. Bob Show, right, 
district manager of South Jersey 
stores, receives his award from Arnie 
Bernstein, senior vice president of 
operations. The Musicland Group. 




Leaders 01 The Pack. Home office staffers recognize outstanding 
accomplishments by field personnel with the chain's first-ever Sam Goody 
Awards. From left are Randy Abbott, manager of stores and personnel; Larry 
Gaines, vice president and general manager; Mary Jane Nagel. manager of field 
operations and merchandise; and Cindy Marchese, administrative assistant. 



BY GEOFF MAYFIELD 

NEW YORK The 63-store Sam 
Goody chain got its managers 
pinmed for the fourth-quarter drive 
with a two-day convention in Octo- 
ber. The agenda was heavy oh en- 
tertainment and light on business. 

"The whole program here was in- 
tended to be a rah-rah meeting and 
a kickolT for Christmas," says Lar- 
ry Gaines, vice president and gener- 
al manager of The Musicland 
Group's Sam Goody division. 

"We wanted to say thank you to 
our managers because Sam Goody 
went through some rough times 
earlier, and we've really been kick- 
ing tail for the last 18 months." 

The confab was held at the Cher- 
ry Hill Inn in Cherry Hill, N.J., a 
centralized location within Goody's 
territory. 

The theme Wrap It Up was car- 
ried through by the Edison, N..I.- 
based staff, which utilized a televi- 
sion programming format to tie all 
of the convention's events together. 
Under the banner of the SGTV net- 
work, the meet featured takeotfs on 
standard video fare: 

• A news program was co-an- 
chored by Mary Jane Nagel, field 
operations and merchandise manag- 
er, and Randy Abbott, stores and 
personnel manager. Ken Onstad, 
district manager for New York City 
and Northern New Jersey, acted as 
"weatherman," with an upbeat 
sales forecast. 

• A Phil Donahue skit featured 
Musicland's top four executives as 
guests: Jack Eugster, president; Ar- 
nie Bernstein, senior vice president 
of operations; Gary Ross, senior 
vice president of merchandising; 
and Keith Benson, senior vice presi- 
dent and chief financial officer. 

• Gaines hosted a Johnny Carson- 
style program, with Ed McGowan, 
district manager for Brooklyn. 
Queens, and Long Island, N.Y., fill- 
ing in for Ed McMahon. 

"It was really a pat-on-the-back, 
job-well-done kind of thing," .says 
Mike Masca, advertising and opera- 
tions coordinator. "Within the first 
hour the Moody Blues showed up, 
and we kept things upbeat through 
the rest of the convention." 

Moody members John Lodge and 
Patrick Moraz took an hour to pose 
for photos and sign copies of their 
latest PolyGram album. 

CBS provided two showcase per- 
formances, one by classical cross- 
over percussionist Brian Slawson 
and another by the Burns Sisters 
Band. 

All six major label distributors 
held product presentations. In keep- 
ing with the convention's TV net- 
work theme, the New York branch 
of RCA/A&M/Arista Distribution 
repeated the Name That Tune con- 
test that it had presented earlier at 
Record World's convention (Bill- 
board, Oct. 25). 

Gaines says his st^iff's goal was 
that the gathering would mirror the 
Goody division's sales performance. 

"We've been enjoying a really 
good year, and we anticipate a 
strong Christmas. We wanted our 
managers to know we appreciate 
their efforts. Musicland picked up 
recently, but we've been on a real 
good roll since November of last 
year." 




AU NEW 22M> AGC AUDtO, VIDfO, TILB>HONE, 
COMPintR, EIKTRONICS CATALOG 

■A Leading Distributor Of Bfond Name 

Home EnTeitalnment Products 
•Your One-Slop Distribution Center Seiving 

Dealen CoosMo-Coost 
•$10,000,000 Inventoiy With Over 

I0,000 Products In Stock At All Times 
•Speclol Product Inlomfiotkjn By Phone 
•Monttily Newsletter On Our Specials 



PHONO CARTRIDGES 



AUDIO TICHNICA 
AT-t40ML Uncar 
ConlacI High 
Portormanca 
Ptiono Cortiidgo 



$48 




SHURI M92I 

Unlvsnal Mount All PutpOM ... 
SHURI M99< 

"ftotl Buy' Univortal Mount ... 

sHuei vi» rrn iv-mb 

New Improved Micro RIdg* Stytui 
STANTON 6«OIL 
DIKO speclol W/E)clra Stylui 
AUnO TICHNICA AT ISSMLP t 

fmptoved PMount Unaoi Tracking 



7.29 
ni39 
>5a89 
'35,39 



' WI CABBY A COMPUn SILECTTON OF Bf PUCIMCNT STYU IN STOCK ' 



VIDEO TAPE 



SONr L-750 IS-HO 
Brand Now Extra t^igti Grade 
SONY L-750 tSX-Hin 
Now Htfl Exira High Grade . 
SCOTCH T-120 EO 
Irrippovod Standard Grade . 
SCOTCH T120 EXO-fBO 



FUJI T-t20 4-PACK SPfCtJ 
Greol 'Addon" Special . . 
TDK M30 EHO 
*S«tl Buy' High Grade VHS 



(och'5.38 
loco '6,38 
ioch'4.39 
loch 7.89 
'16.92 
■och'549 



SONY M-90 «MM 
VIDIO CASSETTIS 

•Kfgh guoiiry 
metal parltele 
tap* *90 minulei 

$777 

m loch 

Oltxr L»r>g1l)t AvoKobl* At limllof Yowlngt 



AUDIO TAPES 



TDK AD-X90 HIGH 
HAS CASSETnS 

•Increow Pronii 
And Youi 
Cutlomer't 
Solitfoctlon 



n 
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ONLY 2000 AVAILAIIE 



TDK SA-X90 

-»ei( luY" (xlondod High BJoi 
TDK SA-90 

Ttie High Bloi Stondo'd , . . . 
TDK D-90 

All PurpoM Normal Blai . . . . 
TDK HX S90 

Oigllat Recordlr>g Speclol . . 

SONY UCX S90 

Ultimate High Bloi ftecotding 

MAXIU XL-1I90 

Top Rated" High B(ai .... 



.«hn.74 

loch 154 
.och'0.91 
■och'2.68 
.och'149 

.ioch'li9 



ACCESSORIES 



BtCOTOH CO-30 

Portable CO To Car Adoploi . . 

BfCOTON CD-K) 

InletlockJna 10 CD Hotdet 

BfCOTOM C04 

2'Pock Replacement 'Jewel Cater 
CBESTMARK 6K 

Holdi 40 \7 Inch {f Recordi .... 

DISCWASHIR SC2 

Stylui Clooning Syifem w/Fluld , , 
TDK TCl-lO 

Nor>Abrailvo VHS Head Cleonei . 



'11.75 
'375 
n.59 
149 
'4.39 
'5.25 




BtCOTON CD-I CD 
CLEANING SYSnM 

•Inje Bodlol 
Cleaning 'Special 
Cleaning Formulo 



$9 



99 



SUPER CLOSEOUT SPECIALS 



TDK LX SS90B 

•Bachcoaled 
Open Reel Tape 
•1200- 



$189 

I Each 



'4.74 



TDK LX-191B0I iac* 



'4.34 



SONY L-7S0 UHO 

Ultra High Giode Below Coil . Eoch 
SCOTCH L-7BO t4 ^4 

Unbellevooble Cloieout Price Eoch 
BASF T120 M 
Pure Chrome Standord Giode Eoch OiTT 
FUJI METAL-fO ifi A j 

Mela) Blot Audio CaiMfte . .Each*«.T4 
PANASONIC KX-T242S (100 OR 

Integrated T«l*phon« Sfitmm . IaT.tw 
WHIItUR SPfCmiM 2 imm AC 

TopOfTheUrte Bador Detector .AWjQ 



1-800-221-3191 



>l NIW TOBK CAU (313) ])) 0747 



BIG APPLE ENTERTAINIVIENT 
15 PARK ROW, DEPARTIVIENT BB3086 
NEW YORK, NY 10038 
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Home storage units for: 
CDs, Cassettes, Video 8 mm 
Ask your local retailer 



CANAEA 

PRECOR rtl6)J312022 

; ,fT lH«<Tl*l' In'- 

BpncnJinfi Avonuo. 
%..nli»cii)<!a SI 07047 
.laneez^eoieez-sso* 



systems with future 
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GEMINI 
DISTRIBUTING 

CI ONE STOP 

WHOLESALE ONDT 

MKPf RMRT KTIMTN 
IkUJIIUlKierS 

6299 McDonough Drive 
Norcross. GA 30093 
404-441-1868 



DIVIDER CARDS 

ALL SIZES AVAILABLE 
1 5$ and up 

Why Pay More? 

Direct from Mmnufitturer 

Call or Wnle 
Sam Lcmpcrt 
(7181 802-0300 
5M Pirk A>enue. Brooklyn. NY 1 1205 
AL-LEN CUTTING CO. 

SpMiil Volume Raid 

Kibcrboard cards available. 
We buy used cards. 



For fast action, use 

ACTIONMAR^ 

the Billtxjard 

Classified. 

Call Jeff Seretle toll 

free at (800) 223- 

7524 (NY residents 

dial 764-7388). 



Billboard. 




i Copyright 1986. Billboard Publications. Inc. 
No pan o( this publication may be reproduced, stored 
m any retrieval system, or transmitted, in any form 
or by any means, electfonic. mechanical, photocopying, 
recording, or otherwise, without the prior writlcn 
TM permission ot the publisher. 



1 

$ 

V) 

I 


t 
3 


2 ms. AGO 


* 


ono 

rUr™ 

Compilad from a national umple of retail 

ARTIST 

lAOd ANUMOEH.DlSIRiaUTINGtABd 


sales reports. 

TITLE 




$ 

tn 
r 


9C 


0 
u 
< 

vi 
1 


0: 
< 
X 
0 
z 
0 

* 


CLASSICALt» 

Compiled (rom a national sample ol retail sales reports. 
TITLE ARTIST 
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* * No. 1 * -* 

BOSTON MCA MCAU 61 gB 1 WIN* Dt No One 


THIRD STAGE 




1 

I 




1 


12 


* ♦ NO. 1 * * 

DOWN TO THE MOON CBs m 422Si 


6 weehs at No One 
ANDREAS VOLLENWEIDER 


2 


1 


1 


14 


STEVE WINWOOD isiano i*,A4n 7 warntr Bros 


BACK IN THE HIGHLIFE 




£ 




2 


41 


BACHBUSTERS ielarc aoi23 


DON DORSEY 


3 


4 


6 


9 


PAUL SIMON WARNtH BROS J 7ht*T 


GRACELANO 




0 




3 


15 


SYNCOPATED CLOCK pro Amt coazsA 


ROCHESTER POPS (KUNZEL) 


4 


2 




6 


HUEY LEWIS & THE NEWS ctansAiis m 41S34 


FOREl 




M 

•I 




4 


34 


HOROWITZ: THE LAST ROMANTIC oc 419.04s 


VLADIMIR HOROWITZ 


5 


3 


5 


10 


BILLY JOEL cnuMOA €A 40402 


THE BRIDGE 




C 

3 




5 


22 


BACH MEETS THE BEATLES pro arte coa2i 1 


JOHN BAYLESS 


c 
D 


J 


7 


5 


TALKING HEADS siRf coP4&is' wmwcr bros 


TRUE STORIES 




e 
0 




7 


to 


HOROWITZ: THE STUDIO RECORDINGS dg 419 212 


VLADIMIR HOROWITZ 


1 


14 




2 


BOSTON r»ic tA J4 1 88 


BOSTON 




7 




6 


77 


AMADEUS SOUNDTRACK eaniasywaai 1791 


NEVILLE MARRINER 


0 
0 


6 


^ 


18 


GENESIS atlantk: 2At64i 


INVISIBLE TOUCH 




0 




10 


7 


HOLST: THE PLANETS eelarc coaoi J3 

ROYAL PHILHARMONIC ORCHESTRA 


n 
3 


8 


3 


20 


PETER GABRIEL uittn j ?4os&'WA(miR BROS 


SO 




Q 

9 




9 


8 


SABRE DANCE pro ARrt coo-250 

HOUSTON SYMPHONY (COMISSIONA) 


1A 
lU 


12 


20 


3 


BON JOVI MfRCURY 830284 2'POtTGRAM 


SLIPPERY WHEN WET 




in 






2 


SOUTH PACIFIC cas MA 42205 


TE KANAWA, CARRERAS 


11 


9 


S 


8 


LIONEL RICHIE uoiokti 8|sbmo 


DANCING ON THE CEILING 




11 


8 


8 


77 


TCHAIKOVSKY: 1812 OVERTURE telarc 80041 


CINCINNATI POPS (KUNZEL) 


12 


19 


12 


7 


BRUCE HORNSBY It THE RANGE rca pco laou 


THE WAY IT IS 




IZ 


NEW^ 


1 


HOROWITZ IN MOSCOW x 419499 


VLADIMIR HOROWITZ 


13 


13 


10 


13 


MADONNA SiRf 2 2S442/WARt«R BROS 


TRUE BLUE 




13 


11 


11 


77 


TIME WARP IELARC 80106 


CINCINNATI POPS (KUNZEL) 


14 


16 




2 


CYNDI LAUPER poriraii rk 40313 epic 


TRUE COLORS 




14 


13 


12 


32 


SWING. SWING, SWING philips 412 626 


BOSTON POPS (WILLIAMS) 


15 


10 


9 


16 


SOUNDTRACK coiumdia ca 40323 


TOP GUN 




15 


14 


14 


77 


STAR TRACKS eelarc B0094 


CINCINNATI POPS (KUNZEL) 


16 


11 


11 


5 


TINA TURNER cariioi cop 48323 


BREAK EVERY RULE 




16 


16 


13 


42 


ORCHESTRAL SPECTACULARS iilabc sons 


CINCINNATI POPS (KUNZEL) 


17 


17 


IS 


14 


ANDREAS VOLUNWDDER cos UAsnmOM lai 422SS 


DOWN TO THE MOON 




17 


IS 


15 


21 


TELARC SAMPLER «3 ielarc B0003 


VARIOUS ARTISTS 


18 


11 


14 


77 


PINK FLOYD HAMVtsT co abooi /CAntoi 


DARK SIDE OF THE MOON 




18 


18 


16 


6 


ANNIVERSARY loxoon 41 ? 362 


LUCIANO PAVAROTTI 


19 


IS 


13 


28 


ROBERT PALMER OLANOlKHrKAtlANKc 


RIPTIDE 




19 


19 


19 


30 


WILLIAM TELL AND OTHER FAVORITE OVERTURES 


eelarc 80116 

CINCINNATI POPS (KUNZEL) 


20 


?0 


li 


64 


CREEDENCE CLEARWATER REVIVAL ianiasy rco «23<:rR2 


CHRONICLES 




20 


17 


17 


11 


BERNSTEIN: WEST SIDE STORY (HIGHLIGHTS) oi; 415 9S3 

TE KANAWA. CARRERAS (BERNSTEIN) 


21 


24 


26 


24 


STEELY DAN aca mcao ssro 


DECADE 




21 


20 


18 


29 


SONGS FROM LIQUID DAYS cas m mn 


PHILIP GLASS 


22 


27 


16 


76 


DIRE STRAITS wAjecn BROS 2 2S264 


BROTHERS IN ARMS 




22 


NEW^ 


1 


FILMTRAX PRO ARIE C0O280 


LYN LARSEN 


23 


21 


27 


10 


HJLM, IRS nsosras'McA 


LIFE'S RICH PAGEANT 




23 


23 


23 


66 


GERSHWIN: RHAPSODY IN BLUE cbs ua 39699 

LOS ANGELES PHILHARMONIC (THOMAS) 


24 


2t 


21 


6 


LINDA RONSTAOT m«iRA » M474 2 FOR SENTIMENTAL REASONS 




24 


21 


20 


9 


ROMANCES FOR SAXOPHONE cbsma.42122 


BRANFORD MARSALIS 


25 


30 


■22 


16 


EURYTHMICS rca pcd 1 5»4I 


REVENGE 




25 


22 


21 


23 


COPLAND: BILLY THE KID/RODEO aneiel cdc 47382 

SAINT LOUIS SYMPHONY (SLATKIN) 


26 


29 


29 


11 


ANITA BAKER tuxntA 60444 2 


RAPTURE 




26 


24 


22 


18 


BEAUTIFUL DREAMER ioi.don.ii7 242 


MARILYN HORNE 


27 


23 




2 


EDDIE MONEY Columbia a aooh 


NO CONTROL 




27 


25 


25 


25 


PLEASURES OF THEIR COMPANY ancel coc 47196 

KATHLEEN BATTLE, CHRISTOPHER PARKENING 


28 




lY 


DAVID LEE ROTH warner bkos 2 2S470 


EAT XM AND SMILE 




28 


26 


26 


3 


BEETHOVEN: PIANO CONCERTO NO. 5 philips 416 215 

CLAUDIO ARRAU 


29 


NEW^ 


1 


CHICAGO luiiMniA ck 32<kio 


GREATEST HITS 




29 


27 


27 


77 


COPLAND: APPALACHIAN SPRING tilarc sao7B 


ATLANTA SYMPHONY 


30 


KEMTHY 


THE FABULOUS THUNDERBIRDS cbs assooaiid c> AO304 


SPK TUFF ENUFF 




30 


28 


24 


77 


TELARC SAMPLER n I ielabc boeoi 


VARIOUS ARTISTS 
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Audio plus 



BY EDWARD MORRIS 

A biweekly column spotlighting 
new audio products and accesso- 
ries. Vendors introducing such 
products may send information 
and promotional material to Ed- 
ward Morris, Billboard, P.O. Box 
21,970, Nashville. Tenn. JiJOJ. 

Ring king visibles (800-553- 

9647; in Iowa, 319-263-8144) is de- 
buting two compact disk cabinets. 
The cabinets are made of oak-fin- 
ished board, have separate com- 
partments for the disks, and fea- 
ture removable guides to make 
room for double sets. 

The Select-N-Play series is avail- 
able in 20- and 40-disk configura- 
tions and can be used vertically or 
horizontally. Protective cork feet 
are provided for each unit. 

Retail price for the CDT-20 cabi- 
net is .$17.95; the CDT-40 will sell 
for $24.95. 

Audiophiles are the targets of 
the M Series of speaker and inter- 
connect cables from Monster Ca- 
ble (415-777-1355). The cables use 
the company's MicroFiber dielec- 
tric construction by which each 
conductor is individually wound. 

The Ml speaker cable is avail- 
able in 15- and 25-foot pairs and 
has Monster Cable's X-Termina- 
tors. The precut lengths are pack- 
aged in durable cases that can be 
used to store more than 100 CDs. 
Monster's MIOOO interconnect ca- 
bles feature "Bandwidth-bal- 
anced" construction, which, ac- 
cording to the product literature, 
provides "quicker transient re- 
sponse." The MIOOO also comes in 
a variety of precut sizes and is ter- 
minated with a new RCA gold-plat- 
ed connector with a locking outer 
ring for better contact and "pull- 
proof reliability." The M Series 
will ship in December. 

Suggested retail prices for the 
two cables begin at $9 a foot. 



COMPACT 

DISC ^ 




We have the most exciting 
selection available in any 
retail store. 

Individual customer san/ices & atlontion' 

• Special orders through Ear Eipress. 

• Hear your selection before you pur- 
chase with our Candy Sampler. 

• Mail orders welcome 

• Pre-Book orders on new releases 
Wo are a 



outlet 

203 Route 59. Monsey. NY 10952 
(914| 356 4700 
Open ■'? Days A Week" 

M/C. Visa. Amex 
We're Ughl ears ahead 
Ear CarKty* 

Franchises avaitable. contact Ms Orman 




Ring King Visibles offers an important option to compact disk enthusiasts whose 
libraries include multi-CD sets. Both the 20- and 40-disk-capacity Selecl-N-Play 
racks have removable guides to accommodate those large jewel boxes. 



NEW RELEASES 

(Cfliidriurd /rntn fiage S8) 

ROB MULLINS 
Soulscape 
Nite Street 

CDRMCHUCtOO; PAHAS Group' no 



THE PRETENDERS 
Get Close 

CO S.te 7 ;&48H WIA.jn <*fl 

MICHAEL TOMLINSON 
Run This Way Forever 

CO Drw 1 H*n DB3?01 'PARAS Gfoup'oo hM 

JAZZ 

CROSSING POINT 
Listener Friendly 

LP Cily Pigeon, $001 Optwriiim t^B 98 
CA^DOl tS 98 

PETER KATER 
Two Hearls 

im'Sa 98 

BILL MEYERS 
Images 

LP StMndMop SPn 1 4. PA R AS /SB 9B 
CASPI114c/tB98 

ATOM SCOTT 



One Nighl/One Day 

LP S<lu™t-.^^t^ SW210?. J9 <)fl 



* BILL WATROUS 
Someplace Else 

LP SoiiMt-iflR^ SW? 1 00' S9 9B 
CA SW2 100 19 98 
CO WJlOO JM 9B 

NEW AGE 

ALVIN CURRAN 

For Cornelius; Era Ora 

LP Mow Alb'On NAOl I no hi I 
CA NAOllnohM 



To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whonover possible. Send to 
Nadtne Rcis. Billboard. 1515 Broadway. 
New York. N,Y. 10036. 



FUEL INJECTION 
FOR YOUR MUSIC 

SHIFT INTO DIGITAL DRIVE WITH RECOTON S CD ADAPTER 



^^^^^ 



Accelerate into the digital 
dimension with Recoton's 
Compact Disc Adapter. This 
versatile accessory delivers the. 
full impact of digital sound- 
with no signal loss. 

Just plug into your port- 
able CD player, and insert 
the adapter into your car's 
cassette unit. No wiring. 
No permanent installa- 
tion. Justpure pleasure 
—to go, Get one today 
and you'll never be 11 
driven to boredom. 




RECDTDN 

THE PROVEN PERFORMERS 

4B ?lCHAfjr ;in(FETlONr.t9iANUG(TV W*>I10I 

1-800-223-6009 



^^^^^^^^^^^^^^^^^ 


COMPACT DISCS^ 

Americas 
Largest Distribulor . 


CALL NOW! 

We will send you a Regularly Published computerized 
Inventory list of THOUSANDS of CD's ACTUALLY IN STOCK. 

Guaranteed 1-2 day delivery anywhere in the 
Continental United States at no extra cost to you. 

Connecticut 

(203)544-8391 Toll Free New York Los Angeles 
Fax 203-544-8056 (800)82^^0079 (212)517-3737 (213)388-9834 | 
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CDs Carry The Market, Rising 166% 

French Record, Tape Sales Drop Shaijily 



BY PHILIPPE CROCQ 

PARIS French record and tape 
sales are continuing to fall despite 
hopes that last year's negative 
trend could be reversed. Figures 
released here by the trade group 
SNEP show that in the first six 
months of 198fi. singles sales were 
down 16'" from the same period 
last year, album sales were down 
17'*^, and cassette sales were down 
5.6». 

SNEP figures for the months of 
May and June reveal an even more 
marked decline, with singles and 
LPs each plummeting about 22.59! 
and cassettes down 109; on the cor- 
responding months in 1985. What 
makes the situation particularly 
troubling is that 1985 was itself a 
bad year, with overall sales 4"' be- 
low the levels of 1984 (Billboard, 
Sept. la). 

just as in 1985, however, price 
increases above the rate of infla- 
tion have helped generate turn- 
over growth in the first half of the 
year, with earnings actually C'a 
higher than in the corresponding 
six months of 1985. The business 



can also take comfort from the 
continued dramatic progress of 
CI) sales, up 166% in the first half 
of the year, accounting for 5'* of 
overall industry volume and 15'' 
of overall turnover. The split be- 
tween classical and pop sales is 
now ijO/IiO, compared with 60/40 in 
1985. 

Absence of product is not seen 
as the key problem. There has 
been no shortage of high-quality 
releases from local and interna- 
tional artists. Gold. J., I. Goldman, 
Renaud, Indochine, Etienne Daho. 
Jeanne Mas, Stephanie (daughter 
of the late Princess Grace of Mona- 
co), and other domestic acts have 
achieved satisfactory sales. Two 
independent labels, headed by 
Paul U'derniann and Alain Puglia. 
have dominated the charts here for 
much of the year, the former with 
the compilation "Le Disque Des 
Records Des Slows," the latter 
with the new group Images. 

Hopes are now pinned on the 
pre-Christmas sell-in. Last Decem- 
ber proved an exceptional month, 
with sales up 259! on the same 
month a year before. Company 



CURRENT CHART HITS 

AVAILABLE BY SUBSCRIPTION 

For programming use only 
Inquire on station letterhead: 

Record Source Intehnational 

a division of dillboaro 
1515 broadway, new york, ny 10036 





iheV 
nt 



our'':e=|inrec°\30.|^;,,,^es 





heads are now waiting anxiously 
to see if this December will prove 
similarly successful. 

Al the root of the French indus- 
try's difficulties, though, is the 
stagnation in consum>^. .^pending 
power, which has prompted many 
record buyers to switch their prior- 
ities to more essential items. If 
sales figures at the end of the year 
merely confirm instead of show a 
reversal of the downward trend, it 
is expected that the executive re- 
shuffles that have shaken the busi- 
ness throughout 1986 will contin- 
ue, with many more presidents, 
managing directors, and other se- 
nior staffers changing, or losing, 
their jobs. 



3M Ties Promo 
To Sponsorship 
Of Olympics 

LOS ANGELES 3M is building a 
global marketing, promotional, and 
merchandising campaign around its 
recently announced sponsorship of 
the 198K Olympics. The Winter 
Olympics are set to take place in 
Calgary, Alberta, and the Summer 
Olympics will take place in Seoul, 
Korea. 

Through the deal, the company's 
Scotch brand of videocassettes, 
audiocassettes, computer diskettes, 
and computer data products become 
official products of the Olympics. 
Record (Sealers, video outlets, mass 
merchandisers, and other retailers 
will be the recipients of promotional 
offers, which will spill over to the 
consumer. 

Individual campaigns are still in 
development. According to a compa- 
ny spokesman, the fact that a 3M 
brand is the ofiicial videotape of the 
1988 Olympics will lead to the cre- 
ation of far-reaching promotions for 
that product area. 

George Burr, marketing opera- 
tions manager for the magnetic me- 
dia division, says the importance of 
this promotion is that it involves the 
entire company and cuts across a 
broad spectrum of product catego- 
ries— '22 areas that have a variety of 
products within them. 

DM says this will allow for cross- 
promotions between products and 
categories. Burr says, "We will 
hack it up with unique promotional 
marketing efforts on a company- 
wide basis." 

All 3M products will soon feature 
Olympic signage. Print, television, 
and co-op advertising will focus on 
products with Olympic signage. 

It is estimated that 30''r-50';i of 
the company's communications bud- 
get will be used for this campaign. 

JIM McCl'LLAL'GII 
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WKS ON chart] 


Comp4led from a national sample of retail store 
and one-stop sales reports. 

ARTIST TITtE 


1 


1 


160 


* * No. 1 * * 

AEROSMITH cotUMSi* PC 3686^ (I9e0) 44 wwsds al No. One 
AEROSMITH'S GREATEST HITS 


2 


2 


168 


EtTON JOHN MCA 16«9{I97«) 

EtTON JOHN'S GREATEST HITS 


3 


« 


208 


DON MCLEAN uMTto ARTistsu* I003r <1971) 

AMERICAN PIE 


4 


3 


88 


BRUCE SPRINGSTEEN colum&apc 31903 11973) 

GREETINGS FROM ASBURV PARK 


5 


6 


126 


STEPPENWOLf UCA IS99 (19731 

16 GREATEST HITS 


6 


5 


220 


THE MONKEES AflisiA ais«d«i 11976) 

THE MONKEES' GREATEST HITS 


7 


7 


166 


ELTON JOHN mca 1690 (1977) 

ELTON JOHN S GREATEST HITS VOL II 


8 


8 


168 


THE WHO MCA 1691 (1971) 

WHO'S NEXT 


9 


9 


68 


NEIL DIAMOND MCA 14S9 (1974) 

12 GREATEST HITS 


10 


11 


40 


MEATLOAF tpic Pt 34974 (1977) 

BAT OUT OF HELL 


11 


13 


36 


STEVE MILLER capiioi sn-16331 (197S) 

GREATEST HITS 1974-1978 


12 


10 


118 


THE GUESS WHO RCAAni-366z<i97i) 

THE BEST OF THE GUESS WHO 


13 


12 


174 


STEELY DAN mca 37314 (1977) 

AJA 


14 


IS 


20 


CHICAGO cocuMBiA PC 33900 (1975) 

CHICAGO IX - GREATEST HITS 


15 


14 


166 


LYNYRD SKYNYRO mca les!) <1973) 

PRONOUNCED LEH NERD SKI-NERD 


16 


22 


12 


LED ZEPPELIN Atlantic S&19129 (I97i) 

LED ZEPPELIN IV 


17 


15 


224 


DAVID BOWIE nCAAVLI 3843(1972) 

THE RISE AND FALL OF ZIGGY STARDUST 


18 


16 


224 


BILLY JOEL COLUMBIA PC-33S44 (1974) 

PIANO MAN 


19 


17 


28 


THE WHO MCA 1496(1982) 

THE WHO'S GREATEST HITS 


20 


20 


24 


STEELY DAN MCA 5324 (l 982) 

GOLD 


21 


19 


158 


AEROSMITH Columbia PC 33479 (197^) 

TOYS IN THE ATTIC 


22 


28 


12 


PHIL COLLINS ATLANTIC so 16029 (1981) 

FACE VALUE 


23 


21 


32 


HEART PORIRAIT PR 34799 (1977) 

LITTLE QUEEN 


24 


23 


136 


JANIS JOPLIN COLUMBIA PC.32168 (1973) 

JANIS JOPLIN S GREATEST HITS 


25 


24 


96 


TOM PETTY MCA 3724S (1979) 

DAMN THE TORPEDOES 


26 


25 


154 


JIMMY BUFFETT mca 37150 (1977) 

CHANGES IN LATITUDES. CHANGES IN ATTITUDES 


27 


26 


72 


SIMON AND GARFUNKEL Columbia pc 9914 (t970) 

BRIDGE OVER TROUBLED WATER 


28 


38 


8 


VARIOUS ARTISTS mca i692 (197b) 

ANIMAL HOUSE SOUNDTRACK 


29 


27 


168 


STEELY DAN mca 37220 (198O) 

GAUCHO 


30 


30 


84 


CREEOENCE CLEARWATER REVIVAL fANTAsyoRC-«5i6(i970) 

COSMO'S FACTORY 


31 


33 


52 


THE BEATLES capitol sn 16021 (1976) 

ROCK 'N' ROLL MUSIC VOL II 


32 


29 


48 


HEART portrait Pn 35555 (1978) 

DOG & BUTTERFLY 


33 


31 


130 


MARVIN GAYE Motown M5-19I (1976) 

MARVIN GAYE'S GREATEST HITS 


34 


NEW^ 


AC/DC ATLANTIC 5016018(1980) 

BACK IN BLACK 


35 


32 


218 


THE WHO MCA 37003 (19781 

WHO ARE YOU 


36 


34 


130 


BOZ SCAGGS COLUMBIA pc 3&911 (19S0) 

HITS 


37 


35 


76 


CREEOENCE CLEARWATER REVIVAL fANTASv ORC 4515 (1969) 

WILLY AND THE POOR BOYS 


38 


RE-CNTBY 


THE BEATLES Capitol SN,ifiO20 (1976) 

ROCK N' ROLL MUSIC VOL 1 


39 


36 


80 


CREEOENCE CLEARWATER REVIVAL fantast o«C451! (i»69) 

GREEN RIVER 


40 


40 


52 


CHEAP TRICK tpic Pt 35795 1 1 9791 

LIVE AT BUDOKAN 



(CD) CompacI dtsk ava>\Me • R<rcofdifig Industry Assn Of America (RIAA) cerlificalton (or sales of 
500.000 units, i. RIAA certification )or sales of t million units. 
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'No Credit Card Needed': System Seems To Work 



BY RUSSELL SHAW 

ATLANTA For most video retail- 
ers who operate membership clubs 
for customers, the usual passkey 
for admittance is a major credit 
card. But lO-store outlet American 
Tape & Video, based here, is chang- 
ing that rule. 

Applicants for both American's 
red cani and blue card clubs don't 
have to have a major credit card. In- 
stead, in a policy that the company 
began testing this summer and re- 
cently rolled out via a radio ad cam- 
paign, customers need only pay a S.5 
processing fee and the membership 
stipend, while the store does its own 
credit check. 

The credit examination, not as 
broad as that undertaken by a typi- 
cal bank or retailer issuing a credit 
card, generally takes 48 hours. Em- 
ployment is verified, and in border- 
line cases, the Credit Bureau is con- 
tacted for file information. During 
this period, the applicant is issued a 
temporary club card, which autho- 
rizes the rental of two movies. If the 
applicant is turned down, all fees 
are refunded. Seventy-five percent 
of applicants have been approved, 

Ellis Baxter, American Tape & 
Video chairman, thinks that insis- 



tence on major credit cards can be 
unfair. "We are interested in mak- 
ing a deal for a customer, not turn- 
ing them down. The idea for this, 
then, came from some of our ran- 
dom research that we did that 
showed that more of our customers 
didn't have major credit cards than 
did," Baxter says. "A lot of people 
don't have good credit; they have 
been divorced or have had other 
problems. Others simply don't want 
a card. Look, we're not selling a car. 
just renting a movie. If the custom- 
er is honest, then we say, 'Let's give 
the guy a chance.' " 

Baxter also views the new policy 
as an aggressive, competitive move 
that will shake up rivals as well as 
win new friends. 

"The competition factor among 
video retailers is great," Baxter 
adds. "Next year will be the shake- 
out year, and we arc going to lose 
50^ of our competitors. We have to 
be different and very aggressive 
with our new ideas, such as this 
one." 

Those who pass American's credit 
check get a Micky Trustworthy 
card. To date, Baxter claims suc- 
cess. "With the ones that have no 
major credit cards that we've given 
a break to. the preliminary results 



Facets Finds Tapes Lucrative 

Theater In Rental Mode 



BY MOiRA Mccormick 

CHICAGO Following the old ad- 
age "If you can't beat 'em, join 
'em," a not-for-profit art film the- 
ater here began renting videos as 
a sideline activity last year. Now 
video rentals and sales have be- 
come exactly the money-maker 
Facets Multimedia Inc. needed to 
free it from dependence on grants 
and donations. 

According to Facets assistant 
director Jim .Madigan, the theater 
decided to rent videos because 
"we [were experiencing] the same 
thing as the rest of the industry: 
Video viewing cut into our box of- 
fice. We saw that films still in the- 
atrical run had video versions in 
the stores. We thought, 'Should 
we be purists and beat our heads 
against the wall or get into it our- 
selves?' " 

Facets got into it, to the tune of 
140 titles in March 198.i. "The 
niche we wanted to settle into was 
that of the films we show — for- 
eign, independent, and documen- 
tary titles," says Madigan. Initial- 
ly, Facets' stock included such ti- 
tles as "8'/.,," "Breathless" (the 
Godard orig'inal), "The Ballad Of 
Gregorio Cortez," "Allegro Non 
Troppo," "Blowup." and "Bye Bye 
Brazil." 

The number of titles continued 
to grow, and for !."> months cas- 
settes were rented out of the facil- 
ity's box office, which Madigan 
says posed many logistical prob- 
lems. Also, as the theater did not 
open officially until 7 p.m. on 
weekdays and 1 p.m. on weekends. 



wouUl-be renters arriving tluring 
the day had to be escorted in the 
back way by staff members and 
up and down flights of stairs in or- 
der to get to the box office. "We 
made it really difficult to rent," 
says Madigan jokingly. 

In May, however. Facets creat- 
ed a separate space in its base- 
ment for the video business — at 
that point encompassing 800 li- 
lies — and extended rental hours to 
10 a.m. -10 p.m., Monday-Saturday, 
and noon-10 p.m., Sunday. FaceLs' 
VHS-only collection has grown to 
1.550 titles available for rental, 
with 1,700 on order, according to 
Madigan. A typical weekday sees 
an average of 100 rentals, with 
some 700 tapes out on weekends, 
he adds. Hot titles include Luis 
Bufiuel's "Simon Of The Desert," 
Roman I'olanski's "Knife In The 
Water," Akira Kurosawa's "The 
Seven Samurai," and Hiroshi Te- 
shigahara's "Woman In The 
Dunes." 

"As a nonprofit organization. 
Facets' thrust has always been to 
rely on income generated our- 
selves, rather than on the whims 
of corporations and the adminis- 
tration," says Madigan. "Within 
months after starting the video 
business, the monthly income gen- 
erated from tapes equaled that of 
our feature films. Now video rent- 
als regularly surpass film reve- 
nues — except in the case of (block- 
busters] like 'Hail Mary' and 
'Cannes III Advertising Film Fes- 
tival.' " 

Some titles, Madigan notes, pe- 
(Continued on luui /ittgc) 



show fewer late returns than the 
customer in general. They know we 
are putting our trust in them, so 
they won't let us down." 

With Micky Trustworthy as a seal 
of approval, membership in one of 
.American's two video clubs is olli- 
cially validated. The red card, with a 
S34.95 one-time charge, allows rent- 
als for $2 on weekdays and $3 on 
weekends, with reservation privi- 
leges. The more economical blue 
card, which costs a one-time $19.!).5 
fee. provides identical price breaks 
but doesn't entitle the card holder to 
reservations. 



.■Vmeriean'.s card -application 
mechanism, one of the few such pro- 
prietary programs in one-stop video 
retailing, may soon be expanded 
into an actual credit-granting pro- 
cess. "We're thinking this might be 
a way to extend marginal credit, 
like to finance e<]uipment." Baxter 
says. He also says several other re- 
tiiilers have called to gel informa- 
tion on his approach. 

As Baxter considers expanding 
his credit program, he is moving 
into more locations as well. A new 
store, which opened recently in a 
shopping center on the north side of 



Atlanta, is situated next to mass- 
merchandise appliance retailer Cir- 
cuit City. In a cross-promotion with 
its big neighbor, American is offer- 
ing half-price club membership 
when the customer presents a sales 
slip for a VCR purchase at Circuit 
City. 

American's ranks swelled by 
three stores during the last week of 
October, with locations opening in 
the Atlanta suburbs of Decatur, Ac- 
worth, and Marietta. Each unit car- 
ries 7,000 video titles and 15,000 cas- 
settes. 
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Compiled from a national sample at retail store sales reports. 
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UST WEEK 
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TITLE 


CopyriRhl Owner. 
Manulacturcr, Catalog Number 


= 1 

i£ 










* * NO. 1 


* * 






1 


2 


3 


SLEEPING BEAUTY 


Walt Diiney Homi! Vttlfo 476 


1959 


2995 


2 


1 


22 


ALICE IN WONDERLAND A • 


Walt Oisney Home Video 36 


19SI 


79 9S 


3 


3 


59 


PINOCCHIO * 


Walt Disney Home Video 239 


I9<0 


29.95 


4 


5 


31 


THE SWORD IN THE STONE * 


Wall Disney Home Video 229 


I9I>3 


79 98 


5 


4 


59 


DUMBO A » 


Wall Disney Home Video 24 


I9<l 


29 95 


6 


6 


54 


ROBIN HOOD* 


Wall Disney Home Video 228 


1973 


29 95 


7 


7 


17 


POUND PUPPIES 


Family Home Enlenainmenl F 11 93 


mi 


1495 


8 


9 


22 


WINNIE THE POOH AND TIGGER TOO 


Wall Disney Home Video 64 


1974 


14,95 


9 


11 


22 


WINNIE THE POOH AND THE BLUSTERV DAV ♦ 


Walt Disney Home Video 63 


19(1 


14 95 


10 


10 


50 


PETE'S DRAGON A « 


Walt Disney Home Video 1 0 


1977 


29.95 


11 


8 


21 


WINNIE THE POOH AND THE HONEV TREE ♦ 


Walt Disney Home Video 49 


196S 


1495 


12 


12 


21 


MICKEY KNOWS BEST * 


Walt Disney Home Video 442 


I9IG 


1495 


13 


19 


59 


THE CARE BEARS MOVIE A « 


Samuel Goldwyn 
Vestron 5082 


I9U 


24.95 


14 


18 


34 


VELVETEEN RABBIT 


Family Home Entertainment Fl 173 


I9IIS 


1495 


15 


20 


31 


RAINBOW BRITE AND THE STAR STEALER 


Warner llro', Inf 

Warner Home Video 1IS3I 


I9U 


7995 


16 


17 


17 


LEARNING ABOUT LETTERS 


Children's Television Worhshop 
Random House Homo Video 883 1 9-5 7 


I9K 


No 
bllmit 


17 


25 


55 


BUGS BUNNY'S WACKY ADVENTURES • 


Warner Bros Inc. 

Warner Home Video 1 1 504 


Itti 


1791 


18 


16 


23 


MY LITTLE PONY: ESCAPE FROM CATRINA 


Children's Video Library 
Vestron 1 403 


I9U 


1995 


19 


NEW^ 


DISNEY'S SING-ALONG SONGS 


Walt Disney Home Video 480 


I9S6 


14 95 


20 


22 


8 


CARE BEARS II: A NEW GENERATION 


RCA/Coliimbia Pictures Home Video 6-20682 


I9S6 


/995 


21 


13 


22 


THE IMPORTANCE OF BEING DONALD ♦ 


Walt Oisney Home Video 443 


I9IK 


14 95 


22 


14 


2 


SPRINGTIME'S A POPPIN' 


Magic Window 6 206S7 


I9ie 


14 95 


23 


15 


31 


SESAME STREET PRESENTS: FOLLOW THAT BIRD • 


Warner Bros Inc 

Warner Home Video 1 1522 


iits 


7995 


24 


23 


15 


LEARNING ABOUT NUMBERS 


Children's Television Workshop 
Random House Home Video 8831 5-24 


I9ts 


No 
Inline 


25 


NEW^ 


THE UNSINKABLE DONALD DUCK 


Walt Disney Home Video 478 


19tl> 


1495 
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Aggressively Into Software 
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BY DAVID WYKOFF 



BOSTON Respondint; to the mar- 
ket's incroused (ieniund for sell- 
ihroush pnxluet and the reci'nt arriv- 
al of four new haniware comitetitors. 
Prime Time Video of Hanover is en- 
joying success varj'inK hardware/ 
software inventory mix. 

"We're moving much more strong- 
ly into software," says Uick Tedes 
chi. president of llic ;i-year-<>ld, two- 
store chain and head of this area's 
Video Software Dealers Assn. 
(VSI)A) chapter. "In the past six 
months, we've swn four major hani- 
ware dealers, two of tliem discount- 
er:>. move into this area. We're now 
consolidalinit hanlwari' lines, paring 
down to what we really do well with. 
Instead of carrjMng four or five lines, 
we've cut down to three. It's mostly 
the leader models and toi>-end prod- 
uct," he .says. 

"We're utilizing tlial space for in- 
crease<l software merchandising, and 
we're doing ver>' well with it. Our 
rentiil liiisiiiess continues to grow, 
but the sell-through business jumps 
by leaps and bounds, bust month's 
figures for sales an- up KW/I over a 
year ago, and we [recently] came olT 
our best non-Christmas sales week- 
end in the history of tlic stores." 

Tcdeachi says that software sales 
account for 107' of Prime Time's 
business, while hardware is res|X)n- 
sible for 35'a and renUils for 55'/''. 
Tlie figures differ significantly from 
Prime Time's first-year numl>ers of 
198H-84. "Haniware was once more 
than half of our business, while sell- 
through was around 4'". And that 
wius in the time of some very good 
pn)motions, hack when 'Rjiitlers Of 
The Lost Ark' was priced at $39.95," 
he says. 

Tedeschi anticipates that software 
gales will continue to grow at sul>- 



stantial rates. "We've always done 
well with sell-through, much better 
than the average industry figures," 
he says. "We have over 2,000 pieces 
for sale right now. and it will grow to 
over .'i.OOO in tlie next month as we 
bring in the DLsney and I^aramount 
product 'Sleeping Beauty' and 'Indi- 
ana Jones' ought to Im' the best-sell- 
ing movies ever." 

Prime Time also has a successful 
business in public domain product. 
"We carry as much as we can of the 
$9.95 lines, and we go as low as $.'1.99 
for some items. We use tliese fttr pro- 
motional purposes more than any- 
thing eLse. We're looking to get peo- 
ple used to buying movies, especially 
now that prices are moving more into 
line," says Te<)e.schi. 

He looks for rental to hold its place 
in the market: "Kven though sell- 
through will show tremendous in- 
creases, it will never rt»place rentals. 
That's still the core of the business." 

Prime Time's renlid rates haven't 
changed over the company's his- 
torj' — $2 a day [kt movie with some 
shorter titles at $1. Sunday and holi- 
day rentals are free. 

Both outlets are located in Hano- 
ver, an affluent suburb 25 miles 
southwest of Boston. Tedeschi, a for- 
mer bank president and supermarket 
chain comptroller, openetl his first 
store in April 1983 across from the 
Hanover Mall on Route 53, a well- 
traveled shopping venue. 

Prime Time initially established a 
strong identity in Beta product. 
"There was no one in the area carry- 
ing Beta, and we knew that there 
was a demand. I just had to look to 
my family — I could count '27 Beta 
VCRs among various family mem- 
bers." says Tedeschi, who notes that 
Prime Time still does a strong Beta 
business with 407' of rentals in that 
(Continued on page 47) 



CHICAGO THEATER RENTS TAPES 

(Coiiliiiiinl from preceding page) 



riodically go out of stock and are 
only available for rent, such as "My 
Brilliant rari'cr" and "Picnic At 
Hanging Rock." .Some are only 
available for sale, like "The Bicycle 
Thief," whose distributor, ('orinth 
Films, will not allow it to be rented, 
and the "Victory At .Sea" series, 
which Mailigan says is not a big 
rentjil item but is sought by collec- 
tors and educators. 




STORE DISPLAY RACKS 
for VIDEO TITLES 

GOPHER PRODUCTS 

800'64»-0958 
2201 LOCKHEED 
CARSON CITY. NV 89701 



Facets buys from some 70 inde- 
pendent distributors as well as from 
manti facturers. "Increasingly, 
we're going direct to manufacturers 
because we're now at an order level 
they can deal with." 

Rental's and feature films at 
times com|)ete with each other, but 
as Madigan note's, "Much of our cat- 
alog doesn't even get shown in Chi- 
cago theaters once a year. We've 
got "25 Bergman films, for instance, 
which are rarely screened." 

Sometimes, video and film work 
together. "We'll program, say, two 
weeks of ('haplln films in the the- 
ater, and then the Chaplin tapes will 
Uike olT." 

Madigan says Facets h.is recently 
made arrangentents directly with 
some independent filmmakers to 
carry their videos exclusively. At 
some point, the theater may form 
its own video label. 



Video sales fuel 
talk at racks' NARM 
meet . . . see page 38 
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Compited from a national sample of retail store rental reports. 








I 


t 


i 




Copyright Owner* 
Manufacturer, Catalog Number 


Principal 
Periormers 


oi 

Z • 

>-ir 


M 

C 

IT 


1 


1 


6 


DOWN AND 01 rr IN BEVERLY HILLS 


♦ * No. 1 * * 

Touchstone Films 
Touchstone Home Video 473 


Nick Nolte 
Richard Drevtu&s 




R 


2 


2 


8 


OUT OF AFRICA A* 


Universal City Studios 
MCA Dist. Corp, 80350 


Robert Redlord 
Meryl Streep 


mi 


PC 


3 


I 


4 


PRETTY IN PINK 


Paramounl Pictures 
Paramount Home Video 1 858 


Molly Ringwald 
Jon Cryer 


1SS6 


PG-13 


4 


4 


6 


F/X 


HBO/Cannon Video TVA3769 


Bryan Brown 
Brian Oennehy 


1SI6 


II 


5 


10 


3 


THE MONEY PIT 


Amblin Entertainment 
MCA DisL Corp. 80387 


Tom Hanks 
Shelly Long 


I9K 


PG 


6 


7 


3 


9 l/2fWEEKS 


MGM/UA Home Video 800973 


Mickey Roufke 
Kim Basinger 


1986 


R 


7 


S 


7 


GUNG HO 


Paramount Pictures 
Paramount Home Video I 75 1 


Michael Keaton 
Gedde Wa tana be 


1986 


PG-13 


8 


6 


S 


WILDCATS 


Warner Bros, Inc. 

Warner Home Video 1 1583 


Goldie Hawn 


isse 


S 


9 


8 


5 


RUNAWAY TRAIN 


Cannon Films Inc 

MGM/UA Home Video 800867 


Jon Voight 
Eric Roberts 


I9SS 


R 


10 


13 


6 


CROSSROADS 


RCA/Columbia Pictures Home Video 6- 
20G65 


Ralph Macchio 
Joe Seneca 


I9!6 


R 


11 


9 


7 


YOUNG SHERLOCK HOLMES 


Amblin Entertainment 
Paramount Home Video 1670 


Nicholas Rowe 
Alan Cox 


mi 


PCI3 


12 


36 


2 


SLEEPING BEAUTY 


Walt Disney Home Video 476 


Animated 


19S9 


C 


13 


20 


4 


8 MILLION WAYS TO OfE • 


CBS-Fox Video 61 18 


Jeff Bridges 
Rosanna Arquetto 


I9ie 


R 


14 


IS 


4 


AMERICAN ANTHEM 


Karl Lofimar Home Video 386 


Mitch Gaylord 
Janet Jones 


1986 


PG-13 


15 


U 


23 


BACK TO THE FUTURE A * 


Ambtin Entertainment 
MCA Oisl. Corp. 80 1 96 


Michael J. fOK 
Christopher Lloyd 


I9U 


PC 


16 


le 


6 


CRITTERS 


New Line Cinema 

RCA/Columbia Home Video 6-20666 


Dee Wallace Stone 
M. Emmet Walsh 


19K 


PG-13 


17 


12 


14 


MURPHY'S ROMANCE « 


RCA ^Columbia Pictures Home Video 6- 
20649 


Satly Field 
James Garner 


I9SS 


PG-13 


18 


NEW^ 


SANTA CLAUS THE MOVIE 


Media Home Enlcrtammenl M846 


Dudley Moore 
John Lithgow 


I9SS 


PG 


19 


21 


3 


APRIL FOOL'S DAY 


Paramount Pictures 
Paramount Home Video 1832 


Jay Baker 
Deborah Foreman 


19K 


R 


20 


22 


14 


THE HITCHER A 


HBO/Cannon Video TVA3756 


Rutger Hauer 
C. Thomas HowcH 


i;ss 


R 


21 


14 


13 


IRON EAGLE A 


CBS Fox Video 6 160 


Louis Gosselt Jf. 
Jason Gedrlck 


1916 


PG-13 


22 


17 


17 


THE JEWEL OF THE NILE A 


CBS-Fox Video 1491 


MiChael Douglas 
Kathleen Turner 


I98S 


PG 


23 


25 


9 


THE CUN OF THE CAVE BEAR A 


CBS-fox Video 6795 


Daryl Hannah 


1986 


R 


24 


19 


15 


SPIES LIKE US A 


Warner Bros Inc. 

Warner Home Video 1 1 533 


Dan Aykfoyd 
Chevy Chase 


I98S 


PG 


25 


NEW^ 


HIGHLANDER 


HBO/Cannon Video TVA3761 


Christopher Lambert 
Sean Connery 


198S 


R 


26 


28 


10 


QUICKSILVER 


RCA/Columbia Pictures Home Video 
60644 


Kevin Bacon 


1986 


PG 


27 


27 


11 


CLUE 


Paramount Pictures 
Paramount Home Video 1 840 


Christopher Lloyd 
Madeline Kahn 


1986 


PG-13 


28 


29 


11 


AFTER HOURS A 


The Geffen Company 
Wamer Home Video 1 1 528 


Gnftin Dunne 
Rosanna Arquelte 


1986 


R 


29 


18 


21 


JAGGED EDGE A « 


RCA/Columb«a Pictures Home Video 6- 
20591 


Glenn Ck)se 
Jeff Bridges 


I9!S 


R 


30 


26 


27 


COCOON A 


CBS-Fox Video 1476 


Steve Guttenberg 
Don Ameche 


198S 


PG-13 


31 


NEW^ 


BAND OF THE HAND 


Tri-Star Pictures 

RCA/Columbia Home Video 6-20709 


James Hemar 

John Cameron Mitchell 


I9S6 


R 


32 


32 


29 


WITNESS 


Paramount Pictures 
Paramount Home Video 1 735 


Harrison Ford 
Kelly McGillis 


I98S 


R 


33 


NEW^ 


MURPHY'S LAW 


Cannon Films Inc. 

Media Home Entertainment M849 


Charles Bronson 


1986 


R 


34 


30 


14 


HOUSE A 


New World Pictures 
New Wortd Video 8525 


William Katt 
George Wendt 


1986 


R 


35 


31 


14 


DELTA FORCE A 


Cannon Films Inc. 

Media Home Entertainment M84 1 


Chuck Norris 
Lee Marvin 


1985 


R 


36 


34 


12 


YOUNGBLOOD 


MGM/UA Home Video 800966 


Rob Lowe 
Patrick Swayze 


l9iS 


R 


37 


33 


2 


NOMADS 


Paramount Pictures 
Paramount Home Video 12513 


Pierce Brosnan 


1916 


R 


38 


38 


5 


RAD 


Embassy Pictures 

Embassy Home Entertainment 1 308 


Bill ANen 
Lori Loughtin 


1986 


PG 


39 


24 


17 


WHITE NIGHTS A « 


RCA/Columbia Pictures Home Video 6- 
20611 


Mikhail Baryshnikov 
Gregory Hines 


I98S 


PG-13 


40 


37 


18 


A NIGHTMARE ON ELM STREET 2 
FREDDY'S REVENGE A 


Media Home Entertainnwnt M838 


Robert Englund 
Mark Ration 


I9S6 


R 



• Recording lr>dustry A«n or America gold cortil.calion tor Ihcatncal tilms. sales ot 75.000 umls or suggested list price incomi: o( J3 million (30,000 or JI 2 
million (or fwnlhealrical made lor-home-video product: 25.000 or SI million lor music video product). A RIAA platinum certiticalion lor theatrical films, Mies ol 
1 50,000 umls or Mtggeslcd list price income ol $6 millior\ (60.000 or $2 4 million tor nontheatrical made lor'home vfdeo produci; 50.000 unils or a value of 
$2 million lor music video product) lilies ceriilicd prior lo Oct. I. 1985, were ceriified under cfiHerent criteria.) • tnlcrnalional Tape Disc Assn. certification tor 
a minifnum sflic of 75,000 umls or a dollar volume ol S3 million at retail lor thaatrically released programs, or ol at least 25,000 units Or $1 milliort at 
suggested retail lof nQnlhwdlncal lillos. ST itiori tofm. Lf long-lorm C concert, D documentary. 
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JNewKieleases 
HOME VIDEO 



Si/ntbols for formats are ^— Beta, 
v= VHS. ♦ - CED andJi>= LV. 
Where applicable, the suggested 
list price of each title is giveri; 
otherwise, "no list" or "rental" is 
indicated. 

FILMS 

BAD RONALD 

Oabney Coleman, Kim Hunter, Scott 
Jacoby 

A V USA Horn* V.d»0 2 J 4- 1 06 1 $49 9S 

BEDROOM EYES 

Kenneth Gilman, Dayle Haddon. Barbara 
Law 

* ¥ Hvf i;g 9B 
BOX OFFICE 

Robin Clark, Monica Lewis, Eddie 
Constantine 

* V USA llame V<dM) 2 1 3 1 060 . 

CHALLENGE OF THE GOBOTS VI 
Animated 

* V Childrrn'i V^*o iibraiy 1 544 $29 9b 

CHALLENGE OF THE GOBOTS VII 
Animated 

* Vcri.!(li<'n iV«l«l*K«'V 1545 $29 95 
COBRA 

Sylvester Stallone, Brigitte Nielsen, Reni 
Santoni 

* V* Wjfrwr Mornp V.[»oCi I 1594 $79 95 

THE COLTRANE LEGACY 
John Coltrane 

4 V Vidro Am Inll RCA AtioUlntl $399S 

CRAWLSPACE 
Klaus KInski 

*¥L'Hn(n.ns 9943 $79 95 

DEATH OF A SOLDIER 
James Coburn, Reb Brown 

*VKr, $79 98 

DOLPHIN ADVENTURE 
Documentary 

*Vv«1(on3I43 $59 95 

ELVIS MEMORIES 

Elvis Presley, Cybill Shepherd, Barbara 
Mandrell 

* VVril.(>t.Mi.i«vidca 1054 $?9 95 

EVEN MORE RIPPING YARNS: ROGER OF 
THE RAJ. MURDER AT MOORSTONES 
MANOR. ACROSS THE ANDES BY FROG 
Michael Palin 

* Vt nS fill $?9 9B 

FAWLTY TOWERS: THE HOTEL 
INSPECTORS. THE GERMANS. A TOUCH 
OF CLASS 

John Cleese, Prunella Scales, Andrew 

Sachs 

AVCBS fo. $29 98 

FAWLTY TOWERS: THE BUILDERS, THE 
WEDDING PARTY. THE PSYCHIATRIST 
John Cleese. Prunella Scales. Connie 
Booth 

*VC9S fa. $29 98 

FAWLTY TOWERS: GOURMET NIGHT. 
WALDORF SALAD. THE KIPPER AND THE 
CORPSE 

John Cleese, Prunella Scales. Andrew 
Sachs 

AVCBS Foi $29 9B 

FAWLTY TOWERS: COMMUNICATION 
PROBLEMS. THE ANNIVERSARY. BASIL 
THE RAT 

John Cleese, Prunella Scales, Connie 
Booth 

4> VceS Fo> $29 9B 

IZZY & MOE 

Jackie Gteason, Art Carney 

* V V.dmj.l. VM3101 $79 95 

JACK FROST 
Animated 

* Vlighln-n BOOI $29 95 

LIFESPAN 

Klaus Kinski. Hiram Keller. Tina Aumont 

* V Vdi.on 4452 $69 95 
MARK OF THE DEVIL 

Herbert Lom, Olivera Vuco, Udo Kier 

*»l.t:ritn nfi 9588 $69 95 

MORE RIPPING YARNS: THE TESTING OF 
ERIC OLWAITE, WHINFREY'S LAST CASE. 
THE CURSE OF THE CLAW 
Michael Palin 

*VCBS Fot $29 9B 

92 IN THE SHADE 

Peter Fonda, Burgess Meredith, Margot 
Kidder 

A V Hrr $59 9B 

THE NUTCRACKER, A FANTASY ON ICE 
Dorothy Hamill, Lorne Greene 

* V Vidmark 3001 $69 95 

ODDBALLS 

Foster Brooks, Jason Sorokin, Wally 
Wodchis 

(Continued on next page) 




Our Retailer Bonus Program 
is the video industry's new Gold Standard. 



Ingram Video introduces GoldChex'"- 
a Retailer Bonus Program that's worth 
its weight in gold. GoldChex, like trav- 
elers checks, are as good as cash for 
merchandise, travel, lodging, food and 
beverages, recreation, and more. And 
GoldChex are honored by major air- 
lines, car rental companies, hotels 
and resorts. 

Ingram Video is the exclusive dis- 
tributor for GoldChex in the video in- 
dustry. This exciting Retailer Bonus 
Program lets you earn GoldChex with 
every catalog order. And then lets you 
select your own reward, whether travel 
or merchandise, and use it whenever 
you like. 



A gold standard of service. 

Our high level of personalized ser- 
vice already sets the standard for the 
industry. Your Ingram Video sales rep- 
resentatives have access to the very lat- 
est information so they keep you up-lo- 
daie on hot new releases and the best 
selling titles. Whether we're helping 
you make your selections or helping 
you make the most of your buying 
budget, Ingram's service is as good 
as gold. 

Instant stock verification on 
7,000 titles. 

Now Ingram offers instant stock 
verification on more than 7,000 titles. 
And, with our tremendous inventory 
and the industry's highest fill rate, we 
offer same day shipment on orders 



placed by 10:30 AM your time, and 
24-hour shipment on orders placed 
later llial same day. 

So take advantage of Ingram Video's 
new Retailer Bonus Program and you'll 
get a standard of personalized service 
that's worth its weight in gold. For 
more information, call loll free at 
1-800-423-2260. In Tennessee, caU 
1-800-468-9464. 

Distribution Centers: Nashvilk, 
Tennessee/City of Industry, CaUfornia/ 
Jessup, Maryland. 



INGRAM 



INGRAM VIDEO 
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NEW RELEASES 

(Contiuutd from preceding page) 

PIRATES 

Walter Matthau, Cris Campion, Damien 
Thomas 

RIPPING YARNS: TOMKINSON'S 
SCHOOLDAYS. ESCAPE FROM STALAG 
LUFT 1 12B, GOLDEN GORDON 
Michael Palm. Owen Watford. Ian Ogiivy 

RUDOLPH AND FROSTY'S CHRISTMAS IN 

JULY 

Animated 

*VLi|thtn.ngB002 $29 95 

RUDOLPH'S SHINY NEW YEAR 
Animated 

THE RUNAWAYS 

Dorothy McGuire, Van Williams. John 

Randolph 

* V USA Home V-dro ? U 1 01)2 Jd*! 9^> 

SAY GOODBYE. MAGGIE COLE 

Susan Hayward, Darren McGavin, Michael 

Constantine 

*Vv.i1mail> 3002 Sill }!>9 

SCARED STRAIGHT 
Peter Falk 

SHORT CIRCUIT 

Steve Guttenberg, Ally Sheedy 

4t V CBS Fdi S79 9S 

A SMALL CIRCLE OF FRIENDS 

Brad Davis. Jameson Parker, Karen Allen 

SOMETHING FOR EVERYONE 
Angela Lansbury, Michael York 

* V«L., $^9 98 

SPACECAMP 

Kate Capshaw, Lea Thompson, Tom 
Skerritt 

THE THIRD WALKER 

Colleen Dewhurst. William Shatner. Frank 
Moore 

* V USA Momr ViOi-o 215 106a tt^ 95 

THE TRUMPET KINGS 

Bunny Berigsn, Diz2y Gillespie, Louis 

Armstrong 

UNDER THE CHERRY MOON 

Prince, Jerome Benton, Alexandra Stewart 

* Vtt*ioPf Horn* V<I.s> I I(i05 95 
A 11605 134 9B 

VALET GtRLS 

Meri D. Marshall, April Stewart, Mary 

Kohnerl 

4¥\VMron5l75 179 95 

VIOLATED 

John Heard, J.C. Quinn 

4 ¥ ytwton 4flBl 1G9 95 

WHERE ARE THE CHILDREN 

Jill Clayburgh, Max Gall. Barnard Hughes 

4VfW:A ColuflM!.a0628'&BI 179 95 

THE YEAR WITHOUT SANTA CLAUS 
Animated 

4 Vl'ghtn.ni BQOO 129 95 



To get your company's new video releases 
listed, send the following information — ti- 
tle, performers, distributor/manulacturer, 
format(s). catalog number<s) for each for- 
mat, and the suggested list price (if none, 
indicate "no list" or "rental") — to 
Nadtne Rets. Billboard, 1515 Broadway. 
New York. N.Y. 10036. 



BILLBOARD S 
INTERNATIONAL 
TALENT & 
TOURING 
DIRECTORY 

The source foi U S and miefna- 
fidliori;)! [dipni. bookint) agen- 
cies Mcililies. services and 
prcxJucts Used by everyone who 
buys anti books talent— promotes 
arid manages tours— S48 (in- 
1-^ lin'.r.i,;. ,.!>. I ',."i,|lini;l 

Order Your Copy Now! 

CALL TOLL-FREE 
800-223-7524 

|lri Ne* Vulk Slate ^1^ /64-;5;9) 
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Tabloid Writes 
Off D.C. Web 
Despite Write-In 

BY BILL HOLLAND 

WASHINGTON There may be 
larger chains here, but Washington 
Video Sales, with five stores scat- 
tered throughout the D.C. area, 
takes the prize for moxie. 

When free tabloid The City Paper 
announced recently that it was 
about to publish its "best-of" issue. 
Washington Video decided to try for 
the best-video-store mantle. Howev- 
er, no such category was offered, so 
representatives of the video chain 
called the paper and asked if write- 
in ballots would be accepted for the 
annual poll. 

According to Washington Video's 
Jim Townsend. "They said, 'Sure, 
OK. but no cheating.' .So we went 
ahead and showed the balloLs to our 
customers, and if they wanted to. 
they signed them. Really, we didn't 
coerce them." 

The City Paper, however, was not 
terribly amused. It made mention of 
the five-store web in the issue, be- 
ginning with a compliment and end- 
ing with a slam: "These folks over 
at WVS impressed us." the item 
said. "They didn't call to try and 
schmoose an award. They sent all 
the custom ballots — over a hun- 
dred — in one package, and, surpris- 
ingly, every ballot was filled in with 
a different handwriting." 

The tabloid's praise ended there. 
"We added a category called best 
video store, and WVS was not our 
choice," The City P;iper wrote. 

But Townsend and staff are not 
taking the rejection too bard. After 
all, more than 100 customers gave 
their endorsement. "It didn't turn 
out the way we had hoped, but 
we've had a lot of calls about it, a lot 
of feedback," be says. 

Townsend characterizes his 
stores as "generalist" in terms of 
selection, although he says he uses 
neighborhood surveys lo determine 
what his customers want lo see. 
"For example, in the Dupont Circle 
area, we stock a lot of foreign-lan- 
guage lilms," Townsend says. 

BOSTON CHAIN 

(Co)ilhiiH'tl from page 44) 
format. 

Te<leschi opened a second store in 
the same town, four miles away from 
the first on Route This store wjis 
established to secure a foothold in a 
different trading area and to retain 
customers while he relocated the 
original outlet to a larger, 2,000- 
square-foot space located a quarter- 
mile from the previous location. Cur- 
rent plans call for the flagship store 
to be expanded to 3,000 square feeL 

Tedeschi is convinced that the su- 
perstore-size operation is the next 
logical step. "I think that the only 
way that the independent stores can 
stay in business is to have a greater 
selection and more depth in hit titles. 
Supermarkets, convenience stores, 
and the discounters are all entering 
the video business, and the only way 
to compete with them is to have larg- 
er stores filled with better inven- 
tories." 




Our new sales offices in Chicago, 
Cincinnati and Montgomery 
have the competition crying sour grapes. 



Ingram Video is opening sales offices 
in 15 cities across the country. The 
Chicago, Cincinnati and Montgomery 
offices open August 15. Others will fol- 
low soon, as we continue our efforts lo 
give you the highest level of personalized 
service and the competitive advantage. 

You'll have new releases avail- 
able when you need them. 

Your local sales representatives will 
be there to keep you up-to-date on hot 
new releases. They'll help you make 
your selections and place your orders. 
And, because they're right there, they 
can make sure you have your new re- 
leases in the store when you need them. 
So you'll be able to take advantage of 
those first sales. 



The whole Ingram team is 
behind you. 

Our new sales offices arc just an 
extension of the personalized service 
you've come to expect from Ingram. 
Our personal iclemarkeling representa- 
tives are also here to provide timely and 
profitable information. And lo back-up 
your local sales representatives when 
needed. 

All Ingram Video customers have 
instant stock verification on more than 
7,000 tides. And, with the industry's 
highest fill rate, we offer same day ship- 
ment on orders received by 10:30 AM 
your time, and 24-hour shipment on 
orders called in later that same day. 



So whether your personalized ser- 
vice comes from a local sales representa- 
tive or your personal telemarketing 
representative , with Ingram Video you'll 
always have the competition crying sour 
grapes. Call toll free at 1-800-423-2260. 
In Tennessee, call 1-800-468-9464. 

Distribution Centers: Nashville, 
Tennessee/City of Industry, California/ 
Jessup, Maryland. 
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Fairiight Is Hopeful About Digital Sampler Growth 




The Fairlighl CMI Series III is the latest version of computer-based digital 
sampling devices Irom Australia. 



BY STEVEN DUPLER 

NKW YdRK Piiul Uroiicc-k, Fair- 
lipht Instruments Inc.'s rfcentiy a\t- 
|iuintt'<l C'K(X says he sops Ihi- mar- 
lit'l for his firm's di^ita] sampling 
compuli-r musical inslrumenl (CMI) 
as "only getting bigger and big- 
KiT-" 

Rroucc'lt also says that while Fair- 
litlhl is ki'i'pind an eye on the possi- 
ble U'nal ramifications <if <lif;ital 
sampling techndlotjy on C()pvri^:llt 
law (Hilll>oarcl. \ug. 2. he feels 
that the technology itself is inher- 
ently blameless and that use of it 
will continue to expand. 

During the next three to five 
years, the market for Fairlinht's hi- 
tech wares, he says, will stem from 
the "continuing hybrid activity in 
music production and audio postpro- 
dtiction." 

Fairlinht's latest version of the 
CMI. the Series III, is the focus of 
the (inn's etforts at the Audio Fngi- 
neering Society (AKSl meet in l/is 
Angeles Wednesday through Sun- 
day (12-ltl). 

The ilemos are divided into three 
major areas to appeal to the various 
types of Fairiight users and owners. 



For the audio postproduction mar- 
ket, "Miami Vice" composer Jan 
Hammer is set to run the Series III 
through its paces and show attend- 
ees how he uses the device in scor- 
ing the TV series. 

IJale Slnimpell, the I>os Angeles- 
based .sound ilesigiier who worked 
on the films "2010" and "Dragon- 
slayer," is scheduled to demon- 

'We are definitely 
very concerned 
about the abuse 
of the 
technology' 



slrate the Series Ill's usefulness to 
the special effecLs and sounri design 
technician. And Australian musi- 
cian Mars Lasar is demonstrating 
new Series III .software from the 
composer's point of view. 

Kroucek points out several new 
features of the Series III. These in- 
clude full SMITH chase lock for all 
frame rates, stereo sampling, and a 



rack-mount version of the instru- 
ment, which will allow studio.'^ and 
others using the Series III in a fixeil 
installation to separate all electron- 
ic comjOTnents from the keyboard in 
a space-saving arrangement. 

Next year, says Brnucek Fair- 
light will offer an Wl-channel ver- 
sion of the Series III, which now of- 
fers only Ui channels. 

Fairlight's biggest competitor in 
the upscale digital sampling arena 
is New England Digital (NKD). 
whose Svnchivier digitjil music sys- 
tem, priced at $Mn,000-M()ll,00n, 
costs considerablv more than the 
ST'i.tHKk'JiMl.tMH) CMI .Series III. 

The two instruments differ in 
their a|>proach to the market, how- 
ever. NKD has chosen to develop 
the "tapeless" studio market, which 
.NED's president. Brad .N'aples. has 
calleil "the wave of the future in re- 
cording technology." A Synclavier 
system can be biiughl today that of- 
fers ;i2-channel all-digital process- 
ing anil recording on hard disk. 

Fairiight chose to specialize in the 
original market it had pioneered — 
sound design, sampling, and wave- 
form synthesis and resynthosis. The 
CMI currently offers "only a couple 



should become involved in that 
market. 

Nordahl says. "To my knowl- 
edge, there is no publicly ailver- 
tised prograio Ivy a major manu- 
facturer to offer internal financ- 
ing on a scale as large as this." 

Although traditional bank fi- 
nancing generally offers better 
lending rates than private leasing 
companies can. Nordahl says, get- 
ting a loan approved is often a 
slow process. As result, he says, 
many studio owners "wind up ar- 
ranging lease financing for their 
larger e(|uipn)ent purchases, but 
spend a great deal of time shop- 
ping for the best rate of interest." 

Says Nordahl, "Since we know 
the studio business, the peo[)le, the 
equipiiu'nt. and its inherent resale 
value, we have :i trenieruhuis ad- 
vantage in [>rovi(ling lease linanc- 
ing because we can make decisions 
ipiickly." 

Once RediVision approves the 
client's credit application, the cli- 
ent receives the equipment under 
"standard terms." which stipulate 
that the client pay the first and 
last two months' payment in ad- 
vam*e. A buyout option of \0''< of 
the value, calculated into the inter- 
est rate at the end of the term, is 
provided. .-Vccortling to Nordahl. 
this means that a studio consider- 
ing the purchase of a leased X-S.">0 
would need a cash dtiwn paynient 
of about .$10,(100. 

Typical li'ase periods under the 
Diamond Leasing [>lan would be up 
to 1)0 months for the X-8')0, Wes- 
trex film sound packages, and 
larger Weslar music consoles: 48 
months for the X-40(); and about 'Mi 
Miondis for the X-Sf! twu-(r;ick. 

Nordahl says Mitsubishi plans 
to consider including other manu- 
iContinucd on p(tg<' ^0) 



of minutes" of recording capability, 
concedes Broucek. Hut, he says. 
Fairlighl is now "exploring our own 
system for tapeless recording — one 
tiiat will work hand in hand with 
S(Uiie other interesting systems out 
there now." 

He mentions tirms such as Com- 
puSonics, .AMS. and Lexicon — all 
three of which have disk-based re- 
crirding technologies either on the 
n)arket or in development — as com- 
panies that Fairiight has been "hav- 
ing discussions" with in this area. 

On another note. Broucek says 
that Fairlighl has been keeping Uibs 
on recent reports that certitin uses 
of the digital sampling technology 
that it pioneered may eventually be 
proven to constitute copyright viola- 
tions. 

"We are definitely concerned 
about the abuse of the technology, 
but we don't feel that our system 
necessarily encourages that abuse," 



NEW YORK NBC-TV adds yet an- 
other technological notch to its bell 
as the network becomes the tirsl to 
air an episode of a television series 
mixed in Dolby Surround. Several 
years ago, NBC was the first net- 
work to air a TV program in stereo. 

The Dolby Surround was used for 
a .segment of "Amazing Stories," 
which is produced by Steven Spiel- 
berg's .'\mblin Enlerl;iinment. The 
mixing was carried out at Universal 
Studios' Dubbing Room 2 by Acade- 
my Award-winning engineers Bill 
Varney, Bob Thirlwell. and Tenny 
Sebastian. 

According to Varney. mixing in 
Dolby Surround for broadcast is 
somewhat more time-consuming 
than mixing the stiindard monaural 
TV program, but it was not especial- 
ly difficult. 

"It's no more difficult than re- 
cording a feature in the Dolby Ste- 
reo process." he says. "It might add 
a half day's lime to a typical mix 
doni' for mono TV. Most mixers are 
accustomed to Dolby Stereo dubs— 
they don't have to treat a Dolby 
-Surroimd mix differently." 

The f(»ur-track stereo surround 
effect will mdy be audible to view- 
ers whose audio/video systems are 



he says, comparing the CMI to a vid- 
eocasselle recorder in that "it 
makes the means to break the law 
available, hut it certainly doesn't en- 
courage the user to do so." 

Fairiight. he says, "olTers users a 
library which is free and clear as 
well as the technology to build their 
own libraries. We are very careful 
about sounds created by one individ- 
ual getting into other peoples' 
hands in an unaulhori'/.ed fashion." 

Broucek joined Fairlighl Instru- 
ments Inc. in October as CEO of the 
company, which is a subsidiary of 
the Sydney, Australia-based parent 
firm. Fairiight Instruments. His 
background is in audio engineering 
and production for film and nuisic. 
working with the Record Plant in 
San Francisco, the Plant in Sausa- 
lito, Calif., and Francis Coppola's 
American Zoetrcpe Studios. 



CMjuipped with Uolby-licensed decod- 
ers. For this audience, the effect 
should be startling, says Varney. 

"It's a very exciting and dynamic 
soundtrack," he says. "The light- 
ning scenes take on added depth 
and dimension throughout. The sur- 
round channel carries the music 
channel and some creepy, eerie 
background effects. You can't do 
this in mono or in Iwo-channel ste- 
reo TV with phantom center." 

The ".'Vma'/.ing Stories" episode is 
titled "Go To The Head Of The 
Class." It was directed by Bob Ze- 
meckis of "Back To The Future" 
fame and produced by David Vogel. 
Spielberg served as executive pro- 
ducer. 

David Gray of Dolby Labora- 
tories in Hollywood says that his 
firm is working with "several major 
television production companies" on 
more Dolby Surround projects for 
network broadcast. He notes that 
the population of Dolby decoders 
continues to expand and that -10 
manufacturers are currently li- 
censed to priKluce the devices, in- 
cluding Hitachi. Sharp, Shure, Mar- 
anlz. Pioneer, Y'amaha, Alpine. 
Technics, Teac, Sony. Infinilv. and 
.IVC. 

. I . II . II 
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1st Publicly Advertised In-House Leasing Plan Is Launched 

Mitsubishi Spurs Growth Of Digital Marlcet 

NEW YORK One of tlu- primary high-end Mitsubishi Group pro au- 
impediments to a more rapid dio products. These products in- 
growth in the digilal nuiltitrack re- elude the new X-K.")0 .')2-channel 
corder nuirkel has been the steep digital recorder, the larger Weslar 
price lags carried by the machines. music recording consoles. Westrex 
Many studios will simply rent digi- film sound .system packages, and 
lal multitracks on a per-project ba- other Mitsubishi recorders, indud- 
sis, rather than dish out as much ing the new X-400 Ki-track and X- 
as $170,000 to own one. 8(i digital Iwo-irack. 

In an etfort to counter this prob- According to pro au<lio grciup 

lem, the Mitsubishi Pro Audio presi<lent Tore Nordahl. RediVi- 

Group has instituted the (irst "on sion Leasing was originally slarl- 

the record" in-house leasing plan ed by parent company Mitsubishi 

by a major pro audio manufactur- Electric Sales Corp. to meet the 

cr. leasing demand for Mitsubishi Di- 

The program, dubbed Diamond an)ond n)obile telephone systems. 

Leasing, allows clients to deal di- DiumondVision stadium video dis- 

rectly with Mitsubishi — via its sub- plays, and other products, After a 

sidiary, Boston-based RediVision long examination of the digilal 

f/casing Inc. - in arranging fioth multitrack recorder business, it 

open- an<l close ended leases <tf was decided that RediVision 




Wh,i( ((^ippens It ( H(t Th(s7 A( a recen( Sony digital audio sominar. produci 
nianayer Gus Skinas, right. demons(ra(os (ho finer poin[s of the firm's new 
DASH format Iwo-track recorders (o some Nashvide studio technicians 
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NBC Bows Dolby Surround 

Featured In 'Amazing Stories' 
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AES Readies 
81st Confab, 
Largest Ever 

NKW YORK M:inufactunr> :ind in- 
dustn' pnjfessionals jiru ^;i'arinj; up 
for what the Audio KiiRinwrinK Soci- 
ety (AES) says will hi- its largest 
meet ever. The society's 81st conven- 
tion opens in 1/os Angeles Wednes- 
day and nins ihrough Sunday (12-lG). 

Convention chairman laurel Cash 
says that at least 12.0(K) attendees 
are expi-cted, and more than ItVi ex- 
hihitors will occupy ISU.tKW square 
feet of Iwoth space in the l,.A. Hilton 
and the LA. Convention Center. The 
theme of the confen'nce — which will 
feature a reconi numlwr of technical 
p!i|)ers and workshops— is "The Ana- 
loK/DipUd Fusion: The Fiainlww Of 
Technology." 

This will he the first major fall 
.'\KS convention held on the West 
Coast since the society decided to lis- 
ten to its members and hold one full- 
scale exhihition a year instead of two. 
It is also the first to be held near 
downtown Los Angeles; previous 
conventions had been held in Ana- 
heim, Calif. 

One unique :ispect of this year's 
confab is the greatly expanded pro- 
gram of facility tours olfered by the 
AES. These run from the show's 
oiKjning to its closing, says Cash, and 
cover the entire industry spectrum, 
from audio recortling studios t*) video 
postproduction houses and even 
sound-reinforcement venues and 
broadcast facilities. 

With the vast number of technical 
papers to be read, attendees may 
wish to pay special attention to some 
that promise to be particularly un- 
usual. These include a Saturday ses- 
sion titled "Direct Metjil Mastering 
Technologj" A Step Towaril More Kf- 
ficient Manufacturing Of CDs." de- 
livered by Telili'c (Hulih. and Gotham 
Audio; and a Wednesday session ti- 
tled "The All-Digital Studio," chaired 
by Rhonda Kohler. 

These seltrtions represent only a 
handful of what is being offered, 
however, and attendees should "defi- 
nitely check out the entire technical 
schedule upon arriving at the show," 
CiLsh says. ST|.;\ Kv nri'i.Kii 



MITSUBISHI 

(Continued from page j^H) 

facturcrs' cquiptufnt under the Di- 
aiiKMMl [.vasiii),; plan on a rusc-liy- 
cusi' basis. "If a studio is hiiyiuK 
our diKituI I'quipnHMU. a Wi'slar 
conHolo. or othrr lar^;(' package, 
we'll he happy to ('(insider inelud- 
\\\^ the odd 'Jl iraek or two track 
analog' deck or synlhe.sizer." he 

While Nordahl acknawled^jes 
that "you can't sell e(juipment 
with a jr'"»d leasin^; plan alone." he 
says that one of tlie l>ianu>nd 
lA'asinf; program's principal aims 
is to j;el the Mitsuliishi products 
out in us many facilities as possi- 
ble. In the (iijiilal niarkeljilace — as 
well as in the business of other 
hii;h-end audio products — word-of- 
mouth reputation seems to he the 
ultimate sales tool. 

STKVKN l)m.K« 
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console is until 

But you find out very quickly. 

Because digital recorders are relentlessly accurate. Even the 
slightest console noises come through loud and clear. That's why we 
went to extremes when we designed the new Sony MXP-3000 Series. 

All connectors and contacts are gold plated. Potentiometers 
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Sony Commuolcolloni ProducH Company, Metikmci AoeJo CXviiJon, 1400 Queen Ann© Rd , Teoneck NJ 07666 © 1986 Softy Cofporotlon ol AmeiiCa. Sony it a regbterod Irodotnort ol Sony Gvporatiof 
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are made from non-degrading conductive plastic. High-performance 
hybrid amps are used at all drive and summing points. 
The result? You'll have to not hear it to believe it. 
For more information on the MXP-3000 Series, contact your Sony 
Pro-Audio representative. Or call Sony at (201) 833-5231. SONY 

PRO AUDIO 
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N.Y. Nightclub 
Gets Sony CD 
Sound Systems 

BY STEVEN DUPLER 

NEW YORK Two Sony profes- 
sionul compact disk systems 
form the centerpiece of an elab- 
orate sound system at The 
Saint, a nightclub here. The 
new system, dubbed "digital 
sonic environment," is claimed 
to be the first dedicated CD 
playback system developed for 
club use. 

The installation was co- 
engineered by Peter Spar of 
Entertcch and Sony, and it 
highlights tlie .lapanese manu- 
facturer's ri)P-:!(H>i)/cr)s-no(io 

modular compact disk jilayer as 
well as the CDP-CIO Disc- 
Jockey, developed by Sony for 
automalivc multiple-disk play. 

The CDP-3000/CDS-3000 duo 
was chosen, according to a 
spokesman for the venue, be- 
cause of its "dedicated features 
that are ideal for dance music 
requirements." These include 
remote control, with only a sin- 
gle cable re<iuired for control 
interface: a complete informa- 
tion display; and a standard 19- 
inch rack-mount configuration. 

For accurate cueing, a frame 
wheel is also included, which al- 
lows manual, bidirectional 
search of cue points with head- 
phones. When the player is in 
manual mode, a full 360-degree 
turn of the wheel corresponds 
to a one-second (or 75-frame) 
shift of the disk, the spokesman 
says. 

Another feature that makes 
the Sony unit desirable for the 
installation is the inclusion of 
an "index key," which allows a 
desired subcode ])oint to be lo- 
cated by index numbers. Addi- 
tional keys arc provided for in- 
stantaneous location of the be- 
ginning of either the previous 
or upcoming selection. 

With the CDP-.IOOO/CDS- 
3000, the operator can select ei- 
ther preprogrammed or manual 
play operation. In the manual 
mode, the second disk-drive 
unit remains in "standby" mode 
until the playback key is 
pressed. 

As an additional sound 
source. The Saint's new system 
makes use of the Sony Disc- 
,lockey: it has put the unit near 
the club's back bar. The maga- 
zine type disk changer offers 
full programniabiiitv of up to 
10 CDs. If HI are used, the 
Saint's can provide more 
than 10 hours of fully prepro- 
grammed music. 

The Sony CD equipment now 
housed in The .Saint is incorpo- 
rated into a $4 million audio/ 
video showcase system de- 
signed by Charles 'Terrel. The 
Saint is housed in the building 
that used to be home to the Fill- 
more Kast Theater. 



BIttBOARD NOVFMBrH 15. 1986 



51 



•sign: Judy Krumer 



In 

Cek'hiatioii 
lOOth 
Anniversoiy 
ISS7-I9S7 



Please join 
Billboard 
in a special 
tribute to 
YAMAHA. 
Issue Date: 
January 17, 1987 
Ad Closing: 
December 16^1986 



For ad details 
contact: 
In New York: 
Gene Smith, 
Associate Publisher 

(212) 764-7356 
In Los Angeles: 

Mickey Grennan 

(213) 859-5313 
or contact 

any Billboard 
sales office 
worldwide. 



= ro audio/video 



Studer To Debut Multitrack 
Recorder At AES Meet 



Sound Investment 



NEW YORK Industry leader 
Studer Revox America will show 
its first all-new multitrack record- 
er in more than eight years at the 
Audio Engineering Society (AES) 
convention in Los Angeles, 
Wednesday through Sunday (12- 
16). 

According to Studer's Bruce 
Borgerson, the Swiss manufactur- 
er designed the A-820 to take par- 
ticular advantage of Dolby's new 
Spectral Recording (SR) system. 
"You can put the SR cards right 
into the machine and align them 
through the recorder's micropro- 
cessor." he says. "They are then 
fully integrated into the A-8'20." 

The new recorder can also ac- 
cept Dolby A or Teleom noise re- 
duction cards and align them in the 
same manner, he says, with noise 
reduction levels set and stored dig- 
itally along with all other internal 
alignment parameters. 

Described as a culmination of 
"the advances in technology" that 
brought about the A-8I0 and A-820 
analog two-track recorder two 
years ago, the A-820 features a 
number of hi-tech improvements 
over the A-800, which is itself an 
industry standard. 

The new machine's transport ac- 



cepts U-inch reels and is convert- 
ible between I- and 2-inch reels. A 
new motor and servo control sys- 
tem allow tape spooling speeds of 
up to 50 feet per second. The cap- 
stan motor has its own dedicated 
microprocessor control, and three 
tape speeds are standard, as is re- 
verse. 

All transport operating keys on 
the A-820 are programmable, with 
a user-selectable choice of more 
than 40 functions capable of being 
assigned from the A-820's internal 
library. 

All analog audio processes are 
digit^tlly controlled on the new re- 
corder, says Borgerson. Audio 
alignment parameters may be set 
simultaneously and automatically 
for all 24 channels, saving the 
maintenance crew a great deal of 
time. Alignment parameters for 
two different tiipe formulations, in 
addition to eight-, 16-, and 2')-track 
headblocks, may also be stored in 
memory. 

Other features of the A-820 in- 
clude new amorphous metal heads. 
Dolby HX Pro, advanced phase 
compensation circuits, and special 
digital/analog converters to opti- 
mize erase current on each track. 

STEVEN nilPI.ER 
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worldwide 

Since 1961, Overland Prod- 
ucts has grown by keeping 
quality high and prices low. 
May we provide you a quota- 
tion, soon? 



Special designs on request 
Call or Write 

Overland Products Co. 

PO BOX S67 • Fremont, NE 68025 
402/721-7270 • TELEX 484522 



Sound Off 
Two Ways 

For Demos Or Retail Sales 

• AUDIO CASSETTES: You'll love ihe sound from our latest 
generation of duplicating equipment. We'll duplicate, label, 
packiige and mail your order to your specs. Complete printing 
and mailing services, loo, for one-stop convenience. Your free 
copy of "Cassette Talk" explains it all. 

• SOUNDSHEETS: They're a high-quality low-cost way to 
promote studios, new album releases and production libraries. 
They're a gieat way to introduce and promote syndicated radio 
programming. Use them as "audio pages" in magazines, in direct 
mail, as handouts or as retail products. 

E\ATDI\E 

Eva-Tone Incorporated 
4801 Ulmerton Rd. / P.O. Box 7020 / Clearwater, FL 33518 
Call Toll Free 1 -SOO-EVA TONE (In Florida 813-577-7000) 



A weekly column spollighling 
equipment-related news in the 
audio and Hdeo production, post- 
production, and duplication in- 
dustries. 

A STUDIO GROWS on Music 
Row: Almost ready to open is the 
newest addition to the Nashville 
digital scene — Sixteenth Avenue 
Sound, owned by enttincer Mike 
Postun and songwriter/producer 
Byron Hill. Poston also dcsiRned 
the state of the-arl facility. Six- 
teenth Avenue sports an SSI, 
4000E -IS-input console with Total 
Recall as well as the new Mitsubi- 
shi X-S.iO ;t2-track and X-8(i two- 
track digital recorders. The con- 
trol room also features the only 
B&W monitorinK system in Nash- 
ville. 

Other notable gear includes Lex- 
icon's advanced software-based 
digiUil signal processor, the 480L: 
the AMS DMX-ir, digital delay 
with stereo harmonizer; an AMS 
RMX-16 digititl reverb; and a Lexi- 
con 224XL digital reverb. .JVC digi- 
tal recording is also available, in 
the form of the VP-IOl digital au- 
dio processor. 

Beam me up, SCOTTY-. Only in 
operation for about six months, 
the Enterprise, a ICOOO-square- 
foot recording facility in Burbank, 
Calif., is keeping clients happy 
with its advanced computer key- 
board and digital recording facili- 
ties. Among those who have been 
in to sample (no pun intended) the 
studio's Synclavier digital audio 
system and Mitsubishi X-850 re- 
corder are Patrick Mora?,, Stewart 
Copeland, Michael Boddicker, 
Adam Ant, and Patrick O'Hearn. 
The facility's creative director, 
Craig Huxley, has used the Syncla- 
vier on a number of major scoring 
projects, including epsiodes of 
"Dallas" and "Knots Landing" as 
well as several films. 

FiLM-TO-TAPE ADVANCE: A 
new telecine editing and synchro- 
nization system shown at the re- 
cent Society of Motion Picture & 
Television Engineers (SMPTE) 
convention in New York allows a 
Rank Cintel to be linked with as 
many as four videotape recorders, 
creating multiple first-generation 
video masters. The system, devel- 
oped jointly by Unitel Video and 
Time Ix)gic Inc., can control li'imm 
and 16mm transfers at 24, 2!>, and 
110 frames per second and is said to 
work equally well in varispeed and 
PAL. 

Two of the Time lyOgic Control- 
ler (TLC) systems have already 
been installed at Unitel's Holly- 
wood-based facility on the Para- 
mount lot. According to a Unitel 
spokesman, the TLC offers a num- 
ber of advantages. For example, 
by making "synchronized dailies" 
possible, the TLC lets producers 
save time and money by bypassing 
the older method of creating 3.5mm 
mag tracks and syncing sound. In- 
stead, the TLC can sync the film 
negative and audio production 
track in one step (as long as the au- 
dio production track is recorded on 
a Nagra-TC recorder equipped 



with SMPTE time code). 

Also, the TLC allows a producer 
to edit a first-generation insert 
into a previously transferred film. 
And the TLC can handle first-gen- 
eration foreground and back- 
ground mattes, allowing a first- 
generation composite to be record- 
ed. Without the TLC, the Unitel 
spokesman says, each matte had to 



be transferred separately and then 
edited together, thus losing a gen- 
eration. 

DoUBLE-A: Studio A of Dear- 
horn Heights, Mich., has opened 
its second room — a 24-track MIDI 
facility, centered on the Synclavier 
digital music system, a 32-channel 
(Continued on next page) 




This Studio B Unique. Following extensive cosmetic and acoustic renovation, 
New York-based Unique Recording has reoponod its Studio B. Constructwn had 
originally boon schedulod (or last spring but was postponed (or Steve 
Winwood's "Back In Tho High Li(o" album, which was mixed in the room. The 
new control room lealures sliding "patio-style" acoustic glass doors. The room 
boasts a 48-channel SSL console and twin Studer ABOO Mari< III 24-track 
recorders. 



PRODUCTION 




help 
in 

azimuth 




cnselte componenti J 

A.T.B. tpa ; 
Vli PalmIro ToglltttI, 30 ': 
20030 Senago/Milsno (I) ; 
T*l. 02/9989976/7/8 1 
Cable Atlblsenago 
Telex 334457 ATIBIX I 1 
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THE NAME TO KNOW 
IN AUDIO TAPE. 



The fact is, Sunkyong is one of the world's largest producers 
of high quality voice and music grade audio tape. 

Take our CR tape, for instance. Our CR tape positively shines 
in the chrome position. In fact our high bias CR takes your 
recordings one step beyond chrome. Using our cobalt modi- 
fied ferric oxide, performance characteristics are enhanced to 
achieve the purest sound possible at a "chrome" setting. 

The secret to our success is vertical integration. . .we make 
every single component of our tape ourselves. The polyester 
film, the oxide coatings, the binders, the precision GO mech- 
anisms. Everything. Even the oil used to make the polyester 
film comes from our own refineries which, in turn, are sup- 
plied from our own oil fields. 

It means we're able to maintain the degree of quality control 
that assures absolute consistency, reel after reel, year after 
year. Because if there's one thing that's consistent in this 
industry, it's your desire for consistency. 

SUNKVON 

17106 SOUTH AVALON, CARSON CA. 90746 (213) 327 5010 .-rtnH 
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SOUND INVESTMENT 

(Continued from preceding page) 

Soundcraft board, and a Mitsubi- 
shi X-80 digital two-track recorder. 
The X-80 is the first in the Detroit 
area, say studio officials. The new 
keyboard room goes for a flat rate 
of $.'>:'> per hour and includes a 
Prophet 2000 polyphonic sampler, 
a Prophet VS, an Oberheim Matrix 
12, a Yamaha TX-7 rack, a Roland 
JX-8P synth with programmer, 
and a variety of outboard gear and 
other MIDI instruments. 

Photon TRYOUTS: One of the 
first Photon MIDI Guitar Inter- 
face units has found its way into 
the hands of John Goodsall, for- 
mer lead guitarist with Phil Col- 
lins' hopped-up fusion outfit. 
Brand X. The Photon is manufac- 
tured by K-Musc (known for the 
Mirage sampling synth) and is an 
infrared sensing device guitar 
pickup, which allows guitars to ac- 
tivate MIDI as well as accurately 
duplicate— in MIDI code — the 
player's string manipulations. 
Thus, the Photon is said to be able 
to accurately translate into MIDI 
vibrato, bends, pull-offs, ham- 
mers, slides, etc. 

Goodsall is trying out the device 
at 3839 LTD Studios in Hollywood, 
where he is rehearsing and record- 
ing with Magritte. 

PhOTOMAG REDUX: Photo- 
Magnetic Sound Studio, New 
York, has completed extensive up- 
grading and renovation and is now 
offering a range of new services. 
Studio director Walter Tanncn- 
baum says PhotoMag's four mix- 
ing rooms now provide audio-for- 
video mixing, audio sweetening, 
transfers, and audio relays in addi- 
tion to the film mixing work for 
which it had been known. New 
equipment acquired by the 9,000- 
square-foot facility includes Neve 
"V" Series postproduction con- 
soles with NECAM 96 automation, 
Adam Smith synchronizers, Otari 
MTR-90 Mark II recorders, and 
B&W 808 monitors. 

Short TAKES: Audio mixer Re- 
gina Mullen joins the staff at not- 
ed audio/video/film house Sync 
Sound in New York. Mullen had 
previously been with the Sound 
Shop and has 10 years of experi- 
ence in the business. 

Rock Solid Productions recent- 
ly provided Betacam component 
video facilities and postproduction 
for Air Supply's "Lonely Is The 
Night" and "One More Chance" 
live-performance videos. John B. 
House directed the clips, with 
Rock Solid providing two Betacam 
cameras to cover the concert at the 
Beverly Theatre at which the clips 
were shot. 

Best little warehouse.- 

The Little Warehouse in Brooklyn 
Heights, Ohio, a bulk tape loader 
and cassette duplicator, is now 
providing Foto-Serts — high-reso- 
lution, full-color inserts for Nor- 
elco cassette boxes. Almost any 
type of material can be converted 
into a Foto-Sert, the firm says, in- 
cluding drawings and book and 
magazine illustrations. 

Edilnl b; STEVEN DUPLER 
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Ampex proudly presents its 500th Golden Reel Award to 
Kool and the Gang for their album Emergency. 

Thanks to their award-winning performance, we had our 
500th golden opportunity to help. 

Through seven years and 500 Ampex Golden Reel Awards, 
$500,000 in charitable contributions have been used to 
combat disease, support medical research, promote the arts, 
help the elderly preserve the environment, educate the 
underprivileged and more. 

The Ampex Golden Reel Award is an international symbol 



of outstanding achievement honoring many of the world's top 
studio performers. An important part of the award is a thousand- 
dollar donation to the charity of the performers' choice. 

The award is presented to albums and singles that have 
earned Gold Record status and are totally recorded and mixed 
on Ampex professional studio mastering tape. 

We're pleased that 500 gold records and albums have been 
recorded on Ampex mas- 

tering tape. We look forward IV/I ||^) jC 

to 500 more. ^^■Ifl^&.^V 



AmpGK Corpofation. Magnoic Tapo Division. 401 BfoaOway. HotSwood Oty, CA 94063,4IS/367 3809 




Make SKC your choice 
for Compact Discs 

What a surprise to hear the SKC CD, 
the finest sound to ever light up your ears 
How bright a prospect to do business 
with SKC! 

Complete production facilities of our 
own turns your master tape 
into compact discs. 

We are pleased to provide you with our 
new high-tech product. 
Be proud of your products by making 
SKC your choice. 



SKC PRODUCT ITEMS 



CI 



WDtO 
CnSSfTTCS 



coMPoa 


ficxinit 


poivtSTtn 


DISCS 


DISKCntS 


FIUV> 




Manufacturer of Compact Discs 



Sunkyong Chemical Limited 

t2tn Fl . Hanyang Investment & Finance BIdg . 9-10. 2-ga. Ulchi-rO- Chung-gu. 
Seoul Koiea Mail C P O Box 6783. Seoul. Kofea Telei SKYROL K24874 
Cable SKCHL SEOUL Fan 752-9088 Phone 756-5151.6161 



I NEW JERSEY OFFICE f : ;^ 8787 Telex 4972203. SKC USA 
I FRANKFURT OFFICE P' i 3095 Telex 414446. SKC D 



I LOS ANGELES OFFICE Phone 1213) 327-2347 Telex 674895. SUNKYONG LSA. 
I TOKYO OFFICE Pnone (03) 591-6325 Telex 2223873. SKCTK J 
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NEW YORK 

O.MI) WAS IN ul Quad RecordinK 

to mix its recently released 12- 
inch, "We Love You," from "The 
Pacific Age" album. Producer was 
Steven llage: at the board was 
Tom Lord Alge. Project was for 
Virgin/A&M. Also there, drum- 
mer Omar Hakim was in working 
on a project for John Mottcr. At 
the console was Stephen Guar- 
digli, and the producer was Robert 
Kahn- And bassist/producer Bill 
Laswell has been working on an 
upcoming album for Island. Final- 
ly, Kurtis Blow was in producing 
two of his new tunes with engineer 
Bruce Miller. 

Producer Richie Week.s was 
back in Long Island City's Power 
Play with new Emergency Re- 
cords act Rush Hour. At the con- 
sole for the mix of "Are You 
Ready" were Frankie "D" and Jer- 
cme Santos. Also there, recording 
duo Thomas & Taylor has been re- 
mixing its single, "You Can't 
Blame Love," for domestic re- 
lease. Engineering was Patrick 
Adams. Remixing was Julian 
Herzfeld, assisted by Mike Kru- 
zynski. 

At Secret Sound, artist Barbra 
Roy was in working with engineer 
Jim Lyon. Also, Aldo Martin was 
in producing Sa-fire, with Tom 
Gartland at the board. And Earl 
Sellers was in recording for Fleet- 
wood Records, with Lyon engi- 
neering, assisted by Eric Behrend. 

At Arthur Baker's Shakedown 
Sound, Baker recently completed 
three songs for Jonathan 
Demme's new film, "Something 
Wild." Engineers on the project in- 
cluded Bob Rosa, Dave Sussman. 
Rop Paustian, and Chris Lord 
Alge. Also there, Shep Pettibone 
was in doing mixes for Huey Lewis 
& the News' next 12-inch, "Hip To 
Be Square," for Chrysalis. F^us- 
tian engineered the remix, with ed- 
its by the Latin Rascals. CBS art- 
ist Bonnie Tyler's next release, 
"Band Of Gold," was also remixed 
at the studio. Baker produced, 
John Mathias engineered, with ed- 
its by Junior Vasqucz. 

Select Records rap group Whis- 
tle has been working on an EP and 
a new album at Eras Recording, 
ttuestar Welsh is at the board, as- 
sisted by Wesley Pedorchak. Kan- 
gel and Howie Tee are producing. 

Al Evergreen Recording, engi- 
neer/producer Jay Henry ha.s been 
finishing mixes for Jorge Maldon- 
ado, assisted by Gary Clugston. 
Also, Daina & the Tribe were in 
doing a dance remix with Henry 
and Clugston at the board. 

LL Cool J has been back in at 
Secret Society Recording, track- 
ing his new album with engineer 
Steve Ettinger. Also there is L.A.- 
based rapper MC Breeze. And Pro- 
file artist Spyder D has been work- 
ing with Run and friends through 
Rush Productions. 

tOS ANGEUS 

At THE VILLAGE RECORDER, 
CBS act 8th Wonder has been 
working in Studio A with producer 
(Continued on next page) 
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(Cofitinufd from preceding page) 

Michael Chapman and engineer 
David Leonard, mixing its latest 
project. Assistant engineers are 
Jimmy Hoyson and Jeff Demorris. 
Also there, station IDs for Fox 
Hroadcasting are being done in 
Studio A. Mark Hudson is produc- 
ing; Charlie Brocco is at the board. 

It seems everybody wants to be 
Don Johnson. Actor Bruce Willis 
has been worliing on an album at 
Cherokee Recording;, where he has 
received some heavyweight help 
from the Temptations and the 
Pointer Sisters on separate cuts. 
Also there, Robert Palmer was in 
to add finishing touches to the two 
cuts he has on "The Color Of Mon- 
ey" soundtrack. Finally, producer 
Bernard Rdwards was in to wrap 
the new Kenny Loggins single, 
"Jenny." for Columbia. Josh Ab- 
bey and Scott Church were at the 
console. 

Mother-daughter rock act Tri- 
sha & Angel has been working on a 
four-song EP at Valley Center 
Studios, a new 24-track facility in 
Van Nuys. 

The first client to use the new 
GO-input SSL board at Image Re- 
cording in Hollywood was New 
Edition, mixing its album for MCA 
with producer Freddie Perren and 
engineer Gabe Veltri. Also there, 
Wayne Shorter was in producing 
his own album for CBS. K2 was at 
the console, assisted by Steve 
Krause. 

Andre Cymone has been in at 
Encore Studios, tracking an album 
for CBS. Taavi Mote and Elmer 
Flores are at the board. Also there. 
Pretty Vain has been mixing its 
new album for Kallista Records. 
Chuck Gentry is producing, and 
Jack Rubin is engineering, with 
Flores assisting. Mike Ruchelle is 
in producing Kopper. Engineering 
is Marc DeSisto. assisted by Adri- 
an Trujillo. 



NASHWIU 

ToMPALL GLASER HAS been 
producing Ethel & the Shameless 
Hussies at Glaser Studios. 



BILLBOARD'S 
INTERNATIONAL 
BUYER S GUIDE 
1987 edition 

The WDfldwide Music and 
Video Business to Business 
Directory S60 (includes 
postage and handling) 

Order Your Copy Now! 

CALL TOLL-FREE 
800-223-7524 

(III NfW York Sl.ilc 212 764-7579| 



The future ol multi-track mastering was commonly assumed lo 
be 100% digital. Bui now Sludor has buill a mulli track for the 
future. ..by going back lo Ihoroiighly refine and update .analog 
technology. 

For the best possible combination of rcliabilily, production 

capabilities, formal coiiipalibilily. and .sonic performance. Ilie 
Sluder A820 challenges ail compclilors. Analog ami digital. No 
matter the price. 

First, the A820 is fast and flexible. With total microproces- 
sor control, it starts smoother, locks quicker, locates faster, 
and sliullles tape better than anything the competition has yet 
to offer. The tougher the job and the lighter the deadline. Ihe 
more you'll kwe Ihe A820. 

The A820 is also fully user programmable. An extensive 
software menu lets you choose Ihe operating features you 



want, and audio alignment is automatic with all parameters 
(including NK levels) set and stored digilallv. 

Finally, (he A820 shakes Ihe "sound assumptions." With 
new amorphous nielal heads, advaiicerl phase cunipeiisalloii 
circuits, and hilly inlegraled Dolby'" .SR as .in opiiiin. Ihe A820 
boldly challenges the costliest digital machines for overall 
sonic performance. Let your ears be the judge. 

Some other manufacturers apparently assumed analog could 
not get significantly belter Wilh Ihe arrival ol Ihe AK2I). Ilial's 
now a questionable assumption. Call your nearest .Sluder of 
fice for detailed directions back to the lulure. .Sluder Kevox 
America. Inc.. 1425 Kim Hill I'ike. Nashville. TN :i72IO. 
(615) 254-5651 
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New 
Products 
At The 81st 

AES 
Convention, 
Los Angeles 











|[. ^ 



New Reproducer Technology. From Otan Corp , Belmont. Calil., comes the 
CTM-10 NAB format cartndge recorder/reproducer. The unit features a host of 
recent developments In tape recorder technology, including record phase 
compensation and Dolby HX Pro bias modulation. The recorder/reproducer 
unrts may be operated as stand-alone units or interconnected. Contact Otari, 
415-592-8311. 





Durable Real Time. Kenneth A. Bacon Associates of Novato. Calif., will be 
showing its new range of portable 1:1 and 1:2 cassette duplicating systems at 
AES. The units have a frequency range of 20 hertz to 20 kilohertz and operate 
directly from digital, reel, or cassette masters. Contact the company at 415-883- 
5041. 



Remote Control. Shure Bros of 
Evanston. III., has had its microphone 
capsules incorporated into other firms' 
wireless systems for years. Now. the 
company hits the market with its own. 
The W1020 Non-Diversity and Wt025 
Diversity wireless packages are VHF 
systems designed to be used by 
clergy, lecturers, guitansts, 
instrumentalists, and vocalists. 
Contact Shure at 312-866-2573. 




V Demonstrations. Rupert Neve Inc. will be offehng demos of its new V Series 
and 8232 consoles as well as the NECAM 96 automation system. Look also for 
the introduction of the Neve DTC-1. the first production model digital transfer 
console, which was developed with the participation of Neve's Tony Langley, 
Sterling Sound's Brad Johnson, tulaslerdisk's Bob Ludwig, and Randy Kling of 
Disc Mastering Inc. Neve can be reached at 203-744-6230. 



Mister Master. 3M Co . St Paul, Minn , will display its new Scotch 806 
mnsloring tape, designed to provide a very tow print-through lovol ol -eOdB. 
Other now products in tt>o Scotch lino include 806. 807, and 809 mastenng 
tapes, all of which were field-tested in New York and Los Angeles for seven 
months pnor to launch Ck>nlact 3M at 612-733-8992. 




Low-Cost Sampling. From E mu Systems of Scotts Valley, Calif., look lor the 
new Emax digital sampling keyt>oard and the Emax rack sample. Both draw on 
the same technology as the E mu Emulator II. offenng 1 7-second sampling at 
28kHz. In all. eight sampling rates are available from 15k hertz to 40 kilohertz. 
Contact the company at 408-438-1921 




Portable & Versatile. ConnGclromcs Corp. of Stamford, Conn., is now importing the Seek 242 audio console from the 
U.K. The slim-line 24-input board is highly portable and features an all-metal case, wide-range three-band EQ. and a pre- 
EQ insert point for each channel. Contact Connectronics at 203-324-2889 



60 

i 



BILLBOARD NOVEMBER 15. 1986 



'Covering it alV. 

men you tour "DOWNUNDER" we'll 
point you in the right directum, just ask 

David Bowie * Tina Turner * Phil Collins * Wham 
Spandau Ballet * Culture Club * Julian Lennon 
Sky * Stevie Wonder * Leo Sayer * Jethro Tull 

Van Morrison * Joe Jackson * Elvis Costello * Santana ^^t^^^ 

* Stevie Ray Vaughan * The Fabulous Thunderbirds iT^T 

* A-Ha * Linda Ronstadt * Paul McCartney & Wings kg^^^ 
Diana Ross * Fleetwood Mac * Cat Stevens * Leonard ^^^^m 

Cohen * The Bee Gees * Charles Aznavour * Abba ^W^^ 
• * Yes * The Rolling Stones * Jeff Beck * Rita Coolidge 

• * David Esgex * Roy Orbison T(t^T3fri p$tty & The 
■• Heartbreakers tAt FrankieValli & The Four SeasonS * 1 

* B52's * Neil Sedaka * Lloyd Cole & The Commoti 

* Sade * Mr. Mister * Genesis * Deborah Kerr 

* Mel Smith * Griff Rhys-Jones * Dave Allen 

* Chris Evert-Lloyd * Martina Navratilova * Hana 
Mandlikova * Billie-Jean King * Evonne Cawley 

* Bjorn Borg Ivan Lendl * Mats Wilander 
Pat Cash * John McEnroe 
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Pop Music Gains Help Soften Economic Blows 

COMPACT DISK-LED RECOVERY 
FILLS INDUSTRY SAILS WITH 
FRESH BURST OF NEW PROSPERITY 



Bob Dylan at Syd- 
ney press conference 
(Photo: Bob King) 



By GLENN A. BAKER 

While Australian record companies are never short of 
gripes about the slate of the market, most complaints 
this year have a hollow ring to them. There is an unmistak 
able air of moderate prosperity that has been absent for a 
number of years. Despite a general economic crisis in the 
community, the Australian public appears to have tired of 
the video boom and other leisure diversion and re em 
braced popular music. They are buying records, concert 
tickets, rock merchandising and, in rapidly inaeasing num 
bets, compact disks. "We went through such a bad time that 
we're all better able to handle 
slumps," says RCA managing direc- 
tor Brian Smith. 

The slump has made most com- 
panies take a look at other areas of 
their operation, such as the effective 
exploitation of back catalog, classics 
and what has always been seen as 
minority appeal areas," adds CBS 
managing director Denis Handlin. "1 
really think that you learn more 
from the lough times than Ihe glory 
days. Doom and gloom Is contagious but enthusiasm can be 
contagious as well. With Ihe nature of Ihe business we're in, 
we have a responsibility not to go around pronouncing 
gloom." 

The reasonably rosy outlook of the industry is related di- 
rectly to Ihe market's enthusiastic acceptance of compact 
disk. 1986 unit sales will easily surpass two million, all of 
them imported. The figure might well have been higher had 
greater numbers been available to some of the majors, nota- 
bly powerful independent Festival Records, which has really 



only scratched the CD surface. General manager Jim White 
adrnits, "We've always been known as a company that looks 
after itself but, without a CD plant in Australia, we've had to 
fight hard for stock and we've not been taken very good 
care of" At one stage, as a "show of faith " to retailers, Fesli 
(Continued on page A- 15) 
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Olivia Newlon-John in AAV Aus- 
tralia's Studio One with, from left 
audio mgr./chief engineer Ernie 

Rose: music prod. mgr. Tom Ke- 
hoe: Oliuia; sales exec Ron Tudor. 
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Left: Hunters & 
Collectors 
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Government Weighs Protecting Music As Major Export 

GLOBAL IMPACT: NOVELTY IMAGE 
WEARING OFF, PAVING WAY 
FOR SURER TALENT FOR THE '90s 



Below: Paul Grey & 
Steitc Williams of 
Wa Wa Nee 



Below: The Church 



En 




A sure sign during 1986 of Australian music's inexorable 
growth as an international chart force was a recent un- 
expected announcement from the government that, for the 
first time, it was considering extending financial assistance 
to rock and other contemporary music forms. 

No doubt it had become aware of the fact that during 
1985, l^en At Work had been honored by CBS Internation- 
al with a special award acknowledging global retail disk/ 
tape sales in excess of $100 million. The foreign currency 
earnings implied in that sort of achievement is evident to 
even the dimmest politician. 

This year, INXS has carried the torch, and like "Crocodile 
Dundee," is seen as part of Australia's expanding intema- 
tional profile; one which has undergone notable changes. 

"The novelty has worn oft, " says Stephen White, manager 
of Dragon. "Now we are treated exactly Ihe same as every- 
body else. lieing Australian doesn't help one iota in Ameri- 
ca any more. That whole Australian craze that happened af- 
ter Men At Work was as bad as il was good. Sure it may 
have resulted in an Australian band getting a listen ahead of 
nine American bands in Ihe same record company line but, 
in Ihe long run, I don't think it helped anybody very much." 



"I think we are being taken a lot more seriously in Ameri- 
ca," says Mushroom Records boss Michael Gudinski. 
"There is no longer a scramble to sign any Australian band 
with a record. It's much harder to gel a deal but Ihe deals 
you do get are much better, they represent a real commit- 
ment on the part of the company. America is the ultimate 
goal; most other markets are influenced by what happens in 
the U.S. So it's worth going that route, no matter how hard 
it is." And, according to Glenn Wheatley, manager of Little 
River Band, John Famham, Pseudo Echo, Geisha and the 
Wheatley Organization complex of companies, it is very 
hard. "The chances of getting an intemational hit are more 
against you than for you. People outside of this country are 
still not really convinced about Australian music and we 
have 10 continue to work incredibly hard in a tough world. 
The novelty value isn't going to help us at all from now on." 

For a country of just 15 million people, Australia's inter- 
national music success has always been impressively dispro- 
portionate. Al present there is a significant intemational 
presence on the part of INXS, Icehouse, Eurogliders, Jimmy 
Barnes, Models, Rash & the Pan, Real Life, Divinyls, Hoo- 
(Continued on page A-22) 



lA-.. 



BILLBOARD NOVEMBER 15. 1986 



"You'll tL.. 




Left: 

Crowded 
House 



Right: Dragon 



Capsule Reports 

PACING THE 
MAJORS: LABELS 
TRY TO BALANCE 
PLUSES AND 
MINUSES IN YEAR 
OF TRANSITION 



By GLENN A. BAKER 

FESTIVAL: Festival's year has been mari<ed by excep- 
tional diversity of success and a string of mega platinum 
albums. The blow of having to hand over rights to Arista 
after breaking and selling 50,(XX) copies of "Whitney Hous- 
ton" and seeing RCA reap a further 300,000 sales, was soft- 
ened somewhat by spectacular sales of Tina Turner's "Pri- 
vate Dancer" (200,00aplus), Sting's 'Dream Of The Blue 




Right: 

John Famham 



Jumping From The Shadows To Challenge Lead 

INDIES BEAT MAJORS TO 
THE PUNCH ON LOCAL 
TALENT AND FOREIGN HITS 



Turtles" (200,000) and the Divinyl's "What A Life!" 
(100.000). However, those figures were almost dwarfed by 
"Working Class Man." a double album on the Mushroom 
label by local rocker Jimmy Barnes which debuted at No. 1 
last Christmas, knocking Dire Straits out of the top spot, 
and went on to sell more than 300.000 sets. 

Festival also displayed why it is so highly regarded by in- 
dependent labels by kicking off its new pact with Britain's 
Legacy Records (from the ashes of Bronze) with a No. 1 
single — "1 Want To Be A Cowboy" by Boys Don't Cty. 
A&M was overjoyed by the company's push on the Word 
label, which saw Petra, David Meece and Amy Grant enter 
the rock charts; a feat not achieved in any other market. A 
similar level of marketing expertise is presently being ap- 
plied to the Windham Hill label, which Festival earmarks for 
substantial mainstream market penetration in '87. 

Although WEA has recently joined in. Festival has been 
virtually alone in the marketing of "cassingles," which con- 
tinue to sell an average of 3.0(XD. Always imaginative in clev- 
er marketing gimmicks. Festival reaped gold sales for the 
"Pretty In Pink" soundtrack, which was presented with a 
bright pink half-jacket slipvon. 

"We've certainly not suffered as badly as some other ma- 
jors over the years, " says managing director Jim White. 

WEA: Despite managing director Paul Turner's concems 
about volume sales, quiet achiever WEA has done particu- 
larly well over the past year, with an impressive number of 
gold (30,000) and platinum (70,000) disks. The "Listen Uke 
Thieves" album by domestic giant-killers INXS is approach- 
(Continued on page A- 10) 



The Screaming 
Tribesmen 
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Right: I'm Talking 



By PHIL TRIPP 

Mushroom Records leads the pack with an amazing 
p«?rfonTiance this year from two fronts — local artists 
whose developments have finally paid off and selected titles 
from overseas which have made the lop of the charts. 
Mushroom stayed on the album charts with a vengeance 
I with Jimmy Barnes' "For The Working Class Man" while 
four singles — Bananarama's "Venus," Billy Ocean's "When 
The Going Gels Tough. " 'Touch Me " by Samantha Fox 
and "Manic Monday" by the Bangles — attained the No. 1 
position this year. As MD Michael Gudinski says, "Both the 
I Mushroom and Liberation labels are on fire, finally. After 
I some fairiy tight times and a lot of money poured into local 
' artists, we have reaped the rewards, performing better on 
the charts than some of the majors! It's really the result of 
active and aggressive signings coupled with heavy recording 
budgets using overseas producers in many instances. It's 
money well spent and we couldn't be happier!" 

It is an exuberance that has been well earned. Barnes' al- 
bum Is the biggest seller in Mushroom's history with over 
330.000 units topping the previous record seller. Skyhooks' 
"Living In The "70s" by 80.000. From the Liberation pool 



came 'Television's Greatest Hits" — "An album wte beat out 
the majors in bidding and selling." according to Gudinski — 
racking up over 50.000 double albums sold with a second 
volume coming up that includes six Australian themes. 

Another double album set that most people thought 
Mushroom was Insane for releasing has again proven the 
doubters wrong. Paul Kelly's "Gossip" was the first studio 
double album for over 10 years and as a debut effort has 
already racked up chart and sales success. "Here is an artist 
that any other major would have dropped," Gudinski says 
"We had a committment to Paul as songwriter and figured 
there was no other way to shock everybody with his range 
of musical and lyrical ability than to make it a double album. 
There was that much great material." 

Gudinski also points to local artists like Rose Tattoo, the 
Angels and the Saints as signings that the major labels held 
previously but who opted for the indie and have come up 
with the goods. Add to that list the acts that Mushroom had 
the faith to keep plugging away at — Kids In The Kitchen 
with 100,000 albums sold and an overseas deal; Hunters & 
Collectors who finally cracked the oversells market too with 
"Human Frailty"; Machinations who scored a song on the 
(Continued on page A- 18) 



Below: 7Vie Cockroaches scurry to Regular Records. 
Back row, from left Regular MD Martin Fabinyi; Croup 
manager Kell^i Hall: band members Jeff Fott, John Field; 
Regular g.m. Jennie Wright Front left: Cockroaches 
Toni/ Henri>. Paul Field and Phil Robinson. 
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Dire Straits Capture 
'86 Tour Honors 

CURRENCY 
EXCHANGE RATE 
TROUBLES 
CONCERT 
BUSINESS AS 
TICKETS AND 
TALENT 
FLY HIGH 

The Australian concert business has been faced with two 
contrasting situations. The falling cun-ency exchange 
rate against the U.S. dollar and English pound is causing 
problenns for pronroters' negotiations while the concert mar 
ket couldn't be hotter in terms of ticket sales and a wealth of 
touring acts. 

Act of the year would have to be Dire Straits whose Aus- 
tralian and New Zealand tour comprised 54 concerts be- 
tween February and May with over 840,000 tickets sold. 
With merchandising included, that tour represented 
(A)$24,000,000 for promoter Garry Van Egmond. The 
dividends extended to PolyGram Records with "Brothers In 
Arms" remaining at the No. 1 chart position for longer then 
any other release in Australian chart history and sales of 
their CDs, vinyl/cassette releases and music videos adding a 
significant profit to this year's tallies. 

Van Egmond Is typical of the Australian promoter faced 
with a fluctuating dollar and a huge demand for his artists in 
spite of escalating ticket prices. His only other attraction in 
the past year was a successful James Taylor tour and com- 
ing up are Jackson Browne in late '86 plus Kenny Rogers 
cind Dolly Parton in early '87 in association with Dennis 
Smith. Van Egmond has been buying carefully with stiff 
competition from others vying for the superstar acts and he 
has been watching the daily dollar rales with bated breath. 
"We had looked at forward buying of dollars on the money 
market as an alternative. But it ends up costing nearly three 
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Below: John Denuer re- 
ceives Opal Award from 
RCA/Ariola team for 
one million sales in Aus- 
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cents on the dollar so with recent touts we have been taking 
the gamble now that the rates have stabilized." 

Michael Chugg of Frontier Touring, who had the other 
two lop tours this year — Sting and Bob Dylan — as well as 
successful stints with Neil Young, Stevie Nicks and Mad- 
ness, is finding the dollar crunch to he affecting their buying 
and selling powers. "The slumped Australian dollar has had 
an adverse effect on our touring scene which hasn't really 
shown up yet visibly other than in ticket prices. We've tried 
to keep ticket prices down, but the dollar is forcing them up 
and there is a lack of middle level halls in the major cities 
which forces us to do more shows and pay out more ex- 
penses," Chugg says. "1 think that in the summer, we'll see a 
drop off in the acts. It'll affect the borderline bands — the 
ones who are on the verge of breaking — the most. Some of 
Ihe acts aren't going to be able to come because the ticket 
prices that would be needed to recoup aren't warranted." 

Promoter Kevin Jacobsen agrees that the risk is great- 
er and Ihe margins are narrowing. But he still takes Ihe risk 
in not buying forward options on the money market, prefer- 
ring to gamble on the dollar not going lower. "I have man- 
aged to postpone some artists until Ihe album is a guaran- 
teed hit where we would normally take the attitude that a 
new album and airplay on that album lying in with the tour 
would create sufficient interest to carry the gamble. Some 
shows we have actually lost on due to Ihe dollar change at 
the time of paying deposits and fees but we have not tried to 
negotiate in Australian dollars — something that has hap 
pened on occasion in the past — as the American ads won't 
accept it," Jacobsen says. "Even though the British artists 
are willing to negotiate in our currency." 

But Ihe dollar and higher ticket prices haven't stalled the 
Jacobsen organization with touts by Cyndi Lauper, John 
Denver and John Cougar Mellencamp. Upcoming for Ja- 
cobsen are Prince, Joe Cocker and Joan Armatrading as 
well as Go West and Ronnie James Dio in 1987. 



Promoter Michael Coppel says he has held off in 
1985^ from taking on too many risky tours having han- 
dled Thompson Twins, the Hooters, the Damned and the 
Cramps but between now and March will be his busiest peri- 
od ever. Whitney Houston sold 35.000 tickets in two days 
for a pan of upcoming cities and Coppel has Simple Minds, 
U2. Euiythmics and Paul Young also in the next six months. 

On local cun-ency negotiating he says: "English agents are 
used to dealing with the European market where rates 
change dramatically and they see the importance of build- 
ing artists' followings, so they are more likely to do deals in 
the local currency. The American market is so lucrative and 
the agents so unyielding that there is no chance of dealing in 
other than Ihe greenback. It's the audience who is paying 
with (A)$28 a current price for top end artists and (A)$21- 
A$25 for the second division acts," Coppel says. "The Re- 
serve Bank is pinning the dollar value at least at 61 cents 
U.S. so we shouldn't see Ihe drops we experienced in the 
past year. The market will only bear so many ads and ticket 
prices will have to remain at present levels. It'll be the sec- 
ond division acts that don't get a chance to play here." 

Paul Dainty puts Ihe onus on the American agents as 
well. His top drawer acts like Tina Turner, Sade, Phil Col- 
lins, a ha and the upcoming Genesis and Joe Jackson tours 
have done mammoth business despite escalating ticket 
prices. "American agents go after the big bucks, they're not 
as flexible. They go after one or two promoters and a bid- 
ding war breaks out with the shows going to Ihe one willing 
to pay the highest price, not necessarily Ihe one who has 
developed Ihe artist in the market previously," Dainty says. 
"It depends on who wants to work on severely tight margins 
or whether ticket prices can be raised to unrealistic levels. 
When margins get that short. I'd rather lie on the beach!" 

As to forward buying or negotiations in local currency, 
Dainty has taken the first option but has had mixed reac- 
tions with Ihe latter. "We make an offer and give 48 hours 
for acceptance. At that point we buy dollars at the current 
rale and fonvard buy to guarantee against currency losses 
for the payout." But Dainty hedges his bets with diversity 
including a heavy involvement in live theater and sports. 
"They are a very significant part of our business. Tennis has 
been very big for us over the past four to five years. Plus, we 
own the Comedy Theatre in Melbourne and it is booked at 
least a year ahead, offsetting the need to do concerts." 

Selwyn Miller is another promoter who has encoun- 
tered Ihe problem of choosing the right act for the market. 
Coming to Australia from a highly successful background in 
South Africa his specialty was r&b and soul artists which 
don't work in Australia generally though he has had success 
with Hot Chocolate and George Thorogcxjd as well as Rolf 
Hanis, Jose Feliciano and Suzi Quatro. He is having to hold 
back on many acts, summing up the market as blealt "We 
have one major tour coming up with Billy Ocean, but two 
months ago we had all kinds of big plans for 1987. Now, 
with the weakening dollar, we have no choice but to sit back 
and wait and carefully feel our way because between the 
lime of signing Ihe ad and Ihe tour hapf>ening, a profit situ- 
ation can quickly turn into a loss even with a sell-out tour 
purely on Ihe strength of the dollar." 

Merchandising is another way to offset costs that Dainty 
is getting involved in. Van Egmond is a partner in Slarstruck 
(Continued on page A-24) 




Promoter Garry Van Egmond, left, and merchandiser 
Derek Glower of Starstruck Merchandising in front of 
INXS tour items. 
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keep good company 

BOON CRASH OPERA MlllllW 

Two top ten hits with "Great Wall" and *nf^ ^ J- ivOl ^ 

"Hands Up In The Air" - currently N^/li/'i^ rli^ l^fllll* 

recording first album. (WEA in Aust./N.Z./ I HCLlLv^I J!t/jSkyA 

Japan and South East Asia, Warner Bros for • ^ v. V v . . 

the rest of the world.) , Ex-Dropbears lead vocalist with current 

chart hit "Work & Save". 



MARK 
EDWARDS 

'Land Of The Living' album just released. 
Produced by Mark Edwards, Michael 
Hegerty «& Charles Fisher Mixed by John 
Morales in Australia. 



THLK THUT WALK 

New signing with first single "Surface 
Tension" due for Jan. 87 release. 

m9 

Just completed 'Listen Like Thieves' world 
tour. Album now 4 x platinum. 
(WEA in Aust./N.Z./Japan and South East 
Asia . . . Atlantic in U.S. and Canada . . . 
Phonogram for the rest of the world.) 




Current chart hit "You're Gonna Get Hurt'' 
Recording album after world tour with 
INXS. 



V. SPY V. SPY 

Established full force three piece band 
release their first album through WEA 
(wordwide) 'AO MOD. TV VERS.' 



Hot dance sextet with current single 
"Show Me" produced by David Courtney 
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MAJORS 

(Continued from page A-6) 

ing 300,000; around the same figure achieved by Phil Col 
lins' "No Jacket Required." And while Festival is throwing 
parties over the Jimmy Barnes album, WEA is all smiles 
with half those sales (150,0(X)) for the "Radio Songs" com- 
pilation by Barnes former band Cold Chisel. 

A TV-advertised Cars hits package moved 150,000 and 
Madonna's 'Tme Blue" is past KX),0(X), as is John Foger 
ty's "Centerfield," Platinum sales have been achieved by 
Van Halen's "5150." Simply Red's "Picture Book, A Ha's 
debut disk, a third Eagles compilation and the new Rod 
Stewart. Gold status has been reached by the Cure, Charlie 
Sexton and the "Out Of Africa" soundtrack. Paul Simon's 
"Graceland" debuted at No. 1 in Melbourne and can be ex 
pected to be a platinum performer. 

Tumer feeb very positive about cassingles, now that he 
has adopted the format, with an initial release of about eight 
tapes. "We've been a little disappointed by the initial reac 
tion — dealers seem a little mystified. But we're not going to 
give up; we're working on a special counter rack which can 
be sited by the 12 inch singles area rather than having them 
lost arrrong the regular album cassettes. We're also not wait 
ing anymore to see how the 12 inch goes; the cassingle will 
be released simultaneously." 

Turner puts hopes for large Christmas volume on new 
releases by Fleetwood Mac and Boston. 

EMI: EMI has undergone considerable internal upheaval 
and instability which has resulted in the loss of some 50 staff 
this year, the closure of a long standing Custom Records di 
vision, the selling off of a previously profitable printing com 
jxiny and a current situation whereby many executives are 
shouldering two positions. Plagued by an unfortunate series 
of problems with the EDC distribution system shared with 
CBS, EMI has had, in the words of general manager Brian 
Harris, to "rethink and start again." 

Despite the dilemmas, EMI still sells vast numbers of rec- 
ords, including a million pieces a year under its Axis budget 
album imprint "There is a very positive mood," insists Har 
ris, who has retumed to his old job after a number of years 



running the Australian/World Record Clubs. He cites 
250.000 sales (over triple platinum) of the Talking Heads 
"Stop Making Sense" soundtrack. 100,000 for Stevie Nicks' 
"Rock A Utile" and 50,000 each for AC/DCs "Who Made 
Who?" and Joe Cocker's "Cocker." EMI distribution deals 
include Virgin, Liberation, Big Time and Alberts. Liberation, 
operated by Michael Gudinski of Mushroom Records, has 
(at time of writing) the No. 1 single with Bananarama's ' Ve 
nus," two singles in the top 30 by Samantha Fox and vari- 
ous hit product by Joe Cocker, the Bangles and Billy Ocean. 
It recently achieved platinum status with the "Television's 
Greatest Hits" double LP. Alberts is responsible for AC/ 
DCs "Who Made Who?" and Big Tip •. the consistently suc- 
cessful Hoodoo Gums. 

CBS: The final quarter of 1986 is bringing strong busi- 
ness to CBS. At lime of writing the company holds down 
the first three positions on the national album chart — with 
Cyndi Lauper's 'Tme Colors" (No. 1 second week in), Billy 
Joel's "The Bridge" and the "Top Gun" soundtrack. It is 
also in the top 10 with the domestic phenomenon of the 
year — "Kev's Back" by Kevin "Bloody " Wilson. 

Over the past year, CBS has had to make do with no tru- 
ly blockbuster product. Although it has numerous gold and 
platinum perfomiers, apart from Wilson, the strongest per- 
formers have been Barbra Streisand, the Hooters, the Eu- 
rogliders. Mental As Anything, and Sade. all around 
100,000 copies. The Rolling Stones. Billy Joel 'Top Gun," 
and Cyndi Lauper are all presently at platinum status. Nota- 
ble sales of 50,000 have been achieved for the $18.99 
Wham! double set. "The Final." 

Says MD Denis Handlin. "We've taken our time with the 
roster and now have the right acts, the right producers and. 1 
believe, the right product." 

RCA: 1985 86 has undoubtedly been the best year in a 
decade for RCA with substantial chart success for both sin 
gles and albums. Now comfortable in its relationship with 
Motown product, it has been able to break a number of 
black acts (DeBarge, Mary Jane Girls, etc.) purveying a mu- 
sic style that has not previously enjoyed any real acceptance 
in this market. The pinnacle of this achievement has been 



close to 300.000 sales for the Whitney Houston debut al- 
bum taken on titter Festival had already sold 50,0(X). Lionel 
Richie is double platinum, Eurythmics is around 100,000. 
while Mr. Mister. Stevie Wonder and Starship's are past 
gold With tours due soon by Whitney Houston and Eutyth- 
mics and the dramatic injection of private funds into the in- 
dependent Powderworks label which it distributes, RCA 
looks set for a veiy strong 1987. 

Like every other major, RCA now sells more cassettes 
than vinyl disks and has entered into a partnership with Po- 
lyGtam, WEA and CBS to aeate hit compilation packages 
which take the cassette/disk ration to about 75/25. "With 
repertoire from Arista. Motown. Powderworks. Wheatley 
and RCA International we are now working with the best 
product we've had in a long time." says managing director 
Brian Smith. "1987 should see our growth continue, 
through such artists as Bmce Homsby & the Range, John 
Famham, Meatloaf. and of course, Whitney Houston." 

POLYGRAM: For PolyGram, Dire Straits' "Brothers In 
Arms" has been both a blessing and a curse. With staggering 
combined disk/taf)e/CD sales of 810.000 (placing it second 
behind the 1.1 million selling "Best Of Abba" as Australia's 
biggest selling album ever), the mega-album has tended to 
obscure the company's other achievements. In fact, behind 
the overpowering Dire Straits (who generated a box office/ 
product gross approaching $30 million for their early 1986 
tour) is a wide range of admirable achievements, including 
200,(XX) sales of John Cougar Mellencamp's "Scarecrow," 
150,000 of Tears For Fears' "Songs From The Big Chair" 
and platinum plus for "Fine Young Cannibals" and Drag- 
on's "Dreams Of Ordinary Men " Gold plus sales have been 
reached by Style Council's "Home And Abroad," Lloyd 
Cole & the Commotion's "Perfect Skin," GANGA gajang's 
debut, and the Moody Blues' "The Other Side Of This Life." 

"We have the new Elton John, 'Leather Jackets,' due out 
to coincide with his most spectacular tour ever," says man- 
ager Brent Currie. "This year we seem to have had many 
more hit albums than hit singles. But next year we're going 
to try and bring our hit singles more into line with our hit 
albums because we won't have Dire Straits to fall back on." 



Nothing in the world 
can take the place of persistence. 
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INXS • Models 



MUSIC 

They're Biting • Beargarden • The Unforgiven 
Waterboys • Art of Noise • Big Audio Dynamite 
Sigue Sigue Sputnik • Boom Crash Opera 
Blue Yonder • OIlie Olsen • Crash Politics 
Jenny Morris • Johnny Batchelor 



FILM 
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KEITH BRADLEY*STING'S TOUR MANAGER 



Copyrighted itk 



FRONTIER TOUR I NG COMPANY 



IN 1986, STING, BOB DYLAN - TOM PETTY AND THE HEARTBREAKERS, STEVIE NICKS. 




THE POLICE {'80, '82, '84), HALL AND GATES ('80, '81 , '84), NEIL YOUNG AND CRAZY HORSE, DURAN DURAN, HUMAN LEAGUE, 
THE CURE, SQUEEZE, JOAN JETT AND THE BLACKHEARTS, THE GO GO'S, DEVO, STRAY CATS. 

CONTAQ MICHAEL GUDINSKI 
9 DUNDAS LANE, ALBERT PARK, VIQORIA, AUSTRALIA 3206 
TELEPHONE (03) 690 3399 TELEX AA 31738 MUSHREC FAX (613) 690 9627 



NOBODY DOES IT BETTER IN AUSTRALIA. 
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STING 
POLICE 
S A D £ 
THE CURE 
THOMPSON TWINS 
SUZANNE VEGA 
BANGLES 
PAUL HARDCASTtE 

THE 0 U T F I E I. 0 
10 MB A CATALOGUE 
BOYS MUSIC CATALOGUE 



COMPLETE MUSIC CATALOGUE 

LATEST S I C N I N G S : 
BRUCE HORNSBY AND THE RANGE 
BREAKING OUT ALL OVER AUSTRAL! 
SHRIEKBACK 
JOHN EDDIE 
THE R AMONES 

WHY NOT GET PAID DIRECT FROM AUSTRALIA 
SIX MONTHS EARLIER THAN NOW. 




MUSHROOM MUSIC 
DELIVERING HITS 



MANAGING OietCIOR MICKAU GUDINSKI • OIRfCTOR CAR? ASHLEV • BUSINESS AfFAIRS SIMON VOUNG • GENERAL MANAGER IAN JAMES • SVONEYi JENNY HUNTER-BROWN 



<USHROOM MUSIC • 9 OUNOAS LANE. AlBERT PARK. VICTORIA. AUST 3204 PH • (03|6?033«» TEIEX • AA 3173B MUSHREC fAX • (613)6909427 
SYOHEY • 3RD (LOOR, 63 WIlllAM ST, SYDNEY 2000 PH • (02)3323277 TEIEX • 72196 



RECOVERY 

(Continued from page A-4) 

val purchased 15.000 disks from foreign one-stops and de- 
livered them to the market at no profit But even with such 
difficulties. White concedes that CDs "seem to have turned 
the comer for the industry." 

RCA's Smith says CDs liave "brought people back to mu- 
sic It is something new in records: a new piece of technolo- 
gy to get the public interested again." Smith has his own 
supply problems. By the time he was able to secure stock of 
the last Lionel Richie album, he had lost some &8.000 sales 
to parallel importers. EMI general manager Brian Harris is 
pleased that CDs, with their hefty $28 price tag (as opposed 
to $13.99 for albums/cassettes and $19.95 for some major 
feature films on home video), "have helped increase retailer 
turnover"; while WEA managing director Paul Turner, who 
has sold some 2 times as many CDs in 1986 as he did in 
1985, is overjoyed by demographic charts which indicate 
that the medium's appeal is spread evenly over the socio- 
economic spechum. Fifa Riccabono of Albert Productions 
reports sales of 5,000 CDs of AC/IX's "Back In Black," 
which underlines the wide scope of appeal of the format. 

But the broadest smile of all is to be found on the face of 
PolyGram executives, who proudly boast that they will shift 
at least one million of the two million plus CDs which w/ill be 
sold to Australians this year Of one title alone — Dire Straits' 
"Brothers In Arms" — PolyGram has moved a staggering 
65,000 units. "We worked veiy hard on CD from day one 
and it has paid off for us," says national sales manager 
Brent Currie. "In a way the other companies handed most 
of the market to us by their initial disinterest and hesitation. 
Now 1 think that all doubts have been wiped away. We now 
have a proliferation of CD-only shops in the major cities, 
which we never thought would happen so soon. " 

However, behind the euphoria are some very real feais. 
Festival's White is disappointed that some of his competi 
tors are "ringing the death laiell for black vinyl." Like EMI's 
Harris, who points out, "kids don't have CD players," White 
asks, "Where are we going to break new product if we lose 
vinyl records? Every home has a record player and that can't 
be ignored." White is also critical about current pricing lev 
els. Traditionally, the last company to raise its prices. Festival 
feels uneasy with the $13.99 level, particularly after a de- 
crease in sales tax from 32.5% to 20% earlier in the year 
While WEA's Turner credits the tax relief with "saving us 
from the $14.99 record," White is of the firm opinion that 
prices should have been pegged at $12.99. 

Even with a most welcome CD boom, the companies are 
still treading carefully in their operations. "Market strategies 
are changing," says CBS' Handlin. "The cost-effectiveness 
of television advertising is being examined carefully. The 
marketplace is still tough and we've all had to have a very 
close look at our operations." WEA's Turner says, "Volume 
seems to have become harder. It takes longer to sell a quar 
ter of a million albums. And singles seem to have collapsed 
entirely. It is now possible to get to No. 1 with fewer than 
10,000 sales. 15,000 sales could see you at No. 1 for a 
month!" 

Turner is also chairman of the Australian Record Industry 
Assn. (ARIA), which, under his leadership, has consolidated 
the mutual aims of the industry with dramatic effectiveness. 
F?arely has the record community enjoyed such productive 
unity. ARlA's most significant achievement in 1986 has 
been the launching and eventual streamlining of an ambi- 
tious all-industry dealer's catalog, which now boasts weekly 
release sheets. It is also about to arrange a series of demon- 
strations for retailers of on-line computer facilities for both 
catalog reference and stock ordering. 

Unfortunately, these achievements have been soured to a 
degree by a sudden upsurge in domestic cassette piracy, 
which might well involve a million bogus pieces. Australia 
has long had an enviable anti-piracy record, with every in- 
stance swiftly eradicated by an ARIA task force working in 
conjunction with federal police officers. However, the recent 
buret of activity has taken everybody by surprise with its 
scope and sophistication. So perfect are the duplications 
that Turner wryly observes, "We all have people sending the 
pirate tapes 'back' to us, complaining that they don't sound 
right! But while it may be bigger than we thought and it may 
be spreading into country areas, I believe we have the ability 
to smash it completely by the middle of next year" 

(Continued on page A- 16) 
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RECOVERY 

(Continued from page A-1 5) 

We have a much more cohesive industry." says RCA's 
Brian Smith. "The vested interests at ARIA meetings seem 
to have been reduced and there is a united effort for 
growth." In the climate fostered by ARIA, there is far less 
emphasis on aggressive competition between the majors 
than there has traditionally been However, the coveted po- 
sition of "market leader" is still eagerly sough! and claimed. 
EMI proffers the long-standing contention that its vast range 
of non-chart oriented repertoire (classics, nostalgia, jazz, 
etc.) means that, in Brian Harris' words, the company "slill 
v«thout a doubl sells more records in this country than any 
one else." That notwithstanding, the real battle for prestige 
is centered around chart share, which is carefully monitored 
by each major. 

On a chart share basis. It would appear that the crown 
held so fimily by CBS around 1984 (as a direct conse 
quence of "Bom In The U SA," "Thriller" and other block 
buster titles) has passed to the plucky Festival Records, 



which is certainly no stranger to the position. By errergetical- 
ly representing a selection of fellow indepei>dents (A&M. 
Chtvsalis. Island. Mushroom, etc), the company is able to 
achieve often spectacular sales. For the fiscal year 1985-86, 
Festival was dominant in the lop 100 singles (19S%) and 
top 60 albums (20.1%), while PolyGram's incredible run 
with "Brothers In Arms," saw them edge Festival into sec 
ond spot in the top 10 albums tally. The only area of relative 
Festival weakness has been in the top 10 singles area, where 
EMI triumphed in a manner similar to its gloiy days of the 
'70s. As the industry swings into the Christmas stretch. Festi- 
val is still in strong shape Chart figures for the first half of 
1986 show the Rupert Murdoch-owi-.ixi company with an 
exceptional 285% of top 10 albums (ahead of Polv<jram at 
25.4% and WEA with 14%). 

Legitimate second place in the chart share battle for 
1985-86 is held by WEA, which has come in a close second 
in every category except top 10 albums, where il is a distant 
third (Madonna and INXS have not quite been able to top- 
ple the combined might of Dire Straits, Jimmy Barnes, 
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Telephone: (612) 389 6522 
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Sting and Tina Tuner). With CBS and EMI fairly evenly 
matched for third place and PolyGram breathing down 
their necks, the most interesting performer has been RCA, 
which is beginning to show positive results from its acquisi- 
tion of Motown and Arista, and in most cases has lifted itself 
into double figures on the chart share graph. 

Apart from recorded music sales are generally strong. 
Merchandising has had a boom year and should have a to- 
tal 1986 gross of $12 million, which is a 100% plus increase 
on 1985. During the year, Norwegian teen sensation A ha 
set a new fan expenditure level of over $10 per head. The 
lour market has been knocked about by the sad state of the 
Australian dollar (Paul Dainty tells a tale of making a bid for 
Cyndi Lauper one day and finding that he was liable for 
$50,(XX) more the following day as a result of a cun-ency 
shift) but that has not stopped the flow of superstar talent 
into the country. Over the past year, the lower continent has 
played host lo Dire Straits (seen by almost a million people), 
Tom Petty & Bob Dylan, Cyndi Lauper, Stevie Nicks, A ha, 
Sting, John Cougar Mellencamp, Tina Turner, Dio, Joe 
Cocker, Feargal Sharkey, Lloyd Cole & Commotions, Al- 
bert Collins, Richard Thompson, John Denver and our own 
INXS, along with a wide range of second-level acts such as 
Johnny Winter, Dr. John, Flamin' Groovies, Residents, 
Cramps, John Mayall, Wilko Johnson, Johnny Thunders, 
Fairport Convention, Sleeleye Span, Peter, Paul & Mary 
and Shriekback. 

The fall of the Australian dollar in recent times (horn al- 
most parity with the U.S. dollar to around 60 cents) has hurt 
everyone, particularly concert promoters who have lo write 
their contracts in foreign currency. "It's not only the U.S. 
dollar but the yen, the pound and the deutschmark that are 
much stronger than our dollar," says EMI's Harris. "It now 
costs around 30% more than il did a year or so ago lo put 
out an album, particularly when the royalty deals are not 
written in our currency. Then there is the present govern- 
ment's tax policies, which are totally oppressive. The paper- 
vrork for the new Fringe Benefits Tax alone is just unbeliev- 
able and, as far as I'm concerned, they can shove it" 
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SOUND, LIGHTING AND PRODUCTION SERVICES FOR CONCERTS, 
SPECIAL EVENTS. BUSINESS THEATRE AND TRADE EXHIBITIONS. 
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•If s a hit for* 



WHISPERINGjACK! 



r. 





John Farnham's new 
solo album Whispering Jack, 

featuring the hit debut single 
You're The Voice — a Top 10 Single 
(with a Bullet) after only 3 weeks in the 
National Charts. As for Whispering Jack 

A Top 5 Album with a Bullet 



and the world wants 



jusncE 



the new album from 

JOHN JUSTIN 

and the Thunderwings 

featuring the hit 

Flash King Cadillac and the ^^^"^^^^^'^^^ 
powerful new release Justice. ^ sinili 




For further information — Wheatley Organisation, Suite 4/5, 4lh Floor, llloura Plaza, 424 St. Kilda Rd., Melbourne. 3004 Ptione: (03) 267 8811, Fax: 820 0130, Telex: 
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L.A. WOMAN. 40, FUNNY, VOLUPTUOUS, strong 

seeks man inventing sell and wo rld as he goes . 

DREAMY WOMAN who likes candle light and roses 
seeks man who likes th e ocean wind. Boston. 

ICING ON THE CAKE - SWF - sophistication, 
charm, elegant looks are only icing lor this extremely 
bright, slim, linancially secure lady who hungers (or a 
serious slice of togetherness with a successful, 
intelligent, outgoing, slim man. over 5'8". age 60-70. 
who is sensitive, warm. aHectionate and humorous 

EXECUTIVE SECRETARY TOMINOR CELEBRITY, 

very attractive, blond. 5'6" — 124lbs, late 40's. 
Manhattanite. seeks attractive, unattached, maverick 
type male lor serious relationship. To 56. Note/Bio. 

SWM, 41, LITERATE, SELF-EMPLOYED ENGINEER 

with high interests inartificial intelligence, linguistics. 
Manhattan, high tech toys, seeks intense, creative 
female with high self-esteem. Let s talk. 

A GOOD WOMAN, soft-spoken but gregarious 
programmer, excellent musician, line cook seeks 
extremely intelligent, strong, warm-hearted man. 
Drawn to a_cadem ic s, scienlislg^ arti sts, atypical 
businfiBi^riEMUlSBnBBBBttMi&fiiiiaye 

SECORD LABEL Independent, romantic and packed^ 
with talent Artists include Icehouse with intelligent 
album Ivleasurefor Measure. I'm Talking with three hit 
singles from a gold album. The Reels, sophisticated 
and charming and sporting a top tenner with Bad 
Moon Rising. Scribble discussing aesthetics on the LP 
Pop Art. The Cockroaches and an alttaclive lop thirty 
tune, and newcomers Calllelruck on radio across the 
country 

Also adventurous publishing company seeks em- 
pathic subpublishing lor this territory and guarantees 
dedicated attention. 

Contact Martin Fabinyl or Jennie Wright at REGULAR 
RECORDS AND MUSIC 

Level 2 231 Oxford Street Darlinghurst Sydney 
Australia 2010 Phone 2-3602511 Telex 75017 Fax 2-^ 
.3324339 Email Regular-AA. 
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who is warm an? 
personal clarity. 
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BOSTON, MWM, 45, 6'6", liOmkfis prolessiona 
fullilled woman without ajWnlily time lor personal 
fulfillment, who wants #(Jauring quality relationship 
Including gourmet candlelight dining with mellow 
wine, good conversation, perlorming arts, dancing, 
intense passionate sex. Your great sense ol humour 
enables you to laugh at yourself, others, and life 
without putting any of them down. 

LOVELY PROFESSIONAL WOMAN, Ph.D.: slender, 
attractive. 46; delighted by the arts; grassy, woodsy 
places; tennis; picnics; candlelight; my Macintosh; 
tender, honest talks with Iriends; travel; my young 
child. Seeking special man. successful in career. 44- 
55. to share feelings, ideas, daily lile and new 
adventures. 

TIME TO RETURN TO BASICS NY DC attractive very 
athletic redhead mid 40's author painter sports exec 
issues oriented seeks grownup athletic friend 45-55 to 
share music, movies, digs, warmth 

BLITHE SPIRIT, female, early 40's. would like to share 
expensive tastes and simple pleasures with ardent, 
literate. Ihoughtlul male who values independence 
and intimacy, location, New York. London 

TELLURIAN IN TULSA Trim DWF seeks SM 45». 
Tned to write an ad to sound brainy, yet caring; 
gorgeous, yet approachable, but polarity is proble- 
tical! Passionate about cooking, eating, music, travel 
and reading. 

MAN Well tempered late 40's with all the qualities a 
woman of breeding, beauty and passion would want, 
seeks such a woman for lasting love and friendship 

LIFE'S A BANQUET and I'm tired ol feasting alone 
Italian-American woman. 33. attractive, empathic and 
passionate, is lawyer studying to be psychologist and 
woman with many Iriends seeking the love of my lile. 
Desired: intelligent, successlul. good-looking and 
curious man 30-40 who wants to share whatever life 
offers, including but not limited to children, family, 
home. 



INDIES 

(Continued from page A-6) 

"Ruthless People" soundtrack the list goes on. 

But Mushroom is just the prime example ot what the 
trend is in Australian music The irxiies are dependent on 
the majors for distribution but at the same time, the majors 
main chart success in real terms is coming from the indies' 
releases— esjjecially on the local front. Look at the major 
labels and their indie ties are obvious. 

festival Records has a couple of local acts on their own 
but through Regular and Mushroom, the roster expands 
to double digits. EMI has Liberation's overseas catalog as 
well as Albert's act AC/fX: and a s!--w of smaller success 
es with a dozen indies. RCA can count on both Possum 
and Pou/derworks for a broad range of repertoire, both 
local and imported. PolyGram has True Tone to thank for 
their local presence. The only two majors thai have missed 
out are WEA and CBS — both more reliant on their own 
overseas flow of hits and able to develop local rosters with 
out a lot of indie input. CBS lost its major indie, Virgin, to 
EiMI while WEA has not really seen the need for allied labeb 
outside of its international conglomerate. 

Regular Records is another interesting example of in- 
die survivalism. Back in the Festival fold after a three-year 
bout with WEA. it had its major moneyspinner Mental As 
Anything nicked by CBS at a time when Regular was expe 
riencing a slump in the local stable. But Ihe label rebounded 
with aggressive signings and artist development to break I'm 
Talking with two top 10 singles and an album plus overseas 
release. The Reels. Scribble and Icehouse, have proved that 
long term investment can pay off with spectacular locil suc- 
cess and a renewed penetration into the foreign markets. 
Says MD Martin Fabinyi, "We remain in our traditional 
role — a&r. The problems we face as an indie are the same 
as the majors in picking the right artists and tunes, but with- 
out the added concern of changing technology. Most inde 
pendents aren't saddled witli the pressing and distribution 
end. We can utilize the majors' resources for that and not be 
worried about CD production eating into vinyl or cassettes." 

Moira Bennett, [omier MD of Virgin Records who recent- 
ly resigned to form her own Mighty Boy label, concurs. 
"Marketing in the Australian record business seems more to 
be a series of hunches than the art and science that it is." 
Mighty Boy Records is actively involved in matching the rec 
ord pressing and tape duplication facilities of Australia to 
the indie market while finding the right distributor for the 
product as well as assisting in the overall marketing effort. 

John Evans of Pouiderworks Records echoes Moira 
Bennett's sentiments. While EMI shut down their Custom 
Records division which has been insfrumental over the years 
to launch new artists and labels. Powderworks has taken up 
the slack by putting new presses and tape duplication facili- 
ties ivith an added bonus. Now some of the majors like 
WEA are coming to his operation to get their needed re- 
lease onto the market while the indies are crowding in to get 
their product out. Plus. Powderworks has renewed their ef- 
forts to sign up local talent and source overseas releases for 
this market. 

Powderworks has not shirked on signing new artists and 
has a huge back catalog of steady sellers to finance this ac 
livity. Early releases by Midnight Oil iTave been a constant 
flow. Patsy Biscoe has an enviable series of children's al- 
bums, Foster and Allen have sold massive amounts of more 
MOR material, while bands like the Radiators. Spy Vs Spy 
and the Allnilers have carved a niche that new signings Sun- 
dogs, Secret Society and Club Ska will likely duplicate. 

Phil Israel of Possum Records shares more than Ev- 
ans' views. He was a fomier director of Powderworks, uses 
them as a manufacturer, crossed over to RCA for distribu- 
tion after a short period with CBS and is emerging as a po- 
tential hit maker in the volatile market. 

Possum has not slowed down this year with the changes 
it made in pressing and distribution. They celebrated their 
second anniversary in September with two singles in Ihe top 
20 — "Oh. L'Amour " by Erasure and "So Macho" by Sin- 
itta — and have an impressive back catalog which includes 
Gilbert O'Sullivan, Depeche Mode, comedian Kenny Ever- 
ett, the Smurfs as well as new local signings Adrian's Wall, 
Tough Luxury and heavy metal band Snake 

Alex Geshos of Survival Records picks up on the 
theme of indies concentrating on expansion in the present 
(Continued on page A-23) 
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We have Itandled the publicity and promotion needs in 
Australia and internationally for — f airtight Instruments, 
Enterprise Colonrideo. Priest Productions. Starstnick 
Merchandising, EMI Studios 301, EMI Custom Records, Video 
Marketing Services. Powderworks Records, Mighty Roy 
Records. Telmok Records, Regent Records, Zoom Records. 
Video Software Replay Company, Transistor Music. Mike's 
Management. Frontier Touring. Warner brothers Music. 
Australian Management Communications, Sweet Conspiracy 
Management/ NZI Securities. Digital Audio Hire. The Tivoli 
Nightdub. Nile Owls Club Cards and many more. 

Am BY THE ARTISTS WE PWHJCIZE AMB 
raOMOTEt 

Tliis year in overseas markets, we've handled The Church, 
Divinyls and Eurogliders' special PR projects. On the local 
front, our clients include The Church, Rodney Rude, Spy v Spy, 
Secret Society, Sundogs, Patsy Biscoe, Michael Durkan, 
Adrian's Wall, Hello Hello, Mario Gregorie, Andrew Thomas 
Wilson, Vince Jones and others who rely on us for press radio 
and TV exposure. 

ANB BY THE BEHIBB THE SCEBES TALEBT 
WE BRIBC TO THE FOREFROHTI 

Music video producer I director Steve Priest: music video 
directors Steve Hopkins, Kimble Rendall and Lucinda 
Clutterbuck; record producer ]oe Wissert and music video 
compere Dannie Sutherland. 

We've also done major projects for The Australian Film 
Commission and The Department of Trade as well as helping 
to compile Australia's most complete sourcebook of the 
entertainment industry — The Encore Direaory. We maintain 
on extensive database of the music, film, television and video 
industries and produce mailing lists for a wide range of clients. 
So if you're looking to get into Australia (or trying to break 
out), need exposure, research or contacts, contort PHIL 
TRIPP. 



AUSTRALASIAN MULTI-MEDIA PRODUCTIONS 
P.O.B.J977, SYDNEY 2001 
Phone (02) 212 «677,Tckx I07l09fl (MDIA), 
FAX (02) 21 1 S920, or E-mail TRIPP-AA 




AUSTRALIAN CONCERT TOURS 



FOR YOUR BEST APPEARANCE 

DOWNUNDER 
IN AUSTRALIA & NEW ZEALAND 

SEAN McKENNA 
WADE ALEXANDER 
CONCERT PRODUCTION, 
PROMOTION 
AND MANAGEMENT 

AUSTRALIAN 
CONCERT TOURS P/L 



SUITE 10, 2ND FLOOR 

79-85 OXFORD STREET, 

BONDI JUNCTION. NSW 2022 

SYDNEY AUSTRALIA 

(02) 358 2402 / 389 8837 

TELEX AA 1 777375 / FAX (02) 387 2832 

EMAIL BUA001 

P.O. BOX 294, PADDINGTON 
NSW 2021 . SYDNEY. AUSTRALIA. 
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Auckland 
Telephone 09-275-0479 
Telex 2770 
E Mail JND150 

Sydney 

Telephone 02-356-3000 
Telex 73361 
E Mali JNm47, 
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ROCK-IT CARGO 
London 

Telephone 0784-31301 
Telex 8811054 
E Mai D6S1234 

New Ybffc 

Telephone (516) 825-7356 
Telex 429791 
E Mail IMC291 

Los Angeles 

Tetephone (213) 410-0935 
Telex 298316 
E Mail DGS1210/IMC287 

Tokyo 

Telephone 03-666-2981 
Telex 33268 
E Mail IMC683 
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1986 Simple Minds ► October Whitney Houston ► November 1987 Eurythmics ► February U2^ March Paul Young ► April 



MICHAEL COPPEL PRESEVTS ► 4 ALBANY ROAD, TOORAK, VICTORIA AUSTRALIA 3142 TEL; 613-208 627 ► TLX: AA10710957 EMAIL: COPPEL-AA (09:JND125) 



FOR QUALITY. . . 
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FOR PERFORMANCE, 

FESTIVAL RECORDS 



use 



BASF CHROME TAPE 

exclusively 

"(because onlp the best will dol " 



• ABC • A & M * CHINA * CHRYSALIS * CONCORD JAZZ ' COOL TEMPO ' 

• CRESCENDO * DJM * ENSIGN * FANTASY * FESTIVAL ' FIRST NIGHT * 

* GO! DISCS * GWR * HENSON INTERNATIONAL * INFINITY • ISLAND * KAZ * 

* LEGACY/BRONZE ' MILESTONE * MUSHROOM * ODE * ONJ PRODUCTIONS * 

• PAROLE * PRESTIGE * PRIORITY * PROJECT 3 * RAG BABY ' 

• RAINBOW COLLECTION * RANWOOD * RAW PRAWN * RED RECORDS * 

* REGULAR • RESISTANCE * R4 RECORDS ' RIVERSIDE * RIVET * STAX * 
• STIFF • TINA TURNER * WHITE HOT * WHITE LABEL ' WINDHAM HILL * WORD * ZTT 

in Australia 




Sony Digital Multi-track. SSL 6000E Series. Mobile 24 track digital/analog. 



U.S. $1050 per day 
How Sweet it Sounds 



On currenl exchange rales, the US $ will buy you slate of Ihe art recording lactlities you never thought possible for 
the price Add our expert engineers, mix it with Aussie sunshine, great restaurants and a Calilorma lifestyle and you'll 
pn names like Stevie Wonder Leo Sayer, David Bowie, Don f\/lct.ean. Leo Kottke («1en al Work, Police and l^n Russell 
who've recorded with us And if movie soundtracks are your game, we've another list ol impressive credits, like Ihe "Mad 
Ivlax" (Road warrior) movies and Ihe smash hit "Crocodile Dundee" Friendly people great sound, great price 



Phone 613-699 1844 
Fax 613-699 8111 
Telex AA 34354 

Contact: Ernie Rose or Tom Kehoe 




AAV Australia 

180 Bank Street 
South Ik^elbourne 
Victona3205 
Australia 
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RECORDS 



WE EXPORT 
WE LICENSE 



WE ARE LOOKING FOR DISTI^IBUTION & WE ARE LOOKING FOR GOOD PRODUCTS TO LICENSE FOR AUSTRALIA & 

NEW ZEALAND RELEASES 

A VAILABLE EXCLUSIVEL Y - ALL NEW RECORDINGS 

FALMIN" GROOVIES - NEW ALBUM - "ONE NIGHT STAND", 
CANNED HEAT - "THE BOOGIE ASSAULT- 
JOHN MAY ALL - -RETURN OF THE BLUESBREAKERS" 
JIMMY WITHERSPOON - "SINGS THE BLUES" 



AtM 



7" SINGLES 

THE RESIDENTS "JAILHOUSE ROCK/MAN'S WORLD" 
FLAMIN" GROOVIES "WAYOVER MY HEAD/ SHAKIN" 

FLAMIN" GROOVIES "KICKS/SLOW DEATH- 
RECORDS I'O Box 287, Newporl Beocti, NSW Auslrolta 2106, Ph: (612) 919 5107, Telex; AA22922 POSSY 




JUST FOR THE RECORD. ^-as-:mV/ 




lANAOeMENT- SWEET COl>/SPIRAl 

IFLOOR. 15J»^0UNDARy STRSf-^MlSHCUTTE^a^AY 2au. N.S.W^mQNEt 
TELEPHONE 102)331 1255. FAX:I02)360 2028 EMAIL: (02) JN0U2 
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doo Gurus. Dragon, Midnight Oil, Mental As Anything. 
Heaven. Angel City. Tim Finn. Go-Betweens, the Church 
and a number of others, which certainly Avarfs the interna- 
tional pentration of other English-speaking nations. 

Says Stephen White, whose act Dragon recently jour 
ncyed to Woodstock. N.Y. to record its eighth album, 
"'Dreams Of Ordinary Men," under producer Todd Rund- 
gren. " You don't necessarily have to leave Australia to re- 
cord but you do have to find a producer able to give you an 
internationally acceptable sound. There is nothing wrong 
with calling on outside help to develop world class talent. 
Our live structure here can turn out bands to rival any in the 
world but we have seen so many great ones fall by the way- 
side because of the inadequacies of our own industry," 

Ross Wilson, who had his first chart hit in 1965 at the age 
of 15 VLfith high school group the Pink Finks, made a play 
for American success with Daddy Cool (Warners) in 1972 
and is now leader of Mondo Rock (signed internationally by 
CBS), claims that the support of a big foreign record com- 
pany is the only viable way "to make records the way we 
want to," He insists that good records cost a lot of money; 
money that may not be available in this country, Mondo 
Rock's most notable international success so far has been a 
Rick Springfield cover version of their local hit "'State Of 
The Heart," Their new album, "Boom Baby Boom," was 
produced by an American, Bill Drescher 

Just as the standard of studios and producers has drasti- 
cally improved over the past decade, Australian artist man- 
agement has also become considerably more sophisticated. 
The leading figures can all claim extensive backgrounds in 
grass roots areas of rock. A shining example is Roger Da- 
vies, who began his career as a roadie for a band called 
Company Caine in the early '70s, went on to guide the for- 
tunes of enduring pop sensation Sherbet and is now manag- 
er of Tina Turner and Olivia Newton-John, based out of Los 
Angeles, INXS manager Chris Murphy operated a powerful 
band booking agency for many years and was one of the 
first industry figures to recognize the potential of Adelaide 
hard rockers Cold Chisel, from which Jimmy Barnes 
launched a quad-platinum solo career. 

Three managers — Brian Peacock (Eurogliders). Jon 
Blanchfield (Mondo Rock) and Glenn Wheatley (Pseudo 
Echo) — are former "pop stars" of the '60s who have applied 
their knowledge of industry machinations to a more de- 
manding era. "All we do is what we would have loved to 
have had done to us," says Wheatley. "The best education 1 
could have had was to have been badly managed myself." 

Wheatley's young act, often referred to as a "down under 
Duran Duran. " is one of the most promising hopes for 
1987, Already popular in Japan, the outfit has been inked 
internationally by RCA and its two biggest Australian hits — 
"Ustening" and "A Beat For You" — are being remixed (or 
American consumption. Wheatley sees the band's greatest 
asset as leader/writer Brian Canham. 

The hottest new chart property this year has been Sydney 
duo Wa Wa Nee, which soared to No. 1 with a debut single, 
"Stimulation," and made lop five with the follow-up, "I 
Could Make You Love Me," managing to place both in the 
same top 10. "We almost can't keep up with the request 
from CBS offices around the world who want to release the 
band." says CBS MD Denis Handlin, "The situation re- 
minds me of what happened with Men At Work in '82." 

Indie label Regular Records, which introduced long- 
standing chart sensation Mental As Anything (now with 
CBS) to the market and has long enjoyed strong sales for 
occasional Icehouse releases, has four strong contenders for 
future international prominence — I'm Talking, Electric Pan- 
das, Scribble and the Cockroaches, The former act, dealing 
in slick fx)p-funk, is fronted by 19-year-old Kate Cerebrano, 

WEA Records, the home of INXS, has come back strong- 
ly from the closure of its local a&i department two years 
ago and is enjoying top 20 success with another extremely 
promising young act, Boom Crash Opera, It has won Spy 
Vs Spy over from Powderworks and is building well with 
Mark Edwards, Johnny Balchelor and fiery INXS "seventh 
member" Jenny Morris, EMI. also somewhat inconsistent in 
its local artist policy over the past couple of years, has effec- 
tively launched young band Geisha and Split Enz offshoot 
Crowded House, which has exceptional potential for the 
global market. Led by Neil Rnn, the act's "Mean To Me" 



BILLBOARD NOVI^MBER 15. 1986 



single and self-titled album has made a far greater impaa 
than the much-acclaimed but commercially disappointing 
"Big Canoe" album by brother Tim Rnn (Virgin), the Split 
Enz leader who now works out of London. 

The Mushroom Records stable, traditionally the most for- 
midable gathering of local talent in Australia, boasts an ar- 
ray of diverse artists with the credentials to continue the 
"Aussie Invasion." whether or not it may have ever existed. 
Both the Models and Jimmy Bames are signed to Geffen in 
America and are building nicely. Coming up behind them 
are punk pioneers turned classy pop merchants the Saints, 
reformed hard rockers Choirboys, westem-parody rockers, 
the Johnnys, the avant garde (but increasingly accessible) 
Hunters & Collectors, the technopop Jump Incorporated. 
Kids In The Kitchen and, the Dylanesque Paul Kelly & the 
Coloured Girls, who have just released "Gossip." 

PolyGram. never a local talent developer of any great 
consequence, has made a very strong impact over the past 
year with Dragon. Mondo Rock, Koo De Tah. young Bris- 
bane band Dps & Downs and former Sports leader Stephen 
Cummings. who has delighted critics with his "adult" album 
"Wonderful Life." Sales of the Joe Wissert-produced debut 
album by the musically impressive GANG gajang, helped 
along by four classy hit singles, currently exceeds 45,000. 

Festival Records, which distributes Mushroom and Regu- 
lar, has begun to develop its own domestic ads and has 
achieved reasonable success with the Venetians (now signed 
internationally to Chrysalis). CtiS. apart from the explosive 
Wa Wa Nee and the bankable Mental As Anything. Mid- 
night Oil and Eurogliders. is investing confidently in the 
Manikins. Noiseworks and Uncanny X-Men (one of the very 
few ads to have ever "defected" from Mushroom). RCA, 
distributor of Wheatley, Freestyle and Powderworks. pri- 
marily draws its local talent roster from those labels and en- 
joys moderate success with Kaha. Cats Under Pressure, 
John Justin & Thunderwing. aboriginal bands Gonwonder- 
land and Warumpi Band, and recently departed Little River 
Band vocalist John Famham. A regular contributor to 
American film soundtrack albums, Famham has an excel- 
lent shot for large-scale success with his new solo album 
"Whispering Jack." GLENN A. BAKER 

INDIES 

(Continued from page A-1 8) 

and mapping out future strategies rather than rehashing the 
woes of past problems with the market 

Though Survival's artists like X and Screaming Tribes- 
men aren't household words overseas yet, Geshos has 
made the monumental effort to expand his foreign base this 
year, first by a trip to the New Music Seminar which firmed 
up distribution deals in the U.S. and U.K. and secondly by 
hammering away at the college radio market to break acts 
much the same as Big Time Records has done so stun- 
ningly with Hoodoo Gurus. Geshos' aim. like that of Big 
Time, is to secure simultaneous release here and overeeas to 
gain the edge that smaller labels lack. He says; "The key to 
success is making the jump overseas, maximizing the im- 
pad of new artists and exploring altematives to mainstream 
approaches of exploitation." 

Larrikin Records chief Warren Fahey says the time is 
ripe for overseas penetration. Opting to self-distribute in 
Australia after parting from EMI. his sales have exceeded 
expedalions for a wide variety of distindly Aussie musical 
styles and an equally varied roster of overseas labels Larrikin 
handles. As a distributor of intemational produd. Larrikin 
has. by necessity, narrowed in on several major label deals 
and deleted several other representations. The main import 
labels continue to be Rounder, Shanachie, Sonet, 
Stash and Lyrichord. In a deal signed eariier in '86. Lar- 
rikin also imports and distributes CBS indented produd. 

Hot Records MD Martin Jennings says, "From days of 
sleeping in cars overseas or on friends' floors, the indies are 
starting to get recognition and deals vital to growth." 

Taking the opposite tack is Laurie Dunn of Virgin. With 
an expanding torrent of overseas produd being launched 
into the Australian market including Genesis. Talking 
Heads. Simple Minds and OMD. Dunn can be content with 
not relying on a hefty local roster. Virgin's sole Australian 
success. Do Re Mi. has made inroads overseas as well as 
snatching three prestigious "Countdown" awards this year. 
"One great success has been the launch of budget classical 
CDs," says Dunn. 




SIOAOOO 



EQUALS 





Come Down Under and increase your budget! 



E.C.V. hove been producing big name film clips Down Under 
for years. Just ask Elton John, David Bowie, Duron Duron, Meotloof, 
LRBond Deep Purple. 

E.C.V.'s expertise, from location finding, to thie final transfer and 
audio mix is second to none. And right now with the value of the 
Yankee Dollar so much higher than ours, it makes sense to come 
"Down Under" to E.C.V. and stretch the bucks and improve the 
production and save money. 

So don't delay, phone or FAX 
Peter Skillmon at E.C.V. NOW! 
Let him know you're coming and 
he'll even throw another shrimp 
on the barbie! 

A member of the Pro- Image group ol componies 



SECV 



1 66 Willoughby Road, Crows Nest, Sydney NSW 2065 Australia. 
Phone: -1-612(02)4395044 Fax: +612(02)438 2647 
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FRONTLINE 



LENT 



S TARSTRUCK 
MERCHANDIS INQi' 



.UP 



AND AWAY 



UP' 

AUSTRALIAN FORMULA 1 
GRAND PRIX 

AMERICA'S CUP 

SIMPLE MINDS 

CHALLENGE CRICKET 

ELTON JOHN 

DIRE STRAITS 

PAPAL TOUR 

WORLD EXPO '88 



SUITE 8, 209 rOORAK RD., SOLTrH VARRA. 
MHI.BOURNH., AUS TRAl.IA. M41. 
I'H. (513) 240 0999. TLX. 32540. I-AX. (613) 241 1993. 
EMAIL. GLOVER-AA. 



Selwyn Miller Promotions Pty.Ltd. 




i 



We are hungrier, we try harder and 
every tour is special, so with us you 
will not be just another cab on the rank 



Selwyn Miller Promotions Pty Ud 

3 Ida Ave. Beauty Point 2088 
Sydney N S W Australia 

Phone (612)9603211 
Telex AA 10710998 SELM 
Email SelmilAA Fax I612)969-26K 



What was flie Mt television 
flieme son^ (o go io Numlier One? 

If you don't know, find out in 

THE BiUEOARD BOOK OF 
NUMBER ONE HrTS 

BY FRED BRONSON 
The inside story of every Number One single from 
"Rock Around the Clock" to "We Are the World" At bookstores now. 



CONCERTS 

(Continued from page A-8) 

Merchandising while Frontier is allied to Australian Tour 
Merchandising which remain the two mail<et leaders. Dain 
ty has done merchandising for Phil Ojllins, David Bowie. 
Sade and Spandau Ballet and has now set up a company 
called Main Event Merchandising to be able to do more in 
house. Kevin Jacobsen is also setting up a merchandise arm 
called Rakatak with a permanent staff of six for his shows 
and those of other promoters he deals with. 

Sponsorship is another area being explored. Jacobsen 
did a tie-in with Diet Coke for Julio Iglesias and National 
Panasonic for Peter Allen and has Toyota backing a major 
act for 1987. Van Egmond was able to take advantage of 
the Philips deal with Dire Straits. And Qantas Airlines is a 
sponsor for the upcoming Hton John tour being promoted 
by Kevin Ritchie with the Australian Broadcasting Ojrp. 
who is televising a show as well as arranging a huge sym- 
phony to accompany the tour. But most promoters feel that 
there hcis been little interest by ad agencies or companies 
themselves to get involved. Chugg has found limited spon- 
sorship for one day events, while Dainty feels it is a waste of 
lime at present to try and find suitable sponsors stating, 
"The potential sponsor expects so much for the act. Then 
you tell them the price, maybe six figures, and it's 'Hello- 
...hello. Are you still there?'" 

One interesting approach is that being taken with mer- 
chant bankers. A few have dabbled in film and theater and 
one has bought into a record company. But promoter 
Sweet Conspiracy has managed to woo NZI Securities into 
a cooperative effort whereby NZI is supplying financial re- 
sources for Sweet (Conspiracy's Frontline Talent arm which 
is currently touring John Mayall. the Furey Brothers and the 
Black Light Theatre of Prague. Says Chris Gunn of Sweet 
Conspiracy, "Merchant bankers are really the cowboys of 
the three-piece-suit fraternity with an adventurous streak 
that has lead them into the potential risk and returns of con- 
cert promotion. Our deal with NZI gives us the leverage to 
bring in megastar acts as opposed to the left-of-ccnter artists 
we used to deal in. Plus, they have the ability to benefit from 
the money market or at least tie up foreign currency to guar- 
antee against a loss in fluctuations. It's exciting for them to 
be involved in concert promoting while for us it's providing 
a diversity in touring acts." 

But the best approach, says promoter Richard East is 
simply promoting Australian talent. "No worries with paying 
in overseas currency and the success we've had with Jimmy 
Barnes and other Oz acts in larger venues indicates this is 
the way to go." Barnes played to more than 120,000 in a 
sold-out tour and the past 18 monttis, East has presented 
artists like Divinyls, INXS, Mental As Anything, Pseudo 
Echo and Mondo Rock in large capacity venues. 

To prove the point. East and some partners are putting 
together a series of outdoor concerts in eight cities with at 
least eight of the top Oz bands appearing. Called Australian 
Made, the tour will visit all major cities including Perth for 
the America's Cup. One of the shows will be taped for MTV. 

But music video may end up being a threat to the live 
concert market at the lower end of the scale. Three major 
satellite-distributed entertainment channels are being set up 
in different states that will see programming that combines 
sports and music video beamed to clubs and pubs that are 
the breeding ground of Australian talent. The three are 
backed by the media princes of this country — Robert 
Holmes A'Court, Kerrv Packer and Alan Bond — 
and are already being viewed as a threat to live talent. 

One other threat to promoters is the interference of Ac- 
tors Equity which recently tried to prevent a tour of the Plat- 
ters and has been actively lobbying the Immigration Dept. to 
prevent tours of artists they consider to be of "no cultural 
benefit or of little artistic value." Equity wants to see more 
Australian artists getting work and is concerned with pro- 
moters opting for overseas talent at a detriment to local acts. 

The restrictive lack of major venues is softening with new 
facilities being established for the upper end of the market. 
Sydney's 12,000-seat Entertainment Center has met 
with great success in its first three years while the year-old 
Melbourne Entertainment Centre, though smaller, 
fills a gap in that market as has the re-opening of the 
Kooyong Tennis facility for outdoor shows. Brisbane has 
a new set of venues recently opened and a 15,000-scat facil- 
ity is planned for Perth. PHIL TRIPP 
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KEVIN JACOBSEN PRODUCTIONS IS AUSTRALIA'S 
LARGEST ENTERTAINMENT ORGANISATION 

INCLUDES: 
KEVIN JACOBSEN PRODUCTIONS 
INTERNATIONAL CONCERT TOURS - AUSTRALIA/NEW ZEALAND 
AND KEVIN JACOBSEN PRODUCTIONS - TELEVISION 
RAKATAK MERCHANDISING 
TOUR MERCHANDISING COMPANY 
PROMOTER AND PRODUCER FOR THE AUSTRALIAN GOVERNMENT 

FOR WORLD FAIRS INCLUDING: 
EXPO '82 - KNOXVILLE, USA EXPO '85 - TSUKUBA, JAPAN 

EXPO '84 - NEW ORLEANS, USA EXPO '86 - VANCOUVER, CANADA 

STOCKHOLDERS IN: 
SYDNEY ENTERTAINMENT CENTRE. 
BRISBANE ENTERTAINMENT CENTRE. 



MOST OF THE WORLD'S MAJOR ATTRACTIONS ARE 
PRESENTED BY KEVIN JACOBSEN PRODUCTIONS, INCLUDING: 

DAVE ALLEN • PETER ALLEN • JOAN ARMATRADING • BUCK SABBATH • THE BOLSHOI BALLET • JOAN BAEZ 
CAMELOT (STARRING RICHARD HARRIS) • JOE COCKER • SAMMY DAVIS JR • JOHN DENVER • RONNIE JAMES DID 
THE DOOBIE BROTHERS • DR. HOOK • E.LO. • ROBERTA FLACK • GEORGIAN DANCE COMPANY • GREAT MOSCOW CIRCUS 
JANIS IAN • JULIO IGLESIAS •BURL IVES • BILLY JOEL • KISS • CYNDI LAUPER • LENINGRAD KIROV BALLET 
LIBERACE • BARRY MANILOW • SHIRLEY MACLAINE • BOB MARLEY • MEATLOAF • JOHN COUGAR MELLENCAMP 

THE MOODY BLUES • ANNE MURRAY • OLIVIA NEWTON-JOHN • PETER PAUL & MARY • VINCENT PRICE 
HELEN REDDY • ROCK 'N' WRESTLING • RUSSIAN ICE SPECTACULAR - WITH TORVILL & DEAN • DEMIS ROUSSOS 
SIMON & GARFUNKEL • SESAME STREET LIVE • BRUCE SPRINGSTEEN • STARS OF WORLD BALLET • TALKING HEADS 
THIN LIZZY • TINA TURNER • WEATHER REPORT • SLIM WHITMAN • WALT DISNEY WORLD ON ICE. 




^i:^(A DIVISION OF C.J.E. PTY. LTD.) 
98 GLEBE POINT ROAD, GLEBE. NSW. 2037, SYDNEY, AUSTRALIA. 
PHONE: (02) 692 9399 TELEX: AA22429 (KEVJAC) CABLES: "SHOWBIZ" SYDNEY. 
E-MAIL: JACOBSEN-AA (JND105), COWELL-AA (JND106). FAX: (02) 660 8944 



lome video 



Magazine-Related Product Is Growing, Innovating 



BY FRANK LOVECE 



NEW YORK Matrazine-format and 
magazine-spoiisorvd vidoo protframs 
are car\'in(f new and soiiaratc market 
seRmcnts as Uic first major rush of 
such titles ge\& underway. Print mag- 
azines as disparate as Parents and 
Black Belt have U'piin followinK Ks- 
quire's successful entr)' into spon- 
sored video. In an innovative move, 
two software labels are launchinf^ 
mattazine-format made-for-video ti 
ties, a Kenre of pnjtn^ims callwl vid- 
cozincs tlial first emerged in the late 
70s. 

Joining Karl Lorimar's Playboy 
Video Magazine, now at its 10th is- 
sue, are Pacific Arts' Overview, 
scheduled to debut in selected mar- 
kets tile first quarter of lUKT. and a 
revamiwd version of Videofashion's 
long-established Videofashlon 



Monllily, slaU"<i Ui bit video stores in 
December Both are intended a» sell- 
ihrouRh iU'ms, with the commercially 
sjionsored Over\-iew to list for $3.95 
and the nonsponsored Videofashion 
Monthly to retail for $9.% Playlwy 
Video Magazine, the most successful 
of the handful of videozines intro- 
duced since I'.fTG. ILsUi for $19.!t.'). 

Among the establLshed print maga- 
zincs lending their name to various 
made-forvideo how-to programs are 
American Health, Black Belt. Con- 
sumer Reports, Esquire, Parents, 
Weight Watchers, and Working 
Woman. Karl Lorimar releases all 
but the &s<iuire title, which that mag- 
azine self-dLstribules, and the Weight 
Watchers videos, which are distribut- 
ed by Vestnm. 

The two types — magazine-spon- 
sored how-to programs and maga- 
zine-format videozines — appeal to 



Pay TV Pushes Taping 

Software Tie-Ins Used 



BY MoiRA Mccormick 

CHICAGO The Movie Channel 
(TMC) and Home Box Office 
(HBO) are in the midst of major 
campaigns designed to promote 
"VCR compatibility" via blank 
tape lie-ins, on-air promotions, and 
other advertising. VCR owners 
are encouraged to subscribe to the 
pay-TV services through adver- 
tisements that demonstrate the 
advantages of taping program- 
ming off the air. 

TMC and HBO insist that the 
promotions are not meant to lure 
VCR owners away from renting 
videos; instead, they offer an al- 
ternative. "The VCU will either 
hurt pay TV or will be its super- 
charger," says Dan Lovinson, vice 
president, advertising and promo- 
tion for HBO. "People with VCRs 
make better pay customers. Video 
rentjil did have a negative impact 
at first because it took away our 
advantage of showing unedited 
movies in the home. 

"People were overwhelmed at 
first, but now that there aren't so 
many new titles coming in, it puts 
us more on a level playing field. 
Not that we want to or will replace 
luinie video — we want to educate 
peojile that you can time-shift a li- 
l)rary off of pay. Hut we don't 
want to sound defensive and say, 
'Don't rent tapes' — or it's per- 
ceived as 'Aha, HBO's in trou- 
ble.' " 

Nora Kyan, director of market- 
ing for TMC, says. "Everyone is 
worried aboul cable and VCKs be 
ing a<lversaries, and there's no 
reason for it. We see great oppor- 
tunities for cross-pnmiotiims, giv- 
ing consumers broader perspec- 
tives. Our campaign is not direct- 
e<l at telling people to slop renting 
or buying. It's more a matter of 
reorienting: Here's another source 
and it's more convenient." TMC's 
research has found, says Ryan, 
that the heaviest pay viewers are 
also the most active renters. 



TMC is airing a pair of TV spots 
promoting VCR compatibility, one 
centered on hooking up VCRs to 
cable and the other demonstrating 
the economic advantages of tap- 
ing olT the air. "Consumers have 
the perception that home video is 
cheaper than pay TV," says Ryan. 
"We're not trying to turn consum- 
er behavior upside-down, but we 
do want to challenge that iLssump- 
tion." 

TMC premiered a new feature in 
.lune called "VCR Theater." de- 
signed specifically for VCR own- 
ers to tape programming off the 
air. Every night at :i a.m.. TMC 
airs a different movie, in catego- 
ries ranging from blockbuster 
("Romancing The Stone") to cult 
("Harold And Maude") to foreign 
("Entre Nous") to classics ("Royal 
Wedding"). In addition. TMC 
launched what it calls "the first 
VCR programming event in the 
history of TV." its August/Sep- 
tember subscriber acquisition 
drive. TMC Salutes i:> Years Of 
Hollywood. Ryan describes the 
campaign as a "two-month-long 
festival of classic movies and 
Idockbusters, in marathons and 
double features promoted to be 
taped. The whole event was de- 
signed with taping in mind and 
was constantly promoted by our 
on-air hosts." 

In conjunction with that cam- 
paign, TMC launched the first of 
its cross-promotions with Maxell. 
New sub-scribers to TMC received 
two free blank Maxell EX 
videwassettes, along with a pair 
of lideocassette identification la- 
bels, "The Maxell Vitieotape 
Han<lbook," and TMC's "How To 
Hook lip Your VCR" brochure 
and subscriber handbook. "It was 
an effective incentive in selling 
TMC," says Ryan. "Many partici- 
pating affiliates had to reorder 
cassettes." 

A Christmas promotion with 
Maxell involves $10 rebate cou- 
(Co)itinii(d on page BJ) 



dilTen-nt market segments. .lelf .len- 
est, Karl I/)rimar*s senior vk'e presi- 
dent of marketing, says, "We view 
our sponsored titles as line exten- 
sions of the print magazines — that is, 
taking the print magazine brand 
name and extending it to different 
forms. We aim th" Piirents videos, 
for instance, at Parents readers. 
Even our Consumer Reports videos, 
which might have a broader base 
than a parenting title, are still pri- 
marily going to apiieal to the same 
demographic profile that buys Con- 
sumer I{eports. "In contrast, hLs com- 
pany's Playboy Video Magazine, a 
quarterly collection of interviews, 
features, fiction, and pictorials close- 
ly modeled after and produced by 
Playboy, hius, he notes, "across-the- 
iKiani apiK'al." 

"The V(;R universe Ls finally big 
enough to support video magazines 
the way TV audiences support "60 
Minutes" and "PM Magazine," notes 
Chuck Azar, whose Instant Replay 
videozine pioneered the field in the 
'70s and whose plans for a commer- 
cially siKjnsored, $4.!).') videozine — an- 
nounced at the 198:i International 
Tape Assn. conference — may have in- 
.spired the F^cific Arts' Over\'iew vid- 
eozine. 

Magazine-sponsored and maga- 
zine-format programming stem from 
two different schools of thought. 
Magazine-sponsored how-to pro- 
grams are relatively new to video, 
having made a splash in mid-198G 
with the Esquire video line. On the 
other hand, magazine-format vid- 
eos—with various features and de- 
partments — are about 10 years old: 
Videofashion, a fashion industry 
trade industrial "magazine," accord- 
ing to Chamey, on %-inch cassettes, 
debuted in November 1976, according 



to company president Nk^olas Char- 
ney. Produced semiannually by the 
New York based Videofashion Inc.. 
the videozine remained tradeorient- 
ed until 1979. when VMS and Beta 
editions were offered via the Time- 
Life Video Club. It listed for $395 per 
issue. 

The first true consumer rideozine 
was Instant Replay, produced by the 
same-name company beginning in 
1977. The $59.95 Instant Replay con- 
tinued to I» issued K|H)radically until 
19H1. Afterward, Instant Replay also 
issued a single issue of The Men In 

'If they try 
to emulate print 
too literally, 

it could 
be disastrous' 



The Blue Suits. The company has 
since evolved into a video library /con- 
sulting service and producer of spe- 
cialty video equipment 

Videofiishion, says Chamey, is in 
the process of repositioning what un- 
til now has been primarily a trade-ori- 
ented videozine. VHS and Beta copies 
cost fashion-trade buyers $66 per is- 
sue. When $9.95 editions enter the 
consumer realm in the near future, 
however, Chamey plans to offer 
trade customers a package subscrii> 
tion that also includes his company's 
two other videozines, Videofashion 
News and the quarterly Videofashion 
Men. His trade customers, says Char- 
ney, include modeling and fashion 
schools, beauty salons, and retailers, 
such as boutiques. 



The first issue of the revamped 
Videofashion Monthly features re- 
ports from London. New York, ftiris, 
and Milan, Italy; a profile of its cover- 
girl, model Jerry Hall; profiles of de- 
signer Donna Karan and photogra- 
pher Bernard Vidal; fashion news de- 
livered voice-over-style without a 
host; and a celebrity roundtable com- 
posed of new and file interviews with 
Joan Collins, Susan Lucci, Candice 
Bergen, Liza Minnelli, and others. 
The videozine will sell to wholesalers 
in lots of 1,000 at $fi each and to re- 
tailers in counter display boxes of 10 
at $7.25 each. 

fticific Arts' Overview is planned 
as a monthly devoted to news and re- 
views of video software as well as to 
"guerrilla-style comedy," according 
to co-senior editor Michael Kaplan. 
The cover price of the 90- to 120-min- 
ute videozine is subsidized through 
commercial sponsorship and through 
what Kaplan calls the "tremendous 
interest in the people backing it," 
whom he declined to name "since I 
don't know if the papers have been 
signed yet." 

Stephanie Murray, Pacific Arts' 
general manager, says company 
president Robert Fead is unavailable 
to comment on s|>onsorship or back- 
ing. Discussions have reportedly tak- 
en place with Coca-Ola. 

Overview's contents are to include 
video-movie reviews by Washington 
Post film critic Tom Shales; music 
video coverage by Los Angeles DJ 
Deirdre O'Donoghue; reviews of off- 
beat video programming by L.A. 
Weekly staffer Michael Dare; a new- 
technology segment, the first of 
which will be hosted by Kenneth Yas 
■from George Lucas' Droid Works 
special-effects company; Video 
(Continued on page S2) 
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TITLE 


Copyright Owner, 
Manufacturer. Catalog Number 


Principal 
Perfomiers 


o 3 

It. 


[Rating 


Format 


Price 


1 


; 
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OUT OF AFRICA A ♦ 


* * NO. 1 * * 

Universal City Studios 
MCA Dist. Corp 80350 


Robert Redlord 
Meryl Streep 


mi 


re 


Laser 


34.98 


2 


2 


21 


BACK TO THE FUTURE A ♦ 


Amblin tntertai.nmenl 
MCA Dist. Corp 80196 


Michae) J fo* 
Christopher Lloyd 


mi 


PG 


Laser 


34.91 


3 


s 


5 


BRAZIL* « 


Embassy International Pictures 
MCA Dist, Corp. 80171 


Jonathan Pryco 
Robert De NIro 


mi 


R 


Laser 


3498 


4 


8 


U 


MURPHY'S ROMANCES 


RCA/Cotumbia Pictures Home Video 
30649 


Sally Fwld 
James Gamer 


ISSS 


13 


CED 
Laser 


29.95 

nsi 


5 


6 


11 


SPIES LIKE US A 


Warner Bros. Inc. 

Warner Home Video 11533 


Dan Aykroyd 
Chevy Chase 


mi 


re 


Laser 


34.98 


6 


NEW^ 


WILDCATS 


Warner Bros. Inc. 

Warner Home Video 1 1 583 


Goldie Hawn 


1986 


R 


Lasi^ 


34 98 


7 




7 


THE JEWEL OF THE NILE A 


CBS FOK VKleo 1491 


Michad Douglas 
Kathleen Turner 


1985 


re 


Laser 


34 98 


8 


NEW^ 


INVASION U.S.A. A « 


Cartnon Films Inc. 

Image Entertainment 1S062 


Chuck Norns 


mi 


R 


Laser 


34 95 


9 


4 


3 


THE MUSIC MAN 


Warner Bros. Inc. 

Warner Home Video 11473 


Rottert Preston 
Shirley Jones 


mi 


c 


Laser 


34.98 


10 


3 


17 


COCOON A 


C8S-Fo« Video 1476 


Steve Guttenberg 
Don Ameche 


I98S 


I] 


CED 
Laser 


29.98 
34 98 



• Recording Industry Assn of Arn«r<cA gold certiticalton lor ihealrtcal U\tn%. sale^ ol 75.000 units or suggesled ti&t price income of $3 million <30.000 or )1 2 
nnllion for nonlHeatncjl ntade- lor -home- video product. 26.000 or %\ million for music video product) A RIAA platinum certilicalion lor Ihealncjl Itlms. sales of 
1 50.000 units or suggested list price income of $6 million (60.000 or J2 4 million tor nonttieatrical made for r>ome-vKloo product: ^0.000 units or a value ol 
$2 million for music video product) Titles c<rrlif>i-d prior to Oct 1. 1 9BB. Mere ccrlifivd undef diltcrcnl criteria ) ♦ International Tape Disc Astn ccrtiftcation tor 
a minimum sale ol 7S.0OO units or a dollar volume of $3 million at retail f0( theatrically released programs, or ol a( least 25.000 units or SI million at 
suggeslPd retail for nornthvalncal title* SF short-form. LF long-lorm C concert D documentary 
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Retailer Resistance Prompted Market-Building Program 

HBO/Cannon Focuses On Culture Audience 



Fun With Witch And Jane. Jane Curtin. right, and Freddie Kohler, who plays 
her son on CBS-TV's "Kate And Allie." stopped in at a recent Walt Disney 
Home Video promotion, held at New York's Ziegfeld Theater, for the Bring 
Disney Home campaign. 



BY AKIVA KAMINSKY 
NEW YORK "There's resistance 
from video retailers to sellinf; cul- 
luri? video. Thoy don't know how to 
do it." says markotinp director 
Tracy nolijin, retiectint; on his ex- 
perience foliowinn ihe release this 
Aupust of the last of the projected 
;{S titles in HBO/Cannon's (for- 
merly Thorn/KMI) Classic Perfor- 
mance series. 

"Our jroal is to try to raise 
awareness in the culture category 
so we can train hijjher distrihution 
levels. We're usinn a market-huild- 
in^; as opposed to share-stratejcy 
approach to accomplish this, teach- 
ing: the video retailer how to sell 
ihrouKit properly." 

DolRin found that the culture- 
video audience is much hroader 
than anyone had anticipated. "We 
went into shoppinj; malls late May 
and early June." he said. "Opera 
and hallet. exposed as a category 
and under specific titles, scored 



Train Programs Put Kalmbach On Track 

14 Titles Supplement Publisher's Profits 



BY MoiRA Mccormick 

CHICAGO Kalmbach Publishing 
of Milwaukee, for 53 years the 
publisher of Mode) Railroader 
magazine, began releasing its own 
model-train-oriented videos in 
1977. Now, with the ever-increas- 
ing penetration of VCRs, Kalm- 
bach finds its 14-title video line ac- 
counting for a substantial portion 
of its volume. 

According to Kalmbach sales 
representative Debbie Phelan, the 
company's model train videos fall 
into three categories: how-to. lay- 
out, and historical. Cassettes run 
anywhere from 20-35 minutes and 
carry suggested retail prices of 
$29.95 or ?39.95. All are produced 
in-house. 

How-to titles include "Basics Of 
Model Railroading." "Building 
Model Railroad Scenery," "Build- 
ing Model Railroads With Struc- 
tures," "Weathering Railroad 
Models." "Airbrushing For Model 
Railroaders," "Building Reliable 
Model Railroad Track." and "Ba- 
sics Of Model Railroad Wiring." 

Each of the four cassettes in the 
layout category features director/ 
narrator Alan Keller (a Model Rail- 
roader staff member) discussing 
the exemplary points of four, five, 
or six different model railroad lay- 
outs. The videos, priced at $39.95 
each, are titled "Model Railroader 
Layout Tour I," "Tour II." "Tour 
III," and "Tour IV." 

In the historical category is 
"First-Generation Diesels." which 
retails for .$39.95. Kalmbach also 
offers a $39.95 title dealing with 



radio-controlled model airplanes; it 
is called "Flying Radio Control 
Models." 

Phelan says Kalmbach has been 
releasing new videos at the rate of 
one a year for the last few years. 
The latest release came out in No- 
vember 1985. and Phelan says the 
company has no immediate plans 
to put out its successor. "It takes a 
lot to put them together." 

Kalmbach advertises its video 
line in Model Railroader and in 
companiOTi publication Trains. In 
addition, the company has put to- 
gether promotional trailers, which 
appear at the end of model train 
videocassettes released by other 
publishers whose product Kalm- 
bach distributes. 

These include Run 8 Video, Last- 
ing Impressions, Video Rails, and 
seven others, says Phelan. 



The publisher also uses direct 
mail and telemarketing to sell to 
some 3.700 hobby retailers across 
the country. Phelan says Kalm- 
bach employed a wholesaler when 
its products' price points were 
$69.95 and $.59.95, but it stopped 
the practice when the prices were 
dropped. 

"Hobby retailers use our video- 
cassettes for in-store clinics." says 
Phelan, explaining that Kalmbach 
grants licenses to stores for rent- 
al, display, or clinics. Clinics in- 
variably boost sales, she says. 

In addition to its video line. Mod- 
el Railroader, and Trains, Kalm- 
bach publishes Fine Scale Modeler 
magazine: a number of how-to 
books dealing with model railroad- 
ing, scale modeling, and minia- 
tures; and 11 other craft-related 
magazines. 



double digits in 'positive purchase 
intent.' " 

Dolgin believes culture video 
will more than pay back and will 
become a good source of incremen- 
tal revenue for the video retailer. 
Some of the points he stresses are 
these: 

• Market research suggests that 
culture video is a viable category 
that will move through if the re- 
tailer stocks it. 

• Culture video is more a sell- 

'Our goal is to 
raise awareness' 

throuj;li than rental prnducl. The 
price-point on Classic IVrfor- 
mances is $;i9.9r), an attractive lev- 
el to sell throu^^h compared, for ex- 
ample, to Kids' programming at 
$14.05 

• VCR owners are trading' up. 
Sound and ima^^e quality are now 
important features. The market 
will grow on this hasis alone. 

Selling' more than 100,000 cas- 
settes since the (irsl releases camo 
out in Decemher 11)84. sales in the 
Classic Performance series hroke 
ihrouKli 10,000 units on the most 
popular titles. Dolgin is satisfied 
with the results, hut hopes to im- 
prove the fiRures. 

"Nobody's very happy with the 
sell-throutjh and rental acceptance 
of this kind of product outside the 
major markets," he says. 

Allan Caplan of Applause Video 
with 16 outlets in Omaha, Neb., 
sees culture video as a viable nar- 
row-audience product. But outside 
New York, where even CD classics 
make up only slightly more than 
27' of the market, the interest just 
isn't there. "I look for the 100'': 
guaranteed easy sell-through." He 
does not carry HBO/Cannon's 
Classic Performance series. 

Peter Balner of Palmer Video, 
with 6f) nutlets in New Jersey, 
says, "Culture video, or any niche 
genre, has to be promoted either 
via mail or to an extremely specific 



group, and that's not what a video 

store has. We deal broad base." 

In order to overcome video-re- 
tailer resistance, the company is 
implementing an integrated mar- 
keting program built on research, 
a complicated nationally adver- 
tised trivia contest, and alternate 
forms of distribution. 

The centerpiece of HBO/Can- 
non's hopes to raise awareness is 
its recently announced Play For 
Keeps promotion. The promotion 
recently kicked off with ads in 
People and Time. The culture cate- 
gory, one of six in the promotion, 
has a trivia question of its own and 
a corresponding grand prize: a trip 
for two to the Royal Opera House, 
London, given both to the winner 
and the winner's retailer. 

The promotion's 24-title display 
unit includes two cultural tapes 
along with contest entry forms. 
"This will encourage video retail- 
ers who normally stock movies to 
take other forms o( video," says 
Oolgin. The drawing will be held in 
April. 

In the final analysis, Dolgin be- 
lieves growth areas lie outside vid- 
eo stores. "There are a fixed num- 
ber now, and they're not taking 
more copies." Consequently, 
HBO/Cannon works through dis- 
tributors or rackjobbers specializ- 
ing in book, record, and library 
sales. These distributors are set- 
ting up special sell-through and al- 
ternate-title plans in nonvidco 
store outlets. 

HBO/Cannon's plans for future 
Classic Performance releases are 
not set. Dolgin says, "We're going 
to see how the series works within 
this promotion while we continue 
to advertise in specialized media. 
About a year from now we'll aug- 
ment the list with good new ti- 
tles." 

In the long run. Dolgin is optimis- 
tic about the culture video market. 
"We are extremely happy with 
Classic Performances. Our job will 
become easier, though, once mar- 
ket acceptance increases." 



MCA, Twin Tower Tapes Focus On Teen Drug Abuse 



Mick dagger stars 
in longform tape 
by Julien Temple 
. . . see page 66 



BY CHRIS McGOWAN 

LOS ANGKLES Coinciding with 
the Reagan administration's cur- 
rent campaign against illegal drug 
use, MCA Home Video and Twin 
Tower Enterprises Inc. will re- 
lease videos in November on the 
subject of teen-age drug abuse. 
The marketing plans for both 
tapes emphasize alternative out- 
lets. 

The MCA release. ''Shattered 
. . . If Your Kid's On Drugs," is set 
for a Nov. (i release and is priced at 
$24.9."). The r)9-minute film is host- 
ed by Burt Reynolds and Judd Nel- 
son and tells the stories of two 
"average" teen-agers who begin 
with social drug use and end up be- 
ing full-scale addicts. 

Produced by Renee Valenle and 
directed by Burr Smidt. the film 



shows how the two families grap- 
ple with the complex problem of 
teen-age drug abuse. The show fol- 
lows parents and children through 
the drug rehabilitation therapy 
process, giving viewers a working 

'We put a lot of 
heart into this' 

knowledge of jargon and methods. 

An extensive print campaign 
will back the "Shattered" video, ll 
will include ads in Reader's Di- 
gest, Good Housekeeping, Psy- 
chology Today, and several trade 
magazines. Significant sales are 
expected in mainstream video 
stores, but MCA anticipates that 
at least half of the video's sales 
will come from other outlets. 



"We have contacted every pulilic 
library in the country, every police 
association, and over 100 corpora- 
tions, telling them about the vi<J- 
eo's availability," says Jerry Shar- 
ell, MCA Home Video senior vice 
president. "And the American Psy- 
chiatric Assn. has given its seal of 
approval to the tape." 

"Shattered" also ties in with a 
national rehabilitation organiza- 
tion called Care Unit/Comp Care, 
which will sell the video through 
its catalog and use it at more than 
200 locations. 

With "Shattered." MCA be- 
comes one of the first home video 
companies to address the problem 
of teen-age drug abuse. "This is 
our statement," says Sharrell. 
"We put a lot of heart into this 
project. We were really sold on it 
and thought it was an excellent 



liMtk at the situation, .Ami it gives 
the viewer a solutiiin by sliowing 
ways to handle the problem." 

The Twin Tower tape is titled 
"Sav No To Drugs" and will bow 
Wednesday (12). The $24.95 video 
attempts to guide parents in teach- 
ing their children h<)w to grow up 
without drugs and/or alc<diol. 

"Say No" dramatizes different 
peer-group situations that can lead 
teens into drug use and different 
scenes of parent/child interaction. 
Parents are shown various options 
for stimulating communication. 

Los Angeles-based Twin Tower 
will market the tape in mainstream 
video stores an<l schools and li- 
braries. TV advertising is planned. 
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(Cofiti/tuiti from pa(jt QUA ) 
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Watchdoj;." a humorous look al film 
continuity errors and l>a(i film-lo-vid- 
eo transfers; Celebrity Rohrshach. 
where such i>ersonalities as TV band- 
leader l^iul SchafTer n-act t<> images 
and artwork; plus, says Kaplan, "in- 
dependent short comedies and sh<jrt 
films. We've struck up relationships 
with places likeTlie Kitchen," a film/ 
video colleclivc in New York City. 
One other ann«unce<l se^^ment, a hu- 
morous adventure serial titled Kilty 
Hoy, will Ik- a later addition. 

Overview will run "infomer- 
cials" — informational commercials — 
"sometime down the n)ad," says Ka- 
plan. "K<)r now we have tn use .'U)-sec- 
ond TV s|)Ots iH'cause the advertisers 
are still exi)erimenlinK with infomer- 
cials. We have to avoid clustering 
them as the networks do when they 
nin two to four njinutes of commer- 
cials at a time." Kaplan acknowl- 
edges that viewers may fast-scan 
through commercials, hut says, "One 
or two very welkictne, attenlion-Kol- 
tinp commercials together seem to 
work in the flow of the tiling. I'm 
sure <K*c;isionaIly they'll Ik* zapped, 
but I'm also sure some will be seen 
ei^ht times." 

Overview will ap|)ear the first 
quarter of 1!)K7 "in about six or seven 
cities." says Kaplan, wlut, with fellow 
comedy writer Jolin lAn-enstein, is co- 
edilin^ the vidimine. "Hy July we'll 
have built up to 10 cities, and then 15. 
and then we'll be everywhere," he 
says. 

Video/.ines available in stores in- 
cliid<' Karl Ijorimar's I'layboy Video 
Ma^^azine, each issue (»f which .lenesl 
estimates sells in the 25.()0(» ranjye, 



and Play^rl On The Air, USA Home- 
Video's $39.95 video version of the 
now-defunct women's magazine. 
Sponsored, sin(;le-lheme editions 
such as Playboy's Comedy Koasl 
(Karl Ijorimar) and Penthouse ijove 
Stories (Vestron) are also on the mar- 
ket 

While these maj^azine- format vid- 
eo titles are aimtnl at a broad-based, 
still underdeveloped market, ma^ja- 
zine-sponsored how-to programs 
tackle familiar terrain. Karl I^iri- 
mar's Jenest .says his company "de- 
termines what the instructional -video 
trends are and sets an agenda re- 
ganiing which trends Xo exploit. We 
then go out the experts — the mag- 
azines — and produce with them a 
how-to title that stands out." 

An obsene<l (f)nsunier interest in 
self-<lef<'n.He leil. for instance, to Karl 
Lorimar's decision to produce a mar- 
tial arts pntgnim. To make the pro- 
gram stand out in video stores re- 
plete' with self-defense how tos, the 
company chose Illack Helt magazine 
U> give the video a bnind identity. 

Kventually, most observers feel, 
the two areas of magazine-related 
video will merge: How-to segments 
will become a regular feature in sj>e- 
cial-interest videozines, and full- 
length bow-tos consisting of these 
segments will be reissued the way 
print magazines do now with their 
special editions. 

In spite of the videozme's populari- 
ty, print magazines aren't about to be 
replaced since they can be taken 
along to read anywhere. liegardless. 
llie videozine has arrived as a mar- 
keting presence. 



PAY TV PROMOTES TAPIN6 

(Continued from page (iOA) 

pons (good for new TMC subscrib- 
ers) inserted in 250.000 double-cas- 
sette packs, along with a promotion- 
al pack for "VCR Theater." "We're 
continuing the program in I987," 
says Ryan, "in 7 million cassette 
packages. Maxell's name will be in- 
coriHirated in on-air promotions f{)r 
'VCR Theater.' " 

Maxell will also run a rebate pro- 
motion with TMC in February and 
March, during it.s next subscription 
drive, which will feature TM("s "Sa- 
lute To The Academy Awards." 
TMC also plans a cross promitlion 
with major electronics retailers, de- 
tails of which are to be aimounced 
at a later date. 

HIU) has been running a cross- 
promotion with Fuji since early Sep- 
tember, HHO s VCR compatibility 
campaign actually began more than 
a year ago, according 1o l^evinson, 
when HHO in packed an operating 
guide and demonstration tape in 
l(M).(KMl /enilh VCR boxes. "We re- 
ceived 7,IM)0 subscribers out of that 
campaign," he says. 

In HMO's Fuji promotion, a sub- 
scriber to HHO or Cinemax who 
signed up during September or Oc- 
tober and purchased a Fuji video- 
cassetle multipack (four or eight 
cassettes) w;ls eligible to receive a 
$20 rebate after three months of the 
service. "We wanted to make it 
more economically viable for VCR 
owners to sign up." says Levinson, 
"and reinfitrce compatibility." 

Much of HHO's compatibility 



campaign has centered on consumer 
aid for hooking up VCRs to cable. 
"Once they get hooked up, it's easy 
to tape." says Lx.'vinson, "and we en- 
courage them lo tape." 

Community advertising stresses 
the participation of local cable oper- 
ators in helping with VCR hookups. 
VCR/cable connections are pushed 
in HBO's thrice-yearly subscriber 
acquisition campaigns, conducted in 
January, May, an<l September, and 
Ix'vinson says the Fuji campaign is 
hapi)ening simultaneously with Se))- 
tember's Knockout Fall subscriber 
drive. "We're talking lo i>ther com- 
panies hi'sides Fuji regarding fu- 
ture promotions." Levinson adds. 
HBO is devel()ping a five-minute 
"video point-of-pnrchase" tape for 
use hy cable operators and VCR 
liealers, showing the variety of ma- 
terial on pay TV and how to use 
one's VCIt in conjunction with it. 

According to 'rM("s Ryan, "We 
don't want to steal (home video's] 
business, just take an already heavy 
user and show him bow to use his 
equipment in dilferent ways." 

"We're obviously not in favor of 
what they're suggesting," says 
Saul Melnick, vice president of sales 
and marketing for M(IM Home Vid- 
eo. "We suggest that it's more con- 
venient to go lo a ret;iil store, get 
what you want, and watch it al your 
convenience." The V('R compatibil- 
ily campaigns, says Melnick. are 
"more of an admission tliat (j)ay TV 
is] indeed having diHiculties." 
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1 


1 


2 


SLEEPING BEAUTY 


Walt Disney Home Widvo A 76 


Animated 


I9» 


6 


29 95 


2 


2 


54 


JANE FONDA'S NEW WORKOUT A 


KVC-RCA VKJeo Prod 

Karl Lonmar Home Video 069 


Jane Fonda 


I3S5 


m 


3995 


3 


3 


4 


JANE FONDA'S LOW ItMPACT 
AEROBIC WORKOUT 


KVC RCA Video Prod. 

Karl Lorrmar Home Video 070 


Jane Fonda 


1916 


NR 


3995 


4 


4 


68 


THE SOUND OF MUSIC A « 


CBS Fox Video 1051 


Julie Andrews 
Christopher Ftummer 


MS 


G 


29 98 


5 


6 


«5 


ALICE IN WONDERLAND A « 


Walt Disney Home Video 36 


Animated 


I9S1 


G 


2995 


6 


10 


2 


THE CAGE 


Paramount Pictures 

Paramount Home Vwieo 60040-01 


Jcflrcy Hunter 
Susan Oliver 


1966 


NR 


29 96 


7 


s 


6 


THE MUSIC MAN 


Warner Bros. Inc. 

Warner Home Video 1 1473 


Robert Preston 
Shirley Jones 


1962 


C 


24.98 


8 


8 


67 


PINOCCHIO * 


Walt Disney Home Video 239 


Animated 


1910 


C 


29.96 


9 


NEW^ 


INDIANA JONES AND THE TEMPLE 
OF DOOM 


Paramount Pictures 
Paramount Home Video 1643 


Harnson Ford 
Kate Ca pshaw 


1984 


PG 


29.95 


10 


; 


38 


AMADEUS A ♦ 


HBO/Cannon Video TVA2997 


Tom Hulce 

F Murray Abraham 


19114 


PG 


2996 


U 


17 


3 


9 1/2 WEEKS 


MGM UA Home Video 8009 7 3 


Michey Rourhe 
Kim Ba singer 


1916 


fl 


79 96 


12 


9 


6 


PLAVBOY VIDEO CENTERFOLD »3 


Kart Lonmar Home Video S09 


RebekKa Armstrong 


1986 


m 


9-96 


13 


27 


102 


JANE FONDA'S PRIME TIME 
WORKOUT A * 


KVC RCA Video Prod. 

Karl lonmar Home Video 058 


Jane Fonda 


1984 


NR 


39 95 


14 


36 


49 


MARY POPPINS • ♦ 


Walt Oisncy Home Video 23 


Jutie Andrews 
Dick Van Dyke 


1964 


G 


29,95 


15 


11 


39 


ALIEN A * 


CBS-Fox Video 1090 


Sigourrey Weaver 
Tom SkerriU 


1979 


R 


29 98 


16 


18 


21 


KATHY SMITH'S BODY BASICS A 


JCI Video Inc. 
JCI Video BUI 


Kathy Smith 


1986 


NR 


29.95 


17 


25 


52 


BEVERLY HILLS COP 


Paramount Pictures 
Paramount Home Video 1 1 34 


Eddie Murphy 


1985 


R 


19.96 


18 


19 


2 


FORBIDDEN PUNET 


MGM/UA Home Video 60004 1 


Leslie Nielsen 
Anno Francis 


1966 


G 


1996 


19 


12 


235 


JANE FONDA'S WORKOUT A * 


KVC RCA Video Prod 

Karl Lonmar Home Video 042 


Jane Fonda 


I9S2 


NR 


5995 


20 


15 


2 


THE MONEY PIT 


Amblin Entertainment 
MCA Dist. Corp. 80387 


Tom Hanks 
Shetly Long 


1916 


PG 


7995 


21 


13 


7 


OUT OF AFRICA A ♦ 


Universal City Studios 
MCA OisI Corp 80350 


Robert Red lord 
Meryl Streep 


1986 


PG 


79 95 


22 


IS 


46 


CASABLANCA A 


CBS-Fox Video 45 1 4 


Humphrey Bogart 
Ingrid Bergman 


1942 


NR 


29,98 


23 


21 


2 


MY FAIR LADY A « 


CBS-Fox Video 7038 


Rex Harrison 
Audrey Hepburn 


1964 


G 


2998 


24 


29 


32 


THE KARATE KID A 


RCA/Columbia Pictures Home Video 6- 
20406 


Ratpli Macchio 
Pal Morita 


1984 


PC 


29,95 


25 


40 


10 


AN AMAZIN' ERA THE NEW YORK 
METS 25TH ANNIVERSARY* 


Mator League Baseball Prod. 
Scotch Sports Collection Edition 


New York Mels 


1986 


NR 


19,96 


26 


14 


5 


DOWN AND OUT IN BEVERLY HILLS 


Touchstone Films 
Touchstone Homo Video 473 


Nick Nolle 
Richard Dreyluss 


1996 


R 


79,95 


27 


2E 


31 


GHOSTBUSTERS A 


RCA/Columbia Pictures Home Video 6- 
20413 


Bill Murray 
Dan Aykroyd 


1914 


PC 


29,95 


28 




THE SWORD IN THE STONE 


Walt Disney Home Video 229 


Aninuted 


1963 


G 


2995 


29 


NEW^ 


LET'S GO METS 


Vestron 1201 


New York Mets 


1986 


NR 


19,96 


30 


33 


12 


WINNIE THE POOH AND THE HONEY 

TREE 


Walt Disney Home Video 49 


Animated 


1966 


G 


1495 


31 


NEW^ 


SANTA CLAUS THE MOVIE 


Media Home Entertainment M846 


Dudley Moore 
John Lithgow 


1986 


PG 


79,95 


32 


38 


22 


AUTOMATIC GOLF A 


Video Reel VA39 


Bob Mann 


1983 


NR 


1495 


33 


30 


SO 


KATHY SMITH'S ULTIMATE VIDEO 
WORKOUT A 


JCI Video Inc. 
JCI Videos 100 


Kalhy Smith 


1914 


NR 


2995 


34 


35 


29 


THE KING AND 1 A * 


CBS-Fox Video 1 004 


Yul Brynner 
Deborah Kerr 


1956 


NR 


29,98 


35 


NEW^ 


PLAYBOY VIDEO CALENDAR 


Karl Lonmar Home Video 510 


Various Artists 


1986 


NR 


19 95 


36 


22 


6 


F/X 


HBO/Cannon Video TVA3769 


Bryan Brown 
Brian Dennehy 


19S6 


R 


7995 


37 


20 


5 


THE JOLSON STORY 


RCA/Columbia Pictures Home Video 6- 
20686 


Larry Parks 
Evelyn Koyes 


1946 


NR 


29,96 


38 


NEW>^ 


MURPHY'S LAW 


Cannon Films Inc. 

Media Home Entertainment M649 


Charles Bronson 


1916 


R 


79,95 


39 


23 


23 


BACK TO THE FUTURE A* 


Amblin Entertainment 
MCA Dtsl. Corp. 80196 


Michael J. Fox 
Christopher Lloyd 


1986 


PC 


79,95 


40 


28 


4 


PRETTY IN PINK 


F^ramount Pictures 
Paramount Horrw Video 1 858 


Molly Ringwald 
Jon C/yer 


I9i« 


PG 13 


79 95 



• RecoidinR InduMiy As-.n of Amciica gold certtlication tor theatrical tilms, sales ol 75,000 units of suRgostud list pnco income o( $3 million (30.000 or i\ 2 
million (Of nonirii.'at(ic.il made lor home video product: 25.000 or $1 million lof music video ptoduct) A RIAA platinum c^rlificdlion for theatrical lilms, sales ol 
1 50.000 urtiti or suggested list price income ol J6 million <60,000 or $2 4 million for nonlhcatncat made- lor- ho me -video product: 50.000 units or a value o( 
$2 million tor muiit vidL-o product) Titles certified prior to Oct, 1 . 1 985. were certi1i«J under dillerenl criteria.) ♦ International Tape Disc Assn certification for 
a minimum sale ol 75,000 units or a dollar volume ol }3 million at retail tor theatrtcally released programs, or ol at least 25.000 units or $1 million al 
luggi'stt'd retail for nontlteatrical titles SF short lorm Lf long-lorm C concert D documentary 



62 



BILLBOARD NOVEMBER 15. 1986 




Chi 




/^ike ^2 '"""o l/i 




DONTBEMEESE-LED. 



The Meese Commission Exposed is must read- 
ing for everyone concerned about creeping cen- 
sorship in our society. Literary, artistic, social, 
religious, intellectual and political freedom of 
thought is being threatened. 

The biases and abuses of the Attorney General's 
Commission on Pornography, appointed with the 
charge of "controlling" what our laws do not even 
define, have aroused the concern of many 
Americans. 

On January 16, 1986, the National Coalition 
Against Censorship brought together well-known 
writers, feminists, actors, psychiatrists, lawyers and 
psychologists at a Public Information Briefing to 
answer ihe Meese Commission. Actress Colleen 
Dewhurst, author Kurt Vonnegut, Jr., and feminist 
Betty Friedan among others spoke out fervently on 
the growing wave of attacks— on the national, state 



and local levels— on sexually related expression. 
This booklet presents the vital information covered 
in this historic public information briefing. 

It is must reading for all who cherish freedom of 
thought, expression and choice in our country, and 
wish to see these freedoms preserved. 

To order The Meese Commission Exposed, write to: 
National Coalition Against Censorship, 132 West 43rd 
Street, New York, NY 10036 or call (212) 944-9899. 
Postpaid copies are S3 to individuals, S6 to institutions. 
Bulk rates on request. 

The NATIONAL COALITION AGAINST CENSORSHIP, founded 
in 1974, is a broad-based non-profit, non-partisan coalition of 
religious, educational, professional, artistic, labor and civil rights 
organizations. The Coalition opposes censorship and advocates 
First Amendment rights. 
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Distribution Called Key To Home Mariiet Success 



BY JIM McCULLAUGH 

LOS ANGELES If home music 
video is to be a lonp-tcrm and prof- 
iuble business, artists, labels, and 
managers must realize that alter- 
native distribution, marketing, 
and promotion methods have to be 
implemented. 

That is the theory of Mickey 
Shapiro, one of the record Indus- 
trj''s best-knowTi attorney/manag- 
ers. Shapiro represents Fleetwood 
Mac — both collectively and individ- 

The public is 
frustrated. They 
need a delivery 
system that worlcs' 

ually — as well other major artists, 
including Tears For Fears. 

Shapiro is no stranger to video 
programming. Under the auspices 
of his M.R.S. Enterprises, he has 
been been involved in the produc- 
tion of numerous clip and long- 
form projects over the years. 

"The problem is that there are a 
lot of producers and directors out 
there who put together wonderful 
shows. But the present distribu- 
tion system is saying no to them. 
They feel shattered," says Sha- 
piro. 

"The home video business is 
geared towards two-step distribu- 



tion. The ultimate customer is the 
mom-and-pop video store, and mu- 
sic video is hardly a priority there. 
Who's enticing the consumer?" 

Shapiro decided to back up his 
theory with cash. Initially, he com- 
missioned an in-depth study on 
country music concert patrons 
"because they are die-hard fans." 
He found a very high degree of 
VCR penetration and interest in 
obtaining country music videos, 
but only a small percentage hwi 
actually ever purch:ised music vid- 
eos. 

"The conclusion is a frustrated 
public," he says. "They need a de- 
livery system that works." 

Shapiro then mounted an ambi- 
tious project — the production of a 
75-minutc music video during the 
July 19-20 10th anniversary of 
Jamboree In The Hills, a .star-stud- 
ded gathering in St. Clairsville, 
Ohio. 

Artists included the Judds, 
George Jones, the Oak Ridge 
Boys, Lee Greenwood, Gary Mor- 
ris, Nicolette Larson, Nitty Gritty 
Dirt Band, Bellamy Brothers, Saw- 
yer Brown, Ray Stevens, the Girls 
Next Store, and Billy "Crash" 
Craddock. 

Video production was handled 
by M.R.S. Enterprises in associa- 
tion with Jamboree U.S.A., 
WWVA Wheeling, W.V., and the 
Salt Lake City-based Price Broad- 
casting Co. 

An elaborate marketing and dis- 
tribution plan was put into motion 



Video Track 



NEW YORK 

Picture vision was on loca- 
tion at an Upper West Side club in 
Manhattan recently to lens a video 
for "Jody" by Jcrmaine Stewart. 
The clip supports Stewart's second 
single olT his new Atlantic album, 
"Frantic Romantic." The hi-tech 
performance piece was directed by 
Peter Israclson. Jon Small pro- 
duced, and Steve Saporta served 
as executive director. 

Artist Rita Coolidge has left her 
VJ slot at VH-1 to devote more 
time to recording and performing. 
Coolidge, whose latest single, 
"Touch And Go," is a duet with 
Rupert Holmes, was with the video 
outlet for 1'/m years. 

Japanese synthesist Kitaro re- 
cently completed a shoot for the ti- 
tle track to his new GelTen release, 
"Tenku." Directed by Matt Ma- 
hurin and produced by Sharon 
Oreck and David Naylor for No 
Pictures Inc., the clip is a film noir 
study, making extensive use of the 
elusive musician's face. 

los jui6e1es 

Arista recording artists 

Air Supply just completed two 
clips to support its latest album, 
"Hearts In Motion." Both videos, 
"Lonely Is The Night" and "One 
More Chance," were lensed at con- 
cert locations during the Austra- 
lian group's recent U.S. tour. John 
B. House directed and produced 



for Razor Productions. Postpro- 
duction work was performed at 
Rock Solid Productions. 

Former Duran Uuran member 
Andy Taylor wrapped a video for 
"When 'The Rain Comes Down," 
the first single off the upcoming 
MCA "Miami Vice 11" soundtrack. 
It aptly begins with Taylor watch- 
ing the popular television show 
and breaks into performance foot- 
age, where he is joined by guitarist 
Steve Jones, bassist Patrick 
O'Hearn, and drummer Terry Boz- 
zio. The clip was directed by Mar- 
celo Anciano. The single will also 
be included on Taylor's debut solo 
album for MCA. 

other cities 

"Everybody have fun to- 
night," the new clip from British 
duo Wang Chung, was created by 
noted video directors Kevin God- 
ley and Lol Creme. It is a perfor- 
mance piece that employs split-sec- 
ond editing to produce an unusual 
animated effect. The piece was 
shot in London and supports the 
first single off the group's new 
GelTen album, "Mosaic." 

Congratulations to Scene Three 
Music Video of Nashville, which 
won best video of the year for 
"Who's Gonna Fill Their Shoes" 
by George Jones at the recent 
Country Music Awards show. The 
piece was directed by Marc Ball 
and produced by Kitty Moon. 

(Continued on jmQf f)^) 



in which patrons of the event, 
alerted by signage, could prebuy 
the souvenir video using VISA or 
MasterCard. 

"The results were astounding," 
says Shapiro, "despite what you 
might think people's buying habits 
really are." He likens the video to 
other forms of tour merchandise 
that have done well for artists over 
the vears. Price of the video is 
$29.9.'). 

A massive telemarketing cam- 
paign was launched through a 
Nashville Network spot, in which 
an SOO number was offered. Sha- 
piro says the results have been im- 
pressive. 

He says the "very expensive" 



production should be recouped in 
the near future. Shapiro predicts 
there should be spillover into the 
home video stores, particularly 
record stores. 
Additionally, radio station ad- 

'Who's is going 
to entice the 
consumer* 



vertising rounds out the market- 
ing scenario by whetting consum- 
er interest. 
"But until you do something like 



this," he says, "you won't see the 
interest at the video store level. 
The delivery system now is tre- 
mendously inefficient for video 
music." 

Admittedly, country acts tend to 
tour more than rock acts, but this 
approach, even further embel- 
lished and finely tuned, can be a 
model for rock acts, says Shapiro. 

What of those superstars and 
their managers who are content to 
make su(>stantial sums just tour- 
ing? 

"A souvenir concert video would 
make sense for them, too. And it 
won't erode their audiences. It will 
have exactly the opposite effect." 




Riding The Train. Capitol artists Freddie Jackson, Melba Moore, and Beau Williams were receni guests on "Soul Train.' 
They're shown during a break in the taping. From left are Williams. Moore. Jackson. Jackee Harry ol 227-TV. and "Soul 
Train" host Don Cornelius. 



IT'S HERE! 
The all new 
1986-87 

INTERNATIONAL 
TALENT & TOURING 
DIREaORY 



Thg souftr for U S and inter 
nationdl talent. txDokrng agencies 
facilitiev services and products 
Used by everyone who buys 
and books talent— promotes 
and manages tours— S48 
(includes postage and 
Marifllinrj) 



CALL TOLL-FREE 
800-223-7524 

(In Ni-w York Sl<ile IM I'll'!) 
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Long form With Strong Plot Temple's 'Running Out Of Luck' 

dagger Release Mines New Territory 



BY FRANK LOVECE 

NEW YORK Mick JaRRer's 88- 
minute. madc for video rock musi- 
cal. "RunninK Out Of Luck," is nol 
a movif. says British director Ju- 
lien Temple. 

"It was only intended as a lonR- 
form video," says Temple, who di- 
rected the film "Absolute BeRin- 
ners." David Howie's minimusical 
"Dancin' Kor Blue Jean," and 
countless videoclips. "It wasn't 
really made as a movie. 1 mean, it 
took only one week to write and 
three weeks to film. You don't do a 
movie that way — well, maybe a B 
movie," he says. 

Whatever name taR it hears, the 
finished product does carry an 
MI'AA motion picture rating (it is 
R rated). which longform music 
videos aren't required to bear. 
This was ilone in order to be able to 
assure the film's viability for ma- 
jor theatrical release. 

Although the film was screened 
at the loss Venice Film Festival, 
the hoped-for theatrical release 
never occurred. Says Temple: "I 
guess the problem was that the al- 
bum [VMT,\ "She's The Boss") 
didn't do as well as we'd hoped." 

Still, CBS/Kox Video hopes the 
vidcocasscttc will prove success- 
ful. The company rolled out the 
cassette several weeks hro, ac- 
companied by one-shot midniRht 



screenings in several cities. 

"RunninK Out Of Luck" is by no 
means a typical star vehicle. Jag- 
ger is portrayed as at best ungla- 
morous, and at worst a hedonistic 
swine. The lonjfform is made up of 
nine interdependent clips (made 
for Jagger's solo album) strung to- 
gether by a fanciful narrative. 

The clips were designed both to 
work within the story line and to 
stand independently. Some — most 
notably "Just Another Night"— 
played on MTV and other outlets 
more than a year ago. 

The plot of "Luck" is loosely 
based on a real-life incident that 
happened when Jagger was on lo- 
cation in Peru for Werner Her- 
zog's 1982 feature film, "Filzcar- 
raldo." 

Co-written by Temple and Jag- 
ger, "Luck" has the star, who 
plays himself, mugged in Rio and 
thrown into a truck which deposits 
him in backwoods Brazil. With the 
ai<l of a cheerful prostitute, played 
by Rac Dawn Chong, Jagger tries 
to get back to civilization, where 
he is thought to be dead. 

"We chose Brazil," says the 32- 
year-old director, "because I'd 
shot the Sex Pistols there (for the 
1980 film, "The Great Rock'n'Roll 
Swindle"), and 1 wanted to go 
back." Temple says that Jagger 
has had a fascination with South 
America ever since he was lost 



there in Peru while shooting "Fitz- 
carraldo." 

Temple was chosen to direct the 
project because of his successful 
videos for the Rolling Stones' "Un- 
dercover" 11 1 other tunes. Temple 
and Jagger "had worked pretty 
well on a lot of the Stones' stuff, 
and got on pretty well," the direc- 
tor says. "Mick was keen to do a 
longform video but wanted it to be 
something different." 

The film co-stars Jagger's mate, 
Jerry Hall, who plays herself, and 
Dennis Hopper as a video director. 
"We nearly had Esther Williams 
do some guest swimming, since 
she was staying in the same hotel, 
but she declined," says Tcmjile. 

Location shooting was done in 
Brazil and London. One sequence 
was even shot in a Brazilian jail, 
with "real rapists and murderers 
. as extras." Temple says. 

Whether Temple will do another 
rock musical is an open question. 
His antipathy toward most music 
video has been widely noted, and 
he doesn't seem anxious to be 
stuck doing what may become the 
'80s equivalent of such ',50s rock'n- 
'roll songs as "Go, Johnny, Go." 
Asked whether projects such as 
"Running Out Of Luck" or Ray 
Davies' "Back To Waterloo' repre- 
sent some bold new extension of 
music video. Temple deadpans, "1 
hope not." 
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CHARTS AND NUMBER ONE AWARDS 




J\ew Videoclips 



nix weekly listing of new rideo- 
clips generally available for pro- 
gramming and/or promotional 
purposes includes artist, title, al- 
bum (where applicable) label, pro- 
ducer/production house, director. 
Please send information to Bill- 
board, New V'ideoclips, 151,5 
Broadway. New York, N.Y, lOOJB. 

MR SUPPLY 
Lonely Is The Nighl 

M««n In MMian A/ixia 

Joftn B Mcuw Www Productnnk 

John B HouM 

AIR SUPPLY 
One More Chance 

HMrli In M04IW1 Ariua 

John B HooM Raiof fVixiuetara 

Jcfvi B Haul* 

BOBBY BROWN 
Girlfriend 

^,ng Ol SUgf W(.A 

Sotlpf P»fH»lich Prodjciioni 

CACTUS WORLD NEWS 
Worid's Apart 



BRUCE COCKBURN 
People See Through You 

MorWOl Mond«rt Gold Mounuin MCA 
loul Cclipi* 
Ron (hi(t> 

THE ROBERT CRAY BAND 
Smoking Gun 

?itron( f>'",ujil*'' Mr'tuiTr M. Ton* < R»<|rCr*ii 
fVtPf Ca.r 

CHICO DE BARGE 
Talk To Me 

PrrwntMion hm 
Perry mmbngW 

DEAD OR ALIVE 
Brand New Lover 

Mad. B«d. And O^ncnout lo KixM/CfM 
hiul Oarbr^'P' MDP ProductMMa 
A/fwfl'Oanton 



LABAN 

Love In Siberia 

Ciu«M Sf SurpriM Cnttqu* 
l*n«0<M« UUfa Pfoducliom 

THE LOUNGE LIZARDS 
Big Heart 

(hf HmI (IM In Tokyo) -litoAd 
JehnLurw 

JANICE MCCLAIN 
Passion & Pain 

l*r.«.t P^CUm MCA 
Moor* Otucn Vk 
MchMl UtUrtMKh 

UNDA RONSTADT & JAMES INGRAM 
Somewhere Out There 

An Anwnean lata MCA 
Paraltai Pioclu(tion% 
>»ftfr> Abrttin 

SCHUYLER. KNOBLOCH & OVERSTREET 
Baby's Got A New Baby 

MTM MtnK G'owp 

Pirtar Kjmbalf ■ S<Mft**Ti Pfwtue Uori* 

J-n Vochay 

SPYRO GYRA 

Bob Goes To The Store 

Sfpahoui MCA 
BfDokljrn Pr(x)>ic>K>ni 
M*fnN M.1f>0« 

SURVIVOR 
Is This Love 

When SMOndi Count ' Scotli Bros COS Auooated 
Howaril WattwKlm 
GroK Co**] 

ANDY TAYLOR 

When The Rain Comes Down 

Mum) Vic* II <SoundIr*cli)'MCA 

AMhOrmt. St*w« Colin ' Mark Fr««dnun Pro(lucl>Mn< AWQO- 
UK 

Marcfto Anciano 

UTFO 

Split Personality 

Select 

Jufce Panlehch. Sotler Panirivh ProducOom 
S«nfOn Sarf«( 

"WEIRD AL" YANKOVICH 
Living With A Hernia 

PWV* Pa'if RocV n Bo» ScoH. Bm /CBS AiMCUIrd 
Oavid SaMo/lmtfinary CntcfUnneni 



lUtS.— FRI. 
11:30—2:30 



7 NlCHrS. 
Urf SUPPER 
Til MIDNIGHT, 
EXCEPT 
SUN. & MON. 



385 NORTH 
lA CIENEGA 
BOULEVARD 

657-3850 



lUES.— SAT. 
NIGHTS 



FOR LUNCH. 
DINNER & 
COCKTAIL PARTIES 
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CHICAGO WILL *0o STILL LOVE ME W»f w BfOJ 
DCCARMOiKEY EvIHY MOMENT Powet&SO C»prtol 
FINE VOUNC CANNIBALS EVER FALLEN )N LOVE MCA 
SOB CELOOF THIS iS THE WORLD CALLING AtE*ntic 
KRAFTWERK MUSIQUE HON STOP Warncf Bros 
HU£Y LEWIS THE NEWS HIP TO BE SQUARE Chtyialii 
LOVE & ROCKETS BREAKOUT B't T>me 
MICHAEL MCOONALO OUR LOVE Wam«r Broi 
SURVIVOR IS THIS LOVE Sconi Bros CBSAiwcuiteo 
MATTHEW SWEET SAVE TIME FOR ME CMumDui 
TINA TURNER TWO PEOPLE Capiiol 

VINNIE VINCENT INVASION QOYZ ARE GONNA ROCK Chryi.il 
WORLD PARTY PRIVATE REVOLUTION Chryiah* 



MEOFUM 
LIGHT 
BREAKOUT 
SNEAK PREVIEW 
NEW 

SNEAK PREVIEW 
MEDIUM 
MEDIUM 
ACTIVE 
LtGHT 
SNEAK PREVIEW 
BREAKOUT 
MEDIUM 



THE COMMUNARDS DON'T LEAVE ME THIS WAY MCA 

DURAN DURAN NOTORIOUS Capitol 

EURYTHMICS THORN IN MY SIDE RCA 

DARYL HALL FOOLISH PRIOE RCA 

ELTON JOHN HEARTACHE ALL OVER G«ffcn 

HOWARD JONES YOU KNOW I LOV£ YOU. DON T YOU Elehlra 

MGNKEES DAYDREAM BELIEVER Arista 

BEN ORR STAY THE NIGHT Etoktra 

THE OUTFrELD EVERYTIME YOU CRY Columbia 

POLICE DON'T STAND 50 CLOSE TO ME '86 A4M 

PRETENDERS DON T GET ME WRONG Warner Bros. 

RATT DANCE Allanlic 

ROD STEWART EVERY BEAT OF MY HEART Warner Bros 



•BANGLES WALK LIKE AN EGYPTIAN Columbia 

BON JOVI YOU GIVE LOVE A BAD NAME PolyCram 

PETER CETERA/AMY GRANT THE NEXT TIME I FALL Watnvr Brov 

•ARETHA FRANKLIN JUMPIN' JACK FLASH Arista 

GENEStS THROWING IT ALL AWAY Atlantic 

•COREY HART I AM BY YOUR SIDE EMI 

BRUCE HOflNSBY & THE RANGE THE WAY IT IS RCA 

HUMAN LEAGUE HUMAN A&M 

•BILLY JOEL A MATTER OF TRUST Columbia 

•JOURNEY GIRL CAN T HELP IT Cotumbto 

BEN E. KING STAND BY ME Atlantic 

MADONNA TRUE BLUE Warner Bros 

•EDDIE MONEY TAKE ME HOME TONIGHT Cotumbia 

•DAVID LEE ROTH COIN' CRAZY/LOCO DEL CALOR Warner Broi, 

•TALKING HEADS WILD WHO LIFE Warner Broi. 

TOTO I LL BE OVER YOU Columbia 

•WANG CHUNG EVERYBODY HAVE FUN GeMen 

•STEVE WINWQOD FREEDOM OVERSPILL lsl8i»tJ 

•ZZ TOP VEICRO FLY W.vncr BrOi 



BERLIN LIKE FLAMES Gclfcn 

CINDERELLA NOBODY S FOOL PoiyCram 

DAVID • DAVID WELCOME TO THE BOOMTOWN A&M 

SAMANTHA FDX TOUCH ME (I WANT YOUR BODY) RCA 

GEORGIA SATTEUTES KEEP YOUR HANDS TO YOURSELF EMtra 

•BILLY IDOL TO BE A LOVER Chryjal.l 

ROBBIE NEVIL C'EST LA VIE EMI 

•RIC OCASEK EMOTION IN MOTION GvMon 

OMO (FOREVER) LIVE AND OlE AftM 

IGCY POP CRY FOR LOVE A4M 

SMITHEREENS BEHIND THE WALL OF SLEEP Erwfnw 

ANDY TAYLOR WHEN THE RAIN COMES DOWN MCA 

•TIL TUESDAY WHAT ABOUT LOVE Epic 

TRIUMPH SOMEBOOY S OUT THERE MCA 

WHAM! WHERE DID YOUR HEART GO? Columbi i 



GENE LOVES JEZEBEL DESIRE Gcllsn 
GLASS TIGER SOMEDAY EMI 

JASON & THE SCORCHERS 19TH NERVOUS BREAKDOWN EMI 
THE RAINMAKERS DOWNSTREAM Mercuf>,'PolyGram 
LOU REED SAM MOORE SOUL MAN A&M 
LIONEL RICHIE LOVE WILL CONQUER ALL Motown 
SIMPLY RED COME TO MY AID Elchlra 
■WEIRD AL" YANKOVIC LIVING WiIM A HERNIA CBS 



A = 440 METHOD TO MY MADNESS PolyGram 

BIG AUDIO DYNAMITE C'MON EVERY BEATBOX Columbia 

DEAD OR ALIVE BRAND NEW LOVER Epic 

EIGHT SECONDS KISS YOU PolyGram 

EUROPE THE FINAL COUNTDOWN £pic 

GENERAL PUBLIC TOO MUCH OR NOTHING t.R S 

HOUSEMAHTINS HAPPY HOUR Elrhtfa 

IRON MAIDEN WASTED YEARS Capitol 

ISLE OF MAN DESPERATE SURRENDER CBS 

ROB JUNGKLAS MEMPHIS THING EMI 

M>M SONG IN MY HEAD RCA 

MODELS EVOLUTION Gellen 

MOODY BLUES RUNNING OUT OF LOVE Polydor/ PolyGram 

NEW ORDER BIZARRE LOVE TRIANGLE Warrwr Bros 

PET SHOP BOYS SUBURBIA EMI 

LOU HEED IHE ORIGINAL WRAPPER RCA 

BRIAN SPENCE HEAR IT FROM THE HEART PolyGram 

JOE STRUMMER LOVE KILLS MCA 

PETE TOWNSHENO BAREFOOTIN' Aico 



B-52'S tHE GIRL FROM IPANEMA GOES TO GREENLAND Warrwr Bros 

BELLE STARS WORLD DOMINATION MCA 

BOBBY. JIMMY & THE CRITTERS ROACHES Macola 

CACTUS WORLD NEWS WORLDS APART MCA 

BILLY CHINNOCK SOMEWHERE IN THE NIGHT CBS 

BRUCE COCKBURN PEOPLE SEE THROUGH YOU MCA 

DOCTOR L THE MEDICS BURN IRS. 

EVERYTHING BUT THE GIRL DON'T LEAVE ME BEHIND Waroer Bros 
GRAPES OF WRATH MISUNDERSTANDING CapxoJ 
KROKUS SCREAMING IN THE NIGHT Anstn 
ONE TO ONE THERE WAS A TtME Warner Bros 
THE QUICK DOWN THE WIRE A4M 

SCREAMING BLUE MESSIAHS TWIN CADILLAC VALENTINE EMIrs 
JERMAINE STEWART JODY Arista 

THEY MIGHT BE GIANTS PUT YOUR HAND INSIDE THE PUPPET'S HEAD Bar Now 
TIMBUR 3 THE FUTURE S SO BRIGHT. I GOTTA WEAR SHADES I H S 



AGENT ORANGE FIRE IN THE RAIN Enigma 

THE BURNS SISTERS BAND I WONDER WHO'S OUT TONIGHT Colombia 
FISHBONE '.VHEN PROBLEMS ARISE Columbia 
PETE TAYLOR ONE MORE HEARTACHE Pfol.le 
TWO MINOS CRACK CRT CRY CRY Watnw Dios 
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Coca-Cola Co. 
To Sponsor 
Awards Show 

NEW YORK Coca-Cola Co. has 
paid approximately SI million to 
become the sole worldwide spon- 
sor for the upcoming World Music 
Video .-Xwards, to be held Jan. 10 
(Billboard. Nov. 8). 

The soft drink maker's sponsor- 
ship of the event, which will air in 
18 countries, was put tORelher by 
McCann-Erickson Worldwide and 
Rupert Murdoch's News Interna- 
tional Corp. 

The show will be broadcast from 
London and Toronto, .'\irinj; in the 
U.S. will be on .Murdoch's Fox 
Broadcastinc network; other out- 
lets carrying the show in the vari- 
ous worldwide markets include 
Pan-European service Sky Chan- 
nel, Italy's Video Musica, Cana- 
da's MuchMusic, Network 10 in 
.Australia, TV6 in France, Music 
Box Germany, and Fuji TV in Ja- 
pan. 

According to a recent report in 
Advertising Age, Coca-Cola's con- 
tract is for the first show, with an 
option on future broadcasts, 
should they occur. The official title 
of the program is now "The Coca- 
Cola World Music Video Awards," 
and the company's logo will appear 
on all advertising and promotional 
materials. 




* Denolci Sneak Preview Recurrent. " MTV Exclusive. 

For further information, contact Jeanne Yost, director of music programming. 
MTV. 1775 Broadway. New York. N.Y. 10019. 



Over 1 million 
kids run away 
from home each 
year... 



GIVEIHEM 



lOBEUEVEIIi 

Bring your 
family to church! 
or synagogue ! 
this week. | 
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Hall & Guest. When solo artist Daryl Hall slopped by to shoot an MTV guest VJ 
sogmoni, he was loined by a "myslerv guesl." Shown, together again — almost — 
are Hall, lelt, and John Oales. 



PROMOTIONAL 
MUSIC VIDEO 



Available on 1 Hour Tape Compilations lo colleges, nile clubs, and other 
public venues throughout America. 



We provide: • Newest Releases 

• Quick Service 

• Highest Quality 

• Low Cost 

, /' WTZsncL ^nlczjirlisi., Una, 
* 1 way of slaying on lop of video music 



Call us today to see if you 
qualify to receive promotional 
videos on a monthly basis. 



Dial (201) 667-7575 



Mfor 




Noveraber and December 



\S( VIDEO MUSIC 
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[ST ITALY 
af FRANCE 
aT THE YEAR IN MUSIC 
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EMMANUEL TODA LA VIDA Y 0TR05 GRANDES EXITOS wca 7S61 
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JOSE JOSE PROMESAS arkxa mm? 
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FRANCO YO CANTO inERt[^&;40l 
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JUAN GABRIEL PCNSAMIENTOS AmxAM^a 




i 




I 


JOSE FELICIANO TE AMARE ncAS6l09 
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11 


ROCIO DURCAL SIEMPRE unOLA607% 
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CAMILO SESTO AGENDA OE BAILE arioia6100 
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11 


BEATRIZ ADRIANA A PUNTO DE . . , prck oro -C8S 
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ROBERTO CARLOS ROBERTO CARLOS 86 ens 
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10 
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LISSETTE FUGA cas i04oii 
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51 


YOLANDITA MONGE LUZ DE LUNA C8S io];9 
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16 
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CARIOAD CANELON ATREVETE sonotow I40i 
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13 


11 


33 


ROCIO JURADO PALOMA BRAVA im odcon 7soo/nCA 
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14 
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MARISELA COMPLETAMENTE TUYA PftOFOr40«0439rC89 
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NICOLA DEBAR) FNAMORARSE r.osii)» 
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SOPHY VERSATIL Y TEMPERAMENTAL vtivtieoso 
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19 
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PANDORA PANDORA lui oofON mt2 tMCKON 
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23 
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ANGELA CARRASCO LA CANDELA ariOia6099 
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17 


GRUPO ELANS FLANS Mfiocr«iNirHNATioHAL07J 
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DANIELAROMO DUENO DE Ml C0RA20N Cmii336 
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14 


47 


DYANGO PGR AMOR AL ARTE iw ootonJtM'iKA 
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MIAMI SOUND MACHINE PRIMITIVE LOVE casioirs 
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BASILIO StRA QUE ESTOY SONANDO bms/oi 
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JOSE LUIS PERALES CON EL PASO DEL TIEMPO i:bs3?301 
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23 


LUNA MOTIVOS niiOM. 
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13 


EL GRAN COMBO Y SU PUEBLO comho 2oA8 
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13 


BONNY CEPEDA Y SU ORQUESTA DANCE IT!/ BAILALO rca 7^*1 
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53 


FRANKY RUIZ SOLlSTA PERO NO SOLO ih z36h 




4 


3 


11 


BOBBY VALENTIN BOBBY VALENTIN bronco U3 




5 


12 


3 


EDDIE SANTIAGO ATREVIDO Y DIFERENTE in 2*21 




6 


7 


19 


ROBERTO TORRES ELEGANTEMENTE CRIOLLO sar io4] 




7 


10 


3 


JOHNNY VENTURA EL REY DEL MERENGUE cbs io»*o 


LSA 


8 


13 


5 


MILLIE V LOS VECINOS SPECIAL DELIVERY ncA 75M 


9 


5 


49 


HANSEL Y RAUL LA MAGIA DE rca 7464 


10 


6 


71 


ANDY MONTANEZ ANDY MONTANEZ ih234S 


< 


11 


15 


45 


Wll FRinn UARf^A^ 1 A MPDiriNA maimnok 
fvii,rniLJU Vnnvfn3 r¥iiiL/IL»llirt ^Aiflnvo 


12 


9 


29 


RALPHY LEVITT SOMOS EL SON uronco 13* 


TROPICAL 


13 


g 


15 


FANIA ALL STARS VIVA LA CHARANGA fania640 


14 




1 


HANSEL Y RAUL TROPICAL hca*j70i 


IS 
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BOBY VALENTIN ALGO EXCEPCIONAL hbomco i 35 


16 


11 


13 


LA PATRULLA 1 5 NOCHE DE COPAS ringo 003 


17 
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GIL8ERT0 SANTAROSA GOOD VIBRATIONS comozo^g 


18 


14 


31 


FERNANDITO VILLALONA PARA Ml PUEBLO TODO KUBUitr 1001 7 




19 
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11 


WILLIE COLON ESPECIAL C 5 sonoiomcoioo 




20 


22 


25 


OSCAR D'LEON OSCAR 86 im?j99 




21 


17 


21 


WILLIE ROSARIO NUEVA COSECHA uroncoiaz 
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20 


43 


TOMMY OLIVENCIA AYER. HOY. MANANA Y SIEMPRE th 2386 




23 


24 


5 


GRUPO NICHE ME HUELE A MATRIMONIO coo«scos2ii>6i 




24 


18 


9 


PAQUITO GUZMAN LAS ME JORES 6ALADAS EN SALSA th 74) 1 




25 


23 


17 


ORQUESTA LA SOLUCION BRINDEMOS th 2^00 
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23 


LOS BUKIS 1 1> SUPf R( XI TOS i-i-i n . ^'n i n.-t 




2 


1 


49 


LOS YONICS 1 OS YONK^S i-mur inh 




3 


2 


9 


ANTONIO AGUILAR I A lAMBOHA M.r ti^' .n.'i 
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5 


25 


LOS BONOAOOSOS 1 7 SUPLHEXIIOS ('M\>«(ino4D46S 
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13 


71 


LOS BUKIS ADONDt VAS PROfOHU404?s 




6 


15 


47 


LOS PLEBEYOS HOLA QUE TAL omt076 
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LOS CAMINANTES AMOR SIN PALABRAS nocio loor 
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JOAN SEBASTIAN RUMORES Mti\AfiTftoo9 


z 


9 


24 


5 


GRUPO LIBERACION f SIR! NANDO NOVIO nsA 


:icA 


10 




37 


VNDIO Y LOS YONICS 1(> SUI'F RBALADAS Mmcunio83io4 


11 


g 


31 


LA MAFIA 1 A MAI lA 1980 iiiiso/o 


Ul 


12 
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13 
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BRONCO BRONCO aruxa ^6on8 


14 


g 


tj 


RAMON AYALA DEBAJODE AQUEL ARBOL FRfOOiF 1360 


EGIONAL 


15 




1 


LOS BONOAOOSOS REALIDADES prdfono40442 


16 




1 


FITOOLIVARES I A PURA SABROSURA uit lOU 


17 


16 


11 


VICENTE FERNANDEZ DE UN RANCMO A OTRO cosmmj 


IS 




29 


CARLOS Y JOSE AMIGOS TUVE UNA NOVIA FRfooic 1328 


19 
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FLACO JIMENEZ EL INTEHNACIONAL »ma 106I 




20 
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VICENTE FERNANDEZ CANTA A AMERICA UTINA CBs I0S4 




21 


19 
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LOSTAMYTEX LA SUAVECITA h*mimis9 




22 




31 


LOS VASXEZ Fl SUPERSHOW < w, :or4B 




23 


14 


29 


GRUPO PEGASO EL ANDARIEGO rimoiois 




24 




I 


LAMIGRA MALDITOVICIO mari44 




25 




9 


DAVID MARES THE VOICE IS BACK U1S84371 




This week's column was wrillen by Billboard's 
Cn rios Agudelo. 

ThK rONCEKT with which the Latin music world 
bcKan its fiKht aKainsl crack turned out to be an un- 
precedented demonstration of talent and solidarity by 
the top names in the business. Staged under the slo- 
gan "Crack-Down," it sent a clear message to young 
Latinos, one of the groups most affected by the con- 
sumption of drugs. 

"We should command and demand respect from a 
society that is already putting us down," said coil- 
guero Kay Barretto to an audience of some 2,.500 peo- 
ple. "But we are not going to do thai if we keep trj'ing 
to kill ourselves by injecting or smoking poison into 
our bodies." 

The event, held at the Felt Forum in New York on 
Nov. 1, was organized by promoters David Maldon- 
ado. Bill Graham, and Ralph Mercado. Among the art- 
ists i)resent were Ruben Blades & Seis Del Solar, Ed- 
die Palniicri & Friends, Carlos Santana, Tito Puente, 
Dave Valentin, Paquito D'Rivera, Danny Rivera, and 
Willie Colon. 

"To my knowledge, this is the first time the I^atin 
music industry in New York has organized a major 
benefit concert on its own initiative," Maldonado said. 
The latin concert was preceded the night before by a 
rock concert in Madison Square Garden, which fea- 
tured the participation of Crosby, Stills & Nash; Run- 
D.M.C.; the Allman Brothers Band reunited; Blades: 



Santana; and others. 

The proceeds of both nights will be the first infusion 
of money into the Crack-Down Fund, whose objective 
is to create a citywide awareness and education pro- 
gram called A.C.E. (Artists for Crack Education). 

The idea was conceived by Maldonado and Graham 
after both took a quick tour of Graham's old neighbor- 
hood in the Bronx. The sight of Graham's former 
building in complete disrepair, open peddling of drugs 
in the streets, and the general slate of the neighbor- 
hood prompted them to organize the concert as the be- 
ginning of a far more ambitious project. Later, they 
explained the idea to Mercado, who eagerly joined in 
the production of the Felt Forum concert. Ron Del- 
sener participated in the production of the event at the 
Garden. 

/\.C.E.'s objectives are to bring artists into schools 

Crack-Down brings the 
community together 

and drug-rehabilitation centers as role models, joined 
by crack-abuse specialists; to produce public sen'ice 
announcements, in which the role model celebrities 
will convey the anticrack message, for use in schools, 
media outlets, and all other education and rehabilita- 
tion systems throughout the country; and to endow 
the New York City Board of Education with funds to 
establish crack-awareness programs, to be managed 
jointly by the Crack-Down Fund and the Board of 
Education. 

Artistically, the concert had rare and precious mo- 
ments, such as guitarist Santana playing with pianist 
Palmieri on one occasion and with Blades and his sex- 
tet on another. Puente and his Latin ensemble show- 
cased flutist Valentin and saxophonist D'Rivera, both 
displaying their outstanding virtuoso techniques. 

Blades came from New Mexico, where he is starring 
in a movie under the direction of Robert Redford. 



CONSUMERS STILL USING CREDIT AT AUDIO, VIDEO STORES 
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to us," says Mark Ritchie, vice pres- 
ident of Cavages, an 18-store music 
chain based in Buffalo, N.Y. 

Jack Rogers, chief financial offi- 
cer for the 189-store Camelot Music 
chain, has also seen charge sales 
climb in the last 18 months. In a 
sample of stores, he says the per- 
centage of charge card sales was up 
by more than 10?» for the fiscal year 
ending Aug. 3L 

Mary Ann Miller, vice president 
of finance at 7.>store National Rec- 
ord Mart, says card transactions ac- 
counted for 11.6'/! of the chain's 
sales, but in October that share rose 
to 12.197'. And Michael Pollack, vice 
president of New York City's four- 
store New Video, says charges are 
"up, up, up." 

Cavages' Ritchie says charge 
sales for the web have grown from 
roughly 10' : to 15'.i, boosted in part 
by Cavages' having recently a<lded 
American Express to its stores. Bui 
he sees economic conditions as play- 
ing a larger role in the increased 
charge activity. 

"When someone doesn't have 
much money at all, and they want, 
let's say, a new release by Bruce 
Springsteen, the credit card is an 
easy short-term loan for that pur- 
chase," says Ritchie. 

He does not look for the new tax 
schedule to affect charges in either 
high- or low-income markets. He 
suspectj; thai affluent card holders 
probably clear their balances within 
30 (lays and that personal credit de- 
ductions have not been a factor for 
customers with low-er incomes. 

"Most people who use their cards 
to stretch their spending probably 
don't [itemize]," says Ritchie. 

Lloyd Welch, marketing director 
for 2(l-slore Harmony House, says 
the Trov. Mich. -based music chain 



has seen no "substantial" change in 
card sales. He does not anticipate a 
decrease as a result of the tax bill. 

"I don't think they'll hesitate to 
ring a SIO or $20 charge, if there's a 
record they really want," says 
Welch. "Maybe if someone wants to 
buy a dishwasher or a major pur- 
chase like that [on a charge card] it 
would make a difference, but 1 don't 
think that affects the record and 
tape customer." 

Still, there are locales where cred- 
it card usage has dropped. Store 
owners offer a variety of possible 
causes traced to the larger econom- 
ic picture. 

Like most entertainment retail- 
ers, Evan Lasky, president of 8,> 
slore Budget Tapes & Records, sees 
more charge card activity in higher 
income neighborhoods. But in those 
stores where charges have declined, 
he docs not blame the new tax law. 

"I think it has less to do with any 
intellectual thinking about changes 
in the tax code than in the fact that 
people are just up to their limits in 
credit. They're maxed out." says 
Lasky. 

Carol Pough, co-owner of Video 
Cassettes Unlimited, has seen credit 
card use drop in her Santa Ana, 
Calif., store. "We had four days 
running recently without one credit 
card transaction," she says. "That's 
never happened in our eight years 
in business." 

Pough thinks the disparity in in- 
terest rates compounds the effect 
of the revised tax structure. "When 
new cars are 2.9?^ and homes 10";!, 
why pay 20',! on credit cards when 
you're not going to be able to de- 
duct as much interest as before'?" 

Rudy and Chris Neely, owners of 
another Southern California store. 
Video Show in Fullerton, sav there 



have been fewer charges since Feb- 
ruary. Says Chris Neely, "It's only 
on the big titles that you see the 
credit car(l come out" 

But like most video outlets, Rudy 
Neely, a national director in the Vid- 
eo Software Dealers Assn.. notes 
the store instituted a $10 minimum 
for charges, which may account for 
some of the decline. 

Other video retailers, including 
the 75-store franchise West Coast 
and Omaha's 16-slore Applause Vid- 
eo, have seen no dip in credit sales; 
nor do they anticipate a change in 
the status quo with the new tax law. 

"I don't think it will be affected 
one iota," says .■Applause chairman 
Allan Caplan, whose chain does a 
third of its volume in charges. 

"I think people who are worried 
about it haven't been in business be- 
fore. You'd be surprised how many 
[customers] won't even be aware of 
the changes in the lax law." 

John Power, president of the 
2,000-member .American Video 
Assn.. also sees no great impact. He 
asks, "Why would you finance a 
purchase and pay the interest just 
to deduct it'/" 

Ron Bryant, vice president of 
franchise marketing for 50-store, 
Detroit-based Discount Video, says, 
"The consumer is definitely aware 
of the coming changes affecting 
credit card interest. We're seeing 
more sales of higher-ticket items. 
Consumers are telling us they in- 
tend to have the VCR or whatever 
paid off by Jan. 1 so they don't have 
to worry about interest deduction." 

Camelot's Rogers looks at the 
overall impact of the lax program. 
"We're hopeful that by the end of 
next year, or certainly in 1988, that 
there will be more discretionary dol- 
lars to spend." 
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FRANCO 
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TOOA LA VIDA 
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EMMANUEL 


TODA lA VIDA 
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JUAN GABRIEL 
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YO NO SE QUE ME PASO 
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EWI 


SOLO ELY YD 
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Y QUIEN PUEDE SER 
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JOAN SEBASTIAN Y PRISMA OIGA 

MUSAftr 


CD 


11 


IS 
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LISSETTE 

CBS 


EVA 
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JOSE FELICIANO 
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SE ME SIGUE OLVIDANDO 


11 
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BEATRIZ AORIANA 
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HASTA CUANOO 
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ROCIO DURCAL 


U GUIRNALOA 
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NICOLA Dl BARI 
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EL GRAN COMBO 
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GARANTIA 
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OTRA SEMANA 
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MIAMI SOUND MACHINE 

CBS 


NO ME VUELVO A ENAMORAR 
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JOHNNY VENTURA 
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18 
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EDDIE SANTIAGO 
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TU ME QUEMAS 
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GILBERTO SANTA ROSA 
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SIN UN AMOR 
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27 
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LUCERITO 
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ERA LA PRIMERA VEZ 
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ROCIO DURCAL 

ARIOIA 


QUEDATE CONMIGO ESTA NOCHE 
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VIVIR LO NUESTRO 
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VALERIA LYNCH 
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MILLIE Y LOS VECINOS 
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KAREN 


COLE 


33 


33 


37 




BOBBY VALENTIN 

GftOMCO 


PART TIME LOVER 


34 


2S 


21 




JORGE RIGO 
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ISABEL PANTOJA 
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US DIEGO 
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LUIS ANGEL 
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TU ME QUEMAS 
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JOSE LUIS PERALES 

CBS 


U PRIMERA VEZ 
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DIEGO VERDAGUER 
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SO 
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WILFRIOO VARGAS 
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PARA QUE NO ME OLVIDES 
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Billboard 

LATIN HITS COUNTDOWN 

Billboard's Two-Hour 
Weekly Program Of The 
Top Latin Artists 
Comes To You On 
Hispanic Radio From 
Hollywood to Puerto Rico 

Debuting Dec. 27, 1986 



Featuring 



• Billboard's Hot Latin 50 Countdown 

• Hot Hits And Interviews From 
Top Dee Jays Of Hispanic Radio 

• Close-up Interviews Of Major 
Recording Artists 

• Billboard's Enrique Fernandez 
With Inside Information 

On The Stars 

• National Contests And Promotions 



Program offered on Barter Basis — No Cash to stations. 
For Information & Market Clearance, call or Telex: 

BARRY RICHARDS 

SIM (SPANISH INTERNATIONAL MARKETING) 

8564 Melrose Avenue • Los Angeles, CA 90069 
213/854-3454 • Telex 6714187 Doty UW 
A Doty & Associates. Inc. Subsidiary 

"VIVA LA RADIO" 
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SANDI PATTI (v-x") Hir- *tM ?9 it No On« 

MORNING LIKE THIS 
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MICHAEL W. SMITH miM'Na >>v 

THE BIG PICTURE 
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AMY GRANT hvimm v 1400 mono 

THE COUECTION 
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PETRA siAnsONG / lOjorjMo woflo 

BACK TO THE STREET 
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i 


S3 


SANDI PATTI iHMcT no 1910 tHNSON 

HYMNS JUST FOR YOU 
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STEVE GREEN smniKw Sf 1 1 ?o 

FOR GOD AND GOD ALONE 
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7 
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AMY GRANT • MWO sp v»q um 

UNGUARDED 


8 


NEW^ 


DEGARMO AND KEY POwtRoncPMtoioel BtfisoN 

STREETLIGHT 


9 


8 


41 


CARMAN WOROMI832MUM 

THE CHAMPION 


10 


II 
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GREG VOLZ MrRiM rot 6M63a s 

THE RIVERS RISING 


11 


12 


69 


STRYPER [NIGMA t 1064 

THE YELLOW AND BLACK ATTACK 


12 


14 


13 


WHITE HEART vmuM sp 1 1 71 

OON T WAIT FOR THE MOVIE 


13 


17 
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SANDI PATTI iMmci RO JAM KNSON 

SONGS FROM THE HEART 


14 


27 


61 


STRYPER rraCMA r207M 

SOLDIERS UNDER COMMAND 


IS 


13 
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SANDI PATTI V impact no 3818 BcrtsoN 

MORE THAN WONDERFUL 


16 


NEW^ 


CARMAN POWtR DISC PWR OlOBb OENSON 

A LONG TIME AGO 


17 


10 


17 


OENISE WILLIAMS stabkm 1121 

SO GLAD 1 KNOW 


18 


16 


21 


FIRST CALL siar sonc 7 01 4144014 vttmn 

UNDIVIDED 


19 


NEW^ 


STEVE CAMP 5f>AnHow $pr 1 1 29 

ONE TO ONE 


20 


9 


21 


BRYAN DUNCAN liCMf ; 11 5709122'IEXicon 

HOLY ROLLING 


21 


NEW^ 


SECOND CHAPTER OF ACTS iivi oaas /oiooa72i ; wtint) 

HYMNS 


22 


15 


9 


LARNELLE HARRIS etN&Of* no ]9Sfi 

FROM A SERVANTS HEART 


23 


19 


5 


A.O. SPARROW sPn S406 

RECONSTRUCTION 


24 


NEW^ 


CHRIS EATON RtimiOM ;0I0 01312 8 won) 

VISION 


25 


NEW^ 


BRENTWOOD SINGERS BnTNiwoooR?S02; 

KIDS SING PRAISE 


26 


30 
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DING RCNSON no 2309 

A PLACE FOR US 


27 


32 
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BLOOD GOOD rmMTi mr no 9007 nf Nsofi 

BLOOD GOOD 


28 


31 
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CRI5TY LANE AnmvAi 9644 dommom 

ONE DAY AT A TIME 


29 

30 


21 
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AMYGRANTA VKMO sp sosb aam (CDi 

AGE TO AGE 


20 
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AMY GRANT # imwo v sosn aam icdi 

STRAIGHT AHEAD 


31 


22 
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RUSS TAFF w'HHMsp rsi aam 

MEDALS 


32 


24 


17 


MATHEW WARD Mvnmi 2 ot 0004314 mono 

ARMED AND DANGEROUS 


33 


39 
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STEVE GREEN sPAnnow St 41022 CAJfTa 

HE HOLDS THE KEYS 


34 


23 
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MORGAN CRYAR siAnsowi 1 102066864 wono 

FUEL ON THE FIRE 


35 


31 
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LARNELLE HARRIS iMPAct no 3232 sinson 

I'VE JUST SEEN JESUS 


36 


26 


29 


PETRA t»l, ...s<iSP 6401 AIM 

CAPTURED IN TIME AND SPACE 


37 


33 


37 


WAYNE WATSON liAvspntNG ;oi 413S01 s wuhd 

GIANTS IN THE LAND 


38 


It 


13 


DAVID MEECE MinRH w» 8336 aam 

CHRONOLOGY 


39 


29 


25 


JIMMY SWAGGART hmson no 364s 

IT'S BEGINNING TO RAIN 


40 


34 


21 


HARVEST iiRllNiHti no 3936 eiNsoN 

ONLY THE OVERCOMERS 



lECTERN 

by Bab Darden 




This is Ihe sceovd /inrl nf <i lim pnrt inlen-iew with 
Mirhnrl W. Smith. 

Mk'HAKL W. SMITH'S third album. "The BiK Pic- 
lure." is one of llie faslesl selliiiK reU'jLse.ii in Reunion 
Records' history. Reunion exees say Smith's brand of 
aKKressive. melodic jKiwer pop has a chance at main- 
stream air|)lay— and a shot at (;old certification. 

But although the music has much in common with 
new releases by the Thompson Twins and Howard 
Jones. Smith is equally fired up aliout the lyrics, most 



Michael W. Smith shoots 
for a gold album 



of which were written by Wayne Kiritpatrick. 

"Wired For Sound." for instance, is about media 
brainwashing. "Lamu" is about a paradise that looks 
tjreat but is hollow once you Ret there. "The Ijist l;et- 
ter" is about teen suicides; "Old Enouf;h To Know " 
discusses the sexual pressures on younj; K'fls. 

"I believe that if you're t;"i''t! to say somethinK you 
beMcve in. you'd better Ko Ihe source," Smith says. 
"1 don't think the songs are overly religious, but they 
are based on Biblical truth. 

"Almost all of the topics on this record were from 
letters we've received and from conversations we've 
had with kids, \jovi self-esteem, sexual pressures, sui- 
cide, whatever. I feel like there are needs to be met 
out there. So far, the response seems to be good." 

The release of "The Big Picture" finds Smith mov- 
ing his concerts into some of the biggest halls in the 
country. Along with Amy Grant and Sandi Palti, he's 
one of the few to dare to book venues the size of Re- 



union Arena In Dallas and the Summit in Houston. 

Does that mean a corresponding change In Smith's 
concert presentation".' 

"Well, the audiences have been getting bigger." he 
says. "1 think we did about fi.OOfl seals in Seattle, 
where we always draw our largest crowds. And sure, 
it's an encouraging sign. 

"You do have to approach the larger venues a little 
differently. With 8..'jOO seats in Reunion, it is definitely 
harder to be intimate, to convey .something that's 
more serious than it is in a '^..^OO-seat theater. There's 
a rock-concert mentality in the arenas, where people 
want to scream and holler. In a smaller theater It just 
seems like they are there seeking something more." 

Smith is surprised at the initial success of "The Big 
Picture." Reunion Records' Melinda Scruggs says 
that in some stores it is outselling the initial sales for 
Grant's platinum "Age To Age." 

"A lot of that may have to do with the fact that 1 
really haven't had a record out in 2'/„ years. That's 
maybe kind of put the weight on it and built a little 
anticipation for the record." 

In the end. what separates "The Big Picture" from 
many albums out in the Christian marketplace is the 
songwriting. The best tunes on side one are. simply, as 
good as anything on the radio right now. 

"I'll probably get in trouble for saying this, but I 
don't think a lot of Christian artists realize how impor- 
tant tunes are." Smith says. "The songs are the main 
thrust to me. When 1 went to New York to cut 'The 
Big Picture.' 1 had 1,") tunes I thought were good. We 
only cut four of them and dropped the other two. 

"Now, I'm not saying I've arrived or anything. But I 
love to write, and I'm really working on the tunes. 
And if I can keep growing and learning. I'm going to 
smoke this record to pieces with the next one." 



(CD) Compact disk availabki • RKording Industry Assn Of AmericA (RIAA) cvrlificalion lor sales ol 
SOO.OOO units a RIAA cvrtiticAtion tor sales ol 1 million units 




UIE NOIES 

by Peter Keepnews 



ALKING THE TIGHTROPE between "pure" jazz 
and pop crossover is a delicate art that very few musi- 
cians have mastered (and many musicians disdain). 
One of the most commercially successful young jazz 
artists on the scene, guitarist Stanley Jordan, is tak- 
ing an unusu.'il approach to the challenge of kee))ing 
one foot in each musical camp. 

Jordtin. whose "Magic Touch" albuni logged 8,5 
weeks on Billboard's jazz chart, is currently working 
on two self-produced albums. The first, a selection of 
unaccompanied guitar solos recorded at various con- 
certs this summer, will be released this month on Blue 
Note; the second, an elaborately produced, pop-orient- 
ed elfort. is set for Mtirch release on Blue Note's par- 
ent label, Manhattan. 

"Magic Touch." .lordan's major label debut, was a 
truly mixed bag. alternating solo tracks that show- 
cased .Jordan's remarkable guitar technique with 
smooth, airplay -orit^nti'd pop instrumentals. The al- 
bum was such a success that there was reportedly talk 
of moving .lordaii to the Manhattan label from the 
venerable Hlue Note, which Manhattan honcho Bruce 
Lundvall revived last year as a jazz-only operation. 

The current compromise might be describeil as a 
kind (if trulli in-advertising ploy: .Jazz purisLs who ad- 
mire .lordan's playing but look down their noses at his 
tnori' overtly commercial music will know which label 
has "their" Stanley .Jordan, and so will those fans who 
dig the guitiirist but find his solo work too esoteric. Of 
course, the folks at Manhattiin/Blue Note hope that 
there are more than a few listeners who like both 
Staiilev .lordans. 




Also noted: The American Jazz Orchestra's first 
full season at New York's Cooper Union got olT to a 
good start on Oct. 'A\ with a concert featuring the clas- 
sic arrangements of the Benny Goodman band. Clari- 
netist Walt Levinsky did admirable double duty as 
guest conductor and featured soloist, and young 
drummer Kenny Washington drove the big band with 
a maturity far beyond his years. A highlight of the 
evening was the world premit^re of "Tribute To Ben- 
ny." ;i concerto for clarinet and jazz orchestra written 

Which Stanley Jordan 
would you rather hear? 

by Hob Brookmeyer. That piece, incidentally, was not 
"largely funded by a grant from BMI." as we recently 
re|)orted. In fiict. it was specifically commissioned by 
the performing rights organization for the orchestra, 
and it is the first of a projected series of four such 
compositions. If all goes according to the current plan, 
one of the others will be a piece for tenor saxoi>hone 
and orchestra written by. and featuring. Sonny Rol- 
lins . . . Blackllawk Records has released three al- 
bums by .South /African pianist/compo.ser Abdullah 
Ibrahim and two by his wife, singer Sathima Bca 
Benjamin, as part of the new Ekapa Series. Three of 
the albums previously had limited distribution on Ibra- 
him's own Ekapa label; the others. Ibrahim's "Water 
From An Ancient Well" and Benjamin's "Windsong." 
are new. 
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EEPING SCORE 



by Is Horowitz 



OOME ENCHANTED PRIZE: The top winner of a pro- 
motion involving CBS Records, the Barnes & Noble re- 
tail chain, and WNCN New York will have to travel lots 
of miles for his prize but is unlikely to complain. The 
plan calls for 10 Banies & Noble patrons, chosen at ran- 
dom in store drawings, to receive 10-disk packets of CBS 
compact disks. One of the 10 first-round winners will 
then be selected to receive an 11th CD — the new Master- 
works recordinR of "South Pacific," stiirrinK Kiri Tc 
Kanawa and Jose Carrcras. 

'South Pacific' promotion 
offers free trip to Tahiti 

Kicker, though, is that the CD will have to be re- 
deemed in Tahiti. WNCN will pick up the lab for round- 
trip transportation and hotel for two. 

New recordings scheduled by CBS had Isaac Stern 
and Yo-Yo Ma due to tape two major works Nov. 7 and 
8 witli the Chicago S\Tnphony under Claudio Abbado. 
One. the Brahms Concerto for Violin & Cello, is right in 
the repertoire mainstream for these artists. But the oth- 
er. Mozart's Sinfonia Concertantc in E Flat, is for violin 
and rioln. Ma will play a transcription of the solo viola 
part on the cello. Steven Epstein will produce. 

.Another early November series of CBS sessions, 
these in Toronto, will feature the Canadian Brass in an 
album of si>ecial arrangements of such Moz;irt peren- 
nials as the "Magic Flute Overture" and "Eine Kleine 
Nachtmusik." The same group of recording dales will 
also produce a Dixieland album. 

Meanwhile, CBS is readying for spring release the 
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live recording of a concert given under United Nations 
auspices in Geneva, Switzerland. Sept. 'M) lo t)enefit ref- 
ugees. Among the artists perfonning are Lorin Mua- 
zc), Esa-Pekka Salonin. Jean-Pierre Rjimpal. Harry 
Tuckwell. and Sophie-Anne .Mutter. A (wrtion of the 
proceeds from sales of tlie niultidisk album will 1k' ear- 
marked to aid refugees. 

Philips records has renewe<l its contract with 
the Concerlgebouw Orchestra, continuing an associa- 
tion thai dates back lo 19."il. A company tally indicates 
that Philips has sold more than 20 million recordings 
worldwide by the Dutch orchestra since that time. 

One of the lirsl projects lo be underUiken under the 
new agreement is a complete "Ma Vlast," with Antal 
Dorati conducting the Smel;ina score. Among cycles to 
be completed is an intcgnd set of the Beethoven sym- 
phonies with the Concerlgebouw's principal conductor. 
Bernard Ilaltlnk. Another is a sur\'ey of Haydn's "Viir- 
is Symphonies" directed by Sir Colin Davis. And Sc- 
myon Bychkov will go l)efore Philips micn)[)hones in 
Amsterdam with Tchaikovsky symphonies and Richard 
Strauss lone poems on the agenda. 

Philips US sending out "malven" seeds to plug the new 
Jcssye Norman Strauss lieder album. The wildflower. 
known here as the mallow or marshmallow, is referre<l 
to in the last song the composer wrote, which was 
brought to light only a few years ago. The song, "Mal- 
ven," of course, is included in the album. 

Michael CIELEN, former music director of the 
Cincinnati Symphony, has been awarded the Adorno 
Prize by the city of Frankfurt. Germany. It's the first 
time the award has gone to a musician. 




RASSROinE 



by Linda Moleski 



I here was MUCH activity at NARM's fifth annual 
Independent Distributors and Manufacturers Confer- 
ence, held in Scoltsdale. Ariz., Oct. 30-Nov. 1. Setting 
the pace for the Ihree-day meet was event chairman 
(■eor^e Hocutt of California Record Distributors, who 
told some 100 attendees during his opening remarks 
that it's been a "great year for the independents." 

Though the event served as a forum for a series of 
one-on-one meetings, it also gave attendees a chance lo 
air their feelings on some major issues. Among these 
topics were the advent of label standardization in the 
use of bar coding, compact disks as the wave of the fu- 
ture, and the need for LPs and the T inch single (sec sep- 
arate slorj'. page 4). 

During his speech on "The Profile Of A Successful In- 
doiwndenl Record Manufacturer." GRP's Bud Kalzcl 
urged indies lo band together. He noted that "lack of re- 
spect for each other's territorial rights . . . could further 
the erosion of independent life." 

In addition to business sessions, activities included 
LaserVidco's Halloween party, a Friday-night barbe- 
cue, and, for sports enthusiasts, a side trip to Max's 
Gridiron club (recommended by yours truly). 

Sutra's .Merrill Kass took interested parties lo his 
suite for a sneak preview of his label's upcoming re- 
leases, while Tommy Boy's Tommy Silverman opted 
for a more direct approach — playing his company's 
forthcoming releases during a poolside luncheon. 

Macola's Don MacMlllan chatted about his logo's 
newfound success, which was precipitated in part by the 
Timex Social Club's summer hit, "Rumors," on the Jay 
label. Recent signings for the l>os .Angeles-based pro- 
duction company include Laloya Jackson and former 
Fifth Dimension member Billy Davis Jr. 

Profile came away the big winner of the first Inde 




pendent Awards show, taking home trophies for Run- 
D.M.C.'s "Raising Hell" (best album) and Boys Don't 
Cry's "I Wanna Be A Cowboy" (best 7-inch single). Oth- 
er winners were Reality Records for Doug E. Fresh's 
"The Show" (best 12-inch) and Jay Records for Timex 
Social Club's "Rumors" (best new artist). 

Seeds & SPROUTS: Following the NARM confer- 
ence. Grass Route journeyed lo lyos Angeles to soak up 
some of the local Uilent. Caught at West Hollywood's 

NARM meet heralds 
'great year for the indies' 

Gazzarri's was pop metal act Hurricane, which features 
vocalist Kelly Hansen, drummer Jay SchcIIen (former- 
ly with Lila Ford), and guiUirisl Robert Sarzo and bass 
ist Tony Cavazo, brothers of Quiet Riot's Rudy and 
Carlos, respectively. The young rockers, whose debul 
EP, "Take What You Want," reportedly sold some 
15,000 copies, are currently up for grabs because of the 
recent shutdown of Grecnwnrld. They're definitely 
worth checking out. Another up-and-coming act to 
walch for is as-yel unsigned glam band Ruby Slipper 
. . . Relativity has several new releases out. Among 
them are Robyn Hitchcock's new studio album, "Ele- 
ment Of Light" Tangerine Dream's "Underwater Sun- 
light" (previously available only on CD), and .San Fran- 
cisco-based Possesscd's "Beyond The Gates" . . . Blues- 
man Delbert McClinlon is on the road o|iening a series 
of dates for John Fogerly in support of his latest Alli- 
gator release, "Honky Tonkin' (i Done Me Some)." 



BLACK 



CHART 
RESEARCH 
PACKAGES 



The definitive lists of the top singles and albums, 
year bv vear, coverinR the entire history of the 
Black (K&B) charts. 

Based on the authoritative statistical research 
of the music industn,''s foremost trade publica- 
tion. 

TITLES AVAILABLE: 

M umber One Black Siugles, 1948 through 

1985. ($50.00) 
Number One Black Albums, 1965 through 

1985. ($2.5.00) 
Listings include Billboard issue dale, title, 
artist and label of Ihenumber one record of each 
week. 

Top Ten Black Singles. 1918 through 1985. 

($50.00) 

Top Ten Black Albums, 1965 through 

1985. ($25.00) 
Listings inciudetitle, artist and label of every 
record that reached number 10 or higher on the 
Billboard Black Singles or Black LPs chart. 
Titles are listed alphabetically within each 
year. #1 records are indicated. 

Top Black Singles Of The Year, 1916 

through 1985. ($50.00) 
Top Black Albums Of The Year, 1966 

through 1985. ($25.00) 
The annual charts of the top records of the year 
in rank order, as published in Billboard's 
year-end special issues. Listings include title, 
artist and label for each entry. 

Individual yearly lists may also be purchased 
separately; see coupon below ($5.00 per list.) 

Billboard Chart Research 
Attn: Dcbra Tixid 
1515 Broadway 
New York. NY 1()036 

Please send me the following Bi!llx)ard Chart 
Research Packages: 

E l □ Number One Black Singles C") $50.00 

E-2 □ Top Ten Black Singles (fii $50.(X) 

E-:i □ Top Black Singles 0\ The Year ,$.50.00 

F-1 □ Number One Black Albums @ $25.00 

F-2 □ Top Ten Black Albums Ca> $25,00 

F-3 □ Top Black Albums Of The Year @ $25.00 

□ Individual yearly lists from 

(please list IxKik code numlx-r) for_ 



4please list year(s) desired.) 



Check or money order is enclosed in the amount 

of: 



(S*irr\. nn C O D tir billinj^f 



Name . 



Company. 
Address _ 



City. Stale. Zip 

Overseas air mail rales available upon request 
All sales are final. 
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CLASSIFIED 

ACTION MART 

To order an ad . . . check the type of ad you want . . . 

□ Regular classifted (ads wrihout tx>rdefs) $2 3S per word per 
insertion Minimum ad order, $47 00 

□ Display classilied (all ads with borders) i?7 00 per column per 
inch, per insertion, 4 insertions $71 00 per, 12 insertions $66 00 
per. 26 insertions $63 00 per 52 insertions $51 00 per Price 
discounts are based on insertions m consecutive issues 



^ □REVE^S^i^StO^OJ^DOmONAL CHARGE 



n Count B words for our Bo> Number and address Add S6 
for handling Only regular mail forwarded— tapes not 
acceptable 

Check the heading you want . . . 

for Sale Help Wanted Pos'lions Wanied . Tapes 

Business Opportuniiies ■ loveslors Wanted 
- Real EstaiO'For Saie^Lease ' j Songwriters ; , Talent 
: Accessoftes : : Golden Oidies ' ) Noweltiesi'Mefchandise 
[ ] Serv»ce5/Sopplies/Equtpmeni '. 1 Wanted To Buy 
' 1 Comedy Material ' . Compuier ' 1 Schools & Instructions 

Video ■ : Miscellaneous 

Payment must be enclosed with your ad copy- Send to 
Btllt>oard Classified. 1515 Broadway. N.Y.. N.Y. 10036. 

Cancellations must be in writing and mailed to the 
Classified Dept. 
15% agency committion applicable only on ads 
of 2" or more running 2 consecutive weeks 

Need to get your 3d in fast? Call Jeff Serrette . . . In NY State 
phone 212/764-7388 . . . Outside N. Y. State phone toll free 



Your Name 

Company 

Address 
City 

Telephone _ 

Please fill in the information below if you wish to 
charge the cost of your classified advertising. 

r_- American Eipress ' , Dmers CiuD 7 'Visa " Master Charge 



State 



Zip. 



Credit Card « 
Bank f 

Vour Signature 



Exp Date 



800/223-7524. 



FOR SALE 



FOR SALE 



FOR SALE 



FOR SALE 



VIDEO 



ROCK A SOUL 
ELECTRONICS 

470 7lh Ave (bet. 3Sm t 36lh sir.) 
New York, N Y. 1001S 
WK HAVE THE LOWEST 
PRICES IN TOWN 

LP » »4.99 

12 inch S2.99 

alto 

LARGEST SELECTION OF 
IMPORT 13 INCH RECORDS 
SPECIAL PRICES ON TAPES: 

TDK 90 J1.09 

T D K SA90 1.79 

Maiell IIS 2.49 

FAMOUS BRANDS T-12a .. S2.99 
SONY T-t?0, PANASONIC. JVC. 
KODAK. MEMOREX T-I30't ALL 
FOR ONLY $4 49 EACH 

Wt ACCEPT HAIL ORDERS HOO UtNiyuU 100 
11*. SMIPPIHG AND HANDUMC 



ATTENTION 
RETAILERS 

• Pt" SOn.il./pn Si" .1 I- 

• Thoiis.inas o' T.nes >ri Stock 

• CD Ac cesso'^rs 

• Compel,!. ve P».fng 
■ Sa'np o< Np«I Djy Sli'Dmpnt 

• VoUi"sp [I S! oiims A^,i,i,in'(> 

1-800-255-3472 



WE EXPORT TO AU COUNTRIES 

12" / IP S / CD S 

BEST STOCK— BEST SERVICE- 
BEST INFORMATION 

Wt tpecialiK in 12 Oince Recoidt 
all tmall ind mafOf labeit 

TRY US!! 

EXPORT-O-DISC 

B5S(E) Conklln Street 
Farinlrgdale. N.Y. 11735 USA 

Tele # (516) 694-4545 
Telex: 6852522 
Telex: 4758254 

Fax # (S16) 694-4594 



• REGGAE * 



■ LABQ6ST ONE STOP IN HEGGAE MUSIC IN 
THE US 

• JAMAICAN ENGLISH. AND CANADIAN IM- 
POfllS lAUL LABELS! 

• WHOLESALE-RETAIL AND DIST 

• OnOCRS SHIPPED PROMPTLY 

• FREE CATALOG 



1.800-441-4041 



crnn 



V.P. RECORDS. DIST. 

170-21 JAWAiuA A^E 
JAMAICA N y 1 IA32 
Pnon* (718) 291 70M 



CUT OUTS « IMPORTS 

LP ■ CallVlUt t tlACkl Anil l. RoCh 
Counify R i e and Goip*l W(i|» ror Irtt 
CAIaloq Tfadf only 

MARNEL DIST. 
P.O. Box 933 
PiscaUway, NJ 08S94 



MTVS ROCK a ROLL 
TOGO 

Along with i 000 ^ o' (iiN-f ra%scttc anO IP I. 
ll..% tJ«MlefS only Anlo O' C.lH Id' 'len CAIAKX) 

Record-Wide Distributors, Inc. 
P.O « SlOO 
Fenlon. MO 63026 
(314) 343-7100 



CASSETTE FIXTURES OPEN i»cH W •ml 60' 
Mriile 700 and 640 lApe capacity Also sorrw loching 
hilu'es Regifia 1 (BOOl 222 9332 



^12" ^ 
EAVEN 



LARGEST SELECTION OF 
12" RECORDS 
FROM 1978 TO THE PRESENT 
WE EXPORT 
TO ALL COUNTRIES 
FREE CATALOGUE TO 
RETAILERS AND DISTRIBUTORS 

JDC RECORDS INC. 

{IN THE PORT OF LOS ANGELES) 
M7 W. 5TH STREET 
SAN PEORO, CA 90731 USA 
213-519-7393 
TELEX VIA ITT 4e9e$0« JDCINC 
FAXN 213-519-1814 



CASSETTE SHELL MOLDS 
2 • 12 cavtly sonic cover cassette 
2 • 12 cavllv bass cassette 
1-12 cavity screw cover cassette 
I - 6 cavity sonic cover cassette 
t • 8 cavity bass cassette 
1 • 4 cavity cassette box 
1 - 32 cavity keyhole hub 
I - 64 cavity guide roller mold 
Gima aulomalic audio cassette as- 
sembly machine plus misc. compo- 
nents lor cassette assembly. 

S300.000 for all! 
Boi 7668 
Billboard Magazine 

1S15 Broadway 
New York. NV 10036 



NOW IN STOCK: 
TOURIST "HOOKED ON YOU" (12") 

ANITA SAHIH ALBuy THf SOMCSTRCSS 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes and LP's 

TARGET MUSIC DISTniBUTORS 
2628 K.W. 72nd Ave.. Miami. FL 33122 
(305) 5gi'218B 



135DupontSt.,Pialnvlew, NY 



America's Premier 
Home Entertainment 
Center 

AUTHORIZED DISTRIBUTOR FOR: 
•AKAI •MAXELL 
•ALLSOP •NORTRONICS 
•BASF 'RECOTON 
•DENON 'SAVOY 
•DISCWASHER •SCOTCH 
•G.E. •SKC 
•J.V.C. 'SONY 
•TDK 

FIND AU TOP LABELS: 
CD s, LPs, CASSmiS. 12", POPS 

EXCEtufiTmiSEmice , 



(TOLL FREE OUTSIDE NYS) 
1-800-645-6558 
516-349-3000 
TELEX: 685-2550 
ASK FOR WEEKLY SPECIALS , 



BUDGET t MIDLINE CASSETTES 

Calffring lo nta mArkcl «tndori and indr 
pcndcnl record Blorti only No cul ouli 
1^0 mimmum Wr>it or call for free cala 



Th« Tap* Box, Inc. 
2801 Wtit flaynoldt SL 
Plant City, FL33St8 
(813) 754 3898 



OLDIES 

Your complete One-Stop (or 
oldies 45'3. cassettes, LP's and 
CD's. 

Gotham Distributors 
41 Rittenhouse Place 
Ardmore PA 19003 
1 (800) 4 Gotliam 



CUT OUTS « OVER STOCKS 

LP's Tapes. *5*5 and imports Looking lof tho 
unusual'' Wo have it at lowest pncos All ic 
qucsis toi list ust be wfillen on youi company 
tollerlwad Dealers Only 

Ptrtormanct 

P.O. Box 15« 
New Bfuniwick NJ 08»01 
(201) S4S-3004 Teiei: S1060DB316 



WhiU- Olhft Pt'cipU' iwv laisiny thfit pruv. 
iA»' dfi- sld>hinij iiufs Mi>i<ii I rthi'l 1 Ps its 
lt»u rts 'i^K- Y(>u( rln»m* cif Ihi* nmsl t'^k'n 
Mvt* liMings iivdildbk' 

h.r (fwiataltMl Calif ((i(f»l S«HU>(KK( 

tif lATlIf 

Scorptf Mu*j( /iK 
Post Ofhi v tii>\ A 
Tn-nton X! itSfH IHL*" 



TOLL 


Sj 


FREE 


CLASSI- 


FIED 




ADS 




HOT 


■ 1^ 


LINE! 


CO 


CALL 


CM 


NOW 




TO 


■ 


Pl,ACH 


^^^^ 


YOUR 




AD' 


CO 




764 7388 
.n N V Slalei 



VIDEO 



VIDEO — OPEN YOUR STORE - Save — used nwy. 
IDS and morel Used movies wiU be boughl/sold/trad- 
ed (?15) 63B-42Z2/1 (800) 447-3399 



OPENING A NEW 
VIDEO STORE? 

WANT TO INCREASE 
PRESENT INVEN- 
TORY? WANT TO RO- 
TATE OLD INVEN- 
TORY? WANT TO SELL 
DEAD INVENTORY? 

CALL 

TRADE-A-FLICK 
1-800-862-2343 
OR 

404-696-3004 



WE BUY VIDEO OVERSTOCKS 
AND DELETES 

NO LOAD TOO BIG!! 

Video Cassette Sales 
(201) 778 0877 



WE mi tm SEIL USED ■o«ics— 
tUT outKTin. 

WE SPECI«U2E IN 
"tlMOST NEW flELEtSES 

>ND lOP «0 ~ NONE 
HIGHER THAN tUM. COIL 
rOR TITLES >ND PHICESI 
latWI g]3 32U or 
11031 292 2072 



REAL ESTATE/FOR 
SALE/LEASE 



NEW YORK CITY 
COMMERCIAL CONDO 
FOR SALE/LEASE 

* 3.000 sq II. office 

* i^oatuiod In Intonor Dosign Mnciazirw 

* Music industry tMjilding Towor 
Records. Island Rocofds 

(212) 477-8800 



9000 SUNSET BOULEVARD 

• Prime music mdusirY localion 

• Floor to ceiling wmdows impres 
sive views 

• 24 hf securily 

• 500 to 6000 sq II suites avail- 
able 

Exclusive leasing agent Los Ange 
les Realty Services Antjrew 
Raines/LarK CtifislensGn 

(213) 271-4666 
(213) 274-6855 



ATTENTION 
PIANISTS 

Fl. Lauderdale Island winter re- 
treat. Ivlagnlficent Sleinway 
Grand, spa, elegant walerview 
apt. Reserve now! 

(305) 760-9630 (eves) 



TALENT 



SINGERS 
LET DICK MICHAELS 
PRODUCTIONS 

OO * SESSION rOH YOU' 
m ARE REASON*ai.E AND WE GET RESULTS' 
Nalionai d'tlribulion ind promoi.on ■■■•labia 
OICK MICMABLI ^NODUCTIOHS 
113 11 *ud«lla Road Condo 7»3 
Oallaa.Ti 73343 13 14)346-4 13 1 
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SCHOOLS & 
INSTRUCTIONS 



SERVICES/SUPPLIES/ EQUIPMENT 



HELP WANTED 



MUSIC BUSINESS/VIDEO CAREERS! 

(ji>:ion«ndmuch">ofe Tht> Mus<c Busriess if> 
(KOpares yOv lot exciling markctirt^ 
m«nao»m»ni and techncX catoots, Top p<o 
tfa^rvng in concert produclcn anisi leptosema- 
ttor relat' /wholesale promoltof^'markclinq 
copyright law publishing, much mom Employ 
trvn\ ass>stanco. Iinanctal fO available Call lot 
lre«. t-B0O'5S4-334€. or send lor tree ca'eef 
givde (ind-cate home acMress phono and v«ar 
oiMS qf«chjaI>on| Mail 10 MBi Depi 23 3376 
P«achtroP Hd Atlanta GA 303?6 



TAPES 



BLANK AUDIO A VIDEO CASSETTES 

7IST ANNIVERSARY 
LOWEST PRICES IN TOWN 
• Audio Catseiiri • Video Ci»rltri 
■ MJilrnnf) Taprs • 8 Track) 
Oon I Dr'ay— Call Today' For More Information 

Andol Audio ProducU, Inc. 
4213 14lh A«*., Brooklyn. NY 11310 
Call Toll Fr»»— (800) 221-6S78 
N.V. Rcr 
17 161 43S-7332 



PROFESSIONAL QUALITY 
VIDEO CASSETTES 

Lowrsi Prices in nation— Audio caiselles, 
video casselirs, Universal video library 
casts For more inlormalton 

Darka Caiiettai 

T IS PctalU SL 
Oakland, C* «4«07 
(415) 463 0161 or 14 IS) 483 1346 



CASSETTE TAPE 
SECURITY DEVICES 
DiaiGHU rom ritail outlit6 

EASt 10 USE iNE»PENSiv( 
REUSEABLE A DISPOSABLE 



5 SELECTIVE MODELS 



■rom SAMPLES AND PRICIS- 

CONTAC T 

C « O SPECIAL PRODUCTS 

109 Sf OUOVA DRIVE 
NOPKIMSVIlH KT 47?*0 
SO3/B0S-8OBa 



NOVELTIES/ 
MERCHANDISE^ 

^'SUPER SIZE POSTERS" 

Gigantic 40"x6a " 

Crwosc liom A AH CRUE WASP MAIDEN 
PfllEST WHO STONES DURAN WHAM 
Buy O'lTl 

Bl-Rile Enterprises. Inc. (800) 621-aSSI 
(312) 376->57S In lu. Sales Repi Wuiled 



POSTERS 
flock Posters 
ZAP ENTERPRISES 

1251 3 Irolo SI 
Los Angeles Call! 90006 
(213) 732-3781 
DEALERS ONLY 



SERVICES/SUPPLIES/ 
EQUIPMENT 



PMTHE 
WIDEST 
SELECTION 
OF RECOflOING 
TAPE AND 
ACCESSORIES... 

1-8bb-523-2472 ^P"": 

m 




D«al«n On^ 

Call lor Fr»« Catalog and 

Monthly SpMlalt 



*)iskiQQakers 

DOES IT ALL 



CALL FOR OUR PRICE LIST 

RECORD JACKET CASSEUE 
PRESSING DESIGN & DUPLICATION 
PRINTING 



RADIO TV JOBS 

10.000 radw )oba a yaar for man and womm »■ 
K*iad M tha Amariean fladie Job Markai i>*«tit)r 
papaf Up le 100 opanlnM avafy w«*ki) Oiaii Joct- 
>yi~ Nawapaopta ar>d Progfam DIraciori EnQ> 
na«r«. Salaap^opta SmaM. madkati and ma(or mar. 
Ii*t« an tormatt Many foba raquwa Uttlt or r>o aa- 
p«rt«nc«' On« wr*k computai aal M.OO. Spactai 
Bcmi» I'l oMkt IIS. 15— you ura tlV 

UaCRkCAM ftAOlO JOa MARKET 
1S93 MorUi taalam 
Laa V*OBS. HavBda aS 101 



CALL NOW 
TOLL FREE 



1-800-468-9353 



153 W. 46tli Street • NY, NY 10036 
In NYC. 212-302-4140 



MISCELLANEOUS 



DJ & DANCE FLOOR 
EQUIPMENT SALE 

; QUA I. I T V PR ODUCTS PRICED L OW 

Muers mirror balls black lignis 
sirobes. DJ consoles rope lights 
controllers, loggers turntables arc 
other similar products 

Lei us help you' 
THE MUSIC SERVICE 

227 S Millei RtJ •Akron OH 44313 ■ 

* * • * {216)867 1575 * « ♦ ♦ 



- RECEIVER SALE - 



RECORD PRESSING & TAPE MANUFACTURING EQUIP. * PLATINS ' 
PRINTING & PACKAGING EQUIP. • OFFICE FURNITURE & EQUIP. * 

We have been instructed by Yale. Kline & Geary Limited. Receivar & Manager, 
to liquidate ttie assets of . . . 

ARC SOUND CO. LTD. 

In Detailed Lots By 

AUCTION 

ON TUES.. NOVEMBER 25 AT 10:30 A.M. 
AT 142 SPARKS AVE., WILLOWDALE, ONTARIO 

Sale Consists 01 

PRESSING DEPT.: 12-1972 to 19B1 EPI & Tracy-Val Extruders W/Genlry & Tracy— 
Val Auto LP Presses V»//Auto TRimmers • 2-SMT. Duel 7" Auto. Presses W/Exirud- 
ers ' 

CASSETTE DUPLICATING EQUIP.: Grandy Cass. Duplicator W/Pro Trax (Inovon- 
ics) Electronics 4 Track W/Aulo. Elect. Program Control. Vj* Tape. Heads & Bin, 
Speed Ratio 32:1 " 10 Cass. Slaves, Ampex #3200 W/Saki Ferrite Record Heads. 
All Remote Control Stop & Start • 2 Tapematic 2000 Aulo. Cass. Winders. Duel 
Reel. Auto. Interchange ' 3 Model 1341 Superscope Cass. Winders {used) * V*" 
T'/i-tS Trayco Record & Playback-2 Track • 'A" 3-3/4-7yj IPS Trayco Record & 
Playback-2 Tracks " 

PACKAGING & LABELLING EQUIP.: Tapematic 1000 Labelling Mach. • Tapematic 
G70 Insert & Boxing Mach. • Pemco (Martin-Edwards) Cello Wrap Mach. • 2 Nand 
Label Machs. * Misc. Steel Shelving 36"x18"-8' High Work Benches * 
BOILER ROOM: Napanee Boiler 100 HP. W/Feed Tank • 2 Chemical Feed Tank ■ 
Vapour Boiler 100 HP. W/Feed Tank " Cushion Tank • 3'/,'x8'L • O'Connor Blow 
Down Tank ' Culligan Water Softner Unit ' Joy Air Compressor ' Broomwade Com- 
pressor 7% HP. 8 Brunner Compressor W/Filter • 4 Armstrong Pumps 15 HP.x70 
GPM • Armstrong Pump 7% HP.x325 GPM • 400 Gal. Storage Water Tank • Balti- 
more Aircoil Cooling Tower 200T * 

PLATING DEPT.: Barnstead Still 15 GPM • Vans 4 Pos. HS Plating Tank/S Rectifi- 
ers ■ 3 Prec. Mfd. 4 Pos. HS Plating Tanks • 4 Thirisodor Rectifiers 8 Rapid Rectifi- 
ers ' 12 SMT Drive Units * 6 Tycree 30" Filters ' 3-4000 W Heaters ' 3 Titanium 
Colters ■ 6 Temp. Controllers ' 32 Titanium Baskets ' 32 Spindle Drives " 32 Plating 
Rings ■ 2 Mefiag Filters ' SMT Silver Spray Booth " Prec. Spray Booth W/Hand 
Spray Guns " Pall Air Dryer Unit • Silver Counter & Sink " Lacquer Prep. Table & EO 
* Cleaning Tank ' Sel Rex 500A Rectifier ' Finebilt Centering Mach. * Optical Unit 
P4JS • B&B Circle Shear • 14"4 Post From Press " 3-7" LP Form Dies • 1 Finebilt 
Stamper Polisher " Stamper Polisher (Ex. Silent Groove) " Hyd. Forming Stn. (To- 
ronto Metal) ' Hyd. Pump Unit (Richardson Equip.) * 

PRINT DEPT.: 1250 Multi Lith Chain Delivery Press * Paper Jogger " 3 Post Chanl- 
lenge Drills " Triumph Paper Cutter * Hyd. Shoe Die Unit " Copy Rapid Offset " Copy 
Rapid Plate Maker • Selectric IBM Composer • Light Table • 
AUDIO & INSPECTION: BOOTH I - AKAI Intg. Amp, " Technics Turntable • Telelun- 
ken Speakers ' Optical Scope & Turntable • Shelving. Table, Chair & Misc. File • 
BOOTH 2 - Technics Intg. Amp. • Toshiba Turntable " Acoustic Speakers * 5' Desk 
' 4' Desk ' Olivetti Adding Mach. ' 

PACKAGING DEPT. & WAREHOUSE: Cryovac SAI Aulo Record Wrap Mach. • 4' 
Conveyor • Welderton Shrink Wrap Tunnel * Able Tape Packaging Mach. ' Able 
Record Squeezer * Roller Conveyor • 34 Slant Back Record Charts " 18 Inspection 
Benches " 4-24"x6' Record Carts ' Elec. Tape Dispenser ' Hand Tape Dispensers ' 
Toyota Tow Motor Hand Trucks ' 2 B.T. Pallet Trucks " 7" Packaging Mach. " 620 
Welderton Shnnk " Scales up to 1000 lbs. ' Fire Proof Drum Box ■ 3' Slep Ladder " 
20' Extension Ladder " 15 Units of 18x30x6 Shelving (Metal Moulds) • 4 Units 
18x36x5 Shelving (Moulds/Labels) • 4 Units 12x36x8 Shelving (Moulds/Label Pa- 
per) • 14 Units 12x40" Shelving (Labels/Stampers) • 20 Units 4x8x12' Pallet Rack 
(Record Jackets) " 

INVENTORY: Approx. 3250.000. Asst'd. Records & Tapes " 
OFFICE FURN.: Approx. 100 Lots ol Asst'd. Office Furn. & Equip. * 
INFORMATION: Phone (416) 630-5241 or Telex 06-218647. US.Only 1-800-387- 
3620 

INSPECTION: Mon., Nov. 23, 10 am. to 4 pm. & Morn, of Sale 
TERMS: SIOO. Cash Dep., 25% on Purch. Exceed. SIOOO. Sal. By Cash or CO. 
ATTENTION U.S. BUYERS: Your U.S. Dollar Is worth 40% moral Move U.S. Mfg. 
Equip. Duly & Tax-Free to U.S.A.. 

J. DeRonde. D. Ordon. R. Gauley, H. Adams — Auctioneers 

DANBURY SALES (1971) Ltd. 
23 Kodiak Cres. 
Downsview, Ontario M3J3E5 



PART TIME 
OPPORTUNITIES 

THE BOWERY 
SAVINGS BANK 
OPEN HOUSE 
Tuesday, Nov. 11 
FROM 10AM-2PM 

TELEPHONE OPERATOR 
HOUR MON-FRI 10AM-2PM 

TELEPHONE CONSULTANT 
MORNING i AFTERNOON SHIFTS 

OPENINGS IN NYC OFFICE 

II you r« looking tor a pan-tima fob lhai a nol 
only a taamlr>g aipariafKa bul a challaoga aa 
wall, coma lo THE DOWERYI We're New 
Vorlt'a moal aicttlng aavtr>g« bank, and wa'ra 
looking tor you If you'ra a HS graduate Mllh 
aiceMenl wrtnan arvd varbad convnun^tlon 
akilla. Krtowtadga of bank producU and a*r- 
vlcaa/cualofnar aarvlca a plua. Thal'a all 
youTI need lo rac*tv« • ootnpalltlve hourly 
rata, and a great opportuntty aa wad You 
navof know whora H mlgM taad t 

APPLY IN PERSON 
AT THE BELOW ADDRESS 

Tuesday, Nov. 11 
8th Floor Personnel Dept 
From 10AM-2PM 
(II you cannot attend, aend resume/wHte 
to Peraonnel Department RR al the below 
addfcas.) 

THE 
BOWERY 

SAVINGS BANK 

1 10 East 42nd Street 
New York, NY 10017 
Equal Opporlunity Employer U/F 



SALES PERSON WANTED 

Radidly gro«/ing and expand- 
ing dance pnusic 1 stop and 
exporter of phonograph re- 
cords seeking individual inter- 
ested in expanding with us. 
Experience preferred must be 
well versed in all areas o( mu- 
sic. Long Island, NY, 

(516) 694-4545 



ACCOIINTANCr MUSIC ROTtin 

Experience in preparation and analysis of 
artist and publishirtg royalty slatomonts. Sal- 
ary commonsuralR with oxporionco. Full 
benefits Send rosumo wilfi salary history to: 
■oi Tsaa 

1(16 E 

Nm rorti, m tmaa 



ANNOUNCER 
PRODUCTION MAN 

"Wanno Go South?" Send your 
demo tape and resume to: 
5900 Dewey St. 
Hollywood FL 33021 
If you have a great voice and can 
write and produce radio commer- 
cials with multiple voices, you could 
gain a position on the winning TSI 
team. Earn up lo $30,000 per year 
plus company benefits, and pleas- 
ant 5 day 40 hr, work week. Send 
altn: Mr, T, 



SONGWRITERS 



YOUR TUNES CAN WORK FOR YOUl 

Rccoivo your IMJII quality demo loi onl^$9S p«>r 
song Miwhelinci A$v%lanc(. availiiblc lor strong 
«ongs 

Call or Wril«> lo* biof nine 

Eaalon One Productions 
P.O. Box 30e62 
Belhesda. Md. 20B14 
(301) 493-6440 



EDMONTON 



CALGARY 



VANCOUVER 



MISCELLANEOUS 



II your comparry is cortvorling from Mm lo vktoo con- 
sider a donabon of your uMd 1 emm oqwpment lo Iho 
Rochester Institute of Technology Mm/vKloo dopait- 
menl. As a norvprom institution wo are ablo to oOer 
attractivo taz doductions before year's end Pleaso 
contact Malcolm Spautl. OopL Chairman lor inlorma- 
tK)n (716)475-2779 




CHART 
RESEARCH 
PACKAGES 



Thf dffinitivf lists of the 
top sinKli's and albums. 
\t'ar liy year, covering the 
I'littrr hisliiry nf the 
Ciiunlry charts. 

Based nn iheaulhoriiaiive 
slalisliial research of 
the music industry's 
fnremi)st trade |)ul)licalion. 

TITLES AVAILABLE: 

.\iinibfi' Out' Cinitttty 
Siimli's. i;HS Ihrouiih 
/.<>«5. i.S.'iO.DOi 

.\itinbfi- Our Coitnlry 
Mhiinis, liiti l Ihruunh 

I.S2;),(K)| 

l.isitii^s include Billtxiard 
Issue dale. lille. arlisi and 
lalx'l i)f the numlier one 
reciird nf each week 

T of) Tfn C lilt II In Sin/ih's. 
lillHIIiriiiiHli n>H5. 

l.S.'ilMKIi 

Top Ten Ciiiiiiliy 
.Mbiims, liUi-l iliroti/ih 
1985. ($2:'..(«)| 

l.islin>;s include title, 
arlisi and lalx'l nf every 
record that reached 
number III nr higher iin 
the Billhiiard Country 
.Singles or Country Li's 
charl. Titles are listed 
al|)habelically wilhin each 
year, «l records are 
indicated. 

Titfi Cdiiiiln Siiifili's Of 
The Yiai. If) l(illii<iiiiili 
I9H5. (.S.'ill.OOl 

Tup Coiniliy Alhiinis Of 
Till' Year. 1963 llirimgli 
I9fi5. (.$2.').(l(ll 

The annual charts of ihe 
lo|) records nf the year in 
rank order, as published in 
Billlxiard's year-end 
special issues. Lislinfjs 
include title, arlisi and 
lalx-l for each enlry. 

Billboard Chari Research 
.Ann: IVIira Tixld 
l.'il.'i Btiiadwav 
.New York, NY l(i():«i 

I'lease send itie the 
liillciwiiin liilllxiatd Chart 
Uesearch I'ackaKo 



c I 



□ NumlN'r (>ni> Ciiunlr^ Sin 
^[l<•^ (o $.W (HI 

C 2 n Tiiii Tin L'iiunlr\ SiiiKlf~ 

f % .11 (HI 
I. .1 u |.,|. (...unlrv SinuU-v 01 

till- V.:ir <" S.'i<IIHI 
t) I □ NuiiiIm'i Oih- Liitinm Al 

liuni^ (■' iZi IKl 
I) ;; □ Till) Ten C'iunlr\ Albums 

w to ixi 
nri a TiipCiiuntrv Album- 01 

Thi- Yi'iir I" S'ritm 
Check or miine\ order is 
ed in I he ainiiuni of: 



enclii 



■ s,irn, Hi.C (M) li 
Namr 



C <iin|Kin> - 
Acldri 



C"it\. Stall*. Zip _ 

OvrrM-as :iir mail rati- availabli' 
u|n»n rii(Ursi 

.Ml sales are final. 



BILLBOARD NOVEMBEH 15. 1986 



Billboard's 



Record Source International 

A RECORD SERVICE FOR RADIO STATIONS BASED ON THE 
BILLBOARD HOT SINGLES CHARTS AND BILLBOARD PICKS AND SPOTLIGHTS 



HOT 100 SINGLES (10 singles per package) 
Full-year service: 520 singles 
18-week trial service: 180 singles 

COUNTRY SINGLES (10 singles per package) 
Full-year service: 520 singles 
78-ivee/c trial service: 180 singles 

SOUL SINGLES (10 singles per package) 
Full-year service: 520 singles 
18-week trial service: 180 singles 

ADULT CONTEMPORARY SINGLES 

(5 singles per package) 

Full-year service: 260 singles 
18-week trial service: 90 singles 




ecords are selected for each category on the basis of Billboard reviews and charts. 
Packages are shipped an average of once a week: hov\fever, intervals between 



shipments may vary depending on how much good new material is available. (Subscription 
length indicates the number of packages you will receive rather than an exact number of 
calendar weeks.) Regular subscribers to the singles services will have received between 75% 
and 85% of the records on the corresponding Billboard chart each week. Once you place 
your order, packages are shipped automatically. For further information, call: (212) 764-7311. 



ORDER FORM 



HOT 100 (10 singles per week) 

52 weeks $448 via 4th class mail 

S493 via U.P.S. 
18-week trial \ $162 via 4th class mail 
\ SI 78 via U P S. 

COUNTRY (10 singles per week) 

52 weeks $448 via 4th class mail 

$493 via U.P.S. 
18-week trial I $162 via 4th class mail 
I $178 via U.P.S. 



BLACK (10 singles per week) 

52 weeks S448 via 4th class mail 

: $493 via U.P.S. 

18-week trial I $162 via 4th class mail 
: $178 via U.P.S. 

ADULT CONTEMPORARY (5 singles per 
week) 

52 weeks I $331 via 4th class mail 
i $376 via U.P.S. 

18-weBk trial I S7J9 via 4th class mail 
I . $135 via U.P.S. 



Please add the following taxes, where applicable: 

Calilornia: 6% Massachusetts: 5% New Jersey: 6% New York: 8% 

Ohio: 5Vi% Tennessee: 6% Virginia: 4% 

Total cost of subscription(s) ordered: S_ 

Tax: $_ 

TOTAL AMOUNT ENCLOSED: S_ 



Payment or authorized purchase order must accompany order form. It is a 
condition of sale that records purchased through RS! wilt be used for 
broadcast airplay only. Prices are lor U.S.A. only. Foreign rates available 
upon request. 

SHIP TO: 

CALL LETTERS OR COMPANY NAME 



ATTENTION OF 



ADDRESS (NO P.O. BOX FOR U.P.S. SHIPMENT) 



CITY. STATE. ZIP 



TYPE OF COMPANY 

SEND COMPLETED 
ORDER FORM TO: 



Record Soukce iNTcnNArioNOL 



A DIVISION OF aiLLBOARD 
151S BROADWAY. NEW YORK NY 1D036 



Please allow one to three weeks for 4th class mail delivery. 



Copyrighted material 




C I S A C 




The .'J5lh ('iinijrrss i)f the Inlcrniitioiiitl ( Diircdcnitiiin iif Authors* iiiul 
Composers' Socictii's (CISAC) wiis hcltl in Miidrid fromOrtnluT fithtolllh, 
as already reported in Hillbonrd. 

On this oeeiision CISAC decided Inliirn the spotlight on its activities 
hy usin^ as the theme fur the enn^'ress eommunieationv 

Throii^jhoul the six days, tliroujih eonferenees, press lunches, meetings 
with creators and copyright experts from five ccmtinents, journalists from 
the international press a^ieneies luulthe printed nnd broadcast media were 
kept regularly informed of the imporliint subjects bein^j dealt with during 
the conference- the 100th anniversary ofthe Iterne C'<>pyrit;ht Convention; 
new copyriKht laws; th<' way in which auth()rs nnd composers societies 
exercise their riRhts under new legislation; safeguards to protect the 
independence of writers and composers; and copyright protection in the 
fields of audiovisual pronramminji, reprography and h(mic taping. 

CISAC was able toexplain somethinjj of the complexity of its opera- 
-tions and those of its member sociel ies in assisting; authors and composers 
all over the world in the sometimes difficult task of informing and 
explainini^ to music users, public authorities and public opinion the 
nature and scope of their riyhts. 

This supplement is publlsh<-d in the interest of securing K^eiiter public 
enlightenment on the subject of copyritjht protectitm by publishing 
this supplement which outlines the activities, the achievements and the 
problems of some of CISAC's member s(»cieties-those of I'TNi-AND, 
FR.VNCK, HOLL.VND, riALY, SPAIN and the L NITKD STATKS. 



A BILLBOARD ADVERTISING SUPPLEMENT 



BTriyniBWralBnal 



The International Confederation 
f^^i Of Societies Of Authors 
^itf And Composers 

mat Is CISAC? 



To lay down in each country homogenous principles 
for the collection ol royalties and (or the safeguard 
ing of works; to unify your methods; to compare 
your conclusions; to increase among you the links 
resulting from your exchanges — this is a vast program 
which fully justifies your excellent initiative. Today it appears 
more necessary than ever." 

It was in these terms — which perfectly convey the aims 
envisaged by CISAC— that Paul Leon, Director des Beaux 
Arts in the Ministry of Public Instruction, welcomed to Paris, 
on June 13. 1926, the delegates of 18 societies of dramatic 
authors, meeting on the occasion of the first International 
Congress of Authors' Societies. 

Everyone who took pari in this first Congress is entitled to 
the profound gratitude of all authors, but il would be proper 
to pay special tribute to the memory of the four Founder 
Presidents. Robert de Rers, Vincenzo Morello, Andre Ri 
voire and Romain Coolus, who not only had the idea of cre- 
ating such a confederation but were also the principal archi 
tects of its realization. 

As early as 1927, the importance of (he Confederation 
and the scope of its activities were considerably broadened 
as the result of an initiative by the Italian authors' society, 
which organized the Rome Congress in which several soci- 
eties of music authors and composers took part. The follow- 
ing year, at the Congress of I3erlin (1928), new statutes were 
unanimously adopted and the Confederation took the 
name, which it still bears today International Confederation 
of Societies of Authors & Composers (CISAC). 

CISAC's pioneers had the very great merit of anticipating 
the prodigious development that cultural exchanges were to 
undergo in later years. On the other hand, aware of the con 
siderable variations in the copyright laws ol the different 
countries, not only at the legislative level but also and espe- 
cially with regard to the effective implementation and orga- 
nization of copyright protection, these pioneers felt the over- 
riding need for all authors, whatever their nationality, to 
combine for the purpose of attaining the greatest possible 
degree of unity both on principle and in fact. 

Thus, in the course of these 60 years of existence CISAC 
has succeeded in grouping under the same banner the au- 
thors and composers of 60 countries located in the five con- 
tinents. 

Since Ific vocation of works of the mind Is essentially in- 
temalional. il is certain lliat an author is effectively protect 
ed, both materially and morally, only to the extent that he 
can rely on international protection that is adequate and 
general in application. 

As early as 1886, the Convention of the Berne Union had 
laid down the principles of such protection. CISAC, as from 
1926, was lo make a considerable conlribulion toward mak 
ing the Convention effective in practice under the successive 
presidencies of Robert dc Rers, Vincenzo Morello, Andre 
Riviore, Ludwig Fulda, Pieiro Mascagni, Charles Mere, 
Eduardo Marquina, Dino Allien, Richard Strauss, Leslie 
Booscy, Arthur Honeggcr, Albert Willemelz, lldebrando Piz- 
zetti, Arthur Bliss, Joauin Calvo Solelo, Georges Auric, Mar 
eel Pool, Diego I'abbri. Armand Salacrou, Werner Egk, 
Stanley Adants, Karol Malaizynski, Roman Vlad, Leopold 
Sedar Senghor, to whom tribute is rightly due. 

CISAC has, moreover, succeeded in maintaining its impe 
lus, tlianks lo periodic adaptation of its statutes lo the re 
quirements of contemporary life. The amendments made in 
Prague in 1966 had the effect of Iransfomiing il into a veri- 
table World Congress ol Authors and Composers. 

Thus the eminently profes-sional character of this organi- 
zation has been asserted by the creation of four Internation- 



al Councils of Authors, i.e.: 

• International Council of [>amatic and Literary Authors; 

• International Council of Authors and Composers of 
Music; 

• International Council of Authors and Audiovisual 
Works; 

• International Council of Authors of the Graphic and 
Plastic Arts and of Photographers. 

The task of these Councils is to study all questions directly 
affecting the moral and professional interests of creators of 
works of the mind and lo seek reasonable and equitable so- 
lutions lo the many problems which arise with the advice of 
legal and technical experts in the field ol copyright. 

Besides these professional bodies, CISAC possesses ad- 
ministrative organs: General Assembly. Administrative 
Council, Executive Bureau and Secretariat, as well as techni 
cal bodies: Legal and Legislation Committee and Technical 
Committees. There are also constituted an African Commit- 
tee, and Asian Committee, a European Committee and a 
Panamerican Committee having the capacity of statutory 
bodies with permanent character, which, in addition to their 
role as advisory bodies of CISAC, are responsible for ad- 
vancing copyright in African, Asian, European, and Ameri- 
can countries respectively where there is need to improve 
legislatin, to better existing authors' societies and to create 
such societies where they do not exist. 

CISAC's activities are strictly non-political and non-de- 
nominational. They are directed toward four principal aims: 

• 1, To ensure the safeguard, respect and protection of 
the moral and professional interests stemming from any lit 
erary or artistic production. 

• 2. To watch over and contribute to respect for the eco- 
nomic and legal interests attaching to the said productions 
both at the international level and that ol national legisla- 
tion. 

• 3. To coordinate technical activities between societies of 
authors and comf»sers and ensure their collaboration in 
this field, subject to the understanding that each society re- 
mains master of its own internal organization. 

• 4. To constitute an international center of study and in- 
formation. 

It is impossible to list all that CISAC has achieved since 
1926 in the field of copyright. 

On the other hand, we think it would be appropriate to 
mention its plans and hop>es al the present moment: 

• 1. To pursue the efforts it has initiated in all those coun- 
tries where copyright is not granted any legal protection or 
in which il is inadequately protected. 

• 2. To ensure as smooth a transition as possible in coun- 
tries which have recently acquired independence. 

• 3. To bring about accession lo CISAC of the authors' 
organizations of certain countries which have so far re 
mained outside it. 

• 4. To continue, to the fullest possible extent, the task of 
unifying the methods of collection and distribution systems 
of the various authors' societies. 

• 5, To ensure that recognition and exercise of certain so- 
called "neighboring" rights, either nationally or intemation- 
ally, does not prejudice the moral and material interests of 
authors. 

• 6. To follow closely the evolution of new methods of 
communicating works of the mind in order to ensure in all 
circumstances respect for authors' rights. 

• 7. To maintain close contacts with international govern- 
mental and non governmental organizations concerned 
with copyright oroblems. 

• 8. To promote at the international level relations with 



Jean-Alexis Ziegler 
Secretary Generat, CISAC 

international organizations of users for the purpose of 
studying certain common problems. 

As will be appreciated authors still have a tremendous 
task to accomplish. 

They should be in a position to cany It out successfully, 
thanks not only to the energy of the Confederation that they 
have had the wisdom lo create but also to the extraordinary 
fXDlenlialily of their productions, which are constantly re- 
newed, and to the power they represent, that intellectual 
force which, despite the excessive materialism and violence 
of our age, retains its lustre. 

The essential principles which have been and continue to 
be at the basis of the authors' objectives, and to which they 
are deeply committed, constitute CISAC's "Charter Of The 
Author's Right." 

Despite the diversity of national cultures and of historical, 
judicial and economic traditions which are the heritage of 
the member societies and notwilhdstanding the conflict of 
ideologies which have created agitation in the worid in the 
course of the last 60 years, CISAC has been able to resist all 
those elements which inevitably tend to divide the members 
of an intemalional organization and has maintained a re- 
markable unity of endeavor in the sen/ice of authors and the 
protection of their rights. 

This is a remarkable achievement when one considers 
that so many international institutions, though bom in a 
great spirit of enthusiasm and generosity on the part of their 
founders, have not been able lo withstand the pressures of 
time and the upheavals of history. 

CISAC, while adapting itself to the exigencies of contem- 
porary life, has been able to maintain its role and to con- 
serve its dynamism — and this is essentially due to the wis- 
dom of its member societies and to all the members of these 
societies who are more concemed with finding common 
ground among the member organizations than to look for 
things which tend to create division and disunity 

Algeria. Argentina, Australia, Austria, Belgium, Brazil, 
Bulgaria, Cameroun, Canada, Chile. Colombia, Czechoslo- 
vakia, Denmark, Ecuador, Egypt. Finland, France, Germany 
(Democratic Republic), Germany (Federal Republic), 
Greece, Guinea, Hong Kong, Hungary, Iceland, India, Isra- 
el, Italy, Ivory Coast, Japan, Kenya, Madagascar, Mali, Mal- 
ta, Mauritius, Mexico, Morocco, Netlieriands, New Zealand, 
Norway, Paraguay, Peru, Philippines, Poland, Portugal, Ro- 
mania, Senegal, South Africa, Spain, Sweden, Switzerland, 
Tunisia, U.K., U.S., Uruguay, U S S R., Vatican City, Vene- 
zuela, Yugoslavia, Zaire, Zimbabwe. 

^ 36 CONGRESO 
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fm^i The Challenge 

To The Creative Community 



By MORTON GOULD 
President, ASCAP 

ASCAP was founded and continues to function to- 
day so that writers and publishers may be compen 
sated for the performance of their copyrighted mu- 
sical works. The single greatest obstacle faced by 
ASCAP throughout its existence has been the notion held 
by music users that music should be gotten for as little as 
possible and preferably for free. 

Today, as always, ASCAP is a leader in the fight to estab- 
lish and preserve copyright protection. The threat we now 
face is perhaps the most serious ever. Under assault is the 
time-honored copyright principle of royalties: continuing 
payment for continuous use. The source licensing legislation 
(S. 1980 in the Senate and HK 3521 in the House of Rep 
resentatives), introduced at the urging of the local television 
industry, strikes at the very heart of the television compos- 
ers' income, and ultimately at the creative incentive for all 
composers. 

As a composer and conductor myself, 1 am alarmed and 
pained by the implications of this latest attack on the cre- 
ative community. It is difficult to understand why the cre- 
ators, who have contributed so much to the cultural enrich- 
ment of America and of the worid, are constantly put in the 
position of having to defend our aeations and tight for our 
rights. Yet, historically, this has been the case. 

Back in 1915, ASCAP brought a landmark case in the 
name of founding member Victor Herbert. The works of 
this prominent composer were being infringed upon by 
Shanley's Restaurant in New York City. The case of Herbert 
versus Shanley reached the Supreme Court in 1917. 

The Court's unanimous opinion, written by Justice Oliver 
Wendell Holmes, disposed of the defense that the perfor- 
mances were not for profit: "If music did not pay it would be 
given up. Whether it pays or not, the purpose of employing 
it is profit, and that is enough." The Supreme Court deci- 
sion in favor of Herbert and ASCAP was a great victory for 
the aeative community, and enable the Society to begin in 




ASCAP held a reception in June in Wasliington. D.C. saluting mem 
bers of Congnss who have demonstirtled on ongoing commitment to 
tlK arts. Pictured clockwise from left ASCAP members Jerry Leiber. 
Marilyn Bergman: Alan Bergman: Congressman Thomas J. Downey 
ID N. Y): ASCAP member Mike Sloller. Sammy Cahn: Cy Coleman: 
Congressman Jim Jeffords IRVU: ASCAP president Morion Gould: 
and Sammy Fain. 




ASCAP president 
Morion Gould 



Sen. EdwandM Kennedy ID Mass), left, congmluhtes ASCAP com 
poser and Cor}gressional Arts Caucus award winner Henry Mancini. 



earnest its task of licensing music 

Since then, ASCAP has been in the courts time and again 
with users who have been imaginative in finding reasons not 
to pay for the use of copyrighted music. In an early radio 
infringement case it was argued that musical broadcasts 
were not public performances because the listeners could 
not communicate with one another! The excuse of dance 
hall operators was that performers were "independent con 
tractors" with authority to play whatever they wanted. In 
both cases, the courts decided in favor of ASCAP members. 

Frontal attacks on the rights of copyright holders in the 
courts occurred vuith the recent CBS and Buffalo Broad- 
casting cases, where network and local television broadcast- 
ers demanded that the blanket license be declared illegal. 
Sixteen years of litigation ended in 1985 with the blanket 
license being held lawful by the U.S. courts. Having been 
defeated in court, the local television broadcasters have now 
pinned their hopes on Congress to pass legislation requiring 
producers to deliver performance rights to stations for syn- 
dicated programs and commercials. 

In short, if the source licensing bills were to pass, the obli- 
gation broadcasters now have under the Copyright Law to 
pay license fees for their performances would be shifted to 




Several of ASCAP's country writers visited Washington, D.C. in July 
to urge legishtors to oppose S 1980/H.R3521. From left ore: 
ASCAP members Richard Leigh and Peter McCann: Sen. Albert 
Gore (D-Tenn.}: ASCAP member Archie Jordan: and Rep. \Mlliam 
Boner (D Tennl Both Gore and Boner testified against source licens 
ing bills before a Congressional subcommittee. 



(he program prcxJucers. The result would be a forced buy- 
out: a one time payment to composers before the value of 
their music is determined in the marketplace. 

Can the creative community afford to sit by and watch its 
rights eroded by unjust legislation that serves only the spe- 
cial narrow broadcaster interests? I think not. 

For our part, we are working at full steam mobilizing op- 
position at the grassroots level all over the country to make 
our membership and all music lovers aware of the clangers 
of the legislation. Many have responded by writing to and 
meeting with their representatives in Congress to express 
their opposition to S.1980 and H.R.3521. 

In addition, we have called upon many of the most prom- 
inent members of America's musical community to join ttie 
effort ot defeat this legislation. Quincy Jones, Henry Man 
cini. Dolly Partoa Lionel Richie, Smokey Robinson, and 
Stevie Wonder have each videotaped special messages to 
Congress expressing their views on the negative impact of 
the source licerrsing bill. Members of the ASCAP Board of 
Directors and such well known muiiical personalities as Mar- 
vin Hamlisch. Donny Osmond, T.G. Sheppard, Donna 
Summer, and Paul Williams walked the halls of Congress 
and effectively commmunicated their concerns. 




AS(.:'y tt'ritL'rs Itcld a press cortfervnre in Washington. D C to publi 
dze their opposition to source licensing bills prior to a Congresstomt 
hearing on the legishtion Pictured foreground from left are: former 
ASCAP president Hal David: Donny Osmond T.G. Sheppard: and 
Paul Williams 



About ASCAP 



ASCAP, the American Society of Composers, Authors 
and Publishers, is America's oldest and foremost per- 
forming right orgeuiization. Established by a hcMidful 
of pioneering composers, lyricists and music publishers in 
1914, ASCAP has expanded dramatically over the 72 years 
of its existence to number nearly 40,000 members in 1986. 

Today's ASCAP repertory encompasses the best in pop, 
rock, country, jazz, symphonic, rhythm & blues, Latin, gos 
pel, theatre, and film music ASCAP's members include the 
most prominent in every musical genre — Irving Berlin, Stev 
ie Wonder, Aaron Copland, Bmce Springsteen, Lionel f^ch- 
ie. Bob Dylan, Leonard Bemstein, Neil Diamond, Johnny 
Cash, Madonna, Kenny Rogers. George Michael, Stephen 
Sondheim, Prince. Wynton Marsalis. and Carole King — to 
name a few. 

As ASCAP President Morton Gould has observed, 
"ASCAP is a true 'American mix' of musical sounds reflect- 
ing the vitality and diversity of creativity that is America." 
The vast majority of foreign composers and lyricists also li 
cense their works through ASCAP in the U.S. including 
Paul McCartney, Mick Jagger, Elton John, David Bowie, 
Michel LeGrand, Phil Collins. Julio Iglesias. Charies Azna- 
vour, Keith fiichards, Billy Ocean, Gilbert Becaud, and Van- 
gelis. 

ASCAP is a performing right organization which licenses 
the right to perform publicly the non-dramatic copyrighted 



musical compositions of Its members and members of affili- 
ated foreign societies. It is the only performing right organi- 
zation in the U.S. run by its writer and publisher members. 

ASCAP licenses over 8,000 radio statioas. 800 television 
stations and over 150.000 other music users including 
nightclubs, restaurants, retail stores, background music op- 
erators and subscribers, concert promoters, symphony or- 
chestras, colleges and universities Over the years, ASCAP 
has kept pace with the changes that have dramatically al- 
tered the music industry and has licensed every new medi- 
um that performs music publicly. 

After license fees are collected, operating expenses and 
payments to foreign societies deducted, royalties are distrib- 
uted to ASCAP members based on performcinces. In fact, 
ASCAP leads in the worldwide collection and distribution of 
performing right royalties. 

The U.S.'Copyright Law specifies that copyrighted musi 
cal works may not be performed without the permission of 
the copyright owner. ASCAP acts as a clearinghouse for 
both the creators and music users, providing a practical and 
economical system of licensing music for the ultimate bene 
fit of the public. 

In addition, ASCAP and the ASCAP Foundation offer a 
program of awards, scholarships, workshops and commis 
sions to encourage new writers, reward excellence, and en- 
sure the continuing replenishment ot its creative repertory. 
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extroordinaiy assemhiif o/ 
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Amsterdam Third fnxn 
right is chairmari Ger 
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On May 29, 1985. Ifw citbte ht nise ogwements ujerv stgned at the 
Ministry of Justice in HnlhtKl Mr Dtx'fmaa right, signed for the ca- 
ble operators' syndicate: and Jan Verhogen. general manager, 
BUMA/STEMRA. rvpresentiil tfie copyright oivmrs 




(Continued from page C 5) 

to some 138 million gulldere. which in per capita terms 
means that the average Dutch household has contributed 
some 'M guilders to these results. 

"Quite correct." says Ger Willemsen. "It's true that our 
mechanical right collcctioas are quite substantial and im 
proving again after some years of marketplace decline for 
the record industry. But l^folland is not a small country in 
terms of record production. Philips/PolyGram. CBS, EMI 
and otheis liaue ma)or production facilities which supply 
not only the [Xitch marltet but the entire world with prod- 
uct. 

"The compact disk is now, of couree, the new carrier, re- 
placing the LP and fortunately two or more CD production 
plants will be cstablisfied in tlie Netherlands in the next few 
years, so our high level of collection is likely to be continued. 

"Additionally, we've completed a cost-cutting scheme 
during 1983/84 which has resulted in a very favorable cost/ 
revenue ratio. In fact, whereas the STEMtV\ collections rose 
by 48% from 1981, our costs increase went up by no more 
than 18%. 

"In ttw meantime, we've heavily Invested— some Dfl 10 



The World Music Concoun at 
Kerkmde is ijisted by mor^ 
than 400,000 people who en- 
jo^ brass band music 



million for BUMA and STEMRA together — in an advanced 
and sophisticated fully automed information system, de- 
signed to meet any and all possible administrative require- 
ments probably until the end of the century. The system has 
become operational this year, and start-up problems are be- 
ing met and the organization generally restructured and 
adapted to cope with Ifie new procedures involved. 

"However all this doesn't imply that we cire truly satisfied. 
The Dutch music publishing and industry doesn't really 
prosper in these times. As soundcarrier sales pick up, prod- 
uct of Dutch origin loses ground, which is a pity as a strong 
publishing industry cannot be maintained on the strength of 
imported product only. Dutch pop music deserves and mer- 
its being promoted and sold worldwide. It has much more 
to offer than Robby van Leeuwen's Venus,' which recently 
toppwd the Billboard Hot 100 for the second time — proba- 
bly the only non-American song to have achieved such a 
thing." 

Jan Verhagen takes over the chat "It remains to be seen 
if compact disk is to save the record and music industry 
from a crisis. Private copying is affecting record and audio 
cassette sales. What will it do with devices like DAT, or Digi- 
tal Audio Tape, to the CD market? We strongly urge the 
phonographic industry either to ban DAT entirely as a con- 
sumer item or allow its marketing solely as a play-only de- 
vice. Private copying and, by the way, piracy, are phenome- 
na 1 had in mind when I referred to the necessity of 
adequate copyright protection. This is where the national 
legislator should step in. Effective legislation to introduce a 
levy on private copying for the benefit of authors, perform 
ers and the industry; to fight piracy effectively by penal sanc- 
tions in proportion to the huge profits to the couterfeiters 
and the multimillion damage done to rights owners; to al- 
low a public rental right ... all this has been put off, post- 
poned, by successive governments and neglected by politi- 
cians. 

"Ttial's where the vital threat to all the music business can 
be spotted. Thai's why, two years ago, we took a very delib- 
erate initiative and invited all organizations involved with 
copyright — authors, performers, phonographic and publish- 
ing industries, broadcasters and film producers — to join 
forces. 

"Thanks to the ovenvhelming support we obtained, we 
formed the copyright lobby Stichting Auteursrechtbelanger, 
or institute for copyright interests, which is already actively 
and positively influerx:ing governmental bodies and political 
parties. Jointly, we may succeed where separately we have 
failed. The copyright lobby has succeeded in convincing the 
authorities involved of the huge economic impact of the 
copyright based industries. 

"A recent survey, commissioned by the lobby and carried 
out by the Economic Institute of the Amsterdam Univ., re- 
vealed that 2.4% of the national gross income is attributable 
to copyright More than insurance or bankirtg — ajid we say 
such a figure can't be ignored." 

Tea is served, offering time for reflection. The BUMA/ 
STEMRA management's lack of contentment seems genu- 
ine enough, 1 gather A real concern for the future is driving 
them on. "But is it really all that bad?' 1 ask. 'Take piracy. 



Don't you have your own investigation department with 
special officers armed with police powers?" 

Willemsen agrees. 'Together with the music industry, 
we've been fighting audio-piracy for over a decade. And not 
without success: pirated cassettes take less than 5% of the 
audio market now. But video piracy causes us more con- 
cem. It took us years to convince the principal film rights 
owners and the like that piracy should be attacked or the 
entire Dutch video market would become illegal. 

"Their common sense prevailed. Forces were joined and 
our services sought. Now our investigation department 
which cooperates smoothly and effectively with the ordinary 
police and expertise of our officers, is rapidly reducing video 
piracy to less detrimental proportions. In a couple of years, 
pirates will have only a marginal share of the market But at 
present, inadequate law, with maximum fines of just Dfl 
25,000 is no help at all. And right owners costs are quite 
high, in excess of one million guilders per annum." 

I further lest the disenchantment of my hosts. "Apparent- 
ly you have got some problems in the field of mechanical 
rights. What though, is wrong with performing rights? You 
succeeded last year in covering the cable market — I see 
from your report that cable licensing contributed more than 
Dfl 10 million to the BUMA royalties. You even state that 
the cable income is nearly as high as the total or royalties 
obtained from traditional domestic broadcast, radio and 
television, together." 

Says Vertiagen: "Of course we're happy that finally we've 
solved the problem of cable licensing, but it took us, and 
other rights owners, over 10 years. In the famous case of 
film rights owners against the Amstelveen cable operator, 
the Supreme Court had to rule twice to establish copyright 
liability of cable operations for the re-transmission of broad- 
casts. The opposition on the part of municipal bodies, eager 
to continue the cable service at minimal costs to local voters, 
was almost unsurmountable. We were convinced that only a 
joint blanket licensing scheme, covering all copyrights in the 
broadcasts involved, at reasonable terms, would be accept- 
able to the cable market 

"Fortunately, film rights owners, through their collecting 
society AGICOA. and the various broadcaster whose pro- 
grams were at slake, linked hands with us. Then the national 
government made up its mind. It declared itself to be in fa- 
vor of a contractural solution cind said it would consider a 
statutory license only in the last resort. In May, 1985, we 
came to terms with the cable operators' syndicate — at tfie 
end of the year we had licensed virtually all cable operators 
with a total of 3.5 million connected homes. 

"So, eventually, the free market principle prevailed, in 
Holland and Belgium, too, where rights owners cooperated 
on the same footing. In Europe's most densely cabled coun- 
tries, statutory cable licenses have not been imposed, at least 
for the time being. A lot of other European countries go for 
non-voluntary licensing schemes which eventually might af- 
fect us." 

It seems to me that copyright licensing is indeed a com- 
plex trade. 1 ask: "Are these all typical Dutch-national prob- 
lems?" 

Says Willemsen: "In a sense, yes. Probably authors' societ- 
ies all over the globe are facing similar basic problems. 
Copyright particularly in the field of music, is of highly inter- 
national nature. We play our part in the international scene 
as well. Jan Verhagen presently serves as president of CI- 
SAC's Eurpoean Committee. Until recently 1 served as presi- 
dent of BIEM for a couple of years. But national economies 
and cultures differ. We seek answers to what might be world 
questions to fit our national environment. 

"Where we do so successfully, we contribute to the well- 
being of the world's music right owners' community. We feel 
we are well equipped and staffed with dedicated and highly 
trained people to meet the threats and the challenge of the 
future." 

I make my farewells and leave the two managing direc- 
tors of the twin societies BUMA/STEMRA On my way 
down in the elevator there is music. The Dutch National Hit 
Parade, the leading chart, supplied by BUMA/STEMRA, is 
on the national network again. 
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^s'fV Traditional Sources Of Diffusion: 

Stabilization And, Sometimes, Decline — 
wfi The Coming Of New Media And The Home-Taping Fee 

Copyright In France 



By JEAN-LOUP TOURNIER 
General Manager of SACEM-SDRM 

A Healthy Situation Overall 

In 1985. SACEM and SDRM. the mechanical fees pro 
tecfion society which merged their services within SA- 
CEM 12 years ago, collected 1,609.300,000 French 
Francs, a 5% increase over 1984. 
The diagram (Chart A) displayed here shows that the tuio 
main sources of collections were audiovisual medias and 
public diffusion of recorded music. 

The Coming Of New Media 
The audiovisual media (which already represent 25.57% 
of the total fees collected) are bound to inaease in the fu- 
ture: 

• As a result of the government's decision in August. 
1986, to privatize TFl, one of the French national public 
channels. The income so far allocated to TFl, derived form 
the television license paid by the public, will be distributed to 
the other public channels and, at the same time. TFl will 
generate its total income from advertising which, till now, 
has been under exploited by the French audiovisual chan- 
neb. Thus, it will probably increase the total authors' reve- 
nue accruing from television channels. 

• And mainly because of the new media developments 
within the French audiovisual structures. At the present 
time, they do not account for much more than 1% of the 
total amount of the money collected by SACEM-SDRM, but 
much more can be expected from: 

Private local FM radio stations which have come up since 
1981. Today, 900 stations out of the 1,400 already broad- 
casting have a contract with SACEM. 

Private television channels. Three of them were created in 
France in little over a year "Canal Plus," a thriving pay-TV 
operation (with more than 1.2 million subscribers); "La 
Cinq," which should become a success; and "TV 6," a music 
channel similar to MTV in the U.S. 

Wide potential for the satellites which extend the audiovi- 
sual programs supply. Agreements have already been con- 
cluded for TV 5 and Sky Channel, and negotiations are in 
progress for Music Box and Europa. 

Cable, which will create new sources of music use by de- 
veloping the "pay per view" practice; in the cable revolution 
this technical aspect is probably most likely to favor creation. 
The French performing and mechanical fees societies are 



about to sign a fiist contract with the various cable opera- 
tors. 

Recorded Music Threatens Live Music 

In 1985, the public diffusion of recorded music account- 
ed (or 27.7% of the SACEM SDRM collections. This ratio 
will not deaease as it is based on the actual use of recorded 
music in public places and also on the success of disco 
theques which are still one of the most popular French 
"spare time" activities, in spite of the periodic fluctuations of 
their turnover for various technical or artistic changes. 

On the other hand, cabarets and dance halls are declin 
ing, whereas symphonic and pop concerts, especially with 
French artists are doing rather well. 

The Decline Of Vinyl 

The audiovisual media, especially the 1,400 radio stations 
bom during the past five years, and the diffusion of record- 
ed music consume more and more needle time. 

This, obviously, is one of the major reasons why authors' 
revenue generated by the sale of records and tapes is contin 
ually falling off in relative value (22% of the distribution in 
1985, as against 28% in 1976). The increase of all these var 
ious sources of diffusion of recorded music, which most of 
the lime are free of charge to the public, doesn't help to pro- 
mote the selling of these products in the same proportions 
as (jefore. The figures here speak for themselves. 

Evolution of the number of records (singles, LPs cas- 
settes) sold in France in the last 10 years (Chart B). 

The 1985 sales of records (singles. LPs, cassettes) repro- 
ducing protected music fell back to the 1975 figures. The 
recent appearance of the compact disk is promising but, so 
far, it hardly meant more than 1% of the mechanical fees. 
The Home Taping Cancer 

The stagnation and further slump of record sales in 
France, as well as in all the industrialized countries, is mainly 
due to the heavy damage caused by home taping. In France, 
several surveys have revealed that in recent years tape re- 
corder owners have bought more than 350 million blank 
audiocassettes or tapes, a figure which continues to inaease 
by some 50 million annually. Appreciating that the annual 
rotation of musical duplication on a tape is around 2.3 
times, it is realized that thousands of millions of hours of 
taping are made each year of which almost 90% are purely 
for reproduction of music. 

Private audiovisual reproductions are no comfort, since 
more than 20 million blank videotapes are in French 




/n ti\e joregmund of the SACEM building, a group of budding 
ifoung authors run toward success. 





Jean Loup Toumier. (fenemt mo/unicr of SACHM SDRM 
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homes. 

July 3, 1985; An Important Date 

Twenty years of effort on the f>ai1 of all Interested parties 
have finally resulted in the French Parliament unanimously 
voting in favor of a right for authors, composers, publishers, 
artists, interpreters, adore, records, film and television pro- 
ducers to be paid for the private reproduction of their 
works. As provided by the law, the fees should be paid by 
the manufacturere of importers of the blank tapes when dis- 
tributed in France. 

Other provisions in this law introduce neighboring rights, 
whidi call for the development of new partnerships between 
aeators, artists and producers. 

Home Taping: The New Fees 

Two special structures have been aeated in order to link 
all the beneficiaries in the administration of the new fees: 
Sorecop (for audiotapes), founded in September, 1985; and 
Copie France (for videotapes), set up in July this year. 

The rate of 1.50 French francs per hour for audio and 
2.25 FF per hour for video were fexed by a special commit- 
tee provided by law. 

In accordance with the law, these fees will be distributed 
as follows: 

• For audiotapes, 50% to authors, composers and pub- 
lishers; 25% to artists; 25% to producers. 

• For videotapes, one-third to authore, compsere and 
publishers; one-third to artists; one-third to producers. 

Very precise public samplings are under way: as a result 
of these samplings from tape a;id video ownere. sources of 
reproductions (records, radio, TV etc.) and the types of re- 
corded works involved will be determined. Operating costs 
should be low befcause of the wll-tested organization and 
operations of SACEM-SDRM. 

SACEM-SDRM: Main Statistics 

• 55,000 members, including more than 5,000 foreigners. 

• 500,000 music users. 

• Public and private radio and television stations, irKlud- 
ing 900 private FM radio stations; 

• 52 record companies which signed the BIEM-IFPI stan- 
dard agreement, and 6,500 other record producers: 

• 30,000 jukeboxes; 70,000 cafes, restaurants and hotels; 
100,000 shops, facotries and so using various background 
music systems; 

• 3,500 discotheques; 

• 184,000 public dances (using live or recorded music); 

• 56,000 popular music live concerts; 

• 8.000 coiilenip<5reiry music concerts; 

• 35,000 various diffusions of recorded music; 

• 5,0(X) cinemas, etc. 

• Total tunxwer 1,6(»,3(X),000 French francs 
SACEM: 1,070,9(X),0«) FF 

SDRM: 538,400,000 FF 

Staff: 1 2(>ii employees, including 652 In the head office 
in Ncuilly sur Seine and 61 1 in 1 10 regional agencies. 

Address: 225, Ave. Charles de Gaulle, 92200 Neuilly-sur- 
Seine. 

Telephone: (1)47 47 56 50. 
Telex: Musica 630 312 F 

Note: In late September the exchange rate 6.7 French 
fiarKs to the U.S. dollar. 



Submitted By The Office 
Of The President. SL3AC Inc. 

In 1987, the celebration begins to mark the 200th anni 
vcrsaiy of the promulgation of the Constitution of the 
United States. No greater document was ever written 
than the U.S. Constitution, no greater example of the 
powier of ideas can be found and no better lime than the 
present for the U.S. to be asking itself the necessary ques- 
tions about adherence to the Berne Convention. America 
prepares to celebrate authorship of the Constitution for it 
was authorehip, the fixing of a set of ideas in a document, 
that gave birth to the greatest present example of democrat- 
ic government. 

SESAC is a unique organization from which a viewpoint 
can be formulated about copyright protection, in general, 
and the Beme Convention, in particular, as it relates to the 
present attacks on the scope of that protection. SESAC was 
founded in 1930 by Paul Heinecke. a then American citizen 
bom in Halle, Germany, in 1885, just about the time the 
original draft of the Beme Convention was emerging. 

Paul Heinecke was the 32nd member of the American 
Society of Composers, Authore and Publishere (ASCAP), a 
source of great pride to the then American manager of 
Breilkopf and Hartel. only one of a prestigious list of pub- 
lishere for whom Heinecke performed invaluable services as 
a manager, musicologist and promoter of composere. It was 
his fascination with, and dedication to, the creative individ- 
ual that led him to form the Society of European Stage Au- 
thore & Composere which is now only a simple corporate 
name — SESAC — to protect, in the U.S., the many works 
composed by Sibelius, Ponce and Provost, to name but a 
few. SESAC was the alternate force in American perform- 
ing rights licensing in the 1930s. 

With its roots in the great European tradition of the rec- 
ognition of the rights of aealore, SESAC has experienced 
tremendous growth and expansion in recent yeare in repre- 
senting works of major American composere, authore and 
publishere covering every type of music performed in every 
medium in our contemporary society. SESAC has kept 
pace with the technological explosion of our times: It is 
moving into modem new headquartere in New York, has 
expanded its Nashville-based operations, relocating its of- 
fices in California, streamlining its corporate structure and is 
continuing to achieve greater productivity and service for its 
affiliates through the most advanced computer systems, 

SiiSAC is unique among all performing rights organiza- 
tions throughout the world. It is privately owned, therefore, 
able to act on behalf of its writere. composere and publishere 
in ways which would otherwise be proscribed. 

Today it represents approximately 800 publishers and 
more than 1,200 writere and composere. Its repertory is as 
diverse as the genius of creativity may allow. At firet, it repre- 
sented music which was predominately European in origin. 
Later on, it was noted primarily for its activity in the reli- 
gious, country, polka and marching band fields. Beginning 
in 1973 and continuing to the present, it rapidly expanded 
its representation in the areas of pop, rock, rhythm and 
blues, jazz. Latin and classical music. 

Most significantly, it is the one organization that pro- 
motes the performance activity of its writere, composere and 
publishere, charges no memberehip fee and has an incentive 
program for its affiliates. It provides its affiliates with a&r 
consultation, advice on copyrights and placement assistance 
with publishere and record labels. 

All of this has been the natural result of SESAC's more 
than half -century adherence to the basic course firet charted 
by its founder, Paul Heinecke. Under the leaderehip of his 
daughter, A.H. l^ger, SESAC continues to pureue its origi- 
nal objectives, giving full recognition to the need to adapt to 
changing conditions. As a result, SESAC has broadened its 
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"Music is the common denominator 
. . a communications instrument in- 
temational in scope that knows no 
hiK^uage barrier Man 's creative meky- 
dies provide the ideal setting for im- 
proved international understanding. " 



horizons, entered into agreements with other performing 
rights organizations throughout the worid, and been the 
leader in achieving universal recognition of the principle 
that music is both an international language and an instru- 
ment of peace. 

It is fitting, indeed, that SESAC should choose to com- 
ment on the Beme Convention. What better subject in re- 
membrance of a man whose lifetime interest in music began 
as an apprentice leaming book binding, printing and music 
publishing at the world-famous Handelshochschule in Ger- 
many? SESAC is the continuation of a hands-across-the- 
seas outreach of that humble apprenticeship. 

How does the U.S. join Beme? That basic question prob- 
ably enjoys equal interest inside and outside America. The 
Beme Convention is, in the firet instance, a treaty. The U.S. 
Constitution controls the procedures by which a treaty Is 
joined, or ratified. The Executive Branch of our govern- 
ment, which encompasses the State Department, examines 
a treaty and if it is determined to be in the interests of the 
U.S. to accede — join — to such a treaty, then, the Seaetary 
of State recommends to the President that the advice and 
consent of the Senate of the U.S. be sought to gain acces- 
sion to the treaty in question. Beme is a treaty which the 
State Department believes is not self-executing, that is to 
say, it requires statutory enactment. 

Those very basic statements relative to the American pro 
cess for treaty accession demonstrate immediately that the 
President, a majority vote in the Senate favoring ratification 
and further positive statutes are necessary before an instru- 
ment of accession can be sent to the World Intellectual 
Property Organization, the depository for such instruments 
in the case of the Beme Convention. 

In order to secure such approval, there must be a consid- 
erable force applied to the natural inertia of the status quo. 
It is interesting to note here that, in 1935, the Senate actual- 
ly approved U.S. adherence to Beme, came to work the 
next morning and immediately rescinded its approval. 

The popular media now identify the U.S. as foremost 
among nations in the development of a service oriented so- 
ciety and economy. It must follow, therefore, that the U.S. 
finds itself in the vanguard of information societies. If one 
pureues that thought backward through American history, 
eventually one reaches the Firet Amendment to the Consti- 
tution, and then Article 1, section VIII of the Constitution it- 
self, the section which articulates the basis for American stat- 
utory Copyright Law. The juxtaposition of the fi-ee speech 
theories of the Firet Amendment and the exclusive rights 
provisions of the copyright law is not unlike the debate that 
has characterized America's flirtations with the Beme Con- 
vention. 

As noted before, the U.S. Senate voted accession to 
Beme once, in 1935. Accession was recommended on at 
least two other occasions, in 1931 by FVesident Hoover, and 
again in 1939 by President Roosevelt. Omnibus revision of 
the Copyright Law in 1976 in which SESAC was actively 
engaged has certainly removed many of the impediments to 
Beme memberehip which were deeply embedded in the 
1909 statute in place during the last period of real momen- 
tum for Beme memberehip during the 1930s. 

Should the U.S. now do those acts necessary to become a 
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member of the Berne Convention? The answer is unequivo- 
cally. YES! 

Having put the question and stated the answer, it is ap- 
propriate to make the argument The U.S. should accede to 
Berne because it is the right thing to do. The Berne Conven- 
tion is THE intematioral law of intellectual property. 

It is not reasonable for the people who create an enor- 
mous number of books, motion pictures, periodicals and 
musical works each year to be denied the advantages of 
membership in Beme in the international marketplace. 

American copyright histoiy proves that every instance of 
expansion of the rights of authors produces a proliferation 
of expanded economic opportunities. 

What of the problem of the moral rights of authors? 
Beme — in Article 6bis(l) — requires a minimum standard of 
moral rights protection among member states. It is argued 
in some quarters, that a collage of American laws, federal 
and state, provide the "equivalent" of moral rights protec- 
tion. It should be stated here that, in the opinion of several 
commentators, there are serious flaws in the theoiy regard- 
ing federal issues of pre-emption. 

Among those who still oppose American accession to 
Beme, there is another argument that copyright is solely a 
statutoiy CTeation of Congress, under powers granted it by 
the Constitution, and without such a statute there would be 
no protection of any nature for intellectual properly. 

Obviously, there is little room in that thesis for moral 
rights, by equivalency or in plain language form. We ques 
tion this argument. 

Americans hold nothing more dearly than their guarantee 
of free speech embodied in the First Amendment to the 
American Constitution. It is reasonable to assert that the ulti- 
mate expression of free speech is the unfettered internation- 
al dissemination of information, for information is free 
speech. 

The Universal Declaration of Human Rights, which the 
U.S. fully supports, provides in Article 27 that. 

(a) Everyone has the right freely to participate in the cul- 
tural life of the community, to enjoy the arts and share in teh 
scientific advancements and its benefits; and 

(b) Everyone has the right to the protection of the moral 
and material interests resulting from any scientific, literaiv, 
or artistic production of which he is the author. 

These principles are consistent restatements of the au- 
thors of the American Constitution. 

The founding fathers recognized not only the basis in nat- 
ural law of the concept of moral rights of authors, but ex- 
pressed their recognition in a quite predictable way. Only in 
Article I, Section VIII did the framers grant an express right 
of property! 

To promote the Progress of Science and useful Arts, by 
securing for limited times to Authors and Inventors the 
exclusive Right to their respective Writings and Discover- 
ies; 

Those articles of the Beme Convention which secure to 
authors the minimum standards of protection which are af- 
forded to nationals of member countries set forth, without 
exception, the proviso: 

Authors . . . shall enjoy the exclusive right of . . . 

There already exists, under this analysis, a perfect symme- 
try between the American Constitution and the Beme Con- 
vention as instruments of declaration of a positive law made 
in recognition of the natural law of the moral right of au- 
thorship. 

It is, [)erhaps, idealistic to suggest that the process of ac- 
cession to Beme should begin with a statutoiy declaration 
of the moral right of authors even while giving due recogni- 
tion to the tradition of reasonable compromise so firmly 
fixed in our legislative process. However, it is equally realis 
tic to suggest that the greatest long term benefit to American 
authors is the ultimate result of this approach. An ever-wid- 
ening circle of economic benefits is the historic proof of the 
value of expanded author's rights. 

It is unnecessary to detail the relatively less important as- 
pects of American copyright law which will require some de- 
gree of amendatory language before accession can be ac- 
complished. If the primary principle of moral rights is given 




C.SAC SGAE: Moving Toward 
A 21st Century 
Authors' Association 
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The second half of the 20th centuiy has been witness 
to the technological revolution. We believe that this 
phenomenon is as important as the industricd revo- 
lution was in the 18th centuiy. 
The new technology truly involved social changes for 
mankind in all fields, and anturally in the world of culture. 
This is because its communication media have led to mil- 
lions of people enjoying the huits of creation who. precisely 
due to these technological miracles, can form a part of this 
world of culture. 

Authors' associations find themselves faced with a true 
challenge. Sources of authors' rights are multiplying all the 
time. It is no longer a question of individual small business 
men who once utilized intellectual properly at their work, 
available to a limited public and serving only an uiban pop- 
ulation, with little opportunity or repercussions in the rural 
community. 

On the one hand, radio, then television, and satellite 
transmissions, have placed cultural resources within the 
reach of the entire population. And on the other hand, there 
is the fact that all cultures have been brought closer togeth 
er, creating the opportunity to become aware of all events in 
the world simultaneously and at the very moment they oc. 
cur. 

I^oof of this situation can be witnessed in the meetings 
held in recent years by organizations charged with oversee, 
ing intellectual property. The same controversial topics are 
repeated over and over, cable television satellite television, 
etc. etc. They are difficult subjects to handle, because tech. 
nological changes are so rapid that laws, no matter how ad- 
vanced they may be, always lag behind. 

Moreover, the new systems are by necessity in the hands 
of large groups, with the small entrepreneur having virtually 
disappeared. These large groups undeniable and unques- 
tionably exercise economic and social pressures. Faced with 
these groups, it is necessaty, indeed obligatory, for authors 
to join together and work out a common strategy so that 
they will not see their legitimate rights decimated or watered 
down. 

The challenge we have referred to has been, and remains, 
the most critical in Spain. Within just a few years, we have 
come to be a pluralistic and autonomous system, with signif- 
icant advances in information processing and technology, as 
well as having joined the European Economic Community. 

It is therefore necessary to have a new law of intellectual 
property. The ministry of culture has now completed a first 
draft, a preliminary project, which deals with the new types 
of rights. It is also necessary for our authors' association to 
undergo change in order to keep abreast of the times — and 
this we are in the process of doing. 

Inaeasing strength is being given to international ties. 
Delegations are being established abroad: we must not for- 
get that our culture has an extremely stong and direct influ- 
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ence on the American continent. All administrative systems 
involving repertory, accounting and so on are being convert- 
ed to data processing in order to reduce costs and stream- 
line administrative procedures. 

The Spanish society has initiated a policy of constant cul- 
tural activity. With regard to both the general public and 
govemment authorities, we are attempting to deal with what 
we feel is of the greatest priority and importance, namely 
making society in general aware of the author. The absence 
of social evaluation of aeation is an evident fact. It is neces- 
saiy tor the audience, when it is watching or listening to a 
work from the heart, to realize that behind it stands an au- 
thor — not some abstract being, but a living person. 

This October, in Madrid, Spain, the 35th Congress of Cl- 
SAC, the international authors' and composcis' associations 
group, was staged. It was attended by all associations worid- 
wide, with representatives of eveiy element of culture. Ev- 
eryone was in unanimous agreement as to the need to 
strengthen the relationship between all authors' organiza- 
tions in order to meet the challenge of new technologies 
with real hopes of success. A strengthened relationship can 
also inaease the activities intended to make public officials 
and legislators, who cannot remain neutral, aware thai the 
CTealor must be protected — and that the creator is the one 
who has actually made all the technological advances. 



reasonable recognition, the remaining elements of confor- 
mity can be more easily recognized. 

In the 21st century, it would be deeply gratifying to look 
back on the remainder of the 20th as thai point in lime 
when America joined the Beme Union and became a lead- 
ing and driving force in expanding the information of man. 
A force ultimately to include the peoples of the Soviet 
Union and the People's Republic of China. For SESAC and 
Paul Heinecke's memory, such a ftjture result would be a 
completion of the circle. 

Nothing equals nor can restrain without limitation the 
power of ideas. That power asserts itself through the physi- 
cal expression of ideas in the fonm of intellectual property. 
We believe such power to be the foundation of order, an 



international language, and a language of peace. 

SESAC's commitment to the cause of aealois and those 
who disseminate their works, the cause of copyright and the 
future growth o the international recognition of Intellectual 
property rights is both idealistic and realistic. We have been 
a leading participant in the U.S. Congressional hearings in 
the past to prevent the dismantling of our copyright system. 
The most constructive direction we can take to achieve our 
goals is to support adherence to the Beme Convention con- 
sistent with proper recognition of the rights of all involved. 

SESAC accepts a role of leadership in attaining that reali. 
ty so that the United States of America can join in the true 
spirit of global interrelationship and cooperation in the in 
temational copyright community. 
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SIAE's Commitment To The Fight 
mm Against Record And Tape Piracy 



During the 15yeais(1971 1985)of antiplracyaclivi 
ty by Italian copyright society SIAE in the field of 
recorded music, 5,789 police operations were sue 
cessfully carried out, with the confiscation of 
5.493302 Illegal muslcassettes and the discovery and clo^ 
sure of 216 pirate duplicating plants. Market value of the 
confiscated material and of the equipment was some 24 bil- 
lion liras (the U.S. dollar equals roughly 1.400 lira). 

In the period January August. 1986. 420 police opera 
lions were carried out (an average of 13 a week), with the 
confiscation of 234,797 illegal cassettes and closure of nine 
pirate plants. Some 30,000 illegal records were also seized. 

It is difficult to assess what percentage of the phono- 
graphic market is taken up by pirate products. While the 
number of pirated records in Italy is now negligible, illegal 
tapes are a matter of grave concern, though they are mostly 
of second rate quality. But even the musicassette problem 
has been reduced, mainly because of Law 406 (1981), 
which provides for more severe punishment of offenders. 
VlDEOGt?AM Plf^ACY 
This more recent phenomenon has suddenly exploded. 
SIAE could not get Into the antipiracy battle until the system 
of authenticating labels on videocassettes was introduced 
through an agreement with UNMDEO in 1985. 

Yet in spile of difficulties arising from the complex situa- 
tion of U S. film product, SIAE carried out 145 video anti- 
piracy operations in the first half of this year, leading to the 
confiscation of 55,929 videocassettes and raids on 116 du- 
plication plants. Police arrested eight people, all charged 
with various offenses of criminal conspiracy. 

SIAE COMMITMENT 
SIAE, which in 1970 started dealing with protection of 
mechanical rights (previously handled by another private so 
ciety, at that time constituted by music publishers), immedi- 
ately undertook to fight record piracy, working closely with 
AFl (Assn. of the Italian Record Industry), the national IFT"! 
branch. 

SIAFs activity is organized along various lines: 

• At legislative level, consolidating and improving penal 
law against pirates: 

• At technical level, using technology to identify illegal 
product: 

• At control action level, confiscating illegal product 
which appears on the market; 

• At investigative level, seeking out illegal recording 
plants: 

• And on a regulatory and negotiating level, acquiring 
necessary mandates and evidence needed for a more suc- 
cessful fight against piracy. 

This action, which began in the record/tapje field, has 
now been extended to the video market. 

LEGISLATION AGAINST PIRACY 

Having established that legislation existing up to the 
197()s was inadequate in contesting criminal activities, the 
question of more severe penal regulations, aimed at repress- 
ing and discouraging piracy, was raised. After years of pres 
sure, collaboration within the Italian record industry led to 
the passing of Law No. 406 in 1981. 

It provides for tougher penalties, including Imprisonment 
from a minimum three months to a maximum three years 
for anyone who illegally reproduces, for profit, records, 
tapes or similar product, or who mari<ets them, holds them 
for sale or introduces them within the Slate territory. Even if 
it has not proved entirely satisfactory, this law has certainly 
contributed to cutting back record piracy. 

More recently. Law No. 400 of 1985 has ratified similar 
penalties for those who illegally reprcxJuce, tor profit, cine- 
matographic works destined for the cinema or television, 
and this is expected to reap similar rewards in video piracy. 
TECHNICAL INSTRUMENTS IN THE PIRACY BATTLE 

One original and key contribution from SIAE in the anti- 




Tiie headquarters of Italian copyright society/ SIAE in Rome, 
where more than 700 emph^fees ijuork. 

piracy fight is the system of label "authentication." 

Since 1970. when the society started handling mechani- 
cal rights for works in its repertoire, it devised and intro- 
duced a simple system for the identification of legitimate 
records. Through contractual means, it ensures that all rec- 
ords produced with its permission carry a special identifica- 
tion mark on the label in the form of an ink stamp, punched 
on by special machines. 

The inks used vary from lime to time and give spedfic 
chemical reactions when checked. The printing machines 
used are equipped with unit counters. Printing is carried out 
in SIAE offices in different Italian cities, though the larger 
record producers are assigned their own sealed machines 
which they use under systematic control by SIAE. 

This system, ujjgraded over the years, has been a great 
help in the identification of counterfeit products. No stamp 
shows the product is unauthorized. A forged stamp is easily 
picked up by the chemical reagents. Attempted forgery of 
the SIAE stamp in itself constitutes an additional offense, as 
it is the seal of a public agency. 

Authentication at the start enables SIAE to ascertain the 
quantities produced and then to check unsold record stocks 
in warehouse. In some cases, when technical requirements 
prevent printing of labels, special adhesive seals, also au- 
thenticated, are issued by the society. This is often done with 
imports. 

Authentication has been introduced into the videocas- 
sette sector. 

MARKET CONTROL 

SlAFs vast network of branch offices has enabled the so- 
ciety to organize a system of market control at points of sale 
to the customer, entrusted to specialist personnel fi^om the 
regional headquarters. The simplest form of control is, as 
seen eariier, the SIAE authentication. 

SIAE personnel alone cannot decisively intervene at 
points of sale, but the society has a long tradition of collabo- 
ration with the police and the ([jjstoms and Excise Office. 
Indeed, since 1921 the society has been empowered by the 
Ministry of Finance to handle the collection of entertain- 
ment tax. It has close and constant relationships with the 
police authorities. A major reason for the success achieved 
in instigating confiscations of illegal product is the detailed 
reports compiled by SIAE for law officers. 

INVESTIGATIVE ACTIVITY 

The origins of record and video piracy lie in technical de- 
velopment which has made copying so easy via low-cost 
modem equipment. The equipment is small; its production 
capacity very considerable. It eases the business of setting 
up illicit production centers and equipping them. 

The first problem in battling piracy is in pinpointing the 
premises in which the pirates operate, and then hitting them 
with surprise police raids. Therefore a highly specialized or- 
ganization is required for systematic and detailed collection 
of data and evidence. Much of the work is undercover and 
success depends on accuracy and smooth organization. 
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It is obviously virtually impossible to get complex and full- 
time police activity of this kind, so SIAE set up its own Spe- 
cial Investigative Group during the early 1970s. The group 
has gained in know-how over the years and has achieved 
important results. Operating at the scxnety's general man- 
agement offices, the group works in conjunction with input 
from the record industry and constant contact with the po- 
lice. 

Once an illegal pressing plant has been identified, group 
officers contact the appropriate magistrates and request 
search warrants. Searches are carried out by police depart- 
ments with technical assistance from the SIAE group. 

If. in the early days, it was fairly difficult to get the police 
and magistrates involved in this antipiracy action, SIAE has 
since won support through its reliability and professionalism 
in following these ojjerations right through to the applica- 
tion of criminal sanctions against offenders. 

CRIMINAL JUDICIARY ACTION 

Once the police are involved, with full reports made to 
the legal authorities, it is important to see offenders are pun- 
ished. To this end, SIAE is engaged on three fronts. 

The legal authorities entrust SIAE with the safe keeping 
of confiscated materials, so the society has to maintain pre- 
mises and administration for the storage of many thousands 
of items, including cassettes, records, videotapes, preprinted 
labels and duplication equipment 

Then court actions at various legal offices through Italy 
have to be prepared via the most comprehensive documen- 
tation about each case. And the society acts in the criminal 
trial, rebutting and contesting defence arguments. Spin-off 
offenses, such as fraud, conspiracy, forgery of public seals 
and so on are handled by SIAE Legal Service lawyers. 
SIAE'S FORMAL ANTIPIRACY INVOLVEMENT 

The society is also formally involved in the fight against 
record piracy in that it has been handling copyright for 
works which are illegally reproduced. It may, therefore, act 
in court in defense of composers and publishers it repre- 
sents. The society may back claims for damages by showing 
statements and documents from its that it has been handling 
copyright for works which are illegally reproduced. It may, 
therefore, act in court in defense of composers and publish- 
ers it represents. The society may back claims for damages 
by showing statements and documents from its archives and 
relating to its repertoire. 

On the video piracy front, SIAE initially found itself with- 
out formal involvement in that it had never handled copy- 
right for films, nor rights to synchronization or reproduction 
of music in film soundtracks. But the composers and pub- 
lishers of cinema music seeing an upsurge in video piracy, 
requested SIAE to join in the fight and devote itself to com- 
batting this blight in addition to that of record piracy. 

The first provision was a modification of the society's gen- 
eral regulations adopted in 1981, under which SIAE also 
took on the handling of cinema reproduction rights, limited 
to recording, reproduction and marketing of copies des- 
tined for private use. This way. it was possible to issue per- 
mits to those reproducing films for private use. It was also 
able to transfer to foreign sister societies the legal right to 
issue similar permits relative to their own musical repertoire. 

Next step was an agreement with UNMDEO (the Italian 
Assn. of Video Producers) over printing labels with the 
chemically reactive inks, in addition to determining pay- 
ments due for the musical section. 

But this solution, putting SIAE in the hont. line of the vid- 
eo piracy battle, did not include films from the U.S. so that 
the society does not handle the musical rights of them. In 
fact, the rights are directly controlled by the U.S. cinema 
producer, who refrains (rom transferring them to the film 
music publishers and therefore to the Italian sub-publisher 
SIAE member. 

Considering the importance of American cinema in the 
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European and Italian videocassette market, this situation 
obiiousiy affects SIAFs chances of acting in this field 

But for some months now, the U S. MPEAA, represent- 
ing film producers, has been in contact with SIAE with a 
view.' to establishing a form of reciprocal collaboration which 
rtould give SIAE the chance to act. The positive attitude of 
meetings held so far holds out real optimism tfiat there will 
be successful operations geared towards eradicating an ac- 
tivity which has already caused great damage to the cinema 
world, crushing creativity in the process and reducing indus- 
trial investment. 

SOCIETA ITALIANA DEGU AUTORI ED EDITORI 
Rome (Italy)— Viale Delia Leileratura, 30 

Tel; (06) 5991— Telex 611423— telefax 906) 5923351 

SIAE is the Italian organization tor the collective adminis 
tration of authors' rights. 

It is governed by the Italian Copyright Act. No.633, of 



1941, as a public body to which is teseived. exdusively.the 
activity of mediator for the management of different au- 
thors' rights (performing, broadcast and mechanical). 

SIAE has some 32,000 members, authors and publishers. 
The management of their works is carried out by the follow 
ing sections, according to the type of protected work: Lyric 
(operatic works, ballets, oratorios); Music (musical composi 
Hons of all kinds); Drama. Operetta & Revue (theatrical 
works); Literary Works and Rgurative Arts. 

There is also a cinema section that has an important role 
in the cinematographic protection field and which, among 
other duties, keeps the Public Cinematographic Register. 

SIAE is also active in the cultural field as well as in that of 
entertainment in general. It particular, it is charged by the 
Ministry of Rnance with the assessment and collection of 
entertainment tax and of the connected fiscal Impositions. 

President: Luigi Conte 



General Manager Ludo Capograssi 

SIAE is organized into central and regional offices as fol- 

\ows: 

Head office in Rome, 722 employees; 
Regional offices, 14, with a total 520 employees; 
Branch offices, 44 in the main Italian towns, with 204 
staffers; 
Agents, 877 throughout Italy. 

SIAE'S COLLECTIONS (thousands of liras) 



Authors rights sector 
Fiscal impositions 
Other services 



1984 1985 
229,304,147 255518,830 
315.181,215 361,739.252 

21,322,333 20332.483 
565.807,695 637,790565 



Note: Late September, the exchange rate was roughly 1,400 
lire to the U S. dollar. 




The Future 
Of Copyright 



By PEKKA KALLIO 
Managing Director of TEOSTO 

In Finland, as well as in the majority of the Western 
countries, the models of copyright control and adminis- 
tration have been developed by the various performing 
right societies. In Europe, this development has contin- 
ued for 100 years on average. 

These organizations have in many cases possessed good 
financial resources so that they have been able to adopt the 
latest technology and administrative designs. It is obvious 
that in many respects the performing right societies are still 
in the lead with this development. 

But equally obvious Is that political and economic 
changes will gradually and increasingly affect the adminis. 
trative patterns. The increasing international cooperation in 
the field of economy, the legislative regulation relating to it 
and above all the immense progress within the field of com- 
munications technology will have similar effects. Under 
these circumstances, it may be reasonable to question 
whether the existing models and strategies can guarantee 
brighter future prospects for copyright protection. Or will 
progress take a declining turn? 

TEOSTO'S RESPONSE 
The future development of musical and other copyright 
protection is seriously endangered if the copyright organiza- 
tions do not in time adjust their policies so that copyright 
holders' rights and interests within all artistic and scientific 
sectors can be secured. The most important thing is not to 
know how to cut the cake but how to bake it. It is most un- 
fortunate that those to whom the dividing of the cake is 
more important create much more noise about themselves. 

The aim of all planning should be to secure the further 
development in the copyright field whatever the copyright 
sector might be. The methods of cooperation are not of pri- 
mary importance. More important is to keep the idea about 
it alive in thoughts, speech and action. Joint administrative 
models are often the most advantageous ones also from the 
users' point of view. It has long been known that an individ. 
ual copyright owner is not alone able to attend to his copy, 
rights. 
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We believe that we have now come to the point where an 
organization with a very narrow copyright sector under its 
control is no longer alone able to secure its rights. In any 
case, its possibilities to influence legislative development are 
not sufficient. The key word is cooperation. Staking heavily 
on cooperation is justified not only on the basis of those ear 
lier mentioned strategic factors, but also the practical, eco 
nomic and technical facts drive us to that. In Finland, the 
inevitability of cooperation was realized soon after the mid. 
1970s. 

FORMS OF COLLECTIVE ADMINISTRATION 
The form of cooperation is not of greatest importance. 
However, if an appropriate form is not found, no coopera- 
tion can be started. That the most advanced models of copy- 
right control have been designed by organizations working 
within the musical sector is probably the reason why the es- 
tablished and effectively operating organizations are reluc- 
tant to see that representatives from other sectors would 
participate in their own decision-making process. 

The existing status must not be changed, and even the 
thought of that must be rejected. Therefore, the above-men- 
tioned participating efforts cannot become generally accept- 
ed forms of cooperation within the decades to come, unless 
the government sees it necessary to intervene in some cases. 
For this reason, the remaining cooperative alternatives are 
simply these two: On the basis of civil law, the performing 
right organizations would make agreements on cooperation 
concerning control over certain limited sectors. Cooperation 
would then be concentrated on practical affairs, and the or 
ganizations involved would make their decisions indepen- 
dently and voluntarily. The second allemative is that new or- 
ganizations with adequate cover of control would be 
established on the national basis. 

An interesting notion is that in socialist countries, where 
the existing models of copyright control date from later 
years, and where the grounds for legislation are in many 
ways different, the copyright control is taken care of by such 
organizations which have taken on activities in several copy, 
right sectors. This may be due to the fact that these organi- 
zations have undertaken various activities within the cultural 
field and cultural exchange. 
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Pn^l Joonas Kokkonen, 
chairman of TEOSTO board, 
hosting the banquet during the 
BIEM 'CISAC technical com 
mittee meetings in Helsinki. 
June 16-1& 1986 

Pekka Kallio. 

TEOSTO managing director, 
welcomes guests to TEOSTO 
House, during tlie BIEM/CI- 
SAC technical committee sum- 
mit earlier this vear 

Pekka Kallio presents a report 
on the stnicture and met})od- 
ologij of the Finnish society 
during the BIEM/CISAC 
meetings in Helsinki this vear. 



Jaakko Numminen, Secretary- 
General. Finnish Ministry of 
Education, right, and Luigi 
Conte. SIAE president. Goo 
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FINNISH PATTERNS 

The basis for Teosto's administrative design is that its sta- 
tus as an administrative organization, which works for the 
copyright protection of compxjsers, text-writers, arrangers 
and publishers, has been maintained unchanged. Thus, the 
new administrative models have not had any effect on Teos- 
to's decision making processes. 

Although Teosto's starting point is conventional, the soci- 
ety has made numerous cooperation agreements, for exam- 
ple, with musicians, actors and phonogram and videotape 
producers, and its experiences from the cooperation with 
them have been quite positive. 

More significant, however, has been Kopiosto's contribu- 
tion to the Rnnish copyright cooperation. Kopiosto is a joint 
organization combining all the Finnish copyright owner, 
performer and publisher organizations as its members. It 
was established on Teosto's initiative to control all such 
copyright areas which were not yet attended to by any other 
organization. Kopiosto, started some five year^ ago, has 40 
member organizations. Today this system is working fairly 
satisfactorily. Il covers photocopying in schools, govcmmen- 
tal and municipal offices, religious communions and In busi- 
ness life. Kopiosto's field of activities is continuously ex- 
panded along with the new communications media. Today, 
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its most demanding task is to control retransmissions of ra- 
dio 'TV programs 

The third copyright organization in Finland is Gramex. 
which worlis for the copyright protection of musicians, vo- 
calists and phonogram producers. Both Gramex and 
Teosto are Kopiosto members. All three also cooperate 
closely within the field of data technology and all are inde 
pendent organizations. 

FIGHT AGAINST PIRACY 
Ten years ago. Teosto and the Finnish IFPI established a 
unit to plan counter-measures against illegal imports of 
phonograms Later various other organizations joined this 
« unit. Today we have in Finland an antipiracy center with its 
J own staff and office The operations of this center are fi 
I nanced by the Finnish copyright organizations, by NCB and 
^ by the Motion Picture Assn of America (MPAA). The State 
f has its representative on the center's administrative body. 
S The Antipiracy Center investigates all piracy cases, takes 
J care of required preparatory work and juridical proceed 
■o ings. collects compensation for damages caused by piracy 
I and keeps the media and authorities well informed. 
= The center has worked very effectively and various forms 
< of piracy have been put under effective control. This is why 
the center has been able to develop comprehensive informa- 
tion services and to create good cooperative relations with 
police and prosecutor authorities. Because of the signifi 
cance of public opinion, its information services have now 
been directed to the general public on a wider scale. With 
good reason we can say that in Finland the situation is well 
in hand. 

HOME TAPING 

Ten years ago Teosto suggested that a survey should be 
made about hometaping. Later this survey was extended to 
videotaping and was canried out also in the other Nordic 
countries, tiecause of these surveys and the cooperation be- 
tween the Ministry of Education and the copyright organiza 
tions the law on the "blank tape levy," the Act amending the 
Copyright Act. was put through in 1984. 

According to the law. those entitled to receive the com- 
pensation are such copyright holders whose works have 
been broadcast by radio/TV or recorded on an audio or vid- 
eo tape. The total amount of compensation raised in 1985 
exceeded $5 million, and this year the tally is nearly .$7 mil- 
lion, considerably more than that raised by mechanical 
rights in Finland in 1985. 

Finland is thus among tlie first states in which a system of 
collection, the levy on blank tapes, has been provided for by 
copyright legislation. The remuneration is a flat rate, calcu- 
lated on the playing time of the cassette 

The Ministry of Education entrusted Teosto to carry out 
the levy. As this assignment fell outside the sphere of Teos 
to's normal activities, a separate administrative unit had to 
be established for this purpose. This is regarded as a total 
success because the law obliges the customs authorities to 
give full information about cassette imports to Teosto. 

That most of the private recordings were musical ones 
was the reason Teosto was asked to carry out the levy. The 
Ministry of Education is resixinsibk* for supervising the levy 
and the distribution A considerable part of the assets is dis 
tributed as an indirect compensation to foundations pro 
moting arts 

RETIiANSMlSSIONS 
In 1 inland, the supervision of retransmissions falls within 
the sphere of Kopioslo's activities. This is due to the legisla 
tion but also to the fad that no other tlian the collective ad 
ministration model would work adequately when difficult 
prol)lems of this sector arc being solved in practice. ITiis 
year Kopiosto and corresponding Swedish organizations 
have agreed to the licensing of retrarusmissions of Swedish 
television programs in Finland and of Finnish programs in 
Sweden. It is obvious that within the next few years Ko- 
piosto h2is to expand the range of its activities in the field of 
electronic communications. 

TAPING OF RADIO & TELEVISION PROGRAMS 
The taping of radio and television programs lor special 
purposes similarly calls lor a system of collective administra- 
tion. This fall Kopiostt) started negotiations about a project 
which will be socially im|X)rtant It deals ivith recordings of 
TV programs made for hospitals and homes for old people 
and children. Further. Kopiosto is negotiating about the 
possibly of making such recordings for the Finnish embas 
sies and work sites abroad and for the Finnish Unifil troops. 



COLLECTIVE ADMINISTRATION 
From the Finnish point of view, this colkxriiw administra- 
tton train of thought is the most adaptable one. Antipiracy 
activities, or the systems planned for the control of home- 
taping, of retransmissions of TV programs or of recordings 
made for special purposes cannot be realised without ad 
vanced collective administration. In Finland, effective legisla- 
tion would not have been accomplished without these col- 
lective models, which here have been applied to the 
controlling of photocopying, to the blank tape levy and to 
the controlling of retransmissions. These ideas also offer a 
possibility to rationalize operations and to minimize the 
costs. 

CONCLUSIONS 

Teosto's view is that the perfonning rights societies are in 
the first place responsible for the future of copyright protec- 
tion and thus for the future of the copyright owners. This 
responsibility is more extensive than, for example, the re 
sponsibility for the composers' rights. Copyright protection 
is as weak as its weakest point. The responsibility for main- 
taining the copyright protection can be seen as a global enti- 
ty within which every contributing factor must work. 

Before long, this cooperation will lead to collective ad 
ministration models, which are justified for the reason that 



otherwise the future prospects for copyright protection 
would be gkx)my. Collective administration does not impV 
collective distribution On the contrary, individual distribu 
tions should be carried out whenever they are economically 
or technically justified. 

So far. one of the main tasks of the copyright organiza- 
tions has been to develop copyright legislation further. This 
view is correct even today, but it is obvious that we will have 
difficulties when confronted with the modem challenges, 
unless our organization patterns are remodelled and coop 
erative possibilities investigated. This should lead to a new 
strategy which would better protect the interests of those in- 
volved. 

Even a good law is meaningless if it docs not work ade- 
quately and the users are not interested in, or willing to pay 
for, not one single right but for the whole entity of rights. 

Pekka Kallio. Bachelor of Laws, is chairman of Nordic 
Copiiright Bureau, chairman of Kopiosto and a member 
of the Finnish Copvright Committee as well as managing 
director of Teosto. 
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Facts About TEOSTO 

Copyright Legislation And Teosto 

• the first independent copyright legislation was enacted 
In 1927 

• Teosto was founded soon thereafter, in 1928 

• the present copyright legislation was enacted in 1961 

• after 1%1 several amendments have been added to the 
copyright law 

• especially in recent years the Finnish legislation has 
been actively developed further. 

Teosto's Structure And Members 

• Teosto is a non-profit society 

• the supreme decision-making body is the Annual Gen- 
eral Meeting 

• the Board of Directors consists of nine members 

• the number of Finnish composers, authors and music 
publishers which have affiliated themselves to Teosto in 
6.000 

• the rights of Teosto's foreign members are administrat- 
ed in accordance with the reciprocal representation agree- 
ments concluded with the foreign societies 

Perfonning and Mechanical Rights 

• Teosto controls the performing and mechanical rights 
which have been conveyed to it by its Finnish members 

• Teosto participates in the cooperation within the Nor- 
disk Copyright Bureau (NCB, Copenhagen) in the sector of 
mechanical rights 

• NCB administrates the mechanical rights jointly on be- 
half of all the Nordic societies 

Total Collection in 1985 

• the total collection in 1985 was approximately USD 
155 million 

• the major part, ca. 60% of the total amount collected in 
Rnland comes from the mechanical rights fees 

• the division of the cake is shown in picture 1 

Performing Rights Collection 

• in 1985 the performing rights fees totalled USD 9.3 mil- 
lion 



DIVISION BY THE MAJOR FIELDS 

radio, television, satellite and cable 49% 
restaurants 22% 
entertainments 10% 
films and concerts 6% 
others/the rest 13% 
Performing Rights Distribution 

• the efficiency of a copyright society can be mea- 
sured and illustrated by various percentages 

• the major concern of the copyright owners is how 
each dollar collected will be distributed 

• the attached table illustrates the recent develop- 
ment in Finland, which has been fairly favorable for 
copyright owners 

• in 1985 the performing rights distribution 
amounted to USD 8.2 million, which was more than 
88% of the collected performing right fees 

Blank Tape Levy In Finland 

• the stipulation entered into force on 15 June 
1984 

• Teosto was entrusted by the Ministry of Educa- 
tion to carry out the levy 

• in 1985 the compensations levied amounted to 
USD 5.3 million exceeding the total amount of com- 
pensations collected here in 1985 for mechanization 
rights 

• 42% of the collected compensation came from 
blank audio tapes. 58% from video tapes 

Cooperation In Copyright Administration 

• the Joint Copyright Organization Kopiosto was 
established in 1978 by Teosto and other Finnish 
copyright organizations 

• today Kopiosto represents with an adequate cov- 
er of control various copyright owner, performer and 
publisher organizations. The number of these mem 
ber organizations is 40. 

• cooperation concerning collection was started at 
the beginning of 1982 between Teosto and Gramex. 
which is a copyright organization for performing art- 
ists and phonogram producers. 
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B nternational 

CBS/Sony Drops 3,600 CD Sales In U.K. Exceed Forecast 

Analog Titles In Japan Retailers May Move 6 Million In 1986 



BY SHIG FUJITA 

TOKYO Other record producers 
are expected to follow the lead of 
CBS/Sony, which has started the 
process of withdrawing some H,600 
analog titles from the marketplace. 

Mikio Tonimura, a sales division 
executive for the group, which has 
the biggest share of the record mar- 
ket here, says the withdrawals are 
aimed at reducing heavy dealer in- 
ventories of analog recordings that 
have not been selling well and are 
also intended to promote a change- 
over from LPs to compact disks. 
Some titles, he says, will disappear 
completely from the market, while 
others will become available in the 
CD format. 

He says the company has re- 
ceived no complaints as yet from 
consumers about the cutback on ti- 
tles. After the planned 3,600 titles 
have been pulled from the market, 
the CBS/Sony analog catalog will 
contain 7,900 titles; Epic/Sony's cat- 
alog will contain 1,300. 

The group had 1,388 titles in the 
CD format at the end of October on 
the CBS/Sony label; there were 206 
titles on CD for Epic/Sony. There 
are now a total of more than 120,000 
CD titles on the Japanese market as 
compared with an overall total of 
43,000 LP titles. 



Sales of CD players in Japan are 
expected to toUil 2 million this year, 
bringing the total in domestic use to 
an estimated 3.4 million, indicating 
a 107' household penetration ratio. 

Low-end CD players are now 
available in Japan for $260. Japan 
Phonograph Record Assn. statistics 
show that in the first half of this 
year, CD production, at $229 million, 
surpassed analog record produc- 
tion, at $227 million. 

CD production was up 114'^ from 
last year during January-June, 
while record production was down 
23%. 



TOKYO A Japanese-language 
dictionary in compact disk format 
is to go on sale in spring 1987, 
opening up a new use for the CD 
format originally developed as a 
music soundcarrier. 

It is an electronic version of the 
Kotjien, Japan's most representa- 
tive language dictionary, which 
was first published in 19.^5 and 
has since sold more than 7.5 mil- 
lion copies. It is published by the 



BY PETER JONES 

LONDON Compact disk sales in 
the U.K. this year are likely to top 
the 6 million mark, with a monetary- 
value of just under $100 million, ac- 
cording to trade projections recent- 
ly released here. And it is projected 
that the 19K7 tally will at least dou- 
ble that figure. 

The number of CD players — esti- 
mated last vear to grow from 
100,000 to 6(io,000 during 1986— 
seems set to reach the 700,000 unit 
mark by the end of the Christmas 
season. The 1987 figure should take 
the total to at least 1.5 million ma- 



Iwanami Shoten group. 

Iwanami Shoten technicians 
worked with Dainippon Printing 
(data processing), Fujitsu (soft- 
ware) and Sony Corp. (CD drive) 
to place the Kojien dictionary on a 
CD memory disk, which is expect- 
ed to retail at between $95 and 
$130. 

However, a Fujitsu word pro- 
cessor, which costs around 
$12,900, has to be used for the dic- 



chinos. 

The monetary value for CD sales 
this year compares with a value of 
$3.65 million for the 198;) launch 
year. The British Phonographic In- 
dustry point-s out that CD sales are 
growing at three or four times the 
rale that prerecorded cassette sales 
grew following the launch of the 
tape format in the IfltiOs. 

In the cas.selte launch of 1968, 
U.K. trade deliveries amounted to 
200,000 units, and the figure 
reached ;tOO,(HK) in 1969. In 1970, the 
loUil was 600,(HH). 

But there were 300,000 CD deliv- 
eries to the trade in launch year 



tionary, and the disk drive is set 
to cost around $6.">0. Main use for 
the dictionary will be in institu- 
tions and colleges and schools. 

Instead of turning pages, a 
keyboard is used to enter words, 
and the meaning appears on the 
screen. Proper nouns and Chinese 
character compounds can be en- 
tered word for word to meanings. 



1983, and 900,000 in the following 
year. Then. 1985 confirmed the star- 
tling upturn in sales action with 3.1 
million units delivered to retailers. 

On the CD hardware side, it 
seems certain that the rate of 

PolyGram says 
sales of CDs wiii 
equal LPs and 
prerecorded 
cassettes by 1990 

growth will be continued beyond 
1987 because prices are still being 
lowered, with several machines now 
costing around $275 in the U.K. and 
new lines being readied that will sell 
for half that figure. 

PoiyCiram says the sales of CDs 
will equal those of LPs and prere- 
corded cassettes by 1990. 

This is seen by many industry in- 
siders as a conservative estimate. 
There are now five factories for CD 
software manufacture on line or 
about to stiirt production. Nimbus, 
pioneer in the fielil. is planning to 
make TtO million CDs in 1987. 

Around 70';; of U.K. CD produc- 
tion is currently going overseas. 



Japan: CD Dictionary To Dow In '87 



Seek To Offset Effects Of Home Taping 

Japanese Consider Blank Tape Levy 



BY SHIG FUJITA 



TOKYO The Japanese government 
is considering whether to introduce 
a levy on blank audio and video soft- 
ware and, possibly, hardware to 
compensate for the effects of home 
taping. 

Officials from the Cultural Af- 
fairs Agency's copyright division 
say Japan may be preparing to fol- 
low the international trend begun 
by major markets, including West 
Germany and France. 

Representations over a number 
of years by IFPI and local trade 
body JPRA have encouraged gov- 
ernment concern, but the most re- 
cent catjilyst appears to have been 
an appeal made in Vienna on Oct. 22 
by the International Federation of 
Musicians, whose president is John 
Morton, head of the U.K. Musicians' 
Union. 

The dominant position of Japa- 
nese audio and video hardware man- 
ufacturers in world recording mar- 
kets could make them vulnerable to 
international pressure to accept the 
levy so as to avoid charges of unfair 
marketing in overseas territories. 

But the Electronic Industries 
Assn. of Japan (EIAJ), a group of 
manufacturers, is strongly opposed 
to such a home taping levy, as is the 
government's powerful Ministry of 
International Trade and Industry. 
Major Japanese record companies 
are subsidiaries of hardware firms 
and are therefore unlikely to sup- 
port the prolevy case with enthusi- 
asm despite the considerable losses 
they suffer from home taping. 



IFPl has described reports thai a 
levy is now under serious consider- 
ation as "heartening." The organi- 
zation notes a similar softening of 
the Japanese line during recent 
weeks in respect to digital audio- 
tape (DAT). But the organization 
stresses that a levy must be accom- 
modated by amendment of Japan's 
copyright law to ensure that foreign 



copyright owners receive their fair 
share. 

In the case of the royalty paid 
here on record rentals, no payments 
are made to overseas rights owners, 
IFPI says, regardless of the amount 
of international repertoire rented. 
That situation must not be carried 
over to a future home taping levy, it 
adds. 



IFPI Vs. Hong Kong's TVB 

Copyright Infringement A lleged 



BY HANS EBERT 



HONG KONG Record company 
executives here have decided to 
adopt new tactics against Hong 
Kong's most popular television sta- 
tion, Television Broadcasts (TVB) 
and its marketing arm. Hong Kong 
TB International, for alleged in- 
fringement of copyright. 

IFPI. the international record la- 
bel association, is reported to be 
preparing for new legal moves in 
which specific cases of alleged copy- 
right infringement would be cited. 

In an early stage of the dispute 
(Billboard. Aug. 9). TVB banned the 
use of all artists and recordings rep- 
resented by IFPI. Program produc- 
ers were told not to feature IFPI 
artists performing or being inter- 
viewed and not to use their songs as 
background music. That move was 
triggered by a high court writ filed 
by IFPI claiming copyright in- 
fringement. 



Then, in September, the high 
court decided not to allow IFPI to 
bring a representative action 
against TVB. Nicholas Garnett. 
IFPI regional director, says the 
group had decided not to appeal 
that decision because it was a pre- 
liminary issue. "We are now gather- 
ing specific examples of TVB in- 
fringing the copyright of soun<l re- 
cordings produced by our 
members." 

IFPI investigators are now exam- 
ining the involvement of TVB's li- 
censees and distributors overseas. 
The probe extends to major cities in 
North America, four European capi- 
tals. Australia, and throughout 
Southeast Asia, says Garnett. 
though he adds: "We won't give de- 
tails because we expect to bring for- 
ward our new proceedings in a mat- 
ter of weeks." 

The IFPI director, based here, 
says IFPI had hoped to settle the 
(Continued on neil page) 
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U.K. Label Towerbell Goes Into Liquidation 

Roster Itwludes Lofgren, Bassey 



LON'IION British indfiicndurit la 
bel Towerbfll has gone into hqui- 
dation, with debts of more than $'<i 
million. According to liquidator 
Martin Spenci-r, the company's de- 
cision lo embark on TV advertisinR 
was "disastrous," and its expendi- 
ture in this area was "violently dis- 
proportionate" to likely sales. 
Towerbell was foun<led by Bob 



England; its roster included Nils 
Lofgren. Justin Hayward. and 
Shirley Bassey. When it was pub- 
licly floated in March 1985, the la- 
bel was already "to some degree 
insolvent," a creditors' meeting 
here was told. 

Subsequent lack of singles suc- 
cess, a period of full sale or return, 
and TV advertising expenditure 
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unjustified by the status of the art 
ists promoted all contributed lo 
the eventual financial collapse. 
AmoMK the chief creditors is 

TV advertising 
campaign was 
'disastrous' 



EMI, which is owed S700,000; PRT, 
$520,000; and the Mechanical 
Copyright Protection Society, 
$100,000. Spencer, who says a full 
financial investigation of Tower- 
bell's affairs is planned, says its 
assets have been shifted to a 
"new, clean" company, a move in- 
tended to encourage a sale. 



But Tape Rentals Decline 

W. Geimany: VCR Use Up 



HAMBUKG VCR use among 
West Germans is up 407' on last 
year's levels, but interest in prere- 
corded videocassettes is declining. 
That is the mixed picture that 
emerges from a new survey of 
viewing habius conducted here by 
the Federal Video Assn. 

Some Zi"' of the nearly .50 mil- 
lion West Germans who are over 
14 years old use VCRs. the survey 
shows, but only 387r rent videos 
more than once a month, and 347< 
of all users have never rented pre- 
recorded software. Among inten- 
sive users, 47/! say they now rent 
video movies less frequently than 
they once did; only 8% rent more 
often. 

Recording off the air is cited by 



86' ' of users as the main motive 
for VCR use. Only eS"* cite the op- 
portunity to watch movies at 
home, compared with 70'.': in the 
last survey, and 627: admit to a 
general weariness with films, 
compared with 55''; last year. 

However, reasons given for not 
using video libraries extensively 
seem less film-related than before. 
Thirty-four percent say they are 
tired of the product available, 
compared with 427- in 1985; 327c 
cite long waiting periods for mov- 
ies (397r last year); 307r name the 
poor quality of the movies (36'/! 
last year); and 267<- cite the ready 
availability of movies through 
friends (30''< last year). 



IFPI MOVES AGAINST HONG KONG TV STATION 

(('otifinut'd front [)iTct'(iiu(f p(i(/c) 



matter quickly through negotia- 
tions with TVB. "But we still dis- 
agree on the fundamental issues. 
We've been unable to reach com- 
mon ground on an amicable basis, 
though we've made every attempt 
lo get closer." 

Meanwhile, the TVB ban on IFPI 
recording artists is still operative, 



he says. 

IFPI is waiting for the outcome 
of a Television Advisory Board in- 
vestigation of its complaint on the 
structure that ties TVB to its sister 
company, the record company Capi- 
tal Artists. 

Garnelt, a lawyer specializing in 
copyright law, says IPP\ members 



are concerned about what the group 
claims is "preferential treatment 
given to songs and singers from 
Capital Artists." 

The Television Advisory Board 
was ordered by the high court in 
February to investigate IFPI's com- 
plaints," says Gamett 
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SINGLES 

T«KE MV BREATH AWAV BERLIN CBS 
EVERy LOSER WINS NICKeEROY 89C 
INTHEARMrNOW STATUS QUO vtRncO 
WALK LIKE AN EGYPTIAN BANGLES CSS 

AIL I ASK Of YOU CLIFF RICHARD S, S«RAH BRIGHTMAN POl»0O» 

YOU KEEP ME KANGIN ON KIM WILDE MCA 

NOTORIOUS DURANDURAN eMI 

SHOWING OUT MEL & KIM sufREME 

MIDAS TOUCH MIDNIGHT STAR SOLAR 

DONT GET ME WRONG PRETENDERS «A 

TRUE BLUE MADONNA Slut 

SOMETHING OUT OF NOTHING LETITIA DEAN t PAUL MEOFORD 

BBC 

YOU CAN CALL ME AL PAUL SIMON WARNCR 

ASK SMITHS ROUGH TRADE 

LIVIN' ON A PRAYER BON JOVI VERTIGO 

DON'T GIVE UP PETER GABRIEL * KATE BUSH VIRGIN 

BREAKOUT SWING OUT SISTER MtRCtIRr 

SUBURBIA PET SHOP BOYS PARIOI'HOM 

TRUE COLOURS CYNOI LAUPER PORTRAIT 

THROUGH THE BARRICADES SPANDAU BALLET ces 

YOU'RE EVERYTHING TO ME BORIS GARDINER lltvue 

FOR AMERICA RED BOX WEA 

TO BE A LOVER BILLY IDOL ChrtsauS 

BECAUSE I LOVE YOU SHAKIN STEVENS tPiC 

THIS IS THE WORLD CALLING BOBGELDOF MIRGURr 

CLOSE TO YOU GWEN GUTHRIE BOILING POINT 

RAIN OR SHINE FIVE STAR TENT 

THINK FOR A MINUTE HOUSEMARTINS GO>DISCS 

TO HAVE AND TO HOLD CATHERINE STOCK SIIRRA 

GIRLS AINT NOTHING BUT TROUBLE Dl JA2ZY JEFF & FRESH 

PRINCE CHAMPION 
DONT LEAVE ME THIS WAY COMMUNARDS LONDON 
THE WIZARD PAUL HARDCASTLE CHRYSAIIS 
THE GHOST TRAIN MADNESS £ARJAZ; 
ALWAYS THERE MARTI WEBB BSC 
THE FINAL COUNTDOWN EUROPE EPIC 
ANOTHER LOVER PRINCE & THE REVOLUTION PAISLEY PARK 
ALWAYS THE SUN STRANGLERS EPK 
DON'T FORGET ME GLASS TIGER MANHATTAN 
WORD UP CAMEO Clua 
EXPERIMENT IV KATE BUSH EMI 
ALBUMS 

POLICE EVERY BREATH YOU TAKE— THE SINGLES MM 

PAUL SIMON GRACELAND WARNER 

VARIOUS NOW DANCE 2 EMI/viRGIN 

MADONNA TRUE BLUE SIRE 

FIVE STAR SILK AND STEEL TENT 

ORIGINAL SOUNDTRACK TOP GUN CBS 

A-HA SCOUNDREL DAYS WARNER 

BILLY IDOL WHIPLASH SMILE CHRYSAIIS 

EURYTHMICS REVENGE RCA 

PRETENDERS GET CLOSE WEA 

BIG AUDIO DYNAMITE NO I CUPPING ST CBS 

FRANKIE GOES TO HOLLYWOOD LIVERPOOL TTT 

PAUL YOUNG BETWEEN TWO FIRES cas 

VARIOUS THE CHART TEISTAR 

HUEY LEWIS & THE NEWS FORE CHRYSALIS 

STRANGLERS DREAMTIME EPIC 

QUEEN A KIND OF MAGIC EMI 

HOUSEMARTINS LONDON O HULL 4 GO DISCS 

FOSTER FALLEN REMINISCING STYLUS 

BON JOVI SLIPPERY WHEN WET VERTIGO 

DIRE STRAITS BROTHERS IN ARMS VERIKO 

TE KANAWA/CARRERAS/VAUGHAN SOUTH PACIFIC CBS 

CAMEO WORD UP CIUB 

LIONEL RICHIE DANCING ON THE CEILING MOTOWN 
STATUS QUO IN THE ARMY NOW VERTIGO 
LUTHER VANDROSS GIVE ME THE REASON EPIC 
PET SHOP BOYS PLEASE PARiOPviwt 
PETER GABRIEL SO VIRGIN 
WHITNEY HOUSTON ARISTA 

FREDDIE JACKSON JUST LIKE THE FIRST TIME CAPITOl 

VARIOUS TOGETHER KIEL 

WHAM THE FINAL EPIC 

CTNOI LAUPER TRUE COLOURS PORIRAII 

TINA TURNER BREAK EVERY RULE CAPITOL 

VARIOUS GREATEST HITS OF 1986 TEL5TAR 

VARIOUS NOW THAT'S WHAT I CALL MUSIC 7 EMI . vrwGm 

VARIOUS UPFRONT 3 SERIOUS 

COMMUNARDS LCNDON 

SUPERTRAMP THE AUTOBIOGRAPHY Of SUPtRTRAMP A>M 
A-HA HUNTING HIGH AND LOW WARNER 



CANADA (CourtMyThtRKOnDAsol 10/30 Se 



SINGLES 

SPIRIT IN THE SKT DOCTOR t TX MCOCS ms HCA 

RUMORS TIMEX SOCIAL CLUB AUi 

TAKE MY BREATH AWAY BERUN CSS 

WAUt THIS WAY RUNOMC LOWOK'nxYGIUM 

TRUE COLORS CYNOI LAUPER POUIRAiI OS 

THELAOVINRED CHRIS DC BURGH AUH 

TRUE BLUE MADONNA SK( MA 

TWO OF HEARTS STACEYQ WARNER BROS wtA 

FRIENDS AND LOVERS GLORIA LORING 1 CARL ANDERSON 

AMANDA BOSTON MCA 

HUMAN HUMAN LEAGUE VWGM AUI 

4 MATTER OF TRUST BILLY JOEL COUMeUL CSS 

HEARTBEAT DON JOHNSON IPC cas 

I AM BY YOUR SIDE COREY HART AQUARIUS CAPIIOl 

WHEN I THINK OF YOU JANET JACKSON UM 

VENUS BANANARAMA lONOON POTCJtAM 

TYPICAL MALE TINA TURNER CAWa 

SOMEDAY GLASS TIGER CAPiTd 

YOU CAN CALL ME AL PAUL SIMON WAjmtRBROS MA 

TO BE A LOVER BULY IDOL CHRYSALIS MCA 

ALBUMS 

MADONNA TRUE BLUE saiE WtA 
HUEY LEWIS 4 THE NEWS fO«£l CHRYMIIVMU 
SOUNDTRACK TOP GUN COIUM8IAC8S 
BOSTON THIRD STAGE MCA 

UONEL RICHIE DANCING ON THE CEILING MOIOWN 
COREY HART FIELDS Of FIRE AQUARIUS CAPITOl 
BILLY JOEL THE BRIDGE COLUMBIA CSS 
TINA TURNER BREAK EVERY RULE CAPITOl 
PAUL SIMON GRACELAND WARNER BROS 'WEA 
BlUYIDOL WHIPLASH SMILE CHRVSALIS MCA 
CVNDI LAUPER TRUE COIORS PORTRAIT CBS 
EURYTHMICS REVENGE RCA 

BON JOVI SLIPPERY WHEN WET MEHCORY POLYGRAM 

GENESIS INVISIBLE TOUCH ATUNIIC. WEA 

STEVE WINWOOO BACK IN THE HIGH LIFE ISLANO^WEA 

IRON MAIDEN SOMEWHERE IN TIME CAPITOl 

CHRIS OE BURCH INTO THE LIGHT A4M 

DON JOHNSON HEARTBEAT CBS 

A HA SCOUNDREL DAYS WARNER BROS WEA 

JOHNFOGERTY EYE OF THE ZOMBIE WARNER BROS WtA 



WEST GERMANY (Counesy Oer MuukinaTliI) AsoI I l.'3'B6 



SINGLES 

THE FINAL COUNTDOWN EUROPE IPIC^CSS 
COMING HOME (JEANNY PART II) FALCO ItLOtC 
GERONIMO'S CADILLAC MODERN TALKING HANSA ARIOIA 
TAKE MY BREATH AWAY BERLIN COS 

RAGEHARD FRANKIE GOES TO HOLLYWOOD ISLAND ARKIU 
DON'T LEAVE ME THIS WAY COMMUNARDS 

LONDON METRONOME PMV 
TRUE BLUE MADONNA SIRL WtA 
HI HI HI SANDRA VIRGIN ARiol A 

(I JUST) DIED IN YOUR ARMS CUTTING CREW VIRGIN ARIDLA 

(FOREVER) LIVE AND DIE OMD VIRGIN ARIOIA 

IN THE ARMY NOW STATUS QUO VERIKUlf PHONOGRAM 

EASY LADY SPAGNA CBS 

TYPICAL MALE TINA TURNER CAPlIol/tMl 

SUBURBIA PET SHOP BOYS PARIOPHONE/FMV 

WORD UP CAMEO MERCURY PHONOGRAM 

WALK THIS WAY RUNOMC LONOON'METRONOME^PMV 

HUMAN HUMAN LEAGUE vinG/N/AR>OLA 

SOME HEARTS ARE DIAMONDS CHRIS NORMAN HANSA/ARKHA 

I'VE BEEN LOSING YOU A HA WARNtR 

ALBUMS 

TINA TURNER BREAK EVERY RULE CAPITOl. EMI 

CHRIS DE BURGH INTO THE LIGHT A&M DG'PMV 

SOUNDTRACK TOP GUN CBS 

MADONNA TRUE BLUE SIRE/WEA 

A-HA SCOUNDREL DAYS WARNER/WEA 

EUROPE THE FINAL COUNTDOWN EP1C/C8S 

FALCO EMOTION TEIDEC 

CHRIS REA HERZKLOPFEN POtvSTAR/PMV 

EURYTHMICS REVENGE RCA 

HUEY LEWIS I. THE NEWS FORE CHRYSALIS/ARMLA 

BRUCE HORNSBY t THE RANGE THE WAY IT IS RCA 

IRON MAIDEN SOMEWHERE IN TIME IMi 

FRANKIE GOES TO HOLLYWOOD LIVERPOOL ISLAND ARIOIA 

DIE FLIPPERS NURWERDIESEHN5UCHTKENNT OIILAPHON 

AL JARREAU L IS FOR LOVER WEA 

SANDRA MIRRORS virgin ARiolA 

PETER MAFFAY TABALUGA UNO DAS LEUCHTENOE SCHWEIGEN 

lElDtC 

STEPHANIE CARRCRE lELDtC 

CHRIS NORMAN SOME HEARTS ARE DIAMONDS HANSA ARIOIA 
OMD THE PACIFIC AGE VIRGIN AR*otA 



FRANCE ICourlny ol Europe 1 ) As ol 1 1 /2/86 



SINGLES 

EVELEVETOI JULIE PIETRI CBS 

THE FINAL COUNTDOWN EUROPE CBS 

HOLIDAY RAP MC MIKE 'G' & DJ SVEN CARRCRE 

LES DEMONS DE MINUIT IMAGES FiAR/WtA 

L'ENFANT JEANNE MAS PATHE 

FLASH STEPHANIE CARRERI 

TOUCH ME (I WANT YOUR BODY) 5AMANTHA FOX CARRERF livE 

BRICK FAKE CBS 

VILLE DE LUMIERE GOLD WEA 

J'VEUX PAS L'SAVOIR BIBIE CBS 

ALBUMS 

JEAN MICHEL JARRE RENDEZ VOUS DREVFUS'POIYGRAM 

MADONNA TRUE BLUE WEA 

JEAN MAS FEMMESO'AUJOUROHUI PATHI 

VARIOUS LE DISQUE DES RECORDS DE SLOWS LtOtRMAN/EMi 

THE CURE STANDING ON A BEACH POIYOOR 

STEPHANIE BESOIN CARRERt 

A-HA HUNTING HIGH AND LOW WIA 

INDOCHINE INDOCHINE III ARIOLA 

JEAN JACQUES GOLDMAN NON HOMOLOGUE CSS 

COCK ROBIN WHEN YOUR HEART IS WEAK CBS 
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HOT too SINGLES 

TAKE MY BREATH AWAY BERLIN CBS 
THE FINAL COUNTDOWN EUROPE EPIC 
TRUE BLUE MADONNA sol 

DON'T LEAVE ME THIS WAY COMMUNARDS LONOON 

HOUOAYRAP UCMIKERG& DEEJAY SVEN DURE CO 

EASY LADY SPAGNA CBS 

TYPICAL MALE TINA TURNER CAPlTa 

TRUE COLOURS CYNOI LAUPER PORTRAIT 

RAGEHARD F RANKIE GOES TO HOLLYWOOD jn ISLAND 

FLASH/ONE LOVE TO GIVE STEPHANIE AAISA CARBIRI 

I'VE BEEN LOSING YOU A HA WARNtR 

(FOREVER) LIVE AND DIE OMD V1RGW1 

IN THE ARMY HOW STATUS QUO vfBIKO 

WORD UP CAMEO CIIN) PYIONOCJIAM 

STUCK WITH YOU HUEY LEWIS « THE NEWS CHRYSAIIS 

SUBURBIA PET SHOP BOYS PARLOCHONE 

WALK THIS WAY RUN DM C LONDON 

TOBEALOVER BIILYIDOL CHRYSALIS 

PAPA DONT PREACH MADONNA sm 

YOU CAN CALL ME AL PAUL SIMON OARKR 

HOT too ALBUMS 

MADONNA TRUE BLUE SIRt 

TINA TURNER BREAK EVERY RULE CAPIIOl 

SOUNDTRACK TOP GUN CSS 

IRON MAIDEN SOMEWHERE IN TIME IMi 

EURYTHMICS REVENGE RCA 

UONEL RICHIE DANCING ON THE CEILING MOTOWN 

CHRIS OE BURGH INTO THE LIGHT A4M 

WHAM THE FINAL EPIC 

PAULSIMON GRACEIAND WARNtR 

DIRE STRAITS BROTHERS IN ARMS VERTIGO 

HUEY LEWIS k THE NEWS FORE CHHYSAUS 

A HA SCOUNDREL DAYS WARNtR 

QUEEN A KIND OF MAGIC LMI 

TALKING HEADS TRUE STORIES tMI 

PETER GABRIEL SO VIRGIN 

THE COMMUNARDS iimooN 

FRANKIE GOES TO HOLLYWOOD LIVERPOOL ;IT, ISLAND 
ROD STEWART EVERY BEAT Of MY HEART WARNCR 
CYNOI LAUPER TRUE COLORS PORTRAIT 
GENESIS INVISIBLE TOUCH VIRGIN 



AUSTRALIA (CounesyKenlMuucReporDAscil tl/10'B6 



SINGLES 

YOUR'RE THE VOICE JOHN f ARNHAM WHIAIltY.RCA 

DON'T LEAVE ME THIS WAY COMMUNARDS LONDON POLYGRAM 

STUCK WITH YOU HUEY LEWIS 4 THE NEWS CHRYSAllSyFESTIVAL 

YOU CAN CALL MEAL PAULSIMON WARNER WEA 

TRUE BLUE MADONNA SIRI WtA 

MATTER OF TRUST BILLY JOEL CBS 

LADY IN RED CHRIS DE BURGH AAMTCSTIVAL 

YOU TAKE MY BREATH AWAY BERLIN CBS 

VENUS BANANARAMA IIBERATION.EMI 

WALK THIS WAY RUNOMC lONOON POLYGRAM 

TRUE COLOURS CYNOI LAUPER CBS PORTRAIT 

HEARTACHE ALL OVER THE WORLD ELTON JOHN 

ROCRIT POLYGRAM 
BAD MOON RISING THE REELS RfGulAR IlSIIVAl 
MAD ABOUT YOU BELINDA CARLISLE EPIC/CBS 
EMOTION IN MOTION RIC OCASEK GtFFfN/WtA 
WILD WILD LIFE TALKING HEADS EMi 
FRIENDS AND LOVERS CARI ANDERSON « GLORIA LORING 

IPK ens 

THE WAY IT IS BRUCE HORNSBY 1 THE RANGE RCA 
TWO OF HEARTS STACEYQ AIlANTICWtA 
TYPICAL MALE TINA TURNER INTERfuslOH/FtSTIVAL 
ALBUMS 

PAULSIMON GRACELAND WAHNtR'WEA 
JDHNFARHHAM WHISPERING JACK WHEATLCY/RCA 
HUEY LEWIS 4i THE NEWS TORE Cmrysalis/FISTIVAL 
EURYTHMICS REVENGE RCA 
TALKING HEADS TRUE STORIES EMI 

VARIOUS lOP GUN ORIGINAL MOTION PICTURE SOUNDTRACK CBS 

ELTON JOHN LEATHER JACKET ROCHET POIYGRAM 

BILLY JOEL THE BRIDGE FAMILY PR00UCII0NS C8S 

CYNDI LAUPER TRUE COLOURS PORTRAIT/CSS 

JOE COCKER I IBERATKIN EMI 

WHITNEY HOUSTON ARISIA RCA 

MADONNA TRUE BLUE sm WIA 

KEVIN BLOODY WILSON KEY'S BACK CBS 

TINA TURNER BREAK EVERY RULE INIIRfUSMN IISTIVAI 

CHRIS DE BURGH INTO THE LIGHT A4M T(SIIVAl 

GENESIS INVISIBLE TOUCH VIRGIN 1 Ml 

LIONELRICHIE DANCING ON THE CEILING MOIOWN RCA 

PAUL KELLY 4 THE COLOURED GIRLS GOSSIP MUSHROOM tlSTivAl 

UNCANNYXMEN WHAT YOU GIVE IS WHAT YOU GET CBS 

COMMUNARDS I ONDON pot YGRAM 



JAPAN (Counny Music LabtDAi of 11/ 10/86 



SINGLES 

ROPPONGI JUNJOHA YOKOOGINOME VKHORyXM'NOIION.RIsmG P 

BELIEVE MISATOWATANABE IPic SONY NKrHION'THlwOfR 

KOI WA QUESTION ONYANKOCLUB CANYON'FUK.PACifK: 

C08MICL0VE 1 9B6 OMEGA TRIBE VAP'NIVM/BCNMUOA M 

NANA CHECKERS CANYON IMMflSIAR 

CHACHACHA AKEMIISHII CBS sony/ntcmioN 

FRIEND AN/ENCHITAI itlllYKilTYM 

KIMl WA NAGAREBOSHI TOMOMI NISHIMURA 

lO'jHiBA tMI GIlFl NTVM 
FIN AKINA NAKAMORI WAHNfR^PKMYIFR'MC CABIN 
NINJOMISAKI TUNNELS CANYON lull PACirK A 10/ 
ALBUMS 

REBECCA IIME I BS SONY 
YOKOMINAMINO VIRGINAL CBI^MY 
YUKISAITO CHIME CANYON 

TSUYOSHI NAGABUCHI STAY DREAM TOSHIBA/IMI 
HUEY LEWIS 4 THE NEWS FORE IDSHnA'EMI 
NAOKOKAWAI SCARLET COLOMBIA 
MASASHISADA KIKYO FRttlLIGHI 
SHOGOHAMAOA J BOY CBS-SONY 
BAKUFU SLUMP RAKU CBS-SONY 
TAKAKOSHIRAI NEXTGATELIVE C«S SONY 
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Led Successful '60s Group The Savages 

Indian Rocker Returns With Song-Fest Win 




anada 



BY JERRY D'SOUZA 

BOMBAY Remo Fernandes, a top 
Indian rock singer back in the '60s, 
when his band, the Savages, was the 
first — and last— Indian rock band to 
have a release on I'olydor. hiis gar- 
nered another first in Indian |k)|) hLs- 
tor>' by winning major prizes in an in- 
ternational song contcsL 

Luis Remo de Maria Bernardo Ker 
nandes became the first Indian to 
participate in the Dresden Interna- 
tional Schlager Festival in East Ger- 
many. In tlie l!>th such event, he look 
second prize. What was more satisfy- 
ing, he says, was collecting the s[K'- 
cial audience award and also the in- 
ternational press critics award. 



The rules for the event call for 
each participant to perform two 
songs, one original and a German 
cover. Fernandes, who received his 
entry forms late, did not have time to 
get an orchestral arrangement for 
his own song and had to .solo on bus 
raga rK)ck com|)osition, into which he 
interwove a German nurscrj' rhyme. 
His German cover was "So Wie Du," 
originally recorded by Lipi. 

This year's Dresden festival drew 
participants from such countries as 
Poland, the Soviet Union, Hungary, 
.Nicaragua, and ("uba, whose Xio- 
mani Ijuigart took first prize. 

After Fernandes' stint with the 
Savages, rock lost popularity in In- 
dia. Femades returned to Goa, where 



Jazz Boosted In U.S.S.R. 



.MOSCOW Russian jazz fans are 
set to get a better deal both in terms 
of visits from international artisLs 
and from record relea.se schedules. 
This follows the outstanding suc- 
cess of the 1980 Tbilisi National 
Jazz Festival earlier this year. 

Now, the Ministry of Culture 
plans to stage the event every other 
year, turning it into an official inter- 
national jazz showcase. The 1988 
festival will be calle<l Interjazz '88, 
with many West li^uropean jazz out- 



fits invited to play alongside the 
East European artists who played 
the gig this year, according to Gaioz 
Kandelski, Tbilisi regional director 
of the Soviet state record company, 
Melodiya. 

There are plans, too, to step up 
Melodiya's international jazz activi- 
ties. The company plans to add in- 
ternational jazz product to its stan- 
dard catalog. Until now, Melodiya 
has issued foreign jazz product only 
on a license basis. 
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Ad Deatdline December 23 
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he sang mainly at beach parties and 
in an occasional rock event 

Then, two years ago. he released a 
cassette called "Goan Crazy," han- 
dling all the writing, arrangements, 
production, and ir"rumental work 
himself. The songs ranged from bal- 
lads to political satire. One of the 
songs, "Hello Rjijiv Gandhi," stirred 
controversy. In it he asked Gandhi to 
visit Goa more often because tlie gov- 
ernment would make necessary re- 
pairs every time he visited. 

For his second release, Fernandes 
featured updated versions of songs 
in Portuguese and in Konkani, the 
language of Goa. His third will fea- 
ture antidrug songs. He has also 
moved into the Indian film industry, 
writing and performing songs for 
films. 
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Ireland— KEN STEWART. 56 Ralhgar Rd. Dublin 

6. 97-14-72. 

Israel-BENNV OUDKEVITCH. P.O. Box 7750. 

92 428 Jerusalem 
Italy- VIIIORIO CASIELLI. Via Vigoni 7. 20122 

Milan 02-545 5126 
iamaica-MADREEN SHERIDAN. 43F Turtle 

Beach Towers. Ocho Rios. 
lapan— SHIG FUJITA. Ulsunomiya BIdg.. 19-16 

Jingumae 6-Chome. Shibuya-ku. Tokyo 150 

03-4984641 

Philjpptnes -CES RODRIGUEZ. 18 Anonas. Pro- 
ject 2. QuC!on City 3001. 
Poland- ROMAN WASCHKO, Magiera 9ni 37. 

01-873 Warsiawa 34-36-04 
Portugal- FERNANDO TENENTE. R Sla Helena 

122 R/c. Oporlo, 
Romanil-OCTAVIAN URSULESCU. Sir. Radu 

de la La Alumali nr. 57 -B. Sector 2. Buchaiesi 

0P9 13-46-10 1620-80 
South Alriu- JOHN MILLER. 305 Buckingham 

Court. Lcyds St, Joubet Park. Johannesburg. 

2000 

Spain— FERNANDO SAUVERRI. Pli Emillon Ji- 

mene; Millas. 2D. 28008. Madrid 24242 93. 
Sweden— MAGNUS JANSON. Markeares Gatan 

to. 11353 Stockholm. 
Switierland-PIERRE HAESLER. Hasenweld 8. 

CH-4600 Ollen. 062-215909. 
U.S.S.R. VAOIM YURCHENKOV. 6 Aprclskaya 

Sir , Block 2. Apt. 16. 195268 Leningrad. K- 

268 225-35-88 
West Cnmany- WOLFGANG SPAHR. Poslbo 

1150. Keltmgslrasse 18. 2360 Bad Segelierg. 

04551-81428 
Yugoslavia- MITJA VOLCIC. Dragomei, Ro;na 

6. 61351. Breiovica. Ljubljana 23-522. 



4 Felixes Go To St-Clain 
Seguin, Butler Also Honored 



MONTREAL Martine St-Clair. a 
proud symbol of the Quebec music 
industry- and perhaps the key to its 
acceptance outside the province, 
walked off with four Felix Awards 
Oct. 26 at the annual Assn. du Dis- 
que et I'lndustrie du Spectacle Que- 
becois awards ceremony. 

St-Clair, was named best female 
singer. Her "Ce Soir L'Amour Est 
Dans Tes Yeux" was voted best pop 
album, while its title track won as 
best-selling single and most popular 
song of the year. 

The singer struck a chord with 
the audience by saying she remains 
fiercely proutl to sing in French. 
Usually, a bit of success prompts a 
French-Canadian artist to record an 
English-language record. Histori- 
cally, they've been nothing but fail- 
ures, unconvincing to the new audi- 
ence and disloyal to the old audi- 
ence. But St-Clair's success, 
although by no means nationwide, 
is slowly gaining her some attention 
outside the province. If she sticks to 
her guns, she may yet become a hit 
in other parts of the country. Cer- 
tainly, she is Canada's most popular 
domestic female artist. 

Luba, who is St-Clair's principal 
retail competition in the country, 
was named best Anglophone artist. 
Her "Between The Earth And The 
Sky" album, already platinum in 
Canada, was named best English- 
language album. 

Other prominent winners includ- 
ed Richard Seguin and Edith Butler. 
Seguin's "Double Vie" was named 
best rock album, and he was named 
best songwriter, while Butler was 
acclaimed as the most distinguished 



Francophone artist outside of the 
province and given another Felix 
for "Le Party d'Edith," which was 
the best-selling album of the year. 

The special Feli.v went to Andre 
Perry, principal owner of I* Studio 
in Morin Heights, Quebec, whose 
facility has played host to a wide 
range of domestic and foreign stars, 
including Corey Hart, the Police, 
David Bowie, and Supertramp. 

Claude Dubois, a veteran Felix re- 
cipient, was named top male singer. 
UZEB was given an award for best 
jazz album for "Between The 
Lines"; Madam was picked as the 
favorite Francophone group; and 
Nuance was named best newcomer. 

.•\ndre-Phillippe Gagnon, who 
garnered immense publicity in Can- 
ada as an impressionist, received 
the award for foremost comedy 
show, while the now-defunct band 
Offenbach won the award for the 
best rock show. 

The Felix for best video went to 
Rock & Belles Oreilles for "Feu 
Sauvage De L'Amour." The award 
for best country album went to "Un 
Jour A La Fois" by Andre Breton. 
Best children's record was "Noel De 
Canelle Et Pruneau." 

The award for most distinguished 
non-Quebec Francophone artist 
went to French singer France Ca- 
brel. 

Comedy duo Ding & Dong, show 
hosts for the evening, offered a so- 
lution to the Quebec music indus- 
try's woes under English domina- 
tion: Put French-language records 
inside the sleeves of Bruce Spring- 
steen albums. kihk ui'oi.nte 



MusiquePlus Is In Flux 

Owner CHUM May Sell Half 



MONTREAL Only weeks after it 
was launched, the MusiquePlus 
music video cable service may gel 
a new part owner. 

CHUM Ltd. of Toronto has an- 
nounced it would be willing to sell 
the studio and equipment to Radio 
Mutuelle Canada Ltd. of Montreal 
and form an "equal partnership" 
with the broadcaster. The aim 
would be to move MusiquePlus 
from a pay TV service to a free 
service on cable in eastern Canada 
and from an eighl-hour-daily to a 
24-hour service. 

The partnership is still a propos- 
al and must be approved by the Ca- 
nadian Radio-television and Tele- 
communications Commission 
(CRTC), the federal broadcast reg- 
ulator. 

Allan Waters, CHUM president, 
says the move would create an 
"important association" that 
would, in essence, create a new 
French-language television ser- 
vice. 

MusiquePlus is the French 
equivalent of the MuchMusic Net- 
work, also owned by CHUM and 
headquartered at CITY-TV in To- 
ronto. The French service was 
launched on Labor Day. While its 
distribution is roughly 250,000 
subscribers in Quebec, it is not ex- 



pected to be a money-maker for 
the CHUM group. As it stands, 
however, the move to basic cable 
would widen its subscriber base 
and allow advertising to be sold at 
a higher rale. 

MuchMusic and other pay TV 
services were invited by the CRTC 
in mid-August to submit plans to 
move to free cable. Although .some 
media reports indicate MuchMusic 
wants to move to basic cable, 
MuchMusic executives confirm an 
earlier Billboard report that the 
service's first choice is to stay on 
pay TV, where it is a profitable en- 
terprise. 

However, should the CRTC opt 
to move pay TV channels to basic 
cable. MuchMusic has submitted 
an alternate proposal that would 
see it offered for free on cable. Its 
bottom line is that it doesn't want 
to be left alone as pay TV if the 
commission decides to shift such 
services as The Sports Network 
and The Life Channel to basic ca- 
ble. 

Waters says the "entire creative 
team" operating in Montreal with 
MusiquePlus would be retained 
under the new partnership. But 
the company's headquarters, origi- 
nation center, and editorial ser- 
vices would be located in Montreal. 
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Good news from our neighbor to the north. 
There's an upbeat view to the future of Canadian music 
and video business with more support from 
government . . . and more international recognition! 

Bonus Distribution at Ml DEM 



For ad details conlad: In New York: Gene Smith, Associate Publisher (212) 764-7356 Norm Berkowitr (212) 764-7330 In^Bdo^Korlo Goldtlein (416) P28-056O 
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CLUB PLAY 




Ic 

a; 
z 


3 


V) 

1 

rsi 


Comptled from a nalionaf '.ample of dance club playlists •otict 
TITLE ARTIST 


m 


4 


4 




* it NO. 1 ★ * 

wnRn IIP 


♦ CAMEO 


\U 


2 


3 




NAIL IT TO THE WALL (REMIX) ■«i>c7«.4M»K 


♦ STACY LATTISAW 




6 


7 




OONT LEAVE ME THIS WAY ■» « J3«5 


♦ THE COMMUNARDS 




7 


10 


— 


1 CAN'T TURN AROUND (REMIX) au \mi \ «> 


J.M. SILK 


5 


3 


2 




SUMMERTIME. SUMMERTIME utmoBW v> 22 


NOCERA 


G 


5 


6 


* . 


ONE STEP (REMIX) wiicuinauiM I pa run am 


♦ KT.P. 


\2J 


8 


13 




WORLD DOMINATION (REMIX) acAJMn 


♦ THE BELLE STARS 


8 


1 


1 




HUMAN Auivi2i«r 


• THE HUMAN LEAGUE 


9 


10 


8 




HOW MANY LOVERS wuncR bods o nMi ANTHONY AND THE CAMP 


\M) 


13 


IS 




SOMEBODY (REMIX)/TNE RED. RED GROOVY atiantc ossr m 


BRILLIANT 


11 


11 


12 


— 


TYPICAL MALE (REMIX) i a.m-j. v \wt 


♦ TINA TURNER 




16 


28 




BRAND NEW LOVER ■ ■ . . ■ « 


♦ DEAD OR ALIVE 




14 


19 




MORE THAN PHYSICAL (REMIX) lONmNiu oao i khycium 


« BANANARAMA 


Ui; 


17 


22 




TRUE BLUE (REMIX) snt o jcnj] wuncn HWs 


• MADONNA 


IS 


9 


9 




JODY (REMIX)7DANCEFL00R AmUAOime 


♦ JERMAINE STEWART 


16 


15 


18 


— 
— 


SPECULATION (REMIX) uca ;k70 


COLONEL ABRAMS 


^R) 


18 


26 




GRAVITY (REMIX) SI oiiiiwos 4/<)0!>943 fpic 


♦ JAMES BROWN 


18 


12 


S 


— 


CANT WAIT ANOTHER MINUTE (REMIX) kapw 14422 


♦ FIVE STAR 


us; 


22 


31 


— 


«?SJ» nm'^Pmi'!'^'*'''' ^^''^ LORBER FEATURING KARYN WHITE 


20 


20 


23 




SATURDAY NIGHT i»ci icn iou9 suima 


LAUREN GREY 


21 


19 


20 




THE SOUND OF MUSIK (REMIX) SM 0 20»« WAmcn mos 


♦ FALCO 


iMJ 


23 


30 




TALK TO ME (REMIX) moiown 4M7MS 


♦ CHICODEBARGE 




33 




— 


EVERYBODY HAVE FUN TONIGHT (REMIX) (lEiFtN02055l 'Wabmhbiios ♦ WANG CHUNG 




27 


33 


— 


CRY FOR LOVE (REMIX) aau i iim 


♦ IGGY POP 




34 


43 




SACRIFICE (REMIX) All ANiK oBeno 


CYNDI PHILLIPS 


^26; 


NEW^ 




EVERY LOVER'S SIGN (REMIX) amsp 1220s 


THE LOVER SPEAKS 




31 


42 


i 


1 DIDNT MEAN TO TURN YOU ON (REMIX) 

IVAnO 096B04 AILANtlC 


♦ ROBERT PALMER 




NEW^ 




MUSIQUE NON STOPoamrbhos 02OM9 


♦ KRAFTWERK 




32 


39 




FALLING IN LOVEnhii-vateaunpsooaq 


SYBIL 




30 


35 




DON'T HOLD BACK jump sifltE i js 1001. aih a b"wav 


BUMPER TO BUMPER 


31 


25 


27 




HEARTACHE r.tFFiN0 20ii'»^v*AHW{B BROS 


♦ GENE LOVES JEZEBEL 


\3D 


35 


41 


— 


SET ME FREE (REMIX) capttoi v 15252 


JAKI GRAHAM 




NEW^ 




BIZARRE LOVE TRIANGLE (REMIX)/STATE OF THE NATION (REMIX) « ^^yy ORDER 




39 






HUNT YOU DOWN (REMIX) s[.rcif«s622j5 


THE SHAKES 




44 






FREEDOM OVERSPIU (REMIX)/HIGHER LOVE (REMIX) 

IS(AN00 20S37'WAflNER Alios 


♦ STEVE WINWOOD 




49 






JUMPIN' JACK FLASH (REMIX) ar»ia aoi 9529 


♦ ARETHA FRANKLIN 




NEW^ 


— 


MISUNDERSTANDING ccauubia 44 05967 JAMES (0 TRAIN) WILLIAMS 


38 


40 


45 


— 


JEALOUSY/MALICIOUS JEALOUSY iunc iav tb eu iommy bov 


♦ CLUB NOUVEAU 


39 


36 


44 




ROOM WITH A VIEW (REMIX) aausp 12199 


JEFFREY OSBORNE 


40 


24 


21 




YOU'RE SO STRONG (REMIX) rmuwau 44 0M2] 


MENTAL AS ANYTHING 


41 


21 


11 




THE RAIN (REMIX) i < mam 44 u59io cauusiA 


♦ ORAN "JUICE" JONES 


42 


31 


40 


* 


LOVE CANT TURN AROUND (REMIX) coimnNOVeaos auantc 


PHILLY CREAM 




45 






UNFAITHFUL SO MUCH (REMIX) coiinniA 44 05955 


FULL FORCE 




50 






rMAMAN»m<AN>«i<o4 


JIMMY LIFTON 




48 




— 


SECOND TO NONEUU12001 MAcou 


KOPPER 




NEW^ 


— 


TOO MUCH OR NOTHING (REMIX) >R5 296SI mca 


♦ GENERAL PUBLIC 


® 


NEW^ 




BEAT OF LOVE (REMIX) auaniicom772 


REGINA 




NEW>^ 




IJ/.'?™. ™.. A,A PRIVATE POSSESSION FEATURING HUNTER HAYES 


(g) 


NEW^ 




GOLDMINE (REMIX)/SEXUAL POWER 

RCA 5774 I no 


THE POINTER SISTERS 


H 


26 


14 




FOR TONIGHT aiianiic 0 ba789 


NANCY MARTINEZ 


BREAKOUTS 


IiIIp^ with tulijfc 
chart potrnliil. 
based on club play 
this weefc 


1. CONTROL (REMIX) JANFT JACKSON «jn 

2. TOUCH ME (1 WANT YOUR BODY) SAMANTHA FOX j vi 

3. C'MON EVERY BEATBOX/BADROCK CITY BIG AUDIO DYNAMITE < chumhia 

4. MEMORIES CAROl VN HARDING i M, iii-.r n. . 

5. I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) (REMIX) GRACE JONES 






6. FREAK IN THE STREET (REMIX) I HE UNTOUCHABLES mca 

7. IN THE HEAT OF THE BEAT CHARMAINE nigmi «avi 

8. VICTORY (REMIX) KOOL & THE GANG WBtuR. 

9. GOOD THINGS COME TO THOSE WHO WAIT NAY08E rtvtR 



UJ 




1 


z 


12-INCH SINGLES SALES 


? 

- 


lA 
- 


1 


si 


Compiled Irom a national sample ol relail store sales reports aotict 
TITLE ARTIST 
LAIUL & PftTMBCR IKSTRlBUTirK lABEi 










* * NO. 1 * * 

HUMAN 

A4Msr-;;i')7 4 wseki »t No Otw 


A TUC Ul IMAM 1 C Afll tC 


1 


2 


2 




FOR TONIGHT AlLAMf-. O 86769 


KIAM/^V ft;IADT1MC7 

iNANt,! MAK 1 intjC 


3 


5 


g 




NAIL IT TO THE WALL (REMIX) MOTOm 45&3MG 


♦ 0 1 AUT LA I 1 ISAW 


4 


4 


4 


— - 


TRUE BLUE (REMIX) sri o 20533 wastjirbros 


♦ MAUUMMA 




3 




— 


DONT LEAVE ME THIS WAY mca 23665 


^ TLJC ^/^ftjIIIAI IMADr\C 

♦ 1 Hfc LUMMUNAKUa 


fT~) 


g 


3 


— 


WORD UP ATlA74TAART5TSe84 933 1 POLVGRAM 


♦ CAMEO 


CT) 




42 


— 


BRAND NEW LOVER m 49 05905 


♦ DEAD OR ALIVE 


g 


J 


7 


— 


SUMMERTIME, SUMMERTIME 5iUPiNGBAi:aji 22 


NOCERA 




12 


19 


— — 


TALK TO ME (REMIX) MOTO>tn4567Ml 


♦ CHICO DEBARGE 




13 


14 


— 


SPECULATION (REMIX) mca 23670 


COLONEL ABRAMS 


11 


|] 


10 


— 


DIAMOND GIRL atlaniico H677e 


NICE & WILD 


12 


IS 


15 




JEALOUSY/MALICIOUS JEALOUSY •una ja« tb 884 tommy bot 


♦ CLUB NOUVEAU 


13 


14 


16 


— — 


HOW MANY LOVERS WARNER BHDS 0 20515 ANTHONY AND THE CAMP 




17 


23 


-— 


1 DIDNT MEAN TO TURN YOU ON (REMIX) 

OlANDO 96804 AILANtlC 


♦ ROBERT PALMER 


15 


10 


12 


— 


1 CANT TURN AROUND (REMIX) rca 5702 1 no 


J.M, SILK 


(TS) 


19 


22 


— 


LOVE CANT TURN AROUND (REMIX) coiiuBn 0 96805 ailaniic 


PHILLY CREAM 


17 


16 


21 


— — 


GRAVITY (REMIX) scottibros 429 05943 epic 


♦ JAMES BROWN 




25 


37 


— 


SHAKE YOU DOWN (REMIX) Columbia 44 05959 


♦ GREGORY ABBOTT 




28 


30 


— — 


FALLING IN LOVE wkipiaieaunP50O«9 


SYBIL 




23 


25 


— - 


SATURDAY NIGHT dice tgr 1D09 sutra 


UUREN GREY 


21 


18 


16 


— 


WORLD DOMINATION (REMIX) mca 23671 


♦ THE BELLE STARS 




35 




— 


EVERYBODY HAVE FUN TONIGHT (REMIX) cefun 0 2055 1 warner bhos ♦ WANG CHUNG 




36 




-— 


BIZARRE LOVE TRIANGLE (REMIX)/STATE OF THE NATION (REMIX) » a,EW ORDER 

OWESI 0 20546 WARNER BROS 


24 


8 


5 


— — 


WHEN 1 THINK OF YOU (REMIX) aam sp 1 2 193 


♦ JANET JACKSON 


25 


24 


9 


— 


DOWN AND COUNTING ep<c 49 05926 


CmUDJH BARRY 




42 




— — 


MUSIQUE NON STOP wabwr Bros 0 20549 


KRAFTWERK 


27 


29 


39 




MORE THAN PHYSICAL (REMIX) ionix» 8B6 oso 1 poiycram 


♦ BANANARAMA 




NEW^ 


— — 


CONTROL (REMIX) ASM SP 12209 


♦ JANET JACKSON 


29 


21 


13 


— 


THE RAIN (REMIX) oti jam 4405930 Columbia 


♦ ORAN "JUICE" JONES 


30 


22 


17 


— 


CANT LIVE WITHOUT YOUR LOVE aiiant*: 0 86791 


SUZY 




37 


35 


— — 


DON'T BREAK MY HEART cuniNocR 209 


SA-FIRE 




33 




— 


DONT HOLD BACK tuwp street a 1005 4TMifl-wAY 


BUMPER TO BUMPER 


33 


27 


27 


— — 

— — • 


JUMPIN' JACK FLASH (REMIX) arista Aoi 9529 


♦ ARETHA FRANKLIN 




46 






wJ™TRiSos''?m4*?^'^"'' LORBER FEATURING KARYN WHITE 


(IT) 


45 


48 


— 


CRY FOR LOVE (REMIX) aim sp 12203 


♦ IGGY POP 




NEW^ 


— 


BEAT OF LOVE (REMIX) ailaniic 086772 


REGINA 


37 


40 


45 




isSS'^I^ol ""'^^ * ORCHESTRAL MANOEUVRES IN THE DARK 




NEW^ 




CRAZAY AAM sp 1 2204 ♦ JESSE JOHNSON (FEATURING SLY STONE) 


39 


31 


28 




SUMMER OF LOVE (REMIX) WARfisRBROS 0 20S09 


THE B.52'S 




49 






TOUCH ME (1 WANT YOUR BODY) (REMIX) 

M 1014 IJD. RCA 


♦ SAMANTHA FOX 




NEW^ 




IT'S THE NEW STYLE/PAUL REVERE dee jam 44 05958 coiumbia 


BEASTIE BOYS 




Re-entry 


fSJ.^A^wf ^'P^.'*.T'"* ERIC B. FEATURING RAKIM 

4111 & a WAY bnAT A J I l^LrtNLJ 


43 


32 


29 


8 


KINDNESS FOR WEAKNESS suPtRlRONicsRY Ois 


THE CUT 




48 




2 


TO BE A LOVER (REMIX) i:>irysal>s4V941025 


♦ BILLY IDOL 


45 


39 


34 


7 


SUCH A FEELING Atlantic 0S67si 


YOUNG 8. CO. 


46 


30 


26 


12 


GOTTA SEE YOU TONIGHT ficapw 14405 


BARBARA ROY 


® 


NEW^ 


1 


ONCE IN A LIFETIME GROOVE (REMIX) mca 23692 


NEW EDITION 


48 


20 


n 


22 


TWO OF HEARTS atlawiic 0 86797 


♦ STACEY Q 


49 


41 




2 


TASTY LOVE CAPlIOLV 15254 


♦ FREDDIE JACKSON 


50 


43 


47 


3 


CRACK KILLED APPLEJACK goody 4568r.c moioiyh 


GENERAL KANE 


BREAKOUTS 


Titles Mith tulurc 
chart polvniial. 
based on sales 
iepon«0 ttUs wtivk. 


1. VICTORY (REMIX) KOOL & THE GANG mircuc. 

2. SEXY (REMIX) KLYMAXX consieliaiion 

3. SAVE ME (REMIX) LADY PEACHENAcoiiuion 

4. EVERY LOVER'S SIGN (REMIX) THE LOVER SPEAKS a*m 

5. TIGHT FIT (REMIX) CHAKA KHAN watoerbros 

6. HEAVEN (REMIX)/BELA LUGOSI'S DEAD UNTIL DECEMBER 415 coiumbta 

7. MISUNDERSTANDING JAMES (D TRAIN) WILLIAMS Columbia 

8. NOTORIOUS (REMIX) DURAN DURAN CAPiioi 













Titles wrilh tho Rieateil or club play increase this wwk ♦ Vidooclip availability • Rt-coiding IrxJustry Assn 01 America (RIAA> CCTtiticalKir) lor sales ol 1 million unili A RIAA ccrtilication lor sates ol 2 million units. Records listed under Club Play are 1 2-inch 
unless tndicalfd olhprwi» 
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Is I'OSSIBLY the most hurried 
Dance Trax yet, we'll make our first 
dent into the mountain of new rec- 
ords that had filled three large 
drawers upon our return from near- 
ly a month away. If anything, it cre- 
ates an object lesson in the incredi- 
ble breadth of pop now classified as 
dance music. General Public's "Too 
Much Or Nothing" (I.R.S./MCA) is 
already a rock club breaker; it's a 



real funk number, even more in the 
pocket rhythmically than "C'Mon 
Every Beatbox," which has become 
a confirmed hit for Big Audio Dyna- 
mite during the last couple of 
weeks. 

The inevitably numerous house 
releases are highlighted by "Amour 
Puerto Riciueilo (Puerto Rican Lov- 
er)" by Raz (not to be confused with 
Raze) on Underground, reportctlly 



nightclub! 

&BAR ' 




. . . The Best 
of Europe 
And The USA 




the biggest sales mover in Chicago 
at the moment; it's particularly suit- 
ed to the market because of its obvi- 
ous Latino leanings, crossing Uitin 
rap, hustle-beat disco, and the raw- 
house energy, as di<l the recent 
"Electric Baile." The llip. "Baila." is 
an even more radical fusion of new 
wave disco and Latin. 

Exposi's "Come Go With Me" 
(Arista), out of Miami, is another 
strong L'ltin-tlisco hip-hop number 
from a group that has already bro- 
ken significantly: This one has a 
pronounced Madonna sound, which 
shouldn't hurt . . . Expose producer 
Lewis Martinee is also the force be- 
hind the Voice In Fashion's "Oidv 
In The Night" (HR/Pantera), whicii 
was the top-selling 12-incb in Miami 
at the time of our recent visit: It's at 
once rock. Latin, hip-hop. and pop. 

In the more traditional New York 
groove: Affinity's "Pick Me Up 
(Rock Me Non-Stop)" (Pow Wow) is 
electronic soul, speedier in tempo 
than usual, with edits by New York 
IXIs Louie Vega and Gait King . . . 
Stimulation's "Shattered" (Infu- 
ture) features some rather inexact 
vocals, like a street Hananarama, 
but sports a very good keyboard 
production, played by Boyd Jarvis, 
which really tJikes olT in the instru- 
ment;il versions . . . Original Con- 
cept'-f "Bite'n My Stylee" |l)ef Jam/ 
Columbia) pays tribute to Jamaican 
toasting styles that have been influ- 
encing latter-day raps (though it's 
basically an oversimplification to 
say that it was the source of Ameri- 
can rap itself). "Pump That Base," 
on the flip, is more effortless B- 
beat. 

Some big pop names: Stacey Q.'s 
eclectic but mainly pop "We Con- 
nect" (Atlantic), remixed from an 
extremely strong album, changes 
the disco, with a guitar solo and a 
floating bridge section . . . Kool & 
the Gang's "Victory" (Mercury) 
just seems the most comfortable 
sound in the world, combining easy- 
going rhythms and James Taylor's 
skillful vocals. 

Jenny Burton's "Do You Want It 
Bad Enuff" (Atlantic) is equally 
good mainstream radio r&b, co-pro- 
duced by Prcstnn and Alan GiasH; 
mixed by John Luongn and Merlin 



Bobb . The Pointer Sixlers' 

"Cfoldminc" (RCA) is a relat: 
laid-back Tina-style nil, with SI.. , 
Peltibone remix and edit by Albert 
Cabrera, best in its last, looser 
stretch . . . Grace Jones' "I'm Not 
Perfect (But I'm Perfect For You)" 
(Manhattan) is all but Irademarked 
by Nile Rodgcrs' production; it 
takes some time getting started. 

ReMIXES: Janet Jackson's "Con- 
trol" (A&M) is thoroughly re-elabo- 
rated at either eiul and will certainly 
notch up another top 10 hit for her 
. . . J.M. Silk's "Love Can't Turn 
Around" (RC.-\) is available promo- 
tionally in a symphonic/jaz/.y/per- 
cussive "House In E-Flal .Minor" in- 
strumental mix, with lots of sur- 
prises; very worthwhile, especially 
if you thought the first mix was Imt 
restrained. 

Briefly: (Really briefly!) Vesta 
Williams' "Onoe Bitten, Twice Shy" 
(A&M) is an engaging, midtempo 
debut from a name we've seen in 
backup liner credits . . . Private 
Sector's "Finder's Keepers" (Sea 
Bright) is pop disco with style . . . 
Jeff Young's "In The Life" (Jump 
Street) is a good vocal-led track for 
radio . . . Yarbrough & Peoples' 
"Don't Stop The Feeling" (Total Ex- 
perience) goes to the well again for 
a sound they arguably originated; 
co-producer Lonnic Simmons 
mixed and I^os Angeles DJ Michael 
Moore edited. 

NoTES: Some of the records noted 
here in the past are becoming more 
generally available: Sharon Dee 
Clarke's "Dance Your Way Out Of 
The Door" has already been re- 
leased here on Achievement; "On 
The House" by Midnight Sunrise 
has been picked up by Warner Bros; 
and Mel & Kim's "Showing Out 
(Get Fresh For The Weekend)" has 
gone to .Atlantic. Courtney Pine's 
classy jazz ballad "Children Of The 
Ghetto," a personal fave of ours, 
will be released by Island; the label 
will also release the Chris Paul re- 
make of Lonnie Liston Smith's 
"Expansions," which was in on im- 
port last summer. 

Lastly, on Aretha Franklin's 
Arista album: Don't delay giving a 
listen to "Jimmy l/ee," a powerful 
contemporary track, and to her own 
production of "He'll Come Along," 
a fabulous revival of the Ashford & 
.Simpson Motown-era production 
style. 



DISCO & DANCE 12" 

U.S.A. & IMPORTS 
(WHOLESALE FOR STORES) 
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US A CANADIAN i2' 

Love 4 Oevotoo |Rnu| — M Bow 
Let ifou' Botfr-flaio 
EmetaU Udy— Don D>e90 
Low In SMna— Uban 
Stay-Ian Daib|r 
Junglo— Tandl 

Evurytwdy Do n— Hou» RochMS 
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Soulft fl'oni— Scon La Boc* 
Lon«ty Too long— Banra Rep 
LovD Altadi— Tony C«o 
Tmo Knopt Mom Orv-C«hnn 
Slfrtng Owef-<;yn* Cot 
OoM Pffllond— T»cf» 
B«ch To You-CrysUI & P>nk 
F«e-lnta 
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Las Vegas 
Bally's Grand Hotel 
January 5-7 ^ 




Three Days. . . Seminars, 
Demonstations And 
Over 250 Exhibits 



Pre-Register and 
Save 50% 
Phone Today! 

800/922-2812 



For Additional Information: 
Nightclub & Bar Expo 
305 W. Jackson Ave., Oxford, MS 38655 
601-236-5510 
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Duke Covers All Bases As Artist, Producer 

Work With Many Acts Requires Diverse Talents 



BY STEVEN IVORY 



Marshall Plan. RCA vice president ol black promotion Basil Marshall, at the 
center of his label's efforts m the black music market, is surrounded at a party 
by some of RCA's other key players, including, from left, black a&r director Tony 
Wells. RCA signee Glenn Jones. RCA signee Genobia Jeler, and RCA 
promotion vice president Eddie Mascolo. 



LOS ANGELES There may be 
others with higher profiles, but 
George Duke is without question 
one of the busiest artist/producers 
in the music busine.ss. .As a produc- 
er, he participated in charted al- 
bums by Howard Hewett. Jeffrey 
Osborne, and Miles Davis and also 
contributed to a gospel release by 
F'hilip Bailey. Duke also produced 
tracks on the upcoming albums of 
saxophonist George Howard for 
MCA and Brazilian jazz star Tania 
Maria for Manhattan and is super- 
vising a live Anita Baker release, 
recorded at the Montreux Jazz 
Festival. He has also cut a Christ- 
mas single for Gladys Knight & 
the Pips for MCA. It is titled 



RHYTHIif^LUES 



Can reissues be used 
more effectively? 



by Nelson George 



Reissues are great for music historians, old 
fans, music publishers, and the bottom line of record 
labels. But are they always beneficial to the original 
artists? It is a (lueslion raised by a letter David Lopa- 
tin. a Los Angeles-based publicist, recently sent to 
Billboard. Lopatin has worked with a variety of black 
artists, including the late Ksther I'hillips in the years 
immediately preceding her death. 

Ix)|>atin writes, "Atlantic Records is to be compli- 
mented on the magnificent double album they recent- 
ly released on Esther Phillips, titled 'Set Me Free.' All 
ag|>ect.s of the audio production, album art work, and 
biographical liner notes 
were exceptional, but 
once again we see a clas- 
sic example of waiting 
until the artist dies be- 
fore Iheir recorded work 
is released to the public. "^^^^^^^^^^^^^^^ 
Having been extremely 

close with Esther during the last few years of her life, 
1 must state that all the people who claimed to have 
loved Iter so much (after she died) were nowhere to be 
found during those last two troubled years. 

"Had Atlantic Records releu.wl this album while 
she was alive, perhaps F.stber could have profited 
from some royalties and managed to save her house, 
furs, and other personal items that she had to give up 
just lo stay alive. Granted, she was no angel when it 
came to having a good lime, but an iiu'redilile album 
like 'Set Me Free' could have provided Ksther with tlie 
badly needed inspiration to pull herself up from the 
depths of despair and truly ri'alize that her fans loved 
her, would buy her records anti pay top dollar to see 
her in concert. 

"The record industry needs to begin releasing clas- 
sic nuisic while the artists are still alive, especially 
those that are not in the public eye or older in years. I 
miss Esther a great deal, and the new .-Mlantic album 
nuikes it seem that she is here again, singing four 
sides of exceptional material. Perhaps some of the 
money that Atlantic tnakes olf the sale of the album 
can be usetl to set up a jazz scholarshi|) in her name at 
a major university. How about it. Mr. Ertegun''" 

Short stuff: Disco diva Fonda Rac and ex GQ 
guiUirist/vocalist Kuhiem I.eBlanc have been signed 
to Fila Records by owners Kill Cherry and Henri 
Phipps. Fila Rectirds is localetl at 17.5.') York Ave. in 
New York . . . Doug E. Fresh's "Lovin' Ever>' Minute" 




on Reality Records is a little too close to the masterful 
"All The Way To Heaven" for comfort, but still, be on 
the lookout for his upcoming album. With his on-stage 
charisma and beat-box versatility, Fresh could be the 
next big rap star . . . Black musician/businessman 
James Cannings ha.s a single. "As Time Goes By We 
Remember Ourselves, " on his J.C. Records. It was co- 
produced by Tyrone Downic of Bob Marley & the 
Wallers and was recorded at black-owned Bronese Re- 
cording in St. Maarten. J.C. Records can be reached at 
Suite 6, 22 E. 31st St., New York, N.Y. 10016 . . . "Ur- 
ban Music Magazine," a syndicated radio show pro- 
duced by Syndicate It of 
Los Angeles and hosted 
by Frankic Crocker, will 
profile Luther Vandross 
the weekend of Nov. 22- 
23. The hourlong show is 
carried in 80 markets in 
the U.S. and the Caribbe- 
an. Vandross just completed taping his part in an 
HBO special on pop-gospel. He'll be seen performing 
Sam Cooke's "A Change Is Gonna Come " and, with 
Jennifer llolliday and Paul Simon. "Bridge Over 
Troubled Water" . . . O'Bryan's new Capitol single, 
"Tendcroni," was produced by the team of Jerry 
Knight & Aaron Zigman. His new album, "Surren- 
der," is due soon. His manager, Don Cornelius, and 
Capitol a&r man Wayne Edwards served as executive 
producers . . . New Edition's about-lo-be-released 
MCA album of oldies, "Under The Blue Moon," in- 
cludes updates of "Duke Of Earl," "Blue Moon," 
"Tears On My Pillow," an<l the hit "Earth Angel." Lit- 
tle Anthony of the Imperials, who originally had a hit 
with the song, contributes backing vocals on "Pillow" 
. . . Tashan Rashad, a performer who models himself 
after another Howard Univ. grad, Donny Hathaway, 
makes his debut on Def Jam/Columbia with "Chasin' 
A Dream" . . . The Boogie Boys are back with a new 
r2-inch, "Share My World," from their "Survival Of 
The Freshest" album on Capitol. They'll be on tour 
with Cameo and Jesse Johnson starting at Thanks- 
giving time . . . Another package worth watching for 
is Freddie Jackson. Levert. and Meli'sa .Morgan, on 
the road now . . . James Anthony ('armichael is best 
known for his stellar work with the Commodores and 
now Lionel Richie. But some of his most inspired pro- 
duction/arranging ideas were used in service of At- 
lantic Starr. The proof can be found on "Secret Lov- 
(Contimied on page 86) 



"When You Love Someone (It's 
Christmas Every Day)" and was 
written by, of all people, the come- 
dian Redd Foxx. 

In addition, Duke is doing work 
with three television sUirs; Cybill 

There's nothing 
like just 
going into 
the studio 
for yourself 



Shepherd of "Moonlighting" for 
MCA, Philip Michael Thomas of 
"Miami Vice" for Atlantic, and 
Troy Beyer of "Dynasty," whom 
he is trying to hook up with a label. 

Meanwhile. Duke is working as 
an artist on a jazz album and a 
classical album, both produced en- 
tirely on Synclavier for Elektra's 
Nonesuch subsidiary. The new sin- 
gle, "My Good Friend," from his 
self-titled second Elektra album, 
features the voices of Osborne, 
Deniece Williams, and Stephanie 
Mills. 

Is Duke an artist or producer? 
"I'm both," says Duke. "I sell 
more records as a producer, but 
I'm determined to do both. I enjoy 
working with many different acts, 
but there's nothing like just going 
into the studio for yourself with- 
out the restrictions of a concept or 
image." Duke says he gets partic- 
ular satisfaction out of producing 
progressive projects, such as the 
Baker album. It was Atlantic's Ne- 
shui Ertegun who suggested that 
Baker record this jazz album to 
give a sense of history and depth 
to her career, "since her voice al- 
ready suggests that," says Duke. 
"With Al Jarreau's band we re- 
corded things like 'Midnight Sun,' 
'You've Changed' — Billie Holiday 



stuff. The album will be released 
maybe two albums from now and 
probably be released in Europe 
first." 

Regarding his contribution to 
"Backyard Ritual," the track he 
produced on the Davis "Tutu" al- 
bum. Duke says, "I'm real proud 
of that. People talk about the hard 
time they have in working with 
Miles, but I have no problems with 
him. I did the track, turned it over 
to producer Tommy LiPuma, and 
they took it from there. I'm con- 
vinced Miles is back for good." Re- 
garding the Shepherd production, 
Duke says, "I asked [MCA Rec- 
ords president Irving Azoff] if she 
could sing and he said, 'Just go 
over to the set, meet her, and then 
go from there.' She's a real nice 
lady, very down-to-earth. She 
wants to do r&b — said she sees 
Aretha when thinking about her 
voice. Howard Hewett and I are 
writing some songs for her; I think 
we'll end up with some danceable 
pop-r&b things." Duke will pro- 
duce three tracks for the album 
under the direction of executive 
producer Richard Rudolph. As for 
the Thomas project, Duke says, 
"He's not a bad singer, he just 
needs some strong tracks behind 
him." 

Duke partially credits his con- 
stant work schedule to Le Gonks, 
the recording studio installed at 
his Hollywood home 10 years ago. 
"I can record inexpensively here, 
and I don't rent it out. I let Yellow- 
jackets record some things here, 
but basically, it's just me. I have 
an engineer on salary, and I can 
just leave my keyboards up and 
out anytime I want. That makes it 
easy to handle the influx of pro- 
jects." Duke is hearing his goal of 
having his own label. "I know it's a 
lot of hard work, but I'm working 
toward some kind of pressing and 
distribution deal. I'd like to over- 
(Conlinued on tmgc S6) 



FOR WEEK ENDING NOVEMBER IS, 1986 



Billboard 




HOT BLACK SINGLES ACTION 
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LUTHER VANDROSS STOP TO LOVE epic 


37 74 


THE POINTER SISTERS GOLDMINE RC« 


33 61 


JAMES (D TRAIN) WILLIAMS MISUNDERSTANDING coluubia 


24 46 


EL OEBARGE SOMEONE go»o« 


18 54 


JANET JACKSON CONTROL aim 


18 66 
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NUMBER 


125 REPORTERS 


REPORIING 


KOOL& THE GANG VICTORY t^tncuin 


27 


KRYSTOL PRECIOUS. PRECIOUS erg 


25 


VESTA WILLIAMS ONCE BITTEN TWICE SHY aim 


21 


BOBBY BROWN GIRLFRIEND mca 


21 


JANET JACKSON CONTROL aim 


21 
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Comptled from a national sample of retail store 
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A LITTLE BI^T MORE 
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WORD UP 
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LOVE YOU DOWN 
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TALK TO ME 

r.tKllNKWAIIRlNMiJNni F T.OlOt P'OA) 




♦ CHICO DEBARGE 
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OLD FRIEND 
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I'M FOR REAL 
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♦ HOWARD HEWETT 

riFKrRA7<i9577 


20 


22 


23 


8 
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TYPICAL MALE 
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♦ TINA TURNER 
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LET'S GO OUT TONIGHT 

1 UVtHIGltVtni WGOODONIGLCVfRI) 




LEVERT 
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FLAME OF LOVE 
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♦ BOBBY BROWN 
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CAN'T WAIT ANOTHER MINUTE 
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FACTS OF LOVE 
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LOVE IS FOREVER 
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CONTROL 
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ONCE BITTEN TWICE SHY 




♦ VESTA WILLIAMS 
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AS WE LAY 
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SHIRLEY MURDOCK 
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♦ JERMAINE STEWART 
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43 
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RJ.'S LATEST ARRIVAL 
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TIGHT FIT 
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I **M[»OSSM M', i IH il VANIWllS". Ti AWX (H I » ft > [HC 34 06523 


46 


29 


22 


18 


THE RAIN 

VilE U RSNUMONSlvMLt) 




♦ ORAN "JUICE" JONES 

Mr iAM COLUMBIA 38 06209 COLUMBIA 


® 


62 


76 


3 


SEXY 

MNOtRtllABCOOPfninrOOPIRl 




♦ KLYMAXX 
CO«5T(iiATlO«S?93* MCA 


41 


52 


58 


7 


ERIC B. IS PRESIDENT 

f RARmftd BAmtitn WGRIfllNI 




ERIC B. FEATURING RAKIM 

ATHlBmV'lSLANO 431 'ISLAND 


49 


35 


38 


11 


s.o^. 

flClAl.tM)t:HEArHAM(OCHf AIHAM HDAVISI 




OLIVER CHEATHAM 

CRITKJUt 8523 



J* 


_ i£ 

i/>tii 
5* 




z 

Oi- 

il 


TITU 

PnOOUCCR (SONGnrniTERl 


ARTIST 

LABEL & NUMBER OSTRlBUTlNC LASEl 


50 


44 


48 


7 


GOOD COMBINATION 

PBRWmiKlUmS BTHOAHASI 


PEABO BRYSON 

ELEKTRA 7 6951 T 


OD 


63 


71 


4 


COME SHARE MY LOVE 


MIKI HOWARD 

ATLANTK; 7 B93SI 


® 


67 





2 


I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) 

NHOOGlRjGXJNESlGJ(Vl£S H IVOOlEVl 


GRACE JONES 

MANHATTAN SOOS; 


(53) 


56 


62 


E 


YOU'RE MY RRST. MY LAST. MY EVERYTHING 

C WALIERT IB WVnTt I S£PA PS RAOCllfH 


O.C. SMITH 

RtNOt7VOl7S I03A 


54 


55 


70 


5 


SPLIT PERSONALITY 

riA, Mil-- ( , riLi 1 1 lORCl HlEEl 


♦ UTFO 

SELECT 6227L. 


55 


30 


20 


15 


WHEN 1 THINK OF YOU 

JJAM 'LI.MSIJMAW1M1I HEWS. JWCXSOW) 


♦ JANET JACKSON 

A4M 28SS 


56 


46 


35 


16 


THE MIDAS TOUCH 

R[:A[L'fW*l W D'llGHT STAR {B WATSON. J WllLlAAfSl 


♦ MIDNIGHT STAR 

SE)IAH69S2S ELEKTRA 


57 


39 


43 


8 


P.O.P. (PURSUITS OF PLEASURE) GENERATION 

MIUMS IJ MH;IAI 1 


♦ MTUME 

EPIC 3J 06283 


® 


72 


81 


3 


PRECIOUS, PRECIOUS 

R JACKSON IT scon WBRTANTi 


KRYSTOL 

EPIC 34 06382 


® 


73 


89 


3 


SOMEONE 

J CRA»DO« (JGRArOON RNtVU. M MUClLf R) 


EL DEBARGE 

GOROY 1867 MOTCWTI 


® 


93 





2 


GOLDMINE 

RWRRy (AGOtEJMAfln- a ROBtRTSl 


THE POINTER SISTERS 

RCA 5062 7 


® 


76 





2 


WHEN YOU LOVE SOMEONE MAZE FEATURING FRANKIE BEVERLY 

FBlvn^i ■ i ,...1 M CAPITOi S6d3 


® 


74 


80 


3 


OUTSIDE IN THE RAIN 

GGUlMRii (DCOM.tf R JACKSON. D I0VITIS4ND- J THOMPSON! 


♦ GWEN GUTHRIE 

POLYOOfl 885 362 7 POLYGRAM 


® 


91 





2 


MISUNDERSTANDING 

H EAVES i^.J WmiAMSIM EAVES HI 0 EAVES) 


JAMES (0 TRAIN) WILLIAMS 

COLUMBIA 38 06410 


® 


75 





2 


SUMMERTIME. SUMMERTIME 

r MIISMER INOCERA. FISIIERt 


NOCERA 

SLEEPING BAG 7|X 22 


65 


65 


67 


6 


JOYRIDE 

L WHITE IWMIIE NAPOLEON ILOTO) 


PIECES OF A DREAM 

MANHATTAN S0O49 


® 


71 


82 


4 


A NIGHT TO REMEMBER 

ItCOPttANDR THOMAS n PRICE IJWIlllAMSl 


KEITH PATRICK 

OMNI 7 99505 ATLANTIC 


67 


68 


79 


5 


CHOCOLATE LOVER 

DUUiiriMI^ A ... 1 . r.' .1 •.■'(:) BORNSJOf.DRTMANI 


DONNELL PITMAN 

AITERII^I 1210 FAST HRE 


Cm; 


89 




2 


WHERE DID WE GO WRONG? THE MANHATTANS (WITH REGINA BELL) 

OWOAUCKIKULUXSON) COIUMBIA 38 063 J6 


® 


88 


94 


3 


STAY 

LA EA (LA LAI 


GLENN JONES 

RCA 5040 7 


® 


84 




2 


GROWING UP 

L SMITH IJ HUTCHINS L SMITH) 


WHODINI 

jiVE 9537 ARISTA 


QD 


NEW^ 


1 


* ★ ★ HOT Shot Debut* ★ * 

BIG FUN THE GAP BAND 

1 SIMMONS R TAYLOR (L SIMMONS. R TAYLORI TOTAL EKPERIENCE I'JOG RCA 


72 


70 


68 


8 


JUST FOR FUN 

IHI rl.'. .n "I'M ■■. -: irtMlSTlf Tltf ILANGOL AID "lOW.t TEE| 


WHISTLE 

SELECT 622 74 


73 


49 


33 


13 


EARTH ANGEL (FROM "THE KARATE KID, PART II") 

F PEHHl n IL IMII lAWj □ WILLIAMS) 


♦ NEW EDITION 

MCA 52905 


74 


51 


46 


22 


ALL CRIED OUT ♦ LISA LISA & CULT JAM WITH FULL FORCE 

FULL FORCE (FULL FORCE) COLUMBIA 38 05814 


75 


47 


28 


16 


COUNT YOUR BLESSINGS 

N ASHIOHD V S'l.ll';-.^'. r- iVy.wiHD VSP^PSON) 


ASHFORD & SIMPSON 

CAPITOL 8 5598 


76 


57 


41 


11 


THERE'S JUST SOMETHING ABOUT YOU 

B.WUIAMSL BALI. |B AIL .lAMSl 


♦ BEAU WILLIAMS 

CAPITOL 56) 1 


® 


NEW^ 


1 


TEU ME WHAT 1 GOTTA DO 

NnOOOCRSaAEANE MHIMEISTEIN. JGRATDON) 


AL JARREAU 

WARNCRBROS 7 28S38 


78 


41 


32 


10 


NO HOW, NO WAY 

B WATSON B SWEnCN R PAOGRE (R MOORE. A WINBUSH) 


RENE & ANGEU 

MERCURY 7 8B4-972 7'POLYGRAM 


® 


NEW^ 


1 


SERIOUS 

1 PACE H PACr DAUEN BLITZ) 


DONNA ALLEN 

21 RECOflOS 7 99497 ATLANTIC 


80 


85 


86 


5 


LETS TRY AGAIN 

DCONLE 1 D IIMNSE NUB JACKSON IB JACKSON. 0 TOWNSENO OCONIET) 


SURFACE 

COLUMB A 38 06273 


® 


NEW^ 


1 


TOO MUCH IS NEVER ENOUGH 

KMAZCR RLANQAU J A JOHNSON (J A JOHNSON. MFRCO. GBAILER) 


JAMES ARTHUR JOHNSON 

TUAEDO30O5 MACOIA 


® 


NEW^ 


1 


SHIVER 

N M WAIDEN IN M WAlDCN. PGIASS. SVAIENTINf ) 


GEORGE BENSON 

WARNER BROS 7 28523 


83 


58 


26 


12 


WHAT DOES IT TAKE (TO WIN YOUR LOVE) 

PCLASS (J BRISTOL V BULLOCK. H FUOUAl 


KENNY G. 

ARISTA 9516 


84 


61 


34 


13 


REACTION 

OCONLEY IDCQNIET D TOWNSfNO. B JACkSONI 


REBBIE JACKSON 

COLUMBIA 38 06197 


85 


64 


31 


15 


KISSES IN THE MOONLIGHT 

NM WAl WN IN M WAlWN. PEUASS. J CO*lCN) 


GEORGE BENSON 

WARNER BROS 7 28640 


® 


NEW^ 


1 


PROVE ME RIGHT 

R BlALIIAflAN 11 itSCl TTO. A RICH DC GA/ELLT) 


SHANNON 

ATLANTIC 7 89352 


® 


NEW^ 


1 


IT'S THE NEW STYLE 

R RUBIN lA HOROull/ RRuBINl 


BEASTIE BOYS 

DEF JAM3806341 COLUWDIA 


® 


NEW^ 


1 


SUNSHINE LADY 

W SI EP'lf NSON IH BANKS. L SNClL) 


LATIMORE 

MALACO 2130 


89 


NEW^ 


1 


2 THE LIMIT 

K BECK IK BECKl 


OCTAVIA 

POWWOW415 


90 


83 


83 


6 


GOTTA SEE YOU TONIGHT 

PSIWPSON (PSIMPSON) 


BARBARA ROY 

RCA 14404 


91 


92 


92 


3 


CRACKIN' UP 

W MARCUS IR J ALLEN. S ALLEN) 


R.JUSTICE ALLEN 

CATAWBA 0940 f^ACOLA 


92 


8S 


78 


23 


SWEET LOVE 

M J POWELL lA BAKER LA JOtlNSON G BIAS) 


♦ ANITA BAKER 

ELEKTRA 7 6955 7 


93 


78 


64 


9 


IF YOU'RE READY RUBY TURNER FEATURING JONATHAN BUTLER 

BOfFANiMPftl.Kf, l> lACKSON C HAMPTON) JivE 1027 7 RCA 


94 


79 


59 


9 


THUNDER AND LIGHTNING 

emu II 'M- . .r.j'ii 1 iM LYNCH RHALPIN.DWIMBISH) 


MISSTHANG 

l.i',*'.IYH0Y889 


95 


87 


84 


21 


GIVE ME THE REASON 

1 VANDROSS IL VANDROSS. N ADOiRlEY.JR ) 


♦ LUTHER VANDROSS 

ERC 34 06129 


96 


95 


90 


4 


DESIRE 

RUICASIRIUCAS) 


RANDY CRAWFORD 

WARNER BROS 7 28583 


97 


94 


63 


18 


(POP POP POP POP) GOES MY MIND 

K JOHI.I-. ■. (ini;. ir, rlj lEVERT MGOROONl 


♦ LEVERT 

ATI ANTIC 7 89389 


98 


66 


51 


12 


ALL OF MY LOVE 


GENOBIA JETER 

RCA 14415 


99 


98 


93 


16 


LOVE ALWAYS 

BBa: MiHi h: Hilt -I '.ii.t -KHiis. mi'.al.h C BAYER SAGEH. 8H0BERIS 


♦ EL DEBARGE 

GOFTOY 1857 MOTOWN 


100 


82 


74 


7 


MAGIC IN THE AIR 

E TOWNS IE TOWNS) 


ET (EDDIE TOWNES) 

TOTAL rAPEForNCE 1 2442 FICA 



Q )pfoducl% i*ith ihf firi>AtrM titpiif and sale* 8«ini Ihis metk • VidwKlip availaMily • RetOfding Industry Aisn Ot Arwrica (RIAA) cerlilicaiion for salci o( I million umls A RIAA certidcalion lor sales o( 2 million units 
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BILLBOARD NOVEMBER 15. 19S6 



FOR V»EEK ENDING NOVEMBER 15, 1986 



Bilibcxid Hot Black Singles SALES & AIRPLAY. 

A ranking ol the top 40 btacK singles by sales and airplay, respectively, with reference to each title's composite position on the mam Hot Black Singles chart 







SALES 




-iO 
CDp 


I* 
*-> 




TITLE 


ARTIST 


58 


1 


2 


A LITTLE BIT MORE MELBA MOORE i FREDDIE JACKSON 


2 


2 




TASTY LOVE 


FREDDIE JACKSON 


1 


3 




HUMAN 


THE HUMAN LEAGUE 


_L_ 


1 




SHAKE rOU DOWN 


GREGORY ABBOTT 




S 


— |— 


WORD UP 


CAMEO 


— — 
— — 


6 




NAIL IT TO THE WALL 


STACY UTTISAW 




7 


— ^ 


JEALOUSV 


CLUB NOUVEAU 


13 


8 


— — 


CRAZAY JESSE JOHNSON (FEATURING SLY STONE) 


— ^ 


9 





HOT! WILD! UNRESTRICTED! CRAZY LOVE! 


MILLIE JACKSON 




10 




LOVE WILL CONQUER ALL 


LIONEL RICHIE 


6 


11 




CRACK KILLED APPLEJACK 


GENERAL KANE 


14 


12 


— — 


JUMPIN' JACK FLASH 


ARETHA FRANKLIN 


20 


13 


- — 


I'M FOR REAL 


HOWARD HEWETT 




14 




DONT THINK ABOUT IT 


ONE WAY 


8 


IS 




TYPICAL MALE 


TINA TURNER 


21 


16 





LADY SOUL 


THE TEMPTATIONS 


25 


17 





OLD FRIEND 


PHYLLIS HYMAN 


JZ_ 


18 




COIN' TO THE BANK 


COMMODORES 


10 


19 




LOVE YOU DOWN 


READY FOR THE WORLD 


12 


20 




CANT WAIT ANOTHER MINUTE 


FIVE STAR 


32 


21 


28 


TALK TO ME 


CHICO DE8ARGE 


15 


22 




I'M CHILLIN' 


KURTIS BLOW 


24 


23 




KISS AWAY THE PAIN 


PATTI LABELLE 


16 


24 




YOU BE ILLIN' 


RUND.M.C. 


27 


2S 




JODY 


JERMAINE STEWART 


42 


26 


_33_ 


GRAVITY 


JAMES BROWN 


26 


27 




CAUGHT UP IN THE RAPTURE 


ANITA BAKER 


18 


28 




FLAME OF LOVE 


JEAN CARNE 


23 


29 


22 


THE RAIN 


ORAN -JUICE- JONES 


46 


30 




LET'S GO OUT TONIGHT 


LEVERT 


22 


31 


36 


ROOM WITH A VIEW 


JEFFREY OSBORNE 


35 


32 


19 


HEAVEN IN YOUR ARMS 


R.J.'S LATEST ARRIVAL 


43 


33 


20 


WHEN 1 THINK OF YOU 


JANET JACKSON 


55 






IKE'S RAP/HEY GIRL 


ISAAC HAYES 


30 


35 


29 


THE MIDAS TOUCH 


MIDNIGHT STAR 




36 


40 


ERIC B. IS PRESIDENT 


ERIC B. FEATURING RAKIM 


4S 


37 


34 


ALL CRIED OUT LISA LISA i, CULT JAM WITH FULL FORCE 


74 


38 


39 


LAST NIGHT 1 NEEDED SOMEBODY 


SHIRLEY JONES 


36 


39 




UNFAITHFUL SO MUCH 


FULL FORCE 


28 


40 




LOVE IS FOREVER 


BILLY OCEAN 


34 



(©Copyright 1 
pholocopymg, 



986. Billboard Publications, Inc. No pari of this publication may be reproduced, stored 
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AIRPLAY 




5o 


THIS 


ii 


TITLE 


ARTIST 


ii 


1 


3 


TASTY LOVE 


FREDDIE JACKSON 


1 


2 


7 


LOVE WILL CONQUER AU 


LIONEL RICHIE 


6 


3 


6 


CRAZAY JESSE JOHNSON (FEATURING SLY STONE) 


7 


4 


5 


NAIL IT TO THE WALL 


STACY LATTISAW 


5 


S 


6 


bONT THINK ABOUT IT 


ONE WAY 


8 


6 




HUMAN 


THE HUMAN LEAGUE 


3 


7 


U 


COIN' TO THE BANK 


COMMODORES 


10 


S 


13 


LOVE YOU DOWN READY FOR THE WORLD 


12 


9 


9 


TALK TO ME 


CHtCO DEBARGE 


IS 


10 


1 


A LITTLE BIT MORE MELBA MOORE & FREDDIE JACKSON 


2 


11 


10 


HOT! WILD! UNRESTRICTED! CRAZY LOVEI 


MILLIE JACKSON 


9 


12 


2 


SHAKE YOU DOWN 


GREGORY ABBOTT 


4 


13 


17 


KISS AWAY THE PAIN 


PATTI LABELLE 


16 


14 


18 


CAUGHT UP IN THE RAPTURE 


ANITA BAKER 


18 


IS 


26 


VICTORY 


KOOL & THE GANG 


29 


16 


19 


LETS GO OUT TONIGHT 


LEVERT 


22 


17 


25 


GIRLFRIEND 


BOBBY BROWN 


31 


11 


20 


UNFAITHFUL SO MUCH 


FULL FORCE 


28 


19 


15 


FLAME OF LOVE 


JEAN CARNE 


23 


20 


30 


FACTS OF LOVE JEFF LORBER FEATURING KARYN WHITE 


33 


21 


28 


IKE'S RAP/HEY GIRL 


ISAAC HAYES 


30 


22 


29 


EVEN WHEN YOU SLEEP 


THE SOS BAND 


40 


23 




CONTROL 


JANET JACKSON 


37 


24 


12 


CRACK KILLED APPLEJACK 


GENERAL KANE 


14 


2S 


34 


ONCE BITTEN TWICE SHY 


VESTA WILLIAMS 


38 


26 




ONCE IN A LIFETIME GROOVE 


NEW EDITION 


39 


27 




STOP TO LOVE 


LUTHER VANDROSS 


45 


28 


24 


GRAVITY 


JAMES BROWN 


26 


29 


37 


LOVE IS FOREVER 


BILLY OCEAN 


34 


30 


36 


TIGHT FIT 


CHAKA KHAN 


44 


31 


33 


I'M CHILLIN' 


KURTIS BLOW 


24 


32 


14 


OLO FRIEND 


PHYLLIS HYMAN 


17 


33 


31 


LAST NIGHT 1 NEEDED SOMEBODY 


SHIRLEY JONES 


36 


34 




SEXY 


KLYMAXX 


47 


35 


38 


YOU BE ILLIN' 


RUND.M.C. 


27 


36 




I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) 


GRACE JONES 


5? 


37 




COME SHARE MY LOVE 


MIKI HOWARD 


51 


31 




YOU'RE MY FIRST. MY LAST, MY EVERYTHING 


O.C. SMITH 


53 


39 




AS WE LAY 


SHIRLEY MURDOCK 


41 


40 


23 


ROOM WITH A VIEW 


JEFFREY OSBORNE 


35 


1 any relrteval syslem. or Iransmilled, In any form or by any means, electronic, mechanical. 



n 2 1HE LIMIT 

(Baby Beck. ASCAPi 
U ALLCRIEOOtn 

(Mohojiimbi. BMI/My! My', BMI/Caitcrs, 

BMI/WilleM!cfl. BMI) CPP 
H AU or MY LOVE 

(fuii, ASCAP) 
41 HSWEIAV 

rtroutnun's. BMI/Ssja. BMI> 
71 BIG rUN 

(Temp Co . BMI) 
U CAM7 WAIT ANOTHER MINUTE 

(Enajn. BMI/Boometi Mothers, BMI/Haked Prey. 

BMI) CPP 
U CAUGHT UP IN THE HAFTURt 

{WB. ASCAP/DQ. ASCAP/Silyti Sun. ASCAP) 
a CHOCOLATE LOVER 

<Bill<Ofi/Bumt Oul, BMI) 
SI COME SHARE MY LOVE 

|Wsrn«i.T](n«iljnc, BMI/Buflalo Fxlary. BMI) 
V CONTROL 

IFlyle Tyme. ASCAP) 
7S COUNT YOUR BLESSINGS 

(HKk O-Val. ASCAP) 
14 CRACK KILLED AmUACX 

Uotxlt. ASCAP) CPP 
91 CRACKIN'UP 

IFanny Mk. BMI) 
7 CRAZAY 

(ShocluiWKa, ASCAP/Almo. ASCAP) CPP/ALH 
N DESIRE 

(LihHJ/BMI) 
a D0N7 THINK ABOUT IT 

(Duchess. BMl/Pefh's. BMI) 
73 EARTH ANCEL (FROM THE KARATE KID, PAfTT 11") 

(Dooliw WiBiams. SMi) 
M ERtC 6. IS PRESIDENT 

(Robeit Hill, BMI) 
« EVEN WHEN YOU SUEP 

(Flyle Tyme. ASCAP/Artnl GMdf. ASCAP) 
M FACTS or LOVE 

(Music Cotp. 01 Anwrcj. BMI/B>yfun Beat. BMI) 
□ FLAME or LOVE 

(WB. ASCAP/Sil«f tun. ASCAP/DQ, ASCAP) 
11 GIRtJRIEND 

(Kamifjr MusKArl'i Shine Musie/ChfilDn 

SI. Pubhshini) 
H UVE ME THE REASON 

(April. ASCAP/Uncle RoiMif S. ASCAP/Ditord. BMI) 

CPP/ABP 



10 COIN- TO THE BANK 

nonemvkt, BMI/fmne Gee, BMVffighlMn;. 

fiMI/Nonpaieil. ASCAP/C^rent. BMI) CPP 
U COLOHINE 

IKoftpjietl, ASCAP/BtocuHlooncs. BMI) 
M GOOD COMBINATION 

'WB, ASCAP,. Pi'jbo. aSCAP/Almo, ASCAP/Kfecho. 

ASCAP) CPP/ALM 
90 COHA SEE YOU TONIGHT 

(Paul Simpsdn, BMI) 
26 GRAVITY 

CAfiiil. ASCAP/Stcond Njlute, ASCAP/BUckmod. 

BMI/iiniceps. BMI) CPP/ABP 
70 GROWING UP 

fZoflitu. ASCAP) 
43 HEAVEN IN YOUR ARMS 

IWB, ASCAP/Silw Sun. ASCAP/OQ. ASCAP) 
9 H0T1 WILD! UNRESTRICTE01 CRAZY LOVE! 

(Willesden, BMI) 
3 HUMAN 

(flyle Tyrro. ASCAP) 
U IF YOU'RE READY (COME GO WITH ME] 

(Irving, SMI] CPP/ALM 
30 IKE'S RAP/HEY GIRL 

(Super Blue. BMI) 
2* I'M CHILLIN' 

(Kuwj, ASCAP/Hugibut, ASCAP) 

19 I'M FOR REAL 

tWB, ASCAP/t/A. ASCAP/Make tl Btg. 

ASCAP/CUrkK, SMI) 
S? I M NOT PEREECT (Blfl TM PEREEa EOR YOU) 

(Biuce Woolcy, ASCAP/Apiil. ASCAP/Qracc (ones. 

ASCAP/Deihuflm. ASCAP) 
17 (TS THE HEW STYU 

(De( Jam. ASCAP) 
13 JEALOUSY 

(lay King IV, BMI) 

42 )oor 

(Vtrttn. ASCAP/Gralitwte Sky. ASCAP/Polo GrcunS. 
BMI) CPP 
a JOYRIDC 

(Mthomj. BMI) 

20 JUMPIN- JACK FLASH 
(Abkco. BMI) CPP 

72 JUST FOR FUN 

(ADRA. BMI/Gwnu Firm, BMI) 
16 KtSS AWAY THE PAIN 

(Mercey Kers«y. BMIA'il Mamj. BMI) 
15 KISSES IN THE MOONUGHT 

(Gialiludt Sky, ASCAP/BeOboy. BMI/Whcfi Worih. 



BMI/Collide, BMI) 
lAOY SOUl 

(Drum Deateis. ASCAP/Buchu. ASCAP/AoitJ, 
ASCAP) CPP 

LAST NICHT I NEEDED SOMEBODY 

(Do«[nl)<rs, BMI/C'lndei. BMI) 
LETS GO 0\n TONIGHT 
iTrycet, BMI/fein:l.l(, BMI) 
LETS TRY AGAIN 
(ColgemvEMI. ASCAP) 
A LITTLE BIT MORE 

(Biish Bmnm', ASCAP/Cene McFadden. BMt/Su irn. 
BMI/Caiecrs, BMI) CPP 
LOVE ALWAYS 

(New Hidden Villey, ASCAP/Cjtek Biytf Sipr. 

BMI/6roo»rlDonei, BMI) CPP 

LOVE IS FOREVER 

(7omhJ, ASCAP) 

LOVE WILL C0N1)UER AIL 

(Brockman, ASCAP/Oy*j, BMl/Poopy'v ASCAP) 

CPP/CLM 

LOVE YOU DOWN 

(tttt&f fv The World. BMI/EicjIibur Lkc. 8MI/TriM 

Lou. BM() 

MAGIC IN THE AIR 

(Temp Co. BMI) 

THE MIDAS TOUCH 

IH<p Trip, BMI/MidsUr. BMI) CPP 

MISUNDERSTANDING 

lHuetn,ir, BMI/BLKkuMKxl. BMI) 

NAIL IT TD THE WAU 

Oobele. ASCAP/PnIecl Punth. BMI) CPP 

A NICHT TO REMEMBER 

(Sloopin. BMI/Goldefl HMinm. SMI) CPP 

NO HOW, NO WAY 

(A La Mo*. ASCAP/WB, ASCAP) 

OLD FRIENO 

tSrtfboy. BMI/Oe Creed, BMI) 

ONCE BITTEN TWICE SHY 

(Veslj Sewn, ASCAP/Almo. ASCAP/Sti G»al BMI) 

CPP/ALM 

ONCE IN A UFETIME GROOVE 

(House 0( ChampMins. ASCAP/April, ASCAP/M(M-UA. 

ASCAP) CPP/ABP 

OUTSIDE IN THE RAJN 

(Co(genis-EMI, ASCAP/Lem Thorn, ASCAP) 

(POP POP POP POP) GOES MY MIND 

arycel. BMI/Fnnclill. BMI) 

POP, (PURSUITS Of PlfASURE) CENERATWN 

(MluTO, ASCAP) 



BLACK SINGLES A-Z publishers/performance rights/sheet music 

TITLE 

(PufaliUwf - Uccniint Org.) 
Sheet Music OtsI 



S8 PRECIOUS. PRECIOUS 

(Aleundf.i Kre. BMI/AuiouriTHui, BMI) 
K PROVE ME RIGHT 

(Rashidj. BMI/Ne<ana. BMt/Wrile By The Sea. 

ASCAPAellowbr<k Road, ASCAP) 
tt THE RAIN 

^Otl Jam, ASCAP) 
H REACTION 

(Coiiems-EMI. ASCAP) 
3S ROOM WITH A VIEW 

(ATV 01 Can,Kl.i Lid /Mussel Sch«art/, BMI) 
79 SERtOUS 

(Tria|«, BMI/Lnini Disc. BMI) 
47 SEXY 

(Specltuni VII, ASCAP/Klymaii. ASCAPl 
4 SHAKE YOU DOWN 

(Charles Family. BMI/AIH Bet. BMI/Grabblll. BMI) 
a SHIVER 

((latitude Sky. ASCAP/Bellboy. BMI) 
» SOMEONE 

(Noled For Tta RKord. ASCAP/MCA. ASCAP/Muuc 

Corp Of America. BMI) 
49 SOS 

(CiilKtue, BM(/FMr. BMI) 
S* SPUT PERSONAUn 

[ADRA. 8Ml/Ka<loc/Moki>,umbi, BMI/WiNeutcn, BMI| 
U STAY 

(Lilll* Tanya, BMl.'MCA. ASCAP) 
45 STOP TO LOVE 

(Aoril. ASCAP/Uncle *)nt\ ASCAP/Dillafd. BMI) 
t* SUMMERTIME. SUMMERTIME 

(Washin>*ear, BMI/ Beach House, ASCAP) 
n SUNSHINE LADY 

(Mataco. BMI/BicUot. BMI) 
92 SWEn LOVE 

(OU Bromplon Rood, ASCAP/ Jobete. ASCAP) CPP 
IS TALK TO ME 

(Musk Corp 01 Anrnca. BMI/Ffannt Gc«. 

6Ml/Ri|hlumt. BMI/M /orro. ASCAP/Swnma 

Booma, ASCAP) 
1 TASTY LOVE 

(Bush Burnin". ASCAP) 
77 TELL ME WHAT I COHA DO 

(Musk Corp Of America, BMlAouflf Milliortatfe's 

Club. BMI/Noled For The Record, ASCAP/Avodah. 

ASCAP) 

7C THERE'S JUST SOUnHIHG ABOUT YOU 

rBeau Williams. BMI/tnsi|n. BMI) CPP 
94 THUNDER AND UCHTNINC 

(T Boy. ASCAp/fly Cifl, ASCAP) 



BLACK SINGLES 

BY LABEI 


L 


A ranking ot diklnbuling labslft 




bjr the nufntwr' of trtlcrs ttwjr Kavc 




on tha Hoi BIjck SinK>e> chart 




LABEL NO, OF TITLES 


ON CHART 


COLUMBIA (8) 


10 


Dei Jam (I) 




Oef Jorn/Columbis (1) 




RCA (5) 


9 


Jive \£) 




Total Experience (2) 




ATLANTIC (4) 




Omni (2) 




21 Records (1) 






y 


Constelislion (1) 




ITIVIUTYI'I \3/ 


y 


uoruy \'*) 




WARNER BROS. 


7 


A&M (5) 


6 


Virgin/A&M (1) 




CAPITOL 


e 


ELEKTRA (5) 


6 


Solar (1) 




EPIC (4) 


6 


Scotti Bros- (1) 




Tabu ( 1 ) 




POLYGRAM 


6 


Mercury (3) 




Pnturlnr fO\ 

ruiyoor \ci 




Atlanta Artists (1) 




ARISTA (3) 


g 


Jive <2) 




MANHATTAN (3) 


S 


P.I.R. (2) 




MACOLA 


2 


Catawba (1) 




Tuxedo (I) 






2 


CRITIQUE 




FAST FIRE 




After Five (1) 




ISLAND 




4th & B'Way/lsland (1) 




MALACO 




POW WOW 




PROFILE 




RENDEZVOUS 




SLEEPING BAG 




TOMMY BOY 





44 ncHTm 

(April. ASCAP/BlKk«rood. BMI/Henry Su«inay. BMI) 

CPP/ABP 
II TOO MUCH tS NEVER ENOUGH 

iLiKle llwny Sam. BMl/Soukr Daddy. BMI> 
21 TYPICAL MUE 

IWB. ASCAP/Almo. ASCAP/Myait. PRS/Good S*n|te. 

PRSi CPP/ALM 
2t UNFAITHFUL SO MUCH 

Iforirlul. HMI/Willesdrrt. BMI) 
29 VICTORY 

|[>eli|h|lul. BMI) 
U WHAT DOES IT TAKE (TO WIN VOUN lOVC) 

llobete, ASCAP/Stofte, BMl) CPP 
SS WHEN I THINK OF YOU 

'Ftyle Tyme. ASCAP) 
(I WHEN YOU LOVE SOMEONE 

*Ama/rm**H. flMli 
U WHERE DID Wf CO WRONCT 

(AMito. BMI/Ashlrar, BMIi 
I) WORD UP 

(Ail Sc«n| Eye. ASCAP/PolyCram. ASCAP/Bcller 

Days. BMt/Po^am Sorrii. BMI) 
Z7 YOU BE ILUN- 

(Pioloons, ASCAP/Huvh Groow, ASCAP) 
U YOU*>rE MY FIRST. MY LAST, MY EVERnHING 

ISa Telle. BMI/Sii Contuienu. BMI/UnKAapptll. BMI) 



SHEET MUSIC AGENTS 


are lisled foi piano/vocjf shMl music copies 


and may nol leptesent miied lolio iighls 


ASP Apiil Blackwood 


CPP ColumtHa Pictures 


ALM Almo 


HAN Hansen 


B M Belwm Mills 


HL Hal Leonard 


t i Bi( ThiM 


IMM Ivan Mogull 


BP BfatHer 


MCA MCA 


CHA Chappell 


PSP Peer S«ilt>ern 


CIM Cherry Lane 


PLr Plymoulh 


CPI Cimirw 


WBM Warner Bros 
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DUKE COVERS ALL BASES 

(Continued from pngi ,''.') 

progressive music, which I really 
see making a big comeback in '87. 1 
wouldn't mind overseeing a line of 
progressive projects for Elektra if 
they'd let me." 

Nevertheless, there is still an- 
other side Duke says he'd like to 
nurture, that of stage performer. 
He recently finished an East Coast 
tour package with singers Bailey 
and Patti Austin and wants to dn 
more. 



O.B. McClinton, 
the black country 
performer, is ill 
. . . see page 34 




Antlcrack Heads. Rapper Doug E. Fresh ol Reality Records and Robert 
at an anlicrack concert sponsored by New York's WRKS. 



'Kool" Bell ol Kool & the Gang talk backstage 



RHYTHM & BLUES 

(Continued from page S^) 

ers: The Best Of Atlantic Starr," 
the self-contained band's last effort 
for A&M. Songs from the Carmi- 
chael produced 1980 album "Radi- 
ant" ("Send For Me," "When Love 
Calls," "Am I Dreaming"), 1982 al- 
bum "Brilliance" ("Circles," "Love 
Me Down "), and 198.S album "Yours 
Forever" ("Touch A Four Leaf Clo- 
ver") testify to his talent. Also on 
the besl-of collection are the hits 
from the "As The Band Turns" al- 
bum, such as "Silver Shadow," 
"Freak-A-Ristic." and the crossover 
ballad "Secret Lovers." Those 
tracks were cut by David & Wayne 
Lewis. 



FOR WEEK ENDING NOVEMBER IS, 1986 



Billboard. 



TOP BLACK 



^Copyright 1986, Billboard Publications. Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission ol the publisher, 
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Compiled from a national sample of retail store 
and one-stop sales reports. 

ARTIST TITLE 

lAllll & NlfMlIt It [MSIHIUUIING lAKU [SUti ItSIPItlCI)* 




THIS WEEK 


LAST WEEK 


0 
< 

t/i 

i 


WKS. ON CHART 


ARTIST 

label & NUIitetR/OISTHieUTING LABEL (SUG LIST f^RiCE]* 


TFTLE 










★ * No. 1 * ★ 






39 


35 


36 


14 


FULL FORCE coluiabia nrc 40395 FULL FORCE GET BUSY ONE TIME 


J 




1 




CAMEO ATLAMIA ARtlSIS 810 26* I POITGBAM 4 wMkS at No, One WORD UP 




(W) 

\r^J 


47 


67 


3 


CHICO DEBARGE motdati 62i4AiiA(a 9B) 


CHICO DEBARGE 


77) 


3 


9 




LUTHER VANDROSS l pk. aoa i * 


GIVE ME THE REASON 




41 


36 


35 


73 


RENE & ANGELA * MERCURY.POLVGRAMB246071Mt P0LV<UTAM |CD) 


STREET CALLED DESIRE 


3 


2 


2 


32 


ANITA BAKER A(I[HTRA6CM44 |fl98) (CO) 


RAPTURE 




42 


34 


28 


10 


GWEN GUTHRIE M£RCURy poiTGRArAa29 532 polygram 


GOOD TO GO LOVER 


(T^ 
\±J 


6 


6 


17 


THE TEMPTATIONS Gotaw MoiowN 5207Gl, »oiowm(B98> 


TO BE CONTINUED 




43 


39 


42 


19 


CLARENCE CARTER ichisan 1003 tB 98) 


DR. C.C. 


5 


4 


4 


10 


LIONEL RICHIE MoiowNbi^H ml (9Q8) (CO) 


DANCING ON THE CEILING 




44 


38 


34 


85 


WHITNEY HOUSTON *6 „„sia alb 82 1 2 ib 9B) ico) 


WHITNEY HOUSTON 




9 


11 


7 


GREGORY ABBOTT Columbia arc 40437 


SHAKE YOU DOWN 




45 


46 


31 


20 


JERMAINE STEWART id arista alb 8395'Arista(B 9B] (CO) 


FRANTIC ROMANTIC 




5 


5 


23 


RUN-O.M.C. A2 PROf m i ? 1 7 te 98) (CO) 


RAISING HELL 






48 


58 


4 


JAMES BROWN sconi Bros epic f2 40380/Epic 


GRAVITY 


8 


S 


3 


15 


ORAN "JUICE" JONES Dcr jam/coium8ia bfc 40367/columbia 


JUICE 




47 


49 


39 


23 


EL DEBARGE • coRm. MOiowN&iBtGL i40towni8 96) tco) 


EL DEBARGE 


9 


7 


g 


6 


TINA TURNER capiioi pj |2S30(9 4B) (CO) 


BREAK EVERY RULE 






51 


68 


3 


PEABO BRYSON elektra 60484 18 98) 


QUIET STORM 




It 


7 


38 


JANET JACKSON A? aam sp ii06 (8 98) (CO) 


CONTROL 




49 


40 


37 


20 


BOB JAMES/DAVID SANBORN warner BROS 25390 18 98) (CO) 


DOUBLE VISION 




4? 




2 


FREDDIE JACKSON capitch si i 349% (8 96i 


JUST LIKE THE FIRST TIME 




® 


NEW^ 


1 


COMMODORES POLYDOR 83 l I 94 I PtXYGRAI^ 


(JNITEO 


12 


10 


10 


13 


LEVERT AriANIIC BI669 1 (8 98) 


BLOODLINE 






53 


55 


6 


FATTBURGER GOLDtNeOr OPllMISMJOOl OPIIMlSM|8 9a) ICO) 


ONE OF A KIND 


13 


13 


12 


8 


ASHFORD & SIMPSON CAnia st 1 2469(9 98) 


REAL LOVE 




52 


41 


45 


17 


PIECES OF A DREAM uanmahanst 53023 i8.9B) 


JOYRIDE 


14 


12 


13 


8 


MAZE FEATURING FRANKIE BEVERLY CAP.ioiswBfri2479(9.98) LrVE IN LOS ANGELES 




53 


52 


40 


40 


MELI'SA MORGAN capitoi st 1 2434 is 98) 


DO ME BABY 


15 


16 


16 


9 


HOWARD HEWETT eiertra 604B7 i le 98) 


1 COMMIT TO LOVE 




® 


NEW^ 


1 


MILUE JACKSON )IVE )016t01S J/RCA|8 98) 


AN IMITATION OF LOVE 


16 


14 


14 


26 


BILLY OCEAN A jive/arisia as b409/arista(89S) (CD) 


LOVE ZONE 




55 


45 


41 


12 


LA. DREAM TEAM mca 5779 ib 9B) KINGS OF THE WEST COAST 


17 


18 


22 


10 


PHYLLIS HYMAN Prn sT S3029/UANHArTAM(9 98) 


LIVING ALL ALONE 




S« 


56 


57 


6 


BEAU WILLIAMS Capitol st i 2486 (9 98] 


NO MORE TEARS 


18 


15 


IS 


26 


WHODINI • JIVC/ARISTA A8 a4Q7/AR15IA(B98) (CO) 


BACK IN BUCK 




57 


57 


53 


16 


BOOGIE BOYS CAPITOL |24bbib9B) SURVIVAL OF THE FRESHEST 


QD 


?2 


27 


« 


JESSE JOHNSON ami sp 5 1 22 <b 9B) 


SHOCKADELICA 




58 


50 


48 


27 


THE S.O.S. BAND tabu rj 40279'eP)C (B 98) (CD) 


SANDS OF TIME 


20 


19 


17 


10 


KENNY G. AMMA «i H H4,-Mn oh) h ti. 


DUOTONES 




59 


55 


49 


9 


JAMES INGRAM QWEST.WARNERBROS )-2S424/WARHERBR0S (6 98) 


NEVER FELT SO GOOD 


21 


17 


18 


49 


ciJ^iJi^ctof" a^f" L'S* "-'SA «■ CULT JAM WITH FULL FORCE 




60 


60 


50 


12 


CHAKA KHAN WARWR BROS 25425(8 98) (CO) 


DESTINY 


® 


27 


44 


4 


KUI^nS BL0WMtnCUHV/(<0lVtjRAMS30 71S t M I IXXVCRAM 


KINGDOM BLOW 




61 


61 


66 


8 


GEORGE DUKE EUKTRA 964480-1 (S 98) 


GEORGE DUKE 


23 


20 


29 


12 


MELBA MOORE CAPiioi sr \2*7\ (99S) 


A LOT OF LOVE 




62 


53 


52 


8 


R.J.*S LATEST ARRIVAL MAMHAnANSi 53037(9 98) 


HOLD ON 


24 


24 


32 


5 


WHISTLE »liCT Ut 2l6tS(8QB> 


WHISTLE 




(D 




1 


GENERAL KANE cohdv 62 )6 gl mdtown (s 9B) 


IN FULL CHILL 


25 


25 


25 


16 


UTFO SCIECI S£l 21616(S9SI 


SKEEZER aEEZER 




64 


54 


54 


4 


REBBIE JACKSON Columbia bfc 40364 


REACTION 




21 


21 


9 


GEORGE BENSON wammrbros wb I 2S47 (SM) 


WHILE THE CITY SLEEPS . . . 




65 


62 


56 


9 


MADONNA SIRE 1 25a42,WAHNERBHOS (B 98) (CD) 


TRUE BLUE 


Zl 


23 


20 


26 


PATHLABELLEAmcas;]' (B9n) (coi 


WINNER IN YOU 




66 


64 


65 


47 


LL COOL J • COLUMBIA efc 42039 (CO) 


RADIO 


28 


28 


24 


X 


JEFFREY OSBOIINE •«iMVsia3i><B) ccoi 


EMOTIONAL 




67 


67 


64 


5 


STACEY Q AUANTIC 81676 (8 98) 


BETTER THAN HEAVEN 


29 


26 


19 


16 


JEAN CARNE OMHt «OA97 ATIANTC (B 9B) 


CLOSER THAN CLOSE 




68 


74 


59 


9 


GLENN JONES RCA ATL I 5807 (B 98) 


TAKE IT FROM ME 


30 


29 


23' 


16 


SHIRLEY JONES pi n uaniiaiian st s3031 /Manhattan (h 9fi) 


ALWAYS IN THE MOOD 




® 


REENTRY 


SHIRLEY MURDOCK elektra 9 60443 1 I8 9B) 


SHIRLEY MURDOCK! 


31 


30 


2« 


9 


FIVE STARmA wii 9*01 ibibi 


SILK & STEEL 




® 


71 


61 


10 


EARL KLUGH WARWIH BHOS 2547B(8 9B) 


LIFE STORIES 


® 


33 


4« 


4 


LOOSE ENOSucAtiAscBiB) 


THE ZAGORA 




71 


58 


38 


12 


THE DAZZ BAND GEIFEN GHS 241 lO. WARfCR BROS (8.98) 


WILD AND FREE 


33 


32 


33 


» 


MIDNIGHT STAR • SOIAR rUAIRA«OAS4.ElEKTRA(B9B) (CO) 


HEADLINES 




(ZD 


NEW^ 


1 


JEFF LORBER WaRt*ER BROS l 25492(8 98) 


PRIVATE PASSION 


(D 


44 


51 


5 


BOBBY JlfMIMY (.THE CRITTERS uacolamrc 0911 (Bdbi 


ROACHES IN THE BEGINNING 




73 


66 


69 


11 


STEVE WINWOOD island 25448. warner BROS (8 981 (CD) 


BACK IN THE HIGHLIFE 


(D 


37 


43 


5 


THE HUMAN LEAGUE vwon mm sp s 1 29 'aam ib 9B) <cd) 


CRASH 




® 


NEW^ 


1 


ONE WAY MCA 5823 18 98) 


ONE WAY XI 


(M) 


43 


47 


5 


STACY LATTISAW moio*m6;i?>«i8 9»i 


TAKE ME ALL THE WAY 




75 


70 




27 


WILLIAM BELL wilbe wil 300) ts 98) 


PASSION 


37 


31 


30 


5 


AL JARREAU warnerwol 3^*7j 1 (B98) icdi 


L IS FOR LOVER 


( ) Albums 


with ttie greatest sales gains tttis week. (CO) Compact disk available • Recording Industry Assn Of Anserica (RIAA) 


(D 


NEW^ 


1 


ARETHA FRANKUN arista Ai baa; ib 9bi 


ARETHA 


cdrtilication lor sal» of 500.000 units. A RIAA cenidcation lof sales ol 1 million units, with cacti atjditionat million indicated by a 
numeral iollowinii tt>c symtMl. *C8S Records and PoiyGram Records do not Issue a suKjrested list price for its product. 
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BLACK 



CHART 
RESEARCH 
PACKAGES 

The definitive lists of the 
lop singles and albums, 
year by year, coveritig tht 
entire history of the Black 
iR&B) charts. 

Based on the authorita- 
tive statistical research of 
I he music industry's fore- 
most trade publication. 

TITLES AVAILABLE: 

#/ Black Sin/iles. 1948 
through 1985. (S50.00). 
til Black Albums. 1965 
Ihrough /yS5. ($25.00) 
Listings include Billboard 
issue dale, title, artist and 
label of the number one 
record of each week. 

Top Ten Black Singles, 
1948 through 1985. 

Top Ten Black .■\lbums. 
1965 Ihrough 1985. 

($25.00) 
Listings include title, artist 
and laoel of cverv record 
that reached number 10 
or higher on the Billboard 
Black Singles or Black LPs 
chart. Titles are listed 
alphabetically within each 
year. «1 records are indi- 
cated. 

Top Black Singles Of The 
Year. 1946 Ihrough 
1985. ($50.00) 
Top Black .Albums Of 
The Year. 1966 
through /.9S5. ($25.00) 
The annual charts of the 
top records of the year in 
rank order, as published 
in Billboard's year-end spe 
cial issues. Listings in- 
clude title, artist and label 
for each entry. 

Billboard Chart Research 
Ann: Debra Todd 
1515 Broadwav 
New York. NY 10036 

I'lease send me the fol- 
lowing Billboard Chart 
Research Packages: 
K i □ NumlxT Om- Black Sinxifs 

(a: S.'>0.00 

K 2 □ tup Ten Black Singles 
feoiX) 

K :i □ IVip Black Singles Of Ttii- 

Year w SSIIIXI 
1- 1 □ NumlxT One Black 

Albums C» S2.'>-IKI 
K ■> o Toil Ten Black Albums 

fa to ol) 
l- .l □ T.ii) Black Albums 0( The 

Year S2.^>.00 
(■■•:t O Individual \eart> lists 

(please list Ixxik ctde num- 
ber! tor 

(pleaselisi >earlsldesired ) 

Check or money order is 
enclosed in the amount of: 



iS^irr> . nu C O I) nt billing i 



Company 

Address 

City. Slale. Zip 

Overseas air mail rales available 
upon requesl 

sales are final. 



THAT 

SUPER-COMMUTER i 



IS 






— AND 
HEADED 
YOUR WAY. 



Tom Joyner, who's been pulling big nunnbers mornings at KKDA-FM, 
Dallas anid aftemoons on WGCI-FM, Chicago, is now ready to explode 
every weekend on your station with his new national show . . . 
ON THE MOVE. 

This three-hour weekly entertainment program 
spotlights Tom's own brand of comedy, superstar 
interviews, the top 25 urban hits of the week 
and today's hottest production. 

For more information and a demo 
tape, call Bob Leeder in New York 
at (212)975-6085 or Steve Epstein 
in Los Angeles at (213) 460-3547. 






CBS Radio Programs reserves the 
right of final sclcci;ion of affiliates. 



Produced and Created by Ron Cutler Productions. 
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ALBUMS 



SPOTLIGHT Prrdictttt to hit top 10 
on Biltboard's Top I\>p Albums 
chart or to ram ptatiniim 
errtification 

NKW & NOTKWOltTHY Highlights 
new and deirloptfig acts u orihy of 
attention and other rrleasejt of 
stperial interest 

PICKS Seu- releases predicted to 
hit the top half of the chart in the 
format listed 

RKCOMMKN'DKI) Other releases 
predicted to chart ni (he resprctii'r 
format^ also, other altmnts of 
superior quality 

All alltunis comtnerrtalty nmilahle 

in the C.S. are eligible for refietc 

Send albums for rei'iew to: 

Fred (ioodmnn, HifltM/ard 

1515 Itnmdway 

New York: X, )'. mtS 

or Chris Morris. Hillltoard 

9107 Wilshirr Hh^i. 

Heirrhj Hilts. Calif mjlO 

Country albums should be sent to: 

Kd Morris, Hillboarti 

U Music Circle K. 

Nashfille, TVnn. .l7Jat 



POP 



LONE JUSTICE 
Shellef 

PROOUCfRS tilll* Sli-vcn immy lovim A tone 
G«H*n GHS 24122 

Mainstrt'iim orionU'd si-nui-l lo L.A. 
bami's praisL'H debut may lee oil 
early fans of the khiuji's couiilry- 
iiillected ruck, IVoducermanuKiT 
luvine, Slevie Nicks' Svenj;ali, is 
clearly .shaping Justice's poti-nt 
V(K'aliKt Maria McKee iit a similar 
mold. Still, strong tracks (rockinjc ' 
Koiind liove" stands out) will tiroaden 
band's audience. 



■'I 



DAVID BYRNE 

SDunds From True Stories 

PHOOUCtR Dj*.rt Bytnv 
S<r« 1 

Incidentjil music from Talking; Heads 
leader's movie rant^es ihrouKli !' 
variety of styles, fnim Tex-Mex 
border music and kmnt^e jazz lo 
striiiK lind woudwind quartets. 
Collaborators include Meredith Monk, 
the Kronns Quartet. Texas art-rocker 
Terry Alien, anil Heads inenilH-rs <ltr 
the-wall album wilt benetil fnini 
HUcresK of the film and the Mends' tnp 
211 "True Stories" album. 

VARIOUS ARTISTS 
Miami Vict II 

PIWJtKJCIRS VaiKMt 
MCA 6193 

Kiilldw Up to Ihe vaHlly succe.ssful 
television soundtntck allinm fealun-s 
Andy Taylor. Phil C.dlins. Koxy 
Music, Jackson Itrowne. iSlti Ijillelle. 
and Jan Hammer. 



FALCO 
Emotwiul 

i^oraKM Rob BoMand & r«rcli Boltand 
Sh« 25522 I 

Kirst album since the (lennnn 
|K)pster's label hop frtmi Ai^:M linds 
l-'aico taking himself a bit too 
seriously. No "Kock Me Amadeus" 
hen-, and withoul novelty appeal, this 
one's dead in the watiT. 



UghtweiRht mck outfit unveils a 
diverse mlleclMn of cutA out of lb*- 
Survivor/ Loverboy moW. Oifttinctive 
vocals fn>nt tiiut welt-pnxluced 
pn)}ecl, which should be a welcome 
addition to album rock nuiio Hi*st 
tracks. "Time." "Can't Live Without." 
and "AUiut To Make The Time," 

KRAFTWERK 
EkctiK Cjf> 

Warrwr Brot. 2552V1 

Ijilest from pioneer mechanojwp 
^roup may Ih' music to u fact/iry 
worker's ears, but monotonous 
minimalist eUn-tronic ^trooves will 
probably madden proKrammers and 
listi'ners alike 

TANIA MARIA 

The l»&t fnm Bruil 

PnOOUCER GMf||«Duii« 
UMhJltM/EM> STS3045 

Brazilian pianist/ vocalist continues to 
meld |K>p. jazz, and samba for her own 
amalgam of commercial exotica. 
Kesult.s are IiKht and breezy. 

RON LEVY'S WILD KINGDOM 

PHOOUCf HS Mjmmofid Scm & Ron levy 
BUck Top BT 1023 

K(>ylK>ardist for Roomful Of Rlues 
brin;;s several nf his bandniates 
tnjjether with three-fourths of the 
Fabulous Thundcrbirds for one of the 
most enjoyable blues sessions in 
recent memory. Indejx'ndent New 
Orleans biuseil label is widely available 
throuvth reRional distributors, 

WALTER - WOIFMAN" WASHINGTON 
Woll Tracks 



Ijitest addition to Rounder's Krow-inj; 
New Orlenns Modern Musters series 
introduces the rest of the world to 
I^uitarist WushinKlon, a Crescent City 
ret^ular whose credits include backing 
I^e Dorsey and Johnny Adams. 
Album is r&b-orlented but with a 
defmile blues (lavor. 

CHRIS EATON 
Vision 



Soft riH'ker and soiiKwriter r^alon 
cnifUs his tunes for adult 
contemporary with pleasant if 
faceless result';. 



BUCK 



2IBRA 

3.V 

eH(H)Uf f HS Harvi, Jack' 
AlUnlic 7 81692 I 



CRUSADERS 

Tlie Gowf And Bad Times 

fHOnU* ( Its Jiw & W-Hon tridwr 

MCA s;ri 

VVteniti outfit, now strippi-d down to 
just keyboardist Joe Sample ami 
saxophonist Wilton Felder. h:is )K>en 
out of circulalitm for some time. Hut 
"The (mkhI And Had Times." with its 
Ruest vocal shot by Nancy Wilson on 
"The Way It does," ^ives every 
indication of returning the tfrotip to 
the commen-ial zenith it achieved with 
"Stn-<'l Life." 

ATLANTIC STARR 

SkicI Loveii The Best 0( Allanlic Stair 

eitODU<.i RS )»tt\r\ Antlwnr Cji(n>.chArl. Oavid iiiwl 
AtM SP5141 

Mils package nins the ^amut from 
"When Ix>ve ('alls" lo "'Freak-A- 
Kistic." olTerin^ a fine sarnphn); of 
this out-slandinK ^nuip's work. 



JENNY BURTON 
Swvtnirs 

PBOtXII-lHS VjrK> 
AllMtiK 11690 



SPOTLIGHTS 

ELTON JOHN 
Leather Jackets 

Grtlcn GHS 24114 

John's product usually arrives ready 
for platinum plating, i^'id "Jackets" 
probably won't be an exception. 
There's a nice mix of spriKhlty 
rockers and ballads here, with John 
and Bernie Taupin nivin^ the k'sl in 
their familiar style. Title cut. up- 
temiMi "Heartache All Over the 
World," and ballads "Gypsy Heart" 
and "Slow Rivers" sound chart-ready. 
If this proves to be John's Geffen 
swan sont;, label will bid adieu smiling 
all the way to the bank. 




THE POLICE 

Every Brealh You Take: The Singles 

PHODJCt rtS Nijtvl Gray. Ilugh Pdc)|{ltam & the 
Police 

AtM SP-3902 

Grealcst-hiLs package offers an oven 
dozen of the trio's best-known son^s. 
The comjiendium is a line, telescopic 
view of the band's commercial high 
points, from "Roxanne" to "Wrapped 
Antund Your Finder" and "Every 
Urealh You Take." Additional selling; 
point is a newly recorded version of 
"Don't Stand So Close To Me." 
released as the album's single. A 
strong contender for Christmas gift 




KOOl & THE GANG 
Forcvei 

PRODUCERS M»Ui Bdryan. I Q M C . Kool & th«> 

The reigning champs of pop cross(iver 
return in time for ChrislmiLs. I#ad 
single, "Viclor>'," is already garnering 
strong airplay in black, pop, and adult 
formats, and there appears to be 
plenty of depth for follow-ups via 
"IVace Maker," "Holiday." and 
"I.B.M.C." A safe bet lo exlend the 
band's string of hits. 



("Anticipation") to Minm^polis funk 
("Love Me Mechanically") lo pop ("Do 
You Want It Bad Enuff"(. Despite 
diversity of styles, result«i an* 
uniformly strong, and black aiiplay 

look> gO(K). 

CURTIS HAIRSTON 

PRODUCERS Greg R«](ord i KM WiMiamt 
Atlantic 81693 

Strong vocalist works out on mostly 
undistinguished material, However, 
"(You're My) Shining Star" and "All 
We Have Is Ixive" could prove 
enough to break the album. 



COUNTRY 



THE OSBORNE BROTHERS 

Once More With The Osborne Brothers 

PaODuCERS The OstWfn* Biolhtn 
Sugar Htll SH 3754 

This is a newly recorded collection of 
many of the Osborne Brothers 
favorites, including "Once More," 
"The Cuckoo Bird," "BUiegrass 
Express," and such bluegmss 
stjtndards as "Blue Moon Of 
Kentucky." "Each Season Changes 
You," anil "Listening To The Rain." 
Energetic and ingnitialing. 

VARIOUS ARTISTS 
Trade Secrets, Volume I 

PHOO'JCtRS V,ir.Koj 
Smiih 830 408-1 M l 

-A real musical sampler — ranging 
from hard country to rockabilly lo 
polka. The jilbiim showcases the 
taU-iit.-* nf (ieurgia Brown, Chas & 
Dave, Hilka Maria Cornelius, Steve 
Alaimo. Eddie Blazonczyk, Bonnier 
Gallic. Frankie SUiton. and the D.J. 
FonUina Rand. 

JEFF STEVENS & THE BULLETS 
Bolt Out Of The Blue 

PRODurfRS N..ison Larlun 
AlUntic Ainerica 90556-1 

This now group from West Virginia 
follows the same rock-emlwdded 
country road thai has been so 
successful for Sawyer Brown, 
Restless Heart, and Southern Pacific. 
Happily for counlrj' fans, the 
instrumentation, as rocking lis it is, 
takes a back seat to the strong vocals. 



JAZZ 



WORLD SAXOPHONE QUARTCT 

P(,iys Doke Ellinglon 



Reed foursome's astonishing U.S. 
label debut simultaneously probes the 
Ellington-Billy Strayhorn catalog for 
fresh ideas and illuminates orchestral 
roots of the group's radical saxes-only 
format. Brilliant and essential. 

ORNETTE COLEMAN & PRIME TIME 
Opening The Caravan 01 Dreams 

PROnUCtR K.i1i-k.>iin M0llm.in 

Caravan of Dreams Produclions COP8500I 

The .saxophone innovator and his 
band, a doubled guit^ir-bassHlrum 
unit, tear into harmolodic funk with a 
dissonant vengeance in live set 
reconled at Forth Worth's performing 
arts complex. Contact: ;112 Houston 
St.. Fort Worth. Texas 76102. 

COLEMAN HAWKINS 
Body And Soul 



Superb collection of lO-'JO-lBW sides by 
ihe father of the jazz tenor sax. The 
title track, Hawk's signature tune, is 
only the best known of a brace of 
master|)ieces collated here. 



NEW AND 
NOTEWORTHY 

JENNIFER WARNES 
Famous Blue RairKOJt 

PRODUCERS RoKO* C B*cl> 4 Jwinilw Warn« 
Crpr*u/PolrG'afn$61 HI 

Uutstaniling pop vocalist with roots in 
the folk scene gives this new label a 
notable debut, Warnes. whose chart 
success has largely been predicated 
on stiundtrack material, lakes an 
unex|H'Cted turn with this album of 
songs by Leonard Cohen. 
ArrangemenU are sensitive and 
intelligent, and Warnes proves herself 
to Ik.* one of the finest singers on the 
pop scene. 



Club singer tries a little of 
rvi-rytbing, from dance 



SONNY ROLLINS 

The Quarlel Fe^turtnK Jim Hall 

R£i55Uf PRODUCER Ed MkIwI 
Bluebtrd 5634-l RB 

Rollins' raw-voiced tenor and Hall's 
muled guitar gel beautifully on this 
anthology of great sides fron> the 
early TfOs albums "The Bridge." 
"What's NewT" and "The SUmdard 
Sonny Rollins." 

CHARLES MINGUS 
New Tijuana Moods 



MinguR* jazz exploration of Latin 
sounds, the bassist's favorite of his 
own albums, gets a welcome reissue 
with a second album's worth of longer 
alternate takes. 



GOSPEL 



DeGARMO & KEY 
Street Light 

PRODUCERS Di'C.irmo & K»y. John Hampton 
Power DisctPWR01087 

There's an obvious Bruce Sjiringsteen 
influence in some of the lyrics here, 
while the music continues lo keep a 
rock edge and remain palatfible for 
radio. DeGarmo & Key have become 
one of the major acts in Christian 
music through great records and 
great shows. There are no signs in 
this release of them slowing down. 

BILLY SPRAGUE 
Serious Fun 

PRODUCER Rpwj Amin 
Reunion 7 01-001512 0 

Sprague has all the tools to strike 
large — a hot label, plenty of talent, 
and a new album with gootl songs on 
the cutting edge of rock. There's 
plenty of energy in the tracks and a 
unique, catchy album cover. Perfect 
for contemporar>' Christian radio. 



CLASSICAL 

TTTTTT 



SHOSTAKOVICH: SYMPHONY NO- 5 
SainI Louis Symphony, Slatkin 
RCA S60S RC 

Slatkin draws su|H-'rb playing from bis 
crack orchestra, Climaxes build 
inevitably, and the wide dynamic 
range tests the limits of home 
playback. An impressive sonic and 
interi)retive achievement. 

JANACEK: GLACOLITIC MASS 
Soloists, Czech Philharmonic. Mackerras 

Supriphort C37-7448 (Denon) 

This Slavonic treatment of the mass is 
no stranger to disk, bul here receives 
its first CD exposure. The expert 
chorus and orchestra, with .Janacek 
specialist Mackerras at the helm, 
guarantee and here deliver a strong 
performance that will delight 
connoisseurs. 
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SINGLES 



KEW & NOTEWORTHY Highlights 
nru^ and dnvloping acts mtrthy of 
attention and other releases of 
special interest 

PICKS Records uith the greatest 
chart potential 

RECOMMENDED Rcconh with 
potential for significant chart 
action 

Singles appropriate for 

more than one format are reneuH'd 

in the category with the broadest 

audience 

All singles commercially available 

in the U.S. are eligible for renew 

Send siJiglesfor rcriew to: 

Sancy Erlich, Billboard 

151S Broadway 

Sew York. N. Y. 10036 

Country singles should be sent to: 

Billboard 

Ji .Music Circle E. 

Nashville, Tenn. J7203 



POP 



BILLY JOEL Tilts Is The Time (4 56) 

PflODUCER Phil RiMTionft 
WRITER B Joel 
PUBirSHCR Jo«l BMI 
Cslumbia 38 OfiS26 

Mclaticholy rock ballad from a doom- 
filled perspective; master pop 
crafLsman overturns love-song cliche 
for a disturbinji effect. 

TINA TURNER Two People (4:08) 

PROOUCER- Terry Biitlcn 
WRITERS 1 B'lHcn. G Lytc 
PUBLISHERS Mya.e Almo. PRS/ASCAP 
Capitol B-5644 ( 1 ? mcli ucfsion at\o available, 
Capitol V'1S261) 

Her usual lemiH'.st, coTistniined to the 
limits of a midlemjK) ballad: a cool- 
down contrast to "Typical Male." 

CHICAGO Will Y«i Still Love MeT <4 lO) 

PRODUCER David Foitcr 

WRITERS, Davtd FoMer. Tom Kcane, Richard Baskin 

PUBlfSHERS, A,r Beat 'Munc Corp. of 

AnwrKa.'YoiinK Millionaires Club, 8MI/ 

Warm ^nng*, A5CAP 

Full Moan/Wamsf Brok. 7-28512 

If the remake of "25 Or 6 To 4" 
underscored the group's changes, this 
one returns to the style of midtempo 
pop-rock old fans might expect 

PAUL MCCARTNEY Strangtehold (3:36) 
PnOOUCERS: Paul McCanncy. Hugh Psdgham 
WRITERS; McCartney. St«wart 
PUBLISHER: MPl. ASCAP 
CapHo) B-S636 

Secotiil from his back-to-rock-baaics 
album "Press To Play" is a hopping 
boogie-blues with a hint of menace; a 
bass player's record all the way. 

DON JOHNSON Hearlache Away (t 06) 

PROOUCtR Chas Sandlcud 
WRITER: S Cothran 
PUBLISHER Sionv Diamond. BMI 
Ep«c 34 06426 

"Miami Vice" star's second single 
follows his top five debut, 
"Heartbeat"; a California-country- 
slyte rocker. 

fiOB SECER & THE SILVER BULLET BAND 
Miami (4 os) 

PWJDuCEftS Bob Ststt. Punch 
WRITER BobSegof 
PUBLISHER: Cear. ASCAP 
Capilol B-S6$B 

Wistful boogie contemplates the 
immigrant's dilemma; band's current 
U.S, tour is spreading the word on a 
grassroots level. 

JETS You Col It All (4 05) 

PRODUCERS: Don PawU. Oa«d Rnhw 
WRITER R Hotmes 

PUSliSHER Holmw Um 01 Mu»»c ASCAP 
MCA S2968 

Down-temijo beat ballad follows three 
major pop/dance hits; resemblance to 



the sound of early DeBarge shouldn't 
hurt with the group's core audience. 

STACEYQ W« Conned (3 4?) 

PRODUCERS Jon St Jamrv W«« Wikoi 
WRITER W>ii>e Wikoi 

PUGUSHERS GoMm Torch Wtlhe W<*coi. ASCAP 
AtUittic 7.89331 (12-tochvefMnalM avaiMie. 
Altanltc (y»6757i 

The top five success of "Two Of 
Hearts." an early-Madonna sound- 
alike, promises big things for this 
follow-up, a sound-alike of "Two Of 
Hearts." 

DEBBIE HARRY French Khs (4 09t 

PRODUCER SethJuiirtun 
WRITER Chuch Lorre 

PUBLISHERS Home Grown Theodello Protunct. BMi 
G«t(«n 7-28546 (c o Warner Bro4 ) ( 1 2 mch 
veriion alio available. CeHen O-20575} 

A touch of Euro-melody, a nod toward 
the risquO, et voila. une chanteuse; 
former punk pioneer's best bid for 
pop action in years. 

DEAD OR ALIVE Brand New Lover (3.35) 

PRODUCERS Stoch Ailken Waterman 
WRITER Dead Or Al.v« 
PUBLISHER LDlebond. ASCAP 
EfMC 34.06374 

Another "You Spin Me Round"? This 
one's no carbon copy, but it's got the 
same extravaRant. singalong silliness 
and monster hooks. 



BILLY VERA & THE BEATERS 
Al This Moment (4 lOi 

PRODUCER Ml 8a>1e< 
WflJTER O.lly Vera 
PU81ISHERS WB VeraCrui 
Rhino RNOR 74403 

Persistent West Coast cult band 
makes it to the Hot 100 with a 
country-blues weeper heard on TV's 
"Family Ties." Contact: 213-450-032:1. 

GEORGIA SATELLITES 

Keep Your Hands To Yoursetf (3 26) 

PRODUCER J(fl(Gli.m»n 
WRITER D 8a>rd 

PUBLISHERS: Warner-Tamerlane/'tlefciylum. BMI 
Elehlra 7-69502 

Electric blues, raucous and rowdy and 
solid as architecture; Blasters/T- Birds 
fans, watch out. 

DEPECHE MODE But Not Tonight (3 54) 

PRODUCERS Dep^-cheModp. Garcmjonei, 

Daniel Miller 

WRITER: M L Gore 

PUBLISHER Emilo, ASCAP 

Sire/Mule 7-28564 (c'o Warnef Bros ) 

(12 inch reviewed Nov 11) 

FINE YOUNG CANNIBALS 
Ever Fallen In Love o 48) 

PRODIXTEHS Ji?r»y Harrrvon, Fine Young Cannibals 
WRITER P SheHiry 
PUBLISHER V.rRin Nymph. BMI 
MCA 52981 

Sparely arranged rock/dance song 
from the film "Something Wild." 

IDLE TEARS Take Me Home (4 01) 

PRODUCERS- Chuch Ploth>n. Dan PnUliOr. 
Enk Scott. Ed Chcrney 
WRITER D Priliher 
PUBLISHER WoodRie, BMI 
MCA 52974 

Dramatic folk/country/rock hybrid; 
like an earthy Quarterflash. 



BLACK 



O'BRYAN Tenderoni (3 48) 

PRODUCERS Jerry KniRhi. Aaron Z>gman 

WRITERS: J Ko.ghl. A Zigmon 

PUflllSHEHS Almo/Cnmsco^Music Corporalioo o( 

Amer>ca.'Z>egurat. ASCAP.'BMI 

Capilol B-5617 (12 inch voruon also available, 

Cap<lDl V1S250) 

Singer's first release in two years 
recycles a title from a 1984 Leon 
Haywood hit; sensual admiration to a 
crisp funk beat. 

GEOffGE BENSON Shiver (3 39) 

PRODUCER Narada Michael Waldon 

WRITERS: Narada Michael Walden. Preston Class. 

Suianne Valonlinc 

PUBLISHERS Graiitude Sky. ASCAP/Bellt»y. BMI 
Warner Brov 7-28523 

Sophisticated AC/dance/soul 
production is laced with the artist's 



NEW AND 
NOTEWORTHY 



KBC BAND U s Not You, It's Not Me a 20> 
PRODUCERS KBC Band. John Boyian. iim GMWt 
WRITERS V SHphenwn P Brown 
PUBLtSHERS Warner Tantaf Une Cod Dude 
Writers HouM, BMI 
AritU AS 1 9526 

The initials stand for Kantner. Balin, 
and Casady. known to the Woodstock 
generation as the core of Jefferson 
Ain>Iane; current AOR hit's Buffalo 
Springfield-cum-Motley True tone 
should please a wide demographic. 

PHILFEARON I Can Prove It (6 40) 

PRODUCER Ph'l fearon 
WRITER T Eton* 
PUBLISHER Rare Blwe ASCAP 
Chryulia/Cootlempo 4V9 43084 (c O CBS) 
(7 irtch versKtn also available. 
Chnrulii/Coollempo VS4 43029] 

British lalH-l inaugurates iLi Chr>'salis 
partnership with the distinctly 
European approach of this I'.K. chart 
star; beautiful-music chorale plus 
solid disco thump make for 
multiformal accossiblity. 

ZIGGY MARLEY & THE MELODY MAKERS 

Give A Little Love (4 oz] 

PRODUCER Dennis Lambert 
WRITERS D»nne Warren. Albert Hammond 
PuenSHERS flealsongs Albert Hammond, ASCAP 
CMI AmrrKa 8 8349 

Like.Iuliaii lA?nnon. Bob Marley's son 
has the daunting task of forging an 
identity as a |>op artist rather than 
hereditary prophet; here he aims for 
the mainstream with a potent bubble- 
gum bounce — New Edition on a 
Caribbean holiday. 




evieivs 



trademark scat/guitar duets. 

YARBROUGH & PEOPLES 
Don'l Stop The Feeling (4 25) 

PRODUCERS Lonnic S.rnmons. Jimmy Hamilton 
WRITERS L. Simmons, J Hamilton 
PUBLISHER Temp, BMI 
Total Eiperlenc* 2702>l-TO(c/oRCA) 
(12-inch sin)ilo) 

Preview of an upcoming LP centers 
on the duo's highly effective 
techniijue; cool vocal styling paired 
with pressuriz-ed dance rhythm. 

FORCE M.D.'S I Wanna Know Your Name (S sb) 

PRODUCER Robin Hslpin 
WRITERS K GamMe, L Hull 
PUBLISHER Mighty Thri-«. BMl 
Tommy Boy T8 890 ( 1 2 inch vingto) 

Non-album cover of the Intruders* 
Jff73 ballad; oflicialJy the B side of 
"Walkin' On Air" but earning its own 
airplay. Contact: 212-722-2211. 

LOOSE ENDS Slow Down (7 OO) 

PRODUCER: Nick Madindli 
WRITERS Mcintosh. NhImI. Eugene 
PUBLISHERS MCA/Bramplon/Virgin. ASCAP 
MCA 33699(12-inchs<nilo) 

Their typical soft-edged dance 
approach; echoey, overlapping vocals. 



JAMES INGRAM Never Felt So Good o 5 1 ) 

PRODUCER Keith Diamond 

WRITERS. Keilh D-amond. Howaid Heoctt. 

James Ingram 

PUBLISHERS Keith Dumortd/Winewtcn/ 

Yah Mo'Lahiva. BMI 

Q««it 7-28537 (c/o Wa/ner Bros ) 

Upbeat dance/soul number with a 
full, near-orchcs trill sound. 

CRUSADERS The Way II Go« (4 44) 

PRODUCERS Joe Sample, Willo« felttaf 
WRITERS J Sample. W Jennings 
PUBLISHERS Four Knighls/Willin' Davidi' 
Bloe Sky Rider. BMI 
MCA 52966 

Guest singer Nancy Wilson fronts an 
MOR beat ballad that soars to a sax- 
and slrings climax. 

BOOGIEBOYS Share My Wortd (S 4 1) 

PRODUCER TcdCurner 
WRITERS Malloy, Sherrif. Stroman 
PUBLISHER: Lito, BMI 
Capitol V1526S (1 2-inch single) 

Rap verses with cute teen-pop chorus. 
GIVENS FAMILY Someway, Somehow (3 54) 

PROOUCER: Amir B«yyan 
WRITER: Janus Pa» 
PUBLISHER WIOR. ASCAP 
PJ PJ 544 



Seventeen-year-old Audrey and her 
lliree brothern handle bubble-gum 
soul vnlh sasn and stvte. Contact: 201- 
b"6-9732. 

CONCEPT MluDJ.(4 40) 

PRODUCERS Ralph Randolph Johnson 
Fred Alemandef Johnton 
WRITERS F Johnson R JotmMn R WTwte 
PUBLISHERS (>ueenOwck ExinSkck/ 
SpMlefue. ASCAP 

CclipM HRC094t (12 men Wncle) 

A companion piece to last year's "Mr. 
DJ." Contact: 213^65-1568. 



COUNTRY 



RONNIE MILSAP How Do I Turn You On (4 oh) 

PRODUCERS RonnM)M>(sap lorn CoHms 
Rob Gaitwaith 

WRITERS Milie Reio Rot>e<t Byrne 
PUBLISHERS Lodge Hail Rick Hall ASCAP 
RCA 5033 7 R 

Milsap sounds more bewilderi'd than 
ariHised as he seeks the erotic 
equivalent of thi' Northwest I^sage; 
brittle, tingling jwip instnimentJition. 

LEE GREENWOOD Mornin' Rkte (3 23> 

PRODUCER Jerry Crulchtteld 

tVRiTfHS Sieve Bo«afd Jeff 

PUFILISHIITS Chappel) Unichappell ASCAP BMI 

MCA 52984 

Stunning arrangement and 
production, but the lyrics arc little 
more than "Morning Desire" made 
explicit; still, extremely listenable. 

SWEOHEARTS OF THE RODEO 
Midnltht Girl/Sunsel Town (3 04) 

PRODUCER Steve Buckingham 
WRITER D Schl.r/ 

PUBLISHEftS Almo 'Don Schlrtl. ASCAP 
ColumtMB 38 06525 

A return to the musical vein that took 
"Since I Found You" into the lop 10; 
song outlines the plight of a big-city 
girl in a one-horse town. 



KENDALLS Utile Doll (3 3I) 

PRODUCERS Terry Skinner, J L Wallace 
WRITER Mack Wntktns 
PUBLISHER KCM ASCAP 
MCA/Cufb 52983 

Enough wet cliches strung together 
here to conduct a current, but the 
only electricity is in the high-powered 
harmonies. 

TOM T, HALL Down Al The Mali < J U) 

PRODUCER Jerry Kunnedy 
WRITERS Roger Mu>rah. John Sclvnwrs 
PUBLISHERS TomColi«ns/CollKisCoor1. 
BMI. ASCAP 

Mefcury 888 1 55-7 (c o PolyGram) 

.Americana at a shopping mail; steel 
and a hint of acoustic guitar give the 
production Ihe same subtle charm as 
the lyrics. 

JEFF STEVENS & THE BULLETS 
Darltnston County <4 on 

PRODUCER NHionlarliin 
WHITER Brute Springsteer* 
PUBLISHERS Bruce Spfingsteen/ 
Ensign. ASCAP'BMI 
AllantK America 7-99494 

While the song is only marginally 
country, this new band does a whale 
of a job conveying Springflteen's raw 

passion. 

LUKE GORDON Picture (153) 

PRODUCERS Gwdon R Bro*n Violet B Rroon 
WRITER L Goidon 

PUBLISHER Rxhard Allan Williams. BMI 
World Arliil Produclioni 924716 

Simple pleasures— such as this song 
about an innocent trip to the movies — 
are still rewarding. Contact: Box 45, 
Quincy, Ky. -lllGfi. 



DANCE 



Socn-lii! iiliservations from a haughty 
plane, with beat box; leave it to an ex- 
rock critic to find the oblique angle. 

BIG AUDIO DYNAMITE 
C'Mon EvefY Bulboi (S 48) 

PRODUCERS M>ck Jones Joe Struiwntr 
WRITERS Jones Letts 
PUBLISHER not Irsted 

Columbia 44 05963 (7 Inch verson also availablfl. 
Columbia 38-06364) 

Hiph ptiweretl thrash/punk/disco 
iwrty music that borrows liberally 
from "Summertime Blues"; a club 
breakout this week. 

ORAM "JUICE " JONES Cunovty (5 19) 

PRODUCERS Vincenl ( Bell Russell Smmom 
WHITER Vf Bell 
PUBLISHER not lifted 
Del J«m 44 05968 (1 2 inch smfle. 
7inchfi 



POINTER SISTERS Goldmint (6 20) 

PRODUCER R.cnard F^fry 

WHtTEFtS Andy CMdmarV. Bruce Robent 

PUBLISHERS Nonpareit ASCAP Broofaftooots, BMI 

RCA 5774 J-ftO (12 inch single 

7 inch revie<a«d Nov 1) 

TKA Come Get My Love (6 25) 

PROOUCIHS Joey Gardner, Robert Marcial 
WRITER R Marcul 
PUBLISHERS T Boy MafCial. ASCAP 
Tommy Boy '^B 887 (12 inch single) 

Technology rules as synths and 
emulators upstage a breathless lead 
vocal; band's "One Way l^ove" was a 
lop 10 club hit. Contact: 212-722-22U. 



TWO MINDS CRACK Cry Cry Cry (6 24] 

PRODUCER Dive Heirson 
WRITERS Jon4>s Davies. Marltn 
PUBLISHER Empire. PRS 

Sire 0-20542 (c o Warnei Bros )( 1 2 inch ungta) 

Up-tein()0 British technodance, mostly 
instrumental, 

PRINCESS 

In The Heal 0( A Passionate Moment (7 47) 

PRODUCERS Sloch. Aitken. Waterman 
WRITERS Sioch. Ailken. Waterman 
PUBLISHER Terrace, ASCAP 
Neil Plateau NP50052 (12 >iKh single) 

Hi-NRG soul. Contact; 2I2-.'i41-7f>40. 
AFFINfFY 

Pick Me Up (Rock Me Non-Slop) (6 30) 

I^OOurlH Wirrrn Doris 
WRIIfH W Dons 

PUBLISHERS Po-Wo« Ma»a, ASCAP 
Pom Won PW 417 ( I 2 inch vng^) 

System-Style syncopated bass line 
sup|>orLs female r&h singer. Label 
based in New York, 

MOVEMENT Movement (6 00) 

TOODUCER Tommy Muslo 
WRITER Tommy Mu-.to 

PUBLISHERS Ropiak Brolhers 'NortlKOtt. BMI 
Underworld AP 123 (17 inch single) 

Fidgety electronic instrumental. 
Contact; 718-937-40:18. 



AC 



Pn SHOP BOYS Suburbia (3 59) 

PRODUCER Julian Mef>delisohn 
WRITERS Tcnnani Lowe 
PUBLISHERS Cage Ten, ASCAP 



PAUL SIMON GraceUnd (4 48) 

PR0DIK:EH Paul Simo« 
WRITER Paul Simon 
PUHLISHEH Paul S<mon QMI 
WMner Bfot. 7 28522 

Itemurkable supp<irting players from 
his South Africa se.tsions make 
Simon's multiple-meaning musings 
into something subtly exotic. 



EVERYTHING BUT THE GIRL 
Don't Leave Me Behind u I3) 

PRODIX.EHS Mike Hedges. Evefythittg But The &r1 
WRITERS Tracer T'«>"» Sen Watt 
PUeuSHER Incomptele BMI 
Sire 7-28526 (c o Warner Bros ) 

Formerly undersUited British duo 
unveils its new. whoppingly 
orchestrated approach; notable vocals 
by the ever-intense Tracey Thorn. 
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Compiled from a national sample of retati store 
y^'j^ one-Stop sales reports end radio playlists. ARTIST 
Mtooucm (V)Nc*(im»i iahi &mmk<) osimeuiiMGiAMi 


1 


1 


4 




* * No. 1 * ♦ 

AMANDA ?<n«itMNo 0« 


BOSTON 

WCAS?7St 


CD 


4 


5 


10 


HUMAN 


♦ THE HUMAN LEAGUE 

A4AI VlMG#t7S41 AM 


CD 


5 


6 


; 


TRUE BLUE 

u«;j(y^s flfui tluoOfMA. SflltKr) 


♦ MADONNA 

S«£ 7 2BS91 -WAJVCR »Oi 


CD 


t 


9 


14 


TAKE ME HOME TONIGHT 

p.- ( w >. ..V ., . i'iVt PSrVaOACQnUmvOiJBAfWY) 


♦ EDDIE MONEY 

COlUMaiA 3B0673] 


CD 


7 


11 


11 


YOU GIVE LOVE A BAD NAME 

BIANBAr^'. . •MeOKA OCMIO) 


• BON JOVI 

MRCURT SB4 9S3 7 POITGRAM 


6 


2 


3 


14 


IWON'T MIAN TO UIRNYOUON 
BEOVWW" '■1 


♦ ROBERT PALMER 

ISLAND 7 99S17 ATLANTIC 


CD 


9 


12 


10 


WORD UP 

1 n A< .M ,f, A HMOM IJCNKnSi 


♦ CAMEO 

ATLANTAAjnSTS8M933 7 POLTGRAM 


CD 


12 


IS 


9 


THE NEXT TIME 1 FAU ♦ PETER CETERA WITH AMY GRANT 

MOMARIlANlCAlOWILLOORDON) WMMCR BflOS 7 ?8S97 


9 


10 


13 


10 


THE RAIN 

VBCli R««*irft(VfllUI 


♦ GRAN "JUICE" JONES 

OCr 3AM 3BO4709 COIUMBU 


10 


3 


1 


12 


TRUE COLORS 

■ 1* ii'C. n ';i ifMUT DSTIMCNQ) 


♦ CYNDI LAUPER 

PORTRAil 37063A7 EPIC 


(n) 


IS 


25 


5 


HIP TO Br SQUARE 

: • 'HOaSOKSHOmfl HLCmS) 


♦ HUEY LEWIS & THE NEWS 

CHRYSALIS 43065 


eg) 


13 


18 


12 


I'LL BL IJVl H YOU 

ti 1 1 1 , 1 - . ■- i' r.fX)rtiuM) 


♦ TOTO 

COLUMBIA 3ft067AO 




14 


20 


7 


LOVE WILL CONQUER AU 

LRCHII ir . r cwfiLGPHuecAncS} 


♦ LIONEL RICHIE 

MOTOWN IS66 


® 


18 


27 


9 


THE WAY Ills ♦ BRUCE HORNSBY & THE RANGE 

(.(■"fj.'tii ■■ .1 -MiiMNSan RCAS023 


15 


16 


22 


11 


EMOTION IN MOTION 

f. K^>Ht 'j M 1.11 *'rf^H(lALUM(«0CA3W» 


♦ RIC OCASEK 

GCFFtN 7 7661 7 WARNER BROS 


Q© 


22 


29 


7 


TO BE A LOVER 

RFfliraYfWBni B I WWS) 


♦ BILLY IDOL 

CHRTSMI$A3024 


OD 


23 


31 


7 


EVERYBODY HAVE FUN TONIGHT 


♦ WANG CHUNG 

GirrCN 7 2BS62. WARN(R BROS 


11 


20 


21 


9 


1 AM BY YOUR SIDE 

• .1.1,, itAHl) 


♦ COREY HART 

EM AMERICA B34B 


19 


11 


8 


14 


SWt [ T LOVl 

'.■ .1.. 1 ■ ■ LAX)MNS0W.GB1AS) 


♦ ANITA BAKER 

tLEKIRA7 69557 


20 


8 


2 


12 


TYPICAL MALE 


♦ TINA TURNER 

CAPITOL 


dD 


2S 


36 


8 


* * * POWER Pick/Sales & Airplay * * * 

WALK LIKE AN EGYPTIAN ♦ BANGLES 

DRAHNEll •illRNWnO) C(XUMB'ft 39 OfiTS? 


22 


21 


24 


8 


JUMPIN' JACK FLASH 


♦ ARETHA FRANKLIN 

ARISTA 1 9578 




31 


39 


7 


STAND BY ME 

J 1 1 IBt R M SIOLtf R (D E KING. J Ltlflt R M STOlUR) 


« BEN E. KING 

ATLANTIC 7 89361 


® 


26 


32 


8 


FREEDOM OVERSPILL 

RimiMAN.SWINWDOOI^mmOOO.GFLlMMG. Jf«0*aR) 


♦ STEVE WINWOOD 

ISAAND 7 2eS9S WARNER BROS 


25 


17 


10 


17 


AU CRIED OUT ♦ LISA LISA i, CULT JAM WITH FULL FORCE 

Hill tORTr (HJll FORTH COlUMBIA 38 05844 


® 


34 


37 


8 


(FOREVER) LIVE AND DIE ♦ ORCHESTRAL MANOEUVRES IN THE DARK 

^HAUlFllOMni AAM VIRGIN A&M 


dD 


37 


40 


6 


OONT GET ME WRONG 

J lOVINl tl CI 1 ARMOUNIAIN IC IIYNMI 


♦ THE PRETENDERS 

SIHl 7 2B630 WAFTNIR BROS 


(D 


33 


38 


9 


WHAT ABOUT LOVE 

R [MVniA MANN) 


♦ TIL TUESDAY 

EPIC 34 06289 


29 


19 


7 


15 


WHEN 1 THINK OF YOU 

1 .c' : 1 1 .\r 1 HAFWISill HtWiS JJACKSOW 


♦ JANET JACKSON 

ASM 2855 




43 


56 


3 


NOTORIOUS 

N I- ■ - .1 I- , 1 i.iril\JH»N(tAyiOfi HHODCS. LleON) 


♦ DURAN DURAN 

CAniOL Sb48 


dD 


40 


47 


5 


SHAKE YOU DOWN 


♦ GREGORY ABBOTT 

rCKUMBIA 3B06191 


32 


27 


30 


12 


SOMEBODY'S OUT THERE 

W 1 NMRrMVi 1 1 MlFV1NE.GfM00l«) 


♦ TRIUMPH 

MCA 52898 




38 


43 


11 


WILD WILD LIFE 

lAi MNG Ml AlftiDflYRNEl 


♦ TALKING HEADS 

SIRE 7 28629 -WARNER BROS 


® 


30 


44 


5 


YOU KNOW 1 LOVE YOU . . . OONT rOU? 

A WAtrl.S |t> . .1 


♦ HOWARD JONES 

(LEKTRA 769512 




42 


48 


6 


CXST LA VIE 

A IN !• imlRNAUtT (MVl_ MWl MOlDe«i) 


♦ ROBBIE NEVIL 

MAWATTAN 50047 EMI AMERICA 


(S) 


44 


55 


4 


IS THIS LOVE 

R 14 Vncn 1 MA 1 rvAN 1 J n n Rn. 1 SUll IVAN) 


♦ SURVIVOR 

SCOTTI BROS 4 06381 EPIC 


® 


49 


M 


3 


LAND Of CONFUSION 

OlMSfSHMOGHAMlAeAMlS PCOlins M DUIIKRrDRD) 


GENESIS 

ATLANTIC 7 89338 


(S) 


SS 


67 


4 


LOVE IS FOREVER 

iVARAIlrAAJU U JfASTMOWnVDRATHWAin BCASTMOMX aOCtAN) 


♦ BILLY OCEAN 

JIVE 9S40' ARISTA 




45 


51 


5 


FOOLISH PRIDE 


♦ DARYL HALL 

RCA 5038 


® 


41 


54 


7 


WELCOME TO IHL UUUMIUWN 


♦ DAVID & DAVID 

AAM 2S57 


® 


57 


73 


3 


CONTROL 

1 iAV< 1 1 1 A: .. MIARR1SH TIIWS i iACKSON) 


♦ JANET JACKSON 

ASM 7877 


42 


46 


46 


9 


MIDAS TOUCH 

Hi aii >s\i ..m mullWAtWN IWllAMUl 


♦ MIDNIGHT STAR 

SOLAR 7 69525 ELEaIRA 


43 


41 


41 


10 


CAN T WAIT ANOTHER MINUTE 

I. I' .1 Ml HUIAN PtHlIlN) 


♦ FIVE STAR 

RCA 14421 


44 


24 


17 


12 


GIRL CAN'I HELP IT 

n ' 111 ' iM ICAI«NSOI0«) 


♦ JOURNEY 

COLUMBIA 3806302 


45 


32 


23 


19 


TWO OF HEARTS 

JM jAMI'.|IM:tl)«ll SGAILIN ICHfLNtI 


♦ STACEY 0 

ATLANTIC 7-89381 


® 


59 


74 


4 


THE FUTURE'S SO BRIGHT, 1 GOTTA WEAR SHADES 

0 l<RRir«> (I'MAl OOMAIDI 


♦ TIMBUK 3 
IRS 52940 MCA 


47 


47 


52 


6 


LADY SOUL 

l'8UNr TTA.RCMU0AC0*t iMHOtDCN) 


THE TEMPTATIONS 

GOROY 1856 MOTOWN 


4i 


X 


19 


IS 


A MATTER OF TRUST 

PRAHOMtBXKtl 


♦ BILLY JOEL 

COlUMBIA 38 061 08 


® 


62 


72 


3 


VICTORY 

RIUltlBMCKOOEATICGANGlRBfll f TAnOR) 


♦ KOOL 8, THE GANG 

MERCl^Y 888 074 7 POLYGRAM 


SO 


28 


14 


13 


HEARTBEAT 

l" SAMOiOflOlE AA7 WWALOAAAM) 


♦ DON JOHNSON 

FPIC 34 06285 



C ^Producli wilh th« KfcakM jupHy add gjm^ ihii week ♦ VkJcocIip awjilability • Recording Induilry A^sn, Ot America (RiAA) 
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z 

*5 


TITU 

PROOOCER ISONGWRTTER) 


ARTIST 

LABEL 8 NUMBER OtSTRISUTlNC LABEL 


51 


29 


16 


14 


THROWING IT ALL AWAY 

GEWSISHPAOGHAMIABAWS PCOLlPrt MRUTKRfOROJ 


♦ GENESIS 

ATIANTIC 7 B9372 


52 


35 


2> 


19 


OONT FORGET ME (WHEN TM GONE) 

JVAUAV ■ ..J ■ JvAciAVrtl 


♦ GLASS TIGER 

MAF»1ATTANS0037 EM) AMERICA 


® 


56 


69 


4 


OONT STAND SO CLOSE TO ME '86 

HATMAMIME POUCt ISTINGI 


♦ THE POLICE 

AAM2879 


® 


61 


76 


4 


YOU BE ILUN' 

R SIMMONS RRUSnUSaMMOTLS TMlTtLL RWHTE) 


RUN-D.M.C. 

PflOfA£5ll9 


® 


64 


82 


3 


SOMEDAY 

J VALL ANa (GLASS TIGER J VALIANCX) 


♦ GLASS TIGER 

MATOHAnAN 50048 EMI AMERICA 


® 


60 


63 


5 


NAIL IT TO THE WALL 

JEUY6! AN 1 A IK'VAN 5 LUNIl 


♦ STACY LATTISAW 

MOTOWN 1859 


57 


SO 


SO 


6 


WHERE DID YOUR HEART GO? 

GMCMAFl (OWA?. OWAS) 


♦ WHAM.' 

COLUAARIA 38 06294 


58 


58 


59 


5 


HEARTACHE ALL OVER THE WORLD 

GOLXIGEONIL JO»IN. B lAUPlNl 


♦ ELTON JOHN 

QCFEEN 7 28576 WARNERBROS 


59 


36 


26 


12 


IN YOUR EYES 

PGABRIEl.OLANO<S.BLASWfLL (PGABRTCL) 


PETER GABRIEL 

GEEFEN7 28622 WARIStRBROS 


® 


63 


65 


7 


FOR TONIGHT 

tA!i' - l.'.iW.f DPACIFCI) 


NANCY MARTINEZ 

ATLANTIC 7 89371 


® 


68 


81 


3 


ALL! WANTED 

Art.V.-.: ' i V.AL-^1 .MORSEl 


KANSAS 

MCAS295B 


® 


67 


84 


3 


GOLDMINE 

fl PERRY (AGOLDMARK. 6 ROOERTS) 


THE POINTER SISTERS 

RCA 5062 


63 


51 


35 


20 


FRIENDS AND LOVERS 

Y Df 5 V A □ LI N •: R ■: A.SDERSON (PGOfiOON. J GRUSlLA) 


CARL ANDERSON 8. GLORIA LORING 

CAFfPERt 406122 EPIC 


64 


52 


34 


16 


STUCK WITH YOU 

HUE Y I { WIS A Nl WS(C HAYTS M IE WIS) 


♦ HUEY LEWIS 4 THE NEWS 

CHRYSALIS 43019 


® 


76 


94 


3 


FALLING IN LOVE (UH-OH) 

ELSUFANiR {I UtRMfR J C.Al DO H VIGH ) 


♦ MIAMI SOUND MACHINE 

EPIC 3406325 


® 


78 


97 


3 


COMING AROUND AGAIN 

R KUNlEl 0 PAYNr MASSENBURG (C SIMON) 


CARLY SIMON 

ARISTA 9525 


67 


65 


49 


20 


POINT OF NO RETURN 

J 5MIIH.R WARIT2 (JSMITM. VDAYI 


♦ NU SHOOZ 

ATLJLNTIC 7 89392 


® 


80 


93 


3 


TOUCH ME (! WANT YOUR BODY) 

J ASTROP PO HARRIS (M 5*«£EVE. J A51R0P. PQ HARRIS) 


♦ SAMANTHA FOX 

JIVE 1006 RCA 


69 


53 


33 


16 


HEAVEN IN YOUR EYES 

POCAN )DEATER|PCCAN MRENO. J KKTER. MMOORCl 


♦ LOVERBOY 

COLUMBIA 38 06 178 


70 


74 


75 


4 


CRAZAY ♦ JESSE JOHNSON (FEATURING SLY STONE) 

J JOHNSONU AOHNSON) A&M2879 


71 


66 


60 


9 


CALIFORNIA DREAMIN' 

IMELCHCRUF^IILIIPS MGILHANI 


♦ THE BEACH BOYS 

CAPITOL 5630 


72 


69 


45 


13 


EARTH ANGEL (FROM "THE KARATE KID PART II") ♦ NEW EDITION 

f F^RHEN (C Wll HAMS. D Will lAMS) »CA 52905 


73 


77 


87 


4 


WHEN THE RAIN COMES DOWN 

A TAYLOH.S JONES {A TAYLOR. S JONES) 


♦ ANDY TAYLOR 

MCA 52946 


® 


81 




2 


TALK TO ME 

SORINHWAIERrNMUfiOY FGOlDC.PFOX) 


♦ CHICO DEBARGE 

MOTOWN 1858 


03) 


86 




2 


STAY THE NIGHT 

M SHIPl E Y 8 ORRL Kt EIN (8 OPR. D C PACE) 


♦ BENJAMIN ORR 

ELEKTRA 7 69S06 


(zD 


88 


98 


3 


GOIN'TOTHE BANK 

DLAMBERI J SMITH ID LAMBERT. A GOLDM ARK. FGOLDE) 


♦ COMMODORES 

POLYDOR 885 358 7 POLYGRAM 




84 




2 


TASTY LOVE 

PIAURENCE IPLAUREIICE F JACilSONi 


♦ FREDDIE JACKSON 

CAPII0LS616 


® 


NEW^ 


1 


★ ★★HOTSHOT DEBUT*** 

THIS IS THE TIME ♦BILLY JOEL 

PRAMONtlC»:L) COLUMBIA 38-06526 


79 


79 


90 


3 


DAYDREAM BELIEVER 

CDOUGIASUSIEWART) 


♦ THE MONKEES 

ARISTA 9532 


® 


96 




2 


AT THIS MOMENT 

J BAXTER (B VERA) 


BILLY VERA <i THE BEATERS 

RHINO 74403 


81 


70 


58 


23 


WORDS GET IN THE WAY 

EESTEFAMJR (GMESTEFAN) 


MIAMI SOUND MACHINE 

EPIC 34 06120 


82 


87 


92 


4 


LIKE FLAMES 

BEZRINIR BRILL) 


♦ BERLIN 

GtFFEN 7 28S63 WARNER BROS 


83 


54 


42 


9 


JODY 

N M WALDEN (J STEWART. N M WALDEN J COHEN) 


♦ JERMAINE STEWART 

10 1 9476 ARISTA 


84 


72 


66 


9 


EVERYTIMEYOUCRY 

WWITTMAN<JSPV«LS) 


♦ THE OUTFIELD 

COLUMBIA 3806295 


® 


NEW^ 


1 


WILL YOU STILL LOVE ME? 

D FOSTER (D FOSTER F KEANt R BASAIH) 


CHICAGO 
WARNERBROS 7 2851? 


® 


NEW^ 


1 


STOP TO LOVE 

I VATIOROSS M MILLER (L VANDftOSS N AOOERlEY.JR ) 


LUTHER VANDROSS 

EPIC 34 06S23 


® 


NEW^ 


1 


MIAMI 

B 5ECER A PUNCH (B SEGER) 


BOB SEGER << THE SILVER BULLET BAND 

CAJ^TOL S6S8 


® 


94 




2 


LOVE IN SIBERIA 

CLEITN£R(IPCOCRS£N) 


♦ LABAN 

CfllTigOE 725 


® 


95 




2 


NOBODY'S FOOL 

A JOHNS (TILEIFEH) 


♦ CINDERELLA 

MERCURY 884 85 1 7 . POLYGRAM 


90 


90 




2 


I'M FOR REAL 

HHLWtll 5CLAIWE (HHLVrtTI SCLAHKE) 


♦ HOWARD HEWETT 

EIEKTRA 7 69577 


91 


71 


53 


15- 


LOVE WALKS IN VAN HALEN 

VAN HAIIH M JCWESD lANOCE IE VAN KAIEN.SHAGAR.M ANTHONY. A VAN HAIEN) WARNER BROS 7 28626 


92 


73 


77 


5 


MORE THAN PHYSICAL ♦ BANANARAMA 

StOCA-AHAthAAHI^SiStOCJL AIT^EN AArERMAH DAllN l»**T WX0AA80) lONQONgB60SUF PCLICRAU 


93 


93 


83 


6 


GOOD MUSIC 

A1ACUNATPANUN2I0(JJ€TT. KlAGUflA) 


♦ JOAN JETT AND THE BUCKHEARTS 

aLACAHtAHr'C8SASSOClATED4 06336 EPIC 


® 


NEW^ 


1 


THORN IN MY SIDE 

D A STEWART (0 FOSTER. STEWART! 


♦ EURYTHMICS 

RCAS058 


® 


NEW^ 


1 


YOU GOT IT ALL 

DPOWELI DRIVKINIR HOLMES) 


THE JETS 

MCA 52968 


® 


NEW^ 


1 


SOME PEOPLE 

HPADC.HAW PYllul«0 1 HE WLE Y (P YOUNG. l.ll£W\£Y) 


♦ PAUL YOUNG 

COLUMBIA 3B06423 


® 


NEW^ 


1 


STRANGLEHOLD 

PMCCABTNET H PADGHAM (MCCARTNEY. STEWART) 


PAUL MCCARTNEY 

CAPITOL 5636 


® 


NEW^ 


1 


1 WANT TO MAKE THE WORLD TURN AROUND STEVE MILLER BAND 

5 MILLER (S MILLER) CJLPITOL 5646 


99 


75 


71 


15 


TWIST AND SHOUT 

G MARTIN (B RUSSELL. PMEDLEY) 


THE BEATLES 

CAPITOL 5624 


100 


85 


85 


5 


THIS LOVE 

« OlSf NfMOlY'F FREPiVEll) 


BAD COMPANY 

ATLANTIC 7 89355 



certification lor sales ol 1 million units. A RIAA certillcdlion (or Mle& of 2 millton units 



90 
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HOT 100 
SINGLES SPOTLIGHT 

A weekly look behind the Hot 100 u-ith Michael Ellis. 

"Amanda" by boston (MCA) is sUll gaining points— although 
not as many as in previous weeks — and holds on solidly to the No. 1 
spot. "Human" by the Human Leagrue (A&M) and "True Blue" by Ma- 
donna (Sire) are closing in on the champ, with Human League ahead of 
Madonna — especially in sales — and more likely to supplant Boston. 

The FOUR-PLACE CHART jump for the Bangles' "Walk Like An 
Egyptian" (Columbia), from 25 to 21, is deceptively small. It is gaining 
both sales and airplay points so quickly that it is a double winner this 
week: Power Pick/Sales and Airplay. (If it had moved to No. 20 or high- 
er, it would not have been eligible for the Power Picks.) Only two re- 
cords have previously scored the double Power Pick, and both hit No. 1! 

One of the most positive developments this year In pop music has 
been the re-emcrgence of indie labels, with six indies charting product 
on the Hot 100. This week, Profile's Run-D.M.C. has "You Be Illin' " at 
No. 54, with big moves at WAVA Washington, D.C. (29-19), KZZP Phoe- 
nix, Ariz. (23-14), and KZOU Little Rock, Ark. (15-7). Critique Records 
has "Love In Siberia" by Danish group Laban moving from 94 to 88. 
Rhino Records makes a big move, from 96 to 80, with Billy Vera & the 
Beaters' 4-year-old record "At This Moment." The record is No. 1 at 
KMAI Honolulu, where PD Jay Stone says, "It really struck me" after 
several plays on TV's "Family Ties." "We were the very first sUition to 
play it. It's huge in sales, and it has been the No. 1 phone record and 
still is with adults." 

Spotlight on new artists: "Touch Me (I Want Your Body)" by 
Samantha Fox (Jive) jumps from 80 to 68 nationally, with early sales 
and good radio adds, including KKBQ Houston. Robbie Nevil's "C'est 
La Vie" (Manhattan) enters the top 40 this week; it's already top 10 at 
WNNK Harrisburg, Pa. "Welcome To The Boomtown" by David + 
David (A&M) also hits the top 40. It's top 15 in Atlanta; Toledo, Ohio; 
Cleveland; and Chicago. "For Tonight" by Nancy Martinez (Atlantic) 
regains its bullet at No. 60 with adds at"Z-100 New York and WXKS 
Boston and strong upward moves, including KMEL San Francisco (4-2), 
KEZB El Paso, Texas (6-5), and WPOW Miami (2-1). 

Quick CUTS: As the holiday season approaches, the pace of new re- 
leases quickens. As a result, 21 new singles have entered the Hot 100 in 
the last two weeks. This week's nine debuts are led by Billy Joel's 
"This Is The Time" (Columbia), coming in at No. 78 with about 207' of 
the pop panel adding the record . . . "Midas Touch" by Midnight Star 
(Solar) continues to move up the chart steadily, from 46 to 42 this week. 
Although it did not gain enough points for a bullet, it is a major hit in 
markets where it is being played: KLUC Las Vegas, Nev., moves it 23- 
16; WCZY Detroit, 10-9; KGGI Riverside, Calif., 11-9; and it is at No. 5 at 

KSFM Sacramento, Calif The Temptations' "Lady Soul" (Gordy) 

loses its bullet at No. 47, but the record is top 10 in five markets. 
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3illboaid 
HOT 100 SINGLES ACTION 



RADIO MOST ADDED 



222 REPORTERS 

JANET JACKSON CONTROL «iM 

BILiyJOEL THIS IS THE TIME coiumoia 

GLASS TIGER SOMEDAY uutrnjiut 

BOB SEGER & THE SILVER BULLET BAND MIAMI CAmn 

GENESIS LAND OF CONFUSION aiianiic 



NEW TOTAL 
ADOS ON 

44 150 
44 44 



35 
34 
32 



129 
34 
177 



Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of tfic radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
ffjose records witfi significant future sales potential based on initial market reaction at the retail- 
ers and one-slops reporting to Billboard. The lull panel of radio reporters is published periodical- 
ly as changes are made, or is available by sending a self -addressed stamped envelope to: Bill- 
board Chan Dept.. 1515 Broadway, New York, N.Y. 10036. 

RETAIL BREAKOUTS number 

1 72 REPORTERS REPORTING 
KANSAS ALL I WANTED wca 28 
GENESIS LAND OF CONFUSION Atlantic 26 
DURANDURAN NOTORIOUS capiiol 23 

THE POLICE DON'T STAND SO CLOSE TO ME 86 aim 21 
K00L4THEGANG VICTORY m«aim 19 



©Copyright 1 986 by Billboard Publications. Inc. No part of this publication may be repro- 
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording, or otherwise, without the prior written permission of the 
publisher. 



LISTEN UP! 



"l liL'ur a heart beat 
It's ringing oiit across the universe" 




"THIS IS THE WORLD CALLING" 



"m iinjii,.- 1;- I'll*; 



the first single from the forthcoming solo LP by 

BOB GELDOF 



WMMS 
WSTW 



A Prodiiit i>f Doom 
Prixluccd by the Brothers of Doom 
with spct (haitks to Jimmv lovinf 

Already on: 
WPST WYDD 
WPFM WQID 
KSEL WORD 



WILK 
KISR 



lATI-AIMTIC:! 

On Atlantic Records, Cassettes and Compact Di-scs. 



1«R« AilvU lK(yd>,^C,>,p SA W^g'wCiH, 



BILLBOARD NOVEMBER 15. 1986 



i7ngRte^Tiate| 



= irtartcial 

Panel Predicts Home Video Growth 

High Prices, Piracy Will Be Obstacles 



Color Systems Sees Green 
With $35 Million Raised 



...newsline... 

EnRYBOOrS IN SHOW BUSINESS: Bik S accounting firm Touche Ross is 
the latest outfit to take advantage of two of the decade's major 
trends: home video and tax reform. The company's forthcoming 
"Touche Ross Video Tax Guide 1987" is the latest title to get into the 
growing home video tax guide market. Billed as a "step-by-step, 
easy-to-reference financial planning tool," the title will be distribut- 
ed by MastcrVision Inc. in VHS and Beta formats, with a laser disk 
edition to follow. Suggested list price in $29.95. And yes, the compa- 
ny's accountants appear on camera. 

FORBES FINGERS WESTWOOD ONE: Forbes magazine, which has made the 
compiling of lists into a biweekly art form, recently picked 
Westwood One as one of the "200 best small companies in America." 
The Los Angeles-based radio firm, the largest producer and distrib- 
utor of nationally sponsored radio programs and parent company of 
the Mutual Broadcasting System, was 39th on the magazine's Nov. 3 
list and the only broadcast group included. The magazine's parame- 
ters included a minimum five-year average return on equity of just 
under 117r and at least a 10% return on equity for the last year. Com- 
panies also needed an average annual gain in earnings per share of 
at least and a five-year average annual sales growth of 87" or 
better. Westwood One had a five-year return on equity of 27.97" and 
an 197t return on equity during the past 12 months. Its earnings-per- 
share growth rate during the last five years has been 737^. 



BY STEVE DUPLER 

NEW YORK An entertainment 
business symposium sponsored 
here by accounting firm Arthur 
Young found retailers, manufac- 
turers, and financial analysts bull- 
ish on home video's future. But 
participants in the Oct. 29 panel — 
which featured two retailers, a ma- 
jor producer, and a representative 
of the Motion Picture Assn. of 
America (MPAA) — also enumerat- 
ed the obstacles the industry must 
face in order for it to continue the 
phenomenal growth pattern it has 
thus far exhibited. 

Fred Atchity, chairman of Stars 
To Go Inc. — a public company that 
provides turnkey video centers to 
convenience stores and is the larg- 
est home video operation in the 
U.S. — made optimistic projections 
as to the industry's future growth. 

Twenty-eight million VCRs, rep- 
resenting a household penetration 
factor of JO'S, have already been 
sold in the U.S., said Atchity. By 
the end of this year, that figure is 
ex|)ected to rise to 47% and is pre- 
dicted to jump to 709!-80'a. by 1988- 
1989, he said. 

Further, said Atchity, the home 
video industry should, by the end 
of this year, break the S.'j billion 
revenue mark, finally surpassing 
theatrical films in total revenues. 

According to Atchity, the indus- 



try's future depends mainly on 
rental, not sell-through, and most 
of the business will come through 
neighborhood convenience stores 
and "super-video-stores." This de- 
velopment, he said, will occur at 
the expense of both chain and 
mom-and-pop video specialty out- 
lets. 

'There's enough 
business out there 
for all of us' 

Between 1984 and 198;), the con- 
venience store share of the video 
rental market grew from 5% to 
ir/r, according to Atchity. He pre- 
dicted the share will jump to 207' 
by the end of 1986. 

Said Atchity: "Convenience 
stores are open 24 hours a day, 
seven days a week. They have 
neighborhood locations, heavy 
consumer traffic, and with their 
fast turnaround, they are primari- 
ly selling the most valuable con- 
sumer commodity — time." 

Barrie Bergman, president and 
CEO of Record Bar, the North Car- 
olina-based 127-store music and 
video retail chain, did not dispute 
Atchity's depiction of the rising 
role of the convenience store. But, 
he said, "A lot of people have pre- 



dicted a mass shake-out of mom- 
and-pops. It simply hasn't hap- 
pened. There's enough business 
out there for all of us." 

While the mom-and p'-p stores 
"don't do very well, compared to 
the dedicated video outlet, there's 
so many people who want to rent, 
they'll stay in business," said 
Bergman. 

Bergman said that his stores, 
which are located in shopping 
malls and do not rent videos, are 
doing "all right" sell-through busi- 
ness, but he expressed a desire to 
see more product coming through 
with lower price points to stimu- 
late stronger sales. "Under $15 
would be ideal for us," he said. 
"With prices as they are now, con- 
sumers really haven't been given 
the chance to choose between sale 
and rental." 

Austin Furst, chairman of Ves- 
tron Video, compared the rental 
vs. sale home video situation to the 
development of the book industry. 
Early in the '50s, he pointed out, 
commercial rental book libraries 
were common and coexisted with 
bookstores until they were gradu- 
ally phased out. The key, said 
Furst, is getting the price points 
lower. 

"At $29.95 for a cassette, which 
is considered a low price, you're 
still going to have trouble when 
you look at 99 cents or even $3 for 
a rental," he said. "But, get the 
cassette to $9.95, and ..." 

Furst said sale activity for the in- 
dustry represented 19/J of total rev- 
enues last year, but 28% this year. 

The panelists discussed prob- 
lems that loom on the horizon for 
home video. None said they were 
afraid of infringement on their 
business by pay-per-view cable 
services, which are still in their in- 
fancy. 

"Pay-per-view will have to com- 
pete with 99 cent rentals, not $5 
theater admissions," said Furst. 
"The cable operator will have to be 
able to maintain extremely low 
costs in order to compete." 

The problem of piracy, which 
could be a long-term time bomb, 
was addressed by William Nix, di- 
rector of the MPAA antipiracy di- 
vision. 

"Pirates are the innovators and 
pioneers in this business, and insti- 
tutions are struggling to keep up 
with them," he said. While the 
problem of pirated videocassettes 
is at its most extreme in Japan, 
where it "represents a loss of $200 
million to the .American business 
community every year," Nix cited 
the rest of the Far East, the Mid- 
dle East, and much of Latin Ameri- 
ca as also being hot spots. 

One way of combating piracy is 
to shorten the exclusivity windows 
before a movie gets from the the- 
ater to home video release. "Long- 
er windows are an invitation to pi- 
racy," said Nix. "In effect, the pi- 
rates have forced the windows to 
close sooner." 

He conceded that this could pro- 
duce the effect of "making the in- 
dustry grow faster" by getting 
more product into video stores 
sooner. 



BY FRED GOODMAN 

NEW YORK Film buffs may 
have mixed emotions about the 
new technologies that allow com- 
puter colorization of existing 
black-and-white film libraries, but 
Wall Street is sold: In the last few 
months Color Systems Technology 
Inc. (NASDAQ/CLST), has raised 
more than $35 million via a combi- 
nation of stock offerings and con- 
vertible subordinated notes, even 
though the company has never 
made money. 

Based in Marina Del Rey, Calif., 
Color Systems owns and operates 
a computer process for color-con- 
verting black-and-white feature 
films and television episodes to 
broadcast-quality color videotape. 

Much of Color Systems' capital- 
raising revolves around moving 
the company from a work-for hire 
to film market participation posi- 
tion. In the prospectus for an Au- 
gust offering. Color Systems not- 
ed that historically almost all of its 
contracts for color-conversion ser- 
vices have been on a fixed-pay- 
ment basis. But in the future, the 
company "intends to seek a partici- 
patory interest in the revenues 
generated by the movies and tele- 
vision series it color-converts for 
others," according to the prospec- 
tus. 

In October, Color Systems took 
a big step in that direction: A pri- 
vate placement of $15 million 
worth of 97'^ convertible subordi- 
nated notes with General Electric 
Pension Trust was completed, with 
proceeds to be used for the acquisi- 
tion of a small film library. 

The library, formerly owned by 
Alan Enterprises Inc., includes 72 
black-and-white and 29 color fea- 
ture films, the 52-episode Abbott & 
Costello black-and-white television 
series, and other items. The com- 
pany will color-convert the TV se- 
ries and several of the films for 



distribution. 

Although the exact nature of the 
distribution plans has yet to be 
made public, Color Systems said it 
will either organize its own mar- 
keting division or hire an outside 
distribution company to license its 

'Company seeks 
movie revenues' 

properties. 

Additionally, Color Systems 
says it will license its color-conve^ 
sion process to companies outside 
the U.S. 

Color Systems, which began in 
1967 as an equipment-leasing com- 
pany named Federal Data Process- 
ing Corp., only moved into its pres- 
ent business area in 1983. As of its 
August prospectus, the company 
had yet to show a profit, and pre- 
dicted it would "continue to incur 
substantial additional losses at 
least through the quarter ended 
Dec. 31, 1986." 

Calling itself still in the "devel- 
opment stage," Color Systems 
says its ability to generate future 
profits is reliant on its ability to 
expand its facilities enough to han- 
dle conversion on a commercial 
scale. The August offering, which 
raised nearly $16 million for the 
company, is to be applied largely 
toward expanding the company's 
production facilities. 

With a history devoid of profits, 
the success of Color Systems' 
stock appears to be based solely on 
the perceived future viability of 
the company's owned technology. 
And although the net tangible 
book value of the company in June 
was $87,912, or 2 cents per share, 
the recent public offering was 
made at .$26 per share. Since then, 
Color Systems has traded as high 
as 29'/, and closed Nov. 4 at 22%, 
up %. 
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Bllbood HOT 100 SALES & AIRPLAY.. 

A ranking of the top 40 smgtes by sale& and airplay respectively, with reference to NCh t<tl« s composite povtton on ttx* mam Hot 1 00 Singles chart 







SALES 
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TITLE 




ARTIST 


S£ 


1 


I 


AMANDA 




BOSTON 


1 


2 


4 


HUMAN 




THE HUMAN LEAGUE 


2 


3 


2 


1 DIONT MEAN TO TURN YOU ON 




ROBERT PALMER 


6 


4 


5 


TRUE BLUE 




MADONNA 


3 


5 


6 


TAKE ME HOME TONIGHT 




EDDIE MONEY 


4 


g 


7 


YOU GIVE LOVE A BAD NAME 




BON JOVI 


s 


7 


9 


WORD UP 




CAMEO 


7 


1 


11 


THE RAIN 




ORAN -JUICE* JONES 


9 


g 


3 


TRUE COLORS 




CYNDI LAUPER 


10 


10 


12 


THE NEXT TIME 1 FALL 


PETER CETERA WITH AMY GRANT 




11 


15 


I'LL BE OVER YOU 




TOTO 


12 


12 


13 


LOVE WILL CONQUER ALL 




LIONEL RICHIE 


13 


13 


18 


HIP TO BE SQUARE 




HUEY LEWIS & THE NEWS 


11 


14 


17 


1 AM BY YOUR SIDE 




COREY HART 


18 


15 


19 


THE WAY IT IS 


BRUCE H0RNS8Y & THE RANGE 


14 


16 


16 


EMOTION IN MOTION 




RIC OCASEK 


15 


17 


8 


SWEET LOVE 




ANITA BAKER 


19 


18 


14 


JUMPIN' JACK FLASH 




ARETHA FRANKLIN 


22 


19 


22 


TO 8E A LOVER 




BILLY IDOL 


16 


20 


26 


EVERYBODY HAVE FUN TONIGHT 




WANG CHUNG 


17 


21 


10 


TYPICAL MALE 




TINA TURNER 


20 


72 


31 


STAND BY ME 




BEN E. KING 


23 


23 


33 


WALK LIKE AN EGYPTIAN 




BANGLES 


21 


24 


30 


FREEDOM OVERSPILL 




STEVE WINWOOO 


24 


25 


20 


SOMEBODY'S OUT THERE 




TRIUMPH 


32 


26 


21 


ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 


25 


27 


35 


WHAT ABOUT LOVE 




TIL TUESDAY 


28 


28 


36 


(FOREVER) LIVE AND DIE ORCHESTRAL MANOEUVRES IN THE DARK 


26 


29 


40 


OON T GET ME WRONG 




THE PRETENDERS 


27 


30 


23 


WHEN 1 THINK OF YOU 




JANET JACKSON 


29 


31 




SHAKE YOU DOWN 




GREGORY ABBOTT 


31 


32 


39 


WILD WILD LIFE 




TALKING HEADS 


33 


33 


28 


TWO OF HEARTS 




STAGEY 0 


45 


34 




WELCOME TO THE BOOMTOWN 




DAVID & DAVID 


40 


3S 


37 


CAN T WAIT ANOTHER MINUTE 




FIVE STAR 


43 


36 




NOTORIOUS 




DURAN OURAN 


30 


37 




LADY SOUL 




THE TEMPTATIONS 


47 


38 


24 


HEARTBEAT 




DON JOHNSON 


50 


39 




C'EST lA VIE 




ROBBIE NEVIL 


35 


40 




MIDAS TOUCH 




MIDNIGHT STAR 


42 







AIRPLAY 
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TITLE 




ARTIST 


tin 

?s 




1 


AMANDA 




BOSTON 


1 


2 


2 


HUMAN 




THE HUMAN LEAGUE 


2 


3 


3 


TRUE BLUE 




MADONNA 


3 


4 




TAKE ME HOME TONIGHT 




EDDIE MONEY 


4 


s 


7 


THE NEXT TIME 1 FAIL 




PETER CETERA WITH AMY GRANT 


8 




9 


YOU GIVE LOVE A BAD NAME 


BON JOVI 


5 


7 


5 


1 DIDN'T MEAN TO TURN YOU ON 


ROBERT PALMER 


g 




11 


WORD UP 




CAMEO 


J 


9 


13 


HIP TO BE SQUARE 




HUEY LEWIS & THE NEWS 


l\ 


to 


4 


TRUE COLORS 




CYNDI LAUPER 


10 


11 


12 


I'LL BE OVER YOU 




TOTO 


12 


12 


10 


THE RAIN 




ORAN 'JUICE' JONES 


9 


13 


17 


THE WAY IT IS 




BRUCE HORNSBY t. THE RANGE 


14 


14 


16 


LOVE WILL CONQUER ALL 




LIONEL RICHIE 


13 


15 


19 


EVERYBODY HAVE FUN TONIGHT 


WANG CHUNG 


17 


16 


21 


WALK LIKE AN EGYPTIAN 




BANGLES 


21 


17 


20 


EMOTION IN MOTION 




RIC OCASEK 


15 


IB 


s 


TYPICAL MALE 




TINA TURNER 


20 


19 


23 


TO BE A LOVER 




BILLY IDOL 


16 


20 


15 


ALL CRIED OUT 


LISA LISA (. CULT JAM WITH FULL FORCE 


25 


21 


14 


SWEET LOVE 




ANITA BAKER 


19 


22 


24 


FREEDOM OVERSPILL 




STEVE WINWOOD 


24 


23 


22 


1 AM BY YOUR SIDE 




COREY HART 


18 


24 


32 


NOTORIOUS 




OURAN OURAN 


30 


25 


28 


YOU KNOW 1 LOVE YOU ... 


DONT YOU? HOWARD JONES 


34 


26 


31 


DON'T GET ME WRONG 




THE PRETENDERS 


27 


27 


33 


STAND BY ME 




BEN E. KING 


23 


28 


29 


(FOREVER) LIVE AND DIE 


ORCHESTRAL MANOEUVRES IN THt DARK 


26 


29 


18 


WHEN 1 THINK OF YOU 




JANET JACKSON 


29 


30 


34 


IS THIS LOVE 




SURVIVOR 


36 


31 


30 


WHAT ABOUT LOVE 




•TIL TUESDAY 


28 


32 




LAND OF CONFUSION 




GENESIS 


37 


33 


35 


WILD WILD LIFE 




TALKING HEADS 


33 


34 


37 


C'EST LA VIE 




ROBBIE NEVU 


35 


3S 


40 


SHAKE YOU DOWN 




GREGORY ABBOTT 


31 


36 


39 


FOOLISH PRIDE 




DARYL HALL 


39 


37 




LOVE IS FOREVER 




BILLY OCEAN 


38 


38 




CONTROL 




JANET JACKSON 


41 


39 




VICTORY 




KOOL & THE GANG 


49 


40 


27 


GIRL CAN'T HELP IT 




JOURNEY 


44 



HOT 100 SINGLES 

BY LABEL 

A f»nklng of dislribulinc lab«ls 
by the number ol title* they heve 
on the Hot 1 00 chart. 



LABEL 



NO. OF TITLES 
ON CHART 



COLUMBIA (12) 13 

Del Jam (1) 
WARNER BROS (3) 12 

Geflen (S) 

Sire (3) 

Island (1) 
EPIC (5) 9 

Blackhcart/CBS Associated (I) 

Carrere (1) 

Portrait (1) 

Scotti Bros. (1) 
ATLANTIC (7) S 

Island (1) 
CAPITOL 8 
A&M (5) 7 

A&M/Virgin (2) 
MCA (6) 7 

IRS (1) 

POLYGRAM 6 

Mercury (3) 

Atlanta Arlists (1) 

London (1) 

Polydor (1) 
RCA (5) 6 

Jive (1) 

ARISTA (3) S 
10(1) 
Jive (1) 

ELEKTRA (4) S 
Solar (1) 

EMI-AMERICA(l) 4 

Manhattan (3) 
MOTOWN (3) 4 

Gordy(l) 
CHRYSALIS 3 
CRITIQUE 1 
PROFILE 1 
RHINO 1 



^Copyright 1 
photocopying. 
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HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE 

iPubirther - Uceniint Oie I 
Sheet MuVfC Diil 

S ALLCftlEDOUT 

(Willeidrn. 8M|/Hv' My', BMI/C«cers. BMI) CPP 
41 AUIWMTEO 

iOwtf^t f^rtKipJe. eMI/H«il rou|hl. BMI^tj«k 

Rnwi|, BMI) 
1 AMANDA 

<Hx}ea<»iiy Hits. ASCAP) 
U AT THIS MOMENT 

iWH, ASCAP 'Vera Cfui, ASCAP) WBM 

71 UUrORMA OREAMIN' 
(MCA, ASCAPj MCA./HL 

43 CAh7 WAIT ANOTHER MINUTE 

lEflucn. BMI/Boomert Moltiets. BMI/Nahed Pity. 

BMI)Cn> 
X CESTIAVIE 

(MCA. ASCAP/Afe, ASCAP/Bue. BMI) W8M/MCA./HL 
tt COMINC AROUND AGAIN 

(C Ml. ASCAPyFltnous. ASCAP) CPP 
41 CONTROl 

{Flyte Tyme. ASCAP) WBM 
70 CRAZAY 

iShocl-iflct-cj, ASCAP/Almo. ASCAP) CPP/ALM 
n DAYDREAM BELIEVER 

iSct[-:r Ocn-. [Ml, BMIi WBM 
SI DONT rORGO ME (WHEN I'M GONE) 

iColKtmi EMI. ASCAP/Tige* ShsriJi, CAPAC/livinj, 

BMI/'Ca!>pso lowii, PROC) WBM/CPP/ALM 
21 D0N7 Cn ME WRONC 

iHynde House ol Hi1s/Clr)c Banks) HL 
U DONl STAND SO CLOSE TO ME 'Ifi 

fVirtm. ASCAPi CPP 

72 EARTH ANGEL (FROM "THE KARATE KID PART 11") 
iDoolvc Williams, BMh HL 

IS EMOTION IN MOTION 

liiHa. ASCAP) WBM 
17 EVERreOOY HAVE FUN TONIGHT 

(Chong. PRS/Warnci-TamtfliM. BMI/Pet WoU. 

ASCAP/Chappell. flSCAPl WBM/CHA/HL 
M EVERniME YOU CRY 

iWatmnu Tr.Kks. ASCAP) 
H FAILING IN LOVE (UH-OH) 

{fvffn Impwled. BMI) CPP 
M FOOLISH PRIDE 

(HallMtd Hill. BMI/Red Network. BMI) CPP 
to FOR TONIGHT 

iPtltl. PBO/Ktih Kish. CAPAC) 
K (FOREVER) UVE AND DIE 

iV'um. ASCAP) CPP 
2* FREEDOM OVERSPILL 

iF S Limiled, PRS/Apnl. ASCAP/Hot UHte Numbers, 



ASCAP) CPP/ABP/W8M 
a FRIENDS AND LOVERS 

iWB. ASCAP,.Ftcr^-li Surl. ASCAP/Colgtms-EMI. 
ASCAP I WBM 

46 THE FUTURE'S SO BRIGHT, 1 GOHA WEAR SHADES 
iManttijdaddi. BMI/I R S . BMt/Cnledon. ASCAP) 

U GIRL CANT HELP IT 

iSttctI Talk, ASCAP/RKk Doc. ASCAP/FrrtCO Kid. 

ASCAP/ColBefnvEHI. ASCAP) WBM 
76 COIN' TO THE BANK 

fTiviewwIis, BMI/Cj/een. BMI/Frwfie Cec, 

BMt/Riglilsent, BMI/Nonparnt. ASCAP) CPP 
62 GOLDMINE 

iNofltmeil. ASCAP/BrooierloonM. BMI) 
93 GOOD MUSIC 

iLagunalic, BMI/Filmwwks. BMI) 
SI HUfTTACHE AU OVER THE WORLD 

;ln|e!ionE. ASCAP) CHA^HL 
SO HEARTBEAT 

iGljKo, ASCAP/Cotilttan. BMI/Moon A SUis. BMti 

CPP 

69 HIAVIH IN YOUR EYES 

fSofdid Songs. ASCAP/Dudc ffeno. ASCAP/lmne. 
BMl/Poettcj! L>cenw, ASCAP/Famous, ASCAP/tniijn, 
BMI) CPP 

11 HIP TO BE S(}UAK 
iKuki. ASCAPi CLM 

2 HUMAN 

<(hfit lyrro, ASCAP) WBM 
18 1 AH BY YOUR SIDE 
(L»ei«. ASCAP) CPP 
6 I DIONT MEAN TO TURN YOU ON 

iF^lf I,mf. ASCAP/Atjnt Garde, ASCAP) WBM 
9> I WANT TO MAKE THE WORLD TURN AROUND 
iSailor, ASCAP) 

12 I U BE OVER YOU 

(RehUkul Ve«ls. ASCAP/Californii PMu. ASCAP) 

WBM 
90 I'M FOR REAL 

lUh^i. BMl/Nommee, ASCAP/Clarkee. BMI) 
59 IN YOUR EYES 

(Cliolinc. BMI/Hiddcn Pun. BMI) 
36 IS THIS LOVE 

(Easy Ac1>on. ASCAP/YV8. ASCAP/Rwtc. BMI/WAtncr- 

Tanicilanp. BMI) WBM 
S3 JODV 

iV-fBm, ASCAP/&atitwfe Sky, ASCAP/Polo (koondi. 
BHIi CPP 
22 iUMPIN' JACK FLASH 
^Abkco, BMI) CPP 

47 lAOY SOUL 



(Ofeim Dealers. ASCAP/Buchu. ASCAP/Anili, 

ASCAP) CPP 
37 LAND OF CONFUSION 

(Anthony Banks. ASCAP.'Ptiihp CoHins. ASCAP/M«h«t 

Rulheiford. ASCAP/H>t Am) Run. ASCAP> WBM 
02 UKE FLAMES 

(Mjchrne Ag*. ASCAP) WBM 
U LOVE IN SIBERIA 

(Solid Smash, ASCAP) 
3S LOVE IS FOREVER 

ilombi. ASCAP) Ml 

91 LOVE WALKS IN 
[Yesvup, ASCAP) WBM 

13 LOVE WILL CONQUER ALL 

iBrockman. ASCAP/Dyad. BMt/Poopy's. ASCAP) 

CPP,'CIM 
4J A HATTtR OF TRUST 

(lofl. BMI) CPP/ABP 
(7 MIAMI 

tGe,H. ASCAP) 
42 MIDAS TOUCH 

lH.p Ttip. HMI/M«|jlar. BMI) CPP 

92 MORI THAN PHYSICAL 

(In A Bunch, PRS/WjrnerTamerlinc. BHIAnrgnce, 

ASCAP) CPP/WBM 
U NAIL IT 10 THE WALL 

(Joltelf, ASCAP/PettKt Punch, AMI) CPP 
a THE NEXT TIME I FALL 

'Sm Drome, BMI/Biackwood, fiMI/Chappc". 

ASCAP/French Suif. ASCAP) CPP/ABP/CHA/HL 
19 NOBODY'S FOOL 

(Cnappell, ASCApylve. ASCAP) CHA/HL 

30 NOTORIOUS 
(Coprtight Control) 

67 POINT or NO RHURN 
'Poohide, BMI) WBM 
9 THE RAIN 

(0«f JJin. ASCAP) 

31 SHAKE YOU DOWN 

(Chitles faulty, BMI/Alli Bee. 6HI/Grittill. BMI) HI 
96 SOME PEOPLE 

(ApnI. ASCAP/I 0 . PRS) 

32 SOMEBODY'S OUT THERE 
llrniiDpn. ASCAPi WBM 

SS SOMEDAY 

'Colgem^ EMI, ASCAP/Tigei Sli4t<ts. CAPAC/lrvmg. 

BMI/Ca^ypso Toon;. BMI) WBM/CPP/ALM 
23 STAND BY ME 

iB-ghlwng. BMI/Trw. BMI/AD.T Enltiptnes. BMI) 

WBM/CHA/HL 
7S STAY THE NIGHT 



(Or«i|e Villicc. ASCAP) 
K STOP TO LOVt 

(Ap«l. ASCAP/Unde Ronme'v.ASCAP/Mlird,BMI) 
97 STRANGLEHOLD 

(MPI, ASCAP, 
64 STUCK WITH YOU 

iHukt. ASCAP) CPP/CLM 

19 SWEET LOVE 

(Old Biomplon Road, ASCAP/ tobet*. ASCAP) CPP 
4 TAKE ME HOME TONIGHT 

IC ArJd 0, ASCAP/Aflon. ASCAP/CHjppell. 

ASCAP/Molher Betlha. BMI/Tiio. BMI/Warnei- 

Iimerlanf, BMI) CHA.-'Hl 
74 TALK TO ME 

(Mus< Corp 01 America. HMI/Tr«nno Ctt, 

BMI/RighlsoAg. BMI/Dtl /«ro. ASCAP/Svmma 

Boomj, ASCAP/Arisla. ASCAP) CPf/MCA/CHA/Hl 
77 TASniOVE 

iBush Burmn', ASCAP) 
71 THIS IS THE TIME 

(Joel. BMIi 
100 THIS LOVE 

(Hoi InMi 
94 THORN IN MY SIDE 

iltCA. BMI. Rrd Nrt*o(k. BMIj 
SI THROWING IT ALL AWAY 

(Anthony Banks. ASCAP/I>hil Coltms. ASCAP/Michatt 

Rudwtford. ASCAP/Hil And Run. ASCAP) WBM 
16 TOBCALOVCIt 

lEait MemplDS, BMI/lrving. BMI) CPP/AIM 
U TOUCH HE (I WANT YOUR BODY) 

i/omba. ASCAP) 
3 TRUE BLUE 

iWb. ASCAP/Blcu Divjue. ASCAP/Wrt» Girl. 

ASCAP/BUck iKin. ASCAP) WBM 
10 TRUE COLORS 

iDenise Barry. ASCAP/Bil>r Sletnberg. ASCAP) WBM 
99 TWIST AND SHOUT 

iScrm (Ktns EMI, BMI/UmchapfieU. BMI) WBM 
4S TWO OF HEARTS 

(On The Note. fiMI/Buf. BMI/Fim Gitcfl. ASCAP/Fouf 

8u*l*s, ASCAP) 

20 TYPICAL UAU 

(Hyjie. PftS/AlfTw. ASCAP/WB, ASCAPj 
WBM/CPP/ALM 
49 VICTORY 

fDel'ghttul. BMI, 

21 WALK UKE AN EGYPTIAN 
rPe«i Inlernjlional. BMh CPP 

14 THE WAT IT (S 

i/ap|)0. ASCAP/Bo&A Lew. ASCAP) CPP/CIM 



40 WELCOHE 10 THE BOOMTOWN 

(?« 01 InHHiily. ASCAP/4B/n, ASCAP/Almo. ASCAP) 

CPP/AIM 
21 WHAT ABOUT LOVE 

(Intcrioni USA, ASCAP/Til tones, ASCAPi CHA/HL 
29 WHIN I THINK OF YOU 

inyte Tynw. ASCAP) WBM 
73 WHEN THE RAIN COMES DOWN 

(Poclloid, ASCAC'A Ihouwni) Miles lwi£, ASCAP) 
S7 WHERE DID YOUR HEART GOT 

HsUnd, BMI.'Ackee. ASCAP) WBM 

33 WILD WILD LIFE 
llndei. ASCAP) 

BS WILL YOU STILL LOVE HE? 

(Air Beat, BMI/Watnn lameiUnt. BMI/Mvuc 

Cofp 01 Amenta, BMt/Voung Milbonaire's Club. 

BMI^aim Sfxmtv ASCAP. 
7 WOOD UP 

lAII Smmg [y«, ASCAP/PolyCiam, ASCAI'/Bfltn 

Diyi. BMI/PoM^im ^RV BMIi WBM 
II WORDS GET IN THE WAY 

tto«ei|n Imported. BMI) CPP 
S4 TOU BE ILIIN- 

iProtoons, ASCAP/Hush Groove, ASCAP) 
S YOU UVE LOVt A BAD HAHE 

iBon kM\. ASCAP/pD»rGr.i(n. ASCAP/April. 

ASCAP/IVimob.tr, ASCAPi CPP/ABP/WBM 
9» YOU GOT IT All 

(Holmes line, ASCAPi 

34 YOU KNOW I LOVt YOU DONT TOU) 
iHima'd tones lid PRS/Wirner laflvrline. BMI) 
WBM 



SHEET MUSIC AGENTS 

aft listed lot piano/vocal sheet music copies 
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leivsmakers 




MCA Meet. MCA Records' lop brass 
gathers al the company's recent five- 
day sales and promotion convention 
in La Quinta, Calil. Above. MCA 
executives pose with members of 
newly signed band the Breakfast Club 
al a breakfast hosled by Ihe band. 
Allired in nightshirts for the occasion 
are, from left, group members Gary 
Burke and Stephen Bray; I^CA senior 
vice president of black music Jheryl 
Busby; group member Dan Gilroy; 
fulCA national vice president of a&r 
Sieve Moil, group member Eddie 
Gilroy; and IVICA executive vice 
president of marketing and promotion 
Richard Palmese. Al center. John 
Burns, left, senior vice president for 
MCA Distributing, chats with Motown 
Records president Jay Lasker. Below, 
forecasting a happy future for MCA 
and I R.S. are. from left. MCA 
executive vice president of marketing 
and promotion Richard Palmese. MCA 
Music Entertainment Group president 
Irving Azoff. MCA president Myron 
Rolh. and I R S. chairman Miles 
Copeland. The phrase was borrowed 
from I R S. recording act Timbuk 3. 



Top Talent. Industry notables gather lor the annual a&r/producers luncheon 
sponsored by the Now York chapter ol NARAS At top. Martin Bookspan. left, 
presents a special plaque to Billboard executive editor Is Horowitz in recognition 
of the many classical recordings he has produced during his career, Al center, 
honorees Jerry Leiber, Jerry Wexler, and Mike Stolter. from left, pose with 
Atlantic Records chairman Ahmet Ertegun Bottom, singer Arthur Prysock. 
center, and master ol ceremonies Mill Gabler, right, present an award to veteran 
producer Henry Glover. A posthumous award went lo Ihe late musicologist and 
BMI executive Russ Sanjek. 
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Taking It On Ttie Road. WEA Inlemalional chairman and co-chlel executive 
officof Nesuhi Ertegun, center, and company spokesman Pele. second left, 
congratulate Al Jarreau on his recent performance for some 400 delegates at 
the company's 1986 Roadshow slop in Monlreux. Switzerland. Pele's lifetime 
coach. Professor Julio Mazzei. looks on. 



WARNERS PLATINUM CERTIFICATIONS 

(Coyitnttifii frtnn pntjf .'i) 



BIRTHS 

Boy. William Brendan, to Paul and 
]{ay-^'eQ Dunn. Oct. 4 in Nashville. 
He is a guitarist. She is professional 
manaR*'' for Southwing Music. 

Boy. Kyle Jay Heinrich, to Roger 
and Janine Prillaman. Oct. 5 in 
Champaign. III. He is an entertain- 
ment attorney and keyboardist with 
Pogo Records' Captain Rat & the 
Blind Rivets. She is a songwriter, 
dancer, and cellist. 

Boy, Lucas Andrew, to Terry and 
Peggy McMillan, Oct. 19 in Nash- 
ville. He is a recording artist and 
session musician. 

Boy, Austin Stewart, to Rod and 
Lisa Huff, Oct. 21 in Los Angeles. 
He is director of national fulfillment 
and operations administration for 
Capitol Records Inc. 

Girl, Sarah Lynn, to Mark and 
Mary Viducich, Oct. 2.5 in Sacra- 
mento, Calif. He is warehouse oper- 
ations for MTS/Tower Records. She 
is advertising production coordina- 
tor for Tower Records. 

NARRIABES 

Jerry Greenberg to Joanna Pon- 
cla, Oct. 24 in Los Angeles. He is 
president MGM/UA Music Group. 

DEATHS 

Ronald S. Kass. 51, of cancer Oct. 
17 in IjOs Angeles. He was a televi- 
sion and motion picture producer 
and founding president of the Bea- 



Panel is bullish 
on the future 

of home video, 
see page 92 



Stephen Priest Enterprises, 

formed by Stephen Priest. A compa- 
ny geared to servicing a broad 
range of clients who need creative 
input. 9-11 Grosvenor St., Neutral 
Bay 2089, Australia; 02-953-8055. 

Cut-Up! Records, a division of 
Charger International, formed by 
Todd Brown. A new rap label han- 
dling street music. First release is 
"Casper The Friendly Rapper" by 
Todd-1 and Frank Cash-D. P.O. Box 
17590, Philadelphia, Pa. 19105; 21.5- 
467-4037. 

Mighty Boy Records, formed by 
Moira Bennett. Company will serve 
as both a custom pressing operation 



ties' Apple Records company. In his 
earlier years, he served as Europe- 
an head of Riverside Records in 
Switzerland, president of MGM 
Records in the U.S., and chairman 
of Warner Bros. Records in the 
U.K. Kass is survived by three sons, 
a daughter, his parents, a sister, 
and a brother. 

Thorgeir Stubo. 42, of cancer Oct. 
22 in Narvik. Norway. He was a jazz 
guitarist whose work and recording 
with such greats as Lee Konitz. 
Doug Raney, Art Farmer, and 
Bcrnt Rosengren received critical 
praise throughout the U.S. and Eu- 
rope. Stubo had recently signed 
with Cadence Jazz Records in New 
York, and his first American prod- 
uct, "Rhythm-A-Ning," was to be 
released Nov. 1. A second recording 
with Doug Raney and Art Farmer is 
set for 1987 release. Stubo — whose 
debut recording, "Notice," won the 
1981 Spelleman Prize for the best 
Norwegian jazz record of the 
year — was committed to the art of 
creative improvised music. He is 
survived by his wife, Crete, and a 
son. 

Sippie Wallace, 88, Nov. 1 in De- 
troit. She was an early and best-sell- 
ing blues singer who recorded for 
Okeh Records in the '20s and '30s. 
Despite her early success, Wallace 
had a checkered career: She left 
blues for gospel in the '30s, re- 
turned to the idiom in the '60s, and 
enjoyed a revival of her music when 
Bonnie Raitt recorded her songs 
and toured with her in the '70s. With 
the aid of Raitt, she made her re- 
turn as a recording artist in 1983, 
with an album for Atlantic Records. 
She is survived by a granddaughter. 

Eddie "Lockjaw" Davis, 65, of kid- 
ney failure Nov. 3 in Culver City, 



for independent bands and labels as 
well as a venture for Bennett to de- 
velop artists and product in Austra- 
lia and overseas. 82 Myrtle St., First 
Floor, Chippendale 2008 NSW Aus- 
tralia; 02-698-3877. 

Carey Promotional Products Co., 
formed by Joe Carey. Company will 
specialize in custom imprinted mer- 
chandise for promotional and give- 
away campaigns. 24-60 Crescent St., 
Astoria, N.Y. 11102; 718-726-5242. 

BIy, BIy & Mason, a music publish- 
ing and production company, formed 
by Mel BIy, Stan BIy, and Jeanie Ma- 
son. 9111 Sunset Blvd., Los Angeles, 
Calif. 90069; 21,3-274-2597. 



Calif. He was a tenor sa.\ophonist 
best known for his work with the 
Count Basie band, an on-and-off as- 
sociation that lasted from 1952 to 
1973. Bom in New York. Davis was 
a leading practitioner of the hard- 
blowing sound influenced by Cole- 
man Hawkins. Although he 
emerged in the big band era, work- 
ing with Cootie Williams, Louis 
Armstrong, Andy Kirk, and Lucky 
Millander, many of Davis' finest re- 
cordings were made in the small- 
band setting of the 50s. His most re- 
cent recordings as a leader were for 
Pablo Records. 

Calendar 

Weekly calendar o/trade shows, 
cotiventions, award shows, semi- 
nars, and other notable eeenls. 
Setid infortnation to Calendar, 
Billboard, 1515 Broadway, New 
York, N. Y. 10036. 



NOVEMBER 

Nov. 12-16, 81st Audio Engi- 
neering Society (AES) Conven- 
tion, Los Angeles Hilton and the 
Los Angeles Convention Center, 
Los Angeles, Calif. 212-661-23,55. 

Nov. 20-22, Billboard's Eighth 
Annual Video Music Conference, 
Sheraton Premiere Hotel, Univer- 
sal City, Calif. Jim McCullaugh, 
213-273-7040. 

Nov. 21, Platinum Factory 
Seminar Scries VI! — The Emer- 
gence Of The Independent Label 
And Production Company As Hit- 
makers, Billie Holiday Theatre, 
Brooklyn, New York. Ed Adams, 
718-636 1401. 

Nov. 25, International Radio And 
Television Society (IRTS) News- 
maker Luncheon, Waldorf-Astoria, 
New York, N.Y. 212-867-6650. 

Nov. 29, The Broadcast Enter- 
tainment Seminar, Hyatt Regen- 
cy, Kansas City, Mo. Greg 
Schaeffer, 913-829-6600. 

MNUARY 

Jan. 5, Dynasty Records' Rap- 
per's Rap-OfT Finals, Atlanta Civ- 
ic Center, Atlanta. Anthonv Slen- 
son, 404-79-2-3812. 

Jan. 21, Rock And Roll Hall Of 
Fame Foundation Second Annual 
Induction Dinner, Waldorf-AK- 
toria. New York. Christopher 
Johnson, 216-1)21-3300. 

FEBRUARY 

Feb. 10-13, Performance Maga- 
zine's 7th Annual Summit Con- 
ference. Fairmont Hotel. New Or- 
leans, La. Shelly Brimacomiie, 
817-338-9444. 



FOR THE RECORD 

A photo in last week's issue on 
the signing of Toby Redd to RCA 
Records should have identified 
Nat Weiss as president of Nem- 
peror Records and Ron Geddish 
as the band's manager. 

In a photo caption in the Nov. 8 
issue, Sylvester was misidenti- 
fied. Billboard regrets the error. 



1972, 2 million. 

Doobic Brothers, "The Captain 
& Me," 1973, 2 million. 

Jimi Hendrix, "Are You Experi- 
enced." Reprise, 1967, 2 million. 

Jimi Hendrix, "Smash Hits," Re- 
prise. 1969. 2 million. 

•Peter, Paul & Mary, " 1962, 2 
million. 

Seals & Crofts, "Greatest Hits," 
1975, 2 million. 

Neil Young, "After The Gold 
Rush," Reprise, 1970, 2 million. 
I'latinum Albums 

Black Sabbath, "Black Sabbath," 

1970, its third. 

Black Sabbath, "Paranoid," 

1971, its fourth. 

Black Sabbath, "Master Of Real- 
ity," 1971, its fifth. 
Black Sabbath. "Volume 4," 

1972, its sixth. 

Black Sabbulh, "Sabbath Bloody 
Sabbath," 1974, its seventh. 

"Bill Cosby Is A Very Funny Fel- 
low, Right!" 1964, his first. 

Bill Cosby, "1 Started Out As A 
Child." 1964, his second. 

Bill ("osby, "Wonderfulness," 
iy(>(). his third. 

Kill Cosby, "The Best Of Bill 
Cosby," 1969, his fourth. 

Jimi Hendrix, "Are You Experi- 
enceii," Reprise, 1967, his first. 

Jimi Hendrix, "Axis: Bold As 
Love." Reprise, 1968, his second. 

Jimi Hendrix, "Electric Lady- 
land," Reprise, 1968. his third. 

Jimi Hendrix. "Smash HiUs," Re- 
prise, 1969, his fourth. 

Alice Cooper, "Killer," 1971, his 
first. 

Alice Cooper, "Billion Dollar Ba- 
bies," 1973, his second. 

Alice Cooper, "Greatest Hits," 
1974. his third. 

Doobie Brothers, "Toulouse 
Street," 1972, their fifth. 

Doobie Brothers, "The CaptJiin 
& Me," 1973, their sixth. 

Double Brothers, "What Were 
Once Vices Are Now Habit-s," 1974, 
their seventh. 

Neil Young, "Everybody Knows 
This Is Nowhere," Reprise, 1969, his 
second. 



Neil Young, "After The Gold 
Rush," Reprise, 1970, his third. 

Neil Y'oung, "Harvest," Reprise, 
1972, his fourth. 

America, "America," 1972, its 
first 

America, "History," 1975, its sec- 
ond. 

Deep Purple, "Machine Head," 
1972, its second. 

Deep Purple, "Made In Ma- 
chine," 1973, its third. 

Grateful Dead, "Workingman's 
Dead," 1970, their first 

Grateful Dead, "American Beau- 
ty," 1970, their second. 

Gordon Lightfoot, "Sundown," 

1974, his second. 

Gordon Lightfoot, "Gord's 
Gold," 1975, his third. 

Joni Mitchell, "Ladies Of The 
Canyon," Reprise, 1970, her first 

Joni Mitchell, "Blue," Reprise, 
1971, her second. 

Peter, Paul & Mary, "The Best 
Of PeU'r, P.iul & Mary," 1970, their 
second. 

"Peter. Paul & Mary," 1962, 
their first 

James Taylor, "Sweet Baby 
James," 1970, his third. 

James Taylor, "Mud Slide Slim 
And The Blue Horizon," 1971, his 
fourth. 

Association, "Greatest Hits," 
1968, its first. 

"Fleetwood Mac," Reprise, 1975, 
its fourth. 

Foghat, "Fool For The City," 
Bcarsville, 1975, its second. 

Arlo Guthrie, "Alice's Restau- 
rant" Reprise, 1967, his first 

"Montrose," 1974, its first 

Van Morrison. "Moondance," 
1970, his first. 

Richard Pryor, "Is It Something 
I Said?" Reprise, 1975, his second. 

Seals & CrofU, "Greatest Hits," 

1975, their first. 

Frank Sinatra, "Greate.st Hits!" 
Rejirise, 196H, his first. 

Gary Wright, "The Dream 
Weaver," 1975, his first 

"Camelot" soundtrack, 1967. 

PAUL CREIN 



EXECUTIVE TURNTABLE 

(Continued from iiaf/e S) 

for VC.\ Teletronics' video production facility in New York. He joined the 
company earlier this year. 

'ElATED FIELDS. James A. McManus is promoted to president and chief exec- 
utive oflicer of Radio City Music Hall Productions in New York. He was 
chief operating officer. 

Michael Levine Public Relations in Los Angeles appoints Jim Sliman se- 
nior account executive in the television and film division. 



J\ew Companies 
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Dnuvit, nunnoDT at 1 nc nnnuc hca ai l 1 9904 (a vs) icu) 


TMF WAV IT 1^ 
1 nc jif\i 1 1 lo 




76 


55 


45 


10 


PAUL MCCARTNEY CArtToi pjas 1247S(9 9B) (CD) 


PRESS TO PLAY 




23 


25 


12 


EDDIE MONEY ctxiiWoiAic 40096 (CO) 


PAN'T um n o&ru 

t nULU dW^*I\ 




{JJJ 


100 


119 


3 


GREGORY ABBOTT coitjuaiAeic 40437 


SHAKE YOU DOWN 


23 


19 


17 


17 


DAVID LEE ROTH A wart^cr ohds 2S47o (8 98) (CO) 


FAT 'FlU dlUrt CMIf F 

c« 1 tilvi Mnf siViiLc 






NEW^ 


I 


FREDDIE JACKSON caiit(x si 1 2495 ib 98) 


JUST LIKE THE FIRST TIME 


24 


22 


22 




ROBERT PALMER A i'i>i*No 90471 aiiantc (8 98) (CD) 


RIPTIDE 






86 


90 


7 


TIMBUKSiRS MCAS739 MCA(8 98) 


GREETINGS FROM TIMBUK 3 




25 


35 




THE HUMAN LEAGUE a&m virgihso si 29 aam (8 98) iCDi 


CRASH 




80 


73 


72 


16 


ANDREAS VOU-ENWEIDERcBSMASTtRv<ORK5rM42255/tPic (CO) DOWN TO THE MOON 




31 


33 




RATT AILAHTC 81633 (9 98) 


riAiur'iM' 1 iMmrDrTvur D 

UAT^Uirt UriUcKUUVtK 






87 


91 


4 


MEGADETH capikx si 1 2526 (8 98) PEACE SELLS ... BUT WHO'S BUYING? 




32 


w 


^ 


■ IITkJFD UAAir^Dr^CC I rmf rr ana ■ >. 

LU 1 rILK VAnUKUSia tnC FI 404 IS 


tilMC UC TUF DF&CnN 
ulVt IVIt Inc KcAaUri 




82 


63 


54 


27 


THE MOODY BLUES • pchtoor b29i 79 l poiygrau ico) THE OTHER SIDE OF LIFE 




28 


23 


23 


PETER GABRIEL A ctrriNCMS 24088'V(ARNtR obos (s 96i tcO) 


SO 




83 


69 


57 


31 


SIMPLY RED • EIEHIRA W467 (8 9B) (CD) 


PICTURE BOOK 




21 


7n 


10 


nnN irtUN^inN tn>r ti mice irrw 


ntrtn 1 DCn 1 




84 


68 


59 


8 


STACEY Q AILANIIC AIL 81676(8 98) 


BETTER THAN HEAVEN 


30 


27 


24 


15 


EURVTHMICS 9 RCA KH 1 5847 (9 98l (CO) 


DCV/CNrF 






90 


114 


4 


GENERAL PUBLIC l R S 57B2 hKA (8.98) 


HAND TO MOUTH 




37 


38 


6 


RIC OCASEK GEFTEN<jMS 24098.' WARMER BROS (B 9B) (CO) 


THi^ Qinr CiF P&RAni^F 

1 no 3IUC «Jr rMftMUiiC 




86 


74 


74 


16 


THE TEMPTATIONS gorot 6207G MorcrrtNla 98) 


TO BE CONTINUED 


32 


26 


26 


6 


JOHN FOGERTY WARMER BROS 25449(9 98) (CO) 


tit Ur Int^UlVlDlt 




87 


83 


78 


22 


AC/DC •aILANTICSI650(9 9B) (COI 


WHO MADE WHO 


11 


33 


JO 




TRIUMPH MCA S7B6 (8 9B> (CD) 


1 nc brUK 1 (Jr IMPiuo 




88 


92 


79 


9 


AMY GRANT a&m sp 390o (9 98) (CD) 


THE COLLECTION 


34 


34 


31 




BILLY OCEAN A jive as 8409 arista (B 9B) ccd) 


i flV/C 7nMC 
LUVt iUIMt 






104 


110 


4 


STEVE EARLE wa s i ) 3 (S 98) 


GUITAR TOWN 




30 


30 


18 


GLASS TIGER Manhattan st s3032'CMi America <s 9B) 


TUIIN Dm 1 INF 
1 nlni ntU Llrit 






101 


101 


10 


THE RAINMAKERS l^tRCURT 830 2)4 l/POtYGHAM (CO) 


THE RAINMAKERS 


36 


29 


29 


13 


R.E.M. I R S 5783 'MCA (8 98) {CO) 


Lire 0 niv-n rHucMi'i 1 






131 




2 


SURVIVOR SCOTT(DROS CBSASS(XlATEDr2 404S7 [PIC 


WHEN SECONDS COUNT 


37 


35 


2t 


32 


VAN HALEN A* WARfCH DROS 2S394 |B 4B) (CD) 






92 


80 


80 


7 


FIVE STAR RCA A/ll 5901 18 98) (CO) 


SILK AND STEEL 


3S 


41 


41 




THE MONKEES • thfn t. Nnw 
»»,-,u.i Italian THEN* NOW.. 


TUF RFQT OF Ti-IF uriMKFFQ 
IMttStol Ur 1 nc MUni\cco 




93 


98 


102 


23 


THE CURE EIEIITRA 60477(8 98) (CD) 


STANDING ON THE BEACH 




NKW^ 




THE PRETENDERS saH 2S4av WARNfRonos (9 98) 


fiFT CI rtCF 




94 


93 


75 


It 


KENNY G. ARISTA AL 8-8427 (8 98) (CO) 


DUOTONES 


40 


40 


40 


?8 


ir\t IDMCV A . ,,.i,aiu'arb- ■ AA «x 

JuvJnnc.T A 1 ' > 1 im*i:a ck iv936 (Cui 


KAIOCU UN KAUlU 




95 


84 


84 


6 


ELVIS COSTELLO& THE ATTRACTIONScoiuMeiArC405ls Km BLOOD & CHOCOLATE 


41 


36 


3? 




MIAMI SOUND MACHINE AtPCait 40t3l iCDi 


PRIMITIVE LOVE 




96 


99 


94 


9 


GEORGE BENSON warmer rros 254 75 (8 98) (CO) 


WHILE THE CITY SLEEPS 




46 


49 




SOUNDTRACK aiianiic Bta77 19 9i) 


STAND BY ME 




97 


82 


82 


25 


NU SHOOZ • AIlANTiCai647|8 96l (CO) 


POOLSIDE 




43 


4; 




CHICAGO AAOTflRBROS 2SS09(«9«) 


18 






107 


115 


4 


PETE TOWNSHEND atco 90553 Atlantic la 98) 


DEEP END LIVEI 




53 


53 


9 


ORAN "JUICr' JONESoti jAM CoiuMetABrc40367 coiumma 


JUICE 




99 


97 


92 


14 


THE MONKEES RHINO RNLP 70140 CAP1I01(B98) 


THE MONKEES 




64 


76 




ALABAMA w a sm9 r 1 (8 9a) (CO) 


THE TOUCH 




100 


103 


105 


89 


PHIL COLLINS A'J An at^tic 81 240 (9 9B) (coi 


NO JACKET REQUIRED 




SO 


51 


19 


PETER CETERA WARNtRenos 2)474 <8 98) (Cot 


S01ITUDE/SOI.ITAIRE 




101 


94 


86 


53 


ZZ TOP WARMER BROS 25342(9 98) (CO) 


AFTERBURNER 




M 


5S 


10 


TOTOcOtUHfUAfC 402/3 (CD) 


FAHRENHEIT 




102 


77 


70 


14 


NEIL YOUNG CEFFCN CHS 24I09.WAflMfR BROS (8 96) (CO) 


LANDING ON WATER 


at 


4S 


56 


14 


DAVID It DAVID aim sr> asi j4 (6 vat (cm 


BOOMTOWN 






129 


133 


13 


STRYPER ENIGMA ST 7321 7 CAPTlOt (8 98) 


THE YELLOW AND BLACK ATTACK 




St 


52 


g 


UNDA R0NSTA0TAsniM6047« 1 1 riENtRA(9 98) (CO) 


FOR SENTIMENTAL REASONS 






NEW^ 


J 


BOSTON [PIC JE 341B8 (CO) 


BOSTON 


M 


42 


3; 


31 


BOB SEGER & THE SILVER BULLET BAND A TAPiTOi PI U]98<R9S) tcoi LIKE A ROCK 




105 


81 


69 


18 


WHAM! ACOtUMBIAOC 40285 (CO) 


MUSIC FROM THE EDGE OF HEAVEN 


di) 


59 


63 


5 


ORCHESTRAL MANOEUVRES IN THE DARK 

AAM WGIN VM44 AAMlH4H> nOt 


THE PACIFIC AGE 




106 


106 


108 


4 


BAD COMPANY ATLANT)CB1684 (CO) (9 98) 


FAME & FORTUNE 


S2 


38 


42 


16 


QUIET RI0TnuHAW40J7rcpM: (CO) 


QUIET RIOT III 




® 


119 


123 


4 


JOAN JETT AND THE BLACKHEARTS 

BlACMItAHl CflS ASSOCIATED Br? 40544 (PiC 


GOOD MUSIC 


S3 


52 


39 


86 


WHITNEY HOUSTON A' ARrsiAAi8 82i2(B98> (CO) 


WHITNEY HOUSTON 




® 


NEW^ 


1 


FRANKIE GOES TO HOLLYWOOD isiaio 90546 aiiantic (B 98) LIVERPOOL 


(S) 


70 


100 


3 


WANG CHUNG ci n 1 n ciis i4 t i S warner bros (B 98) 


MOSAIC 




109 


112 


112 


16 


POISON (IflCMAST 12523 CAPIIOt (8 98) (CD) 


LOOK WHAT THE CAT DRAGGED IN 



") Albums with the greatest salts gains this wttk (CO) Compact desk availat>)e • Recording industry Assn Of Amorrca (RIAA) certificatton lor sales of SOO.OOO units. A RIAA ceniticalion for sales of 1 million units, with each additional million indicated by a numer^ 
loHowinn th« symtwJ *CBS Records ar^j PolyGram Records do not issu« i suKgrsted list price for its product 
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A NEW LABEL... 
A NEW ARTIST.. 
A NEW SONG... 

^ CAN-AM Records 
is proud to present 




I staging 

""The Forgotten 

Man" 

IflClfii by Ron Miller 



THE WAR NO ONE WANTED 

HAS LEFT HIM WITH MEM'RIES 

Of THINGS YOUNG MEN AIN' T SPOSED TO SEE 

Foil TOO MANY YEARS. HE'S BEEN REACHING 

FOR YOU ANO ME 

I SAW A HERO 

MOLDING OUT HIS HAND 

IT S TIME WE TOOK A MOMENT 

TO REMEMBER THE FORGOTTEN MAN 

tt SAW ARMAGEDDON 

EACH MORNING AT SUNRISE 

ANO NEVER KNEW WHY HE WAS THERE 

HE CAME HOME WITH LESS TO BELIEVE IN 

AND NOBODY CARED 



I SAW A HERO 

TRY N TO UNDERSTAND 

A NATKJN WITHOUT PITY 

THAT CHLATtO THE I ORGOTTtN MAN 

WE GAVE HIM A BASEBALl 

SOME LOVE AND A BIBLE 

ANO SAID THAT WE RE MEN OF OOODWIU 

THE MOMENT HE GnLW INTO MANHOOD 

WE TAUGHT HIM 10 KILL 

1 SAW A HERO 

HOLDING OUT HIS HAND 

IT S TIME WE TOOK A MOMENT 

TO REMEMSEB THE FORGOTTEN MAN 

® nae Blackwood music inc . oui 



A Record 'fini'll Remember 
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Paramount Slaps Racks 
For Jumping 'Jones' 




BY GEOFF MAYFIELD 

NEW YORK Riramounl Home Vid- 
eo has served notice that it takes 
street dates seriously by issuing pen- 
alties against rackjobbers Handle- 
man and I jeberman for violating the 
release date on "Indiana Jones And 
The Temple Of Doom" and other ti- 
tles in its fourth-quarter promotion. 

In a statement dated Nov. 4, Tim 
Clott, senior vice president and gen- 
eral manager of Paramount, an- 
nounced twofold action against the 
two racks, which shipjjed the promo- 
tion's titles prior to the vendor's Oct. 
31 street date (Billboard, Nov. 8). 

As a consequence of the violation, 
Handleman and Ijelwrnian reonlers 
on "Indiana Jones And The Temple 
Of Doom" and titles from the studio's 
20 Great Video Gifts Under $aO series 
will not he shipiKtl until after Dec. 1. 

Furthermore, Paramount says it 
will withhold shipment of all new re- 
leases during the next six months un- 
til two days after each title's street 
date. Otlier distributors will continue 
to receive product two days ahead of 
street date. 

"It was, in a sense, an attempt to 
equalize things," says Clott of the 
IK'nalty against the racks. "They had 
a jump on everybody else with this 
promotion, so we felt this might give 
our other customers a chance to 
catch up." 

The early arrival of the much antic- 
ipated "Jones" and Video Gifts titles 
at racked accounts K mart, Wal- 
Mart, and Hradlee's outraged many 
video distributors and ret^iilers. K 
mart is serviced by Handleman; the 
other two department sture chains 
arc Lielwrman accounts. 

Oott says Paramount has already 
started receiving reorders from some 
of its customers on tlie fourth-quar- 
ter program. He thinks the delay on 
those reorders— coupled with the lat- 



er shipment of new releases during 
the next half year — will have ".some 
economic impact" on tlie offending 
companies. He adds. "I hope we can 
have a significant sell-through pro- 
gram without the racks." 

Louis Kircos, treasurer for the 
Handleman Co., says that because of 
the rack's large software inventory, 
including music and video product, he 
does not think Paramount's action 
will have a major impact on the com- 
pany's overall business and that it 
"will not impact the for-salc video 
market. We'd prefer not to operate 
under any restrictions, but obviously, 
l^ramount has to do what they think 
Ls best" 

As for the infraction, Kircos ex- 
plains, "Handleman, in the normal 
course of our business, does honor 
street dates. However, wnth the I^ra- 
mount promotion, one of our 16 
branches inadvertently shipped prod- 
uct to accounts early." 

Sources say tlie effect of the six- 
month new-title delay will depend on 
the strength of Riramount's release 
schedule. Although release dates 
have not l>een set, Ijox-officc hits like 
"Top Gun," "Ferris Bueller's Day 
Off," and "Crocodile Dundee" loom 
in the company's future. 

Clott says the "Jones" violation 
may make Paramount wary of street 
dates for future major promotions: 
"We may be forced into a timed re- 
tease again, which Is very costly. I'm 
not very optimistic about street dates 
right now." 

Meanwhile, news of hinimount's 
[wnallies against the racks met with 
the approval of video distributors 
who had earlier cried foul, including 
Brian Woods, vice president of sales 
and marketing for Ingram Video. 

"I think it will help a lot," says 
WoocLs of the vendor's corective ac- 
tion. "I think they had to do some- 
thing to save face." 



Here's Complete Song List 

Boss Live-Set Lineup Out 



NEW YORK Bruce Springsteen & 
the E .Street Band's live box set, 
widely louleil as the bUw'kbusler 
salt« package of llie holiday season, 
finally shi|Kt to stores Monday (10). 

Columbia is releasing the pack- 
age in three configurations — fivt^ 
record, three-compact disk, and 
thret^-cassette set* — each witli an 
accompanying full-color booklet 
featuring lyrics and photographs. 

The complete track listing is as 
follows: 

• 'Thunder Road" [acoustic pi- 
ano version I 

• "Adam I<jiised A Cain" 

• "Spirit In Tlie Night" 

• "4th Of July, Asbury Park 
(Sandy)" 

• "Riradise By The C" 

• "Fire" 

• "Growin' Up" 

• "It's Hard To Be A Saint In The 
City" 

• "Backstreets" 

• "RosiiliUi (Come Out Tonight)" 

• "RaLse Your Hand" 

• "Hungry Heart" 

• "Two Hearts" 

• "Odillac Ranch" 



• "You Can Look (But You Bet- 
ter Not Touch)" 

• "Inde|>endence Day" 

• "Badlands" 

• "Because The Night" 

• "Candy's Room" 

• "Darkness On The Edge Of 
Town" 

• "Rjicing In The Street" 

• "Tliis Liuid Is Your Land" 

• "Nebraska" 

• ".lohnny 99" 

• "Reason To Believe" 

• ■'lioni In The U.S.A." 

• ".See{Ls" 

• "The River" 

• "War" (the initial single] 

• "Darlington County" 

• "Working On The Highway" 

• 'The Promised Land" 

• "Cover Me" 

• "I'm On Fire" 

• "Bobby Jean" 

• "My Hometown" 

• "Bom To Run" 

• "No Surrender" [acoustic ver- 
sion] 

• "Tenth Avenue Freeze-Out" 

• "Jersey Girl" 

STEVK GETT 



MATTER OF MECHANICALS: Record companies, 
via the Recording Industry Assn. of America, have re- 
ceived a proposal from the National .Music Publishers 
Assn. and the Songwriters Guild of America on how 
they envision the mechanical royalty rate structure for 
the decade starting in 19Sf7. Nobody's letting on to detaiLs 
of the terms, lusted in a letter to the RIA^V. but it's known 
that songwriters and publishers want mechanical royal- 
ties to continue to be expresse<l in cents rather than a per- 
centage of dealer cost, as is the case in Europe (known as 
PPD or Purchase Price To Dealers). The issue of the 
controlled composition clause, whereby labels, in the pub- 
lishers' view, demand discounts of at least 157' of statu- 
tory rate as a condition of signing artists/writers, is also 
addressed. That rate is now 5 cents per composition, after 
a round of increases over the past decade. A new 10-year 
rate structure starts on Jan. 1, which could be met if a 
new agreement Is reached before then, thus avoiding the 
need for hearings by the three-person governmental 
body, the Copyright Royalty Tribunal, set up under the 
revised Copyright Act to deal with mechanicals. 

And on THE MATTER OF PERFORMANCE FEES, 
the All-Industry Television Music Licensing Commit- 
tee and ASCAP met twice in October in an attempt to re- 
solve their licensing difficulties out of court. Another 
meeting is scheduled tliis month. Local TV is still paying 
ASCAP at 1980 rates, an interim formula that awaits revi- 
sion by the U.S. District Court in New York. 

VsDA: MAXIPROBLEM WITH MINIMEETS? The in- 
creasing number of local chapters of the Video Software 
Dealers Assn. holding minitrade events with exhibitors 
being charged varying rates is a big concern to the nation- 
al group. Track hears the topic is a tough call for many 
boani members, several of whom have come up in the 
ranks from chapter positions. One VSDA veteran says, 
"We know the exhibits bring in new members and are ex- 
citing. It's not easy to keep a chapter running. There are 
about four or five in each [chapter] who do all the work; 
the others are followers." One growing concern is wheth- 
er chapters will go on limiting exhibit events to once a 
year since most of VSDA's 35 active groups meet every 
other month. "Even if it is once a year, they can't be 
charging more than we do for our own [national VSDA] 
convention," another source volunteers. 

Jim URIE, former Long Island branch manager for Co- 
lumbia Records, moves over to PolyGram as vice presi- 
dent of marketing and sales . . . RCA Records has added 
two vice presidents to its public relations staff in New 
York: Dennis Fine, formerly at Arista and more recently 
an indie, and Ria Lewcrk from the label's West Coast 
staff . . . Iris Dillon to head Virgin Records' dance/con- 
temporary division . . . The late Moses Asch's Folkways 
label is being sold by family members to the Smithsoni- 
an Institution. Asch died last month at the age of 81. 

Touching all BASES: Not only is a six-hour mini-ser- 
ies (through Telecom Entertainment) in the works for 
the music industry novel "Sweetie Baby (Dookie Honey" 
by lawyer/ former Robert Stigwood Organization chief 
Freddie Gershon, but there's also talk of a soundtrack of 
'(X)8 and '70s oldies via CBS, including some new material 
by Neil Diamond, Neil Sedaka, Peter Allen, and Ellon 
John. And look for a longform music video, with involve- 
ment by CBS, too . . . Details are sketchy, but it ap[>ears 
that a tnick carrying as many as 10,000 copies of the new 
Bruce Springsteen live box set was hijacked somewhere 
in northern Italy. 

One stop to remember: a "grand" NARM is the 
way Randall Davidson of Central South is touting the 
trade group's Feb. 13-17 annual convention at the Foun- 
tainbleau in Miami Beach. The reason is that he's inviting 
the association's one-stop group to his Grand Cayman 
resort following the convention. Davidson put together 
the deal that resulted in a luxury hotel on the (Caribbean 
atoll. Among the hotel's other investors are Conway 
Twitty, Earl Thomas Conlcy, Debra Allen, Larry Gat- 
lin, Jerry Reed, David Rowland, Helen Cornelius, and 
Ronnie Milsap. Davidson made the announcement at the 
recent annual conclave of NARM one-stops in Phoenix, 
Ariz. Theme of the NARM convention, by the way, is 
"Music . . . The beat goes on." 

The SPIRIT OF SCOTTSDALE? While nothing official 
develojied. there was a buzz at the NARM conclave in 
Scottsdale, Ariz., that a long meeting resulted in the cre- 
ation of a more coo|«rative atmosphere between the Jer- 
ry Richman-headed independent distributor group, 



NAIRD. and NARM. NAIRD, which met during the 
NARM event, still plans to host its yearly convention, 
whk:h many see as tending more toward catalog and spe- 
cialty labels, as opposed to major and pop labels that em- 
brace NARM. 

They're playing our SONGS: Looking on as CBS 
Songs and related companies picked up a number of new 
million-performance awards at BMI's Million-Airs lun- 
cheon in New York Oct ;tO were none other than Charlie 
Koppelman and Marty Sandier, who, along with busi- 
nessman Steve Swid, are about to become owners of the 
music publishing giant A friendship between Bandicr and 
Swid goes back to high school days in New York. 

Tracking sounds: Gaylon J. Morton, a top sound- 
track sui)ervisor and consultant since leanng Wclk Tele- 
video International three years ago, has formed a label, 
TNP Records, in I^os Angeles. The label, planning both 
soundtrack and studio releases, Is negotiating a branch 
distribution deal. Label chief is former Chrysalis staffer 
and talent agent Jim McCarthy . . . Major Bill Smith 
has made a deal with Harold Lipsius of Universal Dis- 
tributing, Philadelphia, and Hutch Carlock of Music 
City Distributors, Nashville, for national distribution of 
his LeCam single, "I Love A Rainy Night" b/w "Blue 
Christmas" by the King & Kelli. An ordinary single it's 
not since Smith contends that the King voice on the 
"Rainy" session is that of Elvis Presley, recorded after 
his death in 1977. 

He D rather do it HIMSELF: Be-bop disciple Rich- 
ie Cole says he's buying back the four albums he cut for 
the Palo Alto Jazz label. The "Alto Madness" sax man 
feels those works never got the marketing push they de- 
served — particularly his joint crossover venture with the 
venerable reed vet Boots Randolph. In the meantime, he 
has signed a one-album deal with Concord and is set for a 
tour of Japan. 

Common ground: Blind pianist Henry Butler, with 
a big MCA/Impulse! album debut, "Fivin' Around," is 
back from a 10-day visit to tlie Soviet Union. He says that 
while he was jamming with Soviet counterparts in the city 
of Riga a young Latvian woman got hold of a mike and 
began to sing "The Man I Love." Some of his experiences 
and those of others on the trip were aired Sunday (9) on 
CBS' "Sunday Morning." 

The PRODUCER of group the Dig for Atlantic Re- 
cords is Mark Ross, who is the son of Steve Ross, the 
chairman of Warner Communications Inc. The youn- 
ger Ross, who is recording at A&M's studios in Los Ange- 
les, has assisted Quincy Jones in production work. Exec 
producer on the Dig sessions is Arif Mardin, arranger is 
Cengiz Yaltkaya, and engineer is Eddie Garcia. 

Wear our ring: The Rock Ring is a new ornament 

that allows a fan to applaud and, while doing so, also send 
a lighted signal to the attraction on stage. Made to sell for 
$2.95, it's marketed by Audience Dynamics at 8 W. 37th 
St, New York (212-594-.5788) . . . Close to $700,000 will ben- 
efit the United Jewish Appeal as a result of the dinner in 
honor of Willie Nelson Nov. 1 at the Sheraton Ontcr in 
New York, reports dinner chairman Phil Kahl. Seven 
hundred sixty attendees heard the crooning of Julio Igle- 
sias. Steve Wynn, owner of the Golden Nugget in Atlan- 
tic City, was MC . . . Speaking of contributions to good 
causes, NARM has made a $22,800 donation to RIAA to 
fight recording piracy . . . Chubby "the Twist" Checker, 
who knows something about successful dance records, 
has completed his first modem-era dance session, "Read 
You Like A Book," on Sea Bright Records, distributed 
by Profile Records . . . Mort llillman, the veteran mar- 
keting/sales exec, easily won election Nov. 4 as New York 
State a.ssemblyman in the 26th District in Queens, N.Y, 
He's a Democrat . . . Bonnie Sanders Shimkin, wife of 
veteran music man Arthur Shimkin, is showcasing the 
musical "The Ballad Of Sam Grey" in New York, for 
which she's written the score and book. It's about a song- 
writer trying to get his material recorded. 

Washington, D.C, musicians and restaurant and 
club owners are fuming over a proposed local bill that 
would ban amplified music of any sort and dancing in 
their establishments. Proposal revises old D.C. alcohol 
laws and creates new classes of licenses, some with fees 
jumping from about $1,200 to $10,000. A coalition is plan- 
ning a Nov. 11 "no music" night as protest 

Eiiui By IRV I.ICHTMAN 



102 



BILLBOARD NOVEMBER 15. 1986 



